Chambers’ New Chief 


H, Gordon’ Love, of Calgary, this week became president of the 
Canadian Chamber of Commerce, Canada’s “Parliament of Busi- 
ness”, He is chief spokesman for 125,000 businessmen, represented 


through 750 Chambers of Commerce and Boards of Trade, Mr. 
Love owns and operates radio station CFCN, Calgary. 


NATION’S BUSINESS 


- There Is No 
Easy Way 


“We cannot have steeply rising government expenditures, 
large deficits, rapid economic expansion, easy money and 
a stable dollar all at the same time. We have to make our 
choice.” 


So said John J. Deutsch, a responsible and intelligent man 
who was ‘once a financial adviser to the federal government 
and who is now vice-principal of Queen’s University. He told 
delegates to the annual sessions of the Canadian Chamber 
of Commerce: 


“If we want to have more capital and credit for private 
industry and local governments, we should not expect the 
central government to assume ever-mounting responsibilities. 

' “We must clearly undérstand that when the economy is 
operating at a high level, the capital and credit which the 
government takes isnot available for sorieone else.” = 

He is deploring, as every sensible taxpayer deplores, the 
persistent tendency of the federal government to divert more 
and more productive resources into the hands of government 
by spurts of spending that are never reversed. 


The costs of the central government are now about 17% 


of ‘total national output every year as against 7% two| 


decades ago—due largely to wider, costlier social services 
and to defence spending. 

This astounding growth reflects, too, the preoccupation 
of all postwar governments with expansion policies designed 
to promote full employment. With the haunting memories of 
the thirties, no price seemed too high to ensure jobs and 
incomes. 

What makes all this particularly painful, of course, is 
that it is inflationary—it puts pressure on credit supplies 
and interest rates. 

It makes it more difficult and expensive, for example, for 
provincial and municipal governments to raise money for 
roads, schools, sewers, hospitals—the tangible, useful, need- 
ed things that most people really want. 

The size of this pressing problem was starkly described 
by Premier Leslie Frost of Ontario. His province hopes to 
borrow the staggering sum of $12 billion in the next 15 to 
20 years for just such tangible, useful, needed projects. 

When the next election rolls around and MPs start play- 
ing the great give-away game again, it’s to be hoped that 
the voter realizes it’s his own money that he’s being bribed 
with. 


The basic duty and responsibility of yovernment is not | ‘™ Stockpile. The U. K. amount 


only to adopt wise policies but to convince the populace in the 
ways of wise self-discipline. The problem Deutsch poses is 
precisely one which government must assume. 


What Price Leisure? 
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Canadair’s CL-44 
Now Major Export 


This new sale to a U. S. airline 
may open the door to still big- 
ger deals ... 


By CLIVE BAXTER a new U.S. air freighter, the 


* 


This stamps the big freighter} - Deadline was the end of Sep- 
as a major Canadian export item | tember. It passed with no orders | 
and a breadwinner for scores of | from the Pentagon. 


subcontractors. : . 
Slick has dropped its} 
Two have been — = four Lockheed contract. But it is vir- 
more are on option. Wit pate tually impossible for the line to 
they should be worth $25 mil-| +.1. both these expensive types. 


This contract — with Slick}, That leaves Pan American 
holding options on both planes, 


Aiwa of Burbank, Cab=| ith the 44 built end ready to 


MONTREAL dhs lthboed Super Hercules. But 
dair Ltd. has sold more of its| final signing depended on Lock- 
giant CL-44 turbo prop freight-|heed winning an order from 
ers to a U.S. airline. U.S. Air Force. 
could clear the way for the long- 
desired sale of a dozen 44s to|“¥ early next month and the| 
Pan. American World Airways Super Hercules still in the proj- 
(FP, Sept. 26). butlers ogee 

Here’s why: For Canadair this latest order 





Slick and Pan American had| Pushes the 44 close to the all- | 
(Continued on page 8, col. 3) | 


U.S. Shifting Policy 


both signed tentative orders for 


By C. KNOWLTON NASH 


WASHINGTON, D.C.—Three 
significant signs say that Wash- 
ington may be adopting a “con- 
tinental approach” toward the 
minerals industry. 


@ A decision that for fluorspar, 
Canada is an area of primary 
significance for the U. S. mobil- 
ization base. | 

@ A-decision that for - cobalt, 
Canada would, in an emergency, 
play a vital role in supplying 
U. S. needs. 

@ A statement by President 
Eisenhower that a healthy Mex- 
ican minerals industry is “es- 


Rubber Prices 
Hitting Peak? 


By RAY MAGLADRY 
Rubber prices reaching 
| peak? 

High-flying quotations for 
natural rubber may swing back 
as a start is made on disposal 
of stockpile supplies. 

It would ease pressure on rub- 
ber product manufacturers 
who have faced a. spiralling 
price trend this year for their 
raw material (FP, May 16). 

This week, U.K. Board of 
Trade launched a program to 
dispose of stockpiled rubber on 
a graduated scale. Monthly re- 
leases to the market will de- 
pend on price. 

U.S. government also hag 
plans to release from a 470,000- 


sential” to the security of the 
U. S. — a statement that applies 
equally to the Canadian min- 
erals industry. 


The two decisions by the Of- 
fice of Civilian and Defence 
Mobilization and the presiden- 
tial statement are highly impor- 
tant for Canada. 

They provide a good view of 
current administration thinking, 

Observers hasten to point out, 
however, that this does not mean 
there will be any sudden re- 
versal of the current U. S. lead 
and zine import restrictions. 

However, the actions are im- 
portant. 


They indicate a trend which 
could lead to better days for the 
Canadian mines. 


The “continental approach” 
on minerals was noted with in- 
terest at the last session in Ot- 
tawa of the Canada U. S. Parlia- 
mentary Group. 


It is an approach that most 
of the Canadian industry has 
been trying to “sell” to Wash- | 
ington for years. 


The Canadian argument has 
been that the U. S. should com- 
plement the U. S. continental 
approach on’ military matters, 
with a similar attitude on trade, 
especially minerals. 

In time of emergency, the 
U, S. always has called on Cana- 
dian mineral production with 
urgency, but in time of peace 
and with protectionist demands 
by the U, S. mines, the call has 
been somewhat less than urgent. 

The OCDM statement on co- 
balt was made in the course of 
a decision denying a petition by 
domestic producers for import 
protection under the “national 
security” loophole in U. S. trade} 
legislation. 

There is no such threat, 
OCDM said. 

Canadian cobalt production | 

(Continued on page 8, col. 5) 
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is said to be around 100,000 
tons. 

Spot prices of rubber in New 
York market have eased very 
slightly to 44c lb. for No. 1, rib- 
bed smoked sheets, still well 
above last year’s 28.lc average 
and a 37c quote about middle of 
this year. 
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This stick 
may click 
to the tune 


of millions 


This new toy may take up the tune where: the hula 


hoop left off. This Montreal 
like a boomer 


manufacturer says it looks 


How Four-Day Week Could Hit You 


It isn’t as rosy as it first looks, wrote the U.S. econo- 
mist Sumner Slichter before he died. Here’s a-special 


report, important to 


Canada’s Packaging 


every 
MED oyu vec wet aes tudes cee 


Canadian business- 
eeeeenereee eeeeetee P. 23 


Industry 


Here’s a feature report on our $620 million a year 
packaging industry, whose 6%-8% yearly gains indi- 
cate the steady rise in consumer spending. .. pp. 45-58 


MORE SHIPS 


Quebec Bustling 
As Winter Port 


By JACK McARTHUR 
MONTREAL (Staff) — Ship- 
pers and shipping companies are 
hustling to board Quebec City’s 
winter shipping bandwagon. 
Last winter was one of break- 
through, A deep-sea vessel vis- 
ited the port in mid-winter 
after an intensification of 
wintertime coastal traffic had| 
brightened hopes for all-year| 
operation (FP, Feb. 21). 
Judging by rising interest, this | 
winter may see wide exploita- 
tion of the breakthrough. 
If so, Quebec City should be| 
well on its way to becoming an} 
all-year port. 


Latest developments: 


@ As predicted (FP, March 21), 
it appears shipping conference | 
hurdles which might limit! 
winter use of Quebec City have | 
been lowered or removed so far | 
as eastbound cargo is concerned. | 
@ There are rumors now that | 
negotiations are proceeding to 
remove similar hindrances to 
westbound traffic. If successful, 
this would mean’ freedom to} 
develop two-way traffic. 





@ Still another shipping com- 
pany hos said it hopes to have 
a ship in Quebec City in De- 
cember. Furness Withy may | 
have a ship (probably a Man- 
chester vessel) in the port some | 
time before Christmas. 


Earlier, Canadian Pacific | 
Steamships announced a “test’’| 


sailing of the freighter Beaver- 
burn from Quebec City sched- 


uled for Dec. 14. 


CPS also said it might sched- 
ule other vessels later in the 


season. 


Canada Steamship Lines said 


its new 6,500-ton ship, Eskimo, | 
sail regularly between| 


will 
Quebec City and Longon this 


winter. 


Last winter’s deep-sea ship- 
ping pioneer at Quebec City, 


J. Lauritzen Line of Denmark, 


already has announced a regular 


|service between Quebec City 


and the U. K. and European 
points for this winter. 


Stage Set 


For Air Fare 


War in 60 


MONTREAL (Staff) — The 
|stage is set for an all-out air 


fare war on international routes 
starting April 1 next year. 


The IATA traffic conference at 
Honolulu broke up last week 


with no agreement on a new 
fare structure. At the close, the 
U. K. was battling everyone else. 


This week most airline men 


* 


Twenty-five Cents an issue, Eight Dollars a Year 


| WARNING: 


Wateh for 1% 
Housing Sag 
During 1960 


Look around for business out- 
side new housing, manufacturers 


told... 


No. 43 





Special Correspondence 


| MONTEBELLO, Que.—Warning to Canada’s house builders 
| and allied industries: Expect close to an°11% drop in housing 
starts in 1960. 

Estimated starts for next year: About 125,000, compared with 
about 140,000 expected this year and the all-time high of 163,000 
in 1958. 

(More about housing, p, 44.) 

This continuing decline in housebuilding was the interpreta- 
tion by key housing men of a prepared talk by H. W. Hignett, 
executive director, Central Mortgage & Housing Corp. 

He spoke at the annual meeting of the Canadian Institute of 
Plumbing & Heating at the Seigniory Club here. ; 

“This year housing starts are 
| likely to amount to about 140,- 
,000 units,” he said, 

“Now this, of course, repre- 
| sents a substantial decline from 
1958. 

“The reasons for the -decline 
are easy to understand, 

“Throughout the postwar pe- 
riod, housing has been anti- 
cyclical, When business has 
been good, housing has been 
bad and vice-versa. 

“This is something we have | 
to accept, We have to recognize 
that it is a normal economic 
condition.” 

Another signpost: 

“We know now that on the 
average we need at least 125,- 
000 dwellings a year to keep 
pace with the growth in hous- 
ing needs and I think we 
safely assume that this basi 
floor will increase within a few 
years. 

“IT am not a government 
| spokesman, neither do I know 
anything of its future policies, 
|but I feel confident that the 
government will show some 
concern if the rate of building 
falls below this floor.” 

And another signpost: 

“But I would urge you now 
to look about you and branch 
out into activities other than in 
the new housing field. 

“You can do much to help 
yourselves (heating and plumb- 
ing manufacturers and whole- 
salers) and hundreds of thou- 
sands of other Canadians by en- 
tering the modernization and 
replacement market.” 

Many observers here saw 
1960’s capital investment pro- 
gram reaching new highs—with | 
a lot more pressure for money. | FURTHER: Hydro power devel- 

If money gets tighter, they| oped should top 11 million kw 
fee] that one of two courses| hy 1963 (now: approaching 
must be taken to keep housing! eight million); pulpwood pro- 
peppy: duction should double be- 
@ An increase in NHA interest! tween 1956 and 1985 while 
rate, perhaps to around 7%. mineral output may rise four- 
@ Even greater direct govern-| or five-fold in the same period. 
ment lending beyond 1958 and | The report is expected to be 
1959 levels. ' published early in 1960. 


| How*Much Boom? | ; 


Signs & 
Portents 


GET YOUR ORDER in early for 
pink, white and blue Christmas 
trees this season. Big producer 
of “flocked” (specially treated) 
trées, branches and wreaths 
expects 50% - 100% sales in- 
crease. Price: $6.50 and up. 


> 


* + 


YOU WILL PAY about the same 
as last year for natural Christ. 
mas trees, according to On- 
tario’s Yule Tree Farmers As- 
sect Price of good trees: 

~$5. 


COIN-OPERATED gasolige 
pump may save you sore feet 
and time, It’s being tested in 
Texas. The self-operated pump 
may be useful in small towns, 
resort areas and other spots 
where 24-hr, service isn’t 
available. 


* ” 


HERE’S WHAT a privately 
commissioned study of Quebec 
(done by Economic Research 
Corp.) predicts for 1985: Popu- 
lation up 100% to 10 million, 
real personal income more than 
tripled to $15,000 million 
(1949 dollars), per capita in- 
come up about 60% to $1,600 
(1949 dollars), number of 
employees in manufacturing 

- more than doubled to 1.1 mil- 
lion. 
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- The Financial Post 


The four-day week is going to mean that most of us will 
be able to buy fewer of the big-ticket items which, rightly 
or wrongly, we equate with the good things of life. 

It’s going to reduce incomes and profits and “virtually 
every industry will find its markets curtailed”. 

These are the predictions of Sumner Slichter, eminent 
U. 8. economist and government consultant, who died a few 
weeks eee are contained in the last article he wrote 
which is reproduced on page 23. 

Despite all the glib talk about the wonders of automation 
and the benefits of rising productivity, one of the facts of 
life is this: Less can be produced in a four-day week than in 
a five-day week. 

Incomes will drop, says Slichter and because government 
spending is not likely to decline, tax rates will rise, 

Result: Less money for cars, houses, travel, refrigerators, | pames with it, 
cameras, swimming pools and what have you—precisely the |* «yoy could have great fun,” 
things most useful for the man with leisure time on his | says H. A. Bongers, co-ordinator 
hands. |of methods and procedures for 

’ Implicit in his views are two pieces of advice. British American Oil a 

First: Unionized workers and union leaders should be well | a ee ae t win. 
aware of what the four-day week will mean—more leisure, sete an ne cy cae 
less income. There are no free lunches. got soundly trounced. 

Second: Business leaders should realize that for most| ‘They matched wits with the 
of them a four-day week could mean smaller markets and | electronic brain during the 1959 
shape their collective bargaining. stand accordingly. International Systems M 

Prof. Slichter’s arguments often encountered fierce dis-| Oe bea Fs 
agreement and flat denials. But in the past, this famed pro- tenn an did fairly well: 
fessional forecaster was right far more often than he was; Their imaginary paint com- 
wrong. pany threw away only $12,000 





The Outlook 


An FP roundup of the latest facts 
and expert opinion on the eco- 
nomic weather ahead .. . 


By DALTON ROBERTSON 


Most companies in most industries are going to chalk up 
solid gains in 1959 and over-all] measures of prosperity 
such as gross nationa] product will easily top old records. 

But two developments are beginning to cut into the pace 
of economic growth both here and in the U. S. 

@ The long-drawn out steel strike in the U, S, is starting to 
have adverse effects in Canada. 

Until this week there were only here-and-there shortages 
of imported special steel items:or equipment to put a kink 
in Canadian plans. But General Motors of Canada will soon lay 
off several thousand workers due to a shortage of imported 
parts—and other car makers may have to follow suit for the 
same regson. 

In Canada, the adverse effects of this will be only partly 
offset by speeded-up activities in, for examg*z, Doseo’s Sydney 
mills where furnaces not used in some years are being thrown 
in to meet the high demand for stee] in this country, The U, S. 
strike and its aftermath may well hold total industria] produe- 
tion in Canada from making any sizeable gains for a few 
months. 

In the U. S., of course, the effects are far more serious te 
over-all business activity. Industrial output in September, 
for example, declined one point below August due to the strike 

(Continued on page 8, col, 3) 


were still sure that some com- 
promise will be reached before 
the April 1 deadline and that 
the dramatic U.K. demands to 
slash all world fares are just 
bluff in an attempt to get some 
fare concessions. 





They Lost $93,000 
Playing Brain Game 


There were few airline men} 
at the conference’s end who 
agreed with: British Overseas 


Airways Corp.’s delegation. 


By DAVID FRANCIS 
Here’s an executive’s substi- 
tute for bridge: 
If you've got $3,500 for an 
International Business Machines 
305 RAMAC, play management 


because of wrong decisions. | 


Other executive teams piled 
up umnmecessary costs up to 


@ Hire and lay off men as grad-| virtually all the lines wanted 
ually as possible. ‘to see fares lowered gradually 

RAMAC, quite correctly, set|in the areas where traffic could | 
$93,000. the minimum cost at $427,000. | stand it (FP, Oct. 17). 

The tearns had to control the}, Mr. Bongers said the machine) put the U.K. team remained 
output of the paint company by| had a better chance of winning| adamant that economy fares 
deciding how many gallons of|*imce it could examine more) pouid be allowed on every 
paint to produce each month| Choices than the executive teams| -oute. It has served notice that 
and how many men to produce| Could in an evening. it will almost certainly “go it) 
it with. | Benefits of the game, accord-| sione” if the others won’t fol-| 

They were given the forecast | "Er. ce Bongers: ae | low. : 
orders for the next two years ee ee ee On Europe-Africa and Europe- 


: decision fast 
and current manpower and in- . “It h ; iiak ofa ickly Asia that would mean fares 
p enees mee oe $ some 20% below today’s. 


ventory positions. about not only the direct results 
Whatever the outcome, it is 


To minimize total costs, the|of your decision but also the 
other indirect results. You look| Very unlikely that things will 


teams had to: 
Main at the whole corporation rather | ever be quite the same again in 
: | golle Bpcig-wa linn international air transport. 


; ;_| than your department alone.” 

ona esos, ea - | Mr. Bongers criticized! Some suggest keeping the) 
RAMAC for not taking imto ac-| present. rates in operation an- 
@ Provide a big enough labor| count employee morale in its| other year, and allowing a rate 
force to minimize overtime yet} hiring and firing, but admitted| war on the rich North Atlantic 
avoid idle time. its mathematical ability. 


~ 


run just to see how it works out. 


‘ 
* 
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superiority hat’ 


tailoring houses world-renowned. 
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WY DANK 


70 2 MILLION CANADIANS 


Bank or MontTREAL 


ORKING WITH CANADIANS IN EVERY WALK OF LIFE SINCE 1817 


“SPEND CHRISTMAS IN THE 
OLD COUNTRY! 


Enjoy renewing acquaintances with friends and 
relatives overseas this holiday season. White 
Empress sailings during Thrift Season sa 

money .. . and there’s nothing to match Canadian 


Pacifie’s shipboard hospitality. 
FROM MONTREAL TO LIVERPOOL 


Nov. 10.* Empress of Britain 
Nov. 17 Empress of France 
Nov. 24 Empress of England 
Dec. 1*t Empress of Britain 


Calls at Greenock +Embark evening previous 


FROM SAINT JOHN, N.B. TO LIVERPOOL 


Dec. 9... Empress of France 
SPECIALLY CONDUCTED CHRISTMAS SAILING 


Trend of Business 


Canadian steel mills, currently operating around 95% of capacity, 
have maintained a better-than-85% rate since start of this 
year, Low point since January 1958 was during Steel Co, of 

Canada strike last 

year when operat- 

ing rate dropped to 

50% of capacity. 

U. S. mills topped 

90% of capacity be- 


STEEL PRODUCTION 





tween March - 


June 


this year, have since 
plummeted to about 
12% due to the cur- 


rent strike. 


Wheat moving better 
than last year. 
Overseas export 


clearance in 


week 


ended Sept, 30 was 
6.4 million bu, 
bringing total for 
Aug. 1-Sept, 30 pe- 
riod to 43.4 million 
bu., 8.6% ahead of 
40.0 million bu. in 

like period of pre- 


ceding crop 


year. 


Visible supplies of 
Canadian wheat in 
all North American 


positions on 


Sept. 


30 were placed at 384.2 million bu. vs. 381.5 million a year ago, 


Record amounts of crude petroleum and natural gas were pro- 
duced in first six months of 1959, Half-year output of crude 


petroleum amounted to 90.6 million bbl., 


11.5% higher than 


last year’s like total of 81.3 million bbl, Natural gas produc- 
tion was 214.9 ‘billion cu, ft., up one third from 160.6 billion 
last year, Alberta accounted for a large part of increased 
petroleum output, All producing provinces shared in half-year 


increase in gas production. 


Big store turnover rises. Department store sales in September 
were 6.4% higher than a year earlier with increases in all 
provinces except Saskatchewan (—0.5%). Gains were: Mari- 


times, 3.4% 
Alberta, 1.6%; 


; Quebec, 5.8% 
British Columbia, 7.9%. 


; Ontario, 8.6 


%:; Manitoba, 9.1%; 


Cheque cashings 13.4% higher in August than a year earlier, re- 
flecting the brisk pace of business and personal spending. 
Month’s value of $19,757 million raises January-August total 
14% to $166,206 million from $145,647 million in like 1958 
period. Larger totals were posted for all economic areas in the 


eight-month period. 


Major Weekly Indicators 


Change from 


Passenger car production 

Truck production 

Bus. fail. 4-week moving (av. no.) 
Steel Ingot production .. tons) 
Steel production (% capacity).. 
T.S.E. Industrial index ..... 
Yield 14 stocks 


Chartered Banks 
Personal savings . ($ millions) 
Loans outstanding ($ millions) 
NHA mige. hldgs. ($ millions) 


Bank ¢learings: 
Montreal ....... ($millions) 
Toronto ......... ($millions) 
Cdn. dollar .... (U.S. cents av.) 


Carloading totals ........+e0 ° 
Eastern Canada ...... 
Western Canada 
Iron and steel mfg. 

Ores, concentrates 

Base metals 
Lumber, timber plywood ... 
Cement 


Bank of Canada holdings of 
Securities ($ millions) 

| Short-term govt. . ($ millions) 
Long-term govt. . ($ millions) 

Other securities. ($ millions) 


Department store sales, 
| % change from year earlier .. 
| *Nine-day end-of-month period. 


Latest Date 
or Week Ended 


(Oct. 
(Oct. 
(Oct. 
(Oct. 
(Oct. 
(Oct. 


(Oct 
(Oct. 
(Oct. 


17) 
17) 
8) 
10) 1 
10) 
20) 
19) 


7) 
7) 
7 


(Oct. 16) 


(Oct. 


(Oct. 20) 105.561 105.410 


(Sept. 
(Sept. 
. 30) 
. 30) 
. 30) 
. 30) 
. 30) 
. 30) 


16) 


30) 1 
30) 


14) 
14) 
14) 


. 14) 


Pre- 
vious ago 
Week % 
4406 4917 +643 
897 1,126 —243 
32.0 25.3 +344 
19,499 119,167 
98.4 98.1 
509.44 511.98 
436% 435% 


+3.4 
—2.0 


7,183 17,216 


6,287 6,266 
928 925 


—0.7 
—13 
+2.2 


813. (1045 —147 
1124 1456 —46 
+03 


17,062* 87,142 
76,054* 55,918 
41,008* 31,224 
1,831* 1,207 
16,998* 13,596 

983" 705 
6,374" 4.404 
1,0°5* 


+116 

+9.0 
+16.7 
+114 

—9.5 
+40.8 
+19.2 
+15.1 


2,724 
535 
2,112 


Facts by the Month 


WHAT WE PRODUCE— 
In all industries (Index) 
In factories (Index) 
Total nondurable goods (Index) 
Food & bev, 
Textiles 
Clothing ... 
Chemical products 


Total durable goods (Index) ... 
Iron & steel products 
Primary iron & steel 


From mines (Index) 
Metals 


Nonferrous smelting, refining ... ne ee 
Gold 


—From farms 
eCattle delivered (000) 
sHogs graded (000) ... 

Grain mill products (Index) 


—From sea 
East Coast catch ($000) 
W. Coast catch ($000) 


—From forests 
Newsprint (000 tons) 
Pulp (000 tons) 


—In powerhouses 
Electricity (million kwh.) 


| WHAT WE SELL— 
Retail sales ($ millions) 
Dept. store sales ($ millions) 
Wholesale sales ($ millions) 
Mfrs. outstg. orders ($ millions) 
Pass car sales (units) 


WHAT'S ON HAND— 
Mfrs, inventories ($ millions) ... 
Dept. store stock sales ratio ..... 


SPENDING, SAVING POWER— 
Labor income (§ millions) 


Dividend payts, (Index) (annual rate) Sept. 


JOBS— 
Persons with jobs (000) 
Jobless seeking work (000) 
Do, (% of labor force) 


CONSTRUCTION— 
Contract awards (§ millions) 


FOREIGN TRADE— 


Money supply (§ millions)* 
eCheques cashed (§$ millions) .. 


Life insurance sales ($ millions) ates 


eNotice deposits ($ millions) 
eCurrent public loans (§ millions) 


One 


Latest Month Previous 
158.6 


July 


. duly . 


July 
July 
. duly 


July 
July 
July 


148.8 
141.1 
160.8 


258.8 
220.6 
143.1 
106.1 


137 
539 
128.3 


8,108 


1,370 
100.4 

719 
2,262 


July 35,941 


. Aug. 


Aug. 
Aug. 


4,412 
0 


1,508 
299.5 


414 
449 


13,072 


. 19,737 


427 


7,619 
6,218 


716 
156.6 
151.7 
159.5 
124.3 
112.4 
183.9 


162.4 
147.4 
171.1 


258.0 
205.0 
151.6 
104.2 


160 
707 
131.4 


4% 


12,942 
23.747 
462 


Month Year 


ago 
% 
+542 
+8.2 


+26.5 


+19.8 +120.2 
+19.8 +1063 


+18 
+3.8 


+1.7 
+22.5 
+ 29.4 


—6.9 
+1.0 
+2.4 


+6.0 
+115 
—2.8 
+19.4 
+46.5 
+142 
—6.5 
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Europn > : “ 
Growth Stocks . 35 

Indust. Growth . 27: {| 
Inside the News 31 "s } osee 18 
Investments .. 4, 5 
Managed Invest. 30 
Your Taxes .... 10 


ANNUAL BEPORTS 


Brooke Bond .. 26 Dom, Stores ... 
Coronation Mge. 35 Hayes Steel .... 2 | 
Cdn. Br. Alum. 26 Lorado U. 

26 McCabe Grain . 33 


INDUSTRIALS 
Aero Surveys .. Fram . coe 
Atlas Steels..... 35 G.M.. 
Avian Ind, ... 
A. V. Roe .. 28, 
Atl. Uniform. .. 


% Hilton’ ......... 32 
Ind. Accept. .... 35 


P. 
Hill-Clark 
Kipp-Kelly .... 31 
L. of Woods .... 37 
Lon, Cdn. 
Massey-F. 

Man, Pool ...... 37 
Nichols Chem, . 
N, Alta, Dairy .. 


Cweco Ind. 

Cockshutt . le 
Powell-M&B . 
Regal Toys ..... 


Cal, River 

Can, Ind. ...... 
Danfoss Mfg. .. 
Dom, Milton ... Steinberg 
Stelco 


Uni. Cooler .... 
Uni, Corp. 
White Motors .. 
Wstn Copper .. 
Falgarwood «++» 25 West Cdn 


MINES AND OILS 


3% Interprov 
Manitou-B. 
Normetal 
North Gol. 
North Star .... 
Alg. Ore 


Cons. Nor, . 

Crusade .... 

Chess 

Duyal Sul. ..... Que. Cartier .... 

Dynamic Pet, .. Sub Oil .... 

Elder. ..... eseee 42 Stuart Oil 

Eldorado Trans-Can. 
United Keno ... 
Un, Asbestos ... 
Willrox .... 
West. Can, 
Westcoast 

.* 42 Yukon Con, .... 


Worth Noting 


Financing agreements and changes in financ- 
ing deals, major changes in capital, filing 
statements are listed as reported by the Toronto 
and Montreal exchanges. Ontario Securities 
Commission. 


Hudson Bay . 
Imp, Oil .. 


ARCADIA NICKEL CORP., TSE filing 
statement in respect of change in name to 
Associated Arcadia Nickel Corp, on one- 
for-two share basis; underwriting of 510,- 
000 shares for total of $210,000; and details 
of arrangements with creditors and holders 
of first mortgage bonds. 

ABINO GOLD MINES, prospectus filed 
with OSC in respect of underwriting of 
600,000 shares for $80,000 and 200,000 shares 
at 25c a share, with options granted on 
further 1.6 million shares at 30c to 80c a 
share, payable over two-year period, 

BEAUCE PLACER MINING, received 
payment covering option installment of 
144,050 shares at 75c a share. 

CABLE MINES & OILS, acquiring re- 
maining 20% interest from Abbican Mines 
in claim group in northwestern Ontario 
for $4,000 and 50,000 shares (90% pooled). 

NEW BIDLAMAQUE GOLD MINES, 
TSE filing statement covering acquisition 
of 36 claims in Port Arthur mining division 
of Ontario for 250,000 shares (90% pooled). 

ORCHAN MINES, release of 401,000 
shares from escrow. 

NEW IMPERIAL MINES, release of 47,- 
850 shares from escrow. 


5 | 
1 | contracted to the Canadian elec- 


October 24, 


| Westinghouse 
za Gets F-1046 
‘Control Job 


| Defence Production Minister 


4|Raymond O’Hurley announced 


|this week the award of a con- 
| tract to Canadian Westinghouse 
'Co., for production of the radar 
fire control] system for the 
|Fs104G Starfighter. 

Estimated value: More than 


» |$20 million. 


| It is expected that 30% to 
40% of the value will be sub- 


tronic industry. 
The $91.5 million airframe 


;| contract has already been given 


to Canadair Ltd. Orenda En- 
gines Ltd., has the $80 million 
J79 engine order. 

Both firms are waiting final 
|confirmation of the orders be- 
|fore calling on subcontractors 


" for bids. 


BARANOURI TO DRILL 
| Two drill locations have been 
lselected on the Malartic area 
property of Barapouri Minerals. 
The drilling is planned to investi- 
| gate both known occurrences and 
|untested ground. 


ANNOUNCEMENT 


EDGAR T. ALBERTS LIMITED 
APPOINTMENT 





M. E. PAGE 


Edgar T. Alberts Limited, Insurance Agents 
and Brokers, announce the appointment 
of Mr. Maxwell E. Page as Casualty Insur- 
ance Manager. 

Prior to assuming his new duties, Mr. 
Page was Casualty Insurance Manager 
for Ontario of Johnson & Higgins (Can- 
ada) Limited. 

Mr. Page has had wide experience In 
the insuring and rating of special risks 


and will specialize In insurance counsel 


and service. 
end 
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THE DUNHILL 


‘Shell’ Briar 


Uniquel No two alike except in their perfect 
smoking qualities. The Algerian briar in this pipe 
is beautifully grained, made by the application of 
heat and sand; the freshly carved bowl is shrunk 
to a mere shell, leaving the grain in bold relief. 
Tough, sapless, hard and light, every quality that 
gives sheer pleasure to pipe smoking, No. 36 as 
illustrated is a perfect Christmas gift for wour 
friends and business associates, or choose from 
over 60 other shapes available at the Dunhill 
Humidor at Simpson's. 


Each $15. 


Tan Shells, Root Briars and Bruyeres also avail- 
able. Each $15 te $20. 


Try the three superb tobaccos in the Dunhill 
Tobacco Sampler. Set $1.75. 


Visit the Humidor and have Eric Gray show you 
the large selection of Dunhill cigars available. 


PHONE AND MAIL ORDERS FILLED—UN 1-8111 


unnI umicor 


TORONTO 


"BAY STREET ENTRANCE 


DECORUM 


for fine office interiors 


Proper office furnishings, planned 


planned by design 


specialists, increase prestige, lift morale, and raise 


office 


efficiency. 
C. F, Haughton’s new office furniture showrooms and 
Design Division at 515 Yonge Street, Toronto, 
present office furniture seftings that will provide the 


realistic conditions and actual 
We invite you to visit us and see for yourself how 


creative planning by experts, can benefit your 
company. r 


C. F. Haughton Limited 


HEAD OFFICE 2941 EGLINTON AVE. EAST, SCARBOROUGH, ONTARIO 
SHOWROOMS: 515 YONGE ST,, TORONTO + AM, 1-7153 - LOC, 347 


SEE YOUR TRAVEL AGENT, 


or any 
Canadian Pacific office. 


PRICES— 


Consumer prices (Index) .. soee Sept, 127.1 
eWholessle prices (Index) .... esse Sept. 230.9 


STEATEGIC MATERIALS—Production and Supply— 


Month 
@Steel ingots and castings (000 tons) ... Aug. 478 
Nickel (000 tons) 
Primary copper (000 tons) 
eLumber 
eLumber (m: 


Sie t= sasin eae hoa Eouwn man om | 
index 1935-39 = 100. 


Date of issue fer your file, The Finsncisl Post, October 24, 195 


eeve ’ 5, 975 + "18 S 
*Total deposits, less Govt, of Canada deposits, iess float, plus notes in circulation 
outside the banking system. 





Steel Strike 
Holds Special 
Twists for Us 


For one thing, 


future of aluminum industry ... 


By JACK McARTHUR 
The U. 8. steel strike is pro- 
ducing some special twists for 
the Canadian economy. 


@® The course the U. S. labor 
erisis takes now becomes vital 
to our alumium’s immediate 
future. 


@ It is leading to a close-down 
Nov, 4 of the auto and truck 
assembly lines of General 
Motors of Canada: at Oshawa, 
and GM’s engine plant at Wind- 
gor a week later. Ford and 
Chrysler hope tc continue pro- 
duction. 


@ Even a back-to-work move 
in U. S. steel plants will leave a 
shortage here for at least a 
month after strike’s end, and 
maybe longer. 


®@ The steel shortage will affect 
a wide range of industries here. 


In aluminum: The eventual 


settlement of the big steel dis- 
pute will undoubtedly set a 
pattern for aluminum labor- 
management contracts, 
Aluminum contracts were ex- 
tended until after the steel set- 
tlement or Nov, 1, whichever 
comes first, But they will prob- 
ably be extended again if there 
is no steel pact by Nov. 1. 
Aluminum, says one official, 
fs feeling “a bit of a downturn” 
because of the general economic 


From Our Own Correspondent 


WINNIPEG — How to handle 
the “out of condition” part of 
the West’s grain crop which has 
been harvested and get it into 
commercial positions poses a 
| trying marketing~»problem for 
the 1959-60 crop year. 

With tens of thousands of un- 
harvested acres soaked by early 
October rains and much of it 
covered with snow, it is esti-| 
mated that 107 million bu. of 
the estimated 407 million bu. 
wheat crop may be left in the) 
| fields until spring. 

The breakdown: Alberta, 50| 
effects of the steel walkout. | million bu.; Saskatchewan, 47} 

There has been some substi- | Million bu.; Manitoba, 10 mil- 
tution of aluminum for stee| as | lion’ bu. a 
la result of the strike. But this} Prospects of further harvest- 
| doesn’t appear to be sufficient | ing operations this fall are re- 
lto counteract the general de-| mote unless there is an unex- 
|pressing effect of the walkout.| pected weather change. 

However, Aluminium Ltd. re- | At this period of the year 
ports that slightly improved| there is little drying weather., 
| markets have allowed it to boost} Apart from wet~grain there 


it’s vital to the 


West Grain, Hit by Rain, 
Is Big Marketing Poser 


|of damp and tough grain. 


the marketing agencies. The 
difficulty is that there is no 
elbow room in elevators to han- 
die damp or tough grain. 
There was a similar situation 
with the bumper 529 - million- 
bu. crop of 1951. This was one 
of the wettest crops in history 
of the west. Some 150 ‘million 
bu. were harvested in 1951. 


The difference between then | 


and now was that the Wheat 
Board started the 1951-52 crop 
year with only 167 million bu. 
of wheat in commercial posi- 
tions, that is in country and ter- 
minal elevators. This left plenty 
of space to handle the_pile-up 


This time the Board started 
the 1959-60 crop year with 416 


for taking care of deteriorated 





a output to an dnnual| are water-soaked fields on which | 
|rate of 565,000 tons compared | jt isn’t possible to operate heavy | 
with the previous 530,000. Ca-| equipment. 
pacity of company’s Canadian! If the 1959 harvest season is 
|smelters is 770,000. ended the “out of condition” 
| Of the increase, 17,000 tons) situation is at least fixed for 
|will come from the Arvida,} —— 
|Que., smelter; 10,000 from Sha- 
|winigan, Que.; 8,000 from Kiti- 
mat, B.C. é 
| Meanwhile the worldwide 
| price picture is reported a little 
lfirmer with the Russians and 
French not as active — or as 
|\low-priced—in export markets. 
It’s felt possible that the 
eventual labor settlement in the 
industry will tend to push up| 
| prices. 
Auto makers, deeply con-| 
cerned over steel supply picture, 
appear to be the first Canadian 


industry seriously affected. By HENK HOPPENER 


|part of the crop. 

This time the problem can’t 
ibe met as it was in 1951 by 
rapid mavement of damp and 


tough grain to drying facilities | 


at the terminal elevators. 


Business ‘Happy’ 
With Tight Money 


' They expect no serious effects 


upon the economy this year... 


J. Deutsch, professor of econ- 


4 


million bu. of wheat in commer-| 
cial positions. 

Practically all the space in 
country elevators and terminals} 
lis filled, leaving scant facilities 
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[Plan to Boost 


Atlantic ‘Trade 


Boston conference hears plan for 
economic’ co-operation among 
Atlantic cquntries ... 


b 


| 
By MAURICE LUCOW 

BOSTON — The U. S, and 
Canada should take the initia- 
tive in forming an Organization 
for Atlantic Economic Co-oper- 
jation, This would include coun- 
tnies in the European Common 
Market and the “Little free 
trade area” countries — the 
|U. K., Austria, Switzerland, 
| Portugal and the three Scandi- 
navian countries. 

Proposal for this action was 
made by Alfred C, Neal, presi- 
dent of the Committee for Eco- 
jnomic Development in an ad- 
|dress at the Boston Conference 
on Distribution, 

“A split ‘is 





developing in 


Europe between the two blocs| 


\of countries,” said Neal. 
“It is not in our interest to 
witness a widening of this split, 


|nor is it in our interest to have | 


|the Common Market disrupted 
or destroyed. 

“It is in our interest,” he said, 
“to have closer economic rela- 


tions between both groups and| 


|the U. S. and Canada. 

| “The whole economic strength 
of the North Atlantic countries 
jneeds to be fhobilized not only 
| to achieve the benefits of grow- 
| ing prosperity to themselves but 
jto counter the threat of the 
| Soviets and to do the job- that 
| needs to be done in the under- 
| developed world.” 


Neal said just as Europe 


All Canadian auto firms are|@ Tight money is not here to|Omics at Queen’s University;|needed aid in the period of its 


heavily dependent on compon-| gtay, ij 


ents supply from the U, S. 
The whole picture is compli- | 


H. Smith, president of Cana- 


| ve 


| © So far, tight-money has not | dian General Electric Co. and 


cated by heavy orders for new 
models and the desire to get as 
many new cars on the road as 


|seriously affected the profitable | W. T. G. Hackett, assistant gen- 
jeperation of individual busi- | eral manager of the Bank of 
|nesses or the nation’s economy.| Montreal. 


|own reconstruction, “we now 
|need Europe’s aid in the further 
|task which lies before us of de- 


| J. G. Crean, president of Robert 


veloping 
| world.” 
| He maintained that Western 
|European countries have gdld 
and dollar reserves equal to 
60% of the U. S, gold stock and 
therefore should be able to ex- 
port two thirds as much capital 
as the U. S. This would mean 
an increase in their capital out- 
flow to underdeveloped coun- 
tries of a billion dollars a year. 

Gross national product of the 
Western European countries was 
increasing at a far greater pace 


the underdeveloped 


than that of the U. S, Gold and} 


liquid dollar reserves of west- 
ern Europe rose from $6.2 bil- 


lion at the end of 1949 to $17.6 | 


billion at the end of 1958. In 
the same period, the U, S, gold 
stock declined from $24.6 billion 
to 20.6 billion. 

Prof, LincoIn Gordon, Har- 
vard School of Business Admin- 


istration called for the reduc-| 
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Roduey Aull says: 


“Good estate planning 
helps you keep what you earn 
for yourself or your family” 
ite 


MUTUAL LIFE OF CANADA . 
50 King St. W., Toronto EMpire.4-8371 


‘ 


‘nomics of Dun and Bradstreet. | doubtful statistical . correlation 
|@ Within two years, according against cigarettes.” 
\to Lewis Gruber, board chair-|@ Robert E. Valode, general 
}man of the P. Lerillard Co.,| manager of Renault in the U. S., 
}menthol cigarettés will double |said the consumer is tired of 
| their present share of the cigar- style changes in automobiles 
ette market from 10% to 20%./\and “will favor makes offering 
The regular length cigarette little changes over long periods 
will continue to decline and the|0f time. They know their in- 
king-size will be indisputably | Vestment will depreciate slowly, 
king. jin accordance with the use of 
The filter cigarette now ac-| the car, and not rapidly because 
counts for 50% of the market|of style change.” 
}and demand is growing. ® Demand for coal will rise to 
| The non-filter cigarette is | 24% of the fuel market by 1970, 
| traveling. a downward path and {according to L. J. Hoar, vice- 
will continue down. |president of Sinclair Refining 
Said Gruber: “Indisputable”|Co, Petroleum will retain about 
medical and research findings|45%; natural gas about 27%; 
“will obliterate the health/atomic energy, less than 1%; 
charges, based on scare talk and' water about 3%. 


i 
} 


ae — meee 


ition or removal of foreign re-| 


kstrictions against U. S. imports. 
“This means an. especially 


vigorous bargaining against ex-| 
cessive tariffs by the European | 4 


Common Market,” he said. 

The U. S, share in the world’s 
|exports of manufactured goods 
|to 23.2% in 1958. 
| Gainers: Germany, Japan and 
| France, 

Gordon said the “spectacular 
rise of automobile imports to 
\the U, S. was probably “a mat- 
ter of European imaginativeness 
|in recognizing a potential North 
| American demand and capital- 
lizing on it by effective design 
and salesmanship.” 


| 3 
ig 
| 
| # 


| has dropped from 25.2% in 1866 ‘ 


1% 
| 
| 


| NELCO (KITCHENER) LIMITED 


COMMERCIAL HEATING 


Gar Wood experience in this specialized field can help 
you provide perfect comfort at reduced overhead! 


Panelists seemed happy with Crean & Co. Toronto, warned| .~ look into the future was 


rapidly as possible. © It is unlikely to hamper busi-| the fact that the money supply | against any “delay in adopting | 8'Ve" by a number of speakers 


Two firms — Studebaker- | 2€Ss during the coming winter. | has remained ‘stable. ar ~~ lat the conference, 
Packard and American Motors; ‘These are the feelings ex-| hes Sedan Biddat to meoving new policies to fit the changing | 


AUTOMATIC HEATING 


AT ITS BESTI 
WARM AIR & HOT WATER 
AIR CONDITIONING 


eG eae 
GARDEN 


Oil & GAS HEATING 


| 
| 
—are in better stockpile posi- | pressed this week among mem-| toser be Midaeiiatodia'th ol | world trade.” hase are some of the predie- | 
tion, can keep going for a long | bers of the Canadian Chamber | | ntra t with | z - , a | He said: “For years we were | aa a ‘ I 
‘ime ag of Commerce meeting in Toron- lite rong de abeeat: on $a wih: able to balance the Imperial and ® Despite the ; grey shadow 
Steel makers’ production | '°- : |lion- of federal saietipad di- a areas a o sia oon aoe rtrii ae ar eie - WRITE FOR THIS FREE BOOKLET 
levels in Canada have reached| Here are some typical com-| nce De | e growing influence of the/the steel strike, chances of a re- ON GAR WOOD SPECIALIZED 
: s irtually all |Ments: tae and guaranteed securities. | U.S. ~ |\cession in 1960 are slim, COMMERCIAL HEATING! 
record levels with vir peers | Parker D. Mitchell. “Saint| Public confidence, coupled| “Today we live in a different} However, despite increasing E L HEATING 
rs eee going ‘to "lahat N.B., former mayor of| With only $650 million increased| world, and we require a new | prosperity, there will not be full | Write te 
Seance business is so heavy | Lancaster, N.B. and past presi- | 8overnment debt during the last USIEnce. ¥ jemployment, ENGINEERING INDUSTRIES 
that mills and warehouses can’'t|dent of the Saint John Board 12 months, have resulted ina} — Can U, K. with Europe pro-| Strong inflationary pressures CO. LIMITED 
begin to consider the rising of Trade: “Because of tight|Ollar that is “sounder — more vide it? ' will continue because consumer 15 BRANDON AVE., TORONTO 4 
flood of export business coming | Money, New Brunswick certain-| Stable than a year ago,” banker) “If it can, it would be one of | buying power is high. 
ale teaw lly missed new business oppor- | Hackett’ said. the main props to our continu-| This prediction was made by | 
- q twist has been big | ‘nities this-year. | This process has not been| ing political freedom.’ E, B. George, director of eco- 
is daed teres ses Canadian sale | “But Se mass -oppertumitios| Ravine: a a a qaaecee. 
sidiaries of U. S. firms, some for | Were more toss balanced by the ES ee ee oe eee 
re-shipment to U, S. parent general business gains.” ‘ | h ee vparnens pmereineels os 
tems eT, 2: Mathers of Halitax, chartered banks who were only 
. . yeaa S., sai at while his own|*#€ Se : 
nog mat ail ‘ondere om rolling| Spbing firm was feeling the |PAcity by selling government 
mill products —. dare, sheets, |¢fects of poor export business, | 20NCs at increasing market 


A wholly-owned and operefed Canudian Company 
citerd Laboratorieg of 


INSPECTED "Na 
TORCH RESISTING SAFE ” 


plates — on an allocation basis. 


| “business as a whole had not 


| losses. 


Mills are now only taking | ¥& suffered to any important 


orders for first quarter 1960 de- | ©*tent from tight money.” 
livery and order books are re-| Charles H. Wright, with Con- 
portedly filling up rapidly. | solidated Mining & Smelting Co. 

Outlook is for continued ca-| of Canada, Trail, B.C., feels 
pacity operations throughout all there isn't really any reason for 
of the first half of next year. | Pessimism, 

Canadian steel prices are still| “Prospects look bright enough 
holding steady despite the re-|to stop worrying about quick 
cord demand. | expansion because business is 

On the Canadian construction | booming. 
front, the major impact of the| “I even wonder,” he added, 
U, S. steel strike so far has been | “whether business isn’t good 
in new project planning. | ence to borrow expensive 

There is no doubt that the|money outside the banks, if 
clouded steel outlook, particu-| people really want to go ahead.” 
larly for heavy structurals, is|; In a panel discussion debating 
already forcing deferment of | “a sound and stable dollar,” ex- 
some large construction projects, | perts taking part were Dr. John 


They have now reached the 
|point where these losses be- 
|come intolerable in the context 
of offering commercial loans at 

%. 

Hackett also discussed the ac- 
|cusation that the banks have 
| favored big business during the 
|tight money situation. 

He quoted Bank of Canada 
| Statistics indicating that for the 
| year ending June 30, 1959, loans 
by chartered banks of $100,000 
or more had increased by 8.3%, 
and to borrowers of less than 
$100,000, by 23%. 

Both Hackett and Dr. Deutsch 
agreed that “even if the 6% in- 
terest rate were to be raised, 


Now... 
you receive 


extra assurance 


from 


gx 
apse 
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TR-60 BURGLARY NO.[ sd 


CHUBB SAFE COMPANY LIMITED 
TORONTO, ONTARIO 


- citer Labora torieg of 
got INSPECTED May 
|, TORCH RESISTING SAFE ? 


oe 
TR-30 BURGLARYNO.[ ‘i 


CHUBB SAFE COMPANY LIMITED 
TORONTO, ONTARIO 


Some’ major structural steel 
fabricating firms which have| 
work being fabricated in shops 
won't be able to get started on | 
actual erection for want of some | 
parts. 

But there is no sign yet that| 
design firms are making any 


| money would remain scarce un- 
|der the present circumstances.” 
where| “It could be that the distribu- 
tion of money might be influ- 
enced by a higher interest rate, 


but not the supply,” Hackett 
said. ; 


inetd Laboratorieg of 

INSPECTED 
RELOCKING DEVICE 
NO. 


CHUBB SAFE COMPANY LIMITED 
TORONTO, ONTARIO 


LUndertoriters’ Laboratories of Caray, 


INSPECTED 
COMBINATION LOCK GROUP 1 


switches in materials 
this is possible, 

Time ig approaching when 
jobs under way will likely be 
held up, but just how quickly 
this will develop is difficult to} Canada’s position in world 
estimate, | trade came in for detailed dis- 
Heavy I beams and everything | cussion at the meetings. 

\in wide flange sections from| For the first time the Cana- 
|4 in. by 4 in. up to the really|dian Chamber of Commerce 
large dimensions are in short| gave attention to the European 
supply. |Common Market, whose effects 

While Algoma Steel supplies | upon Canada’s foreign trade still 
sizes up to 8 in. by 6% in., it, like | remain to be settled. 
other Canadian steel mills, is go-| While strongly advocating 
ing all out and orders are hav-|that Canada shall continue to 
jing to be put on an allocation'seek agreement with the Com- 
| basis. mon Market through GATT, 


gs 
4 NEW LABELS FROM THE UNDERWRITERS’ = ® 
LABORATORIES OF CANADA 


The Chubb Safe Company welcomes the test- 
ing facilities of the Underwriters’ Laboratories 
of Canada. One of the main tasks of this 
expert, independent organization is to es- 
tablish, by exhaustive testing, the degree of 
protection you can expect in the next safe you 
buy. Shown here, for example, are four U.L.C. 
labels currently appearing on Chubb Safes. 








4 Another Tonnage Increase 
For Our Newsprint Output 


MONTREAL (Staff) — Can-) 
ada’s newsprint industry rang | 
up another big tonnage month) 1958. U. S. consumption — an 
jin September. important figure — was 8.7% 
| With profits still held under higher. 
| tight rein by the dollar pre-| Canadian mills operated at a 
mium, Canadian newsprint out-| brisk 87.7% of capacity in Sep- 
put was up 8.6% in September tember compared with 82.3% a 
from the same month a year) year earlier, 83.4% in the first 
earlier. The increase for the first | three quarters and 84.6% in the 
three quarters was 3.1%. first three quarters last year: 
———+-ihidiplantaiitiaiati neice Magte Ste details: 
: Nine months 
1959 1958 
000's tons 
4,699 4,557 
3,728 3,567 
4.676 4,466 
5,220 4,860 


The next time you, or your clients, are in the 
market for the finest protection and security 
money can buy, insist on Chubb safes bearing 
the Underwriters’ Laboratories of Canada 


labels. They are the guarantee of better 
protection. 


_ Consult Chubb today. Chubb service available 
wherever you are. 


Shipments to the U. S. last 
month were up 148% from 


Al Better 
Shoe Stores 
Across Canada 


Sentinels of Security since 1818 


CHUBB SAFE COMPANY LIMITED 


Head Office: 577 Oxford Street, Toronto 18, Clifford &-1191 
Branches at Montreal, Vancouver, Hamilton. Agents acrossCanada 


% Change 
496 
+148 


+13.2 
+87 


1959 «8691958 
000's tons 
533 agi 
448 390 
561 495 
603 554 


Shipments to U.S, « 
Totol shipments «+ 
U.S. consumption .. 
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Profits Here? 


A regular listing of totest 
studies by investment firms. 


TRANS-CANADA PIPE LINES LTD. — 
Watt & Watt, 6 Jordan St., Toronto, 
FINANCE CORP.— Wood, Gun- 


: rnanens aijd ‘cba oie . “M ays the proverb 
> . 
Only a Week Left dy & Co., 36 King St. W., Toronto, Facts ent on what’s going on in the. : oney, says the pro ’ 
———— wat & Quinlan, 220 Bay St, Toren, | + ‘market and rumors behind some of the moves. k 9 
to exercise, buy or sell “Eynch, Pleret, Fenner & Sinith, ae Canadian stock markets are showing little inclination to lift ‘oe a rs ma es money 
a e. ee themselves from their present depressed levels. Both the Toronto rh ¥ ; 
POWELL RIVER-MacMILLAN & BLOE- " PF 2 Bite Wealth of Nations 
a eeDp: ” L—C. J. Hod & Co., St. James | aNd Montfeal exchangés gave up furth d th t k os a 7 7 2 
John Labatt Limited Rights se ——_ eA Fe slow trading. ee ee eee oe : fi 543 
“Tog much attention has been given.in the past year or two 
Lotdinal 0g ; & sin the past ye 
Jin re ee aan cae to buying stocks for the quick move,” one stockbroker told FP. 
a oe niditional share of Capital Stock at “Tt is difficult now to buy anything offering the prospect of 
oO cies foreach eight shares held expires early appreciation, and as a result investors are staying out of 
ake SO 1959. z the market. At the same time, there is not the same weight of 


investment buying here which would help support a mediocre | 
This company continues to grow. Sales for the market as there is in New York.” 


= 5 ad 4 il ‘ ' Money invested in Canada Savings Bonds will return 4% for 
quarter ended July 21st, 1959, attain record bs espite this general lack of j interest, developments and the first year, 414% for the 2nd, 434% for the 3rd and 5% for 
levels and net profis after taxes were 9.8% By VINCENT EGAN rumors affecting individual companies still attract the speculator. th ialie 6 This i i astaten § ed. produces 
above the same period last year. In the past week, Canadian stock exchanges recorded 13 new pila cept Ta preheat Has maha are hy ees 
We believe it is in the interests of shareholders The success this week of | highs, for the year”“among general stocks, the most in several mary apg and so the money accumulates. 
ta exercise their Rights without delay. the Ontario and Newfound- werk ios bboy: —— o aoe nee a Canada Savings Bonds are always worth what you pay for them, 
; : Jand provincial borrowings Nor ar Ol jumped in heavy trade to a igh o and you can get your money back any time plus earned interest. 
We also recommend none eet hd — ra has given new confidence to | $22% on unconfirmed rumors of a takeover bid by one of Can- T * = : b ¥ . 
eh —_ ing aoe tee Ba sche foe capital the bond market, With prices | #4a’s major integrated oil companies. No announcement has been 0 invest your money safely, buy 
the — pow Site on coined thssiillers, improving and yields drop- | made by the company. The stock later settled back to $21, while > 
stock on the sa as pres , ping, there are widespread the A stock which also set a new High ($17%), slipped to. $17. CA NADA SAVINGS BONDS 
Telephone, or call in at our nearest office for expectations that more prov- Before tax earnings in the first half this year equaled 89c per | 1959 SERIES 
assistance in exercising, buying or inces and major municipali- | share ($1.03 per share in like 1958 period when fewer shares | Redeemable November Ist, 1968 at 103% 
selling these Rights. ties will soon offer new bond | Were outstanding). Net profit after taxes was not reported, but A eld Ris 4.98 
oikeae, | North Star is believed to have had little or no tax liability in| verage yield to maturity 4.98% 
ei dele a os - ering Paget to i cadlive:tu0ston at aie Denominations $50 to $5,000 
nenle of c nterprovincia ipe ine turned active ’ snares trade N . : * h 20.0) 0 
Leon, Youns, Weir & ComMPAKNY : The $50 ae osm 2 - a | last week) and set a new 1959 high of $58%. (Low was $48% in (P : . ne a a ™ * 
ae ene. Cees 2 ywo | March.) Company’s throughput in first eight months this year | syment by monly _ eS Coe . ete new 
50 King Street West 276 St. oes ga West ea tapping ge | was 12.7% above a year ago, and further substantial gains are Bonds may be bought in exchange for previous series.) 
Toronto jontrec s 00 - she iv-year | anticipated in 1961. Some $9.3 million will be spent next year to : 
EMpire 4-0161 Victor 5-4261 non-callable bonds were sold  povide additional capacity for the estimated 1961 crude oil| To place your order, call in at our office, 
at par, and the 20-year bonds deenarel. write or telephone. 





Ottowa Winnipeg London Vancouver Hamilton ; 
Calgary Kitchener Quebec Sherbrooke Windsor (callable two years before 


. : These ‘stocks also moved into new high ground recently: . ; ™~ 
Edmonton New York maturity) at 99% to yield | Cockshutt Farm Equipment, $18% (1959 low —$12%); D. A. Wood, Gundy & Company 
6.07%. | Stuart Oil, $18% ($15); and Enamel & Heating B, $6 ($1.30). edi tienininctetincinees 


Almost as soon as the books | The Jast-named company expects a substantial increase in profits Toronto Montreal Winnipeg Vnnieibon Halifax 
— were opened Tuesday, bonds 'this year (FP, Sept. 12). 


Quebec Kitchener London Hamilton Ottawa 
of both maturities were being 


il R fi : A and B stocks of United Corporations have posted new lows | ‘ ee ee er — 
1 e€ mer | quoted at premiums of one- | for the year: the A stock at $26 (1959 high—$29) and the B at use. F 
half to three-quarters of a 


int $21 (1959 high—$2714). Both have since made a slight recovery. 
point. 


Shareholders of both United and London Canadian Investment | ——————~~—$_}_-__>SESSSESS i ay ee a 
Boosts Output a8 


Corp. have approved a plan to merge the two companies (FP, (Advertisement) ANNOUNCEMENT 
A $4 million issue of New- | Sept. 12). 


F Alb Phen <a ager qian | T FRUEHAUF BRANCH APPOINTMENTS 
rom ‘ erta bentures has been placed Food chain stocks are finding it difficult to rise much above ape SAN ‘ 
Pallas Sink Oe Uearepentent fgg dl at sae es rr the market _ they ps le — sae pee = ow of y : 
; “ s .75%, by a syndicate heade —Dominion Stores and Steinberg’s have just reported good half- | R. | 

CALGARY — Alberta's refin- | by Bell, Gouinlock & Co.... | year gains over a year ago. Profits too, are up for some, although | evo0 ulionizes 
ery output was boosted 6,700| ty the U.S., Manitoba is plac- | Dominion’s net was down in the latest six months. ‘ 
b/d with the official opening this} ing privately a $20 million | One factor which is discouraging investors is the low (and in Office 
A ap om new Imperial Oil) 95 vear 534% issue, non- | some cases, declining) profit per dollar of sales. Increased sales 

o, plant here. 








callable for 15 years...It is | are not sufficient to offset higher costs—wages, taxes, etc., plus | 


7. 
The $14 million refinery can| expected that Quebec may | the expense of promotional campaigns to attract new customers Operations 


handle 14,700 b/d compared to} borrow again in the near | in this intensely competitive business. 
8,000 b/d before expansion. future. - 


National Design Aword Winner in It is the largest single indus- | . . * 
1955 & 1957 trial investment in this city’s | Municipals: Montreal Price/ Profit per 


savings than the introduction of 
Stoinless Steel Sink with extra work history and largest ever made awarded its $20 million | —1959— —1958— Earnings Indic. sales | magnetic tape. 
space | s 


late >‘ enw | ‘ : ; | R t High L High low Ratio ield dollar* : : 
SGiinae illite Benge at a prairie refinery, say Inrper-| (U.S.) 20-year 556% sinking | 7 $ Z $ $ "Me eactee eetecntadiien — 
Full-size. Oven for Baking-Broiling ial Oil officials. fund bond issue to Lehman Dom, Stores 60% 92% 59 85 = 50 2.07 1.42¢ | considered a costly but essential 
51% cu. tt. Refrigerator with 25 Ib. || The increased capacity boosts| Bros, syndicate at 98.82, in- loblawB.. 28% 42 27 ae ‘5 es job, now with the application of 
Freezer and inner door shelves || Alberta's oil refining to 91,990/ dicating cost of 5.7874% to rennrthy giles ar Gk, ata 1 £76 ale | Tames De, Aen Ew 
Space required only 48” long | b/d, second to British Colum-| the city. Bonds are being re- Steinberg's A...25 35% 23% 23% 21% 1 1.60 -1.90¢ ines of seis ‘Lita ocliaiiias iia 
One of 16 SPACE-SAVING models || bia’s 96,750 b/ d, in Western offered at par... Township *Based on latest reported results. of this new discovery was created 
of clever Refrigerator-Range-Sink || Canada. of Stamford (Ont.) has issued 


' - by the Stenorette Dictating-Tran- . ' 
Sito Skim, mackine ae ae| Haw see Te Brooke Bond Seeks Balance "et rwer.a| tt mer oat 
Free booklet showing full line for 4) Southern Alberta ae iad to yield 6.75% 34 > tors, lawyers — all professional | The appointment of W. B. Wodds and J. H. Male as Branch Managers at Montreot 
Home—Office. | eastern B, C. y , os Of Bl R bb C r Stock men are adapting these new dis-| and Winnipeg, respectively, has been announced by D. A. Grinstead, Assistant? 
Canadian Bechtel Ltd, was ; - = ue l on Oo p- | coveries to their particular needs. | General Manager, Fruehauf Trailer Company of Canada Limited. 
CANADIAN ARMATURE WORKS INC. the contractor on the project | Buyers of the $25 million How to measure Time with Prior to joining the Company last year as Assistant to the General Manager, 
6595 St. Urbain Street, Montreal which took more than a year to Home Oil issue (FP, Oct. 17) 


MONTREAL (Staff)—Brooke|ing company. Its subsidiary, Tape — a new booklet produced | Mr. Wadds held key sales and administrative posts with American Motors Limited 
complete. | will have the choice—at time |Bond Canada (1959) Ltd., for-| Blue Ribbon Ltd., manufac-|by DeJur provides interesting | over the previous twelve years. 


| a . ’ j ; j j i in Mr. Male joined the Company in 1957 as Assistant fo the General Manager, 
———— as of purchase — of warrants merly T. H. 7 Co., has tures and ae ooo ae chiect™ ite me | He wos dabencali associated with Ford Motor Company of Canada Limited in ioe 
; to buy either 10 shares of | offered to purchase outstanding | powder, spices, jelly powder an lcopy today and see for yourself | business management and dealer development. 
Trans « Canada Pipe Lines preferred and common shares | extracts. It also packs and dis- | how Stenorette with the amazing SSeS 
JEN KI Ni EVAN s & co. i LTD * Ltd i8 shares of H ~ |of its western subsidiary, Blue| tributes tea and coffee under} Magnetic Tape can help you re-| Kage 
- or 15 shares of Home Oil | put on Corp. the Blue Ribbon label. |duce your office hours and over- | CHANGE OF NAME |changed to Warnock Hersey Soil 
iat Be per $1,000 bond; prices have | BE hareholders of Blue| -Brooke Bond handles the R q| head. | Name of Construction Borings Investigations Ltd, The company 
The Toronto Stock Exchange | not been set. Home Oil held Common s ee ae — a - a " €¢! DeJur of Canada Limited, 69 | Ltd., subsidiary of Warnock Her- | specializes in all phases of soil 
360 BAY STREET. TORONTO. ONTARIO EM. 2-1641 || 1,044,073 Trans-Canada | Ribbon Corp. have been offered | Rose brands of tea and coffee. ‘York Street, Toronto, Ontario. ‘sey Co., Lasalle, Que., has been!and foundation investigations. 
‘ ’ ' shares at the end of 1958, as | $20 a share, preferred share- | senses iaeeaape nanos lense tating 
Branch offices in Ontario well as rights to buy 158,666 | holders the redemption price of | 
COBOURG « PICTON «© PORT HOPE e¢ TRENTON || shares at $15. | $61.25 a share plus accrued divi-| 


“ 5 em dends to Nov. 1. | 

Cable Address: JENKVANTOR TELEX 02-2498 acme meme ae d pri. ‘| Offer expires Oct. 30. | 
ee nn — eee vately in the U.S,, “B” pri- Brooke Bond already holds} 
: vately or publicly in Canada, | 95% of the issued common and 

and “C” will have interest | 60% of the issued preferred} 

SPECIAL BUSINESS FACILITIES payable in Canadian funds | shares. Outstanding at June 30| 


and principal in U.S. It is | were 65,000 npv common shares| 


; : a 
for esales conventions hoped to place as much as | and 10,853 $50 par 5% cumula-| Dollar for Dollar Mile for Mile 
e office meetings possible in the U.S. | tive preferred shares. eee 
e product demonstrations Interest rate, as reported | Blue Ribbon Corp. is a hold-| 


earlier, will be 6% in the 
LL in tk i i. CU. COS 


| 


ial ds. wie za wi «19 Southern Canada Rambler is'your best fleet buy 


lial mak § 'Profit Down 2% | 
3 Sy 

rom devtown ptht5000 tnancing pro; | “MONTREAL (Staft)—South- 

vio the , are i | ern Canada Power Co. net profit | 

HOTEL ro peers, Gres & Co., |for the first eight months this 

lakeshore Rood free parking call RO 6-4392 algary, by Big Inch Pipe 


" ye fas $1,298,897 r 2.2%) ) 
at the door for reservations Corp., a Calgary manufactur- huts Lt $1 aon e043 y wt 0 Excellent gas economy 
er of steel pipe for oi] and ae ee 


pip | responding 1958. Here’s what we call “The Rambler Fleet Buy- C] Low maintenance costs 
gas transmission. Included - 5 


were $1 million three-vear Gross earnings in the eight er’s Check list”. Read it well . . . and see what [] High Trade-in Value 
secured bank loan; $1 million | months were $8.8 million this Rambler 1960 offers for your fleet operation. (j Top performance 
nine-year 6% second mort- | Ye? and $8 million in 1958. Ex- 


- eek in elal [] Excellent depepdability 
gage sinking fund bonds, |Pe™Ses, including interest and We call this list of features “Rambler’s Balance : ad BS ; or 
priced at 98% to yield 6.22%; |d¢Preciation, were $6.1 million | [] Full Unit Construction durability 


at | oer P righ agg lon sana) Values” . . . values develope 

$2:3 million 10-year 6% gen- |S eeree vi 10 compaceal thicagh tan years of bung Coagact Car, | _ isadiatend vecting oom 
ss > $1,452, rough ten years o s. 

eral mortgage bonds; and & ’ uuding Compact Cars [ Sleek, new styling 


EB rith $1,318,227. 
. - Bae. 2. ° : : 155,000 npv common shares wat , 
Nova S« olia Light & Pow er at $1. In September, company took | They’re yours in every 1960 Rambler, That’s [] Full, six-passenger room 
é ° ° * . . over the electric system of! : : / 
Company 9 Li mited A $45 million issue of | Coopérative d’Electricité de St- aciear xepedesnn aes Sets C Top comesst, — re 
Provo. Gas Producers Ltd, | Joachim et P'Enfant-Jésus. This (1) Corporate Prestige! 


Here’s how stocks of the major food chains have traded in 


; ; , 
1958-59 and how yields and profits per sales dollar compare: Pog oe anaes office 








——— 








projection equipment available 


. . . one ; : | +43 - 
Rights to Subscribe for Additional | 534% and 6% first mortgage, |™eans an addition of 975 cus- 


Ordinary (Common) Shares serial and sinking fund bonds, |‘0mers and 320 miles of distri-| 
2 Series A, has been placed | bution lines. 
. ‘ ‘ . ; j Company’s common stock is 
In cemnettion with the Company's c privately by Annett & Co, 
a i 1 the Company's current offering Shareholders will vote Nov. | almost completely owned by For further information, write 
to its shareholders of rights to subscribe for addi- 12 on a proposal to increase | Shawinigan Water & Power Co.| ’ 


authorized capitalization from Fleet Sales Division, American Motors (Canada) Ltd. 
alysis of the operations and financial record, of this | 7.5 million to 10 million npv 2951 Danforth Ave., Toronto 13 


leading Atlantic Proyince electric utility. | Scania igang aoe Ae: \\ § F F f) or see your nearest Rambler dealer 
We shall be please d to send copies to interested ine | change offer which Provo 


vestors on request. plans to make to acquire an- ADVERTISEMENTS 
other gas producer. 


tional Ordinary Shares, we have prepared an an- 


ROYAL SECURITIES || =hiPRetad27eRS | Bosinees Opportuniis_| 


| Ltd., possibly with warrants, DISTRIBUTORSHIPS 

CORPORATION LIMITED | is anticipated . . . Major ac- | 
ceptance companies have 

244 ST. JAMES STREET WEST $60 BAY STREET again cut the rate of interest 
MONTREAL TORONTO paid on short-term notes, 
aime Wesee Cloer. deere Vere Gone New rates are 5% % for 30- 
Charlottcrwwn St. John's, NOL i} 89 days, 5%% for 90-179 


% 
} ; a FOR ALBERTA Sales Representation, 
ae ila 9 | days, and 644% for 180-365 |Grocery, Drug. Hardware lines. H. C 
renee Andrew Lim 905-9b 


days. Al ited, Avenus S.E., 


Courtrai 


a 
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Dividend Changes 


ee | reer rei 


DOVER INDUSTRIES—Common, 5c pay- 
able Dec, 1 to holders of record Nov. 13; 
ex-dividend Nov. 11. Total paid or pay- 
able to date in 1959, 45c plus stock divi- 
dend of 7 preferred shares for each te | 
common shares held; company also dis- 
tributed 65 preferred shares for each 100 | 
common shares held, Feb. 12, 1959. Re- 
cent price: $11. 


114 Stocks Yield 
Averages 4.36% 


The average yield on 114 
|dividend-paying stocks on the 
Toronto Stock Exchange, as com- 
piled by Moss, Lawson & Co., on 
the prices of Oct. 19 was 4.36%, | 
up .01% from the previous week. 
The. current yield compares 
|with 4.45% one month ago and| 
4.20% in the corresponding week 
last year. 
| Here is the yield by the vari- 
|}OUs groups: ‘ 


Recent 
Price 
$ 
8.05 
12% 


7.15 
15% 


.. 6.60 
ae 


British Am. Tobacco . 
| Imp. Tobacco of Can. . 


|Imperial-Chemical ... 
| Canadian Industries .. 


| Steel Co. of Wales . 


Steel Co. of Canada 
Note: 


: | 
Try a change of place 
LUNCHEON IN MONTREAL’S 
MOST UNUSUAL 
RESTAURANT ... 
SERVING AUTHENTIC SOUTH 
SEA ISLAND FARE 


Open 12 noon until closing 


KoM nik! 


POLYNESIAN RESTAURANT 


SHERATON 
-MT. ROYAL HOTEL 


MONTREAL, QUEBEC 


net yield figures. 





Yeor 


* Latest 
Earns. per 
Share 


Indicated 
Dividend 


$ 
0.28 (0.46) 
0.67 "2 


$ 
0.74 (1.21) 
1.05 


0.24 (0.39) 
0.58 


0.39 (0.63) 
3.79 


0.50 


0.17 (0.28) 
1.90 


INVESTMENTS 


U.K. Stock Boom May Spur 


Wide Investor Interest Here 


By PAUL S. DEACON 


N CONTRAST with the 
uncertain state of the 
stock market in the’U. S. and 
Canada, stocks in the U-K. 
are performing with refresh- 
ing vigor and confidence. 


Technically, and based on 
the prospect of better busi- 
ness for some time to come, 
stocks in North America 
(particularly in’ the U.S.) 
still stand a good chance of a 
rise in the coming months. 

The expectation of a burst 
of business activity once the 
steel strike is over, the good 
initial response to the com- 
pact cars, and climbing capi- 
tal expenditures by business, 
all point to increased eco- 
nomic activity in the U.S 

Nevertheless, investors 
seem to be marking time. The 
steel strike has lasted longer 
than most people expected 
and is causing dislocations 
now. For the moment at least, 
also, there doesn’t appear to 
be the enthusiasm there was 
earlier this year about the 
staying power of the present 
good business period. 

In the U.K., however, 
there are several concrete 
facts on which enthusiasm for 
equities is based: 

1—The Conservatives’ elec-" 

tion sweep. 
‘ With the removal of the 
Labour - party’s nationaliza- 
tion threats, investors see a 
chance for a better climate 
for steel stocks in particular 
and for business in general 
for some years altead. 

The party’s defeat by the 
voters has even led to signs 
that the Labourites~ will 
greatly modify their more 
radical programs even if they 
regain power. at the next 
election. 

2—Business is generally 
good. Installment buying for 
instance, had been growing 
quickly, For many people, 
this is allowing them to own 
cars, refrigerators, and other 
consumer durables that have 
been out of reach before. 

3—Prices have been stable. 
This is making it possible to 
keep interest rates at rela- 
tively low levels compared to 
ours. For the moment at least, 
there is no need to restrict 
credit to keep prices under 
control, as there is here. 

4—Stock values are still 
relatively conservative. Al- 
though U.K, dividend yields 
have dropped slightly below 
those on bonds just recently, 
they are still higher than 
most available here. Earnings 
are generally higher than 
here in relation to prices. 

5—The mutual investment 
funds have been catching the 
public’s interest. 

As in Canada and the U. S., 
the growth in sale of shares 
of these funds has led to 
large-scale buying of stocks 
for their portfolios. The suc- 
cess of one of the largest 
corporate pension funds with 
a completely equity portfolio 
has also given stocks a new 
status in the minds of invest- 
ment Managers. 

In this atmosphere, it is 
small wonder that the whole 
stock market in the U. K, has 
réceived a shot in the arm. 


The October Issue of our Monthly Commentary 


9 


~ 


has reference to 2 producing Silver Mines. 


Copies available on request. 


JOHN M. EASSON & Co. LIMITED 


« » MEMBERS TORONTO STOCK EXCHANGE «+ «+ « 


217 BAY STREET * TORONTO 1, CANADA ¢ PHONE EM. 4-1138 
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, 

43’ OWENS FLAGSHIP 

3-cabin model, twin controls, 2 x 115-h.p, Chrysler motors, speeds to 
20 m.p.h., cruising speed 12 m.p.h,, sleeps seven in 4 living areas. 
Main cabin 13 x 11, Dinette with galley complete with full stove and 
oven, Hot and cold water pressure system, sniffer, auto-pilot, depth 
finder, ship-to-shore radio, shore power, 2 heads and shower, wall-to- 


wall broadloom and many other extras, Will stand the closest inspection. 
Make an offer, Asking $17,000. In water at Toronto. 


Phone BE. 1-3162 Evgs. or LE. 4-7576 Days for Appointment 





The OUTLOOK For 
DISTILLING STOCKS? 


Currently changing markets and consumer preferences, price 
increases and larger disposable incomes suggest a re-evaluation 
of the prospects for the Distilling Industry. Has the extension 
of the tax free bonding period in the U.S. materially eased the 
pressure on profit margins? Will the recent increase in Cana- 
dian liquor taxes affect earnings? Are consumers upgrading 
their purchases? Has the profit potential of your stocks been 
affected? To help you determine this, Canadian Business Serv- 
ice has prepared an exclusive and timely study of the Distilling 
Industry that includes exhaustive surveys of: 


Hiram Walker-Gooderham & Worts Limited 
H. Corby Distillery Limited 
Distillers Corporation-Seagrams Ltd. 


For your copy of this valuable report send $2.00 and receive without 
extra charge the next four issues of the weekly Canadian Business 
Service Bulletin. 


“ATTACH $2.00 AND MAIL TO: 


CANADIAN BUSINESS SERVICE 


4 Richmond Street East, Toronto 1, Ont. 
Name... 


PODNG  6 SK HES 





ind capably r 


The Reitman’s business, starting in 1926 with 
one store, has grown today to a chain of 115 
‘modern stores in Canada marketing ladies’ 
jweartng apparel and specialities. There will 
ibe 122 stores by the end of 1959 and 138 by 
‘December, 1960. 


In the past six years the net profit has almost 
doubled. Net profit for the first six months of 
the current fiscal year was over 10% greater 
than the same period last year. 


Steel Stocks: 
Colvilles ... 
Dorman long ..: 
Steel Co. of Wales .....se8e0s eesee 
Stewarts & Lloyds 
John Summers .....-+ qeese 


Write or coll us for full information and current price, United Sisal Cos. 


Ose iy Na 


255 BAY STREET 
TELEPHONE EMpire 2-1106 
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Hedson's Bay Co. . ee beevewsecvescees 


WINNIPEQ GEGEER $ALKATOON CALGARY EDMONTON WANCOWVES Canadian Stocks: 


DBS 92-stock index nan. ccmeccomm--> 
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Imperial Chemical Seer ePeeeeeererers ‘ 


It is causing investment 
men on this side of the At- 
lantic to. take a new look at 
opportunities over ’ome. It 
has already contributed to 
some dwindling in the inter- 
est of U.K. and other foreign 
investors in our market. 

Many observers feel that 
the absence of U.K., Euro- 
pean and U. S. enthusiasm for 
Canadian stocks recently has 
been a major reason for the 
restrained performance of our 
market in cemparison with 
U.S. stocks over the past year 
or so. 

To some extent this has 
been due to the less spec- 
tacular economic recovery in 
Canada. Our highly impor- 
tant resource industries are 
still operating, well below ca- 
pacity and:selling weak price 
climates. 

Also, the more rapid re- 
covery in the U.S. and the 
booming economies of the 
U. K. and Europe are not only 
attracting domestic invest- 
ment capital but also capital 
from this side. Some of this is 
money that might otherwise 
have been invested here. 

U.K. investors bought $80 
million worth of .Canadian 
stocks (net) in the first seven 
months of 1957 (before res- 
traints were imposed). In 
comparable 1958 and 1959 
periods, they sold us back 
$500,000 and $7.6 million 
worth, respectively. 

Some of the U.S.-owned 
mutual funds which invest in 
Canadian stocks (the so- 
called NRO funds) have been 
sellers of our securities be- 
cause their own sharehold- 
ers were cashing in their 
shares faster than new shares 
were being issued. 

Evidently some investors 
who had bought the NRO 
fund shares for “long-term 
growth”, decided that the 
short-term performance of 
Canadian stocks wasn’t as 
good as stocks in the U.S, 
or Europe, and got out. 

Some of the NRO funds 
(e.g. New York Capital Fund 
of Canada) have been switch- 
ing.some money out of Cana- 
dian stocks. into European 
and other overseas issues 
(most such funds provide in 
their charters for up to one- 
third overseas stocks in their 
portfolios). 

In September, the Toronto 
investment firm of Wisener, 
Mackellar & Co, published a 
detailed review of U.K. steel 
stocks, comparing leading 
U.K. companies with the 
U.S. industry. 

Although the U.K. indus- 
try had been experiencing 
some reduction in business, 
stocks were available at price 
levels much lower in relation 
to cash flow than in the VU, S. 

Since mid-September, the 
U.K, stocks have jumped in 
price greatly, thanks to the 
Conservative victory. Even 
with the rise they are still not 
high-priced in relation’ to 
U.S. stocks or ours, although 
direct comparisons are diffi- 
cult because. of special tax 
and other factors. 

An English investment man 
visiting Canada this week 


U. K, Stocks Outshine Ours 


— Bid Price per Share — 


Recent Mid-September 
% 
+41.5 
+463, 
+43.8 
+36.0 
+33.9 
+46.7 


Fi53 


+3.6 
+21.0 
+17.5 
+-24.4 
—3.9 
+41 
+ 36.2 


7% 
6.95 
6.65 
6.80 
7.70 
8% 


8% 
7% 
6.35 5% 
2.85 
10% 
3.80 
27% 
5% 
2524 


248.3 +17 
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0,14 (0.22) . 


Change | 


Six U. K., Canadian Stocks Compared 


Dividend 
Yield 
% 
3.48 (5.71) 
5.35 


1.96 (3.08) 
3.20 ° 


2.56 (4.21) 
2.47 


Price / 
Earnings 
10.9 (6.7) 
12.0 


26.9 


20.32 


told FP that for several rea- 
sons he expected to see 
broadening interest in U, K. 
stocks among investors here. 


@ Restrictions on currency 
have been removed for non- 
residents, and many observ- 
ers expect restrictions for 
U. K. residents may soon dis- 
appear too. This helps elimi- 
nate both psychological and 
real barriers to U. K. invest- 
ment, 


@® The more conservative 
price structure in the U.K. 
stock market should attract 
Canadians used to low yields 
and high price/earnings 
ratios. He feels that the ten- 
dency for U. S. and Canadian 
stocks to sell at high multi- 
ples of their earnings may 
now spill over into U.K 
Stocks. 

@ Investment informa- 
tion available on U. K. stocks 
is not up to the U.S. and bet- 
ter Canadian standards 
(quarterly reports, etc.), but 
it is generally superior to that 
provided investors by Euro- 
pean companies. 


@ Generally, the marked 
clearing in the uncertain 
U.K. political climate is 
widely recognized in Canada. 
Phis could unstick money 
that had been reluctant to 
move toward Britain before. 

One factor that still deters 
Canadians is the 3834% with- 
holding tax on dividends. 
However, this can be claim~ 
ed as a credit against per- 
sonal income tax up to the 
average rate of Canadian in- 
come tax paid, so long as the 
dividends represent net in- 
come. 


In other words, if you pay: 


tetal tax equal to or exceed- 
ing 3834% of your total in- 
come, you can deduct the 
whole U.K. tax paid from 
your tax payable in Canada. 


For institutions, this tax 
credit is not available but for 
individuals, it removes a 
major deterrent to investing 
in the U.K 
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calling cards by 
mail! 


ou'll make a 
strong impression 


with 
“SAFETY SEAL” 


NATIONAL 
PAPER GOODS 


BIG JOBS OR SMALL 


|e Whether it’s selecting 
draperies for the cottage 
living room or completely 
decorating and furnishing a 
house or office building, 
interior decorating demands 
flair and a sympathetie 
consideration of the 
problems involved. 


For the finest interior 
decorating in Draperies, 
Broadloom, Furnishings, 
and Floor Coverings, please 
arrange an appointment— 
no obligation, of 
course—with: 


Arnold J. Teolis & Ca. 


6 COLLIER STREET 
0a 


29.8 (18.3) 


17.1 (10.6) 


Figures in brackets are gross, include the 3834 % U.K. i ncome tox, against which a tax credit of varying size may be | 
claimed by Canadion toxpoyers. Thus for most individuals, the octual yield will be somewhere between the gross and | 
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Their 
future is 
AFA ae = 
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WITH CANADA SAVINGS BONDS 


Canada Savings Bonds are an ideal graduation gift. They can be cashed 
at full face value plus accrued interest, anytime. Start saving them now, 
for your children’s future. They’re safe and so easy to buy at Dominion 
Securities. Phone, write or visit any of our offices. 


Dominion Securrmes Green. Linirep 


* 

Toronto Montreal Established 1901 New York Lendon, Eng. 

Winnipeg Calgary Edmonton Vancouver Victoria Ottawa Quebec Halifax Saint John 
Fort William London Kitchener Brantford Hamilton St. Catharines Boston Philadelphia 


KERNAGHAN & CO. LIMITED 


Investment Securities 
H.E.P.C. (Gtd. by Prov. Ont.) 5% Bonds due Oct, 15, 1978 
Price 91 to yield about 5.80% 

2nd Floor, 67 Richmond St. W. 


EM. 4-4256 


For the 12 months ended Aug. 
31, 1959, Calgary Power Ltd: un- 
audited net profit totaled $5,624,- | 


po ron — oe | (In ; the Siical fiscal year ended Dec. | 12 mos. ended Aug. 31: 
is Was % igner an e |31, 1958, net profit was $5, 215, - | Gross revenue 

net of $5,053,500 or $4.30 per com- | 540 or $4.46 per share), | tease oper. exp. « 

mon share in the corresponding Gee tah cen, 


Income foxes «sess 
a (net) . 


TORONTO 


EM. 8-3871 


1959 
% 


22,457 663 
+ 5,804,959 
3,666,670 
4,997 ,284 
2, aaa 953 


1958 
$ 
19,406,562 
5,298,843 
2,666,672 
4,138,648 
2,248,899 
5,053, eccce SRST 5,053,508 


Here are the highlights of re- | 


sults for the 12-month periods: Net profit 


100 SYLVANIA 
FLUORESCENT 
LAMPS = 
108 ORDINARY 


FLUORESCENT 
LAMPS 


Greatest step forward in 

fluorescent lighting in years, 

new Sylvania lamp ratings 

mean you get a dividend of light - 
equal to eight extra lamps for 

every 100 ordinary lamps you 

use. Sylvania fluorescent lamps 

not only deliver greater light 

output but this increased light 

is produced with the same wattage. 
With new Sylvania Fluorescent 
Lamps, you can be sure of longer 
lamp life, fewer lamp failures and 
decreased overhead costs. To learn how 
leadership in lighting engineering 

can bring more light at lower 

cost to your operation, see your 
Sylvania representative, or write: 
Sylvania Electric (Canada) Ltd., 

6233 Cote de Liesse Road, Montreal 9. 


SYLVANIA 
FLUORESCENT 
LAMPS 
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The Editorial Page 
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The Doctor Is Not God 


From Britain comes one of the most in- 
tolerable assaults on personal freedom of 
choice that we’ve heard of in a long time. 

Some say that the “good bedside manner” 
went out of date with mutton-chop whiskers 
and hansom cabs; but Dr. A. Dickson 
Wright, an eminent British surgeon, wants 
the family doctor to be a father figure with 
a halo. 

It’s an impertinence, says Dr. Wright, 
to tell a man he is going to die. His method 
is to lead the sick man “gently to the edge 
of the precipice” with the aid of “these won- 
derful tranquilizers and stimulators on which 
we can play like the conductor of an orches- 
tra.” ; 

This may be fun for Dr. Wright; but if 
he’s not careful a patient is going to fire a 
Hamlet quotation at him: “Do you think I 
am* easier to play on than a pipe? Call me 
what instrument you will, you cannot play 
on me.” 

A man with only a month or a year to go 
is entitled to know the probable date of his 
demise — even the murderer about to be 
hanged has that privilege—because there are 


The Perils of Private Prose 


“It is generally better to deal by speech 
than by letters,” said Lord Bacon. 

Bacon’s advice might well have been 
taken by a well-known Canadian brewer and 
horse breeder whose prose of years ago is 
now filling Toronto daily newspaper columns. 

History is full of examples of the danger 
of writing letters, amorous, conspiratorial or 
just candid, about the writer’s ambitions. 

It. was no he!p whatever to the reputation 
of Mary Queen of Scots when a locked silver 
box yielded the “casket letters” to her lover 
Darnley. For a later Mary, Miss Mary Astor 
of Hollywood, the consequence of the dis- 
covery of her letters was not so lethal but 
still most uncomfortable. 


Connoisseurs of crime know the story of 
Mrs. Edith Thompson. She wrote letters 
relating how she regularly put ground glass 
in her husband’s tea. This was a romantic 
fiction; but the jury, alas, believed it. 


Writing men are often plagued by their 
epistolary indiscretions. Somerset Maugham 
has asked his friends to destroy all letters 
from him, but the chances are that they 
won't. 

It isn’t safe even to write to oneself. If 
James Boswell were still around, he would 
certainly be vexed by the present wide cir- 
culation of his private “London Journal”. 

His tragi-comic affair with “Laura”, 
makes him look a lot sillier than he would 
have liked. 

“Memo to Self” epistles in which some 
modern-day business people indulge are also 
dangerous. Putting one’s private thoughts on 
paper has its perils as the accused tycoon 
may discover before long. 

Samuel Pepys was determined that no 
one but himself would read his secret 
memoirs. He wrote them in shorthand, com- 
plicated by foreign words and a cryptogram. 
But patient decoders transcribed him and 
today Samuel’s adventures in amour are as 
famous as Casanova’s. 

“My desire is that mine adversary had 
written a book,” said-harrassed and pro- 
testing Job. A letter will sometimes do just 
as well. 


Missing Chances in Peru? 

Put a man and a ‘dozer to work on an 
empty lot—preferably surrounded by a high 
fence and nicely equipped with danger signs 
and peepholes—and you will gather an audi- 
ence that stirs to of the 
project. 

Put thousands of men to work with mil- 
lions of dollars of equipment on a tremendous 
undertaking such as the St. Lawrence Sea- 
Wway—and you gather a ring of interested 
nations caught up in the drama of an imag- 
inative venture. 

Latest evidence of this comes from Peru 
where a special-supplement to the Peruvian 
Times devotes pages of pictures and words 
to the Canadian Seaway. The occasion was 
a review of progress on their own multi- 
million dollar improvement of the Port of 
Callao, the port for the capital city, Lima. 
The port expects to handle 4.5 million tons 
of cargo annually by 1962 as against 1957’s 
3.3 million tons. 

Our trade balance with Peru is not a 
happy one for either country in the long run, 
Last year we bought Peruvian coffee, fish, 
cotton and other items valued at $2.3 million 
while selling $11.5 million worth of wheat, 
wooed, pulp, mining machinery and a wide 
range of manufactured products. Are our 
importers missing chances in Peru? 


the excitement 


Foolishness Rampant 


New Zealand is thinking of dropping the 
pound, shilling and pence and shifting its 
coinage to a decimal system similar to ours. 
The aim is to simplify accounting—and few 
but the nostalgic will complain. 

It has been recommended that the new 
currency unit have a name distinctively asso- 
elated with New Zealand—but suggestions 
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all sorts of unrealized ambitions and undone 
chores he may wish to attend to. 

Maybe he wants to see Italy again or try 
for a place in the first space-ship. He may 
have a yen to read Gibbon’s “Decline and 
Fall”, He might, like to re-write his will 
(without soporifics), forgive an enemy in 
Patagonia or hear from a friend in Peru. 
If he wants to think out his philosophy, 
confess his sins and write an autobiography, 
this will take time and mental alertness. Or 
he may only desire, like “Old English” in the 
Galsworthy play, to eat some excellent din- 
ners with a lot of champagne and port. | 

His doctor has no business depriving him 
of these last chances, A man’s body, mind 
and life are his own possession. No matter 
how certain his demise, he is still a human 
person, not a protoplasmic specimen for his 
medical adviser’s instruction and amusement. 
The doctor, in short, should not try to play 
God; he hasn’t got the necessary superhuman 
wisdom. 

' If anybody finds their doctor thinks like 
the impertinent Dickson Wright, they should 
change him fast. 


have already been made that the new unit 
should be called a New Zealand dollar. 

Calling it a dollar would be extremely 
unwise, unfortunate and unhappy. 

Human nature — and ignorance — being 
what it is, people expect all dollars to be of 
equal value whether the currency is Cana- 
dian or American or New Zealand, This 
equality is obviously impossible because the 
value of any currency vis-a-vis any other 
is determined by the economic wealth of the 
country concerned plus the scarcity or plenty 
of its currency in international markets. 

When the Canadian dollar goes to a prem- 
ium it makes the Americans mad, and when 
ours falls below the value of the American 
dollar, we Canadians get an inferiority com- 
plex. But there’s no reason why they should 
be at par; they are entirely different units. 

If the Canadian dollar were called a 
beaver, Wampum, or a maple or whatever, all 
sorts of things in our country would be much 
simpler. 

By the same token, New Zealand should 
consider calling its new currency unit by 
some of the other’national names suggested 
—zeal, kiwi, tui (native bird) or fern (a 
national emblem). 

Take a bit of advice from a Common- 
wealth sister: Call it anything, even if the 
name is impossible, but don’t call it a dollar. 
That course is folly and madness. 


TV and the Politicians 


Perhaps politicians should never appear 
on television—for their own geod and the 
advantage of the public. 

In: the recent British election the parties 
used TV to a greater extent than ever be- 
fore; and there were two unanimous com- 
ments on their performance. 

First, the Labor party put on a far better 
show than the Tories, lively Hugh Gaitskell 
outshining languid Harold Macmillan. Sec- 
ond, TV had the effect of making all the 
performers seem duller, more conformist, 
less original and interesting than they could 
have been. 

Well, it was evidently no help to the 
Laborites that they pleased the TV fans. 
They lost the election. 

And it’s certainly no help to the public, 
or the cause of democracy, when politicians 
become more banal than they normally are. 
Yet it’s true, as has been observed outside 
Britain, that a speaker on TV, lacking the 
live audience to stimulate him, tends to plati- 
tudes and sweet nothings. 

Maybe the way to win future elections is 
to advertise: “If you want to hear our speak- 
ers, come to their meetings. They will posi- 
tively NOT appear on TV.” 


Earth Ray Thought Forces 


This perilous space age of ours has, 
sadly, taken its first human toll. Or more 
exactly, some 400 investors have been taken 
for $185,000 because they believed that the 
moon is the limit if you’re taking a- flyer 
in the market these days. 

That’s the amount of money that Otis T. 
Carr, a Baltimore inventor of a space craft, 
raised by selling stock to finance a flight to 
the moon. It was due to leave on Dec, 7 and 
return, captained by Carr himself, on Dec. 
15. And for those that couldn’t go, Carr had 
a $5 model of the ship for sale. 

But the deal never got off the ground. 
The U. S. Securities and Exchange Commis- 
sion nailed Mr. Carr to this planet by having 
a court order him to stop selling stock. 

One disillusioned observer of Mr, Carr’s 
eraft labeled it a chicken coop, but Carr 
himself had a fancier description to attract 
the investor: 

“Any vehicle accelerated to an axis rota- 
tion relative to its attractive inertial mass, 
immediately becomes activated by free-space 
energy and acts as an independent force.” 

All of which is wonderfully reminiscent 
of Joyce Grenville’s description of two 
nature faddists standing barefoot and hope- 
ful in a pan of earth to benefit from “earth 
ray thought forces”, 
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Post Scripts 


The Flying Businessman 

Private flying in Canada is “just 
budding forth right now”. 

This is the view of Sydney Francis 
Drake Sampson, who was elected this 
month as president—for a fourth term 
—of the 2,700-member Canadian 
Owners and Pilot’s Association. 

“Few people realize that private 
planes and small air service operators 
carry more people than do the big 
airlines. Of some 4,500 aircraft reg- 
istered in Canada, about 200 belong 
to the airlines.” 

COPA includes many of the owners 
and pilots of these aircraft, It gives 
them a common voice in dealing with 
government authorities on flying 
affairs. 

The association also provides its 
members with flight plans, free insur- 
ance and legal advice, and advice on 
job applications. “And more and more 
people are appealing to us to find out 
how to learn to fly, where to learn to 
fly,” says Sampson. 

A big man physically, Sampson 
flys his own Stinson Voyageur when- 
ever he can, for pleasure or business. 

“I would rather fly than drive in 
the turmoil of the highways, although 
I suppose it is an unusual combina- 
tion, a man of my age and business 
playing airplanes.” 

His business is managing George 
Weston Ltd.’s biscuit, candy and 
cereal divisions. He has been in the 
food business since he graduated from 
a London, England, boarding school 
and joined J. Lyons & Co., famous for 
its tea, at the age of 14. 

Sampson was sent to Canada in 1927 
to'represent Lyons and establish the 
Canadian subsidiary. He was its gen- 
eral manager for 22 years, One of 
Sampson’s last responsibilities with 
the company was the construction of 
a large plant with tea packing and 
coffee roasting facilities on the Queen 
Elizabeth Highway outside Toronto. 

In 1949 he joined the Weston’s 
group, managing the imperial Cone 
Co, in London, Ont., until 1951 when 
he was switched to managing Dr. 
Jackson’s Foods Ltd., cereal division 
of Westons. He was appointed to his 
present position in January, 1958, 

For 13 years, until he resigned in 
1953, Sampson was a director of the 
Canadian National Exhibition. He is 
a member of the Toronto Board of 
Trade, the Toronto Flying Club and 
the Toronto Rotary Club. 


MR. SAMPSON 


DR, GULLETT 


Honor For Canadian 


A signal honor has come the way of 
one of Canada’s best known dentists. 
Dr. Donald W. Gullett, secretary of 
the Canadian Dental Association, has 
been elected president of the Amer- 
ican College of Dentists. He became 
a fellow of the college in 1943. 

As its president, he heads a 2,200- 
member organization whose main 
aims are to advance the standards and 
efficiency of dentistry. 


This is the most recent of a long list 
of honors that this Canadian has re- 
ceived for his contributions to the 
profession of dentistry and for his 
efforts to bring to public awareness 
the many issues involved in maintain- 
ing the highest possible standards of 
public he@lth. 


Born 61 years ago at Wellman’s 
Hastings Corner, Ontario, Dr. Gullett 
is a veteran of World War I where he 
served as gunner in the 73rd Battery. 
After graduating in Dentistry from the 


_ University of Toronto in 1923, he set 


up private practice in Picton, Ont., 
until he was appointed in 1943 to his 
present position as secretary of the 
Canadian Dental Association. 

When he became its secretary, the 
CDA was a one-man, one-room oper- 
ation. Today it occupies its own build- 
ing on Toronto’s St. George St., has a 
full-time staff of 14 and counts 99% 
of all practicing Canadian dentists as 
its members. Its monthly journal is 
published in French and English. 

Dr. Gullett was instrumental in set- 
ting up a retirement savings plan for 
Canadian dentists. It is regarded as 
one of the best such plans put forward 
by any professional association in 
Canada or abroad, 

Less than two years ago, Dr. Gullett 
created a scheme designed to promote 
dental health in Canada. Under its 

rovisions, patients can have work 

one éven if they can’t affod to pay 
for its immediately. 

In the interest of his own nation- 
wide association and as a member 
of 10 other allied professional associa- 
tions, Dr. Gullett chalks up some 
75,000 miles of travel a year. 

He and his wife, the former Alice 
Georgina Wintover of Hastings 
County, have three children and four 
grandchildren; Neither of his two 
sons has followed in his dental foot- 
steps—but his daughter married into 
the fraternity. 


Third Generation Lumberman 


Thomas E. Burgess, newly appointed 
senior vice-president of B, C, Forest 
Products, is a third generation forest 
industry man. 


His grandfather owned logging and 
sawmill operations in the Muskoka 
Lakes area of Ontario in the late 
1800s, and his father also was a lum- 
berman in Ontario. 


“With a background like this I 
guess it was only natural I would find 
my way into the lumber business,” 
says Burgess. 


He was born in Bala, Ont., in 1907, 
but came to the west coast in 1911. 
His father had first been drawn west 
by the Yukon gold rush. 


Tom Burgess was educated in Van- 
couver, graduated in 1931 from Uni- 
versity of B. C. He holds both Arts 
and Commerce degrees. 


He got his first taste of lumbering 
at an early age. During summer vaca- 
tions from school and in the early 
years after graduation, he worked in 
various logging camps and sawmills 
on Vancouver Island and the British 
Columbia mainland. 


Burgess joined the former H. R. 
MacMillan Export Co. (now MacMil- 
lan and Bloedel, which may soon 
merge with Powell River Co.) in 1935 
as assistant log buyer at the Canadian 
White Pine division, He became assis- 
tant superintendent, then assistant 
manager, and in 1945 took charge of 
the sawmill operation. 


In May, 1947, he was transferred to 
B. C, Forest Products Ltd. as assistant 
general manager, and became general 
manager in 1951. In May, 1953, when 
BCFP’s management agreement with 
MacMillan and Bloedel Ltd. was 
terminated, Burgess joined BCFP. 


He was appointed vice-president, 
production, in 1955; Sept. 1 of this 
year he was named senior vice- 
president. 


His hobbies are fishing and photog- 
raphy, and he is a director and mem- 
ber of the executive council of B. C. 
Lumber Manufacturers’ Association, a 
director of Canadian Forestry Asso- 
ciation of B, C. and of Pacific Lum- 
ber Inspection Bureau. 


He is a member of the Vancouver 
Club and the Canadian Club. 


MR. BURGESS 


What Others Are Saying 


Worth a Try 
Wingham (Ont.) Advance Times 


Reports tell of the air of skepticism 
with which peace overtures from the 
Soviet premier are being received in 
the United States, The pessimists may 
be right, but we hope and pray that 
they are wrong. 

It may be that Khrushchov’s pleas 
for peace are being made over a hol- 
low background of untruth,-but that 
is no reason to upset the opportunity 
to'talk qut the world’s problems as far 
as possible. 

Most of us can recall all sorts of 
people we disliked intensely, until the 
day when we actually met these 
fancied’ enemies and learned that they 
were human like ourselves and that 
their poorer traits were mixed with 
an equal number of fine qualities. 
Further still, we have seen the world 
shaken in our time by two world 
wars, both of which came about after 
months and years of name-calling 
from afar, rather than after invita- 
tions and visits by the leaders of the 
states involved, There has been a lot 
of ex»ensive national pride mixed in 
with the other and perhaps more 
deadly ingredients of war, 


PRAIRIE DWELLERS, digging 
themselves out of the worst October 
storm on record, will welcome the 
prediction of Chief Walking Eagle 
that western Canada is to have a mild 
winter with little snow, says the 
Winnipeg Tribune. “Even if he is all 
wrong — as other weather forecasters 
frequently are — there is something 
about his predictions which glacdens 
the heart a little after the soggy fall 
season which Southern Manitoba has 
had.” 


GIVING PREMIER FROST the 
credit for Ontario’s high birth rate is 
going a little far, thinks the Peterbor- 
ough Examiner, “He is certainly a 
father-figure in’ Ontario, but things 
must be kept in proportion.” 


IN THE GROWING COMPETITION 
for the tourist’s dollar, Canada should 
concentrate on the United States, de- 
clares the Victoria Celonist. “America 
is the staple of Canadian tourism. That 
is where the large population lies, and 
no effort can be spared to keep these 
welcome visitors coming. The U, S. 


should be the main goal of tourist 
literature and of programs designed 
to attract vacationers to Canada.” 


THE CANADA MEDAL, created 
almost two decades ago by Mackenzie 
King, is an award designed to be 
made to someone who has rendered 
outstanding service to this country — 
but no one hag been on the receiving 
end so far. The Ottawa Journal pro- 
poses that the first Canada Medal be 


given to the Rt, Hon. Vincent Massey. 
The Victoria Daily Times agrees say- 
ing “It would recognize the many serv- 
ices performed by a distinguished 
figure whose careers have added grace 
to Canadian life and the offices he 
has filled . . . It should be saved for 
very particular instances in which an 
individual’s contribution to Canada 
is unusually high. Its presentation to 
Mr: Vincent Massey could give it that 
character.” 
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AS A VISITING CANADIAN experiencing his 
first British election, and not having a vote, I got 
into the October 8 excitement by driving a car for 
the Uxbridge Conservatives, collecting voters 
unable to get to their polling stations under their 
own steam. 

There was the odd frustration, For instance, 
I was dispatched far into the country to bring in 
a couple who had recently moved from the area 
in which they were registered. They had tele- 
phoned the committee rooms, giving the precise 
pick-up hour. It was a long drive. I arrived on 
the dot. The house was locked up. There was 
nobody there. 

At night, we journeyed up to a Londen hotel 
to have a late dinner and watch the results on a 
screen. And in the small hours, with Gaitskell 
conceding defeat and Tory gains piling up we were 
amply rewarded by one of the most classic under- 
statements of all time, Said Harold Macmillan, 
“It has all gone off rather well.” 

* . > 


THROUGHOUT THE CAMPAIGN it had 
seemed to me that a lot of BBC’s supposedly inde- 
pendent commentators had Socialist affections. 
The network seemed to have taken a Socialist 
triumph for granted. Its cameras and reporters 
just couldn’t get away from Gaitskell an¢ his team. 
And in the case of the interviews with victorious 
Conservative ministers and organizers, the man- 
ner of the questioning was sour and often hostile, 

« = 

ON THE OTHER HAND investors seemed to 
have an extraordinary pre-election day confidence 
in a Conservative victory, The Stock Exchange 
was swamped with orders for shares in companies 
over which hung the Socialist threat of national- 
ization — steel particularly.,One brokerage firm 
lost about $200,000, It just couldn’t get sufficient 
shares at the prices quoted to its clients and had 
to pay more. 

- « - 

A LOT OF CANADIANS were puzzled by the 
length of time it takes to get the final results in 
a British election. The polls don’t close until 9 p.m, 
and in some constituencies the count isn’t started 
until next morning. And in remote places there are 
transport difficulties. Orkney and Shetlands, for 
instance, embraces 20 islands and the ballot boxes 
have to be brought by sea to a central point. 


They’re changing guard at Buckingham 
Palace, 


Christopher Robin went down with Alice. 
Alice is marrying one of the guard. 
“A soldier’s life is terrible hard,” says Alice, 


YOU MAY REMEMBER A. A. Milne’s verse, 
From now on, so far as the Buckingham Palace 
sentries are concerned, life isn’t going to be so hard, 
That they have had to surrender to tourists and 
children may be a bit humiliating to the Brigade 
of Guards, but they will be free from a strain that 
on occasion has been beyond the call of duty, 
After a century of patroling and standing like 
statues outside the palace railings, they are now 
inside the railings, This because of late the Guard 
has been pestered with indignities. With pressing 
crowds it was hard to make their forward paces 
without stamping on somebody’s toes. Their 
buttons were being snipped off by souvenir 
hunters, Giggling girls snuggled up to them to be 
photographed. Cheeky youngsters have even stuck 
apples on their bayonets. 

The Guard, with its tall, black bearskins, red, 
gold-buttoned tunics, is still visible, but it :s safe 
from the maddening crowd. 

Christopher Robin would never have stuck an 
apple on a bayonet of Her Majesty’s Guard. 

7 > * 


TO LIGHTEN THE FIRST GREY SKY Britain 
has seen in months, comes Atticus, of the Sunday 
Times, with the story of a friend of his who 
received a glowing letter from his young son, in 
his first term at a boarding school. 

Wrote the boy, “We had a wonderful dinner 
last night. The whole school was there and the 
Headmaster’s wife calved.” 


Incidentally, while it has been acquired by 
Canada’s Roy Thomson, the Sunday Times still 
bears the imprint “Published by Kemsley Newge 
papers Ltd.” 


Stop Me lf... 


What a lot of women would like to do with 
last year’s dress is get into it. 


* . a 


“Why is Smith pacing up and down in front of 
his house like that?” 

“He’s awfully worried about his wife.” 

“Is that so? What’s she got?” 

“The car.” 
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e Man is Still Hilarious and Wise 


Canada’s great humorist is read everywhere — even in Russia . . . 


By J. B. McGEACHY 


HAVE been soaking up 

some of Stephen Leacock’s 
books (he wrote 61) and find 
him still hilarious and wise 
though his best work is about 
50 years old, What has led me 
back to the joys of Mariposa 
is a new biography, “Ste- 
phen Leacock: Humgrist and 
Humanist,” by Ralph L. 
Curry. ) e 

It is, of course, no dis- 
covery that Leacock is very 
entertaining. Mr, Curry, 
doing justice to Leacock’s 
comic genius, is concerned to 
show that he was also a 
formidable scholar, brilliant 
university teacher*and “man 
of letters” who wrote well 
about many things. It is right 
to emphasize this side of the 
Leacock career; and yet, on 
the strength of my own re- 
cent immersion in his works, 
I think the Curfy picture is 
still a little out of focus. 

Like many writers on Lea- 
cock, he is inclined to treat 
the humorous stuff as if it 
were pure nonsense, like 
Lear’s limericks or “Alice in 
Wonderland”, whereas it 
strikes me as pretty devas- 
tating, if kindly, satire, re- 
flecting Leacock’s struggles, 
disappointments and skepti- 
cal view of life. 

Again like other critics, 
Curry underplays the opin- 
fons of Leacock the -Tory 
philosopher. His hostile atti- 
tudes to “modern” education, 
women’s suffrage and the 
United Nations (which he 
foresaw accurately, three 
years before his death in 
1944) were wildly unpopular. 
They are often swept out of 
sight under the carpet as 
though they were somehow 
disgraceful. But I find, on 
exploring Leacock’s comment 
now, that it contains a lot of 
sense and is quite as readable 
as his humor. 

It is humor, of course, that 
makes him great and memor- 
able. “Sunshine Sketches,” 
“Literary Lapses” and other 
funny books still pass the 
acid test; they make you 
laugh out loud. New editions 
and new anthologies of Lea- 
cock’s “best”, meaning his 
best fun, continue to appear. 
He is read everywhere, in- 
cluding — most mysteriously 
— the Soviet Union. 

He has also had a strong 
influence on.other writers. 
One learns from Curry’s na- 
rative that Robert Benchley, 
of New Yorker fame, ack- 
nowledged his debt to Lea- 
cock for all the comic pieces 
he ever wrote. The Leacock 
mixture of kindness and 
scorn, though too much his 
own to be imitated exactly, 
is now a standard humorous 
form. 

Mr. Curry is a Kentucky 
professor (it’s a sign of Lea- 
ecok’s fame that an American 
has written this life) and di- 
rector of the “Leacock Me- 
morial Home,” which was the 


great man’s summer house at 
Orillia, Ontario. 


“Memorial Home,” I sug- 
gest, is far too mortuary a 
title for the scene of Lea- 
cock’s festive holidays. He 
called it “Old Brewery Bay” 
and said that people got 
thirsty thinking about it as 
far away as Nebraska. For 
the wedding of a faithful 
secretary, whom he regarded 
as a daughter, he gave a gala 
party at Brewery Bay but it’s 
recorded by Curry, as evi- 
dence of “his nice sense of 
fitness”, that he closed the 
bar for 20 minutes during the 
ceremony. 


However, “Memorial 
Home” “it is; and Curry has 
produced a biography that is 
properly respectful of the 
dead without being uncritical. 
He has new things to relate 
(new for me) about Leacack’s 
character, ancestry, money- 
making ‘career and relation- 
ship with McGill University 


** ‘Socialism,’ 


life and humanity, sometimes 
quite ferocious, and not deal- 
ers in mere word-play. 

Leacock parted with two 
men in anger; and the first 
was his father, Peter Leacock. 
Born rich in England (where 
Stephen too was born and 
lived until age six), Peter got 
rid of his money and was a 
flop as a pioneer farmer, first 
in South Africa and then in 
Canada. After he left his wife 
and family in 1887, Stephen 
never saw him again though 
the old man lived on in Nova 
Scotia till he was past ninety. 

But Stephen’s ancestral 
complications ‘went a long 
way back. 

His mother’s family, the 
Butlers, were closely con- 
nected with cricket. They 
didn’t just play the game; 
they helped to invent it 
centuries ago. Englishmen 
aware of this awe-inspiring 
fact accorded Stephen the ap- 
propriate salaams, 


Leacock 


wrote, ‘would work only in 
heaven where they don’t 
need it and in hell where 
they have it already.’ This 
language was perhaps too 
flamboyant for the head of 
the economics department 


4. B. McGEACHY 


where he taught economics 
for nearly all of his adult 
life. 

He was exceedingly genial 
in company and when he 
found. a man he liked he 
clung to the friendship. An 
example is his billiards game 


with Gladstone Murray, from * 


whom I have heard the con- 
vivial story. It lasted 31 
years, was played intermit- 
tently at a dozen places from 
Vancouver to Monte Carlo 
and yielded enough good 
anecdotes to last a lifetime. 
(Final score: Leacock, 18,975; 
Murray, 16,793). 


Great humorists, however, 
are not usually good company 
and nothing more. Dickens 
and Mark Twain, Lea- 
cock’s models and heroes, 
were complicated, quarrel- 
some characters; and Lea- 
cock himself was far from 
being a simple, good-natured 
man with nothing but sun- 
shine sketches in his head. 


To write about life’s ab- 
surdities and ironies, a man 
must have some experience 
of them, the sharper the bet- 
ter, Moreover, a country can 
never understand its great 
comedians without recogniz- 
ing that they are critics of 


‘ 


in a dignified university.” 


Great-grandfather Leacock 
made a fortune in Madeira 
plantations and wine, ena- 
bling three generations of 
Leacocks (so Stephen says) 
to live without doing any 
work. These vinous divi- 
dends, alas, did not reach 
Stephen; they disappeared 
with Peter, the unsuccessful. 

Madeira wine and cricket 
made a rich, fruity family 
background. Inheriting only 
the smell of it, Stephen Lea- 
cock complained _ bitterly 
about the poverty of his early 
life in Canada, which he 
exaggerated, and the miser- 
able drudgery of school- 
teaching, his first paid job. 
When he joined the ranks of 
the professors, he found them 
a “dusty, shabby”’ lot. 

But the other unforgiven 
man in his life was Principal 
A. E. Morgan of McGill who 
forced him to retire from 
teaching, in 1934 at the offi- 
cial retirement age of 65, 
against his will. A bang-up 


farewell was arranged for. 


him; but Morgan was not in- 
vited. 

Leacock was a popular 
teacher and some of his 
students had brilliant careers; 
but it seems that not every- 
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one took him seriously as an 
economist. Perhaps it was 
unbelievable that a man so 
good at nonsense could be ex- 
pert in that hard discipline. 


Leaving aside this profes- 
sional question, which the 
biographer doesn’t probe 
deeply, it’s clear enough that 
three things about Leacock 
could have irritated the 
“dusty, shabby” men — his 
style, opinions and financial 
success. 


“Socialism,” he wrote, 
“would work ormly in heaven 
where they. don’t need it or 
in hell where they have it 
already.” “What the hell are 
you taking divinity for?” 
asked a bright-eyed co-ed in 
one of his stories. This mode 
of expression was perhaps too 
flamboyant for the head of 
the economics department in 
a dignified university. 


Curry says that Leacock’s 
description of himself as a 
Conservative was “one of the 
Victorian touches in his life’’; 
but surely he was in fact an 
antique, crusty, unrestored 
Tory of a kind now almost 
extinct — even, and rerhaps 
especially, in the Canadian 
Conservative party. 


He thought votes and busi- 
ness “careers” for women 
were absurd ideas. When 
John Deweyism became fash- 
iohable in education, he de- 
clared that the study of 
Greek grammar was “miles 
above the slush and mush, 
which has in part replaced it, 
the effortless, pretentious 
study of things that cannot be 
studied at all”. ~ 


In economics he was an in- 
dividualist though he agreed, 
as Curry emphasizes, that free 
capitalism needed regulating 
for the sake of “social jus- 
tice’, When the orthodox 
view was that prohibition 
was a “noble experiment”, he 
decried it as a plague and a 
disaster. As for settling world 
issues by “handing our lives 
and fortunes to a round-table 
vote, with a bunch of crooks 
among the voters” (ie. the 
League of Nations method 
which became that of UN) 
this was just plain “idiocy”. 


Such heterodox views — to 
be found in Leacock’s non- 
comic but, I find, very enter- 
taining books — no doubt 
alienated, and perhaps alarm- 
ed, some of his colleagues. 
They were more nettled, ac- 
cording to Curry, by the 
financial returns of his “non- 
sense”, which he first pub- 
lished, at his own expense, 
against the advice of aca- 
demic friends. 


His top pay as full pro- 
fessor at McGill was $5,500; 
but by 1923 his total annual 
income had passed $40,000 
and was substantial for the 
rest of his days. From the 
start his comic writing was 
a huge success. In Britain and 
the U.S. he was acclaimed 
more loudly than in Canada. 
(At the height of his fame, he 
was’ introduced at an Orillia 
dinner as “one of the fore- 
most humorists of East Sim- 
coe”’.) 


Curry’s income statistics 
(he had access to Leacock’s 
private file of tax returns) 
make one wonder why Lea- 
cock kept on teaching and 
wanted to continue the grind 
after age 65. For a quarter- 
century he had been quite 
able, on book earnings alone, 
to live up to cricket-and- 
madeira standards. Why re- 
pine at leaving McGill? The 
answer is that he enjoyed 
academic company, the pres- 
tige of being a professor and, 
perhaps above all, the friend- 
ship of budding geniuses 
among his students. 


I met Leacock in late 1936, 
when he was visiting Winni- 
peg. He regaled the company, 
after being duly inspired by 
ardent spirits, with university 
tales. A gem among these is 
related by Curry. 


Spotting a bright new man 
named John Colliton, he de- 
cided to invite him to lunch, 
rang up his boarding-house 
and asked for “Mr. Culliton, 
the university student”. 


“Student!” exclaimed the 
landlady. “He told me he was 
a nightwatchman.” 

This was a_ satisfactory 
character reference for Lea- 
cock, Culliton was accepted 
into the merry, professor’s 
circle and eventually became 
a professor himself. 

Leacock, 67 and two years 
out of McGill, chuckled when 
he told that story in my com- 
pany. It was plain that he 


ees 


lamented the breaking of his 
university ties; but here, he 
was, on a lecture tour’ to 
prove, mainly to himself, that 
he was as full of ginger and 
fun as ever. 


There was a parallel to the 
elderly Dickens here, except 
that Dickens overdid it and 
killed himself by the effort. 
Leacock, without strain, was 
a hit in Winnipeg. On arrival 
he had been told that the de- 
mand for seats was “the rec- 
ord except for the Queen of 
Rumania”, Later bulletin: 
“This beats the Queen”. Later 
still: “The Queen is no- 
where”. 


He had éight more years to 
go and he filled them with 
writing, history, humor and 
autobiography, until his last 
illness. 


Life was a battle for Lea- 
cock as for everyone else. He 
was no carefree jester but 
took the profession of humor- 


_ist, as it must be taken, very 


seriously. He got up at 5 a.m. 
to write humor and labored 
all day; in fact he labored too 
hard and exhausted the vein. 
He had a theory about being 
funny; it may be found in 
the Encyclopaedia Britannica, 
for which he wrote the article 
on humor. 


His view was that playing 
with words is excellent fun 
and games but, at a higher 
mental altitude, the humorist 
philosophizes about the incon- 
gruities of life and character. 
He may, with success, do so 
superficially; but when he 
cuts deep into hearts and 
minds, then humor and 
pathos merge and the sub- 
limest kind of literature re- 
sults. Leacock himself, at his 
best, got close to this; but he 
seldom tried for pathos, the 
hardest trick of all. (Even 
Dickens failed it.) 


Writing about “Sunshine 
Sketches”, his most famous 
book, Curry gives the usual 
verdict that it’s “kindly” 
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humor. As everyone knows, 
it’s about Orillia, disguised as 
“Mariposa”. Curry says that 
in it Leacock “made gentle 
fun of the business, the 
church, the social life and the 
politics of a small town.” 

Gentle, perhaps, but the 
story characters are, without 
exception, morons or frauds 
or scoundrels. Jos. Smith the 
hotelkeeper, elected MP, can- 
not read or write and has no 
coherent opinions about any- 
thing. Judge Pepperleigh is a 
crook, The operators of the 
steamship Mariposa Belle, 
wrecked ‘in three feet. .of 
water, know nothing of navi- 
gation. 

The Rev. Dr. Drone’s pre- 
tended reading of Greek is 
clearly a fake. He reminds me 
strongly of a massive cleric 
with whom I once shared a 
freighter cabin on an Atlantic 
voyage. This gentleman of 
the cloth had brought along 
a thick Greek tome for ship- 
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board reading; but every 
morning, after a five-min- 
ute glance at this work, he 
would snap it closed and say: 
“That will be enough theol- 
ogy for today: back to Edgar 
Wallace.” 

Dr. Drone was less honest; 
and his parishioners, though 
gentle Leacock doesn’t say so, 
plainly belong to the criminal 
class. After the failure of 
their “whirlwind campaign” 
to pay off the congregation's 
debt, the church burns down 
and is found to be insured for 
$100,000, twice the amount 
owed, It’s a clear case of 
arson; but Pepperleigh dis- 
misses the protesting insur- 
ance people as “infernal 
skunks who make too much 
money anyway” and threat- 
ens them with “the peni- 
tentiary or worse”. 

This is hilarious but is 
it altogether “gentle” fun? 
Only in the sense that Lea- 
cock is tolerant. He may hate 
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the sin but he loves the sin- 
ners and doesn’t really expect 
them to improve. This is part 
of his Toryism and it makes 
his humor kindly but doesn’t 
make it “nonsense”, Indeed, 
the same thing may hap- 
pen to “Sunshine Sketches” 
as to Swift’s “Gulliver’s 
Travels”, a satire on human- 
ity that has turned into a 
children’s book. But Swift 
Was angry while Leacock, 
putting on no airs of superior 
righteousness, was amused 
and forgiving. 

Does this make him a 
cynic? Curry says “no.” 
Whether he is right or wrong, 
he has written an interesting 
book about a great Canadian 
writer; and Canadians should 
be thankful to him, 


STEPHEN LEACOCK: 
HUMORIST AND HU- 
MANIST, by Ralph L. Cure 
ry; Doubleday, Toronto; 
383 pp.; $4.95. 


What is The Bank of Nova Scotia? 


To George Zenopoulis it is a friendly bank around the 
corner, and the branch manager who put him in touch 
with the real estate firm that sold him his restaurant 


business. 


To John MeNally steel executive, it is the bank that 


arranges for a payment on his export sales through a 
letter of credit, 


To Bill Parsons it’s bankers like the one who flew from 
Winnipeg to Toronto to assist him in planning for a 


new plant. 


THE BANK OF NOVA SCOTIA is a group of businessmen 


who are familiar with every branch of Canadian 


industry. It’s a source of first-hand information 


on business all across Canada—and through its 


overseas branches and correspondent banks, on 


local developments throughout the world. It’s men 
who can offer you experienced financial advice. In 
fact, you'll find that The Bank of Nova Scotia is 


whatever you need in the way of banking service. 
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@ Each month the BNS reports on some 
topic of current economic interest in its 
Monthly Review. To put ‘your name on 
our free mailing list, write to Economics 
Department, The Bank of Nova Scotia, 
44 King St. W., Toronto 1, Ontario. 
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VIDEO TAPE CENTRE TO BE. ESTABLISHED IN HAMILTON 


PAUL L. NATHANSON K. D, SOBLE 


Announcement of the production of Canadian programs for television on video tape 
hes been made by Paul L. Nathanson, president of Sovereign Broadcasting Company, 
and K. D. Soble, president of CHCH-TV. A video tape centre has been established 
by Soble in Hamilton including mobile tape equipment for outdoor events or remotes. 
Program planning is well advanced and audition tapes of the first group of shows 
Will be available foward the end of 1959. Plans call for the production of a sub- 
stantial supply of Canadian tope shows to be completed and ready for telecast by 


stations on a weekly basis. Canadian private stations will be invited to assist with 
program ideas ond through an interchange of their local video tape shows, will make 
full use of the best Canadian talent throughout the country. Video tope commercials 
will be produced by Sovereign Broadcasting Company as part of its progressive 
services to Canadian advertisers. 


The Outlook 


(CONTINUED FROM P. 1) 


bringing the level of output seven points below June’s pre- 
strike level, This decline, in itself, will reduce U, S: demand for 
some Canadian products and, probably, cut into some U, S. 
plans for investment projects in Canada. 
© Scarce credit and high interest rates on both sides of the 
border are beginning to force the postponement of some public 
and some private expansion plans. 
In the U. S., a financial crisis may be in the making. If the 
_U, S, steel strike cuts far enough into over-all activity and tax 
revenues, the U. S, government may be faced with an unex- 
pected deficit next year which will have to be financed at rising 


interest costs. 


In Canada, the Ontario government appears to have post- 
poned some capital spending plans. Its new bond issue this 
week was designed to raise $50 million, not the $75 million 
originally projected, If this is a straw-in-the-wind and other 
governments or companies are becoming increasingly cautious, 
there will be no inflationary boom to be controlled by tight 


money. 


However, it is more likely that the effects of these factors 
will be only to slow the fairly heady pace of Canadian growth 


—not bring it to a halt. 


Business as a whole is buoyant about prospects for higher 
sales“and profits well into 1960, And with profits, exports, 
consumer spénding and capital outlays already riding at record 
levels or close to them, executives have every reason to be 


optimistic. 


Take, for example, a set of predictions made this week by 
R, V. Yohe, president of B. F. Goodrich Canada Ltd, He is 
basing plans for his company on these expectations: 
> Gross national product will increase from 1959’s $34.5 billion 
to $37 billion in 1960—a 7% gain. He paces Canada’s growth 
over the next five years at a rate almost double that of the U.S. 
the summer of 1960. These programs will be made available to all Canadion TV; } The increase in the number of cars two years and older on 
Canadian roads will be, annually, over three times the rate 


of increase in the U. S. 


> Canada’s population will increase another 19% in five year's 
or.at a rate two-thirds faster than in the U. S. 


——————————————————— | } There will be 4.5 million households in Canada by 1960, an 

CME a : Lee increase of 1 million in a decade—and his marketing plans 
assume an increase at the rate of over 100,000 in each of the 
next five years. 
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important break-even. point. 


fs There are now 21 firm orders 


for the ‘civil version and an 
RCAF order for 12. 


Company salesmen have been 


:| busy all summer visiting world 


carriers. They report growing 
interest in the Canadian version 
of .what was originally the 
Bristol Britannia airliner. 


With Slick and two other| 


U.S. lines—Seaboard & West- 
ern and Flying Tigers—all sign- 
ed up, Canadair now has the 
three biggest mnon-scheduled 


freight carriers in the world. 


Further reason for optimism: 


7 All three can be expected to add 


more 44s to their fleets if they 


m \are a success. 
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Branches: HALIFAX 
SAINT JOHN, N.B. 
OTTAWA 
TORONTO 


EDMONTON 
VANCOUVER’ 


$170,000 ORDER 


The major scheduled carriers 
now face the dilemma of watch- 
ing a large proportion of their 
present air freight business 
going to 44-equipped lines if 
they don’t add equally modern 
equipment within the next two 
to three years. 

Possibly the hottest contender 
for the 44 was unveiled this 
week. 

It is a turbo-fan version of 
the Boeing 707. which, like the 
44, has a swing-tail that allows 
loading of bulk items. 

Boeing claims an operating 
cost of 3c per ton-mile, com- 
pared with 3.5c for the 44. How- 
ever, being a big jet, it requires 
larger airports than the turbo 
prop 44 and needs greater loads 
to reach economical operation. 


Canadian Company to Make 
U.S. Copter Hydraulics 


MONTREAL (Staff) — Can- 
ada has won an important order 
to produce the hydraulic under- 
carriage for a new U.S. heli- 
copter that could become 
standard for the U.S, Army and 
Air Force’ 


won a contract to produce the 
equipment for the first five 


prototypes of the Vertol 107) 


Chinook, the winner of an 
Army-Air Force competition 
for a medium type. transport 
helicopter for both services.. 

Value of the order is over 
$170,000. 

For Montreal-based Jarry it 
could be a key order. The com- 
pany beat out all leading U.S. 
hydraulics makers in a hard- 
fought race. 

There is a.good chance, FP 
understands, that eventual U.S. 


over 200 of the machines, 

The prototype contract could 
also have some important reper- 
cussions in the almost frantic 
race now going on to win a 
series of multi-million-dollar 
contracts expected from Otta- 
wa in fhe near future. 

All three Canadian services 
are due to receive substantial 
new fleets of helicopters (FP, 
Aug. 8). 

Vertol hopes to have its 
Chinook, or another version. of 
|the same design, accepted -by 
|Ottawa as a general purpose 
transport helicopter for both 
Army and Air Force require- 
ments. 

The Royal Canadian Navy is 
reported to be holding out for 
another U. S. type that may soon 
| be ordered by the U.S, Navy. 





military orders will stretch to} 





| 


the big defence order they plan 
to set up full production in 
Canada. 

This week they were still 
looking at potential factories 
that could be leased to handle 


| the work. 
Jarry Hydraulics Ltd. has/| 


It is rumored that a new small 
turbo prop erigine designed by 
Canadian Pratt & Whitney will 
be selected as power plants. 

Vertol has run a maintenance 
and overhaul base at Arnprior, 
Ont., near Ottawa, since 1954; 
but it is not considered big 


| enough to handle full-scale pro- 


duction of big helicopters. 

A number of other makers are 
hard at work trying to get the 
work. Sikorsky has an associat- 


}ed Canadian company in Cana- 


dian Pratt & Witney and at 
mid-week was still trying for 
the order. 

Bristol Aeroplane Co. hopes 


| to build at least one of the new 


types under license at its Winni- 
peg factory. 

Jarry was one of the hardest 
hit companies when the Avro 
Arrow program was scrapped. It 


| was building the super-strong 
undercarriage and hydraulics 


system. 

A break into the helicopter 
field coupled with existing work 
on the CL-44 and Caribou has 
now started it thinking of ex- 
pansion plans. 

If the Chinook is accepted as 
the standard vertical take-off 
transport for the U.S, services 
— and right now it’s a strong 
favorite —- the result could be 
important employment news at 
Jarry. 

The chance of later civil sales 
adds to its attraction for Cana- 


With a direct eye on the big | dian subcontractors. 


military business, Vertol — 
which is backed by the Rocke- 
feller Foundation — established 
Canadian Vertol Aircraft Co. 
with headquarters in Montreal. 

‘Its president is K. R. Patrick, 
|founder and ex-president of 
|Canadian Aviation Electronics 
and one of the most experienced 
aviation industry men in the 
country. 

If Patrick and his team win 


$1 MILLION FOR WATER 
From Our Own Correspondent 

SAINT JOHN—First stage of 
Saint John’s $4 million industrial 
water system expansion will open 
Nov. 15. A. 36-in. pipeline has 
been laid from Loch Lomond to 
Lancaster. Cost: over $1 million. 
It will supply water for the Kim- 
berley-Clark Ltd, paper products 
plant to start production late this 
year. 
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U. S. Shifting 
Mines Policy? 


(CONTINUED FROM P. 1) 


has more than doubled since 
1953 as nickel production in- 
creased and Canada now ac- 
counts for about 12% of the 
free world supply. 


This Canadian prodtiction, 
OCDM said, is just as available 
to the U. S. in an emergency 
as is domestic output. 

On fluorspar, the OCDM is- 
sued a similar denial to a request 
for import restrictions. 

Import controls, it said, might 
lead Canada and other nations 
to develap markets elsewhere 
and if emergencies arose, the 
U. S. would not have that sup- 
ply available. 


“For fluorspar,” OCDM said, 
“the area of primary significance 
for the mobilization base in- 
cludes Mexico, the United States 
and Canada.” 

Also, said OCDM, restrictions 
against fluorspar imports could 
lead to retaliatory economic 
measures by Canada and 


For the attention of all holders of | 
ARGUS CONVERTIBLE PREFERENCE SHARES 


The holders of the $240 CUMULATIVE CONVERTIBLE 

PREFERENCE SHARES SERIES A of ARGUS CORPORATION 

\ LIMITED have the right to convert their Preference Shares into fully 

paid COMMON SHARES on the basis of 2-2/9 COMMON SHARES 

FOR EACH 1 CONVERTIBLE PREFERENCE SHARE converted 
on or before NOVEMBER 1, 1959 


We strongly recommend the conversion of these Preference 
Shares into Common Shares subsequent to October 20 but 
before November 2 for the following reasons: 


: 
(1) The-conversion rate changes from 2-2/9 to 2 Common Shares ong 
NOVEMBER 2, 1959 


(2) A quarterly dividend of 60¢ on the $2.40 CUMULATIVE CONVER? 
TIBLE PREFERENCE SHARES SERIES A has been declared pays 
able on NOVEMBER 2 to shareholders of record on 


: OCTOBER 20, 1959 


We will be pleased to accept your Convertible Preference 
Share Certificates on deposit in advance so as to facilitate their 
conversion. . 


Our services are, of course, available to you at any time in the exer. 
cising of this conversion right .;.and the buying or selling of shares, 
including common share fractions, of this well-known Canadian company, 


| Mexico, 


~ 


W. C. Pitfield & Company, Limited 


44 King St. West TORONTO Tel. EM 3-6144 


WINS AWARD 


S. Charles Kaplan, Toronto real 
estate broker, has become an as- 
sociate of the Institute of Muni- 
cipal Assessors. Kaplan took the 
three-year course in assessment 
practice and principles conducted 
by the Institute, through Queen’s 
University. 


Halifax 
Sault Ste. Marie 


Saint John Quebec 
Edmonton 


Montreal “Moncton St. Hyacinthe Ottawa Cornwall 


Winnipeg Calgary Vancouver Victoria New York 


NEW SERIES 


$40,000,000 
British Columbia Electric Company 


LIMITED 


(Incorporated under the laws of British Columbia) 


CONVERTIBLE SINKING FUND DEBENTURES, 6% SERIES B 


To be dated 1 November 1959 To mature 1 November 1984 


Principal and semi-annual interest (1 May and 1 November) on the Series B Debentures shall be payable 
in lawful money of Canada at the holder’s option at any branch in Canada of the Company’s bankers. Series 
B Debentures in denominations of $1,000 registrable as to principal only and fully registered Debentures ' 
in denominations of $1,000 and authorized multiples thereof. 


The Series B Debentures shall be redeemable at the option of the Company, in whole at any time or in 
part from time to time, on not less than thirty days’ notice at 100 % of the principal amount thereof together, 
in cases where redemption is made for purposes other than ee with a premium thereon com- 
mencing at -6% of such principal amount in respect of Series B Debentures redeemed up to and including 
1 November, 1961 and thereafter decreasing by .30 of 1% of such principal amount for each year orportion 
thereof elapsed after 1 November 1961 to the date fixed for redemption until 1 November 1980, after which 
there shall be no premium; together in each case with accrued interest to the date fixed for redemption, 
When redemption is made for sinking fund purposes no premium will be payable. 


A sinking fund for the Series B’-Debentures will be provided sufficient to retire on 1 November in each 
year, so long as any Series B Debentures remain outstan ing, commencing on 1 November 1970, a princi al 
amount equal to 1 % of the maximum principal amount of the Series B Debentures theretofore issued. The 
Company will have the right to tender Series B Debentures in satisfaction, in whole or in part, of any such 
sinking fund payment. 


CONVERTIBLE FEATURE 


Each $1,000 Convertible Sinking Fund Debenture, 6 % Series B, will be convertible at the holder’s 
option at any time up to the close of business on 3 November 1969 or, if called for redemption, on 
the last full business day next preceding the date fixed for redemption of such Debenture, whichever 
is earlier, into fully paid and non-assessable Common Shares without nominal or par value of British 
Columbia Power Corporation, Limited as presently constituted (without adjustment for interest accrued 
on such Debenture or for dividends on the Common Shares of British Columbia Power Corporation, 
Limited issuable upon conversion) on the following basis: 


Number of Common Shares of 
British Columbia Power Corporation, 
Limited issuable for each $1,000 


principal amount of Series B Debentures 


27 shares 
25 shares $40.00 
23 shares $43.48 


Pursuant to the terms of an agreement to be dated as of 1 November 1959 and to be made between 
the Company, British Columbia Power Corporation, Limited and The Royal Trust Company as Trustee, 
provision will be made for the adjustment in the number of shares issuable upon Conversion in the 
event of any consolidation or eeb-division thereof or the payment in Common Shares of any dividend 
on the Common Shares of the Corporation. British Columbia Power Corporation, Limited will cove- 
nant in the aforementioned agreement that it will at all times reserve sufficient of its unissued Common 
Shares to satisfy the exercise of the right of conversion attaching to the Series B Debentures. 


Approximate 
conversion price 


$37.04 


Date of conversion 


On or before 2 November 196322. .teecccececses 
Thereafter and on or before 1 November 1966... 
Thereafter and on or before 3 November 1969. as 


TRUSTEE: The Royal Trust Company 


In the opinion of Counsel, the Series B Debentures will be investments in which companies 
registered under the Canadian and British Insurance Companies Act may, without availin, 


themselves for that purpose of the provisions of sub-section 4 of section 63 of said Act, invest their 
funds og any portion thereof. 


We offer, as principals, $40,000,000 principal amount of Series B Debentures if, as and when and to the 
extent that we purchase the Debentures and subject to issue and receipt by us thereof and to prior sale and 
to the approval of all legal matters by Messrs. Dongies Symes & Brissenden, Vancouver, B.C., on behalf 
of British Columbia Electric Company Limited and British Columbia Power Corporation, Limited, and b 
Messrs. Common, Howard, Cate, gilts Bishop, Cope, Porteous & Hansard, Montreal, Que., on our behal a 
who will rely upon the opinion of Counsel for British Columbia Electric Company Limited and British 
Columbia Power Corporation, Limited in respect of all matters of local law in British Columbia, 


PRICE: 100 and accrued interest to yield 6% 


It is expected that Series B Debentures in definitive form wilt be available for delivery on or about 
5S November 1959. 


A copy of the Prospectus which bas been filed with the Registrar of Companies of British Columbia will 
; be forwarded promptly upon request. 


Nesbitt, Thomson and Company, 
Limited 
A. E. Ames & Co, Dominion Securities Corpn. 
Limited Limited 
W. C, Pitfield & Company 
Limited’ 
James Richardson & Sons 


Wood, Gundy & Company 
Limited 


Royal Securities Corporation 
Limited 


Société oe 
McLeod, Young, Weir & Company 
Limited 


Greenshjelds & Co Inc Pemberton Securities Limited 


Midland Securities Corpa. René-T. Leclerc, Incorporée 
Collier, Norris & Quinlan © Harris & Partners Limited 
Limited 


Equitable Securities Canada Gairdner & Company Yorkshire Securities Limited 


tote ence & 7s 


Mills, Spence & Co. 
Limited 
The Western City Company Cochran, Murray & Co. 
Limited Limited 


Burns Bros. & Denton 

Limited Limited 
Eastern Securities R.A, & . ei 
Company Osler, Hammond & Nanton eS wr if row | 


F. J. Brennan & C . Tanner Bros. 
ompany Beason Se > eee oes 


Odlum Brown Investments Hagar Investments 
Ltd. Led. 


Securities am er 





CANADA'S ORIGINAL MUTUAL FUND 


HAS DECLARED ITS 


107™ CONSECUTIVE QUARTERLY DIVIDEND 


GLEVEM CENTS PER SHARE 
PAYABLE NOV. 1, 1959 TO SHAREHOLDERS OF RECORD OCTOBER 15 
GROWTH IN POST-WAR ANNUAL DIVIDENDS PER SHARE 
1945..17¢ (UP 123%) =: 1959. 384 


casn vevioewos exceeo $35,000,000 saice orcanazanon 


Canadian Investment Find, Ltd. 


FILING 
CABINE| 


PATENTED 


EXCLUSIVE . 


with 
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DEALERS ACROSS CANADA 
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| parliament, 


| of provincial treasurers, 





Nothing Doing 


For Provinees 


But Ottawa hints next election 


time will bring 


better tax deal 


for hard-pressed provinces ... 


By LESLIE WILSON 
OTTAWA (Staff)—The gov- 


| ernment has promised to sata | 


up with a new taxation deal for | 
the provinces in time for the 
next general ejection. 

Since the Conservatives are 
likely to go to the country in 
the spring or early summer of 
1962, this is the effect of Finance 
Minister Fleming’s undertaking 
to introduce legislation effecting 
new dominion-provincial agree- 
ments into the 1961 session of 


Mr. Fileming’s undertaking 
was given last week to the 
dominion-provincial conference | 


He promised that further 
meetings — including a con- 
ference of provincial premiers | 
with Prime Minister Diefen-| 
baker — would be held in 1960 
and 1961 to work out the new 
arrangements, And his words | 
carried the further implication 
that the arrangements would be 
basically different from the 
present ones. | 

He also said that the present 
formula under which taxation 
fields are rented to the govern- 
ment would be maintained until 
the new arrangements were in 
effect. 

This was all that the provin- 
cial treasurers extracted from | 
the government despite their 
presentation of a barrage of 
proposals for things to help out 
right now. 

At present the provinces and 
the dominion are at the mid- 
point of a five-year tax rental 
agreement which expires March 
31, 1962. 

This agreement was inherited 
from the Liberal administration 
and the government is under no 
obligation to change it — other 
than that imposed by (carefully 
unspecified) campaign promises 
of a “better deal” for the 
provinces. 


| pected, Mr. Fleming’s “No” to 


| @ Ontario and British Columbia | 


| pletion allowances given oil and} 
| mining companies. 


| eral efforts to reduce the deficit 
| benefited the provinces by re- 





For the two fiscal years 1958- 
60 the government did adjust 
the tax-rental formula they in- 
herited in favor of the provinces. 
(Mr. Fleming’s new promise 
carries this adjustment for an-| 
other 12 months, the fiscal year | 
1960-61.) 

Formerly the formula return- 
ed to the provinces 10% of per- 
sonal income tax, 9% of cor- 
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KENNETH G. DANN 


PRESTOLE CORPORATION OF CANADA 
LTD. is pleased to announce the addition 
of Mr. Kenneth G. Dann as a Field Sales 
Engineer. In this capacity he will bring 
PRESTOLE's “Engineered fasteners For 
Industry" to a broader segment of the 
Canadian market. 

Mr. Dann hos previously been employed 
with Production Tools Ltd. of Canada and 
leaves their employ as a special favor to 
Prestole in order that we may be able to 
expend our sales force in Canada, He 
comes to us with a vast amount of ex- 
perience compatible to our type of prod- 
ucts and has been in the selling field 
better than six years. The acquisition of 
Mr. Dann is just another step taken by 
Prestole in their fast becoming the first 
and foremost fastener firm on the con- 
tinent. 

PRESTOLE CORPORATION OF CANADA 
LTD.’s plant is located at 16 Racine Road, 
Rexdole, Ontario, Canade, ond is under 
the supervision of Mr. F. M. Heyworth, 
Works Manager, Facilities for the build- 
ing ef progressive tooling and automatic 


| press production have been expanded at 


@ ropid rate since their establishment 
by Mr. Ernest G. Bradner who has long | 
been associated with monvufacturing ond | 
industry in Canada. 

As @ Dominion subsidiary of Prestole 
Corporation of Toledo, Ohio, U.S.A., 
PRESTOLE CORPORATION OF CANADA 
LTD. can supply a full line of Prestole 
fasteners. These specially-engineered 
fasteners ore designed to implement high- 
speed, low-cost assembly line production 
and many of them incorporate the patent- 
ed Prestcle screw receiving impression, the 
strongest geometrical form known, which 
eliminates the cost of nuts and lock 
washers while providing outstanding 
torque and fastening ability. 

Officers and directors of the Canadian 
compony ore as follows: President: Clif- 
ford 8. Cornell, Vice-President: Ernest G. | 
Bradner, Treasurer: Pou! R. Sturtz, Sec- 
retery: John J. Adams, Assistant Secre- 
tary: John M. Godfrey. Messrs. Adams, 
George |. Blozer, Bradner, Cornell, Sturtz 
and John C. Wright make up the six-man 
Board of Directors. 
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poration tax and 50% of| 
succession duties. Now the 
provinces get 13% of personal| 


| income tax. with the other two} 


percentages the same. 

As they did in the summer 
(FP, July 11) all the provinces 
lined up last week behind On- 
tario’s proposal for a 15-15-50 
formula. This would cost the 
federal treasury another $300) 
million of which Ontario would | 
get $120 million. 

Although it was not unex- 


this one was 
great blow 
treasurers. 


Other suggestions: 
@ Nova Scotia and Prince Ed-| 
ward Island called on the federal 
government to stay out of the 
bond market, They argued that | 
federal borrowings were limit-| 
ing the borrowing powers of the | 
provinces and municipalities. | 
@ Finance Minister Allan of 
Ontario criticized the increase| 
to $20,000 from $5,000 in the| 
maximum amount of Canada| 
savings bonds which an indi- 
vidual may buy. He cl 
this narrowed the market for 
provincial and municipal bonds. 





the meeting’s 
to the provincial 


asked the federal government to | 
exempt logging companies from | 
income tax to leave a clear field 
for the provinces. Both prov-| 
inces said they spend more on} 
maintaining timber reserves 
than they received in taxation 
from logging companies and/| 
pointed as precedent to the de- 


In an hour-long speech, Mr. 
Fleming turned down all the 
proposals for the present on the! 
ground that, with a budget de- 
ficit, the government simply 
didn’t have the money. 

He argued at length that fed- 


ducing the pressure on the bond 
market. 
One surprise was the attitude 


New Roads, 
Railways 
Open North 


Special Correspondence 


BOSTON — Transport must 
precede both increased popula- 
tion and increased production in 
four-fifths of Canada, Transport 
Minister George Hees told the 
Boston conference on distribu- 
tion. 

“This is our challenge,” he 
said, “and by land, by water 
and by air we will provide the 
means to ensure the richest 
possible future for our country.” 

As the world market and 
Canadian market grow larger, 
“more remote areas of Canada 
are brought into the mainstream 
of economic activity. 

“It is the efficiency of our 
transport agencies and the effi- 
ciency of the marketing organi- 
zation based on them that is de- 
cisive in determining whether 
the frontier of economic devel- 
opment can be pushed further 
into hitherto untouched lands.” 

Mr. Hees said that since 1953 
a total of 1,700 mi. of new lines 
has been added to Canadian 
railways, mainly to remote min- 
ing areas. Another 500 to 1,000 
mi. are under consideration. 

By next year, he continued, 
it will be possible to reach Yel- 
lowknife in the Northwest Ter- 
ritories by highway. 

He said the government is 
now engaged in planning and 
constructing a substantial net- 
work of highways in the Yukon 
and Northwest Territories, 


Copper Firm’s 
U. S. Sales Rising 


Continuing improvement in 
sales of Western Copper Mills Ltd. 
in the U. S. is a key factor in com- 
pany’s hopes for profitable opera- 
tions following approval of recent 
reorganization proposals (FP, 
Sept. 19). 

During the second half of 1957, | 
original plans to concentrate on 
the Western Canadian market 
were altered as the result of a 
market study. 

Company then decided to enter 
the U. S. market as well, partic- 
ularly in the Pacific Northwest, 
and expanded the mill to an $8.5 | 
million project from the original | 
$3.5 million. 

Cost of the new plant, which 
opened early in 1959 to serve both 
Canadian and U. S. markets, was 
$8.5 million. This figure was in- 
corgectly stated in FP, Sept. 5. 





Dom. Stores 


Sales Up, 
Net Down 


Dominion Stores Ltd. net 
profit for the 26 weeks ended 
Sept. 19 declined 24.2% to $2,- 
717,253 or $1.68 per share from 
$3,585,839 or $2.22 per share in 
the first half of the preceding 
fiscal year. 

Sales increased 10.6% to $191 
million (from $173 million). 

. Net profit per dollar of sales, 


October 24, 1959 


however, fell to 1.42c from a} 


year ago’s 2.07c. 
Lower. earnings were due in 


| part to gross margin on increas- 


ed sales not being sufficient to 
offset the greater cost of doing 
business, John A, McDougald, 
chaifman, and. Thomas G. Mc- 
Cormack, president, say. 

“This higher cost was further 
aggravated by the widespread 
use of unsound competitive pro- 
motional devices which had to 
be promptly countered in order 
to protect company’s position,” 


they say. 
| Increased wages and benefits 


and higher occupancy costs, in- 
cluding taxes, were cited as 
other major factors contributing 
to the greater cost of doing 
business. 


During the half year company 
opened 10 large supermarkets 


and closed three small stores. 
At Sept. 19, 349 stores were in 
operation. 

Twenty additional stores now 
under construction are expected 


aimed that | t° be completed and opened be- 


fore the end of this fiscal year. 


Working capital at Sept. 19 
amounted to $19 million. Ratio} 


of current assets to current lia- 
bilities was 2.01 to one. 


taken by Premier Sauvé of 
Quebec. 

In July, the 
Duplessis had been blunt with 
Mr, Fleming. At ,one point he 
interrupted’ the finance min- 


ister’s exposition of the federal 


deficit position to say that this | — 


was all very well, but it was 


stolen money. He stressed the| 


province’s need for “cash”. 


Mr. Sauvé, however, walked 
very softly. He announced at 


the end of the meetings that he| 


had evolved a formula under 
which Quebec would accept fed- 


eral grants to universities, It] 


was agreed that federal and 
Quebec officials would study it. 

Canada’s present tax-sharing 
arrangements are based essen- 


late Premier | 





| tially 


Royal 
| 1940, The Rowell-Sirois re¢éom- 
|mendations were based on an 


between the dominion 
provinces in the 1930s. 

Mr. Fleming will have new 
basic material on dominion- 


provincial fiscal relationships in 
the 1950s when he convenes his 


new conferences in 1960 and 
1961. 





EXPERIENCED 
AIR TRAVELLERS 


AGREE. 


It’s not surprising that people who fly all 


the time insist on flying 


KLM. Stands to reason 


when you consider what KLM has to offer... 
a world-wide air network linking six continents and 
providing First Class passenger service to 

105 cities in 74 countries . . . am ever-growing 


choice of destinations . . 


. quick, convenient 


connections the world over . . . daily 
non-stop flights to and from Europe. 


Then there's KLM’s unrivalled hospitality both 


in the air and on the gro 


und... prompt, personalized 


Service by courteous and efficient personnel... 
superlatively prepared gourmet meals . 

(courtesy of KLM, of course) . . . spacious and 
luxurious accommodation aboard the finest aircraft. 
It’s easy to see why air travellers who really 
know insist on flying KLM. Easy to see, too, 

why they always recommend KLM to their friends. 


See your Travel Agent or call KLM 


Quebec Montreal 


Ottawa Toronto 


Kitchener London Winnipeg Edmonton 
Calgary Vancouver 


on the Rowell - Sirois 
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in almost every man’s life 


. .. there are real emergencies where he is 
forced to borrow money —yet often they 
occur when his assets are poor collateral. 
This is one of the many reasons why 
far-sighted men make sure they have 
adequate permanent personal life insurance, 
for the mounting values.are always 
available for either direct or collateral 
borrowing—and at reasonable rates of 


interest. 


Other forms of life insurance are fine in 
their places—but only permanent personal 
policies give a man control over their use 
any time the need arises. 


EXCELSIOR LIFE Sawssece Conpacy 
70 years of service to Canadians 


Branch Offices in principal cities 
from Coast to Coast in Canada, 


| These relationships have been 


continuing committee 
Dominion - provincial 


on 


'ing some of the best financial 
j}brains from the. provincial 
| governments. 

In July the committee was 
commissioned to make a search- 
|ing review of Canada’s taxation 
| system and the division of reve- 


| nue between the federal govern- 
Commission report of| under study for months by a/| ment, the provinces and munici- 
| palities and to explore ways of 
relations| improving this division. 

analysis of fiscal relationships| headed by K. W. Taylor, deputy | 


The fact that the new fiscal 


and/| minister of finance, and includ-/| deal is promised just before the 
|government must go to the 


country indicates that high 
hopes are held that this com- 
mittee will produce new and 
workable solutions for the 
Dominion - provincial fiscal 
dilemma. 
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BUILDING 
BP APPOINTMENT 


dn exclusive FP column of 
comment on the trends in per- 
sonal and business taxation. 


A Harding ee eS aie Facies tee 
afoot nobe and mest airborne noises. Freedom from 


noise means increased efficiency. 

Ai mpi cae he ag Re ee 
slides caused by non-carpeted, accident areas. 
Thus acidents, medical costs and tas-hour lot ae 
prev 

A Harding Carpet is Comfortable. Carpet vides 
inaulation against cold floors for working comfort as 


YOUR TAXES 


High Taxes Push Executives way 


. 


executives 
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Toward More Fringe Benefits 


By JOHN G. McDONALD, LL.M. 


T SEEMS that across the 

water they have some- 
thing called the “expense ac- 
count racket”. 


At least the Labor Party 
thinks so, because the Labor 

| election manifesto recently 
ae oe | rejected by the country con- 


L. ¥. Long, President of Building Products} tained the following tax pro- 
Limited, announced the appointment of | posals: 


John E. Mitcham, formerly Vice-President | 
ond Treasurer, os Executive Vice-President | “1__We shal] deal with the 
businessman’s expense ac- 


of the company. Robert W. Jones, C.A.., | 
count racket and the tax-free 


Comptroller, will assume the duties of | 
both Treosurer and Comptroller. 

compensation paid to direc- 
tors on loss of office. 


——— es | 
HAYHURST APPOINTMENT 
“2—-We shall tax the huge 
capital gains made on the 


Eric J, Miller has been named | 
an account executive of F. H. | 

Stock Exchange and else- 
where. 


Hayhurst Co., advertising agency. | 
He will work primarily on pack- | 

“3—-We shall block other 
loopholes in the tax law in- 


age goods accounts. — goods accounts. 
cluding those which lead to 
S the avoidance of death duties 
y and surtax.” 

We have also heard it said 
that so much time is spent in 
U.K. doing things for tax 
reasons that would not other- 
wise be done, that a sub- 
stantial economic waste is 
occurring. 

This does not surprise us in 
view of the fact that an 
Englishman cannot earn 
much over £3,000 a year 
after tax, unless he takes the 


yp 
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SUPERBLY fashioned of 
perfect long-seasoned 
briar...richly coloured 
to enhance the beauty 
of the graia . . fitted 


McCarthy & McCarthy, Toronto 


benefits he would probably 
prefer to do without. 

Not that he is opposed to 
Bentleys and expense - paid 
conferences in Cannes or 
Zurich — just that he would 
prefer to take home extra 
earnings as hard cash for the 
maintenance of his home and 
family. 

It’s the tax structure that 
makes a fiddler out of him. 


No Serious Problem 
In Canada Yet 


In our experience there is 
no comparable problem in 
Canada. Proper and reason- 
able expenses are charged, 
of course, but attempts to pay 
remuneration in the dis- 
guised form of a fat expense 
account are rare. 


Public companies, certain- 
ly, never indulge in the prac- 
tice, and closely-held con- 
cerns do so only rarely. 

The reason for this is not 
found in the moral or patri- 
otic viewpoint of the Cana- 
dian businessman, who lays 
no prior claim to sainthood 
over his British counterpart. 


It lies in the absence of 
compelling motive — our tax 
rates are still below the level 
at which widespread resist- 
ance takes the form of active 


boss at these levels isn’t quite 
serious enough to put them 
on the Bentley waiting list 
or into the “expense account 
racket”, to use the quaint 
English expression. 


As far as capita] gains are 
concerned, in Canada at least, 
we suspect that there is no 
official enthusiasm for a spe- 
cial tax. Capital profits may 
be “huge” in the U.K. but 
around these parts — Bay 
Street “and elsewhere” — we 
hear nothing but laments 
about losses. 


And one thing the Revenue 
doesn’t want “is a deduction 
for capital losses. 


U.K. Taxes Can Hit 
Canadian Interest 

We observed last week that 
the combined U.K. and 
Canadian tax on income flow- 
ing to Canada could be 69.5%. 

We have since been ¢or- 
rected by the observation that 
our estimate was too low. 

David McGurran of the 
Canadian Tax Foundation has 


supplied us with the follow- 
sees. 


Cut maintenance costs in half with 


ing example of the taxation 
of royalty income originating 
in the U. K.: 

“Assume that a Canadian 
corporation receives a gross 
royalty of $100 from the 
U. K.; the royalty would have 
been subject to withholding 
tax at the standard rate of 
38.75%. 

“The corporation would 
have to take $100 into in- 
come. On this amount at 50% 
the tax would be $50, which 
when added to the U.K. tax 
would give a total tax of 
$88.75 ie., 88.75% of the 
gross royalty. 

“The foregoing assumes 
that there is no foreign tax 
credit. But there is no foreign 
tax credit because it also as- 
sumes that expenses, at- 
tributable to the royalty, 
equal or exceed the gross 
royalty. 

“Now if this is the situa- 


Harding 


choose 


tion, how can it be said that 
there is any Canadian tax on 
the royalty? True, you in- 
clude $100 in income but you 
have an offsetting expense 
item of $100 — consequently 
no Canadian tax. 


“In my view the real bur- 
den is that $38.75 has been 
paid to the U.K. on an 
amount which is not income. 
The same problem-existed in 
Interprovincial Pipe Line ex- 
cept that the rate there was 
15% and the company paid 
15% of X dollars to the U. S. 
in the guise of an income tax 
when in fact there was no 
income. 


“I do not regard this 
primarily as a flaw in the tax 
credit provision. Rather it is 
due to the nature of these 
withholding taxes which in 
this kind of situation are 
gross receipt taxes. and not 
income taxes. 


well as walking comfort. * 
There are many other 

knowing. Why not see 
Harding carpet is available in a wide variety of weaves, 


colours and qualities, or custom d 
exact needs, 


Harding Carpets Limited, Brantford, Canada 


Harding Carpets 


our H 


“Because the foreign tax 
credit is intended to provide 
relief from foreign income 
taxes, how can we expect to 
relieve foreign taxes on gross 
receipts with the same de- 
vice? ... 


“IT agree with you that as 
far as the U.K.-Canada 
treaty is concerned, the 
standard rate tax as appli- 
cable to interest and royal- 
ties can be very unfair. 


“On the other hand the 
U.K. treatment of dividends 
coming to Canada is reason- 
able. 


“Surely a Canadian share- 
holder who receives a divi- 


_ dend from the U. K. and who, 


because there are offsetting 
expenses, does not receive a 
tax credit, should not ciaim 
relief from the U. K. tax on 
the earnings out of which the 
dividends are paid.” 


ing dealer soon? 
to meet your 


Si ataltttrens 


Stock Probe Ends 


| Fines ranging from $100 to $3,- 
| 450 were levied in a Regina court- 
}room recently on 12 ,Saskatche- 
| wan stock salesmen, formerly em- 
| ployed by Western Bond & Share 
Corp. 


They were convicted under the 
Saskatchewan Securities Act, in 
connection with sales throughout 
the province of more than $1 mil- 
lion in stock of Columbia Metals 
| Exploration Co. (FP, July 18). 


|. Convictions ranged from two 
|charges in the case of one sales- 
| man, to 23 in the case of another. 
Magistrate F. L. Bence imposed 
fines of from $50 to $150 on each 
charge. 
Securities Commission Chair. 
man W. W. Cameron said that the 
| latest convictions ended prosecu- 
| tions in the Columbia Metals Ex- 
‘ plorations case. 


stem. sabotage. 


: The Labor Party manifesto 

C & D Sugar stated that U.K. tax loop- 
holes and benefits are now so 

extensive that the ordinary 

worker pays more than his 


Shareholders air share of taxation. 


The basic assumption 
Get tfer underlying this charge — 
with which the public ob- 
viously did not agree — is 


that it is “fair” to confiscate 


CUSTOM-MADE 
PENSION PLANS WITH 


Directors of Canada & Do- 
minion Sugar Co., Chatham, 
Ont., intend to recommend to} a man’s income and estate 
shareholders the offer made for| above a certain modest level 
their shares by Tate & Lyle| for the greater glory of 
Ltd., London, socialist progress. 

Oct. 17.) 
The offer is to purchase at $25 | 
SYLVANIA APPOINTMENT | (C4n-) per share, 50% of C & 
| D's outstanding shares not al- 
| ready held by the Tate & Lyle 
group. 
It will be open until Nov. 12 
and will be subject to a mini- 
}mum tender of 593,370 shares. 
Individual. shareholders will! 
| have-the option of offering more 
than 50% of their shares but it 
| will depend on the total number 
\tendered what proportion of| Tox (including old 
gone additional offerings are| pot? iy tox) == 510-1400 2,960 
} 
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England, (FP, 
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ANNOUNCEMENT Less Incentive Here 


To Escape Taxes 

Canadian “progressive” 
taxation (i.e., tax according 
to “ability to pay”) for 1960 
rises on a modest scale. 

For example, take three 
single men earning $4,000, 
$8,000 and $13,000: 


1960 Tax Rates (Single Person) 
industrial Engi- Execu- 
Worker neer tive 





$ $ $ 
Wages & salary 4,000 8,000 13,000 


m aoe een Nie War 
accepted. _— wise Mee. nm 
Tate & Lyle now hold 197, -| 


Rote of tax on next 
130 C & D shares of 1,850,000) ““""*: '"% %%. 4% 
outstanding. 


Recent market price of stock | 
($22%%) compares with year’s 
high of $274, low of $174. 








ANNOUNCEMENT 


CRONYN, POCOCK 
& ROBINSON LTD. 
APPOINTMENT 


You can now obtain relief from income tax on 
earnings set aside to provide for an annuity ~at 
retirement. 


ADVANTAGES OF THE MUTUAL LIFE PLAN 


the cppointment of Mr. G. Marcel Gau- | — 0 odd 5 Be hor rat ae . 
|INTERPROVINCIAL BUILDING} /@bor rate, pays almost 6 
Montreol, and member of 1.E.S., has been 
against the engineer and the 
Plant Engineer, backed by extensive en-| Company announce that Edwin| * 
pointed Operations Manager for The In- 


This table demonstrates the " ‘ 
fact that an engineer earning 
twice the income of an 

6 = “ordinary” worker, pays 2% | 

G. MARCEL GAUDETTE times as much tax; and that | 
Mr. R. E. Niedringhous, President, Syl- their vice-president, produc- Fr] 
vonia Electric (Canada) Lid., announces | tion who earns 31% times the 
dette as Plant Manager of Drummond- | 
ville, P.Q. Mr. Gaudette, o groduate of CREDITS. LTD. | times as much tax as the 
L'Ecole Polytechnique, University of | , orer. 
: rat Se ‘ 

with Sylvania since it began operations ANNOUNCEMENT The relative discrimination 
in Canade in 1949. Prior to taking over | . “a 
his new duties, Mr. Goudette served os |The Board of Directors of the; —— 
ae ee both incandescent | M. Henry, who continues as Gen- 
en vorescent production. He succeeds | eral Mana er, has been elected | 
Mr. W. B. O'Keef ho h b 8 

ee ee | President following the retirement | 
candescent and Photoflash Product Group |Of Mr. Maurice B..Dix as Chair- | 
Hines of Sylvania Electric Products Inc.,| man of the Board and as President. | 
Salem, Mass. 


1.. A Guaranteed Retirement Annuity based on today’s 
rates, and supplemented by outstanding dividend 


IF you are self-employed, ‘ 
earnings. 


IF you do not belong to a group pension plan, 


IF you belong to a group pension plan, but feel that 
your pension will not be adequate, 


you should investigate the Mutual Life of Canada’s 
REGISTERED RETIREMENT SAVINGS PLAN tailored to 
fit your exact personal needs. 


If-changing employment from one company to 
another, you can transfer your pension credits to a 
Registered Retirement Savings Plan and Obtain full 
income tax relief. 


2. The opportunity to combine your annuity with Life 
Insurance, at considerable savings to you. 


Now Available For 


MARKET WEEK | 
SHOWINGS 


NEW EXHIBIT CENTRE IN TORONTO AN IDEAL 
LOCATION TO PREVIEW AND DISPLAY YOUR OWN 
PRODUCTS TO YOUR OWN CUSTOMERS IN YOUR 
OWN WAY — 
Units of 4,000 -6,000—8,000 —15,000— or 23,000 
square feet available on weekly rate 
* Parking far 500 cars * Centrally located for 
Restaurant and Tavern manufacturers, distrit 
pod loading facilities tors, and trade 
ible ceiling lighting tions, 
for Fall and Winter 


3. Participation in a well diversified Investment 
Program. 


Do not delay — contact The Mutual Life of 
Canada representative in your community. He will 
be glad to prepare, without obligation, a plan for you 
and your family that best suits your needs. 


8. H. LOWRY, P.ENG. 


Mr. V. P. Cronyn, President of Cronyn, | 
Pocock & Robinson Limited, General In- | 
suronce Agents of London, Toronto, and 
Winnipeg, announces the appointment oI 
Mr. 8. H Lowry os a member ond di- 
rector of the firm. 

Mr. Lowry was educated at the Uni- 
versity of Kentucky and received o 
Bachelor of Science Degree in Mechanical 
Engineering. As a Lievtenant, he served 
@8 © paratrooper with the U.S. Army in 
the Pacific. Mr. Lowry then completed 4 
yeors post groduate work in the Russian 
Area and language Program of the U.S. 
Army, followed by three years with the 
Genera! Staff, Intelligence Branch, Spe- 
cial Research. His duties included those 
ef a Diplomatic Courier to Russic. He 
resigned from the regular service with 
the rank of Major. 

Since that time, Mr. Lowry hos been| 
engoged in the Industrial Engineering | 
field. 
eee et a TEA na ema i e 


igs Mail this coupon today for additional information. 


THE MUTUAL LIFE OF CANADA 
WATERLOO, ONT. 


- 
| 
| 
x | 
Please send me a copy of your leaflet “REGISTERED ; 
RETIREMENT SAVINGS PLANS”, 
| 
| 
! 
| 
| 
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TANKOOS YARMON 


LIMITED 
Realty Investments 


TORONTO'S 


LORD SIMCOE HOTEL 


where you feel.the friendly welcome 


EXCELLENT FOOD ¢« TV AND RADIO 
SHOWER AND BATH IN EVERY ROOM 


Boom Ahead 


big imports. Tra 


Midwestern ... 


From Our Own Correspondent 
WASHINGTON, D.C. — The 
future of Canada’s natural .gas 
industry is in the hands of the 
U. S. Federal Power Commis- 


sion this month. 
i 


Hearings are being held on 





a grand total of 826.5 million cu. 
ft. of gas daily being imported 
from Canada. 

A decision is expected Oct. 
30 or 31 on 204 million cu. ft. 


or Our Gas? 


There'll be “bonanza” for Cana- 
dian natural gas if U. S. approves 


ns-Canada seems 


set for 204 million cu.ft.deal with 


the U.S, - Canada border near| 
Kingsgate, B.C., via Alberta Gas | 
Trunk Line Ce. and Alberta| 
Natural Gas Co. 
When it crosses the border, 
this gas would be purchased by 
Pacific Gas Transmission of San 
| Francisco. 
| The Alberta gas then would 
|be piped to the Oregon-Cali-| 
fornia border and distributed in| 


Union Accept. 


Net Down 13% 


Union Acceptance Corp., To- | 
ronto, consolidated net profit) 
for the nine months ended Sept. 
30 amounted to $276,982, down | 
13%-from $318,069 in like peri- | 
od last year. 

Although the amount of new 4 
business transacted increased | 
12%, the considerably higher 
cost of money reduced net profit | 
for the period, G. Fleming Ed- | 
gar, president, states. 

Company’s reserve for un-| 
earned income at Sept. 30 
amounted to $1.9 million, com- | 
pared with $1.8 million a year | 
ago. z 

Here is Union’s statement: 


9 Mes. Ended Sept. 30: 
Operating profit .... 
less: Inferest ..ces. 


Income foxes +++. 
Profit ....se00. 27 


nection with this project. Per-| 

mission to export above this 

figure now is being sought. 
The National Coal Association, 


October 24, 1959 THE FINANCIAL POST 11 


WHAT THE 
RADCLIFFE REPORT 
MEANS FOR CANADA 


A LIVELY AND TIMELY ARTICLE 
BY LEADING FINANCIAL THEORIST 


E. P. NEUFELD 


IN OCTOBER 24TH 


Saturday Night 


Singles from $7-50 Doubles from $]]-50 


% COMFORT % CONVENIENCE 
% LOCATION %~ ECONOMY 
University at King Street, Toronto. » For reservations phone: EMpire 2-1848 


California by Pacific Gas &|the United Mineworkers of 
of this total in the Midwestern-| Electric Co., parent of Pacific | America and several coal com- 
Trans Canada case. Gas Transmissibn. panies have filed their usually | 
At midweek the FPC staff en-| The price at the Oregon-Cali- | St?" objections to any natural | 
tered a report recommending | fornia border has been estimated | 45 importation from Canada. 


nt 
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CANADA: The Lord Elgin, Ottawa 
The Lord Simcoe; Toronto 
CHICAGO: The Sherman 
The Hotels Ambassador 


Everybody's 
using it 
HOW 


70 years ago, when the telephone and 
Montreal Trust were very young, few people realized 
how both would grow into essential services. 


Today, everbody knows and uses the 
telephone — and more and more people know and use 
the services of Montreal Trust. 


Perhaps you first met Montreal Trust as the executor of 
an estate, or as the manager of a building. 

But that’s only the beginning — Montreal Trust can 

do so much more for you: 


You can organize your personal affairs with the help of 
Montreal Trust's Estate Planning Division. 

Or if you find it hard to look after your investments, 
you might like the professional advice 

of Montreal Trust's Investment Management Service. 


You can make your savings grow faster through 
Guaranteed Investment Certificates, or with the help of 
Montreal Trust's Savings Deposit Service. 

« Another service is Montreal Trust’s Consolidated 
Retirement Savings Plan; it gives you 

tax savings now and retirement income later. 

Once you have discovertd these and other personal and 
corporate trust services, you wouldn't want to 

be without them — just as you wouldn't want to be 
without your telephone! Why not use your 

telephone right now to call Montreal Trust and ask for 
our et OM TRUST SERVICES ~ it will give you 

many new ideas on how Montreal Trust can help you! 


approval of the Trans-Canada- 
Midwestern project. 


The staff said Trans-Canada | 


had proven it had more than 
enough gas reserves, had ability 
to make deliveries, was likely 
to get Canadian export permis- 
sion, that the entire project was 
economically feasible and said 
the FPC staff, it should be given 
the green light by the full com- 
mission. 


The staff did show some con-| 


cern over the rates to be charg- 
ed by Midwestern, but these 
were relatively minor. points. 

“A .good business venture”, 


| said the FPC staff brief, adding 


that it was in the best interest 
of the public. 
Also at the midweek oral 


hearing before the FPC, Mid-| 


western asked for a decision by 
Nov. 1 and that'the permission 
to import from Canada be grant- 
ed on condition that Canadian 
export permission has been 


| obtained by next April. 


As in the Midwestern case, 
there is no opposition for the 
case in the Pacific Northwest in- 
volving Alberta and Southern, 
Westcoast Transmission, Pacific 
Gas Transmission, Pacific 
Northwest Pipeline Co. and 
Montana Power Co. 

It won’t be long after before 


| a decision comes inthe relative- 


ly small case involving 16.5 
million cu. ft. daily in the Con- 
sumers’ Gas - backed project to 
export Canadian gas into the 
Upper New York State region 
| at Massena and Ogdensburg. 

| But the biggest case of all, 
involving 606 million cu. ft. of 
Canadian gas started hearings 
Oct. 15 and a decision is many 
months away. 

| The answers given by FPC 
| in these cases can mean bonanza 
| or bust for Canada’s natural gas 
| industry. 

While the Canadian market 
lis growing in its demand for 
| gas, it is the rich U. S. market 
| that offers the most lucrative 
| opportunity. 

Only by exporting.to the U. S. 
lin large quantities can the full| 


| at about 43c. 

| This. week, the FPC staff) 
surprised the hearing on the| 
ease by the counsel saying he 
| plarmed to ask fgr dismissal of 
|the application at least until) 
|certain financing arrangements 

were firmed up. 

He said unless this is done it| 
| the cost of gas will be to Cali-| 
| fornia consumers. 

This was taken, however, by | 
observers as a way of stimulat- 
ing the firming up of all finan- 
cial arrangements, rather than a 
real threat to kill the project for | 
the time being. 

It did indicate, however, that 
price will play a large role in 
determining at least the FPC| 
staff recommendations on the | 
project. 

In other testimony on_ this 
|case this week, it was stated 
that Alberta and Southern had | 
signed up enough gas reserves | 
te supply gas for 19 years. 
| If this is accepted by the} 
commission it would be more 
than enough to handle the $340 
|million, 1,400-mile Alberta- 
| California gas project. 

Evidence was introduced to 
show that California is experi- 
encing “an almost insatiable 
need for additional supplies of 
out-of-state gas’’. ' 

Witnesses said they looked to 
Alberta gas as the cheapest and 
most easily obtainable. 
| Alberta and Southern already 
| has signed up about 46 produc- 
|ers in Alberta controlling gas 
| reserves in an area of roughly | 
50,000 sq. mi. in southwest Al- 
| berta. 

The producers. are receiving 
| 14%c per 1,000 cu. ft. with the | 
|producer price increasing an-| 
nually to 17¥%c by 1968. 

It was also stated that the 
| project is designed for eventual 
delivery of 800 million cu. ft. 
|of Alberta gas per day to Cali- 
fornia. 
| Completion of the project} 
|eurrently is slated for Nov. 1, 
| 1961. 

It is anticipated the present | 


| 
i 











ability of the Canadian gas} hearing will be adjourned short- | 
producers and pipeliners be) ly until early in December with | 
realized. |further hearings then to wind 
Only the coal people are thus| up before the end of the year. 
| far actively opposing this giant; A second part of this im- 
project which would see Cana-| mense project involves West- 
dian gas going into upper: and | coast Transmission gathering | 
central California, into Montana} 150 million cu. ft. of gas, ship-| 
and into the El Paso Natural | ping it through the same pipe- | 
| Gas Co. system. |line route to Kingsgate, B.C.,| 
The only note of caution on! and handing it over to Pacific| 
Canadian exports comes in con-| Northwest Pipeline of Salt Lake 
nection with the Consumers’ | City. 
Gas project to export about) 





near Cornwall. 


Pacific Northwest plans to sell | 


16.5 million cu. ft. of gas daily | the gas to El Paso Natural Gas | 


delivering it to El Paso at | 





There is strong opposition) Ignacio, Col. 
from competing companies and| A third part of the scheme | 
there is a tough fight in this| concerns 30 million cu. ft. of 
case. Alberta gas being collected daily | 

In the Midwestern - Trans| and brought to the Canada-U. S. 
Canada case, the FPC has made| porder at Glacier County, Mon- 
it clear that it intends to meet| tana By the Canadian Montana) 
the Nov. 1 deadline when the! Pipeline Co. 
contracts between the two com-| This would be bought by) 
panies become cancelable. | Montana Power of Butte, Mon- 

“To do this, however, it has)}tana for distribution in the 
been necessary to take the un-| state. 
usual step of eliminating a re-| There are two major points 
port and recommendation from|jn this case: 


the presiding examiner. : @ Can the Canadian exporters | 
The case was heard starting 


they have enough S| 
last July, adjourned for the Au-| coer 7 a 
gust holidays traditional at the © Will the pri ae | 
e ; co eee price be too high? 
rh ca uP again "| About 30 companies, cities, 
dial i towns, states and organizations | 
— Dy to hasan = — 7% have registered with the FPC 
ion anal tate as intervenors in the Western 
i th aimee is “yes” it wate gas case. When the original ap- 
b ati at sale = expert plication was ‘filed, it was ac- 
cavaie' aaa thin authori- | CO™MDanied by six volumes of 
ties by a certain date — pos- | “xhibits. 





permission al-| 


sibly next April — and on price. | In Alberta, 


On Oct. 15, the FPC started | Te@4y has been given by the) 


The United Mineworkers told | 
the FPC the Canadian gas would | 
cause “great and irreparable loss | 
in revenue and wages and may | 
cause serious and permanent! 
unemployment”’. 

The National Coal Associa- 
tion said there is plenty of coal 
available in the region for do- 


cial consumers and thus there! enough reserves in Alberta and; communities which would be 
is no shortage of fuel. The gas,|do not have. permission from) served by the Canadian gas. Al- 
it said, would be “wastefully| Canadian authorities to export| most all show an acute interest 
and uneconomically used”. the ‘gas. fin having a plentiful supply of 


The coal interests also said! It is a different story, how-| gas available and speak of criti- 


will be impossible to figure what | mestic, industrial and commer- the gas companies do not have} ever, when told by most of the! cal shortages in the past. 


MODERN 
CLIMATE FOR 
MEDICAL CARE 


Royal Alexandra Maternity 
Hospital, Edmonton, Alta. 


att Rule, Wynn &Rule, architects: 
; Angus Butler & Associates 
me Ltd., mechanical engineers. 


Toronto Western Hospital, 
Toronto, Ont. Govan, Fergu- 
son, Lindsay, Kaminker, 
Maw, Langley & Keenleyside, 
architects; Wiggs, Walford, 
Frost & Lindsay, mechanical 
engineers. 


Makes Hospitals More Efficient, 
Pays for Itself in Savings 


Symbol of forward thinking in medical care is 
the Johnson Thermostat on the hospital room 
wall. With specially planned air-conditioning 
and temperature control systems by Johnson, 
today’s hospitals can provide ideal thermal 
conditions for patients’ health and comfort. 


For example, to conserve a patient’s strength 
during surgery, the operating room tempera- 
ture and humidity can be adjusted to suit the 
individual’s condition. During convalescence, 
the system can maintain the exact condition 
that he finds most comfortable or the physician 
prescribes for his health. 


At the same time, a Johnson System helps 
‘pay for itself through impressive savings on 
building operating costs and on the provision 
of a more productive working environment 
for the staff. 


Leading hospitals such as those shown here, 
as well as quality-built buildings of all types 
and sizes, enjoy the superior comfort and per- 
formance features of Johnson Air-Conditioning 
and Temperature Control Systems. When you 
build or modernize, let Johnson help assure 
satisfaction with your air-conditioning and 
heating systems by installing an up-to-the- 
minute pneumatic control system. Your con- 
sulting engineer, architect, or local Johnson 
representative has the facts, 


Johnson Controls Ltd., Toronto 16, Ontario. 
Branch Offices in Principal Cities across Canada. 


MONTREAL TRUST 


Oil and Gas Conservation Board | 


Company 


St. John’s, Nid. + Charlottetown, P.E.L + Halifax, N.S. 
Saint John, N.B. + Quebec, P.Q. + Montreal, P.O. 
Brockville, Ont. + Toronto, Ont. + Winnipeg, Man. 
Regina, Sask. + Edmonton, Alta. + ‘Calgary, Alta. 


Vancouver, B.C. « Victoria, B.C. + London, England « Nassau, Bahamas 


| hearings on the biggest Cana- 
dian gas import case ever 
presented. 

It actually is three cases roll- 
ed into one. 

The largest part of the case 
involves a project in which Al- 
berta and Southern collects 456 
million cu. ft. of gas daily from 
Alberta fields and pipes it to 


Doth eat 
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for the export of not more than | 


400 million cu. ft. of gas in con-| concent auaiiibens 


| CRUSADE ACQUISITION 


Crusade Petroleums Corp. has 
acquired an interest in over one 
million acres in the Caribou 
Mountains area, in northeastern 
Alberta. imi survey is 
now under way on the acreage. 


Cr eee 


Winnipeg General Hospital, Winnipeg, Man. 
Moody, Moore & Partners, architects and 


JOHNSON, CONTROL 


PNcumATIC Hl svsrems 
GROWING WITH CANADA SINCE 1912 


TEMPERATURE & AIR-CONDITIONING CONTROL SYSTEMS FOR COMMERCIAL, INDUSTRIAL & PUBLIC BUILDINGS- AND SHIPS 





|. CH St., WY. 18, 106-3078 


~ STUDENT TRAVEL 


— SUMMER 1960 — 
For your Son or Daughter 


Trevel GIBB ith 
MACFARLANE 


NINE WEEKS. Personally condycted — 
realistic approach to European travel — not 
@ bus Window view. Paris, Amsterdam, 
Venice, Florence, Rome, Monte Carle, U.K. 
Alternative to Austria, Spain, Corsice, 
Scandinavia. THREE WEEKS BICYCLING 
through Rhine Volley, Block Forest, Donube, 
Switzerland. Unregimented, $1,285 inclusive 
Montreal to Montreal. 
Write for Details: 

GIBB-MACFARLANE, Box 845, Aurora, Ont. 


10th consecutive year of experienced 
gvidance. 


BUSINESS or PLEASURE 


TRAVEL ARRANGEMENTS 


Alr @ Ship @ Bus @ Rell 
Cruises © Tours @ Hotels 
World Wide Service 
o. K & co, 
LIMITED 
697 Boy Street EM, 69488 


—Winter Golf 
*S VACATIONS 


at Southern California's 
Famous 


INSGal 


Golf on all-grass 18 hole course complete with 
pro shop, electric carts, golf lodge with cock- 
tail lounge, locker rooms and snack bar. 25 
other recreations on this famous 10,000 acre 
ranch-resort. Heated pool. 70 horses, 60 trails, 
picnics, barbecues and breakfast rides, danc- 
ing, cocktail lounge. Wonderful climate—no 
smog. 344 hrs. from L. A. 5 hrs. from S.F. 40 
miles north of Santa Barbara. American Plan 
rates from $18 per person per day, dou! 

occupancy. Write for color folders. xf 


The ALISAL, P. 0. Box XX, Solvang, Calif. 
Reservations: Consult your travel agent, 
write or phone—Santa Ynez 233, 

LYNN S$. GILLHAM, Manager 


TAKE 


THIS: 


LINE 


ecuTeche 


OF ACTION... 


SUNOCESBAHN 


To all Europe route your freight via 

German Federal Railroad + Superb handling» 

* Ultra-modern equipment « Fast connections 
add up to the SPEED and SERVICE so essential 
in this highly competitive age. Ship sure— 

ship safe—ship via German Federal Railroad. 


See your Freight Forwarder or contact: 


GERMAN FEDERAL RAILROAD 


SENERAL AGENCY FOR NORTH AMERICA . 
00 &, 68e8 STREET, MEW YORE 86. %.¥. . 


SOAGHMIM WENZEL, 
GENERAL REPRESENTATIVE 


Pnone: LOnesene 6-794 


ARM in ARM at 


The sun emliies on honeymooners everywhere, but 
particularly so at the Elbow Beach in Bermuda. 


rron $200 


(EFFECTIVE NOV. 


PER COUPLE PER WEEK3K 
1ST TO MARCH 15TH) 


xThe most intriguing honeymoon rate 
(this side of fiction) includes spacious 
double room with bath; breakfast 
and dinner; ALL TIPS; Bermuda 
Passion Flower for the Bride; 
complete Champagne 
Dinner; entertainment. 
NEW pool and patio 
overlooking 
private pink 


sand beach. 


SNAPPING FINGERS, smacking castanets are part of the show 
these Granada gypsy dancers, 
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Where to go-how to go- where to stay 


by 


FOUR SEASONS TRAVEL 


é 


: 3 > 
SOUTHERN CALIFORNIA'S FINEST 
FALL AND WINTER VACATIONS 
«+. The perfect setting for a fall or 
winter vacation. Golf, Riding, Pool. 
Many new features include Vintage 
Room, de luxe cottages. 
For Immediate Reservations Writs 


You'll Get Special Show === 
In Spanish Gypsy’s Cave 


Special Correspondence 
A “must” for anyone visiting 
Spain is the Gypsy Quarter 


browns and yellows. 
Most of the gypsies are old, 


|bright reds, greens, blues,| pervades the cave as a slender, 


middle-aged, pencil-thin and 
tired gypsy man comes in, gent- 


high above the city of Granada.| a few very young, some tooth-|ly pulls up a chair and sits. 
Thousands of gypsies live in| less, most stout and all. laugh-| Slowly, his low, mournful voice 


caves and earn their livelihood | 
from the tourists. Some caves 
are hovels, others are modern- 
ized with a string of electric 
light bulbs strung underneath 
the white-washed ceiling. Brass 
plates and cups also hang from 
the ceiling. 

A tourist gets to the Gypsy 
Quarter by bus which struggles | 
and honks its way up winding, 
narrow streets and alleys, All 
around the slowly-moving bus 
are donkeys and dogs, men, 
women, barefoot children and 
literally thousands’ of homeless 
cats, 

Walking into one of the caves | 
on a green-tiled floor, a musty 
blast of garlic and olive oil hits | 
the tourist along with a caco-| 
phony of clapping hands, snap-| 
ping fingers, smacking castanets, 
clicking heels, raucous shouts | 
and singing. 

The typical Quarter cave in 
which tourists are entertained | 
is about 20 ft. deep and 10 ft. | 
wide, 

It is lined on both sides with | 
benches and wicker chairs, some | 
of the chairs filled with gypsy} 
women in dresses and shawls of 





Trave 


“SAIL NOW, PAY LATER” | 


ing. 

Not very many are good at 
their dancing, but they have an 
infectious happiness as they 
whirl about the floor. 

“Guapa Maria, Ahora, gua- 
pa...nifia bonita, no un hueso,” 
are some of the shouts you are 
likely to hear as a young gypsy 
girl dances, “Pretty Maria, Now, 
pretty one... pretty little girl 
no bones at all.” ’ 

Two guitarists and a tam- 
bourine thumper accompany the 
dancer reaching an intense pitch 
and crescendo before the gypsy 
girl finishes with a low swoop 
and final stamp. 

She sits down bathed in per- 
spiration and smiles. 

Often.a “young boy will then 
leap onto the floor and, imitat- 


ing his elders, jump, stamp and | 


whirl as the guitars strum faster 
and his young face writhes in 


almost comically intense con- 


centration. 


More dancing follows &s half | 


a dozen of the gypsy women 
leap from their straw-seated, 
straight back chairs, 
each other on and laughing. 
When they finish a silence 


l Tips 


BAHAMAS PACKAGE TOUR 


urging | 


ADDITIONAL DAYS 


only $26 per coupie, 
including tips. 


credit plan is. now offered by/| offered by Travel Plans Tours 
French Line for transAtlantic ship | Ltd., of Toronto is now available 
travel: Passenger pays 10% down, | from any travel agent. Features 
the remainder over six months to| top Nassau hotels and several 


two years at 6%. outer-island-resorts. Typical price 
= - o 


Elbow Buch SURF CLUB 


Bermuda's ONLY Oceanside Hote! 


E. R. HETLAND, General Manager 


CNR’s Nova Scotian ‘Hotel,| 
Halifax, has been selected “Hotel| 
of the Year for 1959” by the 


National Garment Salesmen’s As-| 


sociation of Canada. The hotel 
| was chosen for this honor for its 
| outstanding courtesy, service and 
| co-operation to salesmen. 


jfor basic seven-day holiday is 


$224 per person) including round- 
trip tourist air fare from Toronto. 
* * - 


NEW U.S. SUPERHIGHWAY, 
to link Grand Forks, N. Dakota 
with the Manitoba border will 
|cut mileage between Winnipeg 
and Grand Forks from 155 mi, to 


|fills the cave, traveling from 


|a whisper to a how] as he sings | 


| gypsy songs. 

As he finishes, the tourists clap 
and once again a wild noise 
|starts up as the tambourines 
jangle and the staccato of the 
guitars explodes in the cave. 

A handsome gypsy 
leaps into the cave, heels stamp- 


| ing, arms flailing and whirling 


} 
| 


dance ends, he bows quickly and 
| leaves the cave. 

| After this the tourists are 
served a glass of lethal-looking 
| but pleasant-tasting light white 
| wine and then it’s back to the 
|bus for the honking, chugging 
| ride down the hills of the Gypsy 
| Quarter and into the centre of 
| Granada once more. 

| The entire trip takes about 2 
| hr. The cost, a couple of dollars. 
j 





. 





| about the small floor. When his | 


| 


dancer | 
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Planning an Escape? 


From wintry blasts to sighing 
palms . . . take the shortest 
route via Union Travel Service 
» we're experts in planning 
“holiday breaks” . . . By air 
+». by sea... by land... 
whatever YOUR pleasure. 
“your Susiness is OUR pleasure” 
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THIS WINTER 


ENJOY A GOLF 
VACATION 


IN AMERICA’S DRIEST, CLEAREST | 


SUNNIEST CLIMATE 


Phoenix 


The San Marcos is located on 250 
beautifully landscaped acres 25 min- 


| utes from Phoenix. Accommodations 


} 


for 300 fastidious guests. Private 
18-hole all green championship golf 
course. Desert riding, tennis, swim- 
ming. New executive suites. Superior 
food and service. Ideal for groups and 
board meetings. Season Nov. 5 to May. 
Delightful programs for Christmas 
and New Year's; special rates, Write 
Sor brochure. 


eal «gil eit te: 
s.. perenne rete 
Magnificent new golf clubhouse 
THE 2 : 
HOTEL, BUNGALOWS & COUNTRY CLUB 


BOX 545, CHANDLER, ARIZONA 
John H, Quarty, President 


—_— 





One, Two and Three room 
efficiencies. Seasonal rates. 


Write to: 


- 


+t cnet Gis. Sorene 


Opening Oct. 28, 300 attractive rooms -- 
spacious facilities — traditionally fine food 
—complete social program — atmosphere 
of genuine hospitality. Fer specific informe- 
fien end reservations write M, H, McNisl, 
Manager, 


THE HACIENDAS 
3233 South Atlantic Ave. 
Daytona Beach, Florida. 


rooms from $7.50... with twin 
beds... $13.00. We hope to 
have your company soon, 
FREE INSIDE PARKING 
FOR REGISTERED GUESTS. 


KING. EDWARD 
SHERATON 
HOTEL 
«Toronto, Ontario 


Call any of these numbers for Sheraton Service 


TORONTO: EM. 8-7474¢ 
HAMILTON: JA. 7-587! 
NIAGARA FALLS: EL, 4-7441 
OTTAWA: CE, 6-2270 
VANCOUVER: MU. 1-8321 
MONTREAL: Vi. 2-777 of 
UN. 6-4571 


NAME YOUR GAME 
OR NAME YOUR PLEASURE! 


_ Gctice Petter 


HOTEL and CLUB 


Boca’s famous hotel and club offers its guests the finest of 18 
hole golf courses with Sam Snead as winter host pro, pitch 'n 
putt, four new tennis courts, sailing, polo, a mile-long ocean 
beach with Cabana Club privileges, two swimming pools, 


dancing and entertainment nightly. 


The Boca Raton is internationally known for its luxurious 


accommodations, its fine cuisine, its quiet seclusion and 
charm. Yet rates are most reasonable. Full American plan. 
For color brochure and reservations, address Robert B. 


_ Leggett, Manager, or your travel agent. 
BOCA RATON HOTEL and CLUB @ Boca Raton, Florida 


Arvida Hotels, Inc., A subsidiary of 740 Arvida Corporation 
STUART L. MOORE, Vice President and Managing Director 


National Reps.» ROBERT F. WARNER, Inc, © New York, Chicago, Washington, Boston, Toronte 


—_—_$—$_$_—$_— $$$ TD 


| 


See Your Travel Agent or ROBERT F, WARNER, Inc. a pee nie |135 mi, and driving time by 30 

80 Richmond Street West, Toronto « EMpire 3-2693 Pan American has inaugurated | Min. Lond ae an an may 

, i j open next year, will touch the 

ieee, vin Henolvia. “The new | Canedian border, about half a 

service, using Boeing double-deck | mile west of Emerson near the | 

“Strato Clippers”, replaces Pan| Pembina border crossing station. | 

Am fortnightly flights via Nandi,|The route may be extended to 

Fiji. The more direct route results | pte ao ie a 600 mi. | 

in substantial fare © reductions. |* bg innipeg. in access, ; 

One-way tourist fares from the|four-lane highway is being built “ “iy 

west coast are now reduced from i. x eanar ie sieve pe “nesta ERS 

460 to $248. | U.S. y wi anitoba Ee os : : YT. 

$ $ . * * highway 75 to Winnipeg, ; ey ENR ps tae ine UW Sif 

FLORIDA IS TO HAVE) ee ER tere ok ae eG w: 

another new convention hall. “A | o eS ee oRtN ca Ro Bina 

|$2 million building, to be con- / 
|nected to the Diplomat Hotel on 

| the south beach at Hollywood-by- 

the-Sea is expected to be com- 

pléted by Jan. 1. Described as the 

“first fully co-ordinated conven- 

tion hall in South Florida”, the 

| two-story building will seat 2,000 | 

Sal | persons. 


QUEEN ELIZABETH 


Lule), 


7 days,6 nights 


in Americas golfing paradise 





ENJOY THE NEWEST AND FINEST HOTEL—AT NO ADDED COSTI 
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FREIGHTER CRUISE by Uni- 
ted Fruit Co., includes the west 
coast of North Central and South 
America between Seattle, Wash., 
and Guayaquil, Ecuador. Ships 
accommodate 12 passengers in six 
double cabins, each with toilet 
and shower, Roundtrip fares for 
27-day trip. $400. 

7 7 


See ears 


...a golfer's dream come true 


¢ * 
only O9 per person, 


Special Winter Rates Effective Nov. 16, 1959 to Feb. 14, 1960 
Here’s your chance to play the world-famous Pinehurst 
you've heard about all your life. Enjoy a 

go” at all four of its 18-hole courses... test your skill 
play! Wintertime in Pinehurst is de- 

courses green and inviting . .. the 

brisk, invigorating—just right for out- 

tennis, lawn bowling and other 

luxury this winter in Pinehurst at a 

-season rates. Superb food, gracious 


The St. Moritz fulfills it 
superbly in a rare con- 


tinental atmosphere. 
‘ Outstanding accommo- 
dations. Friendly, per- 
sonalized attention. 
Unrivaled dining facil- : 
ities. Prime location, es 


SQ 


Scandinavian Aictines System 
24 Bay Street : 
Toronto, Ontario FP 10-24 
FREE Treasure Chest 

of World Travel 


Choice of Conventional Bedrooms or Studio Type Rooms 
SINGLE FROM $9.00 - DOUBLE FROM $13.00 
Special Family Rates — No Charge for Children 


SU ae 
aa Pha 


Special Winter Rates 
Include: 


HUNTING AND FISHING) 
TOURS to 23 northern Canadian 
lodges from Nova Scotia to’ Bri- 
tish Columbia are offered by 
Trans Canada Airlines. Daily cost 
(exclusive of transportation) 
ranges from $14 to $60 per per- 
son and includes accommedation, 
meals, boat, fuel, bait, etc. Young- 
sters get 25% reduction in all 
costs. Babies are free. 

NEW FIRM of hotel repre- 
sentatives, Robert Reid Associ- 
ates, Inc., has opened with head 
office in New York, branch of- 
fices in Toronto, Montreal and 
Chicago. First major accounts: 
Park Plaza Hotel in Toronto and 
the new Bermudiana in Bermuda] - 
(scheduled to open next spring). 


Pinehurst tradition 
Greens’ fees at the 
Pinehurst Country 
RADIO AND TV Club with its four 


IN EVERY ROOM 
Fully Air-Conditioned. 
Direct connection with 
C.N.R. Central Station 
and Airlines Terminus. 


8 RESTAURANTS 
AND LOUNGES 


Offer vou a superb choice, 

from low-priced “Le Café” 

to Canace's imest sepper 

club, “Salle Bonaventure”. 
COMPLETELY FREE OVERNIGHT PARKING FOR REGISTERED GUESTS 
No charge for pick-up and delivery 


18-hole world-re- 


See Your Travel Agent 
or send for ovr 
full-eolor brochure 


foi nly Tal 
Coline teTl 
$T. MORITZ 


50 CENTRAL PARK SOUTH 
Charles G. Taylor, President 


Beccccevcceccccccevecees : 


oo 


For reservations see your Travel Agent, or ‘phone: 
in Montreel—UN. 1-3511; in Toronto—EM. 2-377}. 


The world’s largest new hote! 
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* McKIM ADVERTISING LIMITED APPOINTMENTS 


D. G. SWENY D. C. GIBSON 


Mr. H. D. Roach, Executive Vice-President, McKim Advertising Limited, Toronto, an- 
ounces the appointment of Mr. D. G. Sweny as Vice-President and Account Super- 
visor for the Agency's Genero! Foods, Limited assignment. Mr. D. C. Gibson, 

Marketing Manager of the Shirriff Division of Soloda-Shirriff-Horsey 
Limited, joins the Agency os Vice-President and will serve os a senior contact 
Fepresentotive. 


WHEREVER YOU GO... 


PACIFIC EXPRESS 


keep ycur travel 
funds safe! 


‘The safe, convenient way 
to cafry your travelling 
money... cashable only 
when countersigned by 
you... fully refunded 
if lost before being 
countersigned. 


Obtainable from any 
Canadian Pacific agent 
or from most banks. 


When sending money, use 
Canadian Pacific Express money 
orders—safer than cash! 


FSA IEA RMN Se 


OW |THE COMPLETELY / AIR‘ CONDITIONED 'GRIPSHOLM 
DECEMBER 19........16 DAYS 


Sust-e-Piince, Kingston, Contagena, San Blon, Cristobal, ficrvana. RATES FROM $480. 


JANUARY 6 2022222219 DAYS 
Gsenoda, te Geuirn, 


Crocco, Son Cristobal, Kingston, 
aon OES ‘$550. a 


VOW BE DELIGHTED WITH THESE Haseg Shes 

© S@IP €S YOuR BOTEL’ >" all OUTSIDE ROOMS + LOVELY COCKTAR 

‘QOUNGES « MOTION PICTURE THEATRE - LECTURES « BRIDGE & DANCE 
* POOLS « STEAMBATH « GYMNASION « SWEDISH 

GURSSASE "© GROAD DECKS ©' HORSE RACING + TRAP SHOOTING - 

SWUFFLEBOARD + DECK TENNIS < FUN-FILIED PARTIES « 

SOMCERTS « OETICIOUS MEALS PLUS LATE EVENING 

@n8 tomons Service io the Swesttsh Smercan Line tradition 


Also these bexory Crvises in 1960 
AROUND THE WORLD IN 88 .DAYS 


oF & pressed for time, debask Los Angeles—shortea trip t0 75 days. 


JARDARY ST ET AP eae 


WEST AFRICA = SOUTH AMERICA CRUISE 
SANUARY 27, 1960°-GRIPSHOLM, 9 PORTS, 38 DAYS 


@vising, visiting the great continents of Africs and 
Pecnieeigs win ens onda Satter oo ~~~y ye 
Secmodee, Guinch Wed sade Sa Teen Vn tee RATES FROM $1,125. 


REGUEAR SERVICE between New York ond Bremerhowen, Germany; 
and Gothenberg, Sweden; with connections to all Evrope. 


For ihestrated Sitercture and information 
see YOUR TRAVEL AGENT or write 


Swedish American 


_._._. YW wire VIKING FLEET 


Montreal — 1255 Phillips Squore © Colgury <- Reem 30, 903 Piest 9, Fost 
Winnipeg — 325 Logon Avene 


| European 


Roundup 


NEWS FROM THE BUSINESS 
CAPITALS OF EUROPE... 


By ERNEST WAENGLER 


ESTERN Europeans are 
now 62% better off than 
before the war. 

That is the percentage by 
which the combined real 
Gross National Products of 
the 17 OEEC countries have 
increased. 

In the six countries of the 
Common Market (France, 
Italy, West Germany, Bel- 
gium, Holland and Luxem- 
burg) the total increase is 
even 85%. 

Among the individual 
countries, the largest increase 
is that in West Germany 
(126%), followed by Austria 
(93%) and Sweden (78%). 

+ - * 


Canadian exporters to 
France are cheered by an 
announcement that imports 
from dollar countries are be- 
ing increased from 60% to 
80% of the volume in the 
base year 1953. 

Originally, an increase to 
only 63% or 64% was ex- 
pected. 

At the same time, France 
has further liberalized vol- 
ume import restrictions to- 
ward OEEC countries, par- 
ticularly with regard to 
those goods for which French 
domestic prices have recently 
been increased or for which 
increases are anticipated, 

France hag recently found 
it necessary to impose price 
freezing and stricter control 
of markups on many essen- 
tial goods, especially food 
products, 

It now seems that the gov- 
ernment is ready to add the 
weapon of increased foreign 
competition to that of’ price 
control in its fight against in- 
flation. 

The French foreign trade 
balance, which has been 
highly active during the first 
eight months of this year, 
showed its first deficit for 
1959 in September. 

+ * * 

Spain has just released the 
long-awaited details of its 
new law designed to stimu- 
late foreign investments. 

These rules are the most 
important step to date in the 
Spanish program of economic 
liberalization announced last 
summer. : 

Foreign investors will now 
be able to provide up to 50% 
of the total.capitalization of 
Spanish enterprises without 
the special government per- 
mission that was required up 
to now. 

Investment projects are di- 
vided into two groups: 

@ Those of “special economic 
or social interest”. 
@ All others. 

Foreign participants in en- 
terprises of the first group 
may apply for transfer of 
their capital gaing and profits 
after two years, 

Those in the second group 
can repatriate their earnings 
after four years and only up 
to 6% of their investment. 

The office for Economie 
Planning decides where the 
preferred grouping applies. 

Spanish industry is suffer- 
ing from a serious shortage of 
long-term capital and has 
been demanding for some 
time that the influx of for- 
eign funds should be facili- 
tated. 

+ “ * 

Exporters in Canada and 
the U, S. have been worried 


that West German plans for 
large-scale credits and in- 
vestments in underdeveloped 
countries would hurt our 


competitive export position. 


there because of German in- 
sistence on their buying more 
German goods. 


A recent speech by West 
German Economics Minister 
Erhard is designed to assuage 
these misgivings. 

Erhard declared that Ger- 
man credits and investments 
for Africa, Asia and Latin 
America will not be tied to 
any obligation to import more 
from Germany “since this 
would constitute an interfer- 
ence with free world trade 
and would lead to the forma- 
tion of new economic blocs”. 

Even without the rich 
Sahara oil fields, France is 
about to join the ranks of the 
world’s major oil producers. 

In the first eight months of 
1959 France, including her 
African possessions, produc- 
ed 2,060,000 tons of crude 
(compared with 1,510,000 
tons in the same period last 
year). 

Of this, 1,030,000 tons were 
provided by Metropolitan 
France and only 480,000 tons 
by the. Sahara. 

Even the Paris Basin has 
become an oil producer, with 
42,000 tons chalked up at 
Coulommes just east of the 
city in the first half of 1959. 


* * * 


U, S.-type installment buy- 
ing is a postwar innovation 
for Europe and a recent sur- 
vey shows that it is still far 
from becoming a “socially ac- 
ceptable” way of doing busi- 
ness. 

The West German “Society 
for Consumer Research” has 
found that only 14% of Ger- 
man families are at present 
paying off purchases, com- 
pared with 30% six years 
ago. 

The main reason for the 
decrease, the society feels, is 
the “low prestige” of install- 
ment buying, 

The report suggests a cam- 
paign that would educate 
Germans to the viewpoint 
held in Canada and the U. S. 
“that a person who buys on 
time thereby proves that he 
is worthy of credit and there- 
fore of confidence.” 


* * * 


In the first six months of 
1959, private investment 
groups in West Germany in- 
vested $45 million in other 
countries. 


The total private foreign 
investment by the Federal 
Republic hag now reached 
$500 million. 


Of this amount, $75 million 
(15%) is invested in Canada 
where 60 German persons 
and firms participate in 120 
Canadian companies and sub- 
sidiaries, 

Of these, 49 are engaged in 
manufacturing, 42 in trade 
and services, four in insur- 
ance and 25 in investment. 


Of the Canadian manufac- 
turing firms with German 
ownership or participation, 12 
are iron and steel industries, 
eight produce machinery and 
six electrie equipment. 


fn since 184-0* Transportation Plus extra wacation® 275 Pounds free ba99a9e allowance Stabliizers 


Going Te is 


fun ea cotes vacation talided with 


See Your Local Agent— 
De ae Ger face Wea thtter 


Gomer Rey & Wellington Sn, 
Tel Bape 2.2911 


ABER oS AP Qi gn oP 28 


Fun f 


OCTOBER 30TH 


i CUNARD a EUROPE 


The whole way is a holiday, with spacious accommodation, menus to tempt all ee movies, dancing, parties; stabilizers 


to ensure smooth sailing; and ample free 2 ee allowance to take care of your bu: business or vacation wardrobe, 


ST. LAWRENCE SAILINGS — From Montreal & Quebec 


TRANS-CANADA AIR LINES 
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ONLY TCA 
ae takes you to any of them! 


0 ay | 
Frequent Tourist flights, only $167 round trip. Also new luxury 
service by Super Constellation from Jan. ist 


at 


Non-stop from Toronto, Tourist round trip only $141. Also Super 
Constellation service from Jan. 3ist 


Jaume 


Frequent service to Montego Bay and Kingston, Tourist round 
trip $237. Also new luxury Super Constellation service from 


JU 


First Class Viscount flights to Tampa, with good connections to 
Miami. Also Tourist flights, round trip to Tampa, $122 


Comfortable all-Tourist service, $241 round trip..No change of 
plane 


Bantoaalos 


Frequent through service, $306 round trip. Also Super Constella- 
tion luxury service from Jan, 31st 


No change of plane from Toronto, $325 Tourist round trip. Also 
Super Constellation luxury service from Jan, 31st 


SEE YOUR TRAVEL AGENT OR TCA OFFICE Ask about inclusive TCA package tours te Florida and holiday 


islands in the South. 
“Fly now -Pay iater” if you wish. 


WILSON 


SEAGULL 


Utilizing *V.H.O. or ¢P.G, fluorescent 
tubes, the famous Wilson Seagull now 
brings to themediumand high bayiflumina- 
tion field the quality lighting of Industrial 
fluorescent fixtures, 

The Seagull units, with thelr 20% upward 
component, provide greatly improved 
visual comfort over any point-source type 
of illumination. 

The Seagull, with tte flexible race-way 
system, already enjoys high industrial ao- 
ceptance and Is now evallable for new 
applications, 


INVADES THE 
HIGH BAY 
ILLUMINATION 
FIELD 


Seagull Power Groove Installation:in National Research Council, Ottawa. 


*Very High Output tPower Groove. Both VHO and P.G. 
are available in 110V and 550V. 


Contact your nearest Wilson Sales Office for ful detali a, 


J. Ae WILSON LIGHTING & DISPLAY LIMITED 


990 LAKESHORE ROAD, TORONTO i4, ONTARIO 
Oniviet Offteess Montreal, Terme, Vo \nineg * Repmasantetivess Tste Acitend & Acsecttes Umited — Voncowers, Idmemton, Celica 
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Sales Hint for Retailers: 


Have Mailing 


Christmas shopping is an 
early proposition for Canadians 
with relatives and friends over-| 
seas. 

It’s a welcome lift to retailers 
who would like more business | 
ahead of the December rush, | 

Here’s how you can help the} 
early shoppers: Have the facts| 
ready on mailing dates to U.K..,| 
Europe and other overseas 
points. 

Post office mail dates released | 
this week: | 

Surface letters to U.K. by 
Dec. 7, airmail by Dec. 15. Sur- | 
face parcel post by Nov. 28, air-| 
mail by Dec, 12. _ 

Surface letters to Europe by | 


Dates Handy) 


Nov. 26, airmail Dec, 12. Parcel | 
post dates to Europe are Nov. 22! 
for surface delivery, Dec. 10 for) 
airmail. 


To Australia, surface letters 
by Nov. 19, airmail Dec. 8. Par- 
cel post by surface should be! 
mailed by Nov. 7, airmail by 
Dec. 2. 


New Zealand letters by sur-| 
face by Nov. 19, airmail Dec. 9. 
Parcel post surface by Nov. 19. 
airmail Dec. 9, 

Mail for troops in Middle East | 
and Egypt should go according | 
to schedule for Europe. 

Other foreign mail dates are 


available from local post offices. | 


. 7. | 
Woods Unions Manoeuvre | 


For Loyalty of Loggers 


MONTREAL (Staff)—A care- 
ful game of move and counter- 
move has begun in the contro- 
versy - ridden Newfoundland! 
woods labor situation. 

The aim of the government- 
backed independent Newfound- 
land Brotherhood of 
Workers: 

To buttress its position as bar- 
gaining agent for some 15,000 
woodsmen working mostly part- 
time for Anglo-Newfoundland 
Development Co. and Bowater’s 
Newfoundland Pulp & Paper 
Mills. 

The aim of NBWW’s ene-| 
mies, led by the strong Interna- 
tional Woodworkers of America 
and backed by the Canadian 
Labor Congress: 

To work “underground” and | 
in the open to bring the men 
back under IWA leadership, 
where they were for a brief and 
violent period (FP, March 14) 
before Premier Joseph Small- 
wood’s government secured pas- 
sage of legislation decertifying| 
IWA. 

In the background is the un-| 
answered question of whether 
the IWA wants to concentrate 
Newfoundland woods operation 
into the hands of a few thousand 
professional loggers. 

Aware of this possibility, a 
Newfoundland cabinet minister 
recently told the NBWW it had 
“saved Newfoundland 
economie disaster”. 

New developments: 


@ IWA confirms that it is going 
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Foremen’s Council 


To Sponsor Meet 


The 15th National Conference 
on Industrial Management will be 
held Oct. 30-31 in Royal York 
Hotel, Toronto. 


Conferences, held annually, 
@re sponsored by the YMCA-af- 
filiated Canadian Council of Fore- 
men’s Clubs. 


They are part of the council's 
management education program 
designed to broaden understand- 
ing of supervisors in Canadian in- 


dustry. 


Mel hd 
LIMITED 
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JAMES D. RYAN © 

Jemes D. Ryan hes been oppointed Gen- 
eral Sales Manager of Gerber Products 
ef Canode ltd., according to @ recent 
e@nnouncement by BR. A. McNair, Vice- 
President and Generel Manager ef the 
baby foods company. 

This newly created position Is in line 
with the continuing expansion of the 
Cenedian Compony. 

Mr. Ryon, a fourteen yeor veteran with 
Gerber, comes to Toronto from Son Fran- 
cisco, California, where he hos been 
Northwest Division Sales Manoger cover- 
ing @ six stote oreo. As the new General 
Sales Manager, he will hove direct respon- 

ty for the soles of the Canodien 
Gerber Company. 
Mr. Rycn hos been active in several 
trade organizctions in the western | 
United Stotes ond hos held offices in| 
them. i 
Mr. and Mrs. Ryon and their three | 
children will make their home in Toronto. | 
Mr. Ryon will have his offices in the baby | 
food firm's headquvorters ot 1491 Yonge 
Street, Toronto, 
perme on i EE 


; 


to try to burrow from within| 
and put its sympathizers and/| 
“undercover” men into positions | 
of power in NBWW (FP, May 
29). 


@ It says it plans to move 100) 


claiming their wage - earners| 


have been blacklisted. 


@ It has been reported — and| 
denied—that NBWW wants to} 
affiliate with the Carpenters’ | 
Union. The latter is a sister-| 
union of IWA which appeared | 
briefly in the Newfoundland | 
woods before IWA was certified. 
@ CLC affirms that its members | 
— of which the Carpenters’ | 
Union is one — have been asked | 
to stay away from NBWW. 

Some kind of tie-up with a 
CLC member would be a major 
victory for NBWW. Then the! 
Newfoundland union would be! 
protected, at least in theory,| 
from raiding by other CLC 
members, including IWA. 

No doubt the NBWW would| 
like to get under the no-raiding| 
umbrella. 

But if any CLC union does 
take in the Smallwood-backed 
independent, it will create a| 
nasty situation within Canada’s | 
united labor movement, 

IWA, with many strong 
friends, undoubtedly would fight 





Newfoundland. 

Thus another ticklish intra-| 
CLC situation would be created | 
to harry the peacemakers in the 
top executive of the big con- 
gress. 


| Dustbane 
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Alberta Oil Tool Co. (Edmonton)— 


E. M. Blanchard, president, ap- 
pointed president, new subsidiary, 
Caine Oil Tools Ltd. W. H. Caine, 
vice-president and general man- 
ager. 

Anglo-Newfoundland Deve 
Co. (Grand Falls, Nfid.)—J. Doug- 
las Buchanan, appointed superin- 
tendent, mill engineering depart- 
ment; Keven Harvey, assistant 
mechanical superintendent; E. 
Raines, general foreman; T. 
Pitcher, general millwright fore- 
man, 

Baker Advertising Agency (Toron- 
to)—William F. Francis, appoint- 
ed account executive. 

Birlefco-Lindberg Ltd. (Toronte)— 
J. C. Reid, appointed vice-presi- 
dent, heat treatment furnaces and 
metallurgical products; B. Evans, 
vice-president, 
sales. 

Breithaupt, Milsom Ltd. (Toronto) 


— Walter J. Cox, appointed mark- 


eting manager. 


Brown Co. (Berlin N.H.)—Alexan- | 


der B. Walker, elected assistant 
treasurer. 


| Camston Ltd. (Toronto)—Gerald L. 


Knowlton, appointed Western 
manager, Winnipeg. 

Canada Iron Foundries Ltd. (To- 
ronto) —R. C. Shnay, appointed 
manager, research and develop- 
ment; Wm. R. Moggridge, man- 
ager, quality control. 

Canadian Food Products Ltd. (To- 
ronto)—Raymond. H. Hergert, ap- 
pointed general manager, bakery 
division. 


Woods |-2milies out of Newfoundland, | Canadian Industries Ltd. (Montreal) 


—J. D, Converse, elected vice- 
president and director. 

Canadian National Railways (Mont- 
real)—Mare Meunier, appointed 
assistant director of public rela- 
tions. 

Canadian Westinghouse Co. (Hamil- 
ton, Ont.)—Walter R. McLachlan, 


elected vice-president and direc- | 


tor. 

Cities Service Co. (New York)— 
William H. Price, elected vice- 
president. 

©. J. Hodgson & Co. (Montreal)— 
Mortimer Weinfield and John W. 
Dobson, appointed associates. 

Collyer Advertising Ltd. (Montreal, 
Toronto)—R. J. Hesler, appointed 
vice-president, client services; J. 
R. Aselton, secretary-treasurer, 
appointed director. 

Donohue Brothers Ltd. (Montreal) 
—Brock F. Clarke, appointed dir- 
ector. 

Associated Companies 
(Montreal) — James R. Knubley, 
appointed sales manager. 

Fruehauf Trailer Co. (Dixie, Ont.) 
—W. B. Wadds, appointed Mont- 
real branch manager, J. H. Male, 
Winnipeg branch manager. 

General Bakeries Ltd. (Montreal) — 
Ian W. Hayglass, appointed direc- 
tor of marketing and advertising; 
Roy Filion, director of personnel 
and industrial relations. 

Gooderham & Worts Ltd. (Toronto) 
—Barnard Halstead, appointed 
general sales manager. 


from|back in CLC meetings and in| Herbert A. Watts Ltd. (Toronto)— 


Victor R. Perry, appointed diree- 
tor, public relations. 

Imperial Oil Ltd. (Toronte)—R. N. 
Bubbs, appointed manager, On- 
tario marketing division. 

Liquid Carbonic Canadian - 
(Montreal)—M. P. H. Stephe 
appointed assistant manager. Har- 


LIBBY, McNEILL AND LIBBY 
ASSURES UNIFORM QUALITY 
OF FINE FOOD PRODUCTS 
AT LOWER COST 
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melting furnace 


‘ANNOUNCING 22222 


' Government. 


ley V. MacKinnon, regional con- 
troller, Ontario. 

Meat Packers Council of Canada— 
Robert Samson, appointed direc- 
tor of field services, Quebec and 
Maritime provinces. 

McLennan, McFeely & Prior Lid. 
(Vancouver) —N. H. Lyon, ap- 
pointed president, succeeding H. 
A. Bestall, retired, who will re- 
main director. 

Monarch Mortgage and Investments 
Ltd. (Toronte)—Gordon M. Ful- 
ler, appointed property manager. 


| National House Builders Association 


—Samuel A. Gitterman, appoint- 

ed technical director. 

| National Trust Co. (Toronte)—R. 
W. Pearson, elected director and 
appointed chairman, Vancouver 
Advisory Board; H. M. Gale, ap- 
pointed, assistant general man- 
ager, Western offices; E. H. Heen- 
ey, appointed assistant general 
manager, Montreal; R. G. Smith, 
manager, Edmonton. office. 

N. Slater Co. (Hamilton, Ont.)— 
John C, Dinnen, appointed West- 
ern manager; William M. Walker, 

Alberta sales manager; Joseph W. 

| Marchant, Saskatchewan sales 

| manager. 

| Osler, Hammond & Nanton Ltd. 

(Toronte) — Donald R. McClure, 





appointed manager, employee} 


benefit plan division. 
Page-Hersey Tubes Lid. (Toronto) 
| —C. F. Anderson, appointed gen- 
eral manager. 


Parmenter & Bulloch Manufactur- 
ing Co. (Gananoque, Ont.)—C. S. 
Walker, appointed secretary- 
treasurer. 


Pioneer Electric Ltd. (Winnipeg) — 
R. Noonan, appointed president 
and general manager; P. C. Arm- 
strong, vice-president; A. M. Tall- 
man, vice-president and director 
of engineering; D. E. Mathewson, 
secretary-treasurer and director 
of manufacturing. 


Prestole Corp. of Canada Ltd. (Rex- 
dale, Ont.) — Kenneth G. Dann, 
appointed field sales engineer. 

Provincial Engineering Ltd. (Niag- 
ara Falls, Ont.) — K. C. Brown, 
appointed vice-president and gen- 
eral manager; W. D. Martin, man- 
ager, construction division; H. 
Lyon, sales manager, Toronto 
area; E. H. Gautby, sales manag- 
er, construction, eastern division; 
E. McHugh, assistant sales man- 
ager, Montreal; R. M. Sanderson, 
manager, construction operations, 
eastern division; F. Rufus McRae, 
vice-president and general man- 
ager, retired. 

Rheem Canada Lid. (Hamilton, 
Ont.)—G. K. Eastwood, appoint- 
ed plant manager. 

St. Lawrence River Mines (Mont- 
real)—Henry J. Wolff, J. Emer- 
son Thors, Senator Paul-Henri 
Bouffard, elected directors. 

Sylvania Electric (Canada) Ltd. 
(Montreal)—G. Marcel Gaudette, 
appointed plant manager, Drum- 
mondville, Que. 

Toronto General Trusts Corp. (To- 
ronto)—J. Emmett Duff, appoint- 
ed corporate trust officer. 

Walker Marketing of Canada Ltd. 
(Galt, Ont.)—Jack Runicman, ap- 
pointed eastern representative, 
Ottawa. 

Young & Rubicam Ltd. (Toronto) — 
Paul Herriott, appointed to TV- 
radio staff. 
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Miaings give 10% faster 
necessary. stops len grectty eed fang life. 


= ELECTRICAL ne nate 
ion protects better against oil,gas and a! 

rasion and rubber of phastic-coated clips 
prevent chafing — triples reliability, 
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When Libby, McNeill and Libby, Chatham, Ontario, 
established an additional plant at Wallaceburg 
instrument control systems were installed to insure 
quality of products. Honeywell Instrumentation auto- 
matically controls grading operations and cooking 
cycles. 


Quality grading equipment with Honeywell controls 
give operating crew an accurate split with a minimum 
of work, The time and temperature of each cooking 
cycle is important... is controlled with Honeywell 
Instrumentation. 


Honeywell customized instrumentation can help in- 
crease efficiency in your operation. Honeywell offers 
you the most comprehensive line of instruments. And 
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Introducing 1960 MERCURY TRUCKS 
_ the BIG 


Higher GVW’s! Wider Option Selection! 


Mercury builds « truck for every-construction job, Nearly! 
160 basic models, plus a host of new “custom-tailoring’’ 
options, lets you select the exact combination of power and 
load-toting might your job requires. For example, optional 
GVW for Mercury 600-models is now 21,000-lbs., giving 
you a heavy duty truck at a medium-duty price tag. New 
options for this husky three-tonner include a 16,000-Ib. rear 
axle, 6,000-Ib. front axle, stronger, more durable frame and 
bigger tires, just to mention a few. , 

Improvements in Short-Stroke Six and V-8 engines deliver 
greater economy and durability. Mercury’s power-packed 
292 cubic inch engine is now the standard V-8 on M-600 
models with manual transmissions and optional M-500 models 
with the 6-speed Transmatic. i ' 

New, higher GVW’s and more options in every model are 
two good reasons for you to “Work-a-Mere,” See your 
Mercury Truck dealer soon. 

Certain features illustrated o¢ mentioned are standard on some models, optional at extra coat en other, 


mentation 


with the most extensive field service organization in 
Canada, Honeywell engineers are available to work 
with plant and engineering personnel to devise an in- 
strumentation system for your processing. Honeywell 
ean, if you wish, install, start-up and maintain 
systems. For complete information, call the nearest 
Honeywell office, or write to Honeywel' Controls 
Limited, Industrial Diviston, Toronte 17, Ontario. 


Honeywell 
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Inquire about 
THE NEW 


‘Six’ Tariff Wall 
May Go Up Sooner 


Canada’s trade with Europe will 
be hit if Belgian plan for earlier 


Common Market 


integration 


goes through ... 


OTTAWA (Staff)—Canadian 
trade officials are watching with 
some apprehension the current 
European Common Market dis- 
cussions about telescoping the 
ECM integration period. 

Reason: If the new plans are 
carried out, disruptions in Cana- 
dian trade with Europe in the 
years 1062-66 will be much 
greater than we have so far an- 


, | ticipated. 


‘| Belgian proposal whic 


Last week the ECM’s highest | 


governing body, the Council of 
Ministers, took under study a 
would 


“| cut four to seven years from the 
| proposed transitional period for 


WILLIAM F, FRANCIS 


The Boker Advertising Agency announces 
the appointment of William F. Francis as 
e@ccount executive, 

Mr.. Proncis is @ graduate of the Uni- 
versity of Toronto in Politicol Science 
ond Economics. He is presently complet- 
Ing his Master's Degree in Commerce and 
elso lectures in Marketing for the Uni- 
versity of Toronto, Extension Division. 

Mr. Francis’ business experience began 
in the newspoper field. He has been in- 
volved in agency work for a number of 
yeors specializing ‘in the consumer pack- 
ege goods field, particularly market test- 
ing and the introduction of new products. 
Mr. Francis was also involved in exten- 
sive media planning and radio-television 
Regotiating. rk 


economic: unification of the six| 
Benelux,}| 


ECM countries, 
France, Germany and Italy. 


The present plan is to make 
three sets of changes in exter- 
nal ‘tariffs around the “Six” 
within 11 to 14 years. These are 
the duties which must be paid 
on Canadian products entering 
the ECM countries. 

These changes are now sched- 
uled to be made in three stages. 
The first*to come Jan. 1, 1962; 
the second Jan. 1, 1966; and the 
third eithér Jan. 1, 1970 or 1973. 
At the same time the “Six” will 
make nine cuts in tariffs on 
goods moving amongst them- 
selves. 

The Belgian plan is to com- 
press stages 2 and 3 into tke 
four years 1962-66. 

The economies of the Six are 


Something to Remember When Preparing a Schedule... 


To cover ALL 


French - Speaking 


Farm Markets 


in Canada ... you NEED 


JaFERME 


for it alone 


Covers all six! - 


In addition to the highest ABC circulation in the field, 
La FERME offers the highest circulation in Quebec, and 
also covers the important fast-developing French-speaking 
farm areas in New Brunswick, Ontario, Manitoba, Sas- 
katchewan and Alberta. The French-speaking farmer and 
his wife look to La FERME for authoritative articles on 
agriculture and items of special interest to the homemaker. 
The most effective, economical way to sell these French- 
speaking families is through La FERME . : . the one 
medium that will deliver your message to all six markets! 


The readership trend is definitely to La FERME 
. - » 20,062 (ABC) circulation increase during 
the last two years compared to a loss of 5,444 
by second publication. 


Guaranteed Circulation 


180,000 


Obtained through direct mail — no agents 
—no newsstand sales —— no arrears 


Still only 
$] 60 


per line 


ROBERT RAYNAULD, B.A, M.S.A., 
Editor—Publisber 


MONTREAL 
909 Mount Royal Ave. E. LA, 6-3327 
Terente Office: 145 Yonge St., EM. 6-3336 


Fer blanket ceverage of French rural 


RD EPR AGE PO (OAR orien ot a 


in such a flourishing state, the 
Belgians say, that they can 
stand the quick transition. 


Whatever happens to the Bel- 
gian plan, the 1962 tariff 
changes will involve hundreds 
of upward boosts in Benelux 
tariffs on Canadian goods, and 
downward changes in French 
and Italian levies. German tar- 
iffs won’t change much, 


Canadian officials have long 
expected that exports to Europe 
of many Canadiargraw materials 
and agricultural and manufac- 
tured products will be hit by 
the 1962 changes (FP; Aug, 15, 
Sept. 5). 

If the further changes earlier 
planned over seven to 11 years 
| are accomplished by 1966, there 
| will be heavy disruption in Can- 
ada-Europe trade, particularly 
in agricultural products. 

Further developments at the 

| ministerial meeting at Brussels: 
|@ The Ministers Council ap- 
| proved applications of Greece 
| and Turkey to become associate 
members of ECM. Conditions 
of.the new association will take 
months to work out but there is 
a distinct possibility of new bar- 
riers against Canadian exports 
to Greece and Turkey. 
@ Tariff rates on the controver- 
sial “list G” items set out by 
the ECM treaty _are near settle- 
ment and will be considered at 
the November ministerial meet- 
‘ing. These rates are all excep- 
tions to the ECM plan of form- 
ing the common external tariff 
by averaging present tariffs. 

Synthetic rubber, sulphur, 
ferro-alloys, vegetable oils, 
aluminum, lead, zinc, pulp and 
timber — all important Cana- 
dian exports to ECM countries 
|—are on list G. 

Some of the more ticklish list 
| G items, i.e., aluminum, synthe- 
tic rubber, may be pushed onto 


ja special “list G-2”, and settle- 


ment of tariff rates postponed 
until it’s possible to see what 
production facilities develop in 
the Common Market. 


Quebec Cartier 


Sept-Iles Townsite Contract 


Quebec Cartier Mining Co., 
|has awarded a second contract 
ifor construction of housing, 
| roads and public services at the 
|new mining town of Gagnon, 
150 mi. northwest of Sept-lIles, 
| to Hill-Clark-Francis (Quebec) 
| Ltd. 

Contract provides for con- 
struction of 61 additional houses 
and approximately 5.7 mi. of 
roads, 5 mi. of sewers, 5.5 mi. 
of water mains and 5 mi. of 
electrical distribution facilities. 
’ The new town of Gagnon will 
house most of the workers to be 
hired in connection with Que- 
bec Cartier’s iron ore develop- 
ment project, along with their 
families. Population of the 
town should eventually reach 
4,000 to 5,000. 


ANNOUNCEMENT 


PENSION CONSULTANT 
JOINS ROYAL TRUST 


R. W. GREGORY 
whose appointment as Ontario Supervi 


joined the Company on Ist October ot 
Toronto where he will moke his head- 
quarters. 


These services ave for you: 


Quebec Iron 
Full Blast 
Output Plan 


MONTREAL (Staff)—Quebec 
Iron & Titanium Corp, is plan- 
ning capacity output of titanium 
slag and high-grade pig iron 
through 1960-61. 

Full-out operations were 
made possible through reduc- 
tion in the price of company’s 
titanium slag and development 
of Sorelmetal, a specialized type | 
of pig iron. 

Only last March company re- 
sumed operations following a 
five-month shutdown, Previou: - 
ly, it was operating only three 
or four’ furnaces and having 
considerable sales difficulty, 

‘Following ‘a canvass of world 
markets, company decided to 
lower price of its titanium slag 
an average of 6% to 10% in 
order to compete with titanium- 
rich ilmenite ores in world 
markets. 

As a result, company is now 
selling slag in Europe, Japan, 
U. K. as well as in the UV, S. 
and Canada. 

At the same time, company 
developed Sorelmetal—a low- | 
phosphorus pig iron—for sale 
in Canada and U, S. 

Formerly, QIT produced a pig 
iron which was salable in 
Europe, Canada and the JU, S. 
as a scrap iron substitute, 

Sorelmetal, however, is de-| 
signed for use in Canadian and 
U. S. foundries. 

It can be made in approxi- 
mately 20 varieties to suit the 
needs of various users. 

Company’s present capacity | 
from eight furnaces is about | 
20,000 tons of pig iron and 25,- 
000 tons of titanium slag per | 
month. 


Approve Merger 
Of Two Trusts 


MONTREAL (Staff) — Share- 
holders of United Corp. and Lon- 
don Canadian Investment Corp. 
have approved merger plans. Di- 
rectors of the two companies are 
empowered to decide. timing, or | 
whether the merger will be pro- 
ceeded with at all. 

Both are investment trusts of 
the management type, with many 
officers and directors in common. 

The plan is for United to pur- 
chase net assets of London Cana- | 
dian (FP, Sept. 5). Payment} 
would be in United’s 5% prefer- 
red and Class B shares, which 
would be distributed to London 
Canadian shareholders. 


Awards Second 


Construction work now under | 
way at Gagnon is giving em- 
ployment to 700 men,and opera- | 


tions will be carried on through- | . 


out the winter, according to} 
Alvin Comisso, vice - president 
and managing director of H.C.F. | 

Housing is scheduled for com- 
pletion by the summer of 1960, 
while remainder of the project 
is expected to be ready for use| 
next fall. 


Quebec Cartier’s mine and_| 
concentrator, at Lac Jeannine, | 
8 mi. from Lac Barbel, site of | 
Gagnon, are scheduled to reach 
the production stage early in| 
1961. 


Entire project calls for invest- 
ment of $200° million and° in- 
cludes construction of another | 
townsite, Port Cartier, 40 mi. 
west of Sept-Iles, a 193-mi. 
railroad, a 60,000-hp hydro 
electric project, and shipping 
facilities. 


Combines Hearing 
Resumes Novy. 2 
MONTREAL (Staff) — Trial of 
17 pulp and paper companies on 
charges that they attempted to 
lessen competition in purchase of 
pulpwood began in Montreal last 
week, was.continued to Nov. 2. 
The companies, which earlier 
pleaded not guilty, include: 
Abitibi Power & Paper Co.; 
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of Canada; Gaspesia Sul- | 
phite Co.; Howard Smith Paper | 
Mills Ltd.; KVP Co.; James Mac- | 
Jaren Co.; Ontario Paper Co.; | 
Richmond Pulp. & Paper Co. of | 
Canada; Ste. Anne Paper Co.; St. 
Lawrence Corp.; Spruce Falls 
Power & Paper Co. 

The charges stem from an ear- 
lier report by Canada’s Restric- 
tive. Trade Practices Commission. 
It concerned prices paid for pulp- 
wood to Quebec and Ontario 
farmers. 


. window on the ground floor. 
: LMSMEEMGy Seitige saecllit oehe gibdoces toy tai inhiiesivé 
. for 


ee 
ie fe 


Pe Oe ee ie 4 et 


wtreeg pou 9d 
your product and the customers where 


located om one of Vancouver's busies thoroughfares 


October 24, 1959 THE FINANCIAL POST is 


Announcing 4 special 
contest for Businessmet, 
Manufacturers, 
Plant Personnel . «+ 


WIN one of these 3. 
ilco Slender Seventeener 
Portable TV Sets 
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e Slim as a briefcase—yet with big, 17” 
picture 


CANADA’S MOST 
TALKED-ABOUT 
PORTABLE TV 


@ Light—weighs just 31 Ibs.! 
e Beautifully finished in durable colours. 


e Crystal-clear picture—full, rich sound! 
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Simply tell us how 


you would use 
Closed-Circuit 


- 


What is Closed-Circuit Television ? 


It is your company’s own TV network. In its basic form, 
Closed-Circuit Television consists of a camera and con- 
trols, viewing screen, power supply and cables. With this 
system, you can keep constant watch on a key operation 
in your plant or business office from another important 
location. 

Do you have a job that requires constant -—— or occasional 
observation? Traffic and production control, close-up 
inspection of critical operations; dangerous viewing, se- 
curity surveillance? Then your firm can get profitable 
returns from an investment in a Philco Closed-Circuit 
Television system. And you can win a Philco Slender 
Seventeéner for the best idea on how to use it! 

Readily expandable, Philco’s initial Closed-Circuit in- 
stallation can be purchased for around $3,000. More 
complex systeths, incorporating voice communication be- 
tween locations, and designed to do any job that requires 
visual observation, are available at surprisingly low cost. 


How is Closed-Circuit Televison 
now being used? 


Industrial plants use Closed-Circuit TV to do spot checks 
on, materials handling operations and automated proc- 


esses. Factory security personnel guard against fire, theft’ 


and destruction with Closed-Circuit TV. Banks and finan- 
cial houses use it to provide instant, visual contact be- 
tween records and management. Schools and hospitals 
find Closed-Circuit TV invaluable for simultaneous group 
instruction. 

These are just a few of the many hundreds of ways 
Closed-Circuit TV is used. Your business—any business 
—can operate more efficiently with the addition of a 
Philco Closed-Circuit TV system. , 


What is Philco’s role in this new field ? 


Philco—years-ahead leader in quality radio and tele- 
vision for consumer use—now produces a full range of 
new, high definition TV equipment for business and 
industry. With Philco Industrial TV, you see where you 
can’t be. { 


mn ee . ' ° 
Television in your business 


Backed by years of engineering skill and experience, 


- Philco will install the Closed-Circuit TV systems your 


company needs. Philco custom designs the system that 
suits your specific requirements*now — yet is flexible 
enough to meet future expansion. 

In Industrial Television, too, it pays to see Philco 
first! 


NOW — PUT YOUR IMAGINATION TO 
WORK! . - » HOW COULD YOUR FIRM 
USE CLOSED-CIRCUIT TELEVISION? 


Does your firm conduct staff training sessions? Is mater- 
ials handling and production control essential to you? 
Have you any remote areas where surveillance is needed? 
How about centralized record viewing? 

All these functions—and more—can be improved with 
Philco Closed-Circuit- Television systems. You've prob- 
ably thought of one or more already! 

Your ideas can win a beautiful Philco Slender Seven- 
teener TV set ... and lead the way to the improved 
efficiency of your company’s operation. 


HOW TO ENTER 


. To be eligible, all contestants should submit their sug- 


gestions on their company: letterhead. 

Entries should not be over two pages in length, type- 
written and double-spaced. 

All entries will be judged on the basis of practic- 
ability. Novel, or unusual submissions are invited. 

All decisions are final—and no entries will be re- 
turned. @ 

The Philco Corporation of Canada will not enter into 
any correspondence or discussion regarding the status of 
any entry prior to the awarding of prizes. 

All employees of the Philco Corporation of Canada, 
their dealers and distributors, their advertising agencies, 
or the families and relatives of any of these are not elig- 
ible to enter. 

Send in your ideas, along with the coupon below, 
today! Additional entry forms are available from the 
Philco Corporation of Canada, Don Mills, Ontario — on 
request, 

All entries submitted become the property of Philco 
Corporation to be used at their discretion. 


COMPLETE AND MAIL THIS OFFICIAL ENTRY FORM 
NO LATER THAN MIDNIGHT NOVEMBER 15, 1959. 


PRIZES WILL BE AWARDED DECEMBER 15, 


OFFICIAL PHILCO ‘CLOSED-CIRCUIT 
TV CONTEST’ ENTRY FORM 


1959. 


Philco Corporation of Canada Limited, 
Don Mills, Ontario, 
Attn: J, A. Price. 


Gentlemen: Here is my suggestion as to how a Philco Industrial TV system 


could benefit our company’s operation. 
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A NEW MILD 
PIPE TOBACCO 


Brahadi's 


“PERFECT MILDNESS 
In YOUR PIPE” 


««+Brahadi’s smoking 
tobacco is a special 
“Cavendish” blend of 
Mild tobaccos. Comfort- 
ably satisfying ...a mild 
smoking tobacco with a 
delightful aroma. 
Brahadi’s is available 
at select tobacco stores. 


60¢ for 2 ounces 
Suggested price, 
Pius previneial tex where applicadia 


eee ANNOUNCEMENT 


THE TORONTO IRON 
WORKS LIMITED 


i 


JOHN F, SANGSTER 


Mr. G. E, Ellsworth, President of The 
Terenta tron Works Limited, announces 
the appointment of John F. Sangster as 


General Sales Manager of the Company. 
————————— 





| Harkness follows 
| plans. 


= dumped on the U. S. market and 
| ruining U. S. prices while bank- 
| rupting U. S. hog producers. 


|nadian hog producers could sell 


Cut Hog Exports 
Or Face U.S. Tax 


Threatened ‘pig war’ between 


Canada and U.S 
off with new d 


(From Our Own Correspondent) 


WASHINGTON, D.C. — Ot-| 
tawa and Washington are work- 
ing out a deal to prevent a 
threatening new “pig war” be-| 
tween the U. S. and Canada. 

Under the deal, Canada would 
voluntarily limit Canadian pork 
exports to the U. S. If this is not 
done voluntarily, the U. S. is 
threatening to impose special 
import taxes. 

For some time a Canada-U. S. 

| blow-up has been threatening 
over the hog situation. 

| The trouble started when 
Agriculture Minister Harkness 
disclosed he was going to change 
the hog price support system. 

Instead of the federal govern- 
ment buying into the market at 
a certain price, in future’ it 


|eral ways 


. may be headed 


em Vt 


onto the U. S. market. 

“We may like the Canadians 
and all that,” one U. S, official 
told FP, “but the law is the law 
and if we do find more coming 
in than at present, we’ll impose 
the duty. There is no way out of 
.* 

The official, however, said 
Washington far preferred to 
have Canada impose a volun- 
tary control on its exports. 

Canadian and U. S. author- 
ities have been discussing sev- 
in which Canada 
could bring about this self-lim- 
itation on hog exports. 

U. S. officials say they have 


| been told by Ottawa that Can- 


ada will have a system whereby 
“uneconomic exports” to the 
U. S. will not be encouraged. 





would give farmers a deficiency 
payment to make up the differ- 
lence between the market price 
| and what Ottawa thinks is a fair 
| price for the farmer. 

| ‘This may go into effect within 
the next couple of weeks if Mr. 
his original 


But in Washington, officials | 
fear this plan would lead to a) 
flood of Canadian pork being} 


Washington argues that Ca- 


at any price in the U. S., always 
undercutting the U. S. farmer, 
and simply call on Ottawa to 
pay the difference between the 
price they get and the federally- 
set “fair” price. 





U.S. hog producers are up in| 
arms anyway about heavy Ca-| 
nadian imports and this has} 
been a straw that broke the 
back of hitherto reluctant Ad- 
ministration feelings on limiting 
imports from Canada. 

U. S. officials have told Ot-| 
tawa that unless Canada takes 
action to prevent any substan- 


tial rise in hog exports to the! 4¢ vesicular exanthema might 


U. S., countervailing U. S. duties 
will be slapped on to restrict 
Canadian exports. 

This would be under an 1897 
law which authorizes such du-| 
ties ‘when a foreign government 
is subsidizing exports of a com-| 
modity which is being dumped | 


How the Zippo Lighter 


can work for your | 
business 24 hours a day | 


| gency 


reluctantly 


This could mean that the de- 
ficiency payment would not be 
paid or not be as Jarge for hogs 
sold to the U. S. 

It could mean a limit to the 
payment across the board. 

Canada also could impose an 
export tax on hogs or could set 
an export quota based on the 
present rate of shipments to the 
U. S. 

There is another sore spot. 

Canada bans all U. S. pork. 
The ban is based on an outbreak 
of vesicular exanthema (caused 


| by hogs eating uncooked gar- 


bage) which occurred. several 


years ago, although there has| 


not been such a case for three 
years now. 

It is possible the U, S. might 
soon declare the disease emer- 
over and thus Canada 


| would be expected to lift its ban, 


This would be very difficult 


|for Ottawa to do for it might 


result in U. S. pork flooding into 
Canada where prices are higher 
than in the U. S. 

Most U. S. officials, however, 
conclude Canada 


| would take some action to keep 
| out the U. S. pork. 


Chances are the ban because 


be removed by Ottawa but then 


|a new ban imposed because of 
| cholera in the U. S. hog popula- 


tion. 

U.S. hogs are inoculated with 
a live virus and Canadians 
might argue it would be danger- 
ous to allow into Canada any 
such hogs. 


i‘Emeco Sales 





The world’s most dependable lighter promotes customer 
relations — spurs incentive programs — implements safety 


programs — and keeps company names in the public eye. | 


Zippo lighters have the most un- 
compromising guarantee in the an- 
mals of Canadian business. Re- 
gardiess of age or condition a 
Zippo is guaranteed to work as 
long as you have it or we fix it free! 


Now the world’s most dependable 
lighter in the new Slim-Lighter 
shape. Here is famous Zippo’s new 
running mate, the new Zippo Slim- 
Lighter. If was éspecially designed 
for those who want a slender, light- 
weight lighter. The new Slim-Lighter 
= the same dependable Zippo 
action. 


Here are a few examples of how 


[Rise 8% 


First nine months’ sales of Emco 
Ltd., London, Ont., were 8% high- 
er than in the like 1958 period. 

Resultg for the full year 1959 
will be as. good as or better than 
last year, President J. H. Stev- 
ens states. 

Company has opened a new 
branch in Scarborough, east of 
| Toronto, bringing the number of 
| wholesale outlets to 22. 


i 


= Nickel Co. of Can- 


Fo Exc e Rates 
niet State: 5 
Weck Ended Oct. 20, 1959 

US. $ U.K. £ 
Wed. wee 94 23/32 2.66 
Thurs. ..s0. 94 22/32 2.65 13/16 
Fri. eooe 94 25/32 2.66 3/16 
Mon. esos 94 25/32 2.66 4/16 
Tues, ..e. 94 22/32 2.65 15/16 
Ave. «eee 94.117/160 2.66 3/80 
U.S. rate reported by Bank of 

Canada. 

U.K, bid rate reported by Toronto- 
, Dominion Bank. 


| Officers Report 


‘Their Holdings 


Among the changes in secur- 
ity holdings reported by the 
U. S. Securities & Exchange 
Commission covering reports 
filed with the SEC between Aug. 
11 and Sept, 10 by company,of- 
ficers, directors and large share- 
holders were the following: 


They Bought 
John L. Sullivan, director, 
bought 1,000 shares of Brown 


Co., increasing his holding to| 


5,081 shares. 

J. L. Stewart, director, bought 
150 shares of Minnesota & On- 
tario Paper Co., increasing his 
holding to 1,000 shares, 


They Sold 

H. Stanley Krusen, director, 
|sold 300 shares of Asamera Oil 
|Corp., representing his entire 
|holding. Shearson, Hammill & 
Co., in which Mr. Krusen has an 
shares. 

A holding company in which 
R. S. McLaughlin, director, has 
|an interest, sold 2,000 shares of 


ada, reducing its holding to-17,- 


000 shares. Mr. McLaughlin 


holds 1,000 International Nickel | FP 


shares in his own name. 


Sullivan Consolidated Mines 
Ltd. sold 2,000 shares of Quebec 
Lithium Corp., reducing 
holding to 1,110,900 shares. 

Thomas H. Jones, director, 

sold 5,500 shares of Scurry- 
Rainbow Oil Ltd., reducing his 
holding to 4,008 shares. T. H. 
Jones & Co., and an estate in 
which Mr. Jones has an interest, 
respectively own 136 and 371 
shares of the company. 
F. L. Glasgow, director, sold 
|1,500 shares of West Canadian 
|Oil & Gas Ltd., reducing his 
holding to 400 shares. (Amend- 
ed report. Holding previously 
shown as 450-shares.) 


Changes in security holdings 
reported to the New York and 
American Stock Exchanges cov- 
ering reports filed since Sept. 10 
by officers, directors and large 
shareholders of companies listed 
on the exchanges included the 
following: 


its 


Richard F. Dooley, director, 
bought 12,600 shares of United As- 
| bestos Corp., increasing his hold- 
| ing to 24,200 shares. 
| They Sold 
| Sea Oil & General 
| transferred 130,000 shares of Asa- 
| mera Oil Corp, to A, N. Diaman- 
| tidi in cancellation of company’s 
| indebtedness to him. Company 


| They Bought 


also sold 3,000 Asamera shares, re- | 
ducing its holding as a result of| 
| the two transactions , to 119,550 | 


Zippo lighters have helped busi-|* Emco, which manufactures | shares. 


nesses like your own. 

1, Leading manufacturer of hand 
tools uses Zippos to maintain one 
of the best plant safety records in 
industry. 

2. Blue-chip building products 
concern. gets suggestion program 
off to good start by awarding 
Zippo lighters. 
3. Leading maker of coin-operat- | 
ed music machines uses Zippo 
lighters to keep up sales en- 
thusiasm. 

4. Insurance company reminds 
prospects of services with never- 
failing Zippo lighters. 
5. Gasoline station operator pro- 
motes customer loyalty with per- 
sonalized Zippo lighters, 


(Names will be sent upon request) 


| 
j 


Facsimile signatures are now available 
on Zippo Zippo lighters can 
now be personalized with individual 
signatures a with company trade 
marks or any design you want. For 
complete information about this serv- 
ice, write to Dept. FP41, Zippo Manu- 
facturing Company Canada, Limited, | 
Niagara Falls, Ont. 


Zippe Manufacturing Company Canada, Limited, Niagata Falls, Ont. 


Gentlemn: Please furnish me with complete information on Zippo 
lighters and your special design service. 


Company Canada, Limited, 


Zippo Manufacturing 
Dept. FP41, Niagara Falls, Ont. 
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| plumbers’ and steamfitters’ sup- 
| plies, made its first public stock 
| offering earlier this year (FP, 
| July 18). 


| 


Clifford Ross Walker, officer 


}and director, sold 800 shares of 
| Pacific Petroleums Ltd., reducing 
} his holding to 84,350 shares. 


jinterest, holds 10,000 Asamiera | 





Corp. | 
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Toronto Art-lovers Pick 
Paintings Out of a Hat 


Time to “be lucky in art” has 
come up again in Toronto. 

Collectors — big and small — 
are flocking to the Art Gallery 
of Toronto to put their names 
in for moderately priced paint- 
ings by well-known and “new” 
Canadian artists. 

The occasion: 

Thirteenth Annual Sale of 


Contemporary Canadian Paint-| 


ings. 

Method of sale: 

Prospective buyers sign up for 
Paintings they admire. 

On the final day of the sale 
(Nov. 8) names are drawn from 
a hat for each painting, and the 
lucky ones can buy the paintings 
of their choice. 

Prices. of at least two-thirds 
of the paintings and’ drawings 
which. fill four rooms of the To- 
ronto gallery are $25 to $200. 

Sponsored by the Gallery’s 
Women’s Committee, the pur- 
pose of the sale is to stimulate 
buying of Canadian paintings 
(instead of reproductions of 
“expensive” foreign artists) and 


| to encourage Canadian talent. 


Started in 1947, the Toronto 


|sale was the national leader in 


this type of art promotion. 


Similar events are now held in} 
major centres across the coun-| 


try. 

The sale has been highly suc- 
cessful in its aim of launching 
young artists on their way to 


| Success. 


“A very large number of ar- 
tists introduced to the Toronto 
public in previous sales, have 
since achieved national and in- 
ternational fame,” one member 
of the women’s committee told 








And many Torento art lovers 
of modest means have been 
started on their way toward 
amassing valuable collections. 

This year, there,is the usual 
large representation of Canadian 
“old masters” such as A. Y.|’ 
Jackson, Charles Comfort, Fred- 
erick Varley. But strongly fea- 
tured are a group of talented 
young painters under 30 years 
of age. A few of these are Louis 
de Niverville and Michael Snow 
of Toronto, Jordi Bonnet and 
Denys Matte of Quebec, Susan 
Bergeron of Montreal. 

Artists from all over Canada 
are invited to enter three works. 
But no one is invited unless he 
has previously exhibited in a 
major Canadian exhibition or a 
private showing. 

In previous years, a price 
limit of $200 has been put on all 
submissions. But this year, for 
the first time, the artist may ask 
more than this for one of his 
three entries. 

A sign of growing interest in 
art as an investment, the partial 
lifting of the ceiling price en- 
ables buyers who are now will- 
ing to pay more for art to add 
more valuable paintings to their 
collections. 


POTASH PERMITS 
(From Our Own Correspondent) 

SASKATOON — A closed bid 
sale of potash subsurface mineral 
withdrawal rights brought $10,- 
672 to the Saskatchewan govern- 
ment, Alwinsal Potash of Canada 
Ltd, Regina, paid $10,000 for ex- 
ploration rights on 52,480 acres 
in the Wolverine-Guernsey-L: n- 
igan district. Duval Sulphur and 
Potash Co., Houston, Texas, paid 
$672 on a 33,600 acre area in the 
Yorkton district. 


by 


B.V. D. 


Shirts of distinction 
for men of faultless 
taste 


Marks of excellence: 
the fine Sea Island 
Shirting, woven of 
long staple cotton fi- 
bres for soft luxury 
and a lustrous sheen 
«--the impeccable 
styling, featuring 
Kent fused collar, 
double cuffs .. . the 
careful workman- 
ship. Available 
wherever fine shirts 
are sold, at $7.50, 


THE 8.V.D. COMPANY 
LIMITED, MONTREAL 


An Important Message For The Man Who Buys 
STEEL WIRE RODS 


er of nails, wire mesh or barbed wire looks first for 
en wire rods. For unless the rods are uniform in size and 
of the specified tensile strength, they're difficult to process and the result 
is an inferior product. That's why nail mill owners have learned to rely 
on Sumitomo’s wire rods made in accordance with strictest standards. 
To keep. vp with this export demand, Sumitomo Metal has added 
to its present facilities another modern new wire rod mill, completely 
equipped with the newest, most modern machinery available, 


LEADING PRODUCERS OF STEEL WIRE RODS, 
PIPE AND ROLLING STOCK PARTS 


SUMITOMO METAL INDUSTRIES, LTD. 


HEAD OFFICE: OSAKA, JAPAN . 
CABLE ADDRESS: “SUMITOMOMETAL OSAKA 


enjoy Canadian Pacific Scenic Dome travel 


ALL-INCLUSIVE OFF-SEASON PLAN 


One lew price covers everything—fare, meals, berth, tips. 
Good between Eastern and Western Canada, and between 
principal points in Western Canada. These new low fares are 
in effect for all classes of travel, including Scenic Dome trains — 


The Canadian and The Dominion. 
Ask about the PAY LATER plan: 


GROUP ECONOMY COACH FARES also available—2 or 


more people—throughout Canada. 


Sample ALL-INCLUSIVE fares 


TORONTO TO VANCOUVER 
Round Trip, Tourist Class — 


1 Adult $179.00 
2 Adults 297.00 
3 Adults 396.00 
4 Adults 449.00 


Ask about First Class and Coach fares 


Lower fares 
for children 
accompanying 
adults 


For full information and reservations, see any Canadian Pacific agent 


longest 
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Consult: 


COOPER 
APPRAISALS 
LIMITED 


Appraisal of 
BUILDINGS 
MACHINERY 
EQUIPMENT 


696 Yonge Street 
TORONTO, ONTARIO 
Telephone WA. 4-8761 


Years of Experience 
from Coast to Coast 


es ANNOUNCEMENT 


WESTINGHOUSE 
VICE-PRESIDENT 


WALTER R. McLACHLAN 


Walter R. Mclachlan has been elected o 
vice-president and director of the Cana- 
dian Westinghouse Company Limited, 
Hamilton, Mr, Melochian will be re- 
sponsible for all Westinghouse operations 
in the electrical apparatus field, including 


| 


| 
} 
| 


What the Man Said: 


The time is 


not ripe to 


develop secondary Mari- 


time industry .. . 


JOHN F. GRAHAM, professer of 
economics at Dalhousie Uni- 
versity, at the interprovincial 
conference on trade and in- 
dustry at Halifax: 

“One of the reasons for the 
average income of the Atlantic 
Provinces being so low is that 
a large part of the rural popu- 
lation is engaged in part-time 
subsistence operations in agri- 
culture, fishing, and logging. 

“There is considerable chronic 
unemployment and under-em- 
ployment in these seetors. 


“It would be possible, with) 


better use of the natural re- 
sources and of labor and capital 
in these primary industries, to 
expand production with a 
smaller labor force and in so 


doing to raise the average level | 


of incomes of those who re- 


main as well as of those who) 
move to other economic sectors | 


where they are more produc- 
tive, in this region or elsewhere. 

“If they are to be moved to 
other occupations within the 


region, the question arises:| 


What other occupations? 

“As improvements are grad- 
ually made in the primary sec- 
tors, increased incomes of those 
in the primary and primary 


processing sectors will widen| 


the base for the rest of the 
regional economy. 

“A part of the population 
which moves out of the primary 
industries could find employ- 


too small to support some types | 


of secondary manufacturing. 

“To the extent that secondary 
manufacturing industry geared 
to supply markets in Central 
and Western Canada and in 
other countries develops, it will 
provide an alternative source of 
employment. 


“It would appear offhand that 
the types of secondary manu- 
facturing this region might ex- 
pect to develop, apart from in- 
dustries based on the regional 
market, are those of a specializ- 
ed sort for which raw materials 
are obtainable cheaply and 
|whose products are high in 
value in proportion to 
bulk — so that transportation 
costs would not be an overly 
great hindrance to competing in 
the Central Canadian market 
and perhaps even in foreign 
markets. 
| “Certainly firms of this type 
| should be encouraged, as they 
are being, to locate in this re- 
|gion if they have profitable 
| prospects. 

“Possibly sometime in the fu- 
| ture enough such firms will lo- 


will make the region more at- 
tractive to this kind of industry. 

“But unfortunately conditions 
| are not at present propitious for 
extensive developments even of 


secondary industry. 
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Show Your Goods, Ideas|Bale Openings | . 
Qn These Trade Dates 


MONTEBELLO, Que. (Staff) 
— Here’s where Canadian goods | 
and ideas will be shown to| 
foreign buyers in 1960-61. 

This is Canada’s trade fair| 
participation program, compiled | 


and organized by the trade de- | British Food Fair, London, Eng, 


partment. The list was given to| 
delegates to the Canadian Ex-| 
| porters’ Association convention. 


Program for 1960: 

National Association of Home Build- 
ers’ Convention, Chicago, Ill., Jan. 
17-21: 

An exhibit of Canadian wood} 
products for home building and in- | 
dustry. End products will illustrate 
the use of primary materials. An 
institutional-type exhibit. 

National Sporting Goods Association | 
Convention, Chicago, Ill., Jan. 31- | 
Feb. 4: 

Sporting goods and sportswear for 
the U. S. market. All exhibitors must 
become members of the Association. 
| Daily Mail Idea] Home Exhibition, 
London, Eng., March 1-26: 

A display of consumer goods and 


International Specialty Food and 
Confection Show, Chicago, Ill, 
July 10-13: 

Specialty Canadian foodstuffs: 

St. Erik’s Fair, Stockholm, Sweden, 
Aug. 31-Sept. 11: 

Consumer goods and raw mater- 
jals for the Swedish market. 


Sept. 1-17: 
Canadian foodstuffs for the Brit- 


ish market, both traditional and} 


new. 

Building Trades Exhibition, Man- 
chester, England, Oct, 11-22: 
Canadian building products and 

related commodities. 


Firm Cotton 


MONTREAL (Staff) — Ac- 
tivity in the Canadian cotton 
textile industry — as measured 
by openings of bales of raw cot- 
ton — showed a small increase 
in September compared with 
| the previous month. 


| Last month mills opened 29,- 
691 bales, 1,531 or 5.4% more 
than 28,160 in August. - 

September openings, however, 
| were 10.5% lower than 33,184 


| bales opened in corresponding 
| 1958. 





National Metal Congress and Expo-| __ 


sition, Philadelphia, Pa., Oct. 17-21: 
A Specialized display of Canadian | 
machine tools and materials used, 


in the metal industries. 


Financial provision made for 1961: 
Nationa] Association of Home Build- 
ers’ Convention, Chicago, Ill., Jan- 


wary. 


Nationa] Sporting Goods Association 
Convention, Chicago, IIL, January. 
Show, Johannesburg, 


Rand Easter 
South Africa, March. 

Fur salon displays 
shows, 


food products, particularly those al- | March. 


ready handled by U. K, agents. To | 
follow up recent relaxations in} 
U. K. import restrictions. Also co- 
| operating with the British Columbia 
|Lumber Manufacturers’ Association 
|in building a “trend” house. 


Fur Salon. Display and Fashion 
Show, Milan, March 21-25; Paris, 
April 4-6: 

Raw and dressed fur pelts, and 
\finished fur garments in a static 
| salon display directed specifically at 
|importers and manufacturers. Fash- 
j}ion show of garments to illustrape 


cate here to generate external | various uses of Canadian pelts. 
| economics of production which| Rand Easter Show, Johannesburg, 


South Africa, April 4-23: 

A semi-specialized display of en- 
gineering products and services, and 
forest products. Special attraction: 
Display of fur pelts and garments. 
|Atomfair, New York, N.Y., April 


the most appropriate type of| 4-7: 


| An exhibit to tell of and sell Can- 
}ada’s technical “know-how” in the 


ment in secondary manufactur- foreign markets faces tariffs as| and commercial. 
ing geared to the provincial] well as keen competition from| American Society of Tool Engineers 


| 


fashion | 
various European cities,| Building Trades Exhibition, Leeds, 


| American Society of Tool Engineers 
show, City not fixed, April. 
Atomfair, City not fixed, April. 


Frankfurt Fur Fair, Frankfurt-am- 
Main, April. 
|German Industries Fair, Hanover, 


Germany, April. 
|Tokyo International Trade 
| Tokyo, Japan, April. 


Design. Engineering Show, City not 
fixed, May. 


Fair, 


| Eng., June, 1961, 


PROBLEM: 


tobacco product 
including the 
outer wrapper 


eee eae 


The smooth 
mildness 

of a cigarette... 
the rich 


satisfying flavour 


fragrant mellow 
Havana. 


of a cigar. 


TRY A PACK TODAY 


mee) 


el 


Improve plant efficiency — 


step up production 


Buy now~—on the C.A.C, 


SOLUTION: ‘ 


cif $ ae 
Such industry based upon | nuclear energy field, both research | 


Finance Plan! 


market, in distributing the) many countries which have the | Show, Detroit, April 21-28: | 


equipment for power viilities, industry 


and commercial ‘projects. He was formerly 
executive vice-president and director of 
A. V. Roe Limited and president of 
Orenda Engines Limited. 

bce eter REtNRn Nem 


larger volume of primary prod- advantage of large compact do- 
ucts, in retailing, in construction | mestic markets which are them- 
and in the other service|selves large enough to enable 


industries. 
“But the regional market is 


TYPEWRITERS 


FOR FEWER SERVICE CALLS 


CONSULT YOUR YELLOW PAGES FOR #.l7 is) ez ies, 


BUILT 


e 





local producers to enjoy the 
|economies of large-scale pro- 
duction. 

“Such industry based upon 
Central and Western Canadian 
markets has not only the handi- 
cap of higher transportation 
charges ... but also faces com- 
petition from producers in 
Central Canada who have the 
advantage of a large local mar- 
ket and of being near to their 
customers so that they can give 
better service. 

“They also have the advan- 


| An exhibjt of Canadian machine | 


| tools and processes specific to U. S. 

| industrial needs. 

|Commonwealth & European Food 
Festival, London, Eng., April 25- 
May 7: 

Canadian food products for the 

British market. 

Frankfurt Fur Fair, Frankfurt-am- 
Main, Germany, April 28-May 1: 
A specialized exhibit of raw and 

dressed fur pelts and fur garments. 

National Bakers’ Show, Amsterdam, 
The Netherlands, May 10-19: 

An exhibit in cooperation with the 

Canadian Wheat Board and the 


}Board of Grain Commissioners to 
|demonstrate Canada as a supplier 





| of top quality wheat. 

Design Engineering Show, 
York, N.Y., May 23-26: - 
Manufacturing and processing 


New 


tages of a good labor supply, equipment, components for machin- 
and of being in close touch with | ery, most of them unique and of ori- 
new technological developments | 8192! Canadian design. 


in their lines of production. In | Building Trades Exhibition, Cardiff, 


other words, the kind of indus-| 


Wales, June: 
Canadian building products and 


| try in question is market-| related commodities. 


| oriented. 
“No doubt, 


i 


some entrepre-|_ 


a | neurs of unusual abilities, part- Giant Gas Plant 
‘Goes on Stream 


The Difference is Ideas in Action 


The basis of Gage leadership is “ideas in action” 
backed by Canada’s most up-to-date and efficient 
envelope plant. Gage is directed by men who are 
constantly pioneering in newer and better ways 
to make envelopes more effective at lower cost. 
Call a Gage field representative; let him show 
‘you wha Gage idea power can mean to you. 


LIVE. 


A DIVISION OF W. 3. GAGE LIMITED 


. OTTAWA . 
- o 


TORONTO 
VANCOUVER 


Sf BP DMR BP Bewem Bom Meme ff +t me 


| ly for non-monetary reasons, 
will operate successful manu- 
facturing establishments in this 
region geared to national mar- 
kets — as some of course al- 
ready do and have done for 
many years. And even though 
conditions are not generally 
favorable to the development of 
this kind of industry, there will 
no doubt be some exceptions. 

The offering of powerful in- 
ducements by the Federal Gov- 
ernment to secondary industries 
to locate in this region could 
change this picture. 

“Whether such inducements 
are in the national interest or 
even in the long-run regional 
interest is a question which 
would have to be debated in 
terms of the cost of the induce- 
ments and the alternatives. 

“I would like to suggest that, 
in general, public policy should 
be directed to facilitate those 
types of economic development 
for which underlying conditions 
are favorable, or at least marg- 
inally so. 





“And that the forcing of types siderable waste 
of economic developments for over long periods of time.” 


‘At Pincher Creek 


The third stage of British 
American Oil Co.’stbig gas pro- 
cessing and sulphur plant near | 
Pincher Creek, Alta., has been | 
completed ahead of schedule. 


The $4 million expansion of | 
processing facilities at the $25) 
million plant has boosted raw gas 
throughput. Based on a raw gas| 
feed rate of 196 million cu. ft. | 
daily, the plant would recover | 
daily: 145 million cu. ft. of resi- 
due gas, 24,500 gallons -of pro- 
pane, 31,400 gals of butane, 5,300 | 
bbls, of condensate and 690 long 
tons of sulphur. 


Completion of the third stage 
means a further increase in pro- 
duct volumes and greater deliv- 
ery of residue gas to Trans-Can- 
ada. The plant has been built in 
three stages, first of which com- 
menced operation 
1959. 


which conditions are not favor- 


able is likely to result in con- 
of 


resources 





C.A.C. FINANCING IS DESIGNED to help you 
get the equipment you need. now to modernize your 
plant’. . . improve service . . . keep ahead of com- 
petition. The C.A.C. Plan puts new equipment in 
your plant without depleting your working capital— 
and lets the equipment pay for itself from increased 
earnings. For full information on the many benefits of 
C.A.C. financing, call or write your nearest C.A.C. office. 


Equipment Financing Division 


CANADIAN 


ACCEPTANCE 


CORPORATION LIMITED 


in January, | 


i 
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ANNOUNCEMENT 


D-F LOADERS LIMITED 


Officers and directors of this new Canadian company ore: J. C. Hodges, President of D-F Loaders 
Lid., Director of International Equipment Co. Lid. and for 33 yeors associated with Canadian roilways. 
E. S. Evans Jr., President, Evans Products Co., Plymouth, Mich., and President, Evans Products Co. Lid., 
Vancouver, B.C. A. N. Campbell, President, International Equipment Company Litd., Industrio! Equipmest 
Co. Lid., Napanee Iron Works Lid., Coles Cranes of Canada ttd., and other associated companies. 
C. W. Smith, Vice-President and Director, International Equipment Co. Ltd., as well as associated companies 
end for many yeors with Cancdian railways. Ben Colman, Vice-President, Evans Products Co., Plymouth, 
Mich., President, Greenville-Evans Cor Leasing Corporation, formerly President, GA-DF Leasing Compony. 
T. T. Arnold, associated with International Equipment Co.,Ltd. and for many years associated with 
Canadion railways os an officer of Manitoba Steel Foundries. 

D-P Loaders Limited is incorporated to offer four alternatives: Outright sale of roilway equipment 


ee HENNE TENET Er ETS yr Sa aaeaee 


necessary to eliminate 


HALIFAX - FREDERICTON ~- QUEBEC CITY 
MONTREAL ~- TORONTO - PORT ARTHUR 
WINNIPEG ~- REGINA - SASKATOON - CALGARY 
EDMONTON - VANCOUVER 


and dunnage; lease of domage-free, dunnage-free equipment; lease of 


domoge 
cors completely equipped with D-F, lease back after purchase and D-F equipping of existing roilwoy 


cors. 


Designed to eliminate damage and dunnoge, and to draw troffic comprising numerous commodities, 
the D-F Loader is in successful U.S. railroed service. There, over 37,000 railway cars hove been equipped 
with D-F. Both railways and shippers in the U.S.A. hove benefitted. D-F has not been ovailoble in 


Conodeo. 


International Equipment Company hos been associated with Evans Products, Plymouth, Michigen, 
the originators of D-F, for many yeors. Headquarters for D-F Loaders Limited, P.O. Box 1270, Place 


d’Armes, Montreal, Que. 
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ANNOUNCEMENT 


RHEEM CANADA LIMITED 


G. K. EASTWOOD 


Trumbull Warren, president of Rheem | 
Canada Limited, announces the appoint- 
ment of G. K. Eastwood as plant man- 
ager, effective Ist October 1959. 

Rheem Canoda manufactures steel 
shipping containers, domestic glass-lined | 
woter heaters and transformer cases at 
Hamilton, Ontario. 


JEFFREY ELECTRIC 
VIBRATING FEEDERS 


Gaia 


Meckele ) MONTREAL, TORONTO, VANCOUVER 


ped Often: HAMILTON, HALIPAX 


for 
THE COMPLETE 
RANGE OF 
ENVELOPES 


——- ee 


/ 
/ 
/ 
/ 
/ 
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ENVELOPES & STATIONERY | 
LIMITED 
Manufacturers of Bouvier Envelopes 


260 BOWIE AVE , TORONTO 10 
Telephone: RUsseli 2-441! 
ieee erences te re 


SPANNOUNCEMENT 


TORONTO GENERAL TRUSTS | 


| career in mining and metallurgic- 
| al research. 


| mathematics at Queen’s Univer- 


| 


| 


} 
’ 
} 
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4. EMMETT DUFF 
The appointment of J. Emmett Duff to be 


Slap-Stick May Click 
Tune of $1 Million 


‘By VINCE LUNNY 
MONTREAL (Staff) — The 
click-click you hear these days 
where youngsters are playing is 


money in the bank for Sarimar 
Ltd., Montreal toy importers and 


:| distributors. 


The sound comes from Slap- 


‘| Stik which could become the 
: biggest toy item of the year. 


Its usual price: 98c. 


Canadian sales have topped 
300,000 in six weeks and Sari- 


_|mar believes volume will ap- 
-| proach that chalked up by the 


SPECIAL door for pets, made of aluminum, 


— What’s New — 


| New products, new uses, new ideas, new money-makers, FP reports them | 


| here and invites your contributions. Write to 481 University Ave., Toronto. 


WRITING WITH AIR: Designed; insects, rain, wind, snow and 
for marking components and| Urafts — even in 20 deg. be- 


power plant of the New Bruns- 


|}sion now under construction at | 
i - | 
| East Saint John. 


|erators will go into production | 


| the NBEPC, said use of oi] will 


‘Honorary Degrees 


| Mines Branch of Department of | 


fixtures, a new engraving tool | 
runs on air’pressure. Accord- | 


ing to the manufacturer, it’s| INSTANT TOURNIQUET is oa 


not only the first tool of ‘its| 
kind but also the first marker 
that can be adapted to any 
kind of material simply by = 
justing the rate of the blow. 
The air pen weighs just 9 oz. 


| 


* * 


NOISY TELETYPE or business | 

machines can be hushed with | 
a steel enclosure. You can see | 
incoming mesSages through a 
picture window, or slide the| 
window out of sight to operate 
the machine, Mounted on cas- | 
ters, the enclosure is easily 
rolled aside for machine serv- 
icing. 


* 


- * o 


YOUR PET can get in and out 
of the house on his own 
through porthole-like door | 
made of aluminum with poly- 
ethylene vanes. ‘“Flexports” 
come in sizes to suit all pets 
from kittens to St, Bernards. 
U.S. maker says they exclude 


N. B. Power 
Chooses Oil 
Over Coal 


From Our Own Correspondent 
SAINT JOHN — Oil has won | 
out over coal as the fuel to be} 
used in the $10 million thermal] | 


wick Electric Power Commis- 


First of four 50,000 kw gen- 


in 1960. 
Edgar Fournier, chairman of | 





save taxpayers $700,000 a year. | 
The Commission has been the | 


|largest user of N.B, coal from} 


the Minto field. | 

Oil probably will come from 
the Irving refinery, nearing 
completion close to the thermal | 
plant. 


Four Canadians 
To Get McMaster 


Four Canadians—a metallurg- 
ist, mathematician and ‘two in- 
dustrialists—this week were to be | 
honored at the 140th convocation | 
of McMaster University, Hamil- 
ton. 

Dr. John Convey, director of 


Mines & Technical Surveys, will | 


receive honorary Doctor of| 
Science degree to recognize his 


Ralph F. Jeffrey, professor of 





| sity, will receive a Doctor of Laws 


degree for his scholarship in 
mathematics and his work in edu- 
cation. 

Doctor of Laws degrees will 
also be conferred on Hugh G..Hil- 
ton, chairman and chief execu- 
tive officer of Steel Co. of Canada, 
and Frank A, Sherman, chairman 
of Dominion Foundries & Steel 


Ltd., both of Hamilton. 


The annual fall convocation will 
confer degrees on 88 graduates in 
arts and science and in nursing 
and physical education courses. 


PACKAGING COMPANY 
Packaging Equipment Service 
Ltd., Toronto, has opened a new 
Montreal office at 8230 Mayrand | 
Ave. Claude Brisebois and Jean 


low zero weather. 


easy to apply that an accident 
victim can often stop bleeding 
in his own limb without as- 
sistanee, distributor says. It’s 
a tubular plastic strap with a 


on one end, and a safety 
buckle on the other. Squeezing 
the bulb inflates the pad and 
strap, cutting the flow of blood. 

* 


* . 


| TELESCOPING truck trailer: 


Body of trailer, designed for 
hauling long steel reinforcing 
bars, can be extended to 100 
ft. and then collapsed to 60 ft. 
fdr a safer, éasier return trip. 
The trailer also has a collaps- 
ible outrigger that supports 
the ends of extra-long bars. 

. 


* * 


ROTATING house gutter saves 


you the trouble of climbing up 


ladders to clean out clogged 
drains. When you pull an at- 
tached rope, the gutter turns, 
dumping out dead leaves and 
other refuse, Those who object 
to having a rope hanging down 
the side of their home can use 
a long pole with a hwok at its 


end. 


- . * 


MUSIC of your: own choice in 
the car is possible with a deal- 
er-installed RCA 
record player available on all 
makes of Chrysler of Canada 


passenger cars. It fits under the | 
instrument panel and holds 14 | 
records — enough to supply 
nearly two hours of continu- | 


ous music. 


* - 7 


NEW LITERATURE: Publica- | 


tion describing 14 new silicon 
stud-mount medium current 


rectifiers is available from 


Canadian General Electric, To- | 


ronto ... catalogue from Alu- 
minum Shapes Ltd., Toronto, 


provides prices of a wide var- | 
iety of aluminum alloy sec- | 


tions. 


GUIDED EUROPEAN TRAVEL 
SPRING SPREE FOR 


BUSINESS EXECUTIVES 
Travel to | 3 8 With 


MACFARLANE 


In the Great Capitals of Europe. 
10th May to 9th June — Capri to 
London via Rome, Perugia, Flo- 
rence, Venice, Vienna, Zurich, 
Berlin, Paris — $1,758. Own car — 
leisurely — no regimentation — 
personal. Eat where, do what 
your want Let us send you com- 
plete itinerary and map. 


GIBB-MACFARLANE, 
Box 845, Aurora, Ont. 
Guides: Audrey Cooper 
George Butterfield 


ANNOUNCEMENT See 


GOODERHAM & WORTS 
APPOINTMENT 


8. HALSTEAD 


Corporote Trust Officer of The Toronto) Vauve have been appointed sales | O. D. Johnston, President of Gooderham 


Genero! Trusts Corporation is announced | 
by C..C. Calvin, Q.C., President. A! 
grodvate of the University of Toronto | 
and of Osgoode Holl in 1955 Mr. Duff 
practised low in Toronto prior to joining 
the Corporction. 


and service representatives. 
Company sells and services pack- 
aging machinery. Mr. Vauve is 
responsible for converter equip- 


& Worts Limited, announces the appoint- 
ment. of Barnard Holsteod as Genero! 
Soles 


Manager of the company, with 
headquarters in Toronto. Mr. Halstead 


brings to his new post o long and varied 


ment sales and service across in . 
experience in the industry. 


45 - rpm | 


hula hoop last year. 

Slap-Stik was. invented by 
Otto Kuhen, president of Keen 
Eye Co. of Butler, Wis. It con- 
sists of a plastic hoop, attached 
to a 17-in. wooden shaft by 
elastic bands. 

Through manipulation of a 
| plastic handle, the hoop moves 
up and down, making the click- 
| click. 
| President Arthur Markus of} 

Sarimar latched onto Slap-Stik| bled on an initial.order for 10,- 
| when Keen Eye was tooling up| 000 dozen. Since first deliveries 
\for U. S. production. He gam-!early in September, Slap-Stik 


PLASTIC RING goes click- 
click when moved up and 
down wooden shaft. 








Escalator 


2 Cont] i13-) AUTOMATICALLY 


for dramatized selling 
and training that sticks 


The DuKane Micromatic is the sound 
slidefilm projector adopted as standard 
by U. S. business and industry . .. fully 
automatic operation keeps sound and 
pictures always in perfect synchroniza- 
tion; Redi-Wind film system eliminates 
film rewinding; built-in DuKane qua!- 
ity assures you of sharp, clear pictures 
and sound. Add audio-visual impact to 
your sales messages and your training 
programs...See and hear the Micro- 
matic at your own desk, 


DuKawne CORPORATION 


Dept. FP-2 


| popularity has been soaring. Na- 
tional distribution was achieved} Sarimar’s target: $1 million 
in one month. in sales. 
Major distribution is through| This figure might have to be 
| department stores, supermar- | revised in view of competition. 
kets, toy and stationery outlets.| Two similar toys, selling at 79c, 
If gimmick toy experience pre-| are coming onto the market, 
| vails, the fad should last until} Meanwhile’ Slap-Stik success 


Christmas. 


Outstanding value has made OTIS. the accepted word 
| for elevator quality in Canada and throughout the world. 


pressure pad and squeeze bulb | 


St. Charles, Illinois 


has prompted Sarimar to begin 
negotiations for a plant in Mont- 
real to produce the complete 
Keen Eye line. 

Company hopes to be in pro- 
duction before Christmas to 
take advantage of the spring 
toy trade. 


Planning assistance 


No elevator installation is too large or too small for 
OTIS: Autotronic® or Attendant-Operated Passenger 
Elevators, Escalators, Trav-O-Lators, Freight Eleva- 
tors, Dumbwaiters, Elevator Modernization and 
Maintenance, Military Electronic Systems, Gas and 


Electric Trucks by Baker Industrial Truck 


Division. 


OTIS ELEVATOR COMPANY LIMITED 
Head Offices and Works, Hamilton, Ontario. Offices 


in 28 cities across Canada. : 


AUTOTRONIC ® OR ATTENDANT-OPERATED PASSENGER ELEVATORS 
ELEVATOR MODERNIZATION & MAINTENANCE © MILITARY 
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This page is appearing in major newspapers across the United States | 


What is Canada’s Part? - Docks—Steel 


THERE IS AN ANSWER 


ELLEN LIE ILE. PS SPL EINE LA NES eT Oey 


Moral Re-Armament did it in the Docks 


of Brazil and London 


With your Help it can Happen Here 


HE ports have been paralyzed. The great steel 
hearths are cold. In 500,000 homes the bread- 
winner has been idle. 


It is easy to blame somebody else. Finger 
pointing is an ancient game. 


Meanwhile we all lose. Only our enemies win. America 
becomes weak when we most need to be strong: 


What is the right way to end these strikes? 


Fact-finding commissions may be necessary. But the 
plainest fact is the blindness of human nature. The 
greatest fact is that human nature can be changed. 


When men change, conditions change — conditions 
that cause strikes and lockouts. 


This is an ideological age. We Americans must live 
our God-given ideology to bring the answer to Commu- 
nism, corruption, division, dictatorship and despair. 


No strike today is just industrial. Every strike quickly 
becomes ideological. Selfishness and ideological blindness 
in both management-and labor, whether they like it or not, 
are used by Communism to break down the economy of the 
Free World. The total cost of the present steel strike to 
date is six billion dollars, which is the entire cost of India’s 
next five-year plan. 


Men, who are ideologically awake, will quickly settle 
their differences. 


At the turning point of the 55-day steel strike in 1952 
one man had an inspiration. His name was John V. Riffe. 
He was the last Executive Vice President of the C.1.0. 


NOT WHO’S RIGHT BUT WHAT’S RIGHT 


For six weeks steel management and labor had been 
deadlocked. In this situation, Riffe reflected, “A little more 
of ‘what is right’ and less of ‘who is right’ might help to 
produce a national miracle out of a national emergency. 
He saw that the issues dividing the operators and the steel- 
workers were no longer purely material. ... The gap lay in 
a different realm — that of the clash of human wills, with 
the obstinacy, pride, suspicion and bitterness which accom- 
pany it. It was a moral issue’in the hearts of men, and it 
could only be resolved by the creation of a new moral 
climate.” (From “John Riffe of the Steelworkers, Ameri- 
can Labor Statesman,” to be published Nov. 6 by Coward- 
McCann, New York.) 


Riffe suggested the union Wage Policy Committee in- 
vite in the representatives of the management. They came. 


The Pittsburgh Post Gazette, July 22, 1952, reported: 
“The surprise visit of the industry group .. . to the union 
gathering . . . set a precedent in industrial relations in the 
steel industry .. . It was apparent to observers that their 
presence dissipated some of the tension and bitterness the 
long strike had engendered.” 


The New York Times of July 27, 1952, contained this 
account of the final meetings: “Mr. Fairless and Mr. 
Murray met privately for 70 minutes, and again later with 
their union aides. Mr. Fairless said in effect, “We have got 
to take a whole new approach to each other. Something 
is obviously wrong . . . We have got to learn to get along 
together.” . . . Mr. Murray replied in like vein saying that 
the union was not interested in simply damning manage- 
ment. The two sides then quickly ticked off the terms of 
the agreement.” 


John Riffe had found through Moral Re-Armament a 
new way to live. He had reunited his home. He had learned 
the necessity of absolute moral standards. 


John Riffe fought for the destiry of the labor move- 
ment. He believed with Frank Buchman, initiator of Moral 
Re-Armameént, that “Labor led by God can lead the world.” 


Shortly before his death in 1958 Riffe said to a United 
States Senator, “Senator, tell America that when Frank 
Buchman changed John Riffe, he saved this country 
$500,000,000." 


NATIONAL. AIRLINES STRIKE SETTLED 


In December, 1950, a three-year-old dispute between 
Nationa] Airlines and the Air Line Pilots Association was 


resolved in three hours after the President of the Company 
and the representatives of the pilots union had attended 
the Moral Re-Armament Assembly in Washington, D.C. 


Announcing the settlement, The Miami Herald head- 
lined its story: “Moral Re-Armament Ushers in Era of 
Understanding.” 


The Miami Daily News commented editorially: “There 
was none of the familiar emphasis on hard-won bargaining 
victories. The emphasis was on the moral re-armament of 
the participants in the dispute.” 


President George T. Baker said, ‘““A whole new factor 
was brought into the situation through Moral Re- 
Armament. The real trouble has been bitterness and lack 
of trust between us. It took an apology and. honesty on 
my part to restore a basis of confidence.” 


Commenting on this settlement, D. W. Rentzel, then 
Chairman of the Civil Aeronautics Board, issued the follow- 


‘ing public statement: “The sudden settlement came as a 


pleasant shock to the aviation industry . . . and the trans- 
formation in the attitude of the parties has been little 
short of miraculous. In effecting a settlement of this bitter 
struggle Moral Re-Armament has performed an invaluable 


service for the aviation industry and the country as a 
whole.” 


ANSWERING CLASS WARFARE IN BRITISH DOCKS 


In 1949 the Communist-engineered strike throughout 
the docks cost Britain three-quarters of a billion dollars. 
In the next years, many dockers’ leaders, through meeting 
Moral Re-Armament, found an ideology to answer Com- 
munism, As a result, Britain has had no nationwide dock 
strike since. One of the men, Tom Keep, who was presi- 
dent of the National Amalgamated Stevedores and Dockers 
Union, and formerly for 22 years a member of the Com- 
munist Party, stated recently, “The dock strike of 1949 cost 
our nation 217 million pounds. I took part in that strike, as 
I did in many others. Had it not been for meeting MRA I 
would have been plotting and planning through strikes to 
bring about the Communist policy of the destruction of 
the economic structure of the Western democracies. 


“Moral Re-Armament is waging the war which is 
bringing to an end the longest and most bitter war in the 
history of mankind—the class war. The end of class war 
means the end of all wars. 


“When I met Moral Re-Armament; for the first time, I 
found something which could stand up to my Marxism. It 
was the answer to class war, the broken home and the divi- 
sion between my sister, to whom I had not spoken for 16 
years, and myself, 


“With Moral Re-Armament God had given us the 
opportunity to change the course of the world away from 
the materialism that threatens to drive civilization into the 
abyss of a new dark age. The choice is ours. It is 
Communism or Moral Re-Armament, 


In the United States, the union journal, Master, Mate 
and Pilot, commented in its February 1951 issue: “There 
are still just grievances to be put right. The question is— 
how can the dockers do this without exposing themselves 
to exploitation by militant materialism? And that question 
Is being answered right now in the docks of Britain by an 
idea of their own choosing which is winning the hearts and 
minds of the dockers. This is the idea, or ideology, of 
Moral Re-Armament, which punches holes in every form 
of materialism, either right or left.” 


GERMANY, ITALY, FRANCE 


Similar evidence comes from other countries of Europe. 
Frits von Velsen, Managing Director of the Nordstern Coal 
Mine, Gelsenkirchen, Germany, says, “The simple facts are 
that in the economic and political breakdown in Germany 
following the War the Communists had made themselves so 
strong that they had an average of 73% of their men in the 
Workers’ Councils of the coal and steel concerns of the 
Ruhr. After that training and change of heart that many 
of us found in Moral Re-Armament this Communist in- 


fluence has gone down to 8 percent and the power of the 
Party on a mass'scale-has been broken. In my own mine, 
Nordstern where the men had elected 90% Communist rep- 
resentatives, the men and the atmosphere have so changed 
that people come from many countries to find the answer 
here.” 


The Montecatini Chemical Company is one of the 
largest industrial concerns of Italy. Umberto Baldini, 
former Personnel head, reports, “In 1949 we had 31 work 
stoppages. In 1953 we had five. Since I first underwent 
training in Moral Re-Armament the situation has been 
completely overturned through a new attitude on the part 
of management. Last year — 1954 — not one miligram 
of production was lost by strikes.” 


The Secretary Treasurer of the French Textile Workers 
(Force Ouvriere), Maurice Mercier, after securing in 1953 
the best contract with management which his union had 
ever had, said, “Not one cry of hate, not one drop of blood 
shed, not one hour of work lost, this is the greater revolu- 
tion to which Moral Re-Armament calls management and 
labor alike.” 


CORRUPTION AND COMMUNISM CURED 


In Brazil until] 1955 a frequent sight in the Port of Rio 
de Janeiro, strike bound, was a queue of waiting ships 
stretching far into the bay. Yet on June 4, 1957, a member 
of the Brazil Federal Parliament declared, “The Rio dock- 
ers have been teaching us Parliamentarians a lesson in 
democracy.” 


The dockers tell their own story. Damasio Cardoso, 
head df the unofficial portworkers union, packing two guns 
and a knife, had set out to liquidate Nelson Carvalho, leader 
of the legal union. The latter, however, had recently found 
a new weapon, the power to change men, through meeting 
Moral Re-Armament. He won Cardoso. The feuding 
workers’ leaders settled their differences. 


’ 


Five years ago the legal union was struggling to exist 
with 700 members. Today a united union has over 4,000. 


In the union elections in 1956, 83% of the workers 
voted instead of the previous 10%. Communist-backed 
candidates were defeated. The leading Rio daily, “Correoda 
Manha,” carried the captions, “A Step Forward for Trade 
Unionism in Brazil.” “Simple, Honest, Clear Victory.” 
“The Workers Benefit, Trade Unionism Benefits.” 


To celebrate the victory, the dockers attended, not a 
wild party as in earlier years, but a special 7:00 a.m. Mass. 
The church was full. 


“There is no other choice for us in Brazil,” concluded 
Nelson Carvalho. “Here is a new dimension of living which 
we have experienced. It is Moral Re-Armament or Commu- 
nism. We plan to bring the answer we have found to the 
docks of all America and the world.” 


THE TRUE BATTLE LINE FOR INDUSTRY 


Collective bargaining is on trial. 


We must start now to draw the true battle line in 
American industry — between the responsible and con- 
structive forces in both management and labor against a 
small but active minority who believe in a fight to the finish. 


We are going into a winter like Valley Forge. The real 
question is — do we know what we fight for and love what 
we know? 


The time is ripe for an appeal not to self-interest; but 
to the hunger for great living that lies deep in every man. 
What Americans really want is not a promise of getting 
something for nothing, but a chance to give everything 
for something great. 


Either we sacrifice our selfishness for our nation, or 
we sacrifice the nation to our selfishness. 


In the words of Frank Buchman, “Before a God-led 
unity every last problem will be solved. Empty hands will 
be filled with work, empty stomachs with food and empty 
hearts with an idea that really satisfies.” 


Moral Re-Armament is a non-profit association. Contributions are deductible for income tax 
purposes. For further information write for the latest MRA handbook, “Ideology and Co-Existence,” 
obtainable from MRA, 749 Yonge Street, Toronto 5, Ontario; 640 Fifth Avenue, New York 19; 
Mackinac Island, Michigan; or Caux-sur-Montreux, Switzerland. | 
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140 ACRE, MAIN STREET OF ALBERTA, 2 MILES OF HIGHWAY FRONTAGE 
SHORT TERM INVESTMENT 


Estimated costs ond Profit: 


Sole price: 140 Ac. at 6,000 Ac. . 


$840,000.00 


Expenses: Engineering ....-.-+. 


Commissions, etc. 


Cest of land, 2,000 Ac. 
Estimated net profit ........ 


410,000.00 


eorcecceccese $430,000.00 


Please write, wire or phone Mr. Ray West 


IMPERIAL REAL ESTATE LTD. 


10128-103 St. —— Edmonton — Ph. GA. 4-6471 


FOR SALE EXCLUSIVE 
ONE SQUARE BLOCK 


Marine Drive, North Vancouver 
Ideal Chain or Department store location between Park Royal 


and New Dominion Stores. 


Direct traffic outlet for the new Upper Level Highway. Courtesy 


extended licenced brokers. 


Maps, details etc. given at personal interview, appointments 
ay. 7 C, Sim registered at Royal York Hotel Oct. 26th 
t 


MARINE REALTY LTD. 
1045 Marine ODr., North Vancouver, 58.C. yu 8-3171 


MANUFACTURERS AGENT 


Required by licensed Canadian Manufacturer, to call on whole- 
sale hardware, paint and automotive jobbers with well known 
line of specialty products for the paint and auto refinishing 


trades. Apply to 


Box 728, The Financial Post, Toronto 


5,000 to 150,000 


sq. ft. 
New Industrial 


Getting Ahead 
Astute businessmen plan for suc- 
cess; they read The Financial Post 
because it helps them make right 


decisions. Yearly by mail in Can- | 


ada $8; elsewhere $9 yearly. 


Buildings 


38 minvtes from downtown Toronto 


IN THE TOWN OF 


BRAMPTON 


A RENTAL OF 


75¢ per sq. ft. net 


creates an equity in the building 
whieh will give the tenant 


OUTRIGHT 
OWNERSHIP 


IN FIFTEEN YEARS 


@ rail siding 

@ five minutes from superhighway 401 
@ ten minutes from Malton cirport 

@ excellent laber poo! 


A_NEW BUILDING OF 
10,000 sq. ff. will be completed ond 


reedy eceupancy Im approximate- 
ly six weeks. 


fer further Intermation write er phene 


4 V. GOULD, 650 .Evans Ave. 
Terente 14, Ont., CL 9-7627. 


EXCELLENT SITES 


In Downtown Calgary could be Hotel or 
Motel-Hotel with parking. 
Ninety-Seven Thousand Square Feet Now Available 
Write Gee. Key at 
RICH REALTY 


Sixteenth Ave. N.W., Calgary, for particulars. 
Calgary's Largest Realtors 


ONE-STOREY INDUSTRIAL PLANT 


60,000 sQ. FT. 


(built in 1952) 
GRAND’MERE, P.Q. 


fully sprinklered @ 16’ ceiling 

solid brick and steel @ railway siding 

air conditioned @ truck level shipping 
oil heating @ low taxes 


500,000 SQ. FT. OF LAND 
FOR SALE AT $190,000 
WESTMOUNT REALTIES 
EXCLUSIVE AGENTS 
1367 Greene Ave, MONTREAL 6, WE. 5-8541 


Zi | 


rent... 


AT AJAX-35 minutes from downtown Toronto 


© On 4lane superhighway 401 e Paved roads—ample parking 
@ Building occupies less than \ of site—ample room for expansion 
@ Lower texes—iower rentals © High-pressure steam, etc. 


Early occupation—2000 to $0,000 sq. ft. Flexible leasing 
errangements provide for your future change of plans or 
requirements. 

__ For complete details, phone or write: 
ES TAT ES (CANADA) LTD. 


Royal Bank Buliding, Toronto, EM. 3,-9033 


FOR SALE OR LEASE 


THREE 
INDUSTRIAL PLANTS 


LOCATED AT: 
EASTERN ONTARIO: 


9.8 acres of property. 
350,000 sq. ft. of floor space. 


CENTRAL ONTARIO: 


3% acres of property. 
150,000 sq. ft. of floor space. 


CLEVELAND, OHIO, AREA: 


28.2 acres of property. 
340,000 sq. ft. of floor space. 


These buildings are in an excellent state of 
repair, sprinklers, high presstfre steam plants, 
trailway sidings and truck loading docks, 
freight elevators, excellent labour markets, 
etc., etc. 


These valuable assets are included in the 
bargain prices at which the plants are offered. 


BOX 740 
THE FINANCIAL POST, TORONTO 


CITY OF WATERLOO 
DOWNTOWN COMMERCIAL 
DEVELOPMENT 


The City of Waterloo has acquired 10 acres of choice com- 
mercial land in the heart of downtown Waterloo. The City 
will sell only those lands required for actual building pur- 
poses and will retain the balance for off-street parking. 
Buildings may include department store, supermarket, retail 
stores, office building and other commercial enterprises. 
Interested developers should contact. the undersigned for 
tender forms, specifications and further information. 


D. C. Schaefer, 
City Treasurer, 


Waterloo, Ontario 


WANT A PLANT IN GODERICH ? 


where there is an excellent labor pool (no strike record) plus full 
municipal co-operation and low taxes. This plant has 14,690 square 
feet on two floors, sprinklered, fully serviced, nearly new low pressure 
boiler, offices with large vault. The shipping facilities are the best, by 
rail, water and truck. It’s an ideal spot to locate your plant or a branch 
and it’s priced for immediate sale. Brokers’ ¢o-operation invited. Call 
or write exclusive agent— 


AL SINNOTT 


301 St. George St., London, Ont, 
GE. 4-6819 


ATTENTION 
REAL ESTATE INVESTORS 


Very sound real estate investments, namely, on sale and leaseback enter- 
prises, where the purchaser or owner of the building receives a minimum 
net return of 10% in addition to the mortgage payments. Strict investigation 
confirming highly rated tenants as lessees. 


The soundest and most profitable real estate investments of our patrons 
have proven that our vast experience and expert advice is most profitable. 
Should you contemplate purchasing, selling, Jeasing, or desire the manage- 
ment or supervision of any type of Commercial Industrial real estate or any 
type of real estate investment, be certain and obtain the most satisfactory 
results—contact our Mr. Lipton. 


INDUSTRIAL BUILDINGS 
FOR RENT OR SALE 


16,000 sq. feet on 3 floors, excellent shipping facilities, heavy flooring, 
located in Acton, Ontario—favourable labour location—price $35,000.00— out- 
standing in all respects. For further particulars contact our Mr. Graff. 
Industrial Buildings ranging from 5,000 sq. feet to 50,000 sq. feet, new and 
older buildings, moderate rentals or sales. 


Exclusive Listings 


EM. 4-3161 -2 
Members of Toronto Real Estate Board 


AUTOMOBILE DEALERSHIP 


Best possible franchise, in large town. Showing excellent profits. 
Long term lease. Purchaser must have factory approval. Apply 
giving full details, $35,000 will finance. 


Box 765, The Financial Post, Torente 





TIT als 


POTATO CHIP BUSINESS 


Progressive foods company is interested in acquiring for 
cash an established potato chips business, Prefer at least 
$1,000,000 annual volume, but smaller company will be 
considered. All replies held in strict confidence, 


Box 747, The Financial Post, Toronto. 


FLOUR FEEDS GRAIN 


WANTED — to acquire for cash, a well-estab- 
lished, profitable company in the Flour, Feeds and» 
Grain field. Up to $2,000,000 cash available. 


Box 749, The Financial Post, Toronto 


‘SHEET METAL PRODUCTS 


Large manufacturing company is interested im acquiring a 
well-established company manufacturing sheet metal prod- 
ucts — such as Industrial Products, or major components 
for other end-products producers. 


Box 750, The Financial Post, Toronto 


SALESMEN 


ATTENTION: 
OUTSTANDING _ 
SALESMEN 

OF INTANGIBLES 


We are an internationally recognized organization 
with nearly 50 years of experience in the personnel 
training field, now serving nearly 10,000 business, 
industrial and government clients in both the Unit- 
ed States and Canada. 


Because of rapidly increasing demand for our 
services, we need additional sales manpower in 
your area. If you have successfully sold intangibles; 
if you can reach, talk with — and close — top’ 
management executives; if you must earn at least 
$15,000 a year or better; if you are not afraid to 
THINK and WORK full time; rush us a complete 
confidential letter telling us all about yourself and 
your experience and we will arrange in immediate 
personal interview. All replies will be answered. 


BOX 751 
THE FINANCIAL POST, TORONTO 


SELL YOUR BUSINESS 


Up to $50,000 cash for down-payment towards purchase or controlling 
interest in wholesale or manufacturing company with sales over~$100,- 
000. Marginal or non-profitable situation considered. Reply in con- 
fidence through your accountants or directly to 


Box 753, The Financial Post, Toronto 
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EMPLOYMENT WANTED 


Seeks challenging opportunity 
as Sales Man ° B ranch Ma 1 


Box 758, The Financial Post, Toronto. 


ADMINISTRATIVE ASSISTANT 


Young woman.¢desires responsible position assisting senior 
executive. Fifteen years experience in sales and order pro- 


cedures, credit, collection, office supervision and secretarial 
duties. 


Box 768, The Financial Post, Toronto 


AVAILABLE 


after notice to present employer. Now plant manager, but in depressed 
industry. Graduate engineer, age 40; background personnel, public 
relations and industrial enginéering. 


Box 754, The Financial Post, Toronto 


SALES EXECUTIVE 


available 
INDUSTRIAL OR CONSTRUCTION FIELD 


Thirteen years’ experience in engineering sales, sales manage- 
ment, branch management. Broad experience in marketing, sales 
promotion, organization of sales staff and dealers. Excellent 


connections with industrial and construction firms in Ontario 
and Quebec. 


University Graduate, Married, Mid-thirties. Will relocate. 
Box 759, The Financial Post, Toronto. 


SUMMER RESORT 


COMPTROLLER 
OR CLUB 


C.A., age 31, presently employ- 


Couple, early forties, wide experience 
all phases business management, seek 
positions in summer resort or golf 
club, maximum six months each year. 


Box 748, The Financial Post, Teronte 


RETIRED EXECUTIVE 


Requires part time work. 
Preferrably in Toronto area. 
Production manager for 38 
years with large manufac- 
turing firm, 
Box 763, The Financial Post, Toronto 


ed as Comptroller desires posi- 
tion with progressive company. 
Box 757, The Financial Post, 
Toronto 


FOREST MANAGEMENT 


Young university graduate, B.Sc. 
Forestry with 2 years industrial 
experience, wishes a responsible 
position, preferably with a Pulp 
and Paper company in Ontario. 
Will consider other offers. Reply 


Box 764, The Financial Post, 





AGENTS OR DEALERS 


required across Canada. New 
SANO FRESH electric Air Purifier 
— removes odours, pollen, smoke, 
dust—for stock purchase or. com- 
mission selling protected areas. Un- 
NATIONAL DISTRIBUTOR OF || limited market, high returns, 
COMBUSTION AND INDUS- attractive prices. 

TRIAL LINES HAS. OPENING 
FOR TECHNICAL SALES 
REPRESENTATIVE TO COV- 
ER PROVINCE OF QUEBEC 
TERRITORY, FROM MONT- 
REAL OFFICE. 


Industrial 
Sales 


Box 745, The Financial Post, Toronte 


-CAPITAL 


AVAILABLE 
BUSINESS AND REALTY 


Commercial, residentials, Ist and 
2nd mortgages. Construction loans, 
chattel loans, sale and lease back 
realty, machinery and equipment. 
Present loans increased, payments 


Box 755, The Financial Post, Toronto 


_——$—$—$—$—$ $$ 


FOR SALE 


McClintoch 5 Window Bandit -« 


Barrier Bank Fixture Walnut 
Finish—excellent condition. 


FIRST NATIONAL BANK 


reduced. Receivables - installment 
notes, discounted and rediscounted. 
Long term debentures. Re-organ- 
ization, merger financing. Purchas- 
es of existing firms, new ventures, 
stock issues of mining, industrial 
interests. Act as principal, agent 
or financial consultant. Thirty 
years in financing. Personal in- 
vestment, 


OF WALKER 


Walker, Minnesota 


SYMINGTON-FIELD 


Capital Procurement Consultant 


501 YONGE ST. — TORONTO 
WA. 1-4022 


CAR 
IMPORTS 


European producer of economy family car, 
contemplating entrance into the Canadian 
market, would be interested to meet and 
discuss this matter with representatives of 
the Canadian automotive trade. 


Factory representatives will be visiting Can- 
ada in forthcoming weeks. 


Please direct your inquiries to 


BOX 738 


The Financial Post, 
Toronto 





Toronte 





EXPERIENCED EXECUTIVE 


Presently employed — seeks challenging opportunity, Broad experience all 
phases Business Administration, Sales Management, Advertising, Purchas- 
ing, Personnel. Successful record as Assistant General Manager and Branch 
Manager. Excellent organizer and co-ordinator. Highest references. Late 
30’s. Canadian, Married. Car. First preference Montreal but will relocate 
for right offer. Salary range $8000. 


Box 767, The Financial Post, Toronto 


ADVERTISING MANAGER 


Twelve years’ experience in advertising and public 
relations. National industrial and consumer products 
companies. Creative and good knowledge of printing. 
Will re-locate, 


Box 678, The Financial Post, Toronto 


PURCHASING AGENT 


Experienced buyer of electronics, 
steel, airplane, and complete dept., 
control. Graduate Engineer. Pres- 
ently employed, Available 30 days’ 
notice. 


RETIRING 
—OTHER INTERESTS 


Successful university graduate with a 
broad technical background in industry 
(chemical) available for an interesting 
and demanding position. Ideally sulted 
for a post which would free manager 
and/or owner for other interests or 
retirement. Job interest and respons!i- 
bility of primary importance. Consider 
able portion of salary could be used 
to purehase an interest if necessary 
Advertiser well established in Van- 
couver and would prefer a position in 
lower B.C. mainland 


Box 762, 
The Financial Post, Toronte 


CHARTERED ACCOUNTANT 


B.Comm,, 28, relocating in Montreal 
November 1. Experience in internal 
audit, business machine sales etc 
Minimum requirement $6,000. 


Box 760, 
The Financial Post, Toronto 
Box 739, The Financial Post, Toronte 


AVAILABLE 


GRADUATE METALLURGICAL ENGINEER 


With several years experience in consulting and industrial sales, would like 
to associate himself with a small to medium size organization in a mana- 
gerial and sales capacity. Willing to relocate 


Box 741, The Financial Post, Toronto 


REAL ESTATE AND 
INVESTMENT ORGANIZATIONS 


Executive available, top management background and 
comparly organizing experience. 
Extensive prewar background in real estate field covering major phases 
of industrial and business property including appraisals and tax appeals 


Box 744, The Financial Post, Torontd 


REAL 
ESTATE 


WESTMOUNT REALTIES COMPANY 
IN MONTREAL 


Established 1910 
A COMPLETE SERVICE IN COMMERCIAL 


AND INDUSTRIAL REAL ESTATE . 
1367 Greene Ave. . MONTREAL . WE, 5-854) 


dt rectory 


SITE SELECTION 


ARCHITECTURAL 
DESIGN 
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WANTED 
REGISTRAR FOR PROFESSIONAL ASSOCIATION 


An excellent opportunity for a man to act as registrar for a 
professional association with secretarial duties. Legal train- 
ing desirable, but not essential. Starting salary in area of 
$7,000, per annum. Reply, stating age, education, experience: 


BOX 752 
THE FINANCIAL POST, TORONTO 


CANADA'S $10,000,000 FIBRE GLASS INDUSTRY 


for our products, including the dominant brand name fibre glass ewimming 

States requires us to manufacture in Canada and other foreign 
‘The miracle of fibre gless permits the use and scceptance of our pools is 
Bo maintenance orobiems. 


Se Seana % 2 ow Contes Coe 
the development. of our frm itn production and sales of « 

such es swimming pools, bosts, and trailers. The 

be prepared to stert immedistely in establishing our new factories 


rr 
rt 


a 
é 


_ LEGAL DEPARTMENT MANAGER 


This is am Unusually interesting new appointment due to steady growth in a medium 
sized manufacturing company with Canada wide scles. His‘duties will be broad and 
include Secretarial, Treasury, Customs, Taxation, Lego! and long-range research 
matters amongst others. 


company engineers, This man must envision the future of AIR-CONDITIONING 
000 annes! Gbre glass market in Canada, Experience in fibre glass is not : . and 
1) be assisted and trained by top level management and sales sj} } 
executives from our American operations. 4 
If you believe you ere the man of our future, to share substantially in ownership in HEATING TECHNICIAN 
our new development and pe you must be prepared to invest $100,000 cash, be 
willing to submit personal end Ginencial resumes, be available, if accepted, to visit : 
our facilities in California, Louisiens, Texas, Florida and New York for training at | eee heating. Ra Rn Bae | 
company expense. Starting selery wil) be graduated to $50,000 enoually. a experience in design installation and sales. This position 
Write « brief resume of your personal and financial background and « confidential is ‘a career quant for the right man end the position offers high remun- 
sppointment in Canads will be arranged if first letter gives sufficient informstion to eration. Reply in confidence and refer to file No. 278. 
ae ote SALES MANAGER ONTARIO PERSONNEL CONSULTANTS LTD 

Sales Manager, Assistant Sales Manager or 97 Eglinton Ave. E., Toronte 12, HU. 1-6301 


The man we require is a successful 
Salesman in the Graphic Arts field. 


His responsibility will be to engage, direct and carry out a training programme 
of a medium size sales force, and do personal selling. r 

Must have a good education, appearance and able to supply references. He 
will receive an excellent salary with bonus arrangement. . 

Our salesmen have been advised of this advertisement. 


The successful candidate will be a management man with the potential to move 
up. He may hold a Law Degree and be either a junior in a law firm, or, though 
admitted to the bar, one who has not yet practiced but has entered the industrial 
field. He may be on Assistant-Secretary, or someone with a similer background. 


Rosas 30-45 SALARY: Open 


MANAGER 


FOR PENSION DEPARTMENT 


A large Canadian Trust Company'with head office in 
Toronto has ari opening for an experienced pension con- 
sultant to manage its Pension Department. Sales ability 
desirable. State experience, qualifications, age and marital 
status. Applications treated in strict confidence. 


Call Mr. H. Morwick 
CROWN TRUST CO. 
302 Bay St. EM, 8-3861 


EXECUTIVE we PRESIDENT 
GENERAL "MANAGER 


Our client, an old established, successful company engaged in light 
manufacturing requires a general manager to have complete super- 
vision over factory, celling and administrative functions. Manufac- 
turing plant is located in Vancouver and products are sold extensive- 
ly throughout Western Canada. 


Applicants should be in the age group 40-50 and must have a proven 
record of successful general management accomplishment, prefer- 
ably in a light manufacturing industry. Ability to direct and co- 
ordinate the activities of those reporting to him is essential. 


Salary will be commensurate with abilities and will include a profit 
participation arrangement. 


Applications giving full particulars of age, qualifications, experience 
and salary expected, together with references and a recent photo- 
graph, will be treated in strict confidence and should be made ‘in 
writing to: 

Peat, Marwick, Mitchell & Co., 


410 Seymour Street, 
Vancouver 2, B.C. 


CANADIAN BECHTEL LIMITED 


requires 


STRUCTURAL ENGINEER 


For the position of 
Chief Structural Engineer 
in its Toronto Office. 


Applicants must be Graduate Civil Engineers with @ minimum of fifteen 
years design experience in all phases of civil and structural engineering 
connected with petroleum refining, chemical and industrial plants. Knowledge 
of architectural and pressure vessel design also desirable. Applicants shall 
have worked the past six years in a supervisory capacity. 


This is an excellent opportunity for a highly qualified Professional Engineer. 


All replies confidential. 


Write stating full particulars to: 


25 King Street West 
Toronto 


We Require the Services of a 


GRADUATE METALLURGICAL 


ENGINEER 


With from 3 to 5 years’ experience in 
steel making processes. 


Management and administrative abili- 
ty would be a prerequisite for the 
applicant. 
Apply 
MANITOBA ROLLING MILL CO. LTD. 


Box 278 Winnipeg, Manitoba 


AUTOMOTIVE PARTS 








All correspondence will be kept in the strictest confidence. 
Personal interview will be arranged. Please write 


Box 729, The Financial Post, Toronto 


ALUMINUM WINDOWS 


and 
CURTAIN WALL 


Leading Canadian manufacturer proposes to appoint a 


SALES MANAGER for the Province of Quebec. 


Applicants must be completely bi-lingual, have an established 
connection with Architects, Contractors and Hospital Authori- 
ties, preferably with technical experience and be capable of 
organising and expanding existing Sales Office in Montreal. 
This is a career opportunity. Reply in confidence stating age, 
details of education, experience and sales record to 


Box 743, Phe Financial Post, Toronto 


SENIOR RESEARCH STATISTICIAN 


required by 


DOMINION BUREAU OF STATISTICS 
DEPARTMENT OF TRADE AND COMMERCE, OTTAWA 


$11,500 - $12,500 


To act as senior mathematical adviser in the Dominion Bureau of 
Statistics, and carry out other related senior. responsibilities. 


Candidates must be university graduates with an advanced degree in 
mathematical statistics, extensive senior experience in applied statis- 
tical work of a diversified character, and broad experience in plan- 
ning and organizing complex statistical operations. 

For details, write to 


CIVIL SERVICE COMMISSION, OTTAWA 
Please ask for Circular 59-2308 


THE 


CITY OF CALGARY 
REQUIRES A’ 


PLANNER Ill 
DUTIES 


In the Technical and General Planning Division and in ac- 
cordance with general directions, to be responsible for the 
origination | and development of Community designs, subdi- 
vision applications processing, presentation of material, reports 
and all relevant correspondence and administrative detail in 
connection with routine operations. Technical personnel su- 
pervision, and public rélations with respect to applications in- 
volving the Technical Division. 


SALARY 


$6400-$8000 (1958 rate). Starting salary commensurate with 
training and experience. 


QUALIFICATIONS 


Corisiderable professional experience in Community Planning, 
a University Graduate in architecture or civil engineering, 
supplemented by post-graduate training in Planning. At least 
two years experience in Senior position in Community Plan- 
ning, Associate membership (or eligible) in the Town Planning 
Institute of Canada. 


Reqn. #59-664 


Applications are to bé mailed to the Personnel Management 
Co-ordinator, City Hall, Calgary, Alberta. 


controller to $20,000 
out of town 

heavy exp. in 

real prop- 

erty & leasing 


WA 4-8131 
yorkville towers, toronto 
a.g. heighington associates 


pie Consultants 





Applications held in confidence 


Snecutin Pisin ont Weider! 


A Division of 


LEETHAM, SIMPSON LIMITED 


INDUSTRIAL ENGINEER 


Well known and long established Canadian organization with 
offices from coast to coast seeks a capable and imaginative young 
industrial engineer for a career position on its Montreal consulting 
staff. Close association with industrial engineers, operations re- 
search specialists and other highly qualified profesfional consult- 
ants will provide the successful candidate with exceptionally 
interesting experience in working on a wide variety of industrial 
problems. Preference will be given to graduate engineers, age 
25-30, having a minimum of three years’ industrial experience 
in work measurement and related. areas of industrial engineering. 
Attractive compensation range includes participation in bonus 
plan. Applications should provide full particulars and will be 
held in strict confidence. 


Box 761, The Financial Post, Toronto 


INDUSTRIAL ENGINEERING 
OPPORTUNITY 


As a result of a programme of expansion and diversification we 
require a graduate engineer to take charge of our industrial en- 
gineering dept. 


Candidates should have several years’ experience in this field in- 
cluding time and motion study, incentives, job evaluation, methods 


and plant layout and be willing to re-locate to eastern Ontario 
where our plant is located. 


This is an excellent opportunity for a career in a large company 
with international affiliations, Please reply in confidence outlining 
qualifications to 


Box 756, The Financial Post, Toronto 


STRUCTURAL STEEL 
ESTIMATOR 


There is an excellent opportunity in our Company for men 
experienced in structural steelwork to do quantity take-off 
and _ pricing. 

Responsibilities will include estimating from drawings and 
specifications, as well as the pricing of materials and labour. 

the successful candidates are capable, there will be an 
opportunity to devote part of their time to direct customer 
contact. A professional engineering background would be an 
asset but is not essential. 


The salary is commensurate with experience and ability, and 


there is an excellent opportunity for advancement in a growth 
company. 


Apply in writing only, giving full particulars. 


STANDARD IRON & STEEL WORKS LIMITED 
3430 Dundas Street West, TORONTO 9, Ont. 


The Province of Manitoba requires a 


STATISTICIAN 


for the 


DEPARTMENT OF INDUSTRY AND COMMERCE 


This officer, 7 ee ecention Cenmee Disa of he Dapertman, will 
participate in the economic and market research programs carried out by 
the Business Information Section. Applicants must be . agent Seauie 
in Commerce with specialization in statistics, economics. 

SALARY RANGE: $4800 to $6000 per annum. 


Full Civil Service benefits including three weeks’ annual vacation with 
pay, liberal sick leave with pay, and pension privileges. 
Nests giving full particulars to: 


MANITOBA CIVIL SERVICE COMMISSION 


ROOM 247, LEGISLATIVE BUILDING 
WINNIPEG 1, MANITOBA 


Psychological and Aptitude 


9 
Executives, Salesmen, and Employees, 
Motivational Research and 
Market Analysis. 
PSYCHOLOGICAL COUNSELLING AND 
MOTIVATIONAL RESEARCH SERVICE 
Suite 228, 398 Avenue Rd., Torente 5, Ont. 


550 Sherbrooke St. W., Montreal 








ADMINISTRATIVE OFFICER 


Young chartered accountant required by large metro- 
politan Montreal hospital to act as purchasing officer, 
with a view to assuming a more senior position in 
either finance or administration. Full employee bene- 
fits including pension plan and life assurance. Reply 
to Box 715, The Financial Post, Toronto, enclosing 
photograph, and giving full details and salary re- 
quired. 


CAREER OPPORTUNITY 


Leading Canadian company centrally located in Toronto re- 
quires recent university graduate in commerce and finance or 
business administration, or who has equivalent training in 
accountancy. 


.The starting salary for this position is in line with the potential 


we require, We provide a full range of employee benefits, and 
excellent working conditions. 


Please reply in writing giving full details of personal back- 
ground, education and experience to: 


Box 742, The Financial Post, Toronto 


ELECTRICAL ENGINEERS 
H. G. ACRES & COMPANY LIMITED 


Consulting Engineers 


Invites applications from Professional Engineers with experience in electrical engineering 
for hydro-electric and industrial projects. 


Requirements: 


A minimum of 8 years’ experience Is necessary. Applicants should hove onalyticeal 
and creative ability in engineering. Ability and experience in co-ordinating the 
services of on engineering group engaged in hydro-electric or industrial projects Is 
desirable. The ability to express ideas intelligently, beth verbally and in writing 
is essential. 


Salary: 
Salary will be commensurate with education and experience, 


Location: 


Niagara Falls office. 


All replies will be retained in strict confidence, Please send your 
resume of education and experience fo: 


PERSONNEL DIRECTOR 
H. G. ACRES & COMPANY LIMITED 


Niagera Falls, Ont. 


A MAJOR MANAGEMENT OPPORTUNITY 
President, Manufacturing Organization 


Our clients are medium-sized manufacturers of basic industrial 
materials, located in Montreal. They require a mature, qualified 
executive to fill the post of President. 


This challenging position calls for an outstanding man with a 
record of leadership and achievement in Canadian industry. Age 
preference is early forties; the salary is open for discussion and 
will be commensurate with the responsibilities involved, Balance 
of experience is essential, the ability to lead and organize activities 
in the areas of manufacturing, sales and administration is re- 
quired. Reporting to the Board of Directors, the President will 
have full responsibility for planning and results, 


Your reply will be acknowledged and treated in complete confi- 
dence, Please give sufficient initial information to assess your 
basic qualifications. 


REAT, MARWICK, MITCHELL & CO., 
80 Richmond Street West 
Toronto, Ontario 


TORONTO MANAGER 


Required for a firm of plumbing, heating and 
air-conditioning contractors. 


OPO 


Gupgtvine estimates and check for errors. He will also supervise “on-the- 
progress, assume over-all control and solve problems re tion ete. 
ce must enable him to handle small to large contracts from the 
plumbing, heating end air-conditioning standpoints. 


Qualifications: 
eer is preferred but a person with a sound technical back- 
considered. This. position offers an excellent potential and 


remuneration in keeping with the aw. 
Reply in confidence and refer to file No. 277. 


ONTARIO PERSONNEL CONSULTANTS LTD. 


97 Eglinton Ave. E. Toronte 18 HU. 1-6961 


A graduate 


REQUIRED, Senior Service . . « 


ENGINEER 


display 
advertising 
rates 


column inch (one col- 
x one one a 
cents per agate agate lines 
= one cian, Sek inch). Copy must 
be in Toronto Office 


* « « « with pulp and paper experience 
plus potential to become SALES MANAGER 


A newly formed Canadian company with a strong long-established 
parent company in the United Stotes, is seeking a senior fleld service 
engineer capable of becoming their future Sales Manager. In addition 
te possessing administrative ability, coupled with creative sales sense 
and a natural flair for dealing with people at all levels, candidates 
should be graduate engineers and have 


PAPER MILL 


experience gained either as a sales/service engineer for an equipment 
supplier, or as a control engineer, assistant plant engineer, or techni- 
cal assistant in a large paper mill. Age, open, preferably under 36. 
The Company's products are precision manufactured, require field 
servicing and enjoy repetitive sales. Operations are on a coast-to-coast 
basis, with a growth potential that makes this an unusually attractive 
long-range proposition. 

REMUNERATION: A genorovus salery plus liberal fringe bene- 

fits... patterned fo attract men now earning $8,000 or 

more. 


ENQUIRIES cre Invited in confidence; each will be acknow!l- 
edged promptly. [Early interviews arranged in fastern 
Caneda. 


G. HAROLD FISK, P.Eng., Consultant* 
Dominion Squere Building, MONTREAL 


AND ACCESSORIES | 


Large ond growing company in the automotive d NTR LLE 
istanatuten botinees as. apaeinns fay aeiented wns.are- co 0 R 

ss organizing and directing merchandising and buying Startirig Salary $7,000 — $8,000 $9.80 
The Job: The Man: 


Pertinent facts regarding this opening are:— 
—This is a senior position in a rapidly growing 
This challenging opportunity re- A personable individual who has 
quires establishment of standard acquired field training in stand- 


company. 
—The company is a large and successful retail organ- 
ization operating in Eastern Canada. 
—The company employees know of this opening. costs and budgetary controls, ard cost systems, budgetary con- 
—Applicants must have experience in automotive parts guided by parent Company pro-, trol and financial planning. 
and accessories, merchandising and buying, and be cedures. Proven ability to function effec- 
able to interpret market requirements. To aid in overall financial plan- _tively ih the areas of cost ac- 
should be in the 35 to 45 age group and counting, preparation of budgets 
be able to command a five figure salary. and financial statements. 


ae now which will be trected in confidence, sat icieahices 
“Gael = 
WOODS, GORDON & CO. 
15 ‘Wellington Street West 
Apply to 


Torento 1, Ontarie « 
: management consultants 7 
MANAGEMENT CONSULTANTS 86+... \ 1) ADELAIDE STREET W., TORONTO, ONT. ee 


Socal ‘The Financial Post, Toronte 


Please reply in strict confidence to iaiviosel Soeaianee rs 


cellent opportunity for 
aggressive experi 
person who can do a job. 


PAYNE-ROSS 


LIMITEeoO Consultan? . . « 0 Management sccking Executives, particularly Engincers 


Eh RO he ie RN RE Ry A RR RO a i SR ty, Satine 
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ANOTHER MAJOR UNIVAC’® BREAKTHROUGH FOR CANADIAN eee 


NOW. TAPE 


adds its unique speed, memory capacity, versatility 


“UNIVAC 
) SOLID-STATE 
90 COMPUTER 


Now... the speed and limitless storage capacity of tape have been ONLY UNIVAC TAPE PROCESSING OFFERS COUNT THESE EXCLUSIVE UNIVAC SOLID-STATE COMPUTER SAVINGS 


added to thé Unrvac Solid-State Computer. This means to you: 


No matter what kind of data-processing system you now have—80- 
column cards, 90-column cards, metal tape or plastic tape—you can 
profit from the latest in the new generation of UNIvAc Solid-State 
computers... with higher performance, at lower cost than any other 
system on the market. 


Be sure to get all the facts about this major UNivAc breakthrough and 
what it could mean to your business in terms of economy, efficiency, 
profit. Find out why in the past six months over 150 leading businesses 
have joined the switch to Univac Solid-State Computers. Call your 
local Remington Rand representative today. 


* NEW PROFITS FOR BUSINESS THRO 


ALL THESE ADVANTAGES — 


Advanced Design—Reduces Tape Wear and Breakage 
Extremely Fast Input/Output Speeds * 

Reads Both Directions—Fast Searching 

Complete Computer Controlof All Operations 
Built-in Safeguards Against Error and Damage 
Automatic Threading and Easy Reel Change 

Uses Either Metal or Plastic Tape 


Compatible with UNIVAC Data Processors 
and Auxiliary Equipment 


Adjustable Tape Format and Density—Added Efficiency 
Proved-In-Use Performance 


i oosonas 


Solid-state design—new engineering concepts, including the latest 
miniaturization techniques, mean less floor space, low power 
requirements, no extensive site preparation . .. plus greater 
operation reliability. 

English-language programming— puts in the hands of top management 
and operating personnel new understanding and control of data 
processing . . . substantially reduces programming costs. 


Higher processing speeds—mean greatly reduced operating costs. 


Typical examples: word-read time, 17 microseconds (reads words 
at the rate of 58,800 per second); complete add, 85 microseconds 


(adds at the rate of 11,760 per second); card reading speed, 
450 per minute. 


Large storage capacity—50,000 digits of storage permit a wide variety 
of programming, control, editing, and mathematical operations. 
Unlimited storage capacity with metal or plastic tapes. 


600 line-per-minute printing—high-speed printing matches high-speed 
data processing. 


REMINGTON RAND LIMITED, 
984 BAY STREET, 
TORONTO, One. 


Se eye: 3 * N an, 
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MR. SLICHTER 


How a Four-Day Week Would Hit Your Business 


‘Incomes and the demand for goods would be less than under a five-day week...’ 


By SUMNER SLICHTER 


A popular conception of the effect of the four-day 
week on marketing reads as follows: 


“It is possible that a four-day week might persuade 
millions more people to acquire second jobs, to acquire 
vacation houses, to indulge to a far greater extent in va- 
cation type boats, sports, foods.” 

This is a rosy picture of the effects of the four-day 
week, but it is not a realistic one. It overlooks one very 
important fact—the effect on production and incomes of 
cutting the hours worked. Obviously, less can be produced 
and earned in a four-day week than in a five-day week. 
This is true even though the four-day week would lead 
many people to take second jobs. Even today about one 
out of every 20 workers holds more than one job. But 
holding two jobs would not make up for the loss of pro- 
duction and income caused by giving up the five-day week. 
Only parts of the present work force would have the in- 
clination to take second jobs or would possess the kind of 
skill needed for the new job. Hence, double job holding 
would not completely compensate for the loss of income 
caused by a shift from a five-day to a four-day week. 


The first problems 


One of the first problems that would be created by the 
shift from the five to the four-day week is the financing 
of the defence program. The size of the defence program 
would not be changed by the shorter work week, but there 
’ would be less income from which to pay the.costs of de- 
fence. Hence, tax rates would have to be higher under 
the four-day week than. under the five-day week. The 
government would take the same amount of the country’s 
output, leaving less for private consumption. Virtually 
every industry would find its markets curtailed. 


Industry and markets 


How would the four-day week affect industry and 
markets? The effects would be very different from those 
generally expected, and some of the industries that expect 
to gain most from the four-day week would be hurt by it. 
The reduction in people’s incomes would mean-a reduction 
in sales. But overhead would remain unchanged. The plants 
and office buildings would have to be maintained and re- 
paired and heated to about the same extent under a four- 
day week as under a five-day week. Depreciation and 
obsolescence would continue at about the same rate. All 
of those overhead charges would have to be met out of 
the product of four days’ operation instead of five, leaving 
smaller returns to the stockholders. Incidentally, the four- 
day week would be particularily hard on those. eompany 
executives whose compensation depends upon the profits 
of the enterprise. | 


MEP PE OE PPP OD 9 ~--EOoR: rs 


This article, of importance to every Canadian businessman, is 
reprinted from the Oct. 9 edition of Printer’s Ink, the U. S. national 


magazine of marketing and sales, by special permission of the pub- 
lishers. 


The following introduction’ preceded the article: 

“Sumner Slichter, the distinguished U. S. economist, government 
advisor and Harvard professor, was preparing an article for Printers’ 
Ink when he died last week. The article presented his views of how a 
four-day work week might affect marketing in the U. S. The follow- 
ing draft had been released by Dr. Slichter to Printers’ Ink, although 
he was in the midst of a revision, unfortunately not completed, to fore- 
cast the effects on U. S. marketing of a four-day work week based on 
five days’ pay (as implied in demands for a guaranteed annual wage) 


But the four-day week would do more than reduce 
markets and profits. It would change the kind of goods 
that, people buy. People would continue to buy the necessi- 
ties of life in about the present volume, but their smaller 
incomes would leave them less for the purchase of luxuries. 
Hence, the markets that would be reduced by the four-day 
week would be the markets for non-essentials—especially 
for luxuries. A four-day week would not mean more two- 
car families, more vacation houses, larger sales of TV sets, 
refrigerators. All of these items would be sold in smaller 
quantities for the simple reason that men working only 
four days a week are less able to buy these rather expen- 


sive items than men who are working five days a week. 


The kind of demand that would be hit by the four- 
day week is the so-called “discretionary” demand—the 
demand for the good things of life. One of the most serious 
injuries done to the American economy by the four-day 
week would be the undermining of the housing industry. 
People earning income only four days a week are less able 
to, buy new houses than people working five days a week. 
The number of new houses constructed affects. the demand 
for a wide variety of household equipment and house fur- 
nishings, so that injury to the housing industry has wide- 
spread economic effects, Hence, the four-day week would 
mean a smaller demand for household equipment and 
furnishings of all sorts. 


Some industries gain 


Are there not some industries that would be benefited 
by the four-day week? There are a few, but not many. The 
industries that would gain are those that make inexpensive 


articles that could be used in leisure time. If the articles 


do not cost too much, they could be purchased, in spite 
of the four-day week, by spending less on other things. 
Garden supplies are an example. The four-day week greatly 
improves the opportunities for gardening, and garden 
supplies can be purchased by buying less of other things. 
Books are another example. A four-day week would create 
an opportunity to use them, and they are cheap enough 
so that their purchase can be financed by cutting other 
kinds of spending. Incidentally, reading is growing rapidly 
in popularity, and expenditures on books have increased 
133% between 1948 and 1958, though expenditures for all 
kinds of consumption goods increased only half as fast— 
65% between 1948 and 1958. 


Let us draw up two lists of markets that would be 
affected by a four-day week—one list of markets for ex- 
pensive articles that would shrink because people working 
only four days could not afford them, and the other a list 
of items that would be used in leisure timé and that cost 
so little that they could be paid for by consuming less of 
other things: 


Articles and services that cost so much that they 


Publication Office: Toronto, October 24, 1959 


Twenty-five Cents an issue, Eight Dollars a Year 


and of demands for greater leisure in the form of longer and more 
frequent vacations, which he believed very important. 


“In addition to his many accomplishments and honors, Dr. Slich- 


ter was known for his unorthodox views on economics. He caused 
much controversy, for example, by believing that it was necessary 


books and articles. 


U. S. today.” 


would be bought in small quantities under a four-day week: 
Houses 

Cars 

Travel 
Motorcycles 
Bicycles 
Greenhouses 
Trailers 
Refrigerators 
Tennis courts 
Swimming pools 


Power mowers 


Boats of all kinds 

Expensive TV sets 
Air-conditioning equipment 

Deep freezers 

Tickets for the legitimate theatre 
Home power tools 

Life insurance 

Medical and hospital service 
Investment counseling 

College and professional education 
Expensive fishing gear 


Most cameras, including motion picture cameras 


Articles that cost so little and are so useful in passing 
lejsure time that they might be purchased in greater 
quantities under a four-day week: 

Books 

Tobacco 
Spectator sports 
Whisky, spirits 
Movie tickets 


Small gardening tools 

Seeds and inexpensive plants 

Small inexpensive TV sets 

Inexpensive fishing gear 

Artists brushes and paints 
Non-durable toys and sports equipment 


Some education (correspondence courses) 


One of the most interesting results of the rise in per 
capita incomes in recent years has been the great increase 
in the demand for services of all kinds. Well-to-do people 
are quite ready to spend money on repair services of all 
kinds, medical and hospital care, life insurance, education, 
religious and welfare activities. As a result, between 1948 


_ and 1958 expenditures. for services more than doubled, 


whereas expenditures for all purposes increased 65% -in 
the same period. Since the purchase of services depends 
upon the size of incomes, all of the service industries 


. 


to accept ‘creeping inflation’ to have maximum economic growth in 
the U. S. During World War Il he headed the research advisory board 
of the Committee for Economic Development, and he had written many 


“Although he had been ill for some time, he was able to continue 
writing. We publish the following as among the last thinking of this 
influential U. S. economist on the marketing problems that confront the 


(medicine, insurance, repair services of all kinds) would 
be hurt by the four-day week. 


Does the fact that the four-day week would mean 
smaller markets for most goods mean that we shall never 
have the four-day week? By no means. Working hours are 
negotiated by unions with employers plant by plant with- 
out regard to the general effects on markets. As technolog- 
ical progress raises output. per man-hour, part of the 
saving may be put into shorter hours because men desire 
the leisure. But it will still remain true that incomes and 


the demand for goods will be less than under a five-day 
week, 


Plant after plant may gradually accept the four-day 
paired and heat to about the same extent under a four- 
the four-day week has become pretty general. What 
actually happens is likely to depend partly upon non- 
economic factors. For example, how will it work to have 
dad employed four days a week while junior goes to 
school five days and mother runs the household seven 
days? The housewives who have plenty of leisure may 
not object to their husbands working only four days a 
week, but the many women who run a household seven 
days a week may not tolerate their husbands working 
only four days. 


Desire not enough 


If we get the four-day week by the piecemeal process 
of plant-by-plant negotiations, the leisure will undoubtdely 
increase the desire for certain kinds of goods—second 
cars, houses in the country, speed boats, outboard motors, 
swimming pools,’ hunting and fishing gear, motorcycles, 
power mowers, moving picture cameras, and many kinds 
of services. But the desire for these things is not enough. 
The quantities in which they are sold depend upon the size 
of the income available to buy them, and the four-day 
week produces smaller incomes than the five-day week. 
People will be eager to buy these things, but they will 
buy most of them in smaller quantities than they would 
if they were earning income five days a week. 


One final question 


One final question: As technological progress raises 
productivity, is it not necessary to reduce hours of work 
in order to avoid unemployment? The answer to this ques- 
tion is “no”. It may be convenierit to avoid throwing people 
out of work by cutting hours, but this procedure is not 
necessary. Passing on the saving in the form of lower 
prices will prevent a shrinkage in the number of jobs, and 
paradoxically, increasing the volume of spending by rais- 
ing wages will maintain ernployment. Hence, technological 
progress does not mean unemployment. 
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vue MILDEST BEST-TASTING cicarerre 


ARE YOUR SAVINGS KEEPING UP WITH 
INFLATION : 


ARE YOUR SAVINGS EARNING A DIVIDEND 
EVERY THREE MONTHS 


HAVE YOUR SAVINGS GROWN AN 
AVERAGE OF 10% EVERY YEAR 
iS THERE AN ACTUAL CASH VALUE 


ESTABLISHED FOR YOUR SAVINGS EVERY 
DAY 


CORPORATE INVESTORS LIMITED 


A CANADIAN MUTUAL FUND 
has provided its shareholders all 
of these features for over 25 years 


Get free prospectus from any investment 
dealer or broker or mail this to... 


TROJAN SECURITIES LIMITED 
67 YONGE ST., TORONTO 1, EM, 4.1381 


Where there’s flight 
—there’s responsibility 


Insurance service keyed to aviation’s 
most advanced requirements 


Faced with unprecedented jet age problems of liability 
and values at risk, owners of the commercial airlines, 
industrial aid fleets and private planes are finding their 
answers in the extraordinary experience and competence 
of our nation-wide and world-wide organization. 

Our coverages ride millions of air miles every year on 
flights throughout the world. Our experience spans the 
entire period of aviation. We are equipped to determine 
your requirements and develop the broadest forms of pro- 
tection at the lowest possible cost. 

As in all Marsh & McLennan programs, our advices 
and services go beyond the traditional function of broker 
or agent to include accident prevention engineering, 


research, loss service and impartial counsel. Your inquiry 
is invited. 


Marsa & McLennan 


LIMITED 


General Insurance Brokers 
AVERAGE ADJUSTERS 


TORONTO, 44 King Street West VANCOUVER, Standard Building 
- MONTREAL, 507 Place d’Armes CALGARY, 140 Sixth Avenue §.W. 


Offices also im principal cities in the U.S. A., 
Havana, Cuba, Caracas, Venerucla and London, England 
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Suez Firm to Maintain 
Its Canadian Investments (Net Up 13% 


By VINCENT EGAN 

PARIS (Staff) —La Compa- 
gnie Financiére de Suez, better 
known under its old name of 
Suez Canal Co., plans to main- 
tain and eventually increase the 
investments it has made in Can- 
ada over the past few years. 

President Jacques Georges- 
Picot said that he had noticed 
some signs recently of European 
capita] being withdrawn from 
Canada, 

This was due, he believed, to 
growing confidence in European 
industry rather than to any 
lack of confidence in Canada. 


“As for us,” M, Georges-Picot 
told FP, “we have no intention 
of bringing back the capital we 
have in Canada, We plan to in- 

| crease it over the years.” 
| M, Georges-Picot, a tall, im- 
posing figure who is much like 
French President De Gaulle in 
appearance, recently returned 
to his office near the Fauborg 
| St. Honoré after a trip to Can- 
| ada. 
| “We are not planning to ex- 
|pand our investments immed- 
| iately,” the Suez president said. 
| He added: 
| “Our intention is certainly to 
| develop investments in Canada. 
But my recent visit gave us the 
| impression that we must wait a 
little before taking important 
decisions.” 

M, Georges-Picot cited the 
high premium on the Canadian 
dollar, the “too rapid develop- 
ment” of real estate and some 
other Canadian businesses, and 
the difficulties being encounter- 
ed by Canadian. producers in 
marketing oil and gas. 


(Canada’s net inflow of cap- 
ital, arising from _ securities 
transactions, was $294 million 
in first-half 1959 compared with 
$388 million in first-half 1958 
and $241 million in second-half 
1958, Published figures are not 
divided geographically.) 


Here are Suez’s major Cana- 
dian investments, as listed in 
the annual report for the fiscal 
year ended July 31, presented 
at the 108th annual meeting Oct. 
20: 

British Newfoundland Corp. 
—5% of its capital, 

West Canadian Oi] & Gas Ltd. 
—6% of its capital. 

Candiac Development Corp.— 
8.3% of its capital, This firm 
has undertaken a real estate 
development on the St. Law- 
rence south shore near Mont- 
real, 

Charterhouse Canada Ltd.— 
20% of its capital, This private 
bank, founded in 1953 by Brit- 
ish interests, has invested in 
several medium-sized Canadian 
companies. 

An option taken early this 
year on 125,000 shares of St. 
Lawrence River Mines, expir- 
ing May 15 (FP, March 7), was 
not exercised, the president 
said. 

High interest rates prevailing 
in Canada had made him think 
many times of increasing Suez’s 
Canadian investments, M. 
Georges-Picot said. 

But, since some sectors of the 
Canadian economy appeared to 
have been developed too quick- 
ly, Suez has decided to mark 
time, “We only think in terms 


Standard Wire & Cable 
Makes First Equity Issue 


First public offering of stock ; May 31, 1959, net profit totaled 
in Standard Wire & Cable Ltd. | $86,394 after provision of $3,961 
of Toronto was over-subscribed | for depreciation. 


this week. 

Underwriters Draper, Dobie 
& Co. offered 250,000 npv com- 
mon shares at $2.50. 


No income tax liability has 
yet been incurred, since avail- 
able capital cost allowances and 
losses carried forward exceeded 


Proceeds will be used to re-| earnings. 


tire $322,433 bank debt, a $75,- 
000 loan from a shareholder, 
and for general corporate pur- 
poses. 

This will include the pur- 
chase, for $172,938, of a 14-acre 
site on Highway 27, northwest 
of Toronto, where it is planned 
to build a new 120,000 sq, ft. 
plant. 

Standard will occupy the 
|plant under a 20-year lease. 

Standard began manufactur- 
ing operations three years ago, 
becoming the tenth wire and 
cable manufacturer in Canada. 

Victoria-born President Ed- 
mund S. Rose, 31, had previous- 
ly been Canadian agent for 
German manufacturers of wire 
and other products. 

Existing plant is operating 
seven days a week on a three- 
shift basis. 

Bulk of production is sold to 
electrical wholesale jobbers and 
to public utilities throughout 
Canada. 

Upon completion of the new 
plant—scheduled for next April 
—it is expected that Standard 
will sell much of its new output 
directly to industrial users such 
as steel mills, paper mills and 
mines. 

Sales totaled $2,227,510 in the 
year ended Aug. 31, 1958, and 
$2,063,819 for the nine months 
ended May 31, 1959. 

It is expected that report for 
the full year ended Aug. 31, 
1959, will show sales of about 


$3 million, and that volume will | 
rise to $7,090,000 in the first 
full year following completion ; 


of the new plant. 

Net profit totaled $101,137 in 
the 1957-58 fiscal year, after 
depreciation allowance of $34,- 
243. For the nine months ended 


e 
ANNOUNCEMENT 


MONARCH MORTGAGE AND 
INVESTMENTS LIMITED 
APPOINTMENT 


Steinberg’s 


MONTREAL (Staff)—Whirl- 
‘wind expansion of Steinberg’s 
Ltd. — Quebec-centred super- 
market chain—lifted sales 18% 
in the most recent fiscal year 
while profits rose 13%. 

Company estimates indicate 
a sales boost in the 1959-60 year 
of about another 40%, a result 
of continued expansion in the 
number of stores plus a full 
year’s operation of outlets ac- 
quired during 1958-59, 

Company announces consoli- 
dated net profit for year ending 
July 25 was $3,392,785 ($1.13 
per common and class A share) 
or 13.3% higher than $2,995,210 
(equivalent of $1.09 on fewer 
shares) in previous year, 

Consolidated sales rose to 
$178.3 million from $150.9 mil- 
lion, Net profit per dollar of 
sales was 1.9¢. 

Steinberg’s says it expects to 
add 60 supermarkets, over the 
next three fiscal years, to the 
108 operating. at the end of the 
last one, Results for the most 
recent year reflect acquisition 
during the period of 38 Grand 
Union stores in Ontario, as well 
as Ottawa Fruit Supply Ltd. and 
allied food markets, 

Company is aiming at sales of 
$250 million in 1959-60, 


of long-term development,” he 
explained. ; 

Future Canadian investment 
by Suez would probably not be 
in primary industries, but ra- 
ther in “transformation” or sec- 
ondary industries. 

Through an investment sub- 
sidiary, Suez continues,to hold 
a portfolio of well-known Cana- 
dian industrial stocks, purchas- 
ed on the New York Stock Ex- 
change. 

It has reduced its holdings of 
Canadian provincial, municipal 
and corporate bonds, which had 
a par value of $672,000 at the 
end of 1958. 

The company’s withdrawal 
from cana] operation was com- 
pleted last year, with final pay- 
ment by the United Arab Re- 
public of compensation for seiz- 
ure of the canal in 1956, Since 
then, Suez has become purely 
an investment company. 
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The Royal Trust Company 
offers you a 


GUARANTEED 
INVESTMENT 


Our Guaranteed Investment Receipts issued for a 
period of one to five years bear interest at 6%, 
payable quarterly by cheque. Rates for shorter 
terms are available on request. 


Minimum deposit $5,000. 
Your certificate will be sent to you by return mail. 


Interest rates are subject to change without notice. 


THE ROYAL TRUST company 


St. John’s, Nfld. Charlottetown Quebec Montres! Torente Hamilton 
Port Arthur Edmonton Lethbridge Halifax Vancovver Saint John, N.8. 
Sherbrooke Ottawa Kingston london Winnipeg Calgary Kelowna Victoria 


COMPLETE THIS COUPON AND MAIL IT WITH YOUR CHEQUE: 


WARTS STS ai iecwshcstadesesccsscovecces 


 diaaion + eeeeeenenesesscncess 
as EI , 


PLEASE PRINT 


-——=e- - 
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IMPORTANT: Please state the contractual period of time the deposit is to remain 


with us. You may select any period from 1 to 5 years. 


$50,000,000 


Province of Ontario 


6% Debentures, to mature November 15, 1969 
6% Debentures, to mature November 15, 1979 


To be dated November 15, 1959 


Principal and half-yearly interest (May 15 and November 15) payable in lawful money of Canada at the 
holder’s option at any branch of the Province’s bankers in Ontario, or in any of the Cities of St. John’s, 
Halifax, Charlottetown, Saint John, Quebec, Montreal, Winnipeg, Regina, Calgary, Edmonton, Van- 
couver and Victoria. Coupon Debentures for both maturities registrable as to principal only in denomina- 
tions of $500, $1,000, $5,000 and $25,000. Fully registered Debentures for both maturities in denominations 
of $1,000, $5,000, $10,000 and $100,000. 


The Debentures due November 15, 1969 will not be redeemable prior to maturity and the Debentures due 
November 15, 1979 will be redeemable as a whole but not in part on thirty days’ notice on November 15, 
1977, or on any interest date thereafter at 100 and accrued interest. 


Legal Opinion: Messrs. Daly, Harvey & Cooper. 


In the opinion of Counsel these Debentures will be direct obligations of the Province of Ontario, and 
principal and interest will be payable out of the Consolidated Revenue Fund of the Province. The 
proceeds of this issue are to be used for the purposes referred to in The Ontario Loan Act, 1958. 


Information regarding the financial position of the Province will 
be found in the official circular, which is available upon request. 


I’ is expected that interim Debentures in bearer form in denominations of $500, $1,000, $5,000 and $25,000 
will be ready for delivery on or about November 16, 1959. We, as principals, offer these Debentures, tf, as and 
when tssued and accepted by us, subject to prior sale and subject to the approval of Counsel. 


Prices: 


1969 maturity: 100.00 and interest* to yield 6.007 


1979 maturity: 


99.25 and interest* to yield about 6.06% 


*Ne accrued interest in respect of Debentures purchased andpaid for on or before November 16, 1959 


Wood, Gundy & Company Limited 
Dominion Securities Corpn. Limited 


A. E. Ames & Co. Limited 


Royal Securities Corporation Limited 
Harris & Partners Limited 
Equitable Securities Canada Limited 
W. C. Pitfield & Company Limited 
Collier, Norris & Quinlan Limited 
Anderson & Company Limited 
Brawley, Cathers & Company 


McLeod, Young, Weir & Company Limited 
Bell, Gouinlock & Company, Limited 
Mills, Spence & Co. Limited 
Cochran, Murray & Co. Limited 
Dawson, Hannaford Limited 
R. A. Daly & Company Limited 
James Richardson & Sons Bankers Bond Corporation Limited 
Fry & Company Limited . Matthews & Company Limited 
J. L. Graham & Company Limited —_ Bartlett, Cayley & Company Limited 
Charles H. Burgess & Company Flemming & Company 
Walwyn, Stodgell & Co. Limited 


Midland Securities Corpn. Limited 
Burns Bros. & Denton Limited 
Gairdner & Company Limited 


The information contained in this advertisement is based apon statements on which we have relied. We do sot guarantes but believe the information herein to be true, 


. 
/ 
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JAMES HOWDEN 
& COMPANY 


(Boiler Auxiliary & General 
, Engineers) 


A VERY 
SUCCESSFUL YEAR 


MAR. CRAWFORD W. HUME'S 
REVIEW OF HOME AND 
OVERSEAS ACTIVITIES 
The 53rd annual general meeting of 
James Howden & Scone Limited, 


was held on October 14 in Glasgow, 
Scotland, Mr. J. Howden Hume, B.Sc., 


Hydro Turns 
The Heat On 


Electricity joins battle with 


oil, coal and 


gas for your 


home heating dollar ... . 


By FORBES GILBERTSON 
The battle for your home 


Hydro’s direct mail campaign. 
| @ Hydro is working hard at bet- 


F.Inst.F., presiding in the absence of| heating dollar is getting hotter.| ter methods of insulation, in To- 


the’ Chairman, Mr. Crawford W.| 
Hume, M.LN.A. | 

The following is the Chairman’s| 
circulated statement: 

The Parent Company’s profit before 
taxation is £862,123, an increase of | 
£135,661. The subsidiaries, apart 
from Canada, have had a good year, 


The three giant contestants, 
coal, oil and gas, have a new and 
relatively untried challenger in 
electric heating. 

Hydro has taken an initial but 
vigorous step into the ring and 


ronto is using foam plastic in 
| large sheets fastened to masonry 
| wall and plastered over. At least 
| one 300-unit low rental housing 
project in Western Ontario will 
be heated by electricity. 


but the accounts of the Canadian sub-| shapes up as a strong future|@ Cost still runs about 25% 
sidiary show a loss of £243,311. This contender. (FP, July 11, Feb 7). 


was not unexpected and I refer to it 
again later. 
for United Kingdom and Dominions’ 
Taxation, the Group profits are: down 
by £50,949 and, after transferring 


£150,000 to General Reserve, there | 


remains in the accounts of the Parent 


Company for allocation a sum of|for over. 400 eleotrically-heated | sale price of the electric heating 
' £356,461 as compared with £233,341| homes, will add another 1,000| equipment which doesn’t apply 


last year. 

If the recommended Dividend of 
20 per cent. is approved there will 
remain a balance to be carried for- 
ward in the Parent Company's ac- 
counts of £189,248. The Group bal- 
ance to carry forward will be £83,975. 
FACTORIES FULLY EMPLOYED 

During the year the factories at 
home have been fully employed with 
the pleasing result of the increased 
— of the Parent Company which 
elps to compensate for the develop- 
ment loss in Canada. Reduced profit 


After making provision 


These are the highlights in the 
struggle for the fuel home heat- 
| ing market: 
@ By the end of 1959 Ontario 
| Hydro will be supplying power 


homes in 1960. 

| By 1965, the figure will be 
16,000 and, by 1975, there will 
be at least 150,000 electrically- 
| héated homes in Ontario alone. 


This is a conservative esti-| 


imate, Electric heating is now 
being used in 30 homes in the 
| Greater Winnipeg area. 

|@ Hydro has published stand- 


ards to be followed by electrical 


above similar oil or gas heating. 
Hydro claims benefits of electric 
|heat outweight cost disadvan- 
| tage, is making every effort to 
get installation costs down. 
| There’s an 11% tax on the 


| to other kinds of heating equip- 
ment. 
Canadian Curtiss-Wright 
Ltd., is offering a new space- 
|saving electric furnace for 
| homes. It occupies only about 12 
cu. ft. compared to the average 
| 150 cu. ft. for a conventional oil 
|furnace and fuel tank. Cost} 
| about $700. 





margins, however, continue to apply,| contractors. It is now distribu- | 


making it extremely important for us| ting them to building contrac-| 


put which we have accomplished. | € os 
This will not be easy as orders be- | Over 10,000 packages of liter- 


came increasingly difficult to obtain| ature on electrical heat will soon 


during the year and did not keep pace 
with the output. Last year I referred 


|go to electrical and building 
| contractors, real estate men and 


to the fact that the United Kingdom}... 
business of the Parent Company had! architects. : 

declined but that its export business | @ Hydro will also develop a cor- 
to other countries, in addition to the | respondence course to give elec- 
three principal Dominions where our | trica] contractors more intensive 
subsidiaries operate, had been good. “sa ; 
This tendency has continued during| and advanced training. 

the year under review. As you know,| @ It has established the Triple 
however, there has been in recent| Seal of Quality. 


to maintain the high volume of ®ut- | tors | 


eae 


months a steadily increasing demand | 


for consumer goods. If this continues 
it should be followed by increasing 
demand for capital goods for the gen- 
eration of more power and this should 
rovide us with an expanding market 
or our normal products. 
NEW PRODUCTS 

The state of our order book has 
been helped by the widening of our 
range of products, It has been our 
endeavour to bring into our activities 
mew products associated in some way 
with those well established in our 
business. Our newer products, such as 
electro-precipitators and rotary com- 

ressors, are developing satisfactorily. 

e have booked substantial orders for 
the former and the fatter is in ever- 
increasing demand. With a view to 
widening our base still farther we are 
now in a position to manufacture com- 
plete sintering equipment for steel 
works. This departure stems from 
work which we have been doing for a 
number of years on special fans for 
sintering plants. The nature of the 
manufactures involved links up very 
closely with that of our others manu- 
factures and the techniques are already 
well known to us. 

In the last year, a substantial part.of 
our fan research has been devoted to 
nuclear power applications. This mar- 
ket is as yet small and unremunerative 
but it is one which should become 
valuable in the years ahead and one 
which we cannot afford to neglect. 

OVERSEAS ACTIVITIES 


; 

As I have already said, the sub-| 
sidiary Companies, with the exception | 
of the Canadian Company, have | 
shown satisfactory profits but, as you 
will recall, I said last year that this| 
subsidiary would require the support 
of the Group for a year or two until 
it was properly under way. The estab- 
lishment of such an organisation is 
slow and expensive and in the early 
stages the full recovery of overheads 
is impossible. It must be remembered | 
that the factory started operating only | 
at the beginning of the year under | 
review and by the end of the year was 
Producing at about two-thirds of its | 
economic load. The position should 
new improve considerably but it is not 
anticipated that the Canadian Com- 
pany will contribute to the profit of 
the Group for some time to come. In 
common with the experience of other 
heavy engineering concerns in Canada 
our Company there has found orders 
more difficult to obtain in the last year | 
as a result of the general recession. 
There are indications that the Cana- 
dian economy is recovering but the 
effect of such a recovery is felt last in 
heavy industry. For the reasons I| 
mentioned two years ago I am satisfied | 
there is an excellent potential market 
for our specialties in Canada and I 
look forward with confidence to the 
time when the Canadian Company will 
prove to be a valuable mé@mber of the 
Group. ; 

Fhe African Companies have had a| 
successful and profitable year. The! 
order position is good and I expect | 
that they will have another good year. | 
The acquisition of the minority share- | 
holding of Safanco Limited, the South | 
African manufacturing subsidiary, has | 
permitted certain adjustments to be | 
made in the African organisations | 
which should allow them to operate 
more efficiently and ,economically. 

In Australia, too, the results have 
been good and the Company there 
is in a healthy condition as was to be 
expected from. the indications last 
year. 

The advance shown in the accounts 
as having been made to the associated 
Company was to provide it with| 
further working capital and it is ex-| 
pected that the investment should be 
Profitable. 

We have had, on the whole, a very 
successful year and I have pleasure in 
thanking the executives, staff and 
wor! le for their application, hard 
work and loyalty. 

The report and accounts were 
adopted and the other formal busi- 
Bess duly 
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Electrical contractors who in- 
| stall electric heat systems must 
have their design estimates 
| checked by Hydro before start- 
| ing. If it meets all standards — 
i contractor’s, the manufac- 
turers, and those of Electric 
| Heating Association of Ontario 
— the seal is approved. 

The triple seal will keynote 


New Plant 


For Industry 
|N ear Oakville 


| A 30,000 sq.-ft. industrial 
| plant will be built north of the 
| Queen Elizabeth Highway op- 
|posite the Ford Motor Co. at 
| Oakville, Ont. 

Divided into equal units of 7,- 

500 sq. ft. in radiating L-shaped 
designs from private but. cen- 
| trally located reception and 
| office areas, the units will be 
| offered for lease to four differ- 
ent companies. Guarantee to 
each of adequate land for future 
expansion will be included. 

Falgarwood Holdings Ltd, is 
building the plant, first in a 
multi-stage plan for a 200-acre 
integrated and architecturally 
controlled industrial, commer- 
cial and residential development. 

Entire building will be fram- 
ed with prestressed concrete 
beams eliminating interior col- 
umns, said Louis Mayzel, presi- 
dent and owner of Falgarwood 
Holdings. 

Mechanical fittings, such as 
heating and ventilation, are 
constructed in a single package 
servicing the four individual 
units. Each unit will have its 
own shipping, receiving and 
truck loading areas. 

Architect is Bregman & Ha- 


|mann, G. E. Hanson Associates 


developed the town planning 


| scheme. 


Phase two of the development 
will be construction of single- 


| family detached honies with lot 
}areas of 5,500 and 5,000 sq. ft. 


New approach taken by Tra- 
falgar township, including re- 
visions in zoning bylaws, 
demands both industrial devel- 
opment and growth of balanced 
residential] and commercial 
areas. 

Falgarwood plan of develop- 


|ment calls for housing balanced 


betweem low and medium-high 
price brackets. Special semi- 
detached structures and homes 
for rental are projected. 


Firms to Exhibit 
Office Equipment 


First annual business equip- 


tober 24, 1959 


YOUR FREIGHT ARRIVES THE DAY BEFORE 


THE FINANCIAL POST 


by Midland Superior Two-Driver Freightliners 


A day saved means dollar savings ... when you ship freight to or from Alberta by Midland Superior Express. 
Midland Superior double-mans each cross-country trip . . . delivers door to door without re-routing 
or unloading in transit. Temperature control equipment protects your freight en route. Departures are 
daily and teletype service connects all branches. Small shipments or truckload lots... 
Midland Superior can deliver YOUR freight a day sooner. 


MIDLAND 


SUPERIOR 
Cathtedé—vmiren 


Call: 


tional campaign in magazines) 
no waste products; no chimney,|!and newspapers is planned for 
can be located anywhere. | 1959-60. 


Gas men feel electric utilities|» Oi] companies will also spend 
won't be able to supply enough | more on advertising, playing up 
energy to make an all-electric] a “heating service” offering cus- 
home feasible for many years. | tomers a long-term budget deal 

Meantime, the other major/|for both fuel and service. 
heating fuels have taken these| They are also watching Im- 
steps: | perial Oil’s plan to provide sec- 
> The gas industry is boosting | °"4 mortgages to oil customers, 
its advertising activity. and the idea could spread, 

The Canadian Gas Association | > Coal is the “podr sister” of the 
will supply national television | home - heating market, Refine- 
and radio commercials with|ments in stoker firing have} engineer and works manager of 
members picking up the tab for | helped but the going is tough Burndy Canada Ltd., will be the 
local tie-ins. An expanded na-| against the newer fuels. | first general manager and a di- 


Canadian Heads 


New jointly-owned corpora- 
| tion, BICC-Burndy Ltd., has been 
formed by Burndy Corp., Nor- 
walk, Conn., and British Insulat- 
ed Callendar’s Catiles Ltd., Lon- 
don, Eng. 


Advantages: quiet gua 


The U.S. company makes elec- 
frical connectors and the English 
firm is said to be largest cable 
manufacturer in the world. 


ALCAN - 


This Is the new mark of THE ALUMINUM COMPANY 


«+ees Symbol of the dynamic future of aluminum 


and of the organization that is Canada's major 


source of all forms of this versatile modern metal. 


ALUMINUM COMPANY OF CANADA, LIMITED 


ment show in Western Ontario is} 


scheduled for Nov. 
Queen's Park, London. 

Almost 50 exhibitors are al- 
ready slated to display varied of- 
fice equipment and furniture 
products. 

The show is sponsored by the 
London chapter of National Of- 
fice Management Association. 


11-13 in 


SPP DE ate. oP oS OS ee oe 


An Aluminium Limited Company 


TORONTO (CH 1-8525) 
MONTREAL (RI 8-8846) 
HAMILTON (JA 2-3501) 


CALGARY 
(CH 3-3471) 


. 


EDMONTON (GR 9-2071) 
LETHBRIDGE (FA 7-7100) 


» VANCOUVER (HA 3192) . 


New Corporation 


rector of the new company. 
BICC-Burndy Ltd., will make 


and sell a complete line of Burn- | 


dy electrical connectors and in- 
stallation tooling throughout the 
British Commonwealth, with the 
exception of Canada, New Zea- 
land and Australia where they 
are presently marketed through 
other channels. 


Manufacturing operations will 


| New Linen Plant 


In New Brunswick 
} From Our Own Correspondent 

| SAINT JOHN:—Atlantic Uni- 
form and Linen Supply Ltd. wil! 
build a 15,000 sq. ft. plant at 
| Lancaster. . 


| It will employ 40 and pro- 
| duce wiping cloths, commercial 
| garments, table cloths, towels and 
| companion lines for the Atlantic 


| start at the BICC accessories divi- | market. 


sion works in Prescot, Eng. in 


President is Harry Balsky, 


A. G. Thomson, formerly chief| January, 1960. Both production | Montreal, president of Atlas Ster- 
and marketing will include full 
rangé of Burndy’s electrical con- 
nector line. 


A 
kB 


ilized Wiping Products Ltd. Dav- 
| id N. Cormack will manage the 
| plant. 





October 24, 1959 THE FINANCIAL POST 


No Moose Here 
Just Us Realtors 


Tight money will hold the 
spotlight for Canadian and U.S. | 
realtors at the annual conven- 
tion of the National Association 
of Real Estate Boards in To- 
ronto, Nov. 6-12. 

Largest real estate convention 
ever held in Canada, some 7,000 


extra income you'll want! 


Be financially independent with a Confederation Life 
Pension Plan! 

There’s a big difference between retiring in comfort 
and retiring with just enough money for necessities. 
By acting now, you can easily arrange for a good 
retirement income—without risking your savings. 

The Confederation Life man will help you pick a 
delegates, 3,000 from Canada |°omference will discuss “expand- . Pension Plan that fits your needs exactly. So you can 
alone, are expected to attend|i"6 horizons of real estate| go, . soe, plan now at what age you want to retire and how much 
from the U. Sq Puerto Rico, | °tucation”. a } income you want to have. 

Hawall, Alesies S02 Asstralis:|@ Semleus'te diecass latest And with a Confederation Life Pension Plan, your 
Last NAREB convention in To- | techniques and major problems depesidisity his ba'protected too. Spotial ia nae, 
ronto was in 1930. in specialized areas will be held segment 
Sessions will be held at the| by a number of affiliated groups. insurance can be provided, at your option. Another 
Soa roe ane ent «| tacked: important point—you can register your Confederation Life 
Pension Plan for income tax savings. 


Bates, president, Central Mort- 
gage & Housing Corp. and 
Clarence Elliott, assistant Gene. | 
urer,e mortgage loans, Great 
Western Life Assurance Society, | 
Winnipeg. 


@ A real estate educational 


‘ 


Sheraton, Lord Simcoe, West-| National Institute of Real 
bury and Park Plaza hotels. Estate Brokers, American Insti- 

Speakers will include N. RB. | tute of Real Estate Appraisers, 
Crump, president, Canadian National Institute of Farm 
Pacific Railway, C. D. Graham, Brokers, Society of Industrial 


deputy munister of agriculture | Realtors, American Society of | 
for Ontario, and prominent | Rea} Fstate Counselors. 


Cc ; , 

noenieal seated Offbeat sidelight to the con- 
@ Committee on real estate vention: 
economics will hold a panel dis-| Harassed Toronto realtors or- 
cussion Novy. 9 on the outlook} anizing the convention are 
for the mortgage market in|being plagued with questions 
1969. An attempt will be made|from U. S, realtor - hunting 
to forecast the future in this| enthusiasts, 

vital area. Main one: “Where can we 

Members will include Stewart’ shoot a moose?” 


=———— MAIL THIS IMPORTANT COUPON TODAY — 
Confederation Life Association, 

321 Bloor Street East, 

Toronto 5. 

Please send me your free booklet "Retiring in Comfort” 
which tells how | can be financially independent when 
| retire. 


NAME... 


Oo 
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PROTECT THE ONES YOU LOVE, CONSULT 


ederation Life 


ASSOCIATION 
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ADDRESS 
cry.. 
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period, sales were 1,944,563 net tons Mining 

and production 2,587,383 net tons. | LORADO URANIUM MINES had | 
a net loss of $1,088,822 in the year 
|}ended April 30, 1959 (loss of $18,- 


| 025 in preceding year). 


T 
1958 
$449,866 


Arrangements have been made to 
ship from the Baie Comeau port 
| throughout the winter. At July 31, 
1,421,662 | metal inventory was substantial, but 
ear | most has been sold since. Company 


when operating at about 400 tons | Food CONDENSED BALANCE SHEE 
daily, President B. W. Lang states. | ent at June 30: 195 
In the first four months of the cur-|_ BROOKE BOND CANADA (1959) | 


: ; ” | Not PRS esnee 
|rent fiscal year to Aug. 31, opera- LTD., Saint John, N.B., consoli- | Accts. * bills, TEC, seces 
| tions were at rate of about 435 tons 


dated net profit of $240,602 was | Inventories 
| daily, showing an operating profit| 31.5% lower than previous year’s 


$513,316 
399,388 
1,715,826 
3,886,180 
168,487 


25% of the year. 


CONS. INCOME ACCOUNT 


Company Reports 


| Prep, exp. .......06 oes 
7 mos. 


iron and Steel 


HAYES STEEL PRODUCTS Lid., 
Merritton, Ont. consolidated “net 
profit for the year ended July 31, 
1959, was $356,783, compared with a 
net loss of $692,270 for the previous 
fiscal year. Consolidation for 1958- 
59 fiscal year included the accounts 
of B-W-H Service Parts Ltd. in 
which the company owns a 75% in- 
terest. This resulted in net profits 
being increased by $43,503. 


Loss carry-forward reduced in- 
come taxes otherwise payable by 
$142,000. P 


Increased volume and economies 
realized from plant rearrangement 
and modernization resulted in the 
improved earnings, Chairman C. A. 
Dana and President J. E. Martin 
reported. 


CONS. INCOME ACCOUNT 
Years Ended July 31: 41959 
Net oper. inc $646,607 
Add: Other inc. .. 104,934 
Prof. sale f.a. ,.. 
Net earnings ......++. 
Less: Depreciation ,.. 
Income tax .. 
Minority int. 
Net profit 
Less: Dividends . 140,000 210,000 
Surplus for year ...+ 216,783 4 3902,270 
tLoss or deficit. | 
sConsolidated to include B.W.H. Service 
Parts, Ltd. 
Earnings per Share and Dividend Record: 
Common $2.55 d$4.94 
Paid 1.00 1.50 
Shares o/s at July 31: 
Common 140,000 


1958 
$$390,579 
84,875 


13,292 | 
$292,412 
399,858 


751,541 


2,270 | 


140,000 


CONDENSED CONS, BALANCE SHEET | 
As at July 31: 41959 58 
Cash / 
Short-term cert. ’ 
Accts. rec. less res, .. 1,201,039 
Inventories + 3,247,456 
Total curr, assets ,. 6,492,913 
Prepaid exp. .....++. ° 83,584 
Investments 87,125 
Fixed assetst . 2,666,742 
Total assets 
Accts. pay. 
Taxes pay. . 
Total curr, 
Res. for inc 
Minority int. 
Capital stock .... 
Capital surplus .. 
Earned surplus 686 , 
tAfter depr .-. 5,246,199 4, 
4sConsolidated to include B.W.H, Service 
Parts, Ltd 
Working 


capital 5,362,002 4,211,576 


Coal | 


DOMINION COAL CO., Sydney, | 
N.S., consolidated net loss for the 
year ended July 31, 1959, was $1,- 
805,345 after deducting Springhill 
disaster expenses of $683,449. For | 
the previous fiscal period of seven 
months ended July 31, 1958, con- | 
solidated net’ profit amounted to 
$360,466. | 


The disaster at Springhill necessi- 


ANNOUNCEMENT 


HERBERT A. WATTS LIMITED | 


VICTOR R. PERRY 

\ Herbert A. Watts, President of Herbert A 
Watts Limited, Creators ond Producers of 
Direct Mail Advertising, a@nnounces the 
addition of a Public Relations Department 
end the cppointmenf of Mr, Victor R. 
Perry as Director of Public Relations. 

Mr. Perry, formerly Public Relotions 


Officer for the Post Office Department 


hes hod twenty-seven yeors experience in | 


this field of work, end his experience in | 


matters of direct mail ond Public Relations 
is now available to all present and future 
Watts’ clients. 

Mr. Perry is o member of the Toronto 
Advertising and Sales Club, Onterio Pub- 
lie Relations Society ond on Honorary Life 
Member of The Direct Mail Advertising 
Associction. 

Mr. Perry is well known both in Can- 
eda and United Stotes for his contribu- 
tiens to the field of Direct Mail Advertis- 
ing and will continve his contocts when 
end where Direct Mail people gother. 


| tated closing that colliery and ter- | 


minating the operations of Cumber- | 
land Railway & Coal Co, The com- | 
pany is disposing of its remaining 
assets. Operating and contingent re- 
serves of this subsidiary have been | 
transferred to the company’s deficit 
account. 


The prospect for improvement in 
coal sales is doubtful, the board of | 
directors reported, “particularly in| 
view of the efforts being made to| 
expand the utilization of natural | 
gas in Ontario and Quebec”, } 


Inventories at July 31, 1959 were | 
substantially reduced from the pre- | 
vious year. Coal stockpiles had been 
reduced by approximately 550,000 | 
net tons to 760,000 net tons. 


Capital expenditures for the year | 
ended July 31, 1959 totaled $1,-| 
268,467. Serial equipment bonds, | 
amounting to $750,000 were issued | 
during the year to finance the pur- 
chase of 150 steel hopper cars. 

Advances under the Coal Produc- | 
tion Assistance Act amounted to 
$508,060. No additional repayments 


| were required. 


Coal sales for the 1958-59 fiscal 
year totaled 3,593,435 net tons. Pro- 
duction was 3,038.495 net tons. For 
the preceding seven month fiscal 


AIR. CONDITIONING CONTRACTOR: 
Albera Universal Limited, Toronto 


| 25% collieries were idle for about 
} 
1 
| 


| Less: 


| Accts., 


| Funded ‘debt , ‘i 


12 mos, 
ended ended 
July 31 
1959 1958 
$855,994 $2,087,079 
1,740,743 996,900 
1,024,596 519,713 
Inc. tax $104,000 210,000 
Net profit & surp. ..*1,805,345 360,466 
tIne, tax recoverable. 
*Net loss & deficit. 
Times All Interest Earned: 
Before deprec. 


Period: 

Net earnings .sccccss 
Deprec. 
Interest chgs, 


0.84 
After deprec ‘ 


4.02 
2.10 


Earnings per Share and Dividend Record: | 


Pref.: Earned 
None paid. 
Com.; Earned 
None paid. 
Preferred dividends in arrears totaled 
$2,218,064 at July 31, 1959. 


$8.65 $1.73 


44.41 0.10 


| Shares outstanding: 


6% Pref., $25 par .. 
Common, $25 par .. 


208,759 
480,000 


208,759 
480,000 


CONDENSED CONS. 
As at July 31: 
Cash aed ee 
etc., rec., 
less res 
Inventories 
Prep. exp 
Total curr, 
Invests 
Misc, assets 


BALANCE SHEET 
1959 1958 
$130,741 $73,254 


7,335,230 
723,648 


5,638,920 


388,173 


assets . 21,613,280 


| Fds. re mine mech, . 


Fixed assets* 
Total assets 
Due bank ....... 
Accts., etc., pay. 
Serial bds due 
Total curr. liab. 
Loan 


er eeoees 22,835 

40,5 2 

6,494,9: 
6, 561 
713,500 
18,000,855 
sseeee 5,198,246 
2,991,000 3,054,500 
3,381,928 3,878,169 
17,218,975 17,218,975 
2,449,885 
34,177,254 
3,897 366 


eeeeee 
Reserves 
Capital stock ..sses. 
mie is 
*After depr. of .... 
Working capital 


15,512,933 | 


Combination of shortage of acid, 
contamination of water supply, and 
|major overhaul of the mill resulted 
in insufficient earnings to meet sink- 
| ing fund requirements of the funded 
| debt. 
| As a result, company gained ap- 
proval from debenture holders for 
changes including postponement of 
debt maturity from March 1, 1962 to 
June 30, 1963, changes in sinking | 
fund provisions, and discontinuance 
of security fund contributions by 
custom shippers (instead, shippers 
now receive lower price for ore). 
Stepped-up exploration and de- 
velopment during the year resulted 
in an increase of ore reserves, which 
are now considered sufficient to last 
at least into 1961. Limited explora- 
| tion on the 4th and 5th levels indi- 
cates the extension of ore to depth. 

Lorado can meet operating ‘costs 

ONTARIO GOLD 

The 30 gold mines which op- 
;erated in Ontario during the 
month of August, 1959, produced 
a total of 191,598 oz. of gold and 
29,141 of silver with a total| 
| value of $6,428,545. In the same} 
| period last year, the mines re-| 
ported output of 202,798 oz. of| 


OZ. 


34,174,507 | 


1,563,629 \ gold and 31,543 oz. of silver with | 
3.612.425 / total value of $7,006,517. ! 


| Oper, 


| Less: 


| Accts., ete., pay 


5,883,729 expects inventory to remain low in 
1,356,701 | current fiscal year. 
1,388,885 CONS, INCOME ACCOUNT 
8,629,315 | 7 mos. 
2,593,286 | ended 
10,436 | July 31 
165,000 2 1959 
2,768,722 | Oper, profit ......0+++ $3,732,045 $814,101 
4,969 | Add: Inv. inc, 161,750 273,750 
| Net earnings .. 3,893,795 1,087,851 
: Deprec, 2,428,216 $1,637,932 
Int, & chgs, 2,086,664 11,364,148 
Net loss . 621,085 1,914,229 
tNet of $155,635 included in cost of 
metal used for construction 
+Net of $1,334,010 charged to construce 
tion 
| CONDENSED CONS, BALANCE SHEET 
j July 31 Dec. 31 
1959 1958 
$135,579 $1,536,009 
2,038,072 823,920 
288,593 
9,688,994 8,908,835 
840,804 135,398 
12,703,449 11,692,755 
1,772,500 1,772,500 
‘77,202,564 78,085,316 
~.369,610 1,418,200 


| “otal curr. assets ,,. 6,683,197 
1,356,701 
1,540,107 
9,580,005 
3,502,698 

9,979 

40,817 
3,553,494 


of $135,749 before write-offs. 
INCOME ACCOUNT 


| $350, 75. | Inv, in subs. ...... éue 
| The name of the company 2 
Years Ended Apr, 30: 1959 1958 | changed from T. H. Estabrooks Co. | accts., etc., pay. 
Total production $9,855,600 $6,337,307 | Reduction in earnings “is not un- Divd, pay, ....+. 
Less: Oper. exp, 8,035,967 5,699,493 | satisfactory considering the diffi- ee =. pret 
— —. n' 1,819,638 or at, | Culties encountered,” President H. L.| wortgage pay... 
Net earnings .... 649.025 | Keen reports. Instant coffee is tak- | Empl. pension 
Deb. interes 551,321 | ing an increasing share of the mar- ne aes 
en es 33.614/ ket, but the market for tea has re- | GaPitai surplus 
Devel, exp ae ? mained steady. | Earned surplus 
> 7 : . . . + 
ies ceacccesoees | St zoamE 1s 633 |, Authorized capital was increased Working aed ee 
Earnings per Share and Dividend Record: | ae cee Pee — a pve As at June 30, 1959, contingent liabilities | 
Common ’ $0,227 =. d$0.004 | snares and a vo Stoc Ivi- 
None paid, | dend was paid. Company transferred 


amounted to $329,723 
| As at: 

Shares o/s at April 90: | $1,250,000 from several reserves and lron and Steel Cash 

Common, $1 par .... |surplus accounts to earned surplus, 


: Accounts rec 
acc ; CANADIAN BRITISH ALUMI-| Ro... : 
i 7 Pe | . pend, 
| and capitalized this amount by the | NUM CO., Montreal, sustained a net | Inventories* 

issue of the additional 250,000 shares. loss of $621,085 for the seven-month | Prep. exps. 

cea : aad | OSS wer Total curr, ts .. 

| econ Sea eee nee | period ended July 31, 1959. For the | my: assoc. cos... 
Inventories 1,358,481 949,949 | Net earnings .... $595,592 $799,274| year @nded Dec. 31, 1958, net loss | Fixed assets} 
Prepaid exp. ......... 61,337 83,552 | Less: Deprec. ....see. 176,812 173,068 | amounted to $1,914,229. Bd. & deb disc. & exp. a ” 
Total curr. assets .. 2,769,277 2,326,646/ Mtge. int. ....ccosee 178 231| The plant was being brought up| Total assets 99,048,123 98,968,771 
Funds held by trustee 721,079  367,618| Income tax .... 178,000 275,000 | ; Dye bank 8,950,000 6,350,000 
Investments .. 37,478 39,112 | Net profit . 240,602 to full production during the latest 
Deferred charges . 297,876 379,416 Less: Pref. divd 40,604 


350,975 | | Accts,, etc., pay. .... 2,382,203 4,311,395 
42,163 | fiscal period. Despite price reduc- | Funded debt instal, .. 400,000 

Mine devel 1,604,446 2,004,446 | Surplus for year ..... 199,998 ** 

Mining props 133,800 133,800 | Earnings per Share and Dividend Record: | 


| Mtge. instal, ..... 3,2 
$08,812 tions and lower sales volume, net| Total curr, liabs, ... 11,790496 10,736,183 
Fixed assets* .... 8,714,509 9,897,482| 4.16% Pref, $6.33 $8.77 | loss was less than anticipated, Chair- 
Total assets . . 14,278,465 Paid .. 1.04 1.04| man I, A. R. Stedeford reports. 


Mortgages 2,567,136 2,584,677 
15,148,520 | Funded debt + 47,600,000 48,000,000 
Bank overdraft 1,603,399 1,622,061| Com. (new)t ... 0.40 The transmission line from Bersi- 
Notes payable None paid. . : 
mis Power Station was energized 


Year 
ended 
Dec. 34 

1958 


1,819,633 
547,500 
109,036 

81,540 
445,379 


4,804,040 4,804,040 


CONDENSED BALANCE SHEET 
As at Apr. 30: 1959 1958 
Settlements rec. $1,258,300 $1,214,101 
Accts., etc., 91,159 79,044 1958 


seeee 


Capital stock .. «+ 39,620,865 .39,542,140 
26.178 | Deficit 2,535,314 1,914,229 

969,748 Com, (old) aida 1.2 ’ 
2,617,987 | Following increase in authorized com- March 10, seven months early. This 
367,618 | mon share capital to 500,000 shs., $5 par,| alowed furnaces of Stage 2 to be 
9,125,000 | and i f 250, hs. t : é | 
capo [aniaesene 30007 ane. “asa stock | Srought into full production by late | 
58,875 | Shares o/s at June 30: | May. Modifications and additions in 
52,820] 4.16% Pref., $25 par 38,014 940,020 | the casting shop have enabled the 
000 company to offer a diversity of 


Common, $5 par ... %500,000 
$250,000 shs. issued during the year as a | : 
shapes to its customers. 


575,904 
2,179,308 


9 


tAfter deprec. ..... 4,221,496 1°793,567 
*At lower of cost or market. 
NEW BANK BRANCH 
A new branch of the Bank of 
Montreal will open at Chambly, 
|\Que. on Nov. 2 L. F. 4H, 
| Deschenes will be manager. 


ED 


Total curr, liab, .... 
Trust fund 
Funded debt 
Capital stock 
Surplus 
*After depr. of 
4Deficit. 
Working capital *291,341 
*Excess of curr. liab, over curr, assets. 


2,979,040 
42999 ,707 
1,777,820 


stock dividend. 


HO SAID DIRT CHEAP? 


Glean air can cut air-conditioning costs up to 20% 


that bring discomfort. Hi 
business is the most profitable. 


DINING OUT AND WITHOUT objectionable air-borne impurities 
customer always come back. A 


In the new Saphire Tavern a Honeywell Electronic Air Cleaner saves money 
while keeping air c-l-e-a-n... it could do the same in your premises 


In Toronto's brand-new, grand-new Saphire Tavern 
a Honeywell Electronic Air Cleaner traps chokey, 
smoky air-borne particles ... helps remove internal 
odors... keeps patrons smiling instead of smothering. 


To air-condition the ‘Saphire’ would ordinarily 
require a 20-ton compressor with standard filters. 
However, by installing the Electronic Air Cleaner 


a 15-ton capacity compressor handles the job... 
with ease! 


and allergy discomforts. 


Two types of Honeywell Electronic Air Cleaners are 
available to fit any air conditioning:or ventilating 
system: Field Assembled.models which are built and 
assembled at the factory, disassembled and shipped 
to job site for erection in the duct-work; and Custom 
Package models, built with a package-enclosure, test- 
ed and shipped completely assembled for installation. 
For expert information and assistance in specifying, 
or installing Honeywell Electronic Air Cleaners 
call the nearest Honeywell office, or write to 
Honeywell Controls Limited, Commercial Division, 
Toronto 17, Ontario. 


Honeywell 
| hits 1c Cauca 


The Honeywell Electronic Air Cleaner does such a 
complete job of purification it can cut air condition- 
ing costs up to 20%. Here's why: It reduces the need 
for “pulling in” large volumes of outside air that 
may be costly to cool or heat. Air that is already 
heated or cooled can be cleaned and recirculated. 


The Honeywell Electronic Air Cleaner removes at 
least 90% of bacteria, viruses and pollen from the 
air... reduces the dangér of communicable diseases 


womerwi 


aM er | ae t 
BLACK OR WITH CREAM, the coffee break and she air are always COCKTANS FOR TWO or one hundred thirty, the air in the Saphire 


enjoyable at the Saphire - Shop. Glassware and silver. stay vey ae pleasant ... and pure. Clean air will save decorating 
an. r 


repeat 
: sparkling longer when air is ¢ aning costs. 


ENTERING AIR CARRIES DIRT INTO THE Electronic Air Cleaner in THis DIRECTION p 


CLEAN AIR OUT 


Saver 


As dirty air enters the air cleaner, particles of dust and dirt are 


given a positive electrical charge. The 


dirty air then passes over 


collector plates which have a negative charge and collect all the 
dust and dirt particles—just as a magnet attracts iron filings. 


HERE'S PROOF 


Common air-borne contaminants 
range in size from 50 fo .001 microns. 
Im this area are the major causes of 
soiling and many respiratory ills. Ic 
should be noted that the ordinary: 
mechanical filter removes. only part 
of these contaminants—for practical 
purposes, very little under 5 microns. 
But notice the wide range of protection 
you get with a Honeywell Electronic 
Air Cleaner. Here you get not only 
the removal of large coarse particles, 
but microscopic carriers of many other 
kinds of dirt and disease, as well. 


—>——- FUNGUS SPORES 
vieus 


Oll SMOKE 
TOBACCO SMOKE 


Se rr ee ee 8 ee eee ee ee 
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Industrial Growth 


Manufacturing 


plants new to 


Canada; expansions of existing 
industry across the nation. 


Velleyfisld, Que. 


Nichols Chemical Co. is 
building a large new control 
laboratory at its Valleyfield 
plant to provide for expanded 
operations. : 

The new laboratory, said Dr. 
E. P, Aikman, vice president and 

' general manager, will be used 
for a wide range of process and 
quality control functions neces- 
sary to production of the plant’s 
many products. 

Built in 1941, Valleyfield 
Works has been expanded over 
the years and now has one of the 
largest sulfuric acid manufac- 
turing facilities in Eastern Can- 
ada. It has Canada’s first liquid 
hydrofluoric acid and fine 
chemical plants. 

Aluminum sulfate is another 
major industrial chemical made 
there. 

Nichols Chemical is a prim- 
ary producer of industrial, agri- 
cultural and laboratory chermi- 
cals and has plants in Sulphide, 
Thorold and Port Arthur, Ont., 
Barnet, B.C., and Valleyfield. 
Nichols products are sold in 
Canada by Allied Chemical 
Canada Ltd. 


Stratford, Ont. 


Fram Canada Ltd., Stratford, 
Ont., will add 40,000 sq. ft. to its | 


in well-drilling operations, ben- 
tonite is the main product and is 
processed from substantial de- 
posits of clay in the Rosalind 
area. Other drilling supplies 
produced at Rosalind include 
| processed barium sulphate and 
lignite. | 
The plant can produce 250 
tons of material in a 24-hr. per-| 
|iod. Approximately 4,000 acres fi 
of land are on lease in the area, ie 
assuring ample clay supplies for |@ 
ja 20-30-yr. period, Deposits of 
bentonite vary from eight to 10 
ft. in thickness, yield from 80 to 
100 bbl. of high grade product 
per ton. 
The Rosalind plant is the only 
one of its kind in Canada. The 
company spent an estimated 
$150,000 in bentonite explora- 
tion in Alberta prior to building 
at Rosalind. 


| Barrie, Ont. 


| Universal Cooler Co. willlZ 
move from Brantford, Ont. to| 
Barrie. New location provides | 


— a of the Brant- | TWO CRANES hoist 84-ft. diameter paraboloid of Canada’s 
ord plant. 


i |new radio telescope into place atop its 50-ft. high tower. 
| “Economics favor the new op-| Construction of the new Dominion Radio Astrophysical 
(oeneng in Barrie,” said L. G.| Observatory near Penticton, B.C., should be completed by 
| McKee, president. “We plan to| year’s end. The instrument will study matter in outer space 


build our export trade, particu- ond the scope of optical telesco 
larly in U. K., where we must} ig : 5 — 


compete with lower unit costs,’ | all Ontario, 








The company also Ltd., for manufacture of nesting 


“In transportation costs alone, 


plant. This is the second addi-| We expect a saving of 5% be- 
tion since the original plant was | C4uUse of Barrie’s location near 
built in 1953. | to Toronto.” | 

Growth of sales of automotive} New building contains 75,000 
filters and a new line of air|54- ft. of space and is laid out 
heating and’ air cooling filters | better for production. 
introduced this year for home,; Company makes ice cream 
industry, other buildings and | cabinets and compressor units. 


institutions necessitated the ex-| Plans to produce hemetic units. | 


| operates plants at Montreal, 
| Quebec and Hillsborough, N.B. 


Toronto 
| Latest developments in Metro 
| Toronto area as reported by the 
| Toronto Industrial Commission: 
| Danfoss Manufacturing Co., 
subsidiary of Danfoss Manufac- 


pansion, according to F. 
Knight, president. 

The new filter is said to re-| 
move dirt and pollen from the} 
air and is also treated with a 
chemical, Permachem, which 
kills 99% of the germs which 
are trapped in the filter. 

Company also operates a sep- | 
arate division in its Stratford | 
plant which makes heavy duty | 
filters and water separators for 
refineries, aircraft refueling in- 
stallations and other industrial 
applications. 


A, | 


Camrose, Alta. 





First spray type powdered 
milk manufacturing plant in 


| turing Co., Nordborg, Denmark, 
Hagersville, Ont. 


Lake Shore and Dixie Rds., in 
he i stri ; ing devel- 
now completed first phase of a fame industriel saee Seing deve 


en a : oped on the old rifle range prop- 

multi-million expansion pro-| .itv in Toronto township 
gram at its Hagersville, Ont., | A 10,000 sq. ft, plant aol i 

lant. It allows for a 50% in-| ’ ene i 
ee in paces ‘Shika ane- | office will be completed in Feb- 
duction mee , |ruary, with ultimate size of the 

; a 

By early 1960, new facilities —_ around 80,000 sq. ft. 

for manufacture of Rocklath| Company has had a sales of- 


Canadian Gypsum Co. has 


plaster base, sheetrock gypsum | fice in Toronto for seven years | 


wallboard and gypsum sheath- and will now start manufacture 
ing, will double original plant|of automatic equipment for the 


capagity and provide sufficient | heating, refrigeration and elec- | 


production to finish the walls tric industries and include ther- 
and ceilings of over 50,000 hous-| ™ostatic equipment, controls 
es annually. and valves. 


“Installation of the latest 


First items scheduled for pro- 


has acquired a four-acre site at| 


tray tables. 

Five-year contract was nego- 
tiated with co-operation of 
Trend Housewares who will 
continue to market the tables 
across Canada. 

Dominion Milton Ltd. 


is 


| building a plant at 37 Jutland 


Ave., containing 60,000 sq. ft., 
|nearly double the present 38,- 
| 000 sq. ft. plant. 
Company makes folding paper | 
|boxes. Move to the new plant | 
| will be made at the end of the 
| year. 
Regal Toys Ltd., 777 Rich- 
;mond St. W., a:recently-formed 
|company making dolls and plush 
toys, will move to a new plant 
| under construction at 35 Jutland 
|Ave. Plant. will contain 50,000} 
sq. ft. 
Company was formed around 
a nucleus of men with consider- 
able experience in the toy busi- 
ness, headed by S. F. Samuels, | 





| 





president. 
National Knitting Mills Co.) 
| has bought a 50,000 sq. ft. build- | 


’ ling at 300 Campbell A d 
Alberta and second of its kind manufacturing equipment and|qguction include a self-contained | . pe ve eed 


in Western Canada has gone into|lectronic controls make the|thermostatic radiator valve| 


production at Camrose, reports 
industrial development branch | 
of the Alberta Department of| 
Industry and Commerce. | 

Containing up-to-date equip- | 
ment, plant was built by the| 
Northern Alberta Dairy Pool at | 
cost of over $400,000. 

Plant can produce 750 Ib. of| 
powdered milk per hour. About | 
8 Ib. of powder can be extracted 
from 100 Ib. of skim milk. 

Process employed at the plant 
is said to be unique in that at no 
time is the milk or powder sub- 
jected to temperatures above 
98 deg. F., normal body tem-| 
perature of a cow. Full flavor is 
thus kept intact. 

Powdered milk and butter- 
oil (also produced) is sold to 
bakeries, butter and ice cream 
manufacturers in the four west- 
ern Canadian provinces. 


| dent and director of sales. 





Magcobar Mining Co., an in- 
ternational company, has built a 
$400,000 bentonite plant at 
Rosalind. 

An additive to the fluid used 


PARK PLAZA 
FLORISTS 


Courtesy parking for customers 
in hotel gorage 


Flowers to all parts of the world 


Special attention to Commercial 
and Industrial requirements. 


24 HOUR SERVICE 


Phone WA, 3-636! 
8-10 Avenue Rd., Toronte 


ANNOUNCEMENT 


DUSTBANE APPOINTMENT 


Bae 
JAMES ®. KNUBLEY 


Hagersville plant the most up-| which operates without electric- 
tovdate in North America,” al connections. 
claims G, A. Long, v oe i 
g, vice presi-} Parent firm employs 4,000 
Included in the company’s ex- | people and is xepeuesenee: 3 a 
pansion program is the recent | Countries with branch vot the 
expansion of lime production | four of them. Manager of the 
facilities at Guelph, Ont., and| ©@™@dian plant is B. T. Nielson. 


construction of anew warehouse} Quaker Stretcher Co.,'Keno- 
at the company’s Montreal plant.! sha, Wis., has completed an ar- 
The Hagersville plant serves rangement with Thor Industries 


will carry out an _ extensive) 
modernization and expansion 
| program which will add another 


October 24, 1959 


URELY CANAD! 


THE ROYAL WINTER FAIR 
As a fitting climax to Fall Fairs each year, Canada’s finest 


THE FINANCIAL POST 
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horses and livestock vie for honours at the Royal Wintér Fair, 


Teronto. Plan now to attend November 13th to 21st. 


LONDON AND MIDLAND 


GENERAL INSURANCE COMPANY 


Plan now to investigate the insurance coverage available through 
the London and Midland General Insurance Company — 
a wholly owned and managed Canadian Company. 


The London and Midland protects thé assets of individuals 


AN ALL CANADIAN and companies located in Canada. 


COMPANY 


in protecting your assets, 


Please consult your general insurance agent — he is an expert 


Chichi ld eeel Mecca te 


Head Office: 612 Richmond St., London 
AGENTS AND BRANCHES THROUGHOUT CANADA 


‘ 


3- R444 





\ted metal pans, perforated gyp- | pane-gas-operated blow torches, | 
rock panels, glass fibre tiles and |portable stoves, grilles, lan-| 
mineral tiles, besides perforated|terns and portable refrigera- | 
hardboard sheets. tors. 

Otto Bernz Co., General 


tario distribution facilities when 
it moves its Toronto operation to 
a new building at 100 Jutland 
Ave. in December. 


The 12,000 sq. ft. warehouse | Rochester, | Impact Extrusions 


line, Capacitor shields and coil 
cans for the electronics industry 
are also made, , 
Armalite Co. has moved to its 
new plant at 907 Oxford St., 


| 15,000 sq. ft. of office and plant |and office building will contain|N.Y., has formed a Canadian | Ltd. is building a new plant on| marking completion of its 10th 


| space. 
| Company makes knitted 
outerwear, and will employ 250 
| people when the move is com- 
|pleted towards the end of the 
| year, 

Cweco Industries Ltd. will 
consolidate and enlarge its On- 


The new Friden SBT,: latest ‘‘Thinking 
Machine of the Business World."’ Here's new 


““touch-one-key"’ simplicity, eliminating more 


operator decisions than any. other desk 
calculator ever developed. The new FRIDEN 


features automatic chain multiplication; 
flick one key and the product automatically 
transfers from the dials to the keyboard. 


Plus automatic grand totals with 


adjustment of fractional amounts, and 


exclusive fully automatic multiplication. 


The fastest, surest way to figure yet. 


new 


touch 
one key 


stock now being housed at the|subsidiary, Otte Bertiz Co.|Evans Ave., Etobicoke Town-| 
company’s Ajax plant, releasing | (Canada) and completed an ar-| ship, containing 30,600 sq. ft. 
space for a 50% increase in the | rangement with John A. Huston| Company produces collapsible 
plant’s output. |Co., to make Bernz products, | tubes for the toilet goods, phar- 
Company distributes a wide For many years, Huston has act-|maceuticals and cosmetics in-| 
range of acoustic tiles and pan-|ed as exclusive sales agent for | dustries and will add to its cap- 
els, including fibreboard, per-| the Rochester company. acity in the new plant with pro- 
forated asbestos board, perfora- Company manufactures pro-|duction of an automatic tube| 


~ 


| expansion. 
|plant has been equipped with 
|new machinery and an enlarged 


year of operation with a 100% 
The 30,000 sq. ft. 


customer service laboratory. 

Company makes a wide range 
of products for metal finishing 
requirements. 


plicity 


And the all New Friden ACY Adding 
Machine. Here's an all-new adding 


machine with new speed and versa- 
tility for your everyday figuring needs. 


IT’S FASTER ! 


FIGURE ON A 


For more Information about these and other Friden business machines, write or calls 


JOSEPH McDOWELL SALES LIMITED, 36 MOBILE DRIVE, TORONTO 16. PL. 9-4121 





Serving Canadian 
Business For 
Over 50 Years 


JOHNSON & HIGGINS 


(Canada) Lomited 


INSURANCE BROKERS—AVERAGE ADJUSTERS 


MONTREAL + TORONTO « 
r VANCOUVER 


WINNIPEG 


Thirty Offices Throughout the Worid 


$98,000 Ottawa Contract 
May Fly Avian ‘Car Plane’ 


Avian Industries Ltd., now 
manufacturing the prototype of 
a vertical take-off aircraft at 
Georgetown, Ont, (FP, Sept. 
19), hopes to be awarded a $98,- 
600 research and development 
contract. 

The contract has passed the 
Defence Research Board and 
now is before the Treasury 
Board in Ottawa for approval. 

The contract will pay for a 
study and testing of the “gyro- 
plane” under construction by a 
team of former A. V. Roe Can- 
ada Ltd, aeronautical engineers 
who formed Avian Industries 
when the Arrow program col- 
lapsed. 

Peter Payne, Avian president, 
said the contract is not neces- 
sary for the completion of the 
prototype, 

The VU. S, Army is also inter- 
ested in the “car plane,” Mr. 
Payne said. 

A group of U. S, Army re- 
search and development officers 
recently met Mr. Payne to dis- 
cuss the “Avian 2/180,” official 
title of the gyroplane. 

The U.S, Army wants an air- 
craft with vertical take-off and 
landing characteristics plus the 


| speed and range of a fixed wing 


plane. 
“This does in fact meet their 
requirements very closely,” he 


said. “They are waiting for an| 


this month, but now js not ex- 
pected to fly until Oct. 30, 

Mr, Payne said that the 180 
bhp engine is being shipped 
back to its U. S, manufacturer 
for modifications, an unexpected 
delay. 


“We are still breaking all! 


speed records for getting an air- 
craft designed and constructed 
by a factor of three,” he said. 

The plane has stirred consid- 
erable interest in aviation 
circles. Mr. Payne said letters 
are being received “every day” 
with tentative orders. 

These cannot be accepted 
since the plane is not yet flying, 
but more than 400 erquiries 
have been received from the 
southern Ontario area alone, 

At first Avian plans to pro- 
duce one plane a month, cost- 
ing $22,000 each at this rate. 

If production is stepped up to 
100 a month, the price of the 
craft could be reduced to $10,- 
000, Mr. Payne said. 

“We don’t know yet whether 
we are going to make 30 or 300 
planes, depending on financ- 
ing,” Mr. Payne said. 

Avian says the plane will be 
able to take off or land vertic- 
aily by exhausting compressed 
air through rotor blades to 
nozzles at the tips. No airfield 
is required. 

A rear-situated. motor will 


October 24, 1959 


Big Winnipeg Water Flow 
Means No Power Shortage 


From Our Own Correspondent 

WINNIPEG — Present flow 
of the Winnipeg River, two and 
a half times that of 12. months 
ago, eases earlier anxieties of 
a possible water shortage for 
maximum power generation in 
1959-60 winter peak load per- 
iod, 

The Lake of the Woods Con- 
trol Board, which controls levels 
of lake reservoirs feeding the 
river, took steps in April to 
keep the river at highest pos- 


sible level in case of a dry year.. 


The board reduced the outflow 


|of the Lake of Woods pondage 


reservoir from 8,500 to 6,000 ft. 
per sec. 


There was reason for the 
move. 


In, 1958 the river flow at times 


was dangerously, low, at some 
periods below 14,000 ft. per sec. 
On Sept. 9, 1958, the recorded 
flow was 12,900 ft. Readings in 
successive months gradually be- 
came higher, in October 16,300, 
November 18,800, December 
20,600. 


, At start of 1959 there still 
seemed prospect of a dry year. 
But as the months passed, the 
flow increased instead of falling. 
There is now more water than 
required. 

The board upped the outflow 
from the Lake of the Woods on 
Oct. 1 from 7,500 to 12,000 ft. 
per sec, and of Lac Seul from 
10,000 to 14,000 ft. 

Water levels in all lakes 
which affect Winnipeg River are 
higher than last year. 
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sock 
comfort 
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Patented “2-Sole” Socks 


The sole is knitted in two layers, the inner layer 
reversed so that your foot is in contact with the soft 
side of the fabric. No extra bulk or weight. You have 

to wear Penmans 2-Sole Socks to believe the difference! 


a ANNOUNCEM ENT 


PROVINCIAL ENGINEERING LTD. — SALES APPOINTMENTS 


| 
’ 
| 
} 


invitation to watch it fly.” 
The gyroplane had_ been 
scheduled previously to fly early 


| provide forward propulsion, ae 
| The plane will be cheaper to Me , —s 
operate than a car, Avian says. | K. C. BROWN H. LYON -H 
. | A, J. Turney, Vice-President & General Manager, has announced the appointment 
Mr. H. Lyen, who has hed considerable experience in the Crane & Hoist field, 
will take over as Sales Representative of the area formerly covered by Mr. Brown. 
Credit can lead to additional obtained from Retail Credit As- | position he hos held for the past ten years. 
sales and profits, if it is handled | sociation, or through trade and | 


of K. C. Brown, formerly Toronto Sales Manager, as Vice-President & General 
I | 
Credit Means More Sales 
E. H. Gautby, formerly Manager of Conttruction, Eastern Division, is appointed 
properly. | bank references, 





G. B. HOLDEN R. BOWIE £. McHUGH 


R. Bow.e will also continue in his post os Ontario Sales Manager — Con 
struction Division. All appointments are effective from October Ist., 1959. 

The cohsolidation of the sales force will bring together Crane & Hoist Division 
and Construction Division sales under one head for the first time in the history 
of the Company ond will result in increased coveroge and improved service te 
customers from coast to coast. 

Provincial Engineering Lid., a Subsidiary of Houdaille Industries, Inc., has been 
serving industry in Canada and the Export trade in the design and manvfacture of 
Cranes & Hoists, as well as Electrical, Piping and Mechanical construction, and 
Design, Fabrication and Erection of Transmission and Microwave Towers for many 
years. 


Sales Manager of the company with headquarters at the Head Office, Niegara 
Falls, Ontario. 
B t W tT h These Hazards Sales Manager, Construction — Eastern Division, and E. McHugh, Assistant Sales 
u a ¢ Manager, both operating from the Montreal Office of the Company. 
G. B. Holden will continue as Montréal Manager — Crane Division Sales, @ 


But it may lead’to business 
failure if it’s poorly admin-| 
istered. 


The point is underlined in a 
new booklet, “Selling on 
Credit,” issued by the Glidden 
Co. Ltd., Toronto. 


Main dangers in credit for 
businessmen are. 


This is the Day of Magnificent Change! 


60 DESOT 


Are You Extending 
to AUSTRALIA? 


Then there ie mucd that you wil} want to Rnow 
What are Austrafia’S natura? resources? 


How will you be served in respect of communica 
tions, power, water and fuel? 


: How are Australia’s labour relations, what are the 
“ conditions governing wage scales, taxation? 


@ Failure to make adequate 
credit investigation and to ana- 
lyze soundly the information 
developed. : 


@ Failure to establish sound 
credit terms and to control col- 
lection. 


Adventurer 


Adequate accounts receivable 
records must be maintained. 
Provision for their protection is 
necessary to preserve this sub- 
stantial asset. 


*t What is the law relating to company formation? 


‘The answers to these and other vital questions will 
be found im a fact-filled booklet “Establishment 
of Industry in Australia.” Write for a FREE copy 
today, to: 


Credit sales require additional 
capital to carry the accounts re- 
ceivable. It must be included in 


General Manager's Office financial planning. 
AUSTRALIA AND NEW ZEALAND BANK LIMITED 


394/396, Collins Street, Melbourne, Australia 


The Manager 
AUSTRALIA AND NEW ZEALAND BANK LIMITED 
71 Cornhill, London, E. C. 3, England 


AUSTRALIA AND NEW ZEALAND BANK LIMITED 


Large businesses hire experts 
in the credit field, sometimes | 
have big staffs devoted to this 
activity, the booklet points out. 


But in the small and medium 
size business, credit falls into 
| lap of the manager or owner. 


The smal] businessman can be 
“a good credit man” if he uses 
the credit tools available, plus 
his good judgment. 


In gathering credit informa- 
tion, a business should use credit 
application forms as best means 
of obtaining and assessing data. 


The booklet advises a check- 
out of customers requiring 
credit. 


Phone calls to employer and 
other references can be useful 
for consumer customefs. 


no staples—no tape! 


But for business clients, extra 
help is required, This’ can be 


See 


ANNOUNCEMENT 


NEW APPOINTMENT 


Don’t worry 
about bulges — 
use 


“Popped” flaps 
eliminated when 
enclosures are bulky. 
Press-to-Seal cuts down 
on wasted envelopes 
with stuck flaps. 


"Prout onl’ ?-—— 


ENVELOPES 
4 ways better... with an 


amazing seal that cuts closure 

time in half, Press-to-Seal is the 

perfect solution to the “problem ee ee oH 
of the bulging envelope.” Stuff ——— 
it “bulging-full,” close and press 3 

down the fiap—and the envelope 

is safely sealed. Press-to-Séal 

envelopes are safe—fast—eco- 

nomical—seal without moisture. 

Get full particulags today. 


Magnificently different. . definitely Your Kind of Car! a 


Today you can experience something quite unique in the 
automobile world. Your first live contact with De Soto for 1960. 
Startled (delightfully so) you'll stand there for some time 
simply absorbing the beauty of it all. 


Then the temptation will become too much and you'll find 
yourself itching to get behind the wheel . . . put this great new 
De Soto through its paces. Naturally this'is easy to arrange, 
and in no time at all, you’ll be in command of the road ... 
whispering the miles away as though they never existed. 


Soon, 7 soon, you'll definitely decide this is your kind of 
car. And how glad you'll be that you waited for the day of 
magnificent change... the day of the ’60 De Soto. 


Magnificent New Styling —Styled by a harmony of lines, 
each priginal and distinctive, 60 De Soto mirrors the kind of 
quality that speaks for itself. 

Magnificent New Engineering—For greater comfort, 
greater safety and a free-gliding “‘feather’’ ride De Soto has a 
—— one-piece body (called UNIBODY) that eliminates 
rattles, squeaks and rust . . . you ride in silence with De Soto. 
Magnificent New Performance — Whisper the miles away 
at a touch of your toe. Mighty De Soto V8 performance gives 
you car command ... road command... as you’ve never 
known it ... with a quietness and responsiveness you’ve never 
experienced before. 


NOW AVAILABLE AT YOUR LOCAL DODGE DESOTO DEALER 


Nothing an sidan like 60 DE SOTO. 


| Adventurer 
Teena: e ° 'COS-1 60g 
The magnificent car of the -a4u/ous Sixties trom Chrysier of Canada ———- 

responsible positions ot the Head Office 


SEE YOUR DODGE-DESOTO DEALER 


Company's Windsor Branch. , 
(REE ER RR RN 


Assembly-line speed. 


HARLEY V. MocKINNON 


The appointment of Harley V. MacKinnon 
as Regional ;Controfier of the Ontario 
operations of Liquid Carbonic Canadian 
Corporation Limited at Toronto is an- 
nounced by Brock Brodley, President. 
Mr. MacKinnon hos hed many yeors of 
experience in the field of compressed 
gases, having joined Liquid Carbonic 
Canodian Corporation Limited in 1943. 
During thot time he hes held o number of 


Secure, instant sealing 
with Press-to-Seal. 


Soacian sion eamgorssasees 4 
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Exceptional Profits Reported from 


MAYTAG 


UNATTENDED LAUNDRY STORES 
®@ An ideal investment for individuals 


or groups. 


MAY TAG 


© Requires less time than normal 
investments yet returns higher yield. 
Investigate the unusual profit potential of Maytag. 


equipped coin laundry stores now. New Maytag 
wnattended Coin Laundries are a proven and es- 


SOVLAVW 


tablished business—tailored to modern Canadian 
methods of living and shopping. The Maytag com- 
mercial coin laundry requires no experience, mod- 
erate investment, and can be managed easily 
without interfering with other investments. 


Coince Equipment Company 
5590 Yonge Street 
Willowdale, Ontario, Canada 


MAY TAG 


Western Canada Coin Washer 
538-A Yates Street 
Victoria, B. C., Canada 


Write for full information today: 


Standard Home Appliance Ltd. 
9500 St. Lawrence Bivd. 
Montreal 11, Quebec, Canada 


The Maytag Company Ltd. 
Attn: Mr. George Sparks 
1144 Homer Street 
Vancouver 3, B. C., Canada 


THE MAYTAG COMPANY, LTD. 


P.O. Box 519 
Winnipeg, Manitoba 


ORE 
“EZ1COIN-OPERATED WASHERS ES 


y 


THE NORTH RIVER INSURANCE COMPANY 


NOTICE is hereby. given that The North River Insur- 
ance Company has received from the Department of 
Insurance, Ottawa, Certificate of Registry authorizing 
it to transact in Canada the business of Automobile 
Insurance, in addition to the classes for which it is 


already registered. 


DATED at*Toronto, 21st September, 1959. 
W. G. CHAPMAN, Resident Secretary. 


nn ANNOUNCEMENT 


N. SLATER COMPANY APPOINTMENTS 


JOHN C. DINNEN 


7 


_ WILLIAM M. WALKER . JOSEPH W. MARCHANT 


©. W. Cassels, President and General Manager of N. Slater Co. Lid., head office 
Hamilton, announces the appointment of John C. Dinnen as Western Manager, located 
in Winnipeg. Mr. Dinmen concludes a@ most successful period as President of N. J. 
Dinnen Limited, agents in Western Canada for the N. Slater Co. Lid., and other lines, 
William M. Walker has been appointed Alberta Sales Manager and Joseph W. 
Marchant Saskatchewan Sales Manager, os the Company establishes its own Sales 


Offices in Western Canada on November Ist. 
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Letter from London 


F OUR OLD FRIEND, the 

man from Mars, were in 
London at this hour he might 
be more than a little puzzled. 
Everywhere on the streets 
people are smiling happily 
and pointing at the deepen- 
ing clouds from which a few 
drops of rain are falling. 

Day after day for endless 
weeks we have endured an 
African summer which ut- 
terly disregarded the calen- 
dar, The unfortunate um- 
brella manufacturers have 
joined the manufacturers of 
men’s hats at the wailing 
wall. The theatres are des- 
perate and the furriers have 
only their eyes to weep with. 

Statisticians have consoled 
us with the statement that 
there has been no such Eng- 
lish summer for 200 years. 
By implication, therefore, it 
would seem that we shall not 
have to endure another such 
ordeal for quite a while. 

7 7 * 

Traditionally, if somewhat 
illogically, the British feel a 
deeper admiration for a good 
loser than for a good winner. 

Every time a British 
heavyweight is knocked out 
in the ring the headlines next 
morning acclaim the courage 
of the loser and hardly men- 
tion the winner at all. 

Therefore it is in the true 
tradition that Gaitskell is 
now being acclaimed by 
everybody except perhaps his 
own supporters. 

The right-wing newspapers 
repeat over and over again 
that he took his defeat like 
a sportsman and a gentle- 
man — which indeed he did. 


On the other hand, and 
quite illogically, the political 
newspaper commentators are 
sprinkling faded autumn 
leaves on Nye Bevan’s po- 
litical tomb. 

Nye did not take his party’s 
defeat with either calm or 
savoir faire. Like the dying 


“$01 Bay Street has everything a 
progressive company needs — and more!” 
I says Bud Farlinger of Farlinger & Langer 


/ 


He went on to explain the new building’s very convenient location — 
fight at the corner of Bay and College — to point out the up-to-date 
appointments that abound in 801, and to discuss the extremely 
favourable rental story. With this highly impressive information in our 
brief-cases, we were shown around the building by Mr. Farlinger — 
and finally obliged to admit our complete agreement. 801 Bay Street 
has got everything! We suggest nonetheless that you see this fine 
building for yourself. Why not have your secretary call Mr. Farlinger 
‘at WA. 4-6607 to arrange a meeting? ~~ 


FARLINGER 2: LANGER 


Realtors 


17 Dundonald Street, Toronte 


pv 801 BAY STREET if Gollye - 


Wherever the British look 
they see nothing but 
good portents... 


By ADELPHI 


Mercutio he glared at the 
Tories and Liberals and 
urged a curse on both their 
houses. 

In fact it is not easy to see 
any future in politics for 
Bevan. 

But as both he and his wife 
are MPs they will draw a 
combined salary of £3,500 a 
year which is not bad con- 
sidering that Aneurin came 
from the mines. 

Perhaps the most signifi- 
cant post - election utterance 
came from the lips of Gaits- 
kell when he appeared on 
television after victory had 
been conceded to the Tories. 

Without any rancer and 
without any excuses he re- 
viewed the electoral cam- 


Monty beat a full retreat by 
stating that his remarks were 
made as a joke, Thus peace 
broke out again, but for how 
long? 

o 7 7” 

The personal column of The 
Times has no parallel in the 
journalistic world. 

Every day 
“gentlewomen” asking for 
assistance, sportsmen who 
want to sell their guns, young 
women wanting to travel 
abroad as companions to old 
ladies, and journalists offer- 
ing to write speeches for 
company directors. 

But there was a special 
poignancy in the column that 
appeared after the general 
election. It read as follows: 


there are 
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Canada's Oldest Insurance Company 


HALIF®) 


a irst in the field! Slowly but solidly this company has grown since 1809. 


INSURANCE 
COM PANY 


HEAD OFFICE 
HALIFAX, N.S. 


Its careful 


progress has lead to an unusually strong position, with assets now over $10,000,000. 
Supervisory Office, TORONTO, James E. MacNelly, Managing-Director 


indifferent baron lend 
parliamentary robes for 
opening? Write Box N, 
1010.” 


Let us hope that some in- 
different baron rose to the 
occasion even though the 
wording could have been 
more seductive. 

7 * a 

When is it wise for an in- 
vestor not to use his brains? 

A lot of shrewd British 
operators invested heavily in 
gold shares as a hedge against 
a Socialist victory. 

Now they are in full chorus 
at the wailing wall. The good 
news of the British election 
sent gold tumbling. 

7 *. - 

It is still raining but actu- 
ally it is now only a slight 
drizzle. There is a widespread 


fear that our African summer’ 


paign and then uttered these 
words: “We of the Labour 
Party must think afresh.” 

It was not a chance phrase 
nor a mere aside, It was a 
confession made to the vast 
TV audience that Socialism, 
as a class party, could not 
hope to win a normal gen- 
eral election in the foresee- 
able future. 

It was in content and ef- 
fect a death sentence on class 
warfare. 

Therefore Gaitskell can 
now begin his new build-up 
as the man who ended the 
class - consciousness of his 
party and would plan, like 
the Tories, to gather support 
from all walks of life. 

- * 7” 


However, it is not only in 
the political sphere that the 
joy bells are ringing. 

The Board of Trade has 
just issued the cheering news 
that Britain’s exports to the 
U.S. for the first nine months 
of this year soared by 39%. 

The monthly average was 
£29.7 million compared with 
an average of £21.4 million 
from January to September 
last -year? 

In fact wherever the Brit- 
ish look they see nothing but 
good portents. 

All of which is pleasant to 
a people who were regarded 
by their enemies as decadent 
and without spirit. 

* 7 * 

That incredible and re- 
markable figure, Field-Mar- 
shal Lord Montgomery, is, 
once more in trouble because 
of his uncontrollable tongue. 

On the eve of the election 
he stated in public that any- 
‘tone who voted Socialist 
should have his head exam- 
ined, 

However, Earl Mountbat- 
ten in his capacity of Su- 
premo declared that if Mont- 
gomery had been on active 
duty he would have had his 
head examined. 

Faced with this challenge, 
and the fact that 40 guests 
at a civic luncheon to the 
Field Marshal in Bolton have 
threatened not to attend, 


‘NEW PLOTTER 

Aero Surveys Lid., Vancouver 
and Toronto, has purchased a 
$28,000 mapping instrument from 
Switzerland. The instrument, 
using suitable stereographic pho- 
tgs, can plot 1-ft. contours at 
scales of up to 40 ft. to 1 in. 


ANNOUNCEMENT See 


FAIRBANKS-MORSE APPOINTMENT 


L. R. GAIENNIE, 0.8.5. 


Mr. LR. Galennie, B.A., M.B.A., has been 
elected Administrative Vice-President and 
a Director of Canedian Fairbanks-Morse, 
it wes announced by Robert H. Morse, 
Ht, President. 

Educated in the United States, Mr. 
Gaiennie wos Vice-President of Feirbenks, 
Morse & Co., Chicago, and, more recently, 
o Vice-President of the Americon Cor & 
Fouodry Compony. He served ot a U.S 
Novel Officer during World Wer Il, and 
was eworded the O.B.E. 
seme So erect 


“Could any sick, absent or is not over yet. . 


‘Here Are New Promotions 
In Cdn. Bank of Commerce 


W. H. CAMPBELL, to be assistant ac- 
countant, Whitehorse, Y.T. 

J. A. H. GAGNE, to be assistant ac- 
countant, Rouyn, Que, 

A. J. GILROY, manager, Vernon, B.C., 
to be manager, Kelowna, B.C. 

R, D. IRELAND, to be an assistant ae- 
couhtant, Spadina & College, Toronto, 

G, J. MACDONALD, assistant manager, 
Queen & University, Toronto, to be man- 
agef of the newly opened branch at Bay 
& College, Toronto. 

D. G. MACMILLAN, manager, Broad- 
way & Cambie, Vancouver, to be mana- 
ger, Vernon, B.C, 

A. MCLELLAN, accountant, Jane & 
Annette, Toronto, to be accountant, Bagot 
& Brock, Kingston, Ont. 

J. M IN, manager, Jarvis, Ont., to 
be manager, Beaverton, Ont. 

D. G. MALCOM, accountant, Elliot 
Lake, Ont. to be manager, Moosonee, 
Ont. 

T. M. NORTHCOTT (Mrs.), to be assis- 
| tant accountant, Mount Denis, Toronto. 
| J. A, NICHOLSON, an assistant accoun- 
| tant, Spadina & College, Toronto, to be 
accountant, Avenue Road & Dupont, To- 
ronto 

J. L. ST. ONGE, assistant. accountant, 
Rouyn, Que., to be accountant, Cowans- 
ville, Que, 


| 


| 
| 





N. E. PHILPS, accountant, Bagot & 
Brock, Kingston, Ont., to be accountant, 
St. Clair & Dufferin, Toronto. 

W. V. RANSOM, to be senior staff 
petroleum engineer, petroleum and nat- 
ural gas department, regional office, Cal- 
gary. 

P. C. ROBSON, assistant accountant, 
Mount Dennis, Toronto, to be assistant 
accountant, Bloor & Ossington, Toronto. 

G. R, SHARWOOD, an assistant mana- 
ger, Vancouver, to be manager, economics 
department, Head Office, Toronto, 

P. SMITH, accountant, Dundalk, Ont., 


| to be accountant, Parry Sound, Ont. 


R. M. SORSOLEIL, accountant, Rideau 


| Street, Ottawa, Ont., to be an organiza- 


tion officer, methode & organization de- 
partment, head office, Toronto. 

E. J, E, SYMONDS, an assistant accoun- 
tant, Victoria, to be manager, Broadway 
& Cambie, Vancouver. 

R. G, WADE, assistant accountant, 
Bloor & Ossington, Toronto, to be ae- 


| countant, Bay & College, Toronto. 


A. W, WILKINSON, accountant, K - 
way & Knight Road, Vancouver, to 
assistant manager, Kingsway & Knight 
Road, Vancouver. 

L. S. C, WELSON, an organization offi- 
cer, methods & organization department, 
head office, to be an assistant inspector, 
head office, Toronto. 


Verifax Copiers outperform 


any other 


Pn fecenasseammamsanmammmeansaeiaesneaetsetiansmemmanmndatmnsmanmeanncensensenstail 


ee ’ 


| 
| 
| 


» 


you can name! 


Verifax 
Bantam 
Copiers 


110 


each 
Makes 5 dry, easy-to-read 


white copies in 1 minute 
for about 3'4¢ each 


Compare the lowest priced Verifax Copier — 
the $110 Bantam — with any other copier at any price! 


It gives you all the extras of Kodak’s completely 
different copying method. Copies all writing, typ- 
ing, drawing—ballpoint, crayon, what have you? 
Makes one- or two-sided copies, copies on. printed 
office forms, or card stock. Makes translucent white 
print-machine “masters.” Even offset masters, with 
low-cost adapter! 

Another important point: 5 or more Verifax 
copies can be made at a time for about 34 ¢ each. 
They're on white bond-type paper, too —the kind 
you prefer-to get and are proud to send. They are 
as permanent as typed letters — as easy to read. 
handle, file, or mail. 


Why wait? Even the smallest office will save 


the Verifax Bantam’s $110 cost in a few months. 


Pays to have a Bantam in every department! 
How about yours? 


It's not unusual to find 10 or more Verifax Copiers 
in larger companies. Lets everyone make copies 
right on the spot — right in his own department. 
The savings in “travel time” to a distant copier 
soon pay for your new copier. Speed communica- 
tions inside your company and out! 

Phone local Verifax Dealer for free demon- 

. Stration, or mail coupon below. 


Seeeeesesesesese MAIL COUPON TODAY coceccccccscccs 


DOES MORE; ; ; COSTS LESS ; ; ; MISSES NOTHING 


Price is subject to change without sotce. 


CANADIAN KODAK CO., LIMITED 
Toronto 15, Ontario 


v-112 


Gentlemen: Send booklet describing Verifax Copiers and short 


cuts for boss and secretary. 
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FRASER 
DEACON 


c. ou. 


- Estete Planning 
Business Ineerence @ Esicte Taxation 


330 UNIVERSITY AVENUE 
TORONTO 1 — EM. 68-7432 


oe 
DIRECTOR OF MARKETING 
AND ADVERTISING 


IAN HAYGLASS 


The appointment of Mr. lan W. Hay- 
Glass os Director of Marketing and 
Advertising for General Bakeries Limited 
hes been announced by Mr. S. R. Saxby, 
president of this Canadian-owned and 
operated coast to coast bakery organiza- 
tion. Formerly associated with ‘leading 
Cancdion and American advertising 
ogencies, and most recently with Week- 
end Magazine, Mr. HayGlass will be 
responsible for the marketing and adver- 
fising programs of the company and its 


‘Farmers Now Join 


| 
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The Moonlighters 


Organized labor and, social critics fight 
growth of “after-hours” work .. . 


By J. K,. EDMONDS 

Moonlighting has almost 
doubled in the U. S, since 1950, 

To put it more bluntly, nearly 
5% of the U. S, labor force is 
now holding two jobs — 3.1 mil- 
lion workers at last count, In 
1950, the figure was 1.8 million 
— only 2.9% of the labor force, 

Most given to moonlighting 
were farmers and farm laborers 
who farm by day and work by 
night, or vice versa — a prac- 
tice the Minister of Agriculture 
has warned is on the increase 
in Canada. 

This practice is sharply criti- 
cized by organized labor, on the 
ground that the moonlighter 
tends to be a scab in his second 
job, no matter how staunch a 
union man he is in his first; and 
by social critics on the ground 
that moonlighting is a symptom 
of ceaseless and unremitting 
pursuit of material gain. 

Meanwhile, three million 
Americans and an uncounted 
number of Canadians simply 
look on it as a way to make an 
extra buck and fill some unused 
time. 

Perhaps. as another genera-/ 


Machine Mixes 


To Match Old, 


With an initial outlay of about 
$250 each, approximately 1,206} 


subsidiaries. from Newfoundland to British | garages and paint and body 
Columbia. He will be located ct the| shops across Canada now are of- 


executive offices of the compony, 
Sherbrooke Street West, Montreal. 


state- 


PLACE GAS & OIL, TSE filii 
in 250,000 


ment in respect of underwriting 
shares at 75c a share. 
TERRITORY MINING, three-month ex- 
tension granted on all option installments. 
VANGUARD EXPLORATIONS, three- 
granted on all option 
instaliments. 


1980 fering an exact paint matching 


service to owners of automobiles 
and trucks built in Canada, the 
U. S. and Europe. 

Basic unit is a metering de- 
vice which permits the operator 
to geproduce precisely, any nor- 
mal automotive finish. 


EXERCISE IS ESSENTIAL 
SAY EXPERTS! | 


Famous heart specialist and two noted physiolo- 
gists tell how normal men and women can keep 
fit, trim, active and youthful, particularly after 
35, by simple exercises that stimulate the circu- 
lation. Mailed free as a public service by EXER- 
CISE FOR HEALTH, Box 128, Station E, Mont- 
veal. Ask for pamphlets P, Q and R, 


NOTICE TO HOLDERS OF 
BEARER SHARE WARRANTS 


OF 


POWELL RIVER 


COMPANY LTD. 


The 


proposed plan of amalgamation with MacMillan 


& Bloedel Limited was approved at the Extraordinary Gen- 
eral Meeting of the shareholders of the Company on the 


28th a 1959. The meeting also 7 the sub- 
division ofthe existing shares of Powell 


iver Company 


Limited on a two-for-one basis. The subclivision is effective 


October 5, 1959. 


Holders of bearer share warrants are required to ex- 
change their present share warrants and coupons for new 
ones by delivering or forwarding their share warrants and 
coupons to The Royal Trust Company at Vancouver, Mont- 
real or Toronto on or after October 15, 1959, at which 
time the new share warrants and coupons. will be available, 
However, as a convenience to share warrant holders, share 
warrants and. coupons can be delivered to any other office 
of The Royal Trust Company in Canada or to the offices of 
Agency, Bank of Montreal, New York, or Bank of Montreal 
(San Francisco), San Francisco, or the First National Bank 
of Chicago, Chicago, for forwarding to either of the three 


exchange points. 


Coupon No. 60A and all subsequent coupons must re- 
main attached to share warrants presented for exchange. 
Coupons numbered 28A to 59A inclusive should be de- 
tached before presentation if not already detached. 


The directors have declared a regular dividend of 15c 
per share and an extra dividend of 7/4c per share (both on 
the subdivided besis) payable December 15, 1959 to share- 
holders of record November 16, 1959. 

Dividends payable on and after December 15, 1959, 
applicable to share warrants, including the above mentioned 
dividends, will be paid only to the bearers of the coupons 
attached to the new share warrants, For this reason all share 
warrant holders should act promptly in surrendering their 
present share warrants and coupons in exchange for new 


share warrants and coupons. 
Share warrants and cou 


thereof. 


: ‘ ns, both of the old and new 
issue, will be transmitted solely at the risk of share warrant 
holders, and neither The Royal Trust Company, Bank of 
Montreal, First National Bank of Chicago, nor Powell River 
Company Limited shall be responsible for loss in transit of 
share warrants and coupons transmitted for exchange or of 
new share warrants and coupons issued in replacement 


_ It is suggested that share warrants and coupons not de- 
livered personally should be forwarded by registered mail 
and be fully insured while in transit. New share warrants 
and coupons will be returned by registered insured mail. 

If desired, forms for the exchange of share warrants 
and coupons may be obtained from any of the offices of~ 
The Royal Trust Company in Canada and Agency, Bank 
of Montreal, New York, Bank of Montreal (San Francisco), 
San Francisco, or the First National Bank of Chicago, 


Chicago. 


POWELL RIVER COMPANY LIMITED 
J. A, Kyles, Secretary 


Vancouver, B.C. 
- October 5, 1959 


NOTE: Holders of registered share certificates are not required to 
send in their 5 eumitinnas for exchange and those whose names were 


on 
be forwarded an additional 
the same number of shares they 


at the close of 
certificate within the next few weeks for 
held on te. 


business October 2, 1959, will 
that da’ 


tion grows up, used to leisure 
and raised in the gospel of self- 
development, moonlighting will 
fade out; but so far there is no 
sign anywhere of this happen- 
ing. 

In West Germany not long 
ago, members of a major indus- 
trial union voted for a boost in 
wages rather than a cut in 
hours, on the ground that mem- 
bers would only take on another 
job if they had more time, 


This suggests that the “share 
the work” answer to automation 
suggested from time to time 
(recently, for: example, by 
unions in B, C.) is not likely to 
be effective, and may not be in 
the least acceptable to the peo- 
ple most concerned, many of 
whom will simply turn the four- 
day 36-hour week into a six- 
day .72-hour week if they get 


ithe chance. 
| 


All this moonlight makes it 


| clear that what most people 


want is a bigger share of the 
production that automation and 
other developments make. pos- 
sible, and that they’re perfectly 
willing to work hard to get it. 


Auto Paint 
New Colors 


It meters the height of liquid 
in a container — sized any- 
where from a 4-oz. jar to a 1- 
gal. can — and permits the use 
of up to 10 different ingredients. 

According to its distributors, 
Rinshed Mason Co. of Canada, 
the machine is “extremely ac- 
curate”, 

With each unit is furnished a 
book containing about 7,000 for- 
mulae, 

One advantage claimed for 
this system: Full provision .can 
be made for changes in a paint 
formula during a production 
year. 

Both can be listed — with in- 
structions for “up to” and 
“after” the serial number of the 
vehicle-at which the change oc- 
curred. 


Developed by Rinshed Mason, 
the device is about 18 in. by 8 
in. by 14 in. 

It is manufactured in the U. S. 
but all units brought into Can- 
ada are calibrated to Imperial 
gallons. 


The units are leased to Rin- 
shed Mason dealers, who sub- 
lease them to the users along 
with an agitator which stirs each 
batch of paint before delivery. 


Paint stock consists of about 


'| 28 base colors plus liquid driers, 


costing about $100. 


Oil Up 12% 
Gas Rises 21% 
For Alminex 


Alminex Ltd. has boosted oil 
reserves by 12% and lifted gas 
reserves by 21% since the be- 
ginning of the year, 

Land holdings have increased 
by about 80%, FP. R. Burton, 
president, states in an interim 
report. 


Net production income during | 


tHe first seven months of.the 
year amounted to $532,380 and 
Mr. Burton anticipates a net 
production income of about $1 
million for the full year. Oi] 
averaged 1,210 bbl. daily and 
gas output ran at 2,410 mcf 
daily, 


Net proven oil reserves were 
20,320,000 bbl. at the end of July 
and natural gas reserves were 
166.02 billion cu. ft. Condensate 
reserves amounted to 2.94 mil- 
lion bbl. and natural gas liquids 
were 2.47 million. 


Total land interests rose to 
5,406,479 gross acres (604,512 
net) from 3,319,471 gross (338,- 
717 net) at the beginning of the 
year. 


Alminex participated with 
Home Oil and others in drill- 
ing 28 development Wells of 
which 26 were producers with 
21 of the new oil producers in 
the Swan Hills area. Eight un- 
suecessful wildcat wells were 
drilled. This winter, five or six 
exploratory wells are planned 
in northern Alberta and the 
Northwest Territories. 


“The most interesting,” says 
Mr. Burton, “is the North Peti- 


_| tot structure which lies im- 


mediately north of the British 
Columbia boundary in_ the 
NWT.” 


At least two wells will be 
drilled with Aliminex to meet 
10% of the initial costs to earn 
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Auto Ciaitihe 
Not So Hot Now 


Two items of optional equip- 
ment considered “hot” a couple 
of years ago have all but faded 
from the 1960 Canadian automo- 
tive scene. 

They are air suspension and 
fuel injection. 

General Motors has dropped 
air suspension from all but Cad- 
illac, which makes it available on 
three models only. | 

American Motors is continuing 
the option for rear wheels only 
on Rambler cars. 


Other makers have dropped it 
completely. 


The reason: Few customers 
were willing to pay $100 to $200 
for an option that failed to live 
up to glowing claims. 


Fuel injection almost died fol- 
lowing de-emphasis of horse- 
power by the major auto com- 
panies in 1958. Chevrolet is still 
offering it on the Corvette only. 


The one best way 
to increase 


Canadian sales... calles campaigns, Itd, 


SALES CAMPAIGNS, LTD., TORONTO, MONTREAL 


Subsidiary of The E. F. MacDonald Company 
WORLD-WIDE SALES INCENTIVE SERVICE 


Canada, USA., Europe 


\ 


ANI new ane nothing [RI<@ Itt oo ANNOUNCING CHRYSLER 1960! 


This is Chrysler Windsor for 1960! Exhilarating. Sophisticated. Daringly, 
tastefully it suggests a touch of the European look in its riba fine-meshed 
grille, and classic, sweeping lines. And there’s so much else that’s luxu- 
tiously new and different. New one-piece Unibody for a quiet ride... 
solid and smooth...a car endlessly free of body rattles. New Panelescent 
lighting on the dash. New swivel seais... automatically glide out and in 
as you open and oie the doors. Famous Chrysler ‘Torsion-AJRE Ride 


and push-button drive. And it’s yours at a price far lower than you 


might expect. See it at your dealer’s now. c H RYS LER 


THREE MAGNIPICENT NEW CHRYSLER SERIES 
WINDSOR... elegant, but not expensive, 
SARATOGA... matchless In its class, 

NEW YORKER... the ultimate, 
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Aqua! -roduct of Chrysler Corporation engineering, 





* Air moving and Conditioning 
f Equipment 


CSRs enw we we ee ee ee ee EE Oe 


FANS 

BLOWERS 

HEATING UNITS 
AIR CONDITIONERS 
ROOF VENTILATORS 
AIR WASHERS 
DUST CONTROL 


SHELDON UTILITY FAN 


CINK i SOOO LM Hi: 


SHELDONS ENGINEERING LIMITED 
Galt, Ontario 


Toronto: 1221 Bay St., Phone WA 1-3181 
Hamilton: 428 Main St. W., Phone JA 8-4127 
London: 70 Carling St., Phone HU 3-9494 
Ottawa: Room 359, Chateau Laurier 

Montreal: 5174 Cote des Neiges Rd., RE 9-2355 


LLORES 


rrr ANNOUNCEMENT 


McLENNAN, McFEELY & PRIOR LTD. 
EXECUTIVE CHANGES 


A.. BESTALL N. H. LYON 


The Boord of Directors of Mclennan, McFeely & Prior Limited announce the retire- 
ment of Mr. H. A. Bestall as President, effective September 30th. Mr. Bestall started 
his hordware career with the J. H. Ashdown Hardware Company Limited forty-nine 
yeors ago and served in mony executive capacities during that time, He retired as 
Vice-President and General Manager of Ashdawns April 30th. He was elected a 
Member of the Board of Directors of McLennan, McFeely & Prior Limited in 1950 
ond was appointed President in May 1951. Mr. Bestall will continue to serve on 
the Board of Directors and the Executive Committee of Mclennan, manne & Prior 
Limited. 


eee nme summnenall 


INSIDE THE NEWS 


A column of fact and comment on 
national and international affairs ... 


HE prospect of a continu- 

ing high level of interest 
rates is one that Canadian 
business shouldn’t find un- 
duly disturbing. 

High, after all, is a rela- 
tive term, and after a period 
of adjustment we will no 
doubt begin to regard as nor- 
mal those rates of interest 
that may run twice as high 
as the postwar level. 

What it all boils down to 
is this: 

The world - wide shortage 
of capital is finally being re- 
flected in North American 
interest rates. 

The political need for in- 
vestment in social capital for 
underdeveloped countries is 
placing strains on the re- 
sources of western govern- 
ments, and the opportunity 
for profitable investment in 
new areas is creating a heavy 
private demand for capital. 

Under the circumstances, 
savers are bound to demand 
a better break in return for 
the use of their savings, and 
this better break has to in- 
clude some assurance that 
the value of the savings 
won’t be eroded by inflation. 

The fact that business can 
survive, and even thrive, on 
high interest rates is neatly 
demonstrated by the contrast 
between Germany, where 
postwar interest rates were 
much higher than present 
Canadian rates, and the U. K., 
where interest rates were 
kept low until the anti-infla- 
tion policies of the Macmillan 
government were put into 
effect. 

Both the postwar economic 
record of Germany, and the 
recent economic advances in 
the U. K., suggest that “tight 
money” is something both 
business and the community 
can live with. 

With large-scale invest- 
ment demand now facing the 
western world, plus the appe- 
tites of consumers at home 


By J. K. EDMONDS 


capitalist garnishee and pay- 
as-you-earn income tax. 

Since most of the Russian 
government’s income is de- 
rived from the “turnover tax” 
applied at the various levels 
of distribution and embedded 
in the price of Soviet goods, 
much of the money paid in 
this way will wind up in the 
state budget. 

Since the profits of state 
stores provide another source 
of government income, the 
Kremlin-has an obvious in- 


EI IE 


Kanee was planning a trip to 
visit Russian flour mills, R. 
A. Kipp, reasoning that 
where there are flour mills 
there is sifting machinery, 
decided to go along. 

When in Russia, he touted 
his electro-static separator. 
Now, Russian representatives 
have made the purchase. 

Going out to get the busi- 
ness is the time-honored way 
of making sales. 

If Canada is to close the 
dangerous gap between her 


© WHY WORRY about interest rates? 
® RUSSIAN on-the-cuff buying... 
® SELLING the ey _ isi ed 


CREE: 


terest in keeping bad debt 
losses down to rock bottom. 

Garnisheeing the man’s in- 
come even before he takes 
delivery of the goods, (so that 
the family eats only ‘after the 
instalment is paid) should 
certainly do the trick. 

This is a fool-proof, if 
cynical, method of getting the 
money that makes the cold- 
hearted capitalist look like 
Little Boy Blue. 


* * * 


Kipp-Kelly, 
firm. with world-wide mar- 
kets for its sifting and sort- 
ing machinery, has'sold $15,- 
000 worth of grain-cleaning 
apparatus to Russia. 

The significance of this 
deal is not the size of the pur- 
chase nor the fact that Russia 
is the buyer; it’s the way the 
transaction came about. 

In a quaint, old-fashioned 
way, the manufacturer went 
out and got the order. 

About a year ago, when 
Winnipeg grain dealer Saul 


a Winnipeg 


imports of U.S. goods and 
her exports to the world at 
large, more Canadians will 
have to take this step. 

Governments can’t do it. 

All that they can do is pre- 
serve, as far as possible, the 
best possible climate for 
making sales, collect infor- 
mation, and make contacts. 

But the essential step is 
missing — the precise, down- 
to-brass-tacks contact be- 
tween the’ man who has 
something to sell and the in- 
dividual firm, or agency that 
might use it profitably. 

Breaking: into new foreign 
markets is a costly and time- 
consuming activity, and few 
Canadians will be willing to 
take it on. 

Firms doing business . in 
Canada but owned in the 
U.S. tend to run their for- 
eign sales from their U.S. 
head offices. 

That’s one of the problems 
created for Canada by U.S. 
ownership. 
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aluminum 
extrusions 


IN 
STEP 
WITH 
TODAY 


«+» Through Daymond’s 
New Production Methods 


Ever alert to provide the 
finest possible service 
DAYMOND facilities have 
been expanded again 

— resulting in greater 
economy for Canadian 
industry due to our 

lower ‘tool up", and 
production costs. 
DAYMOND Extrusions 
are BETTER because 
quality and tolerances 
are BETTER CONTROLLED 
— and Daymond 
delivers on time. 


Made 100% in our own 
, Plant — from ingot 
to finished product. 


Complete facilities for clear and color 
anodizing and chemical brightening. 


Also manufacturers of Plastic Extrusions 


———————————— 


The Board of Directors of Mclennan, McFeely & Prior Limited announce the | 


| aaa, 
appointment of Mr. N. H. Lyon as President of the Company, effective October Ist., | and abroad, the possibility of 
too much saving is remote. 


following the retirement of Mr. H. A. Bestall. Mr. Lyon will continue as a Director | 


end o Member of the Executive Committee of the Company. Mr. Lyon began his 
business career with McLennan, McFeely & Prior Limited 35 years ago and has held 
vorious executive positions with the Firm during that time. He was appointed 
Menaging Director of Mclennan, Mcfeely & Prior Limited in 1951. He is also a 
Director of the Parent Company, The J. H. Ashdown Hardware Company Limited. 


H. P. SKOGLUND. President 


says... 


“Nothing so wondertul 
as a brand new baby” 


And every baby ever born has been the most 
beautiful in the world to doting parents. Last 
year, Canada had its full share of beautiful babies. 
During 1958, 472,000 were born — a record baby 
crop! Our national anthem, at this rate, could 
easily become ‘Rock-a-Bye Baby,” as eager 
parents try to coax first words and first steps. 


But I hope they're not too impatient. The babies 
will grow up soon enough. And the world they 
must face as adults will be far more complex than 
the world of today, and far more challenging. In 
order to succeed, these children will need ad- 
vanced skill and knowledge. Mom and Dad have 
a big responsibility. They must see that their 
child has these educational opportunities. 


So if one of these 472,000 babies is yours, start 
planning for his future now. It takes time to 
provide the financial assistance that will guarantee 
him an education. The North American Life & 
Casualty Junior Education Plan will see that your 
child has funds for college or any kind of technical 
training, whether you're here or not. See your 
NALAC representative now. 


insure confident livi ng 


NORTH AMERICAN 


ACCIDENT Group 


CANADIAN HEAD OFFICE — Hamilton, Ontario 
Offices In Toronto, Winnipeg, Regina, Calgary, Edmonton, Vancouver 





It’s much more likely that 
what we now regard as a 
high rate of interest will be 
needed, for the foreseeable 
future, to induce North 
Americans to save. 

The Soviet vice-minister of 
trade told Soviet citizens re- 
cently how they could go 
about buying goods on the 
cuff. 

Only a limited number of 
items may be bought on time: 
Bicycles, cameras, radio- 
phonographs, electric mixers, 
electric sewing machines, 
motorcycles, furs, and cloth- 
ing made of silk or wool. 

The buyer must go to a 
special, newly - established, 
store, pay 20% to 25% down, 
and present,two copies of a 
letter authorizing deductions 
of the rest of -the purchase 
price from his salary in six to 
12 monthly payments. 

One copy of this letter the 
store keeps on file; the other 
is sent to the buyer’s em- 
ployer. 

The employer accumulates 
the payments, and sends the 
full amount on to the store 
after it has been completed. 

From the time he signs the 
letter, Ivan never sees the 
rest of the money he owes on 
his new purchase. 

This is an interesting cross 
between the old-fashioned 


ANNOUNCEMENT 


HAROLD F. RITCHIE 
APPOINTMENT 


The appointment of Anthooy P. Podesto 
os Director and Vice-President of Market- 


ing of Harold F. Ritchie & Company | 
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One Man’s Viewpoint 


News is the parent of opinion. Opinions formed by the 
millions of people who read newspapers establish the direc- 


tion of social.and economic development. 


As the standards of living improve and new nations arise 
out of previously under-developed areas, the demand for 


newspapers grows. 


Reconciling long-term development plans with future 


Limited hos been announced by J. Ed- | 


ward Rose, President. Mr. Podesta brings 
fo the Ritchie. organization o broad ex- 


| perience in the morketing of drug 
| products in Canade, Western Europe, the 


Near East and Brazil. 
(ATA TE ELLE 


THE BOWATER CORPORATION OF 
Mills at: Corner Brook, Newfoundland; Liverpool, Nova Scotia; Calhoun, Tennessee { Catawba, South Carolina. 


needs for even more newsprint is a matter of judgment 
and experience. 

We at Bowaters have that judgment and experience, 
gained as long-established makers of paper in both North 
America and Europe. We are using it today to ensure that 
the demands of our customers around the world will be 
satisfied tomorrow. 


Bowaters = 


NORTH: AMERICA LIMITED - MONTREAL 


4 MEMBER OE THE BOWATER OBGANIZATION 





U.S. Gets Ready 
To Tie Food 


To Foreign Policy 


Bilateral disposal plan as foreign 


aid would create new problems 


for Canada... 


From Our Own Correspondent 
WASHINGTON, D.C. — Now 
comes more ‘evidence that the 
U, S. is changing its policy to 
make farm surplus disposals an 
integra] part of foreign policy. 
Donald Paarlberg, economic 
adviser to President Eisenhower, 


has given a speech of major im- | 


portance, It was little noted be- 
cause he gave it as a lecture to 
the Graduate School of the U. S. 
Department of Agriculture. 

But what Paarlberg suggests 
in his lecture is very likely to 
become firm U. S. policy in the 
near future. 

It means, therefore, that Ot- 
tawa will find it much more 
difficult to complain about U.S. 
cut-rate farm surplus disposal 
deals. As long as the Americans 
admitted they were simply get- 
ting rid of farm‘surpluses to 
ease a domestic problem, Can- 
ada could easily complain when 
Canadian customers were taken 
away by the U.S. 

But cloaking the disposals 
under a foreign policy blanket 
asa U.S. effort in the Cold War 
makes it much more difficult for 


| in Canada of luxurious “ 
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With Q.E. Hotel Successful, 
Hilton Plans Chain of Inns 


MONTREAL (Staff) — Gross | 
revenue of Montreal’s 174 
month-old Queen Elizabeth 
Hotel (1,200 rooms) continues to 


rol] in at a rate of almost $1 mil-| of the $20 million Queen Eliza- 


lion a month, 
Meanwhile the Hilton inter- 


lests — which manage the hotel 
for Canadian National Railways | 


— are considering construction 
inns” of 
up to 300 rooms each. 

These would have no connec- 


'tion with the CNR, might be 


|near major airports. Hilton says 
lit may move quickly on at least 


lateral U.S. special deals for 
surpluses as a foreign aid ap- 
proach. He does not recommend | 
an effective, multilateral ap- 
proach in which Canada and 


other nations directly pool their | 


surpluses for an international 
| attack on hunger. 

Canada will not quarrel with 
| the objectives Paarlberg puts 
forth; it can object to his meth- 
ods. 

“What I am suggesting,” he 
said, “. . . is the conscious re-| 
orientation of out farm policies | 
with respect to the needs and/| 
opportunities of our foreign| 
policy.” 

He said the U.S. should not 
maintain its vast special deal | 


one inn, probably in Montreal. 
Some four or five Canadian 
cities are regarded as suitable 
sites. 

Cost of a 300-room inn (two}| 
stories, with full hotel facilities | 
and, often, such extras as swim- 


|midcity hotel reports gross re- 


ming pools) runs around $3 mil- 


| lion, 


Hilton and the CNR agree on 
the financial and artistic success | 


beth, 

The convention - conscious 
venue for this year’s first nine 
months of $8.3 million. Gross 
operating profit (after taxes, 
amortization, etc., but — in the 
case of the CNR — before inter-" 
est) was $1,571,028. 

CNR and Hilton divide profits. | 
The basis of the split has never | 
been revealed. 

The hotel has 82 major con-| 
ventions booked for next year, | 
expects delegates to spend about 
$10 million in the Montreal area. 
There are conventions booked as 
far ahead as 1968. 


announce the 
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U. S. Must’ Change Policy 
On Surplus Deals, Imports 


From Our Own Correspondent 


WASHINGTON, D.C. — The 
U. S. must change its foreign 
economic policies to permit more | 
imports into the U. S. and stop| 
hurting nations like Canada in 


: « 
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the Corporation for Economic 
and Industrial Research, Inc. 


| and is a basic tool in the Senate | 


Foreign Relations Committee 
study of U. S. foreign economic | 
policies. |seem more likely to increase} 


| than to level off or decline. 


“Canadian and Australian! 


The officers and directors of 


CRONYN, POCOCK and ROBINSON Limited 


of London and Toronto 


opening ‘of a 


WINNIPEG OFFICE jointly with 


LOWRY and COMPANY 


at 


Curry Building, 233 Portage Avenue 


as 


“Perhaps the sale of surpluses 


las PiINANCIAL Fusi 


@ They damage U. S. economie 


program for farm exports simply | farm surplus disposals. 

as a device to act as a safety That’s the verdict of an im- 

valve for unwise domestic price| portant economic report being 

support programs, But, Paarl- studied by the Senate Foreign | 

berg did indicate the special | Relations Committee. 

deals and surpluses would be| It says the Administration 
. . | 

around for many years and they| must show a stiffer spine to} 

should be used to further U. S.;demands for protectionism, 

foreign policy. 

“The public probably will) effectively with other nations on| 
support a reasonable farm ex-| farm surplus disposals and must 
port program that fits well into; face the fact that in the next de-| 
cade U. S. will have a continu- 


Good news for Canada in the 


report are forecasts that U. S. “On balance,-the margin of| 


| wheat exports have been hurt 
| by the surplus disposal program 


| for local currency is here to stay and political relations with other 


for some years. nations. 


wil! need more than twice as 
much in imports of metals, ore 


|U. S. exports over imports of | | which has penetrated into new 


the past decade is more likely| 
to narrow than widen in the de- 


| and petroleum over the next de- | 


| cade ahead. 


“Assuming the margin is 
more likely to narrow than to) 


cade as it has been taking in the 
past 10 years. 
“The U. S. economy will be-| 


primary commodity imports, »| with a continuing balance of| 


the report says. “A rising na-| Payments deficit, given its for- 


tional income will encourage | | eign policy commitments.” 


markets such as Brazil, India, 
| Pakistan, Africa and the Middle 
East. 


“The political tensions and| 


frictions resulting therefrom are 


must consult more fully and| come increasingly dependent on| Widen, the U. S. seems faced | well known and need no elab- | 


oration. The outlook holds no 
promise of relief. Farm policy| 


“If so, foreign policy consid- 
erations suggest a co-operative 


@ They cause exporting nations 
to turn to the Communist bloc 


policy and program with the 
other major exporters in place} 
of our go-it-alone approach.” 


and weaken the security posi- 
tion of the U. S. 


| @ They add to the cost of doing 
Saying that growing demands | business in the U. S. 
| for protectionism must be met! 


with “the ingenuity and adapta- 2 They limit the capacity of 


foreign countries to buy U. S, 


| and the surplus disposal pro- | bility characteristic of U. S. 


Canada our capacity for abundant pro- 
The theme Paarlberg’s |duction and fits well into our 
ideas concentrates on strictly bi- foreign policy,” he said. 


exports. 
imports of a wide range of fin- The report gives a verbal| 


ished commodities. | spanking to U. §. farm surplus | 
oe” foreign investments | disposal policies. 


gram need a careful examina-| | competitive enterprise,” the re- 
tion from the foreign policy| port outlined its objections to| @ They encourage protectionist 
}point of view. | U. S. import restrictions: | devices in other nations. 


of 


ing balance of payments deficit. 
The report was prepared by 


Canadian Industry and Commerce is switching to 
Natural Gas! 

Industries from coast to coast in Canada are discovering 
the benefits of Natural Gas in ev very phase of their 
operations. 

They have found that Natural Gas is the ideal fuel for both 
high and low temperature heat processing. The control- 
lability and speed can cut processing time dramatically... 
keep costs down by reducing waste. 

And Natural Gas is ideal for water and space heating, as 
well. Boiler rooms stay remarkably clean and free from 
dirt . . . processing baths and plant cafeterias have a 
constant supply of hot water at the exact temperature 
required. In every phase of the industry, Natural Gas does 
a better job . . . cleaner, faster, more accurately and 
economically than any other fuel. 

Canadian Commercial Establishments are discovering the 
benefits of Natural Gas, too. Hotels, restaurants, hospitals 
and other institutions are finding it helps them turn out 
more appetizing meals faster . . . with less food wastage. 
And the clear, blue Natural Gas Flame helps keep kitchens, 
furnace and boiler rooms cleaner . . . to cut cleaning costs 
and keep up profits. 

The growing Gas Industry is helping Canadian Industry 
and Commerce increase efficiency while cutting overhead. 
It is an important part of Canada’s industrial expansion. 
Write today, to. the Canadian Gas Association, Toronto 
»..and see how Natural Gas can help you in your business. 


This clear 
bright flame 


means progress 
and profits 
for 
Canadian 
business! 


“Our Gas-Fired furnaces give us perfect 

high temperature control for our metals 
processing”... “We wouldn’t fire our ceramics 

in anything but Gas-Fired kilns”... “By far the 

most satisfactory fuel we’ve ever had for space heating, 
and certainly the best there is for supplying our hot water.” 


“Our Gas-Fired travelling bake-ovens 

have stepped up production, cut down 

wastage”... “We’ve discovered that Gas 

cooking brings out more flavour in the foods we 

prepare”... “We’ve got a clean furnace room at last, 
thanks to our new Gas installation.” 


Natural Gas... working for you from coast to coast 





A WORD 10 
CANADIAN BUSINESS MEN 


Are you thinking of opening up o 
bronch business in Evrope? If so, 
please consult me. | can guide and 
advise yor. | am o Conadion Pro- 
fessional Engineer of wide experi- 
ence, registered in Ontario, resi- 
dent in Switzerland in the heart of 
Europe, and om fomilicr with 
Evropean Industry. 


D. HEPBURN, P.Eng. 


26 Zwingerstrasse, 
Basel, Switzerland 


Farm Machinery: 


Predict Slower 
Sales for 1960 


MONTREAL (Staff) — Cana-| 
dian and U. S. manufacturers of | 
farm equipment are confident 
that demand for farm machinery 


William A. Hewitt, president 
of Deere & Co., said “it seems 
hardly likely that sales in 1960 
will more than equal 1959 


will continue to provide a solid) 
base for industry growth. 


But, many of them warn, 1960 


sales.” He predicted a slight de-| 
cline in farmers’ gross cash 
receipts. 


PWA Slices 
Freight Rates 


_ General air freight rate reduc- 
tions of as much as 21% from 


points have been announced by 
Pacific Western Airlines. 


The rate to Inuvik is cut from | toba can add tobacco to its list | mercial 
7lc to 56c. A 4c reduction was|of special crops will be deter-| varieties tested in 1959 which 
Norman mined by laboratory tests of its| were all obtained from Ontario. | 
| four-acre experimental seedings 


made in the rate to 
Wells. 

Seasonal rates for perishable 
commodities to Yellowknife, Fort 
| Smith and Uranium City are re- 
duced by a third for the period | 
Nov. 15 to April 1. 

The rate to Yellowknife will be | 
10c lb. compared to 15c. 

The new rates have been filed 
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Manitoba’s: First Tobacco 


‘Has Good Color, Texture 


Edmonton to Mackenzie River | 


From Our Own Correspondent 


WINNIPEG—Whether Mani- 


in 1959. The results may not be 
known until early February. 


The crop has been harvested, | 


dried in staridard kilns and leaf 
experts say it looks encouraging. 


Their opinion is based only on 


IN TORONTO 
the choice of the discriminating 
Over 500 magnificent outside rooms. 


Underground private garage. 
Superb cuisine and service that is a tradition. 


verse Manitoba may not be able 
to produce tobacco on a com- 
scale, at least .of 


Whatever happens the special 
crops division of the Department 
of Agriculture doesn’t intend to 
give up. 


The Park Plaza Hotel 


Fashionable Avenue Road at Bloor Street 
For reservations telephone: WAlnut 4-5471 


New varieties suitable to! 
western soil and climate may be 
developed, and in any case larg- | 


with the Air Transport Board for | appearance, color, and texture) 
| effect in 30 days. | which they say compares favor- 


fate 


er test plots are likely to be tried | 


in 1960. 


PROJECT MANAGER DROUILLARD 


Quick work on the Royal York Hote! 


“With 2100 plumbing connections 

on every floor” says Neil R. 
Drouillard, P. Eng., Canadian Com- 
stock’s Project Manager on the Royal 
York extension, “fast, positive work 
was essential. Using Emco Silver Braze 
fittings, everything went without a 
hitch, and the final leakage count was 
under 1%”. 


Emco Limited, London, Canada 


omers mom COMST Te coas 
PAY AS YOU GO! 
MONTHLY PREMIUM PAYMENTS 


accepted on all classes of personal or 


business 


NO INTEREST 
NO EXTRA CHARGES 


COX INSURANCE AGENCIES LIMITED || 


EDMONTON ¢@ 


VANCOUVER © VICTORIA * 
SASKATOON « REGINA « WINNIPEG 


PETERBOROUGH * OTTAWA © MONTREAL © SYDNEY © HALIFAX 


WITH 


TOLEDO 


in Shipping 


volume may be moderately Frank W. Jenks, president of 
lower than 1959’s and business} International Harvester Co., de- 
will be harder to get. |scribed the 1960 outlook as 

Industry leaders met last| “good but not easy.” 

week at the 66th annual con-| “The downward trend in farm 
vention of the Farm Equipment} product prices would indicate 
Institute in Montreal. It was the| that sales possibilities for the 
first FEI convention held outside! industry will also be a little 
the U. S. lower,” he said. 

A. A. Thornbrough, president 

of Massey-Ferguson Ltd., said 
“prospects for 1960 suggest a} 
continuance of sales at a good) 
| level in a keenly competitive 
|market, although tightening 
credit in both the U. S. and} 
|Canada is causing some un-| 
| certainty.” 

Some 75% of farm equipment 
| produced in Canada is exported | 
|to the U. S.' while 66% of all! 
| farm machinery used in Canada|®"d general manager of the 
| has been imported, mostly from| tractor and implement division 
l the U. S. of Ford Motor Co. 


The industry views the two| He said: “Competition in the 
countries as a common market|fatm equipment industry will 
\new approaching $2 billion|be intense in 1960 with all 


annually. 


“However, manufacturers 
whose products are well design- 
ed, carefully made and aggres- 
sively sold will find a solid mar- 
ket and show good results.” 


The industry is hopeful far- 
mers in 1960 will increase their 


replace obsolete machinery. 
This point was emphasized by 


ing the farmers sequipment 
which will lower their produc- 
tion costs through greater 
| efficiency. 
“Much of the equipment now 
on farms is obsolete in view of 
| the substantial design improve- 
| ments available.” 


| An industry leader who en-| 
| tertained similar thoughts was 
| John T. Brown, chairman of the 
| board of J. I. Case, who de- 
|eclared “adequate production- 
| boosting farm machinery is in 
'the driver’s seat for 1960.” 


He sounded one of the most 
| optimistic notes of the conven- 
| tion when he added: “And in 
most areas there should be little 
doubt about the farmers’ ability 
to buy. By and large, 1959' was 
a year, of good crops, satisfac- 
tory income and all indications 
point to heavy farming pro- 
7 | grams in the coming year.” 
insurance | .Another optimistic forecast 
came from Benno M. Bechhold, 
president of Cockshutt Farm 
| Equipment Ltd. 

“T see no sign of any curtail- 
|ment of farm equipment buy- 


CALGARY © PRINCE ALBERT |ing,” said Bechhold. “The re- 
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Havergal Launches 
$500,000 Campaign 
For Building Plan 


A $500,000 fund-raising cam- 
paign has been launched by Hav- 
ergal College of Toronto for ad- 
ditional and improved buildings. 

The existing buildings were 
put up in 1927 but plans were not 
carried to completion because of 
the depression and World War II. 

Additional classrooms, resi- 
dences and a gymnasium will be 
added when funds:-are available. 

John B. Aird, partner in law 
firm of Edison, Aird & Bealis, is 
chairman of the Havergal College 
Fund. 

The campaign is under the pat- 
ronage of Rt. Rev. F. H. Wilkin- 
son, Bishop of Toronto, C. S. 
Band, Mrs. Adelaide Sinclair, 
Hugh Lawson and Mrs. J. D. 
Woods. Maj.-Gen, A. Bruce Mat- 
thews will be honorary chairman. 


AVOID 
COSTLY 
ERRORS 


Receiving 
or on your 
Production 
Line! 


LIGHTWEIGHT TRACTOR 

A new lightweight diesel truck 
tractor has been designed and 
built by White Motor Co. of Can- 
ada, Toronto. Part of the weight 
reduction, intended to permit 
hauling of larger payloads, is con- 
tributed by the use of air starting 
for the engine. 





ANNOUNCEMENT Se 
NEW C-I-L VICE-PRESIDENT 


PORTABLE SCALES 


if your budget prohibits permanent scale installations 
ot the many points where accurate weight records 
are essential in your plant, you can solve the 
problem with one or more Toledo Portable Scales. 


Remember . . . on your scales, materials become 
money and you'll save many times more than the 
cost of a Toledo Portable Scale at every point 
where you use one. They cre available in cgpacities 
up to 2,000 Ibs. Write today for our new Toledo 
weighing equipment catalogue No. 2001. 


TOLEDO SCALE COMPANY OF CANADA LIMITED, WINDSOR, ONTARIO 


TOLEDO 


HEADQUARTERS FOR SCALES 


10-1337 


4. D. CONVERSE 


Election of J. D. Converse os vice-presi- 
dent of Canodian industries Limited, is 
announced by Peter C. Allen, president. 
Mr. Converse, whe hed been genere! 
manager of the chemicsls division of the 


efforts to reduce costs and to! 


placement market for tractors} 
and combines in particular con-| 
tinues to offer very substantial | 
opportunities.” 
| W. G. Scholl, executive vice- 
president of Allis - Chalmers) 
Manufacturing Co., said that! 
while economists expect gross | 
farm income ‘to be off slightly 
next year “there is a good pos- 
sibility that net farm’ income 
will be as good in 1960 as it) 
was in 1959.” He predicted farm | 
equipment business “will be as| 
good, probably better than in| 
1959.” 

Manufacturers of planting and 
| tillage equipment and metering! 
| devices for applying liquid so-| 

lutions and anhydrous ammonia | 





crease in those lines. 


One firm, Dempster Mil! 
| Manufacturing Co., expects a| 
| 20% increase, following a 35% 
| boost in sales this year. 


| 


|manufacturers aiming at giv-| 


ably with tobacco plants grown | 
in eastern provinces. 


Final decision must come from 
manufacturers when laboratory 
technicians report on whether it 
can be processed for commercial 


purposes. 
| 


Most of the 1959 test plots 
were in eastern Manitoba in low 
organic light and sandy soils | 
which specialists say is best for | 
tobacco culture. 


A small plot was tested on 
contrasting heavy soil of the) 
Portage Plains. Its growth and/| 
quality rated about even. with 
that grown in the eastern part of 
the province. 


From a weather standpoint 


Merritt D. Hill, vice-president} for fertilizing expect sharp in-| 1959 was regarded by crop ex-| 


perts as ideal for growing to-| 
bacco. 
In seasons less favorable re- 
sults might not be so good. 
If the quality tests prove ad- 


Need ANTI-FREEZE? 
You get Far MORE with 


FAIRBANKS-MORSE 


You get.a permanent ethylene glycol anti-freeze 
that will NOT boil, will NOT evaporate, and will 
NOT harm any motor. You get dependability that 
is the result of years of research, You get a product 
that has been proven in millions of miles of use. 
For a superior anti-freeze at an economical price 
— choose Fairbanks-Morse! 


THE CANADIAN FAIRBANKS-MORSE CO. LIMITED—Sixteen Branches Across Canade 





Same great service...some new car! 


it's yours! Just a phone call away—at your 
local Hertz Rent A Car office. 


Reserve a superlative new 1960 Chevrolet now — auto- 
matic drive, power steering, it’s all there and at the regu- 
lar Hertz rates. These are the low rates—including gas, 


New CORVAIRS, too! 


Be one of the first to drive the new CORVAIR (by 
Chevrolet). Folks are renting ‘em from Hertz just for 
the thrill of driving one! A joy to jockey through traffic 
— and Hertz Corvair rates are extra thrifty! 


oil and proper insurance— that have helped hundreds 
get the Hertz Habit! 


For business trips, pleasure jaunts (maybe a little of 
both?) rent the exciting new 60 Chevrolet or other 
fine new car from Hertz. For out-of-town trips, reserve 
ahead through your local Hertz office — listed under 


“Hertz” in your 


company, was cise appointed a director. 
ET 


phone book. 
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Atomic Energy Chiefs Deny 
Nuclear Power Plans Wrong 


Engineer’ s allegation that Canada is heading tor a 


tall if we continue our present nuclear. plans is 
refuted 


Last week in Ottawa, consulting engineer Winnett 
Boyd predicted that Canada is heading for a fall in 
nuclear power development. 


To a regional meeting of the Engineering Insti- 
tute of Canada, he described Canada’s $69 million 
CANDU reactor, intended to be the prototype of all 
large nuclear generating stations in da, as a 
“very expensive but interesting experiment” rather 
than a practical power plant. 

For large power stations, he said, a quite dif- 
ferent kind of reactor would be more suitable. 
(Boyd himself is one of the designers of just such a 
reactor as he advocates. ) 


Boyd’s comments, which included economic and 
policy criticisms, created quite a commotion at 
Atomic Energy of Canada Ltd.,; which presides over 
Canada’s $50. million a year atomic energy program. 

AECL officials gave FP candid replies to the 
Boyd charges. They reject them completely. 
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Spain, India, Norway, Germany 
and Japan. Some 30 Euratom in-| physical metallurgy, plus a big 
dustrialists and scientists are in| program of study of the medical 
Ottawa this week discussing| uses of atomic isotopes. 

ways of co-ordinating the nu-| Some $25 million a year is 
clear power programs of pene) haley spent on four nuclear 
lux, Italy, France and Germany | power projects: 


with ours (FP, Oct. 17). ® The CANDU (Canadian deu- 
“Basically,” say AECL offi-|terium uranium) project is the 
cials, “Canada is in the same | biggest. It will be a 200,000 kw 
position in the development of} power station moderated and 
nuclear power projects as it is in | cooled by heavy water and fuel- 
the development of defence sys-| ed by natural uranium. Design 
tems.” land development work have 
Because our capital resources | been going on for three years; 
are limited, and the costs of a| When this is finished the station 
nuclear power research program | Will take four and a half years) 
are so immense, we must put| to build. ad 
all or most of our eggs in one| A CANDU-type power station 
basket. | will cost $60 million to spr it 
“Development of a new — is estimated, although this oes 
nuclear power system can cost not include the cost of design 
$100 million or $150 million or|2%4 development work. 
Here’s the story: more, depending on the com-| ® Construction of NPD-2 (nu- 
, ry: plexity of the system and the clear power demonstration 
By LESLIE WILSON the U. S. was the principal| problems to be solved. | Plant) is well under . * oa 
OTTAWA (Staff) — Top offi-| heavy water producer and the| “We can choose one or per- ee cea! & Tens, aS . ¢ ee 
cials of Atomie Energy of Can-| U. K. had neither the extra dol- | haps two programs for major in- natural ufenium inel end heavy C J. WILFRED HEALY 
ada Ltd. are convinced that a|lars to buy heavy water, nor} vestigation. They must be se- weadiik’ ais. Glitter suuniianiee, ae I: A LANGFORD 


F. G. HAMILTON 
review of Canada’s nuclear-en-| the necessary surplus power to} lected by the best scientific and Sead a tn, aehendinliad. to 55 YONGE STREET, TORONTO 1 
ergy program such as that sug-| make it. engineering brains available in ee ee see 
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SAMUEL GROSSMAN Getting Ahead 


CHARTERED ACCOUNTANT 
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cess; they read The Financial Post 
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gested by consulting engineer 
Winnett Boyd would vindicate 
present program completely. 

Any committee of “impartial 
experts” who reviewed the 
technical evidence would turn 
thumbs down on suggestions for 
a major switch, they believe. 

Objections raised by Boyd to 
Canada’s program are rejected, 
almost completely, by AECL. 
Rejection hinges on these four | 
claims: 
@ The present division of effort | 
in nuclear research between 
Canada, the U. K. and the U. S. 
is the result, not of an accident 
of war, but of deliberate post- 
war choice on economic grounds. 
@ Enriched uranium produced 
by a Canadian plant would not 
be competitive with that pro- 
duced in the U. S. despite the 
advantage afforded by low-cost 
power from the Peace or Ham- 
ilton Rivers. 

@ A Canadian enrichment plant 
could be built. 

But J. L. Gray, AECL’s presi- 

dent, estimates that a plant 
which would supply 50% of the 
free world’s civil requirements 
for uranium would require a 
$50 million governrhent subsidy 
for 10 years. 
@ Uranium ‘ consumption of 
such a plant wouldn’t compen- 
sate the Canadian industry for 
the expected falloff in demand 
when the purchase contracts 
with the U. S. Atomic Energy 
Commission run out in 1962 and 
1963. 

Canada’s postwar decision to 
specialize in heavy water re-| 


SLCC 


They Decide 


These men, directors of 
Atomic Energy of Canada 
Ltd., are responsible for the 
basic decisions on Canadian 
nuclear energy policy: 

J. S. Dunean, chairman, 
Ontario Hydro. 

G. A. Gaherty, president, 
Calgary Power Ltd. and 
Montreal Engineering Co. 
Ltd. 

A. R. Gordon, head, depart- 
ment of chemistry, Univer- 
sity of Toronto, 

J. L. Gray, 
AECL. 

R. L. Hearn, former gen- 
eral manager, Ontario Hydro. 

L. L. O’Sullivan, commis- 
sioner, Quebec Hydro. 

C, S. Parsons, former di- 
rector, mines bfanch, federal 
department of mines. 


G. M. Shrum, head, depart- 





president, 


ment of physics, University 
of British Columbia. 

D. M. Stephens, chairman, 
Manitoba Hydro - Electric 
Board. 

James Stewart, chairman, 
Canadian Bank of Commerce, 

F. C. Wallace, president, 
Canadian Pittsburgh Indus- 
tries Ltd. 
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actor research was due to a con-| 
viction that this type of syster | 
would be most economical in| 
this country. This view has been 
bolstered by a study which 
showed that costs of heavy wa- 
ter and graphite moderators 
would be about equal under Ca- 
nadian conditions. 

For its main development’ 
projects, the U. K. chose. a gas- 
cooled, graphite moderated re-| 


The U. S., with enormous re- 
sources, can afford to experi- 
ment with several types of re- 
actors. With a military program 
linked to production of enriched 
uranium it was natural for her 
to stress enriched uranium for 
peacetime purposes. 

But there are four major U.S 
reactor projects which use 
heavy water moderators. 


Both U. K. and U. S. atomic 
energy organizations work 
closely with AECL. Both coun- 
tries have teams of scientists 
continually at Chalk River (14 
and 15 men respectively) and 
U. S. scientists are planning re- 
search connected with Canada’s 
CANDU and NPD-2 projects. 

Other countries either inter- 
ested in or working on, heavy 
water reactors include Italy, 


terms of the technical knowl- 
edge available. 

“Once the projects are chosen, 
and the capital resources com- 
mitted, we must either follow 


other countries for our nuclear 
knowhow. 

“The acknowledged position 
of Canada as world leader in 
heavy water reactors and the 


that, as far as the techniques 
now available are concerned, we 
have chosen correctly.” 


a year into atomic energy re- 
search. 

About half of this is spent, 
mainly at Chalk River, on a long 





list of general research projects | 


in nuclear technology. Included 
is fundamental and applied re- 


through — or else depend on| 


interest shown by other coun- | 
tries in our programs are proof 


At present, we put $50 million 


start operating in early 1961. 
Ontario Hydro and Canadian 
General Electric are co-operat- 
ing with AECL in this project 
and sharing the $30 million cost. 
NPD-2 will produce 20,000 kw. 


terium moderated, reactor ex- 
periment) is a design and cost 
study now being undertaken on 
contract by CGE. 

The study will cost $600,000 
| but there has been no decision 
as yet to build the reactor which 
| would use heavy water as mod- 
j}erator and a special organic 


be about 40,000 kw. 
| @ Canadian Westinghouse has 


small reactors, 
fuel, 





on northern sites. 
(Continued on page 37) 


The 


Boyd Started Furor 
When He Said This: 


By WINNETT BOYD 
The. physicist would like to 
have his reactor run at low 
temperatures because the chain 
reaction is easier to control. The 


|}engineer knows that he must 
have high temperatures to make | 


efficient use of the reactor heat. 


Any good nuclear power sta- 
tion design must be a harmoni- | 
ous compromise between these 
opposing demands. The final 
test of its excellence is the cost 
of the power it produces. 

Canada will waste hundreds 
of millions of dollars if it designs 
and builds nuclear power sta- 
tions whieh cater more to the 
desires of the scientists than to 
the economic facts of life. 


It is my contention that Can-| 
ada’s present nuclear program is | 


leading us in this direction. 


By concentrating her efforts | 


on a heavy-water reactor, which 
has good nuclear characteristics, 


it may be that Canada is going | 


to conduct a very expensive but | 


than build a practical power| 
plant. 

In the early 1940s there ex-/| 
isted the scientific possibility 
of making an atomic bomb. 

The U.S., with some of her 
allies, embarked upon a pro-| 
gram to produce such a bomb. 

This required the production 

of pure fissile material, either 
uranium 235 or plutonium 239. 
@ The former had to be sep- 
arated from natural uranium in| 
an enrichment plant. 
@ The latter could be formed 
from fertile uranium 238 in a 
natural uranium reactor and 
subsequently separated from it 
by chemical processing. 

The U.S. tried both ap-| 
| proaches and both proved suc-| 
cessful. 

For the natural uranium 
reactor only two choices were 
possible: a graphite moderated 
reactor and a heavy water mod- 
erated reactor. 

Because graphite was cheap 
and plentiful and readily avail- 


| able the U.S. chose it. 


The British, on the other 


practically none of this precious| soon ‘realized that a reactor} 


go 
| rather advantageous set-up for | 
producing it in modest quanti- 
ties at Trail, B.C. 


In addition, Britain was under 
| daily enemy attack and there-| 


which was best for the produc- 


Canada at that time had a} | tion of bomb plutonium was not 


necessarily the best for power 
| production. 

In the U. K.; where the power 
shortage was becoming almost 
desperate, an early practical 


fore an agreement was quickly | solution had to be found. 


reached between the govern-| 
ments of Canada, the U. K. and| 


the U.S. to transplant the U. K. 


|work on heavy water, along| 


with the majority of its person- 
| nel, to Canada. 


Thus came into being Can-| 
ada’s nuclear project under the 
| National Research Council, lo- 
|cated first at the University of 
| Montreal and later at Chalk| 
River. 

A crown company, 

Energy 
formed in 1952 to take over the} 
project from the National Re- 
search Council. 





moderated reactors to produce} 
|bomb plutonium. and the U.K.) 


| and Canada working on the de-| jeader in heavy water technol-| 
| velopment of.a heavy water re-| ogy, we chose the heavy water | 


actor for the same purpose. 
The heavy water plutonium | 


~ Therefore, after very careful 
consideration and in spite of the 
fact that they had been the real 
originators of the heavy water 


ably 





In the U.S., where all the 
necessary ingredients to adopt) 


|any type of reactor were avail-| 


|able, but where no dire need| 


f Canad a wen for nuclear power existed, the| 
. ie WAS | decision was made to investi- 


|gate many alternatives. Their 
| thinking was naturally slanted 
toward enriched reactors be- 


Thus at the end of the war) cause they had enriched ura- 
| we had the U.S. using graphite | | nium. 


interesting experiment rather | 


In Canada, where an accident 
of war had made us the world’s 


| reactor: 
But clearly the choice today 


ROSS DROUIN, Q.C. 


Getting, Ahead 


Astute businessmen plan for suce 
cess; they read The Financial Post 
because it helps them make right 
decisions. Yearly by mail in Cane 
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Quebec Power Bidg. 
QUEBEC, P.Q. 


@ OCDRE (organic cooled, deu- 


HON. SALTER A. ty 
WILLIA 


chemical as coolant. Output will) 


|been awarded a small study} 
|contract on the application of} 
using enriched | 


reactor, they decided that the} 
|immediate solution to reason-| 
economic nuclear power | 
|lay in the gas-cooled, graphite | 
| moderated reactor. 
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| comventer reactor was very suc- | |of the best type of reactor ‘for | e Designing Engineers 


cessfully developed at Chalk| power generation should be} 


River. 


U.S. as bein 
world for this’ purpose. 

Thus, when building their} 
new Savannah River plutonium | 
production plant, the U.S. used | 


| made on objective scientific and 
It was soon recognized by the | engineering grounds rather than 


the best in the| because we in Canada happen 


|to have more technological ex- 


perience with one type of re- 
actor than with the others. 
Today it is significant that in 


heavy water reactors modeled|the U.S., in spite of having the 
on Chalk River’s famous NRX. | free world’s only heavy water 
They then built a large heavy| production plant, heavy water 
water production plant and shut| reactors are almost completely 
down the Trail plant, which was/| absent from the serious devel- 


also their property. 


‘opment programs of the many | 


The U.K., who had no heavy | private companies working in 


| 
water production facilities and| the nuclear power field, under | 


who had to get going on their|the leadership of the U.S. 
own nuclear program well be-} Atomic Energy 


became operational, adopted the| has stuck doggedly 


U.S. type graphite moderated | te 


Commission. 
‘Canada, on the other hand, 


100% 
heavy - water 


reactor with gas, rather than|types in her power reactor 
water cooling, for their early| program until teday she re- 


: the Savannah River plant 


| plutonium production. 
About this time serious | 


mains the 
in the 


actor design with a high labor | hand, were very keen on heavy | thought was. beginning to - ing this approach. 


content. 


water because of its better nu- 


given to the development of 


When the choice was made, ‘clear properties, but they had|nuclear power and most people! 


However, the use of hea 
(Continned em-page 36), : 
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SELECTED GROWTH STOCKS 


Atlas Steels’ Earnings Rise 
As Business Range Broadens 


October 24, 1959 


e Higher fourth quarter activity for Atlas Steels... 


e Industrial Acceptance Corp’s new business is up .. . 


TLAS STEELS’ net profit in the 
third quarter (ended Sept. 30) 
amounted to $605,000 or 55c per share 
compared with $381,000 or 35c in the 
same period last year and $168,400 or 
l6c two years ago. 

For the first nine months this year, 
earnings totaled $2,365,000 ($2.17 per 
share), 83% higher than $1,290,000 
($1.19) in the corresponding 1958 pe- 
riod. Year’s results to date are ahead 
of the $2.04 per share earned in the full 
year 1958. 


Third quarter sales were $9.7 mil- 
lion, up 34% from $7.2 million a year 
earlier, bringing the nine months’ total 
to $31.8 million, a 38% increase over 
$22.9 million last year. (Sales in the 
whole of 1958 amounted to $32.9 
million.) 

Ratio of net profit (after taxes) to 
sales in the third quarter was 6.3%. 
Due to the annual vacation shut-down, 
this was lower than the 7.5% achieved 
in the preceding quarter and 9.5% in 
the first three months this year, but it 
was still above the 6% target that the 
company has been aiming at for some 
time. 

Commenting on the outlook, H. George 
DeYoung, president, says that backlog 
of orders is substantially greater now 
than it has been for the last 2% yrs. 
Company anticipates that fourth quarter 
activity will be at a higher level than 
in the period just ended. 

Company’s operations have so far 
been unaffected by the U. S. steel strike. 
However, if the strike continues much 
longer and U. S. auto production is cur- 
tailed to any extent, Canadian auto 
makers will have to cut back their op- 
erations in turn; this could result in 
reduced demand for Atlas’ products. 

Atlas has been working toward 
greater plant efficiency for the past two 
or three years. One major step has been 
the broadening of the range of business 
that the plant can handle. 

Last April, in a bid to increase its 


By NESTOR 


share of the domestic market, Atlas 
made cuts of 15%-20% in the selling 
price of its No. 1 finish stainless steel 
sheet and plate. 

At recent market price of $2544, com- 
mon stock is 59% above UV level ($16), 
could rise 96% before reaching OV level 
($50). Price is 12.5 times 1958 earnings 
of $2.04 per share. Yield is 3.92% at 
indicated annual dividend rate of $1 
per share. Price this year has ranged 
between a high of $2944, a low of $24. 
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NDUSTRIAL ACCEPTANCE CORP.’s 

volume of new business so far this 
year is higher than in corresponding 
1958. 

While this does not produce immediate 
earnings, it increases company’s unearn- 
ed income account which is drawn down 
as related receivables mature. 


Among the favorable factors: 1959 
has been a good “automobile year’. This 
contributes substantially to company’s 
volume and earnings, since a major part 
of total business is in this field. 

In addition industrial business — in- 
stallment financing of heavy machinery 
and equipment — has also been good. 

In the six-month interim report to 
shareholders, President J. H. Ranahan 
said that for the first time in company’s 
history, consolidated assets exceeded the 
half-billion dollar mark. 

In the first six months of this year, 
net profit was $4,957,543, up slightly 
from $4,867,291 in corresponding 1958. 

This represents earnings of $1.64 per 
common share (based on 2,748,688 
shares outstanding) compared with $1.63 
per share last year when 2,708,358 shares 
were outstanding. 

Second quarter earnings this year 
(82.5c) were slightly higher than those 
in the preceding quarter (81.5c), but 
were 3.5c lower than 86c earned in the 
second quarter of 1958. 

Company says that because of the un- 
precedented high cost of money, com- 


pany’s outlook for the balance of year 
appears cloudy. 

It says the steady rise in interest costs 
has been reflected in company’s opera- 
tions during the second quarter. In- 
creases in operating expenses during the 
half were attributable entirely to in- 
creases in the expenses of company’s 
two most active subsidiaries, The sub- 
sidiaries, on the other hand, contributed 
more to earnings than they did last 
year. 

The current tight money situation has 
left its mark on company’s operation, 

Rising interest rates, of course, have 
increased the cost of doing business. But 
effect of higher rates has to some extent 
been offset by ability of company to 
change the “mix” of its borrowings. In 
addition, changes are being made in 
the plans offered to customers. 

On the other side of the ledger, tight 
money undoubtedly is responsible for 
bringing in some additional. business. 
Because of the credit squeeze, some pur- 
chases usually made for cash, or through 
other borrowings, are probably now be- 
ing financed. 

The U. S. steel strike, so far, has had 
little effect on the installment finance 
business. Automobile companies have 
had sufficient steel in inventory to start 
getting out their 1960 models. 

However, if the stoppage continues— 
or resumes after the 80-day cooling-off 
period—companies may experience dif- 
ficulty in producing sufficient units to 
meet demand. 

This could result in a slow-up of 
financing inventory in the hands of 
dealers and could concentrate auto- 
mobile purchases by consumers in: a 
shorter space of time next year. 

At recent market price of $345¢, com- 
mon stock is 44% above UV level ($24), 
could rise 41% before reaching OV level 
($49). Price is 9.6 times 1958 earnings 
of $3.59 per share. Yield is 4.62% at 
indicated annual dividend rate of $1.60 
per share. Price this year has ranged 
between a high of $4134, a low of $32%, 
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How to Read Nestor’s Special Stock Charts 


INDEX OF GROWTH: The rate at by the narrow horizontal lines above 
which the value of the equity behind and below the stock’s price range in- 
the stock is doubling as determined by dicating price at which the particular 
the growth rate at which it entered stock is adjusted as underestimating 
the year. A figure of 5.6 for the pres- or overestimating its future rate of 
ent year would indicate that at its growth. Astock showing a fast 
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company is showing underlying or 
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the price trend of the company’s com- 


. growth mon stock over a period of years and 
rate will sometimes anticipate growth in most instances the trend of dividend 


by two or three years, In this case it permit judgment as between one payments. 
may not be so attractive a purchase tock and another, They are not desig- *Background and principles behind 
relatively as some other fast-growing nated points of purchase or sale nor were 
do they attempt to show what will be 
a stock’s bottom or top figures in any 
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modern plant fa- 
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ern methods. 


SL Did 4 anf! 


aL 
LIMITED cae 


te 


Pacific Ave. af 20th St. Phone 5391 
Sales Office, 1385 St. Jomes Street, Winnipeg, Manitoba. 
Saskatchewan) Regina ont Saskatoon 
Cumming Gelbraith Lid., Edmonton and Calgary, Alberta. 


__===_E_ LL ANNOUNCEMENT 


PROVINCIAL ENGINEERING LTD. — EXECUTIVE CHANGES 


F. R. McRAE W. D. MARTIN R. M. SANDERSON 


Boyd Started Furor 
When He Said This: 


| (CONTINUED FROM P. 34) 

| water as coolant and moderator 
|leads to engineering problems 
which have not yet been com- 
pletely solved and which may 
never be solved at an economic 
price. 

A reactor using -natural or 
even slightly enriched uranium 
must receive small amounts of 
fresh fuel at regular intervals 
to maintain its reactivity at an 
adequate level by compensating 
for the neutron absorption of 
the fission products which are 
continuously formed. 

This, for the CANDU reactor, 
means that several slugs of fuel 
will have to be added each day. 
It would be impractical to shut 
the reactor down once a day 
for this purpose. 

But to have to accomplish this 
at a pressure of 1,500 Ib. per 
sq. in. and a temperature of 
550 deg. F., without losing more 
than a few pounds of valuable 
heavy water per day ap- 
proaches, in my opinion, a prac- 
tical impossibility. It may ac- 
tually be done. 

All sorts of odd things are 


A. J. Turney, Vice-President & General Manager, has announced the retirement of | done by engineers but not all of 
| them are practical. 


PF. Rufus McRae, effective September 30th., 1959. 
Mr. McRae was a co-founder of the Company and held the position of Senior 


Vice-President and Vice-President, Construction Division — the Division te which | 


he had devoted most of his time over the past twenty years. 

W. D. Martin, P.Eng., has been appointed Manager of the Construction Division 
te succeed Mr. McRae and in this capacity will have complete jurisdiction over all 
Construction operations with headquarters at the Niagara Falls Head Office of the 
Company. Mr. Martin hos just returned to Canada after successfully directing the 
Electrical, Mechanical and Piping phases of the Khulna Newsprint Project recently 
completed by Provincial Engineering Ltd. in East Pakistan. 

R. M. Sanderson, P.Eng., formerly Assistant Manager, Construction — Is 
appointed Manager, Construction Operations, Eastern Division in Montreal succeeding 
8. H. Gautby who has taken over the duties of Sales Manager, Construction for the 
Eastern Division. 


Provincial Engineering Ltd., a Subsidiary of Houdaille Industries, Inc., is a leader 
in the field of Crane & Hoist design and manufacture, as well as Piping, Electrical 
and Mechanical Construction, and Design, Fabrication and Erection of Transmission 
and Micro-wave Towers. 
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Canada’s CANDU reactor is 
what is known as a pressure 
tube reactor. This means that it 
has a great many high pressure 
tubes, which contain the fuel 
and heavy water coolant, run- 
ning through a tank which con- 
tains the heavy water modera- 
tor. 

These pressure tubes have to 
be made of zirconium for nu- 
clear reasons. They cannot be 
too thick because they would 
absorb too many neutrons and 


| adversely affect the fuel econ- 
* | omy. They obviously cannot be 


too thin or they would burst. 
Thus a compromise has to be 

reached between safety and 

fuel economy, 

@ How these safety shortcom- 


ings can be completely over- 


come for the CANDU type of 


reactor without introducing in- 
tolerable operating problems, I 
do not know. They are inherent 
to the design. 


They can, however, be great- 
ly alleviated by resorting to the 
use of an organic coolant, such 
as “Dowtherm,” instead of 
heavy water. These organic 
coolants operate at much lower 
pressures than heavy water for 
the same temperature condi- 
tions. 


I therefore expect that this 
type of reactor, which is being 
studied in Canada, and is known 
as the OCDRE, will be one of 
the relatively few basic types 
that will have a useful future, 
with a field of usefulness limit- 
ed to moderate sizes. 


I firmly believe that if Can- 
ada continues doggedly to stand 
alone in her approach to nu- 
clear power which is, in effect, 
saying that we are right and 
the rest of the world is wrong, 
the result is almost bound to be 
as embarrassing as the decision 
of some years ago to use 25 cycle 
power in Ontario. 

What could we do and what 
should we do? 

What we could do is not limit- 
ed in any way by considerations 
of natural resources or even by 
manpower. 

@ Canada has all the necessary 
raw materials and natural re- 
sources to make it a leading 
power in the nuclear era. 

@ Canada has the free world’s 
largest reserves of uranium and 
is the free world’s largest pro- 
ducer of raw uranium oxide. 
@ Canada has the free world’s 
second largest reserves of thor- 
ium in the Blind River and Ban- 
croft uranium deposits. This can 
be easily recovered as a mining 
by-product when the demand 
warrants it. 


Rush to Stake Base Metal 


Claims in Great Bear Area 


From Our Own Correspondent 

EDMONTON—A full-fledged 
rush to stake Base metals claims 
is in progress in the Northwest 
Territories, 

More than 1,500 claims are 
reported staked in the area just 
east of Great Bear Lake and 
another 1,000 will be recorded 
by the end of this year. 

High quality copper and 
molybdenite, important for 
atomic reactor and steel] hard- 
ening purposes, are indicated. 

This activity stems from an 
exploratory program undertak- 
en this year by Eldorado Min- 


| ing and Refining Ltd., which for 
|some years has operated a ur- 
|anium mine at Port Radium on 


the east side of Great Bear 





Lake. 

A sum of $250,000 was pro- 
vided for this program. 

One reason for the current 
|staking rush is the Eldorado 
surveys and the report that the 
company has numerous claims 
staked. 

W. M. Gilchrist, of Ottawa, 
president of Eldorado, said: 

“An aerial geophysical sur- 
vey of a wide area to the east 


Drill B.C. Claims 


For Wenner-Gren 


From Our Own Correspondent 


VANCOUVER — The Wenner- 
Gren mineral search in northern 
British Columbia has shown up 
copper, silver, lead, zinc, asbestos 
and nickel. 

That’s the word from Dr, Hans 
Lundberg, the geophysicist whose 
company, Lundberg Explorations, 
is doing minera] surveys for Wen- 
ner-Gren B. C, Development Co. 

The survey has entailed air- 
borne geophysical work covering 
all of northern B. C., from the 
Rocky Mountain to the Alaska 
Panhandle, from south of Prince 
George northward into the 
Yukon. 

Dr. Lundberg says nothing sen- 
sational has been discovered to 
date, but the results are very 
promising. 

Hundreds of claims have been 
staked as ground work followed 
the aerial work. 

The project has reached the 
drilling stage. Drilling ig under 
way at a couple of prospects, and 
more will likely get started this 
winter. 

The Lundberg company has 
eight parties in the field. 

The company receives a certain 
interest in all the mineral prop- 
erties which it stakes for the 
Wenner-Gren company. 


CANADIAN DISTRIBUTOR 

Ahearn & Soper Co., Ottawa, 
has been appointed exclusive 
Canadian representative for Mic- 
rowave Electronic Tube Co., 
Salem, Mass. The Salem com- 
pany makes microwave tubes 
and devices, magnetron, klystron, 
and various other kinds of tubes 
and devices. 


and south of Eldorado’s Port 
Radium mine indicated that 
certain areas would warrant in- 
vestigation by diamond drill 
and other surface exploration 
methods. A certain amount of 
drilling will be done this fall 
but the major effort will take 
place in the 1960 season.” 

Centre of present interest is 
an area 70 mi, in length and 
about 2 mi, in width. 

There have been showings of 
copper, nickel, uranium, moly- 
bdenite and silver. 

Samples of bornite, which is 
‘a high grade copper, have been 
brought to Edmonton. 


@ Canada has the free world’s 
second largest reserves of re- 
coverable helium in only seven 
of Alberta’s natural gas fields. 


@ Canada has all the other nec- 
essary materials and facilities, 
such as very pure petroleum 
coke, a graphite industry and a 
well developed capital goods 
industry. 

@ Canada has large untapped 
hydro resources, remote from 
existing load centres, which 
could give us the cheapest en- 
riched uranium in the world. 


> How should we apply our un- 
doubted assets to the realization 
of truly economic nuclear 
power? 

First let me go out on a limb 
and try to predict the future 
course of power reactor develop- 
ment. 


@ For marine applications, in- 
itially for naval use and later 
for super-tankers, I predict that 
the pressure water reactor 
(PWR) as developed for the 
U.S. Navy and using highly en- 
riched fuel will remain the 
dominant type. 


@ For small and medium-sized 
power generation, from about 
20 to 200 electrical megawatts 
(20,000 to 200,000 kw) I predict 
that both the organic-cooled, 
heavy-water moderated reactor 
(OCRDE) and the boiling water 
reactor (BWR) will emerge as 
the dominant types. 


@ For very large base load cen- 
tral power stations, I predict 
that the high temperature, gas 
cooled, ceramic fueled, graphite 
moderated nuclear steam gen- 
erator will eventually become 
the dominant type. 


Canada is investigating the 
organic cooled, heavy water 
moderated reactor and the U. K. 
is fully committeed to a pro- 
gram which will also lead to 
the development of the high 
temperature gas cooled type. 


Therefore, my first suggestion 
is that we should seek to co- 
ordinate our entire nuclear pro- 
gram, to our mutual advantage, 
with that of the U.K. 

I advocate this simply because 
Britain can supply more indus- 
trial capacity and more engi- 
neering know-how than is yet 
available in this country. 

Canada has all the requisite 
raw materials but could certain- 
ly benefit from the additional 
British financial resources 
which would result from such a} 
partnership, 

My second suggestion there- 
fore, is a good example of how 
this co-operation might work. 

Both Britain and Canada will 
need increasing quantities of| 
more or less enriched uranium | 
for marine applications and de- 


| 
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for power generation. 

Canada has no enrichment 
plant and will have to purchase 
enriched uranium in the future 
with always scarce U.S. cur- 
rency. 

Britain already has an enrich- 
ment plant but it is small, uses 
high-cost power, and cannot 


possibly supply all the fuel that: 


will be necessary for her future 
nuclear navy. 

Enrichment plants need enor- 
mous quantities of cheap elec- 


THE FINANCIAL POST 


with a BELL 2-WAY 
RADIOPHONE 
SYSTEM 


Today, business and industry are in- 
creasing efficiency through direct 
communication with vehicles, Bell can 
provide such a system at surprisingly 
low cost. You don’t buy any equip- 
ment—your private mobile facilities 
are engineered, installed and serviced 
by Bell with no cost to you for in- 
vestment... upkeep... or obsolescence. 
Call your Bell Business Office, 


IN ACTION (see photos left) 


helping contractors cut costly delays 


e helping police, fire and other departments 
speeding work of lift trucks and freight 


vehicles 


saving time on railroads 
cutting cost in petroleum and gas industries 


remote areas since the trans- 
portation cost of raw materials 
and finished products is an in- 
significant factor. 

That Canada can meet these 
requirements is obvious from 
the mere mention of the names 
of the Hamilton and Peace 
Rivers. 

My last suggestion is this. 

The Canadian government, 
| which is paying for the develop- 
|ment of the NPD and CANDU 
| reactors should, before it is too 





tigating committee of experts 
to weigh the accumulated tech- 
nical evidence and advise as te 
the best approach to be follow- 
ed by Canada in developing 
nuclear power to meet her im- 
mediate and long-term needs. 
This investigating committee 
should not include any of my 
friends on the AECL team, nor 
any private designers like my- 
self, for we all have some pretty 
definite ideas and are all more< 
or-less attached to our own 


fence requirements even if not! tric power but may be located in| late, appoint an impartial inves-/ brain-children. 


| 


THE TREND-SETTING NEW RAMBLER—10 YEARS AHEAD IN COMPACT 
CAR EXPERIENCE—-PROVED BY 25 BILLION OWNER-DRIVEN MILES! 


Here’s the 1960 Rambler... the acknowledged 
leader in the compact car field. Behind 
Rambler’s leadership is 10 years of building 
the kind of car today’s drivers need. 


In 1960, Rambler maintains its leadership with 
striking new styling, and proven engineering! 
THE NEW STANDARD OF BASIC EXCELLENCE! 
Rambler 1960 is the New Standard of Basic 
Excellence against which all other compact 
cars will be judged! Only Rambler gives you 
the perfect balance of dependability, dura- 
bility, performance, handling ease, style, and 
economy of operation. Rambler is 10 years 
ahead in developing this Balance of Values. 
It is yours in every 1960 Rambler! 
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EVERY ADVANCED AUTOMOTIVE FEATURE! All- 
welded Single Unit Construction! Deep-dip 
Rustproofing. Deep-Coil Suspension, Airliner 


Reclining, Front Seats that adjust separately 


America by Rambler! 


best of both 
small car handling ease! 


196@ RAMBLER CUSTOM FOUR-DOOR HARDTOP 


THE NEW STANDARD OF BASIC EXCELLENCE . 


for tailored-to-measure legroom! Every one 
of these advances was pioneered in North 


TEST DRIVE RAMBLER 1960. Step in... not stoop 
in...to Rambler’s six passenger spaciousness. 
Rambler is ten years ahead in giving you the 
. » . big car room and comfort, 


We're proud of our 1960 Ramblers. We know 
you'll be proud of yours. 
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(CONTINUED FROM P. 34) 


study will be ready by year end. 
The parent U. S. Westinghouse 
is a leader in the small reactor 
field. 

The four projects cover Can- 
ada’s full spectrum of nuclear 
power applications, AECL 
claims. 


base load central power station; 

|two would produce stations of 

M.'?. 1. STEPHENSON |medium size; the fourth in- 

The appointment of M. P. H. Stephenson! volyes very ‘small reactors, 

e+ Assistont Manager of the Quebec Re- adaptable either for northern or 
marine use. 

Basic policy decisions at 


' 
poration Limited at Montreal is announced | 
by Brock Bradley, President. | 


Mr. Stephenson is eminently qualified | 
fo assume the important responsibilities | 
Gssociated with the program of expansion | 
In the sales and distribution facilities of 
the Company, which has served Canadian | 
Industry with compressed gases for over 


AECL appear to be more in the} 
hands of engineers than of 
scientists. 

The president, J. L. Gray, is 
an engineer. Of the 11 directors, 


40..yeors. five have ‘engineering back- 


grounds, three are businessmen 
and three have backgrounds in 
| science. 
| branches — engineering and re- 
search and development, The 
|top jobs in the engineering 
| branch are held by engineers. 


i 7 |Gray, “that 
invested in | staff of AECL influence the di- 
lrection in which the nuclear 
power program is going; but 


|whether the scientist has a 


MUTUAL ACCUMULATING FUND 


as of Jan. 31, 1950 
could have been 
cashed for exactly 


| in the U. S. or U. K. is a matter 
| of opinion.” 


led, graphite moderated reactor 


AECL has two main) 


“There is no doubt,” says Mr. | 
scientists on the} 


| greater influence in Canada than | 


Gray agrees that the gas-cool-| 


Germany; and in the U, K. and 
U. S. The Canadian version of 
this system is known as the 
Daniels-Boyd reactor). 

The Boyd engineering criti- 
cisms — that problems raised 
by using heavy. water both as 
moderator and coolant may 
| never be solved in ways com- 


| patible with safety — are said 
One would produce a large} 


by Gray to be out of date. 
“Four years ago, it might 

have been possible to argue this. 

But we can now say that we are 


jin sight of solutions of most of 


the engineering problems raised 


| by the CANDU-type reactor. 


“And when they are solved, 
safety won’t be compromised. 
Nuclear power plant designs 
must meet an exhaustive exami- 
nation by the Atomic Energy 
Control Board’s reactor safety 
advisory committee.” 

Despite the fact that a Cana- 
|dian enrichment plant would 
enable us to offer the world a 
complete range of uranium fuels 
and would provide an additional 
|outlet for our uranium mines, 
AECL is opposed to the Ham- 


for such a plant. 


following (by FP) that Gray 
bases his estimate that a $50 
million a year subsidy would be 
required to permit Canada to 
compete for a share of the world 
market for enriched uranium: 

1. Our enrichment plant pro- 
posals are based on the exist- 





system advocated by Winnett 


$31920 


on July 31, 1969 
92 years later 


for large base load power sta- 


| when the engineering problems 
| have been solved. 

“But to develop this system to 
| the point where we could build 
| a full scale plant might take 10 
years and would cost millions of 
dollars. Many designs look good 
on paper, but carrying a new 
design from the paper stage to 
ithe operational stage is a for- 
| midable undertaking.” 

Other engineers put the de- 
| velopment cost for Canada of 
the gas cooled, graphite moder- 
ated system at upwards of $100 
million. 

(Working with the financial 
backing of A. V. Roe Canada, 
Boyd was the leader of a team 
which designed a reactor cooled 
by helium gas and moderated by 
| graphite, following an idea put 
|forward in 1944 by Farrington 
| Daniels, a nuclear fission pio- 
| neer. The same line of approach 
is now being explored by Fried. 
Krupp and Brown-Boveri in 


(initial offering price $2.50) 
(31 July, 1959 bid price 7.98) 
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I’ve seen 
is in VENUS 
RED COLORING 


Boyd as the ultimate solution | 


tions may prove to be useful | 


hydro power. 

Electricity represents 
15% to 20% of the final cost of 
the enriched product and U. S. 
| uranium diffusion (enrichment) 
| plants buy power at four mills 
| per kwh. If the Canadian power 

price were three mills per kwh, 
{the Canadian «uranium price 
| would be 5% lower than the 
iU. S. price, everything else 
being equal; with power at two 
|mills per kwh, the Canadian 
}uranium price would be 10% 
| lower. 

|) Question: Is this differential 
big enough to warrant basing a 
| diffusion plant on cheap hydro 
power? 

AECL says no, 

2. Enriched uranium is used 
in power and research reactors 
and in atomic engines for ships 
and submarines. Most of the lat- 
ter will be U.S.-built and U.S.- 

| fueled. 


Rough estimates of free world 


Place Boosts 
Gas Reserves 


Completion of 13 commercial 
gas wells to date in offshore Lake 
Erie has given Place Gas & Oil 
an estimated 10 billion cu. ft. of 
gas reserves. . 

Eight of the wells were com- 
pleted in the Walpole area and 
further five in the Port Dover 


field. 


Construction of gas pipeline fa- 
cilities to serve the field is now 
underway, says C. R. J. Smith, 
president. 

During the 1959 drilling season 
Place has had between four and 


| six wells underway at one time. 


Three new floating platforms 
were delivered to the company 
this year and wooden platforms 
were used for other wells. 

In the western end of the lake, 
Place completed one successful 
oil well offshore from Colchester 
township and is currently drilling 
two step-out wells. The 41° oil 
from the wells brings $3.30 per 
bbl. at Sarnia, Mr. Smith states. 


nn ANNOUNCEMENT eee 


HALOID XEROX 
APPOINTMENT 


ilton and Peace River proposals | 


It is on calculations like the | 


Atomic Energy Chiefs Deny | - 


Nuclear Power Plans Wrong 


plans to install power reactors 
suggest an installed capacity of | 
20,000 to 24,000 megawatts by | 
1970; of which 9,000 to 12,000 
megawatts would be located in 
the U. S.; 5,000 to 6,000 in 
Euratom countries; 3,000 in the 
U. K.; 1,000 in Japan and per- 
haps 2,000 in other countries. 


U.S. plants will undoubtedly 
supply fuel for reactors located 
within U. S. boundaries. 


Assuming that three quarters 
of enriched reactors located 
abroad could be supplied by 
Canada suggests that we might 
become the fuel source for 9,000 | 
to 10,000 electrical megawatts, 
half of the free world’s project- 
ed nuclear power capacity, by 
1970. 


The U. K. has a small diffu- 
sion plant and France is build- 
ing one. The U. S. is building 
several enriched uranium reac- 
tors in Euratom countries. For | 
the next few years, the U. S., 
France, and U. K. will supply 
the relatively slight demand for 
enriched uranium, 


AECL officials don’t see any | 
possibility of markets for Cana- | 
dian enriched uranium until at 
least 1963, when 250 metric tons 
of an average enrichment of 
1.5% might be required. If we| 
do supply fuel for 9,000 mega- 
watts of installed electrical cap- 
acity, this could rise to 1,500) 


| tons by 1970. 
ence of big supplies of low-cost | 


3. It takes four short tons| 


only | of uranium oxide (the form in| 


which Canada’s uranium is pro-| 
duced) to yield one metric ton 
(2,205 Ib.) of 1.5% enriched| 
uranium. Demand at the .esti-| 
mated levels would consume} 


1,000 tons of Canada’s uranium | 


output in 1963, rising to 6,000| our costs followed the U. S. pat-| oxide into uranium hexafluoride 


tons in 1970, 


|culation and the estimates be- 
| come rough and ready, since no 


| tions have been made. 


Possible Censump- Canadian 


Canadien soles* tient 
metric tons short tens 
1.5% enriched ur. oxide - oxi 


1956 ce cvs 
1957 
1958 
1959 
1963 os. 
1964... 
1965 
1966 
1967 
1968 


1,000 
2,000 
2,400 
2,800 
3,200 
4,000 


250 
500 
600 
700 
eee 800 
eee 1,000 
1969 ... 1,200 4,800 

1970 «+ 1,500 6,000 15,000 
*AECL estimotes, assuming we supply 50% of 
free world markets. 

tAssuming four short tens uranium oxide re- 
quired to produce one metric ton 1.5% en 


riched uranium. 
FP figures. 


The Canadian uranium indus- 
try is now operating at the plan- 
ned capacity of 15,000 tons of 
uranium oxide a year. If this 
capacity is maintained (it won't 
likely be expanded for some 
years), demands for enriched 
uranium could consume 6.6% of 
Canada’s output in 1963, rising | ae Bassi 
to 40% by 1970. | $250 million to build plus $60 

4. At this point the cost of an | million a year to operate. 
enrichment plant enters the cal- | 


Actually, a plant to produce 


duces would probably cost more 
than 1/10 as much, since some 
basic development costs would 


The U. S. is the free world’s 
: 3 ”| be the same regardless of plant 
only substantial producer of €n=| size. AECL estimates that a Ca- 


riched uranium and almost all | . ‘ ; 
cost data on the U. S, operation nadian diffusion plant of eco= 
is secret. | nomic size ‘would cost $400 mil- 
But from a few figures which | lion to $500 million. 
have been given in scientific! We wouldn’t get much help 
papers, it has been calculated| from the U. S. in our diffusion 
that the three U. S. enrichment | Plant research — their techno- 
plants .could produce 15,000| logy here as well as their fig- 
metric tons of 1.5% enrithed| Utes is secret — but we could 
uranium if operated at full cap-| get it from the U. K. 
acity. These plants cost $2.5 bil- Chargeable also to the costs of 
lion to build and $600 million| Canadian enriched. uranium 
a year to operate. | would be costs of a whole con- 
If we planned to build an en-| stellation of autiliary chemical 
richment plant to produce 1,500| processing plants. Estimates 
tons of enriched uranium a year} here, for instance, don’t include 
(the 1970 sales possibility) and|costs of converting uranium 


serious Canadian cost investiga- | 


tern, such a plant would cost for the diffusion process. 


1/10 as much as the U. S. pro-| 
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Vacationing fo the Far North 


or Deep South? 


3 es ee eo eo 
. ¢ 


GO TILDEN 


for a drive-as-you-please holiday! 


splitting expenses—remember that five can 
ride for the price of one! If you're flying 
part of the way or 
» going by train— 
arrange to have — 
a TILDEN car 
waiting for you 
when you arrive. 


TILDEN. 


rent-a-car. 


| Mills Co. is selling its country 


| at $14.7 million, after deprecia- | 


| ment 





on a 


Ogilvie Sells Elevators 
To Western Grain Co-ops 


MONTREAL (Staff) — Com- Alberta Pool Elevators Ltd. and 
petitive dominance of western| Manitoba Pool Elevators Lid. 
Canada’s)large grain-buying co-|The Saskatchewan pool — the 
operatives is underlined by an-/| largest — gets the ‘Lakehead 
nouncement that Ogilvie Flour| terminal elevator. 

; Details are still being worked 
elevators and Fort William ter-| out. However, the Alberta pool 
minal to the co-ops. gets 35 country elevators, Sas- 

Ogilvi 4 ‘ . katchewan 103° and Manitoba 

gilvie says price is $5.5 


million. (At Aug. 31, 1958, all| °° 


‘Xs | It’s undetstood the elevator 
Ogilvie fixed assets were valued | operation wasn’t very profitable 


; od : for Ogilvie, yet consumed much 
tion a oa ay an | time and manpower. Competi- 
Sane an ccna: | tion from the larger co-ops was 
tough. 
| Ogilvie originally began an 
In return, it hands over 224) elevator system to be able to 
elevators owned by itself and| select its own wheat. However, 
subsidiary Lake of the Woods to| this is impossible under pres- 
the three prairie pools—Saskat-|ent marketing arrangements 
chewan Pool Elevators Litd.,| controlled by the wheat board. 


Milling Co. and other subsidi- 
aries at $2.6 million.) 


: REOQU ( RED. ae 


by today’s cars in today’s driving conditions 


Morning rush-hour traffic... 


the youngsters to school... 


trip to the supermarket... 


‘stopping and starting. Day after day... 


| PRODUCED. aa 


FIRST BY B-A 


short, short runs. 


o oa 


idle-engine driving. 


THE FIRST MOTOR OIL PRODUCED 
SPECIFICALLY FOR PASSENGER CARS 
OPERATING IN TODAY'S 


DRIVING CONDITIONS 


Because of today’s driving conditions, modern engines demand a new 
type of motor oil with maximum detergency in stop-start, idle-engine 
operating conditions as well as on long high-speed highway runs. 
Now B-A offers the first ‘““MS’’* motor oil available in all grades— 

, formulated especially for passenger cars and light commercial 
vehicles. New all-purpose B-A Peerless Heavy Duty Motor Oil 
protects your engine from the impurities, gums and sludges that 
are produced by short-run, stop-and-start driving, keeps engines 
operating at peak capacity ... helps you to more miles of carefree, 
trouble-free driving—in city traffic and on the open road. 


PENCILS 


For those who like a “hotter”, and “redder” 
non-fade red, the Venus Red Coloring Pencil is 
the answer. It’s number one choice in Canadian 
offices for marking, coding and checking, a 
favorite with artists especially when wash 

color effects are called for. And students 

make Venus their top choice too. Extra 
Strong Venus leads take a needle fine 
point without crumbling. Ask your 
Stationer about quantity discounts. 


HENRY G. STIFEL 
. Stifel assumes fhe post of Vice- 


for all kinds of modern driving... 
YOU CAN’T BUY A BETTER MOTOR OIL 


Insist on “MS” motor oil for your car! 
THE BRITISHLAMERIGCAN.OIL.COMPANYILIMITED 


Write for a free sample on your letterhead. 


VENUS PENCIL 
Company Limited, Toronte 14, Ontarle 
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Price/Earnings Ratios 


BOMAC 
ANNOUNCEMENT 


Mr. C. H. McNellen, President of 
Bomac announces the appointment 


of Mr. George Bist as Designer 
Consultant. 


Mr. Bist, with Mr. George Foord, will 
co-direct the ‘Bomac Design 
Division,” an outgrowth of Borhac’s 
Package Design Division directed by 
Mr. Foord for the past three years. 
The services now include package 
design, corporate image and con- 
sumer product design, trademarks, 
brand names and special design 
projects. 


Today's highly competitive market 
requires excellence of design for the 
package, the corporate image and 
the consumer product. Bomac’s 
Design Division brings the best of 
professional experience to assist 
Canadian and U.S. business in the 
task of building recognition and 
moving merchandise. 


Mr. Bist's experience inciudes ad- 
vertising art and design in Montreal 
where he managed his own studio 
before coming to Toronfo in 1955 to 
join E.S.&A. Robinson (Canada) 
Limited as Creative Art Director. In 
recent years he has concentrated on 
corporate and package design. Was 
educated at l’Ecole des Beaux Arts 
in Montreal and at the School of 
Design in Boston, Mass., U.S.A. He 
is a past chairman of the Package 
Design Council P.A.C. 


| Oct. 


RATIO OF MARKET VALUE 224ae OF TH 


20 STOCKS 
EXCHANGE INDUSTRIALS INDEX 


EARNINGS 
PER SHARE 


$46.00 


PRICE 
Oct. 16 


$830.00 


18.05 


COMPRISING THE TORONTO 


RATIO 


MONTH 
Oct. 16 


weeKx 
PREVIOUS AGO 
17.46 


17.97 


Average Yields 


(COMPILED BY MOSS, LAWSON & CO.) 


114 Average Stock Yields .... 
6 Banks ..... J 
18 Preferred and “A” Stocks. . 
64 Common Industrials ...... 
26 Mining .csecccecesecees 


Advances and Declines 


—Teronto—————- -— 


Week 
Ended 


Sept. 11 sepee 
Sept. 18 wees 
Sept. 23 seoca 
Oct. 2 
Oct. 9 eeeca 
Oco. 16 «..-- 


Dewns 
576 
636 
400 
262 
388 
350 


Ups 
137 
124 
311 
405 
295 
295 


eeteee 


Volume of 
Montreo!l 
238,800 
479,400 
286,400 
247,200 
335,800 


Toronto 
2,158,00 
2,000,00 
1,620,00 
1,426,00 


19 
16 
15 
14 
13 


eeeeee 


Change 


1,559,000 


MONTH 
PREVIOUS 
% 
4.42 
3.33 
5.00 
3.98 
5.36 


OCT. 16 


% 
4.35 
3.06 
5.13 
3.93 
5.15 


No 

Ups 
47 
a4 

113 

115 
86 
89 


163 
154 
179 
190 
166 
178 


Stock Sales 
Calgary 
29,963 
55,590 
56,775 
25,743 
49,800 


New York 
3,290,000 | 
3,740,000 | 
2,950,000 

3,080,000 
3,540,000 


Voncouver 
60,993 
51,808 
61,078 
33,843 
77,614 


0 
0 
0 
0 





Significant Investors’ Index Numbers 


Textiles 
Mach. Pulp and 
and and Mill- 
No. of equip. paper ing Oils 
Securities 10 9 2 
*1935 to date: 
947.5 1238.1 
51.6 


ing 
7 


Monthly Figures: 
Jan, +++ 690.9 1077.2 
Feb, « 674.4 1131.8 
Mar, «sese 682.7 1139.8 
Apr. «sees 666.2 1117.4 
May .eese 686.6 1100.8 
June sesos TI6A 1119.6 
July .s0. 834.3 1183.7 
Aug. «.-.. 794.0 1169.2 
* 1959 

Weekly Figures: 
Sept. 3 . 756.8 11299 
Sept, 10 , 732.0 1089.9 
Sept. 17 . 731.7 1042.0 
Sept, 24 .. 744.7 1082.4 
Oct, 4)... 758.5 1096.3 
} Oct. B., 757.3 1090.3 
Oct. 15 .. 754.0 1092.4 


20 
Indust 
510,83 
512.96 
511.40 
510.83 
511.98 
497.75 
503.62 


20 
Golds 
88.33 
88.59 
88.58 
88.74 
88.36 
86.12 
83.25 


15 
B.M 
163.27 
164.52 
162.57 
162.87 
163.03 
160.49 
182,23 


15 
W,.O. 
100.68 
101.59 | 
100.43 | 
99.94 
100.91 
103.63 
144.16 


Oct, 1 
Oct. 


Oct, 

Oct. 

Month 

Year Ago ... 





| 1959 Low 


| Oct. 19 


} Oct, 14 


Mutual Funds 


Divd. pd. 
cents 


a 
All-Cn, Com, Fd, 21.882(29.37) 
All-Can. Div, Fd. 24+1(24) 
American Growth New 13(14) 
Assoc. Investors 24% (33) 
Can. Invest, Fund 38 (34) 
Canafund 125(125) 
Champion Mut, Fund 15(20) 
C’wealth Inter, 29(30) 
Corporate Inv, 3242 (34) 
Diversified Inc, B 10.8(11.6) 
Dom, Equity 40412(40+12 
Dom. Comp, Fund +30 

Do. nonres. +30 
Dominion Funds 130 
First Oil & Gas 
Group Accum. 
Grouped Inc, (n.) 
Growth Oil & Gas 
Invest, Growth 
Investor's Mut, 
Leverage Fund 
Mut, Acc, F. 
Mutual Bond 
Mutual Income 
North American 414 
Regent Fund Lid, 6(20) 
Sav, & In, Mut. 13.64 1.5(17.5) 
Sup’vised Amer, 9(12) 
Sup’vised Executive (1955) 
Sup’vised Executive (1956) 
Sup’vised Executive (1957) 
Sup'vised Executive(1958) 
Sup’vised Gr’th Fund 
Sup’vised Inc. Fund 
T.C. Electronics 
Timed Invest, 
Trans-Can, A 

Do, B 

Do. C 
United Accum. Fund 

4Paid or payable in 
1958 in parentheses. 

eOf which 43% cap. 

tIncluding initial. 


& 3 bo bo tt t 
RAG 


OO > 100: 
SVoLeonu~o 


18.7 (20) 


10.5(6.5) 
33(32) 
8(17) 
18 (23.42) 


26.16(22.73) 


AA aAnwase © 
SSLSSRALBSSEBE 


«§ AVUVOSVAAAINKAALAS 


BRauvnee 
SaX3548 


(3) 
12(17) 
24(876%2) 

12(22) 

53.6(97) 
9195.8) 
18(20) 
24 (23) 
1959, 


~ 
me to 


ta 3 De 
ovecow 


28 60 
28.80 


14.13 


total paid in 


gains dist. 


Municipal Bonds 


Oct. 20, 1959 


4 


koansoer a 


Bid Ask 
B1% 83% 
95% 97% 
8B 90 
88 90 
9% 92% 
87% 89% 
90% 92% 
Site 89% 


Halifax 
Hamilton ... 
Metro. Tor. . 
Montreal ... 
Ottawa 
Regina 
Vancouver 
Winnipeg 


ARAMRAAAA 
aceunw 


aw 


Gold Bars Quoted 


Bate Reported by Doherty, Roadhouse & 
Ce., Toronto. 

Canadian kilo bars of gold approxi- 

mately 32 oz. each, 

Oct. 20, 1958 

Bid Asked 

-——per os.—— 

- $33.21 $33.45 

Previous week ... $33.25 $33.45 


STOMA 


seeeenee 


NEW VINYL SPRAY 
‘Lasticolor Ltd., St. Laurent, 


Que., has been assigned the dis-/ 


tributorship for ‘Lasticolor vinyl 
spray throughout Canada 


1959 High ., 555.65 


» 489.77 


95.13 
84.80 


192.15 
157.19 


145.22 
99.22 


clothe allied Bever- Bldg. Indus- 


*High and low for year from 1935 to date inclusive are based on weekly figures 
used by the Dominion Bureau of Statistics, 


TORONTO STOCK EXCHANGE INDEX | 


| Oct, 1 ee 


Food 

and Total 

Utili- Total 

ages mater. trials Banks ties co’s 
10 4 72 7 13 92 


prod. 
13 


399.1 
68.4 


219.8 297.8 
64.5 


327.6 
335.8 
345.9 
357.1 
370.4 
379.0 
387.5 
373.7 


198.9 
202.0 
202.6 
201.3 
204.3 
201.6 
203.0 
199.8 


Vekow 


AADAG 

Ss338ss3s 
eSOIASRAD 
Gi ane awe 


ts & 


BKAION AGH 
ets e@roe4 
bo 02 no 89 OO th 
Co OO ng ad 3 3 #3 3 
RAs K aww 
coMauUawk mm 


a3 
ye 
n 


254.8 
252.6 
246.5 
252.8 
252.6 
248.3 
250.7 


73.6 
659.2 
642.8 
651.2 
653.6 
651.7 
656.9 


541.8 
527.7 
505.5 
516.9 
519.2 
515.4 
5114 


268.1 
262.8 
255.3 
260.0 
260.0 
257.7 
256.9 


358.8 
344.5 
326.5 
360.4 
361.7 
358.1 
359.1 


192.9 
190,7 
184.5 
187.4 
188.5 
187.4 
187.4 


261.8 
256.4 
248.3 
254.9 
255.2 9 
253.0 
252.4 


MONTREAL STOCK EXCHANGE INDEX 
10 20 30 10 15 
Util. Indust, Com. Pprs, Golds 
144.1 293.1 243.4 419.6 86.09 
« 144.7 294.1 244.3 4228 86.51 
1446 294.2 2444 418.4 86.08 
144.9 2938.8 244.2 420.0 86.39 
». 145.3 294.9 245.0 421.7 86.57 
Mon, Ago 143.8 292.7 243.1 408.6 80.90 
Year Ago 148.7 296.3 247.1 447.2 79.41 
1959 High 162.1 3344 274.4 4948 92.77 
1959 Low 141.7 285.9 238.0 403.4 681.21 


Oct, 16 
Oct, ee 
Oct. ee 
Oct, 





DOW-JONES CLOSING STOCK AVERAGES 


30 
Indust, 
svoees 639.66 
soocee 643.22 
637,48 
634,27 


20 
Rails 
158.11 
159.99 
158.58 
157.11 
157.67 


15 
Util, 
88,13 
88.15 
87.82 
88.02 
88.08 


65 | 
Stocks | 
212.79 | 
214.06 
212.35 
211.37 | 
212 9 28 | 


Oct. 16 
Oct. 15 


eeeere 


eeeeee 


’ . 
Grain 
Winnipeg Futures | 
Week to Oct 
Crop year from 


Aug. 
High 


19, 1959 
High Low 
, 1959 for ‘los 
"Low Week Week Oct. {9| 
Oats— 
Oct, 
Dec, 
May 
July ... 
Barley— 
Oct. soos 
Dec. ase 
May 
July 
Rye— 
Oct, 


B43 
79 

794 
+784 


983 

994 
1.92 
1.01 


1.18) 
1.19 

1.238 
1,223 


75 
-738 
744 


.79) 


May 
July oss 


3.92 
3.834 
3.823 





>: SSSSRRSSSSRRBASESES 


in 1958. | 
| 


VUE 


. The 


3.753 


Winnipeg Cash 


High Low 
For Week 
Oct. 19 


High 
Prev. 


80) 
77% 


79 
763 


94) 942 
92% 23 
1.034 1.033 
131 


r 
s 
1.13) e 


1,12 
123 


| Aug. 1, 1959 


30 
Indust, 
« 618.15 
544.19 
678.10 
574.46 


20 
Rails 
150.62 
146.46 
173.56 
150.28 


15 
Util. 
85.05 


65 
Stocks 
204.97 
82.63 187.68 
94.70 224.35 | 
85.05 200.09 | 


Month Ago 
Year Ago ... 
1959 High ... 
1959 Low .... 


Prices 
Chicago Futures 


Week to Oct. 19, 1959 
Crop year from High Low 
for for Close 
High Low Week Week Oct. 19 
Wheat— 
Dec. « 1.97% 
Mar, .... 2,02 
May ,... 1.992 
July .... 1.843 
Wheat (1960)— 
Sept. - 1.86) 
Corn— 
Dec, - 1.08) 
Mar. .... 1.13% 123 
May - 1,16] 1.153 
July - 1.18 17% 
Sept. . 1.15 1.14% 
Oats (new) — 
Dec, 74; 
Mar 733 


1.944 
1.98) 
1.962 
1.82 


1.963 
2.00% 
. 1.984 
1.83% 


we hoe 
2 2ecoe 
& 8825 

oo sun 


1 
4 


1.851 


~~ 


073 


Sees 


ee 
ane 


May .... 
July ocr 
Rye— 
Dec. 
Mar, 
May 
July 
Soy bean— 

@ 181 


Sto het 


“Chicago Cash 
High Low 
For Week 
Oct. 19 P 


High 
rev 
1.054 1.21 


742 





Oct. 20, 
Due 


1958 


% Bid Asked|% Due 
Int. Bank of 


& Deve 


71 | +33 Apr 
asa] 3, ADT 
81 


Govt, of Canada Bonds: 
69 
82) 
79 


Perpetual ... 
June 1967/67. 
Jan. 1975/78. 
Mar. 1996/98. 
Dec, 1960 ... 
May 1961 ... 
May 1970 ... 
i Oct. 1979 ... 
. 1960 ... 
. 1961 ... 
~ 1905 «2% 
. BS ave 
. 1983 ... 
. 1969... 
1963 ... § 
1960 ... 1 
1962 ... 100) 


80 
97% 
964 
87 
tr 


4 Nov. 
Prov; Go 
991) 
945 
91 | 
89! 
87i 
100 
97) 
1003 
100) 


4) July 
British Colum 
3 June 


} Oct 
Oct. 


Pac. Gt. 
43 Dec, 


East. 
1987 


: ‘ ss Man. Hydro 
| Can. Nat. Railways: 5 July 1975 
3 Jan. 
23 Sept. 
22 Feb. 
| 23 Jan, 


1961/66 
1964/69. 
1961/63. 
1964/67. 
32 Feb. 1972/74. 
4 Feb, 1981 ... 
5 May 1977 ... 


R4a 
78 
90 
82 
804 
80 
924 


‘| Manitoba: 
| 3 Oct. 


Nova Scotia: 

41 Dec. 
4 | 
| spray, used for the renovation 
arid redecoration of plastics, 
leathers and natural and synthet- 
ic fibres, is made by Taussig | 
Paint Sales Co., Jenkintown, Pa. 





British Columbia 
Oil Lands Ltd. 


(Common Warrants) 


Bought — Sold — Quoted 


Commission Basis Only 


TOM & BARNT 


80 Richmond St. W. 
A. H. Barnt 


Toronto 


EMpire 3-3101 


H. J. Richardson 


1965 ... 
33 June 1969 ... 


C’wealth of Australia: 
1970 ... 


1964 ... 


1965 ... 


1975/77. 
S June 1975/77. 


m7 5; 


Abitibi 414)% pref. 


Government Bonds 
(Supplied by Investment Dealers’ 


Assoc. of Canada) 


Bid Due Bid Asked 


Asked! % 


Reconstruct. 


New Brunswick: 
lopment 


| 43 Oct 1968/71. 
5 Oct. 1974/77. 


83 
87 


85 
85) 90 


82 


87) 
Ontario: 


| 4) Dec, 
4 Jan. 
3 Nov, 
5 Jan, 


1962/63. 
1966/68 . 
1963/65. 
1977/79. 
5) Aug, 1977/79. 


Ont. Hydro: 
41 Nov, 1964 
5 Apr, 1974/77. 88 
4 Jan. 1974/76. 178 
523 July 1979 ... 974 


934 
86 
84 
89 
94 


954 
88 
BAA 
92 
96) 


84 86) 


5 


vi. Bonds 


Alberta Tel. Gid,: 
1976, 


78. 80 


67. 86) 
904 
bia: 80 
86 


Quebec: 


Rly. 
‘ 4) Jan. 


80 1974/77. 8% 88 
Quebec Hydro Commission: 
5 Nov, 1980/82. 87 90 
Saskatchewan: 

41 Nov. 1974/76. 
32 Oct. 1962/65. 
Newfoundland: 

42 July 1962/64. 
Si Feb. 1977/79. 


17. 87; 


81 R4 


83 88 


77. 87 
84 


Ty 


93 
88 


Bond Redemptions 


Bond Issues Rate 


Year Date Call 
} aHome Oil Co, Ltd., 


Pipe Lines Bds., 
61% "7T Nov, 23 
| | *Univ ersal Cooler Co., Ltd. 


S.F, Mtg. Bas, 

"69 Nov. 
44—$100,000 

~All outstanding 


. 
*—Plus interest 


During the week ended Oct. 16, ! 
13 new highs and 46 new lows| 
were recorded among the rer | 
stocks on Canadian stock ex- 
| changes, In the mining group | 
|there were two new highs and 30} 
new lows. No new highs were! 
recorded by western oils which | 
had 21 new lows. 


GENERAL 
New Highs—1959 


interop. Pipe 
North ~ fo] 
De. 


Atten Accept 
Bive Ribbon pref, 
Boweter Pap 
Circle Bor Knit. 
Cockshutt 

Enom. & Hect. & 
Fittings 


Sicord a 
Stwert, D. A, 
Weoinwright 


New Lows-—4 959 

8.C. Power 
Cen. tron 
Con. Pockers A 
Cdn. Avietion 
Cdn, Bronze 
Cdn, Oil 


Ang. Cdn. Pulp pfd. 
Argus 8 pref 
Brozitien Trac 
B.C. Elec, 4% % pf. 
De. 5% of. 
De. 54% pl. 
B.C. Forest 


| Cattle-Steers, 





19, subject to 
An 


Unlisted Mines and Oils 
By Brokers Dealers Assoc, of Ont. 
quotations, 3.30 p.m., Oct. 
confirmation and change. 
asterisk (*) indicates an increase in 
price; a deguar (1) & Guaredee Se price. 
Bid Ask Bid Ask 
10 «612 a7 
3 4 

t48 
% 
3 


Abbican 
Abeta 
Abino 
Aconie 
Do vt 
Advance 
Alexand 
Ama Kr 
Anabar 
Anuwon 
Arctic 
Barima 
Beacon 
Belfast 
B, Jck Pt 
B Grass 
B McDd 
Bour C 
Brace 
Bramin 
Bright 
Brilund 
Bruce P 
Brunette 
Buchell 
Camdeck 
Cam’ren 
Camray 
C RA C 
Cn Fer 
C AM 
Caral 
Castlebr 
Cn Man 
Cnt Hill 
Cheliew 
Clinger 
Clix 
Columbr 
Columbn 
Comstock 
Con Cp 
Con Fred 
Con Hrp 
Cn Fer 
Crack § 
Crodell 
C Vauz 
Craibbe 
Croydon 
Derlac 
Despina 
Destrad 
Dom E 
Dumont 
D’Vgn 
Durham 
East Lun 
Echo Ind 
E Bon 
Ego 
Farcroft 
Flicka 
Forty F 
Gateway 
Gan Cop 
Glenbrk 
Glencona 
Glen Ec 
G Hark 
Gord Lb. 
Goldmq 
Goldyke 
Gov Gold 
Halmon 
Hornfit 
Hot Min 
Hubert 
Hud Un 
Hucamp 
Indepen 
Ind Mt 
Jamaica 
Jean L 
Jerome 
Kamlac 
KB Mng 
Kendn P 
Kenog 
Langis 
Laronge 
Lrndona 
Larum 
L Expn 
L Renzy 
Lassie 
Lun Ee 
Magoma 


Main O 
Mallen 
Manecho 
Mar Bd 
Maree 
Mat’ Can 
Mate Yel 
Matt L 
McCuaig 
McFinly 
Miles RL 
Mill Kirk 
Mind 
Mirado 
Mt Keno 
Montco 
Murk FP 
Murmac 
Murray 
Nasco 
Nat Nw 
Nw Aug 
Nw Met 
N Isco 
N Redwd 
Nat Wal 
Nickel L 
Nickel O 
Nicoba 
Nipir 
Norbeau 
Normar 
Ocean 
Okilend 
Orofino 
Pacemk 
Panth 
Parmlee 
Pascalis 
Pax nw 
Pelangio 
Peneélpe 
Pickering 
Picton 
Pin P 
Pitchvn 
Prudent 
Quej 
Quest 
Raglan 
Rahil M 
Rand M 
Red Brk 
Redcon 
Redruth 
Rhylit 
Richgrp 
Rio Tn 
Rob RL 
Romar 
Rugged 
Russet 
Salmita 
Sheldon 
Shield 
Sladn Q 
Slate By 
Snow!t 
Snowlake 
S My ex 
Starlight 
Sun Bear 
Thorncr 
Tower 
Tresdor 
U Ridge 
Un. Pr 
Ungava 
Viking 
Wadge 
Watson 
Wesley 
West RL 
West'd 
W Wasa 
Y Davd 


Roe 
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OILS 
BC Ol *1650 

Do wt *1650 
C Delhi 575 
C Sp 1350 
GC Gre 1f16 
Harvest *63 
N Srp 100 
P Dover 15 
O Smoky 1 
Paige P 10 
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Commodities 


Pre- 
vious 
week 
$25.69 
24.00 
30 
34% 
0607 -0605 
24 24% 
Weekly Commodity Indices 
Dow. Jones Fut.é 147.97 148.10 
VU, S. Labor ..,. 119.1 119.2 


Monthly Price Indices 
Pre- 
vious 

month 


Same 
week 
last yr. 


$22.44 

26.27 
2644 

43 
0595 
15% 


Latest 
week 


« $25.98 
24.00 
30 
34% 
Sugar, raw, 


151.74 
118.8 


Same 
month 
last yr. 


Latest 
month 
Canada (D.B.S.): 
Retail C.P.1.* 
(Aug.) 
W’sale (Aug.) ... 
C, F’m Pr.* (Aug.) 
U, 8. W’sale (June) 
Gr. Br, W’sales 


125.2 
227.0 
215.9 
119.2 


111.1 


Base of price quotations is as. follows: 
good up to 1,000 lb., to 

Copper-electrotypes, New 
Coffee No. 4 Santos. Spot Raw 


price Toronto 
York. 


| Sugar 96 degrees centrifugal c.1.f, 


*Base years. 1947-49= 100. 
4Base years 1924-26=100 
¢Base year 1954=100., 
sRevised. 


| better stock situations. 





October 24, 


Market Comment 


What stocks and 


bonds are doing 


and what prominent observers say 


Canadian stock markets conti- 
nue to drift indecisively with 
action limited largely to selected 
issues. Uncertainty over corporate 
earnings prospects, the still-un- 
settled U. S. steel strike and lack 
of speculative interest are keeping 
traders on the sidelines. 


Little guidance can be expected 
right now from Wall Street. Hope 
of early settlement of the steel 
strike gave a temporary boost to 
New York stocks but they soon 
fell back when it became apparent 
that labor talks had failed. 


. ” - 


H. E. BOULTER; Draper, Dobie 

& Co. (Toronto) 

A composite average of the To- 
ronto Stock Market, although 
higher than the lows of 1957-58, 
shows a condition not much bet- 
ter than in October, 1955, 


The reason for this is the weak- 
ness in the oil, natural gas and 
base metals which predominated 
the activity in our past strong 
markets. The rise of these groups 
from the 1954 levels sparked the 
speculative markets of 1956 and 


from which excesses we have not| 


yet recovered. 
The current lack of public buy- 
ing has been in effect approxi- 


mately as long as during the de-| 


cline in 1957 and in a similar mar- 
ket decline in 1956 when the met- 
als started downward. 

October again has seen the low- 
est evidence of public confidence 
and tight money conditions pre- 
vailed also during these weakest 
periods, but a change in money 
rates preceded the turns in the 
market upward. 


The market appears to be fol- 


lowing a stabilizing pattern which | 


could mean a revival similar to 
the October, 1955 conditions more 


|than it resembles the upturn in 


1958. 
Bank shares after their sharpest 


| declines in many years appear to 


be forming a base for another up- 
trend. The banks historically have 
led the Canadian market up- 
ward. 

One fact, however, is definite— | 
and this is that there is actually | 
true value in many oil, gas and} 


metal stocks which did not exist} 


when they sold at very much| 
higher prices in 1955-6-7. It | 


seems that a speculative revival} 
should come following price rises | 


in these currently undervalued 


Experts on copper expect 1960 
to be the most profitable for pro- | 


ducers since 1956, while the oils| 


and natural gas stocks have un- 
doubtedly been excessively de- 
pressed dtcording to industry 
authorities. 


E. WALKER; Walwyn, Stodgell & 

Co, (Toronto) 

The indecisive action of the in- 
dustrial stock markets both in 
New York and in Canada is a re- 
flection of the uncertain outlook 
for business during the coming | 
twelve months. 

On the one hand, we have a} 
tight money condition, a prolong- | 
ed steel strike, and indications of | 
a greater government economy. 
All these point to a possible slow- 
ing down in business activity. 

On the other hand, consumer 


demand is being maintained at 
high levels, over-all government 
expenditures remain high and the 
capital investment program for 
next year may equal: or reach 
former high levels. 

In Canada a large segment of 
our market has already had a ser- 
ious decline — base metals and 
the western oils in particular. The 
leading stocks in these categories 
are probably in a long term buy- 
ing range at present levels. 

We particularly like Consolidat- 
ed Mining and Smelting ($1734), 
Falconbridge Nickel ($26) and 
Canadian Superior Oil ($12%4). 

The stocks of other primary 
producers such as newsprint is- 
sues are also down considerably 
from their highs. 

It seems clear then that the av- 
erage investor should take profits 
in those issues which are selling at 
a high ratio to earnings and divi- 
dends and reinvest in the well 
deflated issues which have stood 
the test of previous market| 
slumps. 

Good quality bonds at current} 


| tractive for investment purposes 


at.current levels. 
a 


. . 


JARISLOWSKI, BROWN & CO 

(Montreal) 

When we last wrote in this 
|column during the summer, we 
|felt that the stock market was 
high and that yields on bonds 
were satisfactory. Since that time, 
stocks have fallen sharply, while 
bond yields have still risen furth- 
er, but now show signs of stabil- 
ity. 

The implication is clear: We 
still like bonds and we are get- 
ting mildly flirtatious with 
stocks. 

Tight money usually brings 
failing security markets, while 
easy money makes for upswings. 
All ‘things being equal, tight 
money creates buying opportuni- 
ties. Still, we are not as yet con- 


| look for Canada is favorable. 





large domestic market. 

We also lack research indus- 
tries, and the brighter prospect of 
long-term peace favors 
companies. 

Earnings will be squeezed by 
adequate supply, high wages, and 
high taxes. . Benefits from new 
capital investments will be main- 
ly contributed to this 
trinity. 

The only way to effectively re- 
duce the Canadian price of labor 
is to lower the Canadian dollar 
relative to foreign currency. This, 
however, immediately poses the 
question of labor mobility. Higher 
wages available across the border 
in a more gentle climate may lead | 
to emigrations. 





Canadian Auto Production 


Week 
Ending 
Oct. 17 


| General Motors: 


88) | 


Buick 
Chevrolet 
Oldsmobile 
Pontiac . 


Mercury 
Meteor 
Monarch 


Chrysler: 
Chrysler 
Desoto ..+.- 
Dodge 
Plymouth 


Studebaker-Packard: 
Studebaker 


| TRUCKS 


| 


Pr. | 
$103,92 


16 #$101.00 | 


Genero! Motors 


International . 
Petal trucks 


Total cars, trucks 


% 


Year 
To Date 


1958 


Year 
To Date 
1959 


Same 
Week 
1958 


Change 
To Date 


7,736 
61,873 
12,658 
49,401 


131,668 


11,178 
57,632 
11,608 
43,154 


123,572 


1,610 
41,617 
4,938 
26,607 
4,009 


78 781 


1,460 
41,687 
4,450 
19,553 
11 


67,161 


4,721 
975 
16,030 
13,045 


34,771 


2,366 
796 
16,163 
14,756 


34,081 


6,752 
251,972 


2,753 
227,567 


26 
7 14 
20 5 
147 11 
829 


3,686 


386 
643 

197 
274 
57,500 


309,472 


5 20,020 
7 13,086 
4,976 
8,312 


46,394 
273,961 


U 
5 
) 


Source: Canadian Automobile Chamber of Commerce. 


New Highs and Lows 


Cons. Min, & Smelt. 


Northwest U. ofd, 
Dupuis Fre A 
5% pf. 


Nove Scotia Lt, 
River S. Mill B 
Robertson J 
Sidney Reofing A 
Seca Lid. 
Steadman Bros. 
Sun Publishing A 
Texaco Can 

Union Gas Bva% pfd. 
United Corp. A 
Universal 
Wotermon's Pen 
White Poss Yukon 
Woodward A warr, 


Gatineau Pwr. 

Goodyeor Tire pfd. 

Hees, » Ws 

imp. Inv. $1.40 ser. 

Interp Steel 

Kelvinator 

leblaw Comp, A 
Do. A werr. 

Loblaw Gr. 

Minn, 

Mont, Trust 

Morgan H, 4%, % pfd. 

North Stor Oil pfd 


MINING 
New Highs—1959 


Cons. Discovery 

Cons. Gold. Arr, 
New Low.—1959 

Explorers All, 

Flin Fien 

Haition 

Hard Rock 

Marolgo 

N. Mylemeque 

Nerth Rankin - 


Alscope 
Anglo-Rovyn 
Arion 


Chib. Keyrand 
Coin loke 

Cons, Denison worr, 
Cons. Min, & Smeit, 
Cons. Pershcourt 


D'Eidone 


Trojon 


Wiltsey Cog. 
Union M 


Yukeno 


OILs 

New lows—1959 
N. Spring 
North Cdn. 

De. worr, 
Peoce River 
Phillips 
Ronger 
Scurry Rainbow 
Texas Cal. 
United Oils 
West.Cdn, p- 46. 


Blue Crown 
Bluewater 
Bralsaman 
Britalta 

Can, Oi! Lands 
Castle Oil 
East. Cdn, 
Globe 

Hudson Bay O. & G. 
Jupiter 

Merit 


MARKETING BOOK 
A 44-page book, Retail Market- 
ing, is being distributed to sales 
personnel of McCullough of Can- 
ada Ltd., manufacturer of McCul- 
lough chain saws and Scott out- 


| large discounts are also very at-| 


action 


vinced that the medium term out- | 
We have a high-cost economy | 


(wages are three times those in| 
| Europe and Asia), and we lack the | 


these | 


1959 THE FINANCIAL POST 


for convenience 
and comfort 
that count 


nin the know, 
choose the Laurentien ... right in the centre 
of everything in Montreal. Everything for your 
comfort plus Sheraton hospitality 


and attractive rates. 


‘THE LAURENTIEN 


a SHERATON S 
hotel ee 
Montreal, Quebec 
Cali any of these numbers for Sheraton service 
MONTREAL: UN 6-4671 OF VI 2-7777 OTTAWA: C5 6-22790 
TORONTO: EMpire 68-7474 HAMILTON: JAckson 7-507! 
NIAGARA FALLS: EL gin 4-7441 VANCOUVER: MUtual 1-9321 


FREE INSIDE PARKING FOR REGISTERED GUESTS 


may save you money 


Don’t wait until you suffer a loss 
before reviewing your insurance 
coverage. Let us do it NOW, at ne 
cost to you. 





Our experience can relieve you of 
insurance worries, and our 
facilities include Professional 
Engineering Service. 


| TOMENSON, SAUNDERS, SMITH AND GARFAT LTD. 
INSURANCE 
220 BAY STREET, TORONTO 1 


@ EMpire 6-7671 


unholy | 


ad 


We believe that bond yields are | printing and glass containers. 
attractive both in Canada and the Undervalued industries like 
iu. Ss textiles and petroleum should be 

We favor groups of stocks/closely studied. The yardstick 
which would benefit from a lower still remains good managernent 
Canadian dollar (paper, mines,| plus good value (assets, earnings 
petroleum), and remain somewhat|and dividends). The new era 
attracted to such growth indus-| | theory looks quite deflated once 
‘tries as food chains, natural gas, ‘ again. 


Take 
the 
mike 


lison VOICEWRITER dictating machine 
bos 


See how this new 
helps you break thro 


ugh your “time barrier" Be mo tt 


Take the mike ... and you'll see how this all-new Edison Voicewriter can 
save you many hours by acting as a rapid, foolproof dispatcher of corres- 
pondence . . . a communicator of instructions . . . a conference reporter ... 
a sounding board for sales talks, ideas and speeches! 

This machine has all the features you would expect in the finest dictating 
machine: ever built—and then some! The Voicewriter is light-weight, 
handsome, efficient, dependable . . . so easy to operate. Try it today! 

There’s an Edison product for every dictating and recording need .., 
the individual Voicewriter for desk use, network dictating’ systems using 
dial or Televoice phones, and the pocket-size Midgetape that’s battery- 
operated for recording on-the-go! 


FREE TRYOUT! —Just fill out and 
mail this coupon to Thomas A. Edisan 
ot Canada, Limited, 32 Front St., West, 
Edison representative 
will do the rest. No obligation! 


Toronto. Your 


EDISON o's” 


board motors. The short course | 


in retail marketing is also avail- 
able free to any of 2,500 McCul- 
lough dealers in Canada, and in 
quantity orders at cost to other 


rocco 


Okay Edison, I'd like to take the mike of the 
all-new Edison Voicewriter. Please call me to 
arrange a demonstration. 


NAMiBeccccececcvece-cocecesecscnsounbenen 


’ 


TiS stnarersnns SO OA OS SF Oe HS OSE ES ESTO SS 


ORGANIZATION... 0200 cocccccscccene cosesoes 


ApbrRess, SEPA ET ETERS E EET ETE EREEE ESTER OD 


4 


CITY, ..neccsennreocces <ePNOPnccsidanead 





Toronto, 14th October, 1959. 


IMPERIAL 


& BAN I 22 ve 6.7 


LAMAQUE GOLD MINES 
LIMITED 


A dividend of 10c per share has 
been declared on the Capital Stock 
of La ue Gold Mines Limited, 
payable ember Ist, 1959, to 
shareholders of record at the close 
of business November 3rd, 1959. 


J. W. STEPHENSON, 
Treasurer. 


THE 


TECK-HUGHES 
GOLD MINES, LIMITED 


A dividend of 5c “per share has 
been declared on the Capital Stock 
of The Teck-Hughes Gold Mines, 
Limited, payable ernber Ist, 1959, 
to shareholders of record at the 
an of business November 3rd, 


J. W. STEPHENSON, | 
Treasurer. | 


THE ALGOMA CENTRAL AND 


HUDSON BAY RAILWAY COMPANY 
NOTICE OF DIVIDEND 


iven that a 
-Five Cents 


of the Company, and will be pay- 

able on and after December Ist, 

1959, to shareholders of record at 

the close of business on November 
15th, 1959. 

+ By Order of the Board, 


G. 8. SAUNDERSON, 


Secretary. 
DATED at Sault Ste. Marie, On- 
tario, October 22nd, 1959. 


THE ALGOMA CENTRAL AND 


HUDSON BAY RAILWAY COMPANY | 


NOTICE OF DIVIDEND 


NOTICE is hereby given that a| 
dividend of one and one-half a 
cent. for the three months ending 
November 30th, 1959, (being at the 
rate of six per cent. per annum) and 
amounting to seventy-five cents 
(75c) per share, has been declared 
on the outstanding 6% Cumulative 
Redeemable Convertible Preferred 
Shares of the Company, having a 

ar value of $50.00 each, and will 
Be payable on and after December 
ist, 1959, to shareholders of record 
at the close of business on Novem- 
ber 15th, 1959. 


By Order of the Board, 


G. 8S. SAUNDERSON, 
Secretary. 
DATED at Sault Ste. Marie, On- 
tario, October 22nd, 1959. 


Hi-Tower Drilling 


co. LTD. 


NOTICE OF DIVIDEND 


TAKE NOTICE that pursuant to a 
lution of the Directors of Hi- 
‘ower Drilling Co. Ltd. a Dividend 
of Thirty cents per share will be 
Ro on December 1, 1959 to the 


olders of the common stock of 


i-Tower Drilling Co. Ltd. of record | 


on the Register of Members of the 
Company as at the close of business 
November 16th, 1959. 


DATED at the City of Calgary, 
in the province of Alberta, this 30th 
day of September, 1959. 


H. G. BRYDEN, 
Secretary. 


A. J. FREIMAN LIMITED 


Notice is hereby given that the 
uarterly dividend of 1%% upon 
e outstanding Preference Shares 

of the Gompany and twenty-five 

cents (25c) share on the Com- 
mon Shares been declared. 


These Sridends are payable on and 


after the t day of November, 
= to holders of record at the close 


business 
October, 1959. 
BATED-ot Ottawa this 14th day of 
ber, 1959. 
GEORGE A. WOOSTER, 
Assistant Secretary 


on the 23rd day of | 


Montreal & Toronto 
Oct. 20, 1959 


Bid 

Ang-C Ti 48 
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19 

Mi 

394 


xAtian C 240 
Atlas 241 
xAt Yk a 
xAt-Ruf 13. M4 
xAubel 23 3 
xAumac li 33 
xAumaq 7 7h 
xAunor 270 274 
Aut El 27 «(27h 
Aut F A 7 9) 
Do B 350 355 
xAvilla 2 21 
xBly SA 685 1705 
Do p 173 18 
Do 53 


2 19 
xBanff 91 103 
xBnkno 18 «62h 
xBnkfid 8 ® 
Bk Mt) 554 555 


Analog 
Do w 

xAnch 

Ang Am 


DIVIDEND NOTICES | 


pucnieannin a | 
| 


DIVIDEND NO. 60 == 
Hadson Bay Mining 
and Smelting Co., Limited 
A Dividend of seventy-five cents 
(3.75) (Canadian) per share has been 
declared on the Capital Stock of this 
Company, payable December 14, 1959, 
to shareholders of record at the close 

of business on November 13, 1959. 
J. F. MeCARTHY, Treasurer 


AMERICAN NEPHELINE 
LIMITED 


DIVIDEND NO. 13 
NOTICE IS HEREBY GIVEN that 
a Dividend of Two Cents (2c) per 
share has been declared by the 
Directors of American Nepheline 
Limited, payable in Canadian funds 
on December 15, 1959, to sharehold- 
ers of record November 12, 1959. 
By Order of the Board, 
D. D. ANDERSON, 


Secretary. 
October 1471959. 


} 


CASTLE-TRETHEWEY MINES, 


LIMITED 


DIVIDEND NO. 9 
Notice is hereby given that a divi- 
dend of fifteen cents (15c) per share 
in Canadian Currency will be paid 
on December 30th, 1959, to share- 
holders of record at the close of 
business on November 30th, 1959. 
By Order of the Board, 
F. T. McKINNEY, 


Secretary. 
Dated at Toronto, 


October 14th, 1959. 


PARKER DRILLING CO. 
OF CANADA LIMITED 


DIVIDEND NOTICE NO. 15 


Notice is hereby given that a 
Dividend of Ten Cents (10 cents) 
per share on the outstanding 
No Par Value Common Shares 
of the Company was declared 
payable November 2, 1959, to 
Shareholders of record at the 
close of business October 23, 
1959. 


By Order of the Board, 


A. G. HOLLEY, 
Secretary-Treasurer, 
Calgary, October 14, 1959, 


McINTYRE PORCUPINE 


MINES, LIMITED 
Dividend. No’s 184 and 185 


Notice is hereby given that the| 

following dividends have ‘been| 

declared payable in Canadian cur- | 

rency. 
No. 184 for fifty cents (50c) a} 
share payable December Ist, 1959 | 
to shareholders of record Novem- | 
ber 2nd, 1959. 


No. 185 for one dollar ($1.00) a 
share payable January 4th, 1960 | 
to shareholders of record Novem- 
ber 2nd, 1959. 


By Order of the Board. 
F. T. McKINNEY, 


Secretary. 
Dated at Toronto, 
October 14th, 1959. 


TAYLOR, PEARSON AND | 
CARSON (CANADA) LIMITED 


Notice is hereby given that the 

53rd quarterly dividend, at the rate 
of five per cent (5%) per annum 
in respect of all Preferred Shares of 
the Company, issued and outstand- 
ing, will. be paid to all holders of 
Preferred Shares of record on the 
books of the Company as of October 
30th, 1959. 
The dividend will be payable at 
the Head Office of the Company on 
November 13th, 1959. 

By Order of the Board, 


TAYLOR, PEARSON AND | 
CARSON (CANADA) LIMITED 


G. C. MONTGOMERY, 
Secretary-Treasurer. 


| Edmonton, Alberta, 


October 15, 1959. 


CANADIAN UTILITIES 


LIMITED 


DIVIDEND NOTICE 


NOTICE is hereby given that a 
quarterly dividend of One Dollar 
and Twenty-five cents ($1.25) 

share on the 5% Cumulative 
leemable Preferred Shares of 
the par value of $100.00 each of 
the Co and a quarterly 
i Dollar and Six 


red shares, 4%% Series, of the 
pe see of $100.00 each of the 
pany, will be paid on the 16th 
day of November, 1959, to all 
Shareholders of record at the 
close of business on the 30th day 
of October, 1959. 
DATED at Edmonton, Alberta, 
this 16th day of October, 1959. 
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Do B p 8: 
Do C w 40 
Jons-M 47} 
xJoliet 5 
xJonsin 
xJows 
xJump P 
xJupit B. 
KEL DA i 
Do wts 425 
Kelvir 7 
xKenvil 5 
Ker Ad 204 
xKil 275 
Do C w 83 
xKirk M 37 
xKirk T 
xKroy 
Labatt 
Do rts 
Labdor 
Lige A 
xL Cin 
xL Duf 
xLkind 
xL. Ling 
xL Osu 21 
xL Shor 460 
xL Was 30 
L Was p 115 
xLa L 390 
xLamq 280 
xLanda 185 
xLat Am 23 
L Sec 223 
Laur A 12 
LIA 20 
Do B 203 
xLeitch 121 
xLenc 7h 
Lewis Bro 102 
xLexndn 33 
xLLL 166 
LobGro 100 
Do 1 p 26) 
Lob B p 25i 
Do 2 p 51) 
LobCo A 28) 
Do B 284 
403 


4 
170 
39 


13 
136 
204 
102 
28 
7a 


L St Law 30 
Lown ) 
xLyndh 
xLynx 
xMacas 
xMacdon 27 
xMacfie 8) 
Mackin St .. 


xMajtrn 23 
xMalart iil 
xMan U 5 
M Su p > 
xMan Bar 61 
MLG 21 
MLM 
Do p 
xMralgo 
xMarcn 
xMargid 
xMari 
xMrtin 
Mass-F 
Do p 
Do 53 
xMatat 
Maxw 
xMayfr 
xMaybrn 
McB p 
McC 
McInt 
xMKen 
xMMar 
xMWat 
xMedal 
xMent 
xMerril 
xMeta 
M LP 
Do p 
xMidcon 
Mid P 
xMidr 
xMidw 
Do w 
xMill C 
xMillik 103 
xMilt B 280 
xMinda 6 
Min Cp 124 
xMin Or 9 
Mitchell 234 
Mitch Rob 11% 
Do cl B 
MC 
Mols 


175 
12 


21 


N Lead 
xN Pet’ 
N st c 
Nat Tr 
xNealon 
xNello 


Jas 

xN Kel 

xNilund 

xN Man 41 

xN Myla 125 127 
xNnor Sh CG 
xN Rou a 
xN Sen 5 5i 
xN Sup 65 69 
XN Taku 13) 23 
Nia W 13 i4 
Do Belli 13 
xNick M 51 52 
xN Bim 53 & 
xNipis 143 «148 
xNisto 5 6 
xNor-Ac 15 2 
Noran 464 «(472 
xNogid si 
23 2 


124 
8 


xNor Ph 

xDo w 
Nthid U 
NW Up 
N Gstrm 
xNthid 
xNorval ilk 
xNudul 104 
xN Beage 100 
N.S. L&P 12) 
Oak W 134 
xObask 7 
xOBrien 66 
oc Cem 12) 
Off Sp 174 
xOka R 12 
xOkalt 52 
xOLear 15 
xOB S$ 

Do p 
O Lean 
O St! 

Do p 
xOpem 
xOrchan 
xOrena 
xOrms 
Oshaw A 
xOsisk 
Pac P 

xDo w 
Pge Her 
xPall 
xPmour 
xParam 
xParbec 
xPardee 
xParker 
xPater 
Patno M 

xDo w 
xPato 
xPymst 
xPce Exp 
xPriess 
Pbina 

Do p 
Pnmns 

Do p 
PCJI 

Do p 
xPmo p 
«Perron 
xPeruv 
xPetrol 
xPhil 
Ph Eng 
xPck Cr 
xPit-Or 
xPlace 
Placer 
xPonder 
xPortg 
Pow R 
xP Rou 
Pow Cp 
xPrairie 
xP Pipe 
Prem T 
P Iron 
xPres El 
xPrest 
Price Bro 82 
xPronto 290 
xPros A 72 
Prov Bk 38 
xProvG 236 
Prov Tr 14 

Do pid 41) 
xPrdex 
xQ Ascot 
xQ Chib 2 BO 
xQ Cop 17 19 
xQ Lab + 5; 
xQ Lith 260 268 
xQ Man 14 20 
xQ Met 55 59 
Qn Gas 154 (154 
Que Pwr 33 35 
xQunst 15 
Quem 103 
xQuin 

Do A 
xQnto 
xRdior 
xRainyv 
xRanger 
Rap-Gri 
xRayro ' 28 29 
xRealm 47, 48 
xReef 5 5i 
xReeve 143 150 
Reichid 264 27 
xRenab 126 149 
xRexsp 15h 19 
Reyn 
xRio 8 
RSKA 5 

xDo B 
xRix 
Robtsn J 
Robetsn 

Do2p 
Rob A p 
xRobin 

xDo p 
R Little 

Do A 
xRoche 
xRcekwn 
xRky p 
Roe AV 

Do p 
Rolland P ; 

Do pfd 
xRowan 
Roy Bk 
Roy OA 
xRoyalit 

Do p 
Russell 
xRyanr 
StL C 144 
StL Cp 16 

Do Ap 923 
xSt Maur 110 
Sal ili 

Dow 625 
xSan A 70 
xSand R 81 
xSapph 80 

Do deb 40 
xSarcee 110 #113 
xSatel 24 «29 
Sefe A 104 11 

Do B 104 
Scythe 15 

Do p 25 
xSec F 365 1380 
Shawin 284 

DoA ee 

Vo AD Bi « 

Do Bp -. 46) 
xShp Cr 110 125 
Sher-Wms .. 49 

Do pfd 131 135 
xShrt 248 270 
Sicard Inc 63 7 
Sicks 23 «(24 
xSigma 380 410 
Siknt 24 


Do p 
xSill Mill 
xSil St 
Silwd. A 

Do B 
Simon & Sons 

5% p 88 
Simpsn 3li 
xSiscoe 76 
xSKD 
Sit 
Slat p 
xSlocan 
Sogmns p 
Smvill p 
Stham 
Sou Can 
xSth U 
Spartan 

xDo w 
xSpoon 
xStdcona 
St Bds n 
St Pav n 
St Rad 
St Str Stl 
xStanl 


240 
143 
42 
) 
18) 19 


123 
lla 
72 
23 
133 140 
134 14 


21 
17 
15 
18 
275 
125 
133 
154 


82 
31 
10) 
$12 
104 
630 
17) 
va 
10 


650 
18 
104 
134 
143 
16f 
95 

115 
1li 

723 

‘ 

ib 

85 

44 


14 
20 


3 


37 
31 


215 
199 





| 


| 


| 
| 


Toronto Curb 


Bid Ask 
Andian 5 63 
o we 
6) «(62 

Ti 

a 649 


Bid Ask 
24h 24) 
--. 
i 27 
26 «6293 

1214 3 
3h i 
45 


Du Pont 
Do p 
Gaspe 
Hayes 
I Pap 
I Util 
Lang p 
Lob I 
M Lrn 
Do p MO Pap 
Cc Cott Ogilv 
Do p Do p 
CG Inv xPend O 
C Ing Price 
C Marc Sngmo 
xCst C xSW P 
C Pap ThcG! 
xDaih xYuk C 
de Hav Zellers 320-324 
D Giass (xToronto 
Do p Gold) 3321 3345 
DOC x—Quoted in cents 


xBulolo 
CD Sug 
C Ving 
C Brnze 


72 


14) 
373 


Canadian Stock Exchange 


INDUSTRIAL 


Bid Ask 
% ¥ Bellechasse 51 
de 8 Belle-Chib 5) 
-.  Bornite 5 
.. Burnt Hill 154 
Calumet Ur 3 
Canalask 5 
y 9 Canorama 44 
Bfly Hose 200... Canuba 5 
Cdn Ar’na 160 Carbec M 8 
Cdn I Inv 14 Cartier Q 23 
Cdn P&P 6) Cen Man 4 
C Silk A 180 Chipman 6 
CatelliA @ Chib Cop 234 
Cinzano A 130 Cominga 8 
Con Div A 99 Con Bi-Ore 9 
Do p 32 C Monpas 9 
Crain RL n 18) C Que Yk 5) 
Dav & F A 45 Dolsan ‘ 
“Dalfen’s 160 Duvan 13 
Dom Eng i171 Fab Metals 16 
E Koot p 15 Fano 6; 
Feralco as Fatimo 43 
Freimanc 32) Fontana 4 
Horner A 22 Fundy Bay 6 
Hub FIt A .. Gold Age 40 
I Paints A 8 Gui-Por Ur 8 12 
Do p 18 Haitian 4 4i 
Inv Found 40 Herst Col 260 290 
Int Ceramic 9 12 
Int Uran 35 7 
Kontiki Ld 6 
Lingside Cp 3) 
Lithium 9 
‘ Mid-Chib W 
ah ¢ Mogador 10 
Pp 14 Monpre 16 
Mtl Refrig 40) .. Montgary 60 
Mtl R Dairy 6] N Formaq 13 
Mtl R Rice 18 N Jack Lk 5 
Mussens ee N Pacific 55 
Nfld L & P 51 N S'tiago 4) 
Pac Atl 330 N Vinray 4 
Paton 61 N W Amit 72 
Do p 7% 162 Nocana 9 
Paul Sers .. N Am Asb 8 
Pr Crp ist 40 N Am Rare 73 
Do 2nd . Obalski il 
Prem Sti ve | Opemisca 27 
Que-Tel 29 Partridge 15 
Do warr 10) Paudash 35 
Do A 245 Pennbec 29 
Pitt 4 
Por Prime 5 
Portage 62 
Que Cobit 140 142 
Que Smelt 18) 19 
Roberv! M 64 173 
Red Crest 4 4 
St Law M 490 510 
So Dufault 7 9 
Stand Gold 8 
Sunlock 20 
Tache Lk il 
Tazin 13 
Tib Explor '9 
Trebor 4 
Valor Lith 4 
Vanguard 18 
Virg Min 12 
Wendell 4 
Westville 5 
OILS—Cents 
Bonn'lle 30 
Castle 5 
Futurity 38 
Gaspe 5 
Gateway 4 
Israel Cont 11 
N Spr Coul 3) 
Quebec 4 
Titan Pet 44 


Bid Ask 

Abitca L 

Beld Cort 
Do 


Do p 512 
Lambert A 11 

Do B 124 
Latonia In 213 
Lochab O 150 
Lond Can 
Melch Dis 


Reitmns n 17) 
Renold A 17) 
Sangamo 
Shop & Sn ill 
Sobeys 123 
So Can p 110 
Soca 200 
Tooke Br 10 
Tr Can Cp 32 
Un Amu A 12 
Do B 12 
DovtA i2 
Un Dist ‘ 
Prine Pr 260 
Waterman 310 
Wilson JC 10 
Windsr Hfl .. 
Wood Mfg .. 
MINES—Cents 
Alscope 10 
Ameranm 4 
Anthonian 7 
Arno 6 
Atlas Sulp 5 
Aug Expl 29 
Aull 6 
Baker Talc 15 
Band-Ore 5 
Barvallee 5 
Bateman 43 
Beatrice 4 


+30 
Calgary Oils 
Quoted in cents 

Albedena 44 5 Leduc Cal 6) 
Aldina-Led 5 Lidmstr D 10 
Amalta 3 Merit 43 
Anaconda 170 Merland 13 
Asamera 105 Mill Creek 12 
Barons 34 Mollusca 14 
Bashaw Led 74 Monarch li 
Blue Cr 10 N Richfield 4 
Cdn Ftune 3! New York 9) 
Carleton 40 North Cont 1 
Castle 10) Nuco Pet 7 
Century 2 Ranchm's. 14 
Claybar Ur 12 Ranger 130 
Command 42 Renfrew P 3 
Com’l Min 12 Royal Cdn 
Dom Lsds .. Vent 
Dom Minls 2) Sage 
Dyname P 103 Sarcee 
E Can Gas 2) Sastex 
Edoran 3; Share 
Gold Sat 4 Silver City 
Gold Spike 4: Siscaita 60 
Indian Ch Sturgeon P 4 
Kenare P 3 Transfld P 3 
Keno 174 Tri-Zone 4 
Kroy 38 5 Turner Val 20 
Leamac P 6 7 West Warnr 6% 


7 
6 
90 
‘5 
8 
‘4 


12 


* 

Options on Stuck 
Supplied by Burns Bros. & Co. Ltd., 
Toronto 
90-Day Call Options 
Price per 100 Shares 
October 19, 1959. 

* Gen Motors 

Grt Northn Gas 
Grt Pins Devel 
Gunnar Mines 
Hard’g Carpets 
Home Oil A 
Home Oil B 
H B Mining 
Interp Pipeline 
Maritimes Mng 
Massey-Ferg 
Mattagami 
McIntyre 
Northern Ont 

Nat Gas 165 
Opemiska Cop 90 
Oshawa W'salérs 85 
Pacific Pete 135 
A V Roe Can Ltd 75 
Royalite 90 
Steep Rock Irn 130 
Trans-Can Pipe 265 
Trans-Mtn Oil 135 
United Fuel B 400 
United Oils 225 
West Cdn Oil 27 
Westc’st Trans 165 
Wstrn Plywd B 200 


Aluminium 
Analogue 
Atlas Stl Lid 
B-A Oil 
Bailey Selb Oil 
Beattie Bros , 
Calg & Ed Cpr 
Campbell Chib 
Can and 

Dom Sugar 
Can Cr Stone 
Can Sthrn Pet 
Cdn Bk of Com 
Cdn Celanese 
Cdn Dredge 

and Dock 
Cdn Export Gas 
Cent Del Rio 
Charter Oil 
Cockshutt Frm 

Equipment 
Cons Denison 
Dome Mines 
Dom Foundries 
Falconbridge 
Famous Players 
Geoco Mines 


2 
140 
50 
650 


425 
270 
210 
185 


Bond Tenders 

12 Noon, Oct. 22, 1959, Government of 
Canada Treasury Bills — Payable Jan, 22, 
1960 and April 22, 1960, $135,000,000, Dated 
Oct. 23, 1959. 

5 P.M., Oct, 1959, City of Sydney, 
N.S.—6% 1-20 year debentures, $500,000, 
Dated Oct, 1, 1959. 


22 


Bid Ask 
8 8&7 
6) li 
64 


Bid Ask 
174 175 
133 15 
260 260 
655 675 
wGw i O37 
W Eq 425 450 
xWayne 11 (12 
xWebb K 300 340 
xWeedon 17 18 
xWernr 91 
xW Mas p 265 
xWspac 143 
xWbrn 62 
xwCOGi12 
xDow 6 
xW Mal 5 
West 12 
WCBr 32) 
W Cop 30 
xDow 150 
xW Dec 140 


244 


xTidal 
xDo w 
TT CA 
TT Tirs 
xTmbill 
xTorbit 
T-D Bk 
T Elev 
T Gen T 
T Iron 
TimaA 
Tor Mor 
T Star p 
xTowag 
TFinA 
Do B 
Do 4) 
Do 5 
DoAr 15) 
Do Br 15) 
Do w 56 275 
Do w 57 500 
xTr Can 63 
TRCPl 24 
Tr-Mt 
Tr PPL 
xTr Res 
xTriad 
xTribag 
xTrin 
TwcG 
xUlt-Sh 
xUn A 9 
Do ist p 49% 
Do2 


9 
U Gas 16) 
Do p 48) 
xUn Min 2 
xUAsb 415 
xU Can vt 101 
UCP A 261 
Do B a 
UFIA 
Do B 


xViolM 
V Darp 
xWain 

os xWaite 
55 
254 
58 


: 
| 


: 
i, 


Stock 
Absarm 
Aconic 
Aconic vtc 
Arnora 


E 
E 


f 
: 


4 


4 
3 
20 

1 

.5 


Ascn. Devp. 
Atlas Chib, 3 
Bald Mtn. 5 
Brosn'n Ch, § 
Belmont 6 
Big Nell 15 
Bracemac & 
Cdn Jav if 
Cap Oil 3 
Cns vauze 75 
Dauphin 12 
Elwood Mg 3 
Franksin 
Garland 4 
Gibson 5 
Glencona i 
Hastings 80 
Hull Iron 160 170 
Indepen 7 
Kenmac 1 2 
Lk Supirn 2 
Lun Echo M 40 
Lk Chib — 1 


SUSSs0nn thus 


Corporation Bonds 


5 
? 


Yng Dave 


: 


- 


lonwa-! | Sue! RaBSSSoBs 


-~ 


Supplied by Investment Dealers’ 
Association of Canada 
As of 10 4 m Oct. 20, 1959 


Abitibi Pr. & Pap., 64s, 1977 
Alta Gas Trunk L., 54, 1981 

Central & H.B.R. 

53, Mar. 1, 1979 ... 

Algoma Steel, 5i, 1978 ...... 
Aluminum Co., 44s, 1973 ... 
Bathurst Pr. & Paper, 5i, "73 
Bel) Phone, 5i, July 2, 1980 
Bicroft Uranium, 5s, 1962 .. 
Bowater Power, 3is, 1980 .. 
Braz Tract., L. & P., 4%, "70 
Brit. Amer. Oil, 54, 1977 .... 
B.C. Electric, 5i, 1988 ...... 
B.C Tele., 53, Nov. 1, 1983 . 
Can Cement, 5is, 1976 ... 
Cdn Breweries, 5s, 1983 .... 
Cdn. Brit Alum., 53s, 1980. 
Cdn. Chemical, 5is, 1971 .. 
C-I-L, 53, 1977 


Can. Met. Expl, 6}, 1963 . 
Cockshutt Farm Eq., 4is, "65 
Columbia Cellulose, 5s, 1968 
Cons Denison, 5s, 1962 .... 
Consumers’ Gas, 5s, 1978 ... 
Vom Stores, Sis, 1976 
Dom. Tar & Ch., 5is, 1978 . 
Dryden Paper, 43s, 1974 .... 
T. Eaton Accept. 4is, 1974 . 
T Eaton Realty, 5s, 1978 ... 
Eddy, B. B., 48, 1974 ........ 
Gen. Motors Acce., 61s, 1977 
Gt. Lakes Paper, 5s, 1976 
Gt, Lakes Pwr., 4is, 1975 .. 
Gt. Wpg. Gas, 5is, Dec. 1, ‘80 
Do 52 Dec. 1, 78 
Gunnar Mines, 5s, 1960 .... 
flud. Bay Oil & G., 48, 1975 
Husky Oil & R., 548, 1973... 
imp, Oil, 3s 1969 .......-00+ 
Indust. Accept., 5is, 1978 ... 
Inland Nat. Gas, 6s, 1982 ... 
J. Labatt, 5is, Jan. 2, 1979. 
Loblaw Groc., 6s, 1977 
MacMillan & BL, Sis, 1 
Massey-Ferg., 448, 1976 .... 
North Star Oil, 52s, 1977 ... 
North. Ont. Nat, G., 5is, ‘8 
Northwestern Util., 5is, 1983 
Ont N.G St. & P., Sis, 1978 
Pac. P., 5i, Apr. 1, "73 ex wts 
Phillips Electrical, 5s, 1973 . 
Pronto Uranium, 5s, 1960 .. 
Ont, Jockey Club, 5is, "72 . 
Que, Nat, Gas, 54s, 1985 .... 
Regent Refing., 4is, 1975 .. 
St Law. Corp., 5s, 1978 .... 
Shaw W & Pwr., 43s, 197 
Simpsons Ltd., 4is, 1973 ... 
Simpsons-Sears, 4)s, 1979 .. 
Stanleigh Uranium, 5is, 1962 
Toronto Star, Sis, 1978 .... 
Trans-Can, P.L., 5.85s, 1987 
Traders Fin., 53s, Oct, 15 "74 
Union Gas, 5s, 1977 
Westcoast Trans., 5is, 1988 . 
Weston, Geo., 4§s, 1971 : 


CONVERTIBLE [SSUES 


Abitibi Pr. & P., 4is, 1966 . 
Atlas Steels, 5s, 1967 
Braz. Tract., L. & P., 4is, "71 
Camp. Chib., 6, Nov. 1, "68 
Cdn, Delhi Oil, Sis, 1973 . 
CPR, 46, 1900 ....ccccecscee 
Cdn. Utilities, 5%s, 1977 ... 
Cockshutt Farm Eq., 5s, '68 
Greyhound Lines, 5is, 1978 
Home Oils, 54s, 1971 ....«+. 
Loblaw Groc., 4Is, 1976 ... 
Phillips Elect., 5)s, 1970 .... 
Shawinigan, 54s, 1972 
Silverwood Dair., 5is, 
Simpsons Ltd., 54 Sep. 15/79 
Trans Emp., 54s, 1967 

Do., 5s, 1966 
Triad Oils, 43s, 1971 
Westcoast Trans., 5is, 1988 


954 


October 24, 1959 


& Co, 


; 


Gevernment of Canada Treasury Bills 
-— Due Jan. 8 1960 and April &, 1960, 
$115,000,000. Issued Oct. 8, 1959. Sold at 
$08.709 to yield 5.25% and $97.136 to yield 
5.91%. 

PROVINCIAL 

Province of Newfoundland — 6'%% de- 

bentures, to mature Nov, 15, 1979, $4,000,- 


THE FINANCIAL POST 


000. Dated Nov. 15, 1959. Sold at $97.25) 


and accrued interest to yield about 6.75% 
by Bell, Gouinlock & Co. Ltd, McLeod, 
Young, Weir & Co. Lid. and Mills, Spence 
Ltd. 


MUNICIPAL 
ef Sarnia, Ont. — 
due Sept. i, 


city 
tures, 
USP, 

. Lid. 

of Winnipeg, Man. — 542% deben- 
tures, due Oct, 1, 1979, $6,000,000. Issued 
Sept. 15, 1958. Bought privately U. 5. 
by Dominion Securities Corpn. Lid., A. E. 
Ames & Co. Ltd., Wood, Gundy & Co. 
Ltd., McLeod, Young,Weir & Co. Ltd., 
First Boston Corpn., Harriman Ripley & 
Co. Inc. and Smith, Barney & Co. 

Catholic School Commission of La Salle, 
Que. — 6% debentures, due Oct. 1, 1960- 
79, $1,395,000. Issued Sept. 17, 1959. Sold 
at $91.14 to syndicate of dealers headed 
by Dominion Securities Corpn. Ltd, and 
including A. E. Ames & Co, Ltd. 

Town of Wallaceburg, Ont. — 6%% de- 
bentures, due Nov. 1, 1960-79, $229,500. 
Issued Sept. 22, 1959. Sold at $98.06 to 
Wood, Gundy & Co. Ltd. 

Township of Adelaide, 


Sta 


1960-79, 


deben- 
$1,347,000. 


Ont. 


64% 


Sold privately by Bell, Gouinlock | 
, tures, due Jan. 1, 1961 


| 
i 


debentures, due Nov. 1, 1960-79, $160,000. | 


Issued Sept. 28, 
Bell, Gouinlock & Co, Ltd. 

Town of Pierrefonds, Que. 
bentures, due Oct. 1, 1960-69, $661,000 
Issued Sept. 28, 1959. Sold at $89.10 to 
Banque Canadienne Nationale, Belanger, 
Inc., La Maison Bienvenu Ltee, Credit 
Anglo-Francais Ltve, Credit Quebec, Inc., 
Durocher, Rodrigue & Cie, Ltee, Florido 
Matteau and Filsand Placements 
nebec, 

Village of Rimouski-East, Que. — 
debentures, due Oct. 1, 1960-69, $275,000. 
Issued Sept. 28, 1959. Sold at $90.43 to 
Garneau, Boulanger, Ltee, Oscar Dube & 
Cie, Inc., J. E,. Faflamme Ltee, Grenier, 
Ruel & Cie, Inc, and La Corporation de 
Prets de Quebec. ‘ 

City of St. Martin, Que. — 6% deben- 
tures, due Oct, 1, 1960-69, $568,500. Issued 
Sept. 28, 1959. Sold at $90.00 to a syn- 
dicate of dealers headed by Banque Pro- 
vinciale du Canada, Belanger Inc, and 
Credit Anglo-Francais Ltee. 

Town of, Kincardine, Ont. — 6% deben- 
tures, due Oct, 15, 1969-79, $67,000. Issued 
Sept. 29, 1959. 
Daly & Co. Ltd. 

Township of North Dumfries, Ont. — 
6%% debentures, due Dec. 1, 1960-79, 
$50,000. Issued Oct. 3, 1959. Sold at $98.90 
to Bakers Bond Corporation Ltd. and 
Cdn. Bank of Commerce. 

Town of Gananoque, Ont. — 6%% de- 
bentures, due Aug. 15, 


— 6% de- 


- 6% 


Ken- | 


Sold at $94.04 to R. A. | 
| tles Ltd., McDermid, Miller & McDermid 


1958. Sold at $97.35 to) 





| 000,000. Dated Nov, 1, 


. 
5 


E 


i 
a§g g 


| 
; 


chart scat 
sie 

* Bes 
st 


: 
i 
i 


Fils 
Town of Plessisville 
tures, due’ Aug. 1, 1 ; 
s 


Oct. 6, 1958. Sold 
County of Grey, Ont. — 6 


lf 


to Gaston 
Laurent, Ine. 


li 


Oct. 9, 1859. Sold at $96. Gouin- 
lock & Co, Lid. 

Town of Lindsay, Ont, — deben- 
tures, =e 13, 1960-79 os Issued 

t. 13, 1959. Sold at Equitable 
Securities Canada i and Bank of 
Montreal. 

Township of en sete bia 
debentures, due Nov, 1 
000. Issued Oct, 13, 1956. Sold at’ Sani 
to Gairdner, Son & Co, Nesbitt, 
Thomson & Co, Lid, and Ro Bank of 


Canada, 
CORPORATE 
Laval Acceptance Corpora 
fund secured notes seriés “A”, due 
15, 1969, $200,000, Issued Oct, 13, 1980. 
Offered at $100.00 by Descarries, Vinet & 


Cie, Ltee. 
Columbia Eleetrie Ce. Lid, — 
convertibe sinking fund debentures, 
series “B", to mature Nov. 1, 1984, $40,- 
1988, Offered at 
$100.00 and accrued interest to yield 6% 
by Nesbitt, Thomson & Co., Lid. Wood, 
Gundy & Co. Ltd., Societe de Placements 
Inc., A. E. Ames & Co. Ltd., Dominion 
Securities Corpn, Ltd., Royal Securities 
Corpn. Lid., McLeod, Young, Weir & Co. 
Ltd., W. C. Pitfield & Co, Ltd. Green- 
shields & Co, Inc., Pembertszon Securi- 
ties Ltd., James Richardson & Sons, Millis, 
Spence Corpn. Ltd., Rene+T, Leclerc, Inc., 
The Western City Co, Léd., Chran, Mur- 
ray & Co. Ltd., Collier, N & Quin- 
lan Ltd., Harris & Partners Ltd.. Burns 
Bros, & Denton Ltd., Equitable Securities 
Canada Ltd., Gairdner Co, Ltd., York- 
shire Securities Ltd., Eastern Securities 
Co, Ltd., Osler, Hammond & Nanton Lid., 
R. A. Daly & Co, Ltd., Anderson & Co. 
Ltd., F. J. Brennan & Co, Ltd., Houston, 
Willoughby & Co. Ltd., Tanner Bros. 
Ltd., Carlile & McCarthy Ltd, Odlura 


| Brown Investments Ltd., Hagar Invest- 


ments Ltd,, Okanagan Investments Lid., 
Thomson B. Read Co. Ltd., Hall Securi- 


Ltd, and Samis & Co, Ltd, 
COMMON 
Reitman’s (Canada) Ltd. — 42,000 Class 
“A” shares (limited voting). Offered at 
$16.50 per share by G. B. Leslie & Co. 
Ltd., Cem, Seotmnant & Nanton Ltd. and 


1960-74, $343,749. | Fry & Co, 


N. M. PATERSON & SONS LIMITED 


FORT WILLIAM 


WINNIPEG 


GRAIN DIVISION 
Grain and Coal Merchants 
Country and Terminal Elevators 


STEAMSHIP DIVISION 
Carriers of All Bulk Cargoes 


K, A. POWELL (CANADA) LTD. 


GRAIN SHIPPERS AND EXPORTERS 
GRAIN FUTURES 


Owners and Operators 
Fort William Terminal Elevator Co. Ltd. 
and Powell Transports Ltd. 
Head Office—563 Grain Exchange, Winnipeg, Man. 


Affiliated Companies—Fort William, Ont., Montreal, 
Que., Vancouver, 8.C. 


NOW YOU CAN 
LEASE EQUIPMENT 


—for greater operating profits 


Leasing keeps you competitive — through the immediate use of up-to- 
date equipment and facilities. 


Leasing frees capital — for other expansion plans, or for more profitable 
usé elsewhere. 


Leasing conserves credit lines. Only a minimum of cash is required to 
give you the profit-making potential of the equipment you need, indepen- 
dent of your own sources of credit. 


Lease payments are deductible. Leasing allows the full realization of 
profit from equipment AND capital, avoids dilution of company owner- 
ship, and can be a means of raising cash through the lease- 
back technique. Leasing is flexible — you can acquire virtually 
any type and amount of equipment. Plan your modernization 
and exnansion with us now. 


To help you better understand this modern-day business method 
WRITE FOR NEW “LEASING” BROCHURE 


CANADIAN-DOMINION LEASING 


TexacoC 53) 
Tex C 8 668 | 
xThe “4 «#645 


xinei. ; CORPORATION LIMITED 
stare 8 “i a ot a Dept. A, Canada Permanent Building, 320 Bay Sireet, Toronto, Ontario gy 
ve wi 


54, | 
By Order of the Board, 


T. A. MONTGOMERY, 
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THE WEEK'S QUOTATIONS S755 ited 


Winnipeg, Calgary and 
F 4 wotations b mlisted dealers The 
quotations. For verge casa 3 ea ws an — 7 eo — Financial Pest Vancouver 


Bid and Ask quotes of Toronto and Range [Div. Yd} Last Week end. Close Range (Div. Y"ld Last Week end. Close 


: 1959 |R’teOcti6] & Oct. Oct. 16 or 1959 R’teOct16) & Oct. Oct. 16 or , Agnew-Surpass 
Montreal exchanges up to/ press time Low | $ %| Company Sales 9 High Low Latest | High Low | $ %| Company Sales 9 High Low Latest Alg. Cent, & a. 
are published on page 39 | 1.60 1.45}. of. Da. VT. ..cc00 we ALGO 1.50 % U%)80 5.2 it 250 ee is Ei Do 6% pts... 
14 13. j.60+-4.35 b B. Carter A .. 13 13% 13% 13% | 17%4|60  29)Inland Cem. Pf. 305 20% 20% : ’ : All-Cdn. Div, Pa..« 
, 38 SO RMD; ss oss. eee ; B27 xe a . 2.00)... --(Inland Chem, ... 100 235 2.40 Amer, 
I d . ] k 44 39 |.50+§.37 |Catelli Food A . o 2s» 3 x ‘ 4.30)... ».|Inland Nat. . 8750 470 4.80 
ndustria tocks 60 54 |1.00+§.37; Do. B a ee . a, 6] 16M «344100 Fi] Do. Pref, “4 14) 
1-31 57 {160 2.5!Chart Trust, .. B63 A68 63 1.35}. | 160 1.60 
WEEK ENDING OCTOBER 16, 1959 281 19%4|1.00 4.1/Chateau-Gai . 24 24% 24 24% | 4.15.24 5.6\Interior Brew. 425 425 
ites tied lan ih aia t 63 49%\21.00 ../Chrysler Corp. . 59% 60 58 60 124%4).70 Yes a ag mew 19% ° 
° s 7 *} ee + jd «-jCinzano A ...... -. Bi.30 -» 1.10 23 \150 6.3) . Pret \ 
ae. oe ta a ee :. 154% 5 Do. 5%% Pref, n on 67 04.00 ,,|Int. Mill Pref. . nil .. B67% 
1% %| Company Sales 9 High Low Latest| 3-0 1.25).. --/Circle Bar Knit. 50 2.00 3.00 3.00 3.00 83 [42.60 .,/Inter Nickel 91% 
i 3.50 2.50}... es ont A -» B3.75 A400 3.50 . | 10 i. a Paints A .. < a 
peat “umber... 0 ; : 2: 2044|*s -.|Cochrane-Dun .. : : B20) = A2l +20 ‘ 19 20 . 1. eee i . : 
‘ane abe ashi = 3 ee i ae 145 1414).80 5.7| Do A. 14% 114 f14 114 | 108 3.00450 [Int : ; 1% 122% 
Si) Do. 414% pref. 513 2% 29% 22% 22% 16 12% -.|Cockshutt Farm . 15 16% 14% 16%} 186} 04.00 n 
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63 Acadia Atlan . 40 9° % 4 1 154 7 [*1.00e ..'B. J. Coghlin ... ‘ 16% 16% 76% | 4 30 j01.20 ..)Int. Pete .... 30% 
$8) De. 5% pref. 50 a a@ua' Te $15|.754%.25 |Coll. Terminal. ni ve SE Ss Oe 27%4)§41.10+-a.i5)Int, Util. ....... 
6.3 Do. (A) i 19 18% 19 16 16 \.75+§.25 Do. Pref. ..... ; Bi5 16 1 9%!.70 6.9|Interp. Bid . 
-lAdmivel sil . Bi9% Al9% 17% | 525 3.50}... ..}Columbia Cell, . 1190 425 400 4.10 j 05 |.. .-| Do. B Warr. .. 
4.1.Agnew Surp. ... 17 17 16% 17 154 10 60 5.5,\;Comb. Enter .... 1120 } 11% 10% HU 1.40).. ..| Do, A Warr 
+-|Alaska Pipe .... i .. B225 A300 275 «| i4 10%%4| 8.70 ../Conduits Nat. ... 800 2% 13 13 13 1 48%/2.00+4¢.40 Interp. Pipe .... 
«Alaska Refin. . Be AM 1.00 150 130'2.00 1.4)Conf. Life. . il «. Bl42 Al4ao 142 «| ‘ 4%)... ..Interp. Steel ... 
«| Do. pref, nil ; BT A9 9 | 165 157}... +s} . Offered .., nil -- Bl61I% .. 161%} 39 [2.494-4.15 | Invest Foundation 
«-|Albt. Dist. : 290 280 2.90 104 8 50 6.1 Cons, Bakeries .-. 44 a BY, 8 BY | 52%4/3.00 6.8) Do, Pref 
ook Uy Wake 265605 5 240 220 240 | 2-10 oe -./Cons, Div. Sec. A. nil .. BO A151 +.70 2644| 4.60 ..[Invest. Synd. 
e+| Do, S. Pur. W. 18! 125 125 120 125 | 32 31%) 6.5) Do. Pref. 3 1% 31 #«4¢31~=«(f31 " 21% | §.60 Gat eee a abate « 
«-|Albt. Gas Tr... : 26 25 26 3.25 -|Cons. sin .. BS.00 A6.00 15.00 | 13 |. «-[Iroquois Gl. Pfd 
-»|Algoma Cent. .. : l 19 18% 19 }C. Min & Smelt 18570 17% 18 17% 17% | 
Do. 6% pref... 1 62 60 62 ~ Beene — voee 9216 37% 38 36% am | J, K, b 

‘ = ao 70 705 650 650 | >. ../Cons. Textiles .. nil +» B2.25 A350 2.7 | » Br 3, 7 
7\Algoma Steel... 7: 5 ‘ 37 37 \L00 OS ae a ae 114% | a cs ei". oo aes = 
4) Algonquin ni ‘ AB, BY | Consumers Gas . 2314 42% 42% 41 41% | 6 | \Sefferson Lake . 1050 
4 Do, pref. ..... 1 19 19 Do. A Pref. ... 100 101 101 100 101 i . 
9 
4 


Ayalon Tel. 51% pd 
Do 5i% "58 ser. . .344 Oct, 31 
Ek. of N. @ .55+2.10 Nov, 3 
Barber-Ellis ....... 3.80 Nov. 16 
G. E, Barbour A , 
Hathurst P. & P A 
Held, Cort, ™ . 
Bird Construct. ... 
Bowater Pap, 
Bralorne P.M, 
B.C, Sugar ..csesee 
B.C, Tel. 44% 7 
Do 6% Ind ** 
Brookfield Ice Cx, 
Bulloch’s Lid. A .. 
2 TB. ccoanshspece 
Burlington Steel ., 
Burns & Co. ....06 
Caldwell Lin. pt 
Campbell R.L.M. ., 
C, & Dom, Sugar . 
Can. Foils .....c0s 
Do A teres eeseee 
Can. Packers A .. 
Do B ...scccecese 
Cdn, Arena .....ses 
Cdn, Bk. of Com. . 
Cdn, Bronze ....6s. 
Do 5% pf . 
Cdn, Indust. ... 
Cdn, Int. Inv. Tr... . 
Do 5% pl ...ceve 125 
Cdn, Inv, Fd. .... 
Cdn. Oil Cos, .,.. 
C. Util. 44% Pp. o- 
Do 5% pt ..cccee 
Canafund ..,...s0 
Jas. B. Carter A .. 
Castle-Treth. M. ., 
as Hde. A 
om, Accept. .... 
Ce i ee ead asl Do 61% pf -...., 
Conduits Nat. .... . 
Confed. Life ..... 50 Dec, 15 
Cons, Denison .... $1.00 Oct. 28 
Corp, Inv, A&B ., 08 Oct. 21 
Coronation Mtge. . .09 Oct. 31 
Do pid 50 Oct. 31 
Cr, Cork & Seal .. 50 Nov. 16 
Cr. Zell (Can.) pf. 3.00 Nov, 3 
Delta Ac. 6% Ist p 150 Nov. 14 
Det. & Can, Tunnel 1.25 Oct, 29 
Dome M. ...-s«s0« 17) Oct. 30 
D. & Anglo Inv p 1.25 Dec. 1 
Dom. Bridge 20 Nov. 25 
Dom, Dairies 5% p 43 Jan. 15 
DO cisccscsscecce 4% Apr. 15 
Dom, Electrohome, .10 Nov. 30 
Dom, Engineering, .50 Nov. 13 
Dom, Fabrics .,... .15 Nov. 1 
« S8Th Nov, 1 
e sesveecces $60 Nov. 16 
Dom, Oilcloth .504+%3.20 Oct, 31 
Dom, Stl, & Coal, .10 Oct, 28 
Dom, Tar & Ch, ., .15 Nov, 2 : 
DO .sscessssreese 1S Feb, 1 Jan, 
Do pid .......+6. 5 Jan. 2 Dee. } 
Du Pont of Cam... .10 Oct. 30 Oct, } 


SoRR 
é 
| 


Fe 
| 
Ld 
d 


RRERL BERRA RRTWTT 2 


3 ee 
arts 
~ 
So 





SSeUNScEess 


it 
z 
2 


3 


~seee ni 


— 
7 
a 


Se oe 


ane BuSSESsBohZsusass 
* F FF 


: Sa 


mre 
sFBSE 


i 


ll 


S22722 


= 


A Slub .... 2760 
|Aluminium : 32% 3 32-32% Do. 54% Pf.B 80 100 101 101 ~~ 101 oa See ae 
Alum of Can lp 650 Me 20% 20% 20% Consumers Glass 75 29% 29 128 128 cane ‘a | 58 63} “Do, 5%% 100 ; 

Do. 2nd pref... 1075 % 42 41% 41% .|Cont. Can, . 7 OR .. B44% As4% 57% _ a ae en OM (ine 93 
+-|Analogue = z 6.75 6.624y 6.75 Copp — eer 50 7% 7 7 he 53 102.00 *|Johns-Man éukons nil as 7 AaT 
«+| Do. Warr. .... 400 3.00 3.00 3.00 |\Corbys Vot. ..... 175 18% 18% 8% | asl . on 5% PL . 

«-|Andian Nat. .... 53 5% 5% 5‘ Do. B N. Vot. . 50 18 17% 17% | 18 M4820 Journal Pub. ... ii on a% A30 
21llAnglo. Can. Oils . BY .. 24% ..|Coronation Mtge. 150 1% 8 8 la3 150125” $.0\Kell. Doug. A. . = : 715 
5 ‘ae ee ‘wt ee eS" 125 on ” 2 os 2 z 1 4.00 ' | Do Warr. . : 4.40 
*\Ang. Cdn. Pulp 13 3 41 38 38 raig RB vesvces Bee 0 3 wari’ 48 ae tee 7m 73 
5.6) Do. pref, «..... 51 50% 48 + 50% : Crain, RL. .... 1500 19 19 18% | eM} °° ‘i Gone Wea. - 1 ee 
5.6\Ang. Can. Tel. p ( 40 40 40 . -|Credit Accept, . 50 4 13% 13% sulise “dstakett. Son... 37 , 25% 
*-| Do. $2.99 pref. . 5 Me 148 148 148 ‘ .)}Credit Foncier .. 20 86 83 4 83 | at Dae hie a ; oe 
“i, Nfid. ..... 4600 6% 6% 6% J Sob q Crestbrook Tim.. nil 08 a 16 7 “1 **l staree Cols A. 1 BY 
«-\Angl-Scand. Inv. nil - : : . 1 i. ‘| Do. Pref. ni oe 22 ¢ , | 74). es ’ ais A190 
3.7Anthes Imp. ... 10 ae s be | Do. Warr...... nil .. B.2S& A30  .25 : ay bad oe See a So ot Se Se 
ee ee le ao | ' ' een cae soe CU 10%4{70  64|Lambert, Alf. A. 11 11 10% 
3.1,Argus sone 5392 33 33% 32% 32%) 3 2 1|\Crown Trust .... 100 28 26 26 26 $13%|.70 50| Do. B . on. ae 

(2. 3.3) Do. A pref. ... 2010 3 13 11% | § 48%|41.80 ../Crown Zeller... 170 52% 52% 52% 52% 13%). ee sie Sat 
44%4\2.50 5.6) Do. B pref, ... 5 45%“ 4A 19%/1.00 5.0|Cr, Zell (Can.) A 635 20 20% 20 20 taiilia 80 *“\Latonia aes .. B2lY%e A23% 
sf” A jAro Equip. il . : 16 |.60 siCrow’s N. Coal . am ee Bis an A eri ie oii haan hens os = —_ 

1.20+3.70 |Asbestos 28% 28% 27% | , 8%)... .-|Crush Int. 00 ee s 4 ‘ : * ; ob eo pe 5 

l } 12%|.50+-.10 Laur. Accept. A nil a. Bl2 Al 

Gas’ stipe oe oo 20 |1.00 45)Lawson & JonesA nil B20 A23 
790\6.00 6.7) Do. (A) : il .. B92 j1. 5) Laws il a K 
8%|.65 7.0} Do. (B) ...... ni .. _Ba% A9 85 {7.00 8.2\Dalex Co, Pref.. nil .. Bes As ~ 85 seat oo Sua 3 
111%|.60 42\Ashdown Hd. A. nil .. BlO All% 1.55). ..|Dalfens Ltd. 600 180 160 160 1.60 a. ce ee Se ee does 
13%|.72 5.2] Do. (B) ...... 48 13% 13% 13% | 44%)/3.00 6.3\David & Fre. A nil .. B45 A4B 48 123)2.18 , yk» eee 

jo4,00-+4+-§42.00) Assoc, T&T pf... _n , 7 ; + 185.00 .-\De Havilland A. nil .., B55 A299 190 2 feos ae Sua we ber 

5%... .»| Atlan, Accept. .. “ 9% 9 4 30 1.20+-¢.50 |Distill-Seagram «- 40892 31 31% 31 31% . sill 88 De aan irat > a8 

15 |1.10 64, Do. pref. .... l . Bl6% Al7% 17%} 535|§10.00+-7.00|Dom. Ang. Inv. .__ nil -- 3BS35 as 535 , oe eather Cas ” 1757 

24 |1.00 3,9)Atlas Steels .... 2: 24% 25% 24% 24 93 |5.00 5.4, Do. Pref. nil ..) BOS. 93. ay 4 Pe ee... 
18%|1.00+2.25 |Auto Electric .. 27 2B 20 |.804+$.20 |Dom, Bridge ... 3637 22% 22% 21% 21% 40 [2.40 1190 
6.00/84.60e ..jAuto Fabric A.. I -» B7.00 A9.50 ; 5%).. +-|Dom, Coal Pref. . A oate 7 a.” P 8.10 } 250 9.50 
2.25). eel Do. (B) if .. B3.50 A3.55 y 17%|1.00 5.9\Dom. Corset .... 125 Ya 17% 7 : be eee c+ "ame 

544/§.20 .-|Dom, Dairies .... 7 10 10 10 10 111\42.00 -|Lobla es ies ‘ 

25 20%) 1.75 7.0) Do, Pref. ecoce — wail be = Bias = | fl. 1.08 hes m a tire -_ 
Si /1.60+%.30 Bk, Can. Nat... 962 53% 54% 53% 54! aul? ree eee 7° = 1% 1. Me 9 (30. 27(Lon. Can, Invest. _ nil 
5044|1.60+-3.20 |Bk. Montregl ... 6085 5 55 6%)... +-|_ Do, Warr. 22 ae “ayia | 1.00!*.85 | 
eraant410 Bie NSeota Jon 2 Ta ai | ssiligo Si}pom Engineer’. 465 1 1M 1M 11M oe 
= isos teainenee: a isiee iaaie: cae $2011.50 7.3) Do. 2nd Pref. . nil .. B20% ... t20%| 38 27%4/1.00 3 
Oe tha. Res 41%|1.20 2.6\Dom. Fdry ..... 85535 - 48 48% 44% 46% 25 1.00 3 
3.00} Rarcé Re ‘ 7 ‘ e ns 97 |450 46) Do. 442% Pf. . 160 97 97 97 97 
No og ag 00 83 (2.00+-¢.60 (Dom. Glass ..... 570 84 85 83% 83% 


41 (200 4, ; 7 ity | 14 |.70 5.0| Do, Pref. ..... nil -- Bid Als% 14%} 12 |*1.00 ..]!Mackin Steel 4... 
S6%4i°-75 wae fe | Bs bag 225(8.00 3.2\Dom. Insur.’.... nil +... ASIO 250 +96|5.00 5.2) Do. Pref. ..... 
6.374} 40+5.10 Beatty Bros. .., 650 25 8.25 8.25 5 | 7 | ..|Dom, Magnes. ., 200 1% Th %h 1% 60 (2.004-§.50 | Maclaren Pr. 

24 |1,004-§.25 | il 


{Beaver Lumber , 
17%)1.00 5.8, Do. A a Se 


25%4|1.40 5.11 Do. Pref. 
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Lon, Hose 20 1.00 1.00 1.00 1.00 

Do. A nil as .. A450 4.00 
Lr. St. Law. Pwr. 175 31 30 30 30 
Lowneys 25 25% 26 26 26 


0} 
3 
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nil a: ar al 
37 «196 «(96st 
a asad 100 70 72% 

\% 38%4/2.00+$.20 |Dom.~Oilcloth ., 190 41% 41% 40 40 | 21%|1.20-+-§.40 |Macleod’s A Pid. 340 22% 2244 
nil x Bie% ane ™M%\| 3 32 \$.40 + $.20 |[Dom. Scot. Inv.. 20 34 32 32 32. | h 36 |.80 2.2)MacMil & Blo A nil .. B36% 
150 Ye 27% 27% 27% | 42 |2.50 5.9) ‘Do Pref -. Ba2 Ads 34%4/1.004+9.40| Do, B ........ 4339 37% 38 Dupuis Freres » 13 Nov. 14 Oct, 31 
nil Al2 2% 14%|$.85 ..|Dom. St. & C, .. 16 1644 15% 14%... ..|Magnum Fund .. nil +» Bl4% . SMa | Do pfd +s 20 Nov. 14 Oct, 31 
eit 4. ie : 59 |1.25 . Stores i... 5: 614 62 60% 2144|1.20 .S.ii/Maher Shoes .... nil .. B22%A23 23! 1 pr ant [avs] Ot [mond One East Koot. P, 7% p 1.75 Dec, 15 Nov. 30 
ee nil ya 3 1 13%|.60 3 . Tar & Co.. 716: 16% 16% 15% 20 |.60 0|Mailman Corp. . nil * ne ‘ : East. Theat, ...... 1.00 Oct. 30 Oct. 29 
412/100 8.3) Do. Pref. ..... 25 #12 «+12 i os 3 18 |1.00 5.6) . Pref. 5 18% 18% 18 85 (5.00 5.6) Do. Pref. ..... 100 90 90 90 : ‘ Emco Ltd. -124 Oct, 22 Sep. 22 
59%4|2.00 49 \Bell Telephone . 23689 41% 40% 41% | 9%|.60 .5.8\Dom, Textile ... 350: 10% 10% 10 22 |100 40) Do. CC. Pref. nil .. BS .. 5 TOP ncsindocas +124 Jan, 22 Dec. 23 
1%j40 4 7\Biltmore Hats .. nil es er : 128%|7.00  5.6| Do. Pref. ..... + eye 5%|.40-+§.10 |Man. & Sask. A. nil oe 
12%)1.00 91) Do. A Pref.... nil .. B12% Al4 14%|.60+-$15 |Donohue Bros. .. - Blt% Alt% : n 


: Enamel & Heat. A ,124 Oct. 31 Sep. 30 
6 |.40+§.10} Do. B il « «=6© Be Range _—[Div. Y’ld| Last Weekend. Close | Federal Gr. A&B. .35 Nov. 2 Oct. 16 
47 |\2.404-%.40 |Bird Constr. .... nil .. BSO ; m  10%4|.40+-§@ |Dover Indus, Ltd. 335 1 +11 10% ri 


+92/6.00 Man. Sugar Pref. nil ee as A93% f¢ 1959 R’teOcti6} 4 Oct. Oct. 16 or Do $140 pf ..... 35 Nov. 2 Oct. 16 
8%|$¢¢.20 ../Blue Bonnets... 210 9% 9 9%} 4 9%) 60 7 eee ul “+ — an 21 |1.20 . ‘ oe . .-- os 21 ; High Low | $ %| Company Sales 9 High Low Latest Fisher. & Burpe A .40 Nov, 2 Oct. 8 

2.50)... *+| Do. Warr. ..... nil ks A2.50 42.00 40 1. -3|Dow Brew : vas ena ieee 4 12%|.50 3.0|Maple Leaf M. . 95 16 16 Ya | OB .cace Nov. Oct. 
si be e Ri 1 Mm. 1° = 19%/§.50 ..|Du Pont of Can. 236: Ye 24% 24% 2 5. | Do. Pref, 9314 92! 2! Ford Mtr... Dec. 10 Nov, 10 
time ee a ae OO 73%4|3.75 §.0| Do. Pfd....... 43 5% 16 15 : Sane Massey-Ferg. ... 27 13% 13% 13% 1: Ss 15 14% 14% | EPASCE_CO8. ....4, 30 Oct, 26 Sep. 30 
44 12.75 6.3\Bowater Mer. 145 5 45 44 ml 67 |.55 8.0,Dupuis Fre. A . 6% 100|4.50 Do. 442% Pref .. B06 All5 | 114 14 |-. ..{ St. Law, Cem. A 335 14% oo 14% | a. J, Freiman .... 25 Nov. 1 Oct. 23 
6.00/$13% ..|Bowater Pap. ... 32336 8.75 8.12% 8.25 E : 1025.50 5.3) Do. 512% Pret. 6 ee | ee eS ee = 923, 92% 92% 92% | D° Pd .....-++e0 1.124 Nov. 1 Oct. 23 
39%)|2.50 6.3)\Bowater N.A.5% p. 185 40% 40 40 : | 4.50).40 Maxwell Ltd. .. B4.65 A500 4.50 | = 92%4}5.00 be ~ 5% ie . 33 1398 “ 1.10 . 115 * | Gen, Dynamics .. 1.50 Nov.10 Oct. 9 
45 |2.75 6.0) Do. 54% Pf... 60 ; 46% 46 46 8%4).. ../East Koot Pr. ... n 4, <Al0 12441 1.00 0\McBrine Pref. $12 +12% «12% = 12! 1.60 went “< ote, — i — ‘2 12Me 1% 11% | Ge Electric ..... 7.50 Oct. 26 Sep. 25 
19%|1.00+4-2.50 | Bowes ily Ssiiwegr - SOON .. B23 A35 26 110%4|7.00 6.1) Do, Pref _— he 31 {1.00 McCabe Grain oe . B28 és 33 | ,, 16% oa * ew r. Hor. 0 «(6.75 Pies 635. 6.25, | Gen. Steel Wares, .10 Nov. 16 Oct. 16 
744|.60 TM Boyles A ....6.. 300 73 7% 1% 7%| $80/4.00+-§1.50|E Baker 4% Pf. es e oe j 6 | §$.50 ..|.W. G. McMahon + B6% AT bM_ | 11.25 oy |e ee AIT. seeee “1 . aa Do 5% pf ...+.. 1.25 Nov, 2 Oct, 9 
Baie et SENOS o veceoe:.. DM . B4 4 13%|1.00  6.1|Easy Wash. 5% pf. 13 17 16% 9 |*ss.10 | .|Melchers a B82 A9% 14% 12 | +:|_ Sangamo aoe id% 10 10 Goodyear Tire p . 50 Oct, 31 Oct, 9 
4.40|*.25¢ --|Brazilian Tr. ... 13440 5 455 440 4.45 37% |1.20+-3.40 |Economic Inv. .. 5 39 39 : 14 |.60-+-.40 Do. Pref. 14 14% 14% Ml 8 |-80 8.0\Scarfe & Co. A : Y Alo Grafton & Co. A. .25 Dec. 15 Nov, 25 
90 (600 17.1) Do, Pref. ...., nil A90 #85 : 27 (1.50 5.5|Eddy Match .... ni -- B2% ove . 13%|1.00+§= |Mexican Lt, 15% 15% 15 : is 12° ‘100 a's Do. B . ail ** °° ‘Al0Ve *®| Gt. West Coal A ,, .12) Nov. 16 Oct. 31 
19 {1.20 6.0\Bridge & Tank . 345 20 5241.50 2.7|/Eddy Paper -.... nt or, wee MELO 13 [1.00 7.3] Do, Pref + BS Al3% 1: li a oy ae Co. ni ov at) Growers Wine A... .10 Oct, 31 Oct. 15 
45 |290 64) Do. Pref 70 5 : 45 | 17: 53 |1.00 1.8) Do. A o «333 Hye 3 5 14 1.00+%= iMid Pac. Grain .. Bb 1! z 20 ho br Do. Pref. .... sone naan ane ,.| Gulf Oil Cp. ¢.621+4.50 Dec. 10 Nov. 18 
37%|1.00 22\Bright T. G. ...., 107 1 % 44% 2.75 |.164-$.04 |Edmon. Concr. , .. B2.90 A3.10 1.251... ..|Midwest Ind. . 175 1.75 1.60 5 35 a ee Shawinigan = 4 = . = ‘ y Do 3% stk, div. Dec. 30 Nov. 18 
20%%)1.15 5.7] Do. 5% Pfd. .._ nil ‘ 2 20% . oe. te ..(/Blectra Invest. ae B.98 oe ‘07 |... *"| Do. Warr. ..... ni . B12 A15 15 37% 3 a 44) Do, A Com. es 30 oa Halifax Ins . 2.25 Dec. 28 Nov. 28 
42 |1.60+-3.70|Br. Am. Bk. Notes _10 : : 42 14 |1.20 © 1.1/ Electrolux ..  B1l% Alb’ 2.85) .20 6.7\Milton Brick .... 400 3.05 3.15 200 43 38-200 «5.1 Do. 4% Pret. A 300 3% = = Ham. Cot, 5% pf . 1.25 Nov.16 Nov. § 
31%4|1.00 3.0)Brit. Amer. Oil . 24997 32 331 32 33% 1s 11%|%.25 ««|Emco Ltd. 1l% 11% 11% 3034/41.60. ..\Minn. & Ont. P. 630 31 31% 30% 31 48 45 2.25 49) Do. 4%% Pf. B 180 46% 4 5% J. F. Hartz A .... .124 Nov. 1 Oct. 20 
685 |4.00 ™%™ Pf. 195 ‘ B92 69 ; 58 (§.90 .-|Empire Life 7 p 58 58 58 30 (1.95 §7|Mitchell, J. S. . nil . B23 a 499 18% 18 Ye] 4.60 + fe |Sheraton “ F od Hinde & Dauch ... .45 Dec. 23 Nov. 30 
38 |2.12% ; Pref. 30 38 : 435 | 5 |.40 --|Enam, & Heat A 9 10 10 9 |§.75 .|Mitchell, Robt. A. 135 11 12 1 : 52%  4654|1.80+8.25 |Sher. Wms. . 49% 4840 oa* Hi-Tower Drill .. .30 Dec. 1 Nov, 16 
38 |2.25 . 444% Pref. 885 3 38 7 38% | 1.30). ..| Do, B * 5.50 6.00 6.00 2.50!.. -| Do. B .. 470 6.00 6,00 139% 132|7.00 5.2) Do. Pref. ..... + Bist A a 39 | Holt, Renfrew .... .15 Nov. 1 Oct. 15 
12 }1.00 5|Mod, Contain A. nil .. Bu Ye 15%) 12% 11 | NEW Shop & Sav % 7 1% 4% | How: Smith Pap. . .20 Oct. 30 Sep. 30 
4 22%|.90 .6|Molson Brew A. 980 25% 25% 2% 2: Tie 6a... ++/ Steere Inc. . Bre Am 23 | DO $2.00 pt .... .50 Oct. 30 Sep. 30 
47 (\2.75 . 544% Pref. 335 1 . 47% | th wa ee Bl A2™% 2214| 90 "| Do. B 569 23% 24% ; a | 36% 23 \1.20+%@ |Sicks Brew, o> Ve B0%e 30% Hud. Bay Co. .267+.067 WNov.24 Nov. 3 
12 |*.080 .C, Forest ..... 8133 1: { 12 | : 39%4/2.20 §.5| Do. Pref. ..... 272 39% 40% 13 1 33 te we Ra an nie dot, | Hud. Bay M & S$. .75 Dec, 14 Nov. 13 
13%4|.75 |\B.C. Packers A. nil . 13% pe 223 21¥ s 36%|§a-+te |Molybdenum ,.... nil +» Ba0% Adi 1 | = 33 ao . eee ‘38 ‘a 3. 38 4 33 Imv. Bank ....... 40 Nov. 2 Sep. 30 
13%/1.00 . . B 50 14 20%'1.50 7.0| Fam. Players e+» 3685 me a sain | 22 |.. ..| Do, Warr nil ci ee 1 31! 38 3 ir , oO. Pref. 1% 1y 11% 11% Do, covccececessss 3.35 Dec. 1 Oct, 30 
33%4/1.40 .c. 7 11939 4 5 a2 35% 154%)| 41.00 ..|Fanny Farm .... 295 Vy a ae a | y 6%)... ../Monarch Knit . 10 8% BY Ya | 12 : ae ve 11% Bilt Al o iu Imp. invest, 64% p .314 Oct; 31 Oct. 15 
ee Gert bo ane | ai 0 parr ott a a en aed Len nelle FR elle Po 3 | 4k8% 188 |5.00 &. a See eae ee ete ween ten - 

ae -|B. C. . 10 1.1 0 0 : 3 {1. : = _ ° 7 t od Moos 2 7 65 5 3 | so ! 3 oe se ‘ J ‘ +3 e I ° 
in lives . nil 19% +18 4 27%|1.40 5.1] Do. Pref < P ae | 48 is US". delneonarch Mtge. . nil .. Bal% 150 | . 40 a 60 Simpson 2487 =| 32% an = ‘=? | Inv. Mutual 09 Nov.11 Oct. 30 
11%4|§4.304 Brown Co. ...... 1540 1 11% | 1.00).. ..}Feralco .. ae nil es BI i —- , 17¥%|1.00-+§.35 | Montreal Locom. 1465 . 18 8% 17 2°55 1 10}... --|S.K.D. Mfg. ..... 1690 1.60 a 4 on 7% | Jockey Club 05 Dec. 15 Nov. 30 
8%... ./Bruck S. Mills A 100 1 11% 4.00}. a ee See ee ‘ #40 2.00  5.0|Mont. Refrig.& S.__ nil a 4 os peers Bees eves nil . —" — » = Lamaque G.M. ... .10 Dec. 1 Nov. 3 

- ag nil ‘ , . 340 | L S$ bec es O. PTCL. «sess A ! } 5 , 4.30 |M . Trust ..... 100 46 45 f f | . sl \° coose Sek , o. . 

jd nPe, Prod. ; 2350 1 ’ 30 410%4|.80 6.8\Fisher B.A... nil .. _, Allis ™ Lawe  \scentzoee Inv, a ae ii 16 13%|f.10 ..|Sobeys Stores A. 6 lava 14% | 14%4 14% | Lauren. Accept, A. “15 Oct. 31 Oct. 15 
74\Bulloch’s A ..... nil # 7 6% | 9%4|§.65 ..) Do. B ..cooeee nil git ae. og 37 |a.80  ..|Moore Corp. .... 11830 41 41% 1 | 250 ae * +-|/Soca Ltd. ....... 150 225 2.25 __ ae WE 5 coca aay ‘15 Oct. 31 Oct. 15 
64] Do. B ........ nil : 5 54 5%4).. ..|Fittings ....ce00. 285 6 4 x 1440'27.00 ..| Do. Pref. A .. nil .. B1872 nae _ ‘ -.|Sogemines pf. . ae = an = a Do $1.20 pf 30 Oct. 31 Oct. 15 
16%j.604+§.25 (Burlington Stl. 405 1 ¢ 7 19 10 |.60 a ee | eee na B8% A%% | 147,00 -'| “Do. Pref. B .. nil ** Bo208 4 i 2.9 5.7|Somerville Pfd. . os * Atv ei Do 5% pt ‘2 Oct. 31 Oct. 15 
1196].004-3.19 ||Burns & Co. .... 680 11% 11 a 65 |.. .|Fleet Mfg. Se BO, 27 i100 3.i\Morgan H....... nil :. B3i% A333: 63%4|2.40+4ee ‘Southam 69 « 88% | Lewis Bros. °°... (15 Oct. 30 Sep. 30 
6 |.45 7.2\Burrard D. D. A 225 7 6% "50|a2.40-+ $4.60| Ford Mot.:(U. 5.) 2089 79% 80% 77 | 934'4.75 5.1\ Do. 4%% Pfd.. 125 94% 93% 31 3% | 56 [2.50 4.3) So. Ce Wee ccée 60 58 58 8 Loblaw Cos, 10 Dec. 1 Nov. @ 
9%)... +.|Burrard Mtg. ... nil . 8 . 9% | 108/5.00 2.9|\Ford (Can.) A.. 110 165 172 170 17 7 |.60 .86/Mt. Royal Dairy 100 7 7 117%4|6.00%441.00) | Do. Pref wa ee Do B 10 Dec, 1 Nov. 4 
1.75)... «e/Butterfly Hos. . nil . 1105.00 3.0) Do B ........: nil .. B66 : 20 |1,004-$.25 |Mt. Royal Rice . nil . Big ‘ o | 195 |$1.25 ooo. ie 9% Pe. -. B2is A220 = 60 Dec. : sew. ¢ 
Cc a4l.5, éate we Bee. Se te “ 8 |§04.50 ..jMussens Can. ,.. nil .. Bll .. 1 es seal’? oe aa add 206 om | *. Gr. ist sr A .311 Dec. 1 Nov. 4 

1 12 }. }Foundation Co, . : Sve 3 4 . | : °° - pane ; . 7 . q . eae 
' = a ore Son ee a. OST 80 |. »-| Do. Warr. 4.... nil .. B50 ASS .80 Do com ‘54 Dec. 1 Nov. 4 
ae Se gg eli pf. oe 96 95 92 tr ’ 2 loo ta0\Preiman cscs nil : B32'4 } ; . | NEW Stand. Brands. ,_ nil .. BI9% A2OM% . M. Loeb Ltd. 4.10 Oct. 30 Oct, 16 
99%4|5.00 5.0} Do. 5% Pref... 30 100 100 100 0 {450 48) Do. Pref. ..... 200 92 9 9% 14%4!.80 N ug. .. 518 15% 15% 14% 1! 1744|tt8.20 ..|St. Pav ws 4765 19 19 18% 19 | MPRA. Holdings A .16 Nov. 2 Oct. 15 
: : mes { . JFruehauf Tr. .... 200 6% 6% 6% ; 14%4)|.60 ; . Pref. ... 33 15% 15% 15% 15 14%).60 3.5|Stand. Radio .,,. nil .. Bl5% Al6 ’ Do 5% pf ‘314 Nov. 2 Oct, 15 
a 20 |.60 at. Grocers i -» B20% A21 : 10 |.60 3.5|Stand. St. Stl .. 800 17 17 16% 11 Macm. & Bloed. A .20 Dec. 31 Nov. 16 
4|Canada Bread nil +» B4.10 A475 G | 2614|1.50 . Pref. ud +» A26% A27 26 84|.60 6.6|Stan. Brock A , nil we BS Ag™% | Mailman Cor, 5% p 1.25 Oct. 31 Oct. 15 
3} Do. Pref I ‘ B57 A60 aa ‘ 
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104%4|fe -|Belding Cort. .. 
11 |.70 5.8] Do, Pref. Sie 
7 . .|Belgium Stores . 
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epanee 00 
81%4)4.75 . 4%% Pret. 330 83 2 § 814 5244|§.60+.25 |Equitable Life .. 1 -- BES% .. 
44 (2.50 ’ 5% Pref... 270 ¢ 44% 6 |.60 se - Bs As 


ow 
ow 


Lambert A&B ,.174 Dec. 31 Dec, 16 


: 1 3i\Gatineau Pwr... 855 37 38 36% | $4.25).20 |Nat. Hosiery . i B3.95 . : 9 |.40 7 i ee : B8 AS’ Man, & Sask. Cl A .20 Dec. 1 Nov. 14 

Canada Cement . 2728 2844 28% 28 ; ‘2; Do. 5% Pid... 9 196 6% 9% 4.05) .32 Do. B 50 4.15 +4.00 35 {1.20 3.3)Stedman Bros... 250 36% 36 35 3% | DoB . 20 Dec. 1 Nov. 18 
D. Pref. ..... 27 2t 6a i 3} Do, 5%% Pid. nil B100 A104% 109 |§42.25 ..|Nat. L l -. Bl05 Al05% 11: 6845|1.60-+-§.30 {Steel of Can. ... 7140 80% 80% <I7 McCabe Gr. ..... .23 Nov, 1 Oct. 15 

«.)Can. Cr. & C. Stone ni Bl4 Al4% 3' i . Bakeries .. 250 7.37% 7.75 17.25 . | 14% §.40 ..|Nat. Steel Car . 15 15 992/5.25 5.3)Steinberg’s 544% pf. 185 992 99% 9% $ Mcintyre-Pore. M., .50 Dec. 1 Nov. 3 

-.1C. & D. Sugar .. 23362 19% 23 19% ‘par : Develop ..: 20220 22 23% 20% 49 |1.60+%.20)National Tr. .... 30 5252 53 52 | 35% 23%|.40 1.6, Do. A 19835 25% 2 24% ; Do tl.00 Jan. 4 Nov. 2 

6.7\Can, Floor B .,, nil +e . | ; ’ Dynamics . 100 44 44% 43 k 1414}.60 4.0\Neon, Prod. ..... 14% °° 16 15 | 42 1 

0 \Gan. Foils .ccceee I - B20 A23% * Ei 5 1 


6. 
2 
5. 
a 
2. 
4 
3 
4 


20 | 
22%|.60-+4-§.53 
12 |*.37% .. sb , 
25%|1.50 9} Do. A .. ae .. Bs 
264} 1.50 6,Can, Iron : 28% 28 26% 


2.00+$.20 |Sterling Trust . nil .. Bae AS51 W. G. McMahon A 25 Nov. Oct. 15 
. Elec. nil B73 A73% 46%5/1.80  3.4|Nfld. Lt, & Pwr. : 53 5: 52} % | 5M, x ..{Stovel Press Pref. nil ai a an Do B Nov. Oct. 15 
Do. A sss . il * 21% «|Gen. Motors .... 1269 52% 53 51 5 13 |.60+§.15 |Niag. W. Weav. . : i 1 15 |1.00+§.25|Stuart, D. A. .. 200 18 18% 18% | Meichers D. 6% 30 Dec. 31 Nov. 30 
Can. Forg. . . uil Alt's } : é . Products A 10 32 a $30 53 11%4|.60+§.15 | Do, B oe 5 12 12 12! 4 | 1 12 |.60 5.0\Sun Publishing A 300 112 — aan Mexican Lt. . .23 Nov. 2 Oct. s 
$ . B nil : 34 4542|2.00 , 4.3, Noranda vee ’ 5 ’ 1 12 |§07% ..| Do. B nil : 2 Mm ii Do pf Nov. .2 Oct, 1 
; 3.1 nm. St. Wares. 585 14 13% 12% 12 48.30 ..|.North Star Oil . 23890 8% 225 18} 21% | ! 11%|.40-+§.10 jSup. Propane .., 360 15 15% 15% a\Minas Bas P&P. . Nov. 2 Oct. 15 
90 (4.25 8 Do, 4% % f nm +» \B87 Ass ’ ‘ 5.6| Do. Pref. ..... nil .. _ B85% A87 ’ 40/2.50 6.3, Do, Pref. .... 15 41 , 22 1140 6.7| Do. Pfd. ...... nil .. B22 A22 Minn. & Ont. Pap. t.40 Nov. 1 Oct. 2 
205/460 9 2.1)Can, Life il -- B200 . ’ 2:2|Goodyear Tires . _ nil +» B176% A187 t 3.00}. ..| ~Do. S.P. War. 57 4450 3.85 4.10 3.85 J 3.15).. «| Do. Wart. ..... nil .. B4.25 A440 | Mt. Royal Rice ... .25 Oct. 31 Oct. 15 
+10)... »:{Can, Machine ,.. on .. Blo Als 5.0| Do. Pref. 310 140% «40% 40% 13 |.60 3.6: Dor A ........ 964 15% 17% 15% « 14 |§.50 ,.|Sup. Pete Ord, , 245 14 14% 14 Nat. Hose A 05 Jan. 4 Dec. 4 
54 |2.00 Can. Malting ... 100 57, S544 55% * . 7.1\Gord, Mackay A’ 100 6% 6% 6% \ 12%|.. ..(|Nth. Ont. N. Gas 5254 15% 16 3.25|8.05 ..| Do. Com. ..... nil .. B3.35 A3.50 Nat. Lead 6% pf . 11.50 Nov. 2 Oct. & 
Seely | ee +  -aeee Be pahe re 7) B nil .. B6% Al% 25%4|1.60 64)North Qua Pwr. n .» B26 93 
} an, Packers ° ‘ * 

4 11.75 3 

55414|2.00 
86 (440 


prune 


7 1 Do. 5 5.00 4) Do. Pref. ...ce 10 93% 93 93 Nat, Life Ass, Pd, . 1.75 Nov. 1 Oct. 25 
s Pf. nil 5 75 5.9} Do, Pref. ’ ae 46) 2 3.30|.28 2 
—S . 115 45 46% 45% 53% che .. 141.00 ..|Goulds Pumps nil 4 2.7 2 i 


: i 16% , : Switson Ltd. .... 400 3.60 3.9) 3.90 Neon Prod. ...... .15 Oct. 23 Oct. 2 
‘f . eye De. Bccsscce ai Lo, el Don Se $25 Blip T, U N. Am. Elev. pf .. 1.25 Oct, 30 Oct. 15 
Can, Perm. Mtg.. 240 59% 59 58% va) 1. vel DOE actscese, Bil i i, os 1.00 --| Da S.P. Warr. -» B10 5 ’ a aa Eee Oe ot Se hot aes Geo. 30 
| i|Can. Steamships aa a2 nda a A 204+8-10 Gene eer et anee se oe as ee --|Northlagd -. Bis ra 5% | . _ } 7 25 254 = Nor. Que pwr. com, 40 Oct 23 Sep. 30 
ae ee oe a (18 | Sr 5%41160 4.1\Gt, Lakes Pap. , 1165 39% 38 30° | 74 |400 S4\N'west U. Pret... 25 «276224 1] Do. 4% Pref. “3 43, «(43 43. | Northiand ' Util 274 Nov. 1 Oct. 16 
28 fie0Lt35\Can Vinegars. “20 38 36 a | 3 +t. Lakes Fow. . alt os ae 12%|.60 4.7 Nova Scotia Lt.. | 9% 13% 13 123 6 |. ..{Tancord . 15a 15% 5% ft Northwest Ind. .. 44.09 Oct. 31 Oct. 23 
38 [§.004-$.35 Can. Vinegars ... 20 3 6 8h a 15 8.25 8.00 8.25 ; 15 |. ..| Do. Rts. 56 car a Taylor Pearson . 212i 2k North-West Tel. pf .124 Nov. 1 Oct. 16 
8 j.. --|Can. West Cord Anil by ho es | . . 53 15 3 23% .23% 23% | Do. 5% Pref. . nil .. B8% Adv% %4 | N'western Util. pf. 100 Nov. 2 Oct. 19 
sa. Bae --| Do. B nil cl ‘ ge . 3i\Gt. North Gas .. 2210 6% 5% ae oO P Q 53 | Texaco Can. .... 2695 57% 57% 53 53% aS SS ee one 
Pee Sore ces ig eK ‘| Do. Warr 475 260 2.50 3.55 ace a A 4) Do. Pfd. 78 189) «9090 90) | Gt’ Steel Prod. .. 25 Nov.13 Oct. 15 
11 |.60 54) Do. B 300 11% 11% : ae “a * Warr. a . B37 A37% 38 13%]... ..|/Oakville Wood .. 1 . B13 2 Als #13 is. --|Third Cdn, G.I. , nil oe B6% Ai7% 6% Do 7% pf ....... 275 Nov.13 Oct. 15 
Canadian | | Do. Bret... ail “+ Gap: “aan” lan 12 {60  4.8,Ocean Cem. ..... : ’ 13 12% 12% | 3.9,Thompson P. B.. _ nil .. B890 A335 1399 |p’ 3) Can inv, es Nov.30 Nov. 13 
155) 44.00 ICanadian Arena. nil ‘ es | ‘ | a ow ae 260 75 260 260 2.60 16 |.80 4.4 Office Spec. .... 1 18 18 18 a +-|Thorncliffe ...., 1050 10% 10% 10% 10% | Darker Drill. ...-. «A Nov. 2 Oct, 23 
a -./Cdn, Aviation ... 300 mad ‘alGt west Coal'A 1125 5 5 5 ‘ 40 |2.004-§.25 |Ogilvie Flour ... 26 «4 24 « T.1|Tip Top Can. A. nil .. B6% A? 7. |Penmans Ltd, .... 45 Nov.16 Oct. 15 
: ‘3s *‘ICdn. Bakeries .. 150 : 4 Gt. West Coa : B40 A450 4.30 132|7.00 5.0) Do, Pref nil .. Bl40 Al44% 140 24%). «+| Tip Top Tailors , nil 5. oe 16% Do 6% pl ...... 130 Nov. 2 Oct. 2 
82, /1.6044.20 |Can. Bk. Com”. 6693 5 HGe west-iii ‘hil B325 A345 340 : 11 |.60 5.3|\Okanagan Tel... 1 il ive 110% 11%) . Ss | ..|Tooke Bros. .... nil -- B10 A45” 35 | peoples Cr. Jew... .15 Nov. 1A Oct. 31 
33%|1.50 4.3\Cam. Breweries . 6792 5% 34} . 4.4 Gt. West-Life ... nil 6% 6s Oa S| 3.50/§.15 ..|Okan Helicopters 630 3.75 3.95 3.80 3.95 45 |.. -.| Do. Pfd. nits. . . 45 | Powell River #.15+$.074 Dec. 15 Nov. 16 
341,125 3.6 Do. Pfd. ...... 105 3 on wie Gas”. ae % 1% 2M. il%| - a «-}Ont. Beauty & -- BM a 6 | ae 51 |1.90+$.10 |Tor. Dom. Bank. 4736 59% 50% 59 5914) Brice Bros, ........ .50 Nov. 1 Oct. 9 
1 So. Warr A’! 1918 . als bo vi ass “Me 11% 10% 11% | 8%4|$.50  ..| Do. Pref BBY 10 5% 12%|t#.10+§.10\Tor. Elevators , 485 13% 13% 13% 13% | provincial Bk. 283-225 Nov. 2 Oct. 15 
ee **| Do. Warr. J 1975 3 +e «-| Do. V.T. .... : = ® as a.) 25 2 558 2 26 |1.00+-§.20 |Ontario Loan .... 25 294 29 26 26 53 41%/1.604+$.10|Tor. Gen. Tr. ... 50 rr 45% 45% 45% SS - ov. 3 Oct. 8 
ero ate 04 4.50)... ‘| Dor 1988. Warr, $00 6.25 6.25 6.25 20 |1.00+-§.40 |Ontario Steel ... 65 2242 23 22% 23 31 24 |4.75e+3.50|Toronto Iron .,, 50 18% 119 118% 118% | Quinte Milk A .... .15 Nov. 2 Oct. 19 
Ti/Cdn. Bronze .... 110 + 4.001. iiGneeaiee "Wire nfl B4.25 A425 4.25 127|7.00 5.6, Do. Pref. ..... mil © .. Bi23% Ali 127 | 31 16 |§.75e+3.50| Do. A 305 (Te 11% 16% IT | ees (Can) 

33\Can. Cann 235 : : 10% $S\Greyhound Lines 920 Ii% 11% Il 11% cee csi Cuenne. Woes +. ae 8% 8% _ 8% 150}. ../Tor. Mtge. ... nil .;. Blo Ald 141 a0,07)-+-**stk, div. Nov, 1 
5.7\Cdn. Canners A. 235 13 3 3% | 33 10% 75 6 sreyhoun _ Line — ie " 63 6% | 3.25|§.15 ..|Pac, Atlantic .... +» B3.00 A330 3.40 | 56}3.00-+4-%a21.00| Tor. Star Pref. . 120 58 58% 58 58 Renold Ch. A .... .2@ Jan. 1 Dee. 15 
48 Do. sits Pret. 200 SE rd De totesees F ; ” 60 1.00-+-$3.75) Pac. Coast Tms . hn -. BSS ,, 89, 32 |1.604§.40|Traders Bidg.... nil .. B3l .. 32 | Revnoids Al, 42% p 118 Nov. 1 Oct. 1 
S| De $1.00 Pret. 108 1 5 8 SilGuaranty ‘Trust. 310 26% 2% 26 5 26%4|,90 3.4\Page Hersey .... 27% 27% 26% 26% Ya 35%|2.40 raders Fin. A. 3205 36 3614 36 36%) Rolland Pap. A .. 25 Dec. 1 Nov. 18 

58, Dot $1.00 Pref. 105 7 i i * 80 le nae Teed Coun 350 . % o% 9% 88.40 ../Paton Mfg. ..... .. _B6% AS” 3 3% 38 {2 8 Do. B 25 36 35% 3% 35%|" Do B i 

-.|Cdn, Chem. Ltd. 1525 u i 3%|.- es] } .Com, 25 i 
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Oct. 15 





oe «AS Dec. Nov. 16 
ya) : ° 20 |140 7.0) Do. Pref, ..... -- Bl6% A22'% 80 {4 8) Do. 44% . nil ; : An |) som: *** 2.063 Dec. 15 Dec. 1 
»./Cdn, Collieries ,. 7750 J 13%). e+) Do. Pref. nil : B23 A25 23 , }*.50 -+|Paul Ma sevsaee I *: BS ABM 8} ‘ 36% 4 Do, 5% Pf. ... 170 | 37 Do pid sess 1.061 D nn es 
68, Do. Pref. 15500 1 “+ ».|Pembina Pipe ...  7f 1% %%% % t15%)1 Do. A Rights .. 8: f17 415% 115% 115% | says & Invest. Cp. .04) Nov.16 Oct. 30 
»./Cdn, Convert A. 20 : . 15 jt ow 20 20 20 20 | Do. 5% Pref. . 45 45 45 fas ay * 1 Do. B Rights .. nil -- Bi5 .. 15 | St. Lawr. Corp. .. 25 Oct. 23 Sep. 25 
= pe, 5 S ; : . 15 |.90 7] Do. ist Pret. nil .. BIS Al6% 15% : Penmans ......., ni +» B30 AS1% 311 : . --| Do. Warr. 1956 nil .. B5.00 A600 425 | Do 5% pf «1.000125. Oct, 23 Sep. 25 
..j{Cdn. Cottons ... 20 8%, 50 Do, 2nd Pref 3 8% 18% 18% 18% | 5.9) Do. Pref one oF «+ Bl03 All2%a fl 2} : e+] Do. Warr, 1957 200 5.00 5.00 5.00 | Scarfe & Co. A .. .20 Nov. 2 Oct. 15 
e+| Do. Pref nil 15 |.90 Ham. Cot. ...... nil . BIT Al7™% 16 + People’s Cr. Jr. BES AS ‘ 2.95). . nil -» B2.00 A275 12.00 | Shaw, W. & P. ss. .20 Nov.25 Oct. 14 
«.|Can. Curtiss: W. 3400 85 |5.00 Do. 5% Pfd, .. nil .. B87 he 86 , 2) Do. Pid ’ 9% 197 97 ot De-B .. nil . BS Aw 35 Do A .......ec. 33% Nov.13 Oct. 19 

../Cdn. Drawn Stl nil * : 11%). . ..|Hardee Farms .. 345 12 12% 1% Ili%] : 15¥4\} _-+|Photo Eng.. .... nil .. BS AI6 
| Do. Pref nil : 103\6.50 3) Do. A Pfd..... nil .. Bl01% Al06 = 103 +7.60+ §.07'2| Powell River 
17 NEW jCdn. Dredge N.. 1405 } 


37 6% 37 Royal Trust ...... 33 Nov. 


7 16% 1 e-|Trans-Can. CF. , nil .. B32ie -. | “4 | Sheraton Corp. ... .15 Nov. 2 Oct. 3 
4 : . ois 17 17a 16 Ye}. «+| Trans-Can. Pipe, 10995 25% 2% 2% Gherwin-Wms ..... .45 Nov. 2 Oct. 9 
84.50 6 Harding Carpet . 360 14 14 13% 14 2/2. Power Corp. .. 5: § 57 56 

25 |2.00+-3.10 |Cdn. Fairb 90 i 3 j 


*e : } , 6 | 5 --|'Mans-Mt. Oil «++ 10400 10% 11% 10% | N, Slater ......ecee .30 Nov. 2 Oct. 9 
9 50 4.5, Hartz, J. F. A.. nil d3 Bil0% Al2 il ae : | Do. Ist Pref. . Dt 40% 402 40%'2| : 4“). «+|Trans-Prairie ... 18 18 18 Southam Co, ..,... .60 Dec. 28 Dec, 14 
6.7; Do. Pref. ..... nil 21 |§1.50 ..|Hayes Steel 15 25 27 27 27 80% ’ 9; Do, 2nd Pref. . ni es Al4% | 74 . 4.25 |.. ».| Twin City Gas... nil ~-. B4a.75 A525 .|So. Can, Pwr .... .623 Nov.16 Oct, 20 
. Food Prod. nil : 00 5.87%). .. Hees Geo. H. ... 385 6.25 6.12% 5.87% 5.87% | 5.12% “es +-/Prairie Pipe .... S 3.25 3.15 3.15 4 8%|.304+9.15 |Union Accept. . 9% % 9% Stand. Fuel pf .. 536i Nov, 1 Oct. 15 
100 ; 4.00|\*.30e ,.j/Hendershot Pap. 120 425 425 425 4.25 8.00 + -.|Premier Sti. .... 825 7.50 8.00 3} Do. 2nd Pref. . 10 9% 9% Stanley.Brock A. .15 Nov. 1 Oct, 9 
25 58 |$1.50e ..| Do. Pret. > +50 +50 150 +50 160 5.5\Premier Trust .. -. Bl42 Al55 145 ' : Do. 6%% ist. P. A 49 49%, 49% Do B ..cec.ccsece 10 Noy.‘1 Oct, 9 
1150) +45 (Cdn: Gd . = -. 4 2.20)., +.|Hillerest Coll, ... nil -- B2.60 A295 2.85 — . iio ie . ‘= a = \ y AB «ss, so pb. + * | Steel Co, of Can. . e Bev. 2 Sa. 2 
32%4)1.20+-4. dn. G.dnv. .... 285 a ) 9 52 . 7 é +r P (2. 6) . a Steetley of Can. pf 1.12) Jan. ‘ 
salLootte \Cdn. G. Sec. A. mil. Gara Holden Mie A. at Beis Asso 8.35 50% 4.9/Price Bros-...... 41% 40 0% |. -2| Un. -- Biz :. Steinberg’s Ltd. pf 131 Nov. 15 Oct. 28 
17 [1.00+fe | Do, B....... mil 1.75}. ..| Do. B nil .. B340)=.. 2.50 88 ee = | 6S Y | Do. B ..-seeee 1% 12 12 | Supererete Ltd. sstk, div. . Nov. 2 
T%l.. ..| Cdn. Hydrocarb. . -.1420 14460 SalHokt Renfrew... 200 14% 16 is 16 $e ‘a : ..| Propane Credit A owe ABO & be Be: afte ae o Taylor, Pear. & 
o ..|Cdn. Ice Mach. nil as ' 18 | 50 22\Horner. F. W. nil B22 A25 23 14% 7.1|\Prov. Transport . 14 14 14 Ve) #. +.|United Cdn. Shs. -. Biz Als i Car. pf .... . 12) Nov. 13 Oct. 30 
Do. A a 38%|1.204-$.20|H. Smith Pap. 7350 38s30% 39 | 39% | 49% 6.0, Do. 8% Pret. - i% 141% 141% jl. 5.7, United Corp. A . 126. 26% 26 26°23) Teck-Hughes ...1.. 05 Dec. 1 Nov. 3 
' . Indust. .... 1966 53 “2 30 48 De Pret. ..... 25 40% 40% 40% 22%. oe -.|Quebec Nat. Gas 5 16, 1546 15% chy 60 +1.35 Do. B 22% 22 21% «| Téxaco Can. 40 Nov. 30 Oct, 31 
8.1) Do, Pref....... 8% a 53! |Hubbard Felt’... nil .. Bé 43 7 4.4\Quebec Power .. 6%, 6 36 és {United Distill ... orm pee All Timed Inv. Fd. ... Sep. 30 Sep. 25 
+.|Cdn. Ingersoll’ R 25 20° )1'80 75 Do. A we nil mb . AZ 33% 3.0|Que. Telephone . 300 «2830 /3.00 6.0United Fuel A Pf. nil .. Bs AS3 Tor.-Dom. Bk ATi +210 Nov. 2 Sep. 30 
(Cdn. Int. L Tr. . nil 12%|.80 5.9\Hughes-Owen A 13%, 13% 13% oe 0.4, Do, ° B245, ; 180 1 ($1.00 ..| Do. B Pref. ... 47 45 «6145 «6145 =| Union Accept 
62 Do. Pref. 40 8 . {40 291 Do. B Ee .. AMY 14 Bi0% All ll 15%21.00 6.5)United Grain A. 15% 61% ist p ¢.7106164 Nov. 1 
.. (Can. Int. Pwr. .. 1665 . \ 2 lt 60 eal o. Pia > ** -B25% AIS 25 20% 5.8 ’ ‘ he oe 19 2.20}... ..| United Principal. 7100 t . ’ “ Union » Gas 10 Nov, 2 
66, Do. Pref. ..... 510 49 {1.80 35) ron-Erie 51 51 L .-| Quinte Milk Com. B4.05 ; $4.05 8%\$.40e ,,jUnited Steel .... 1630 le Un, Keno Hill . £06 Oct. 21 
«Cdn. Kodiak .... 900 . ‘ — . 11%|.60+404.15, Do. A Bll% Al2% 12% 80 |.. e+} Unt, Tel. Films . 15470 
}Can. Lecomo. .. 350 200 


| ; Un. Towns Elec. pf .14 Oct. 31 
17% t408.18 Universal Univ. Controls .... 7.07) Oct, 31 
Cdn. Marconi ... 1727 . 62 {|1.60+$.40|Imperial Bk. ... 67% 66 

jCdn. Oil .... 3419 


‘ Viceroy Mig. A .. .12) Dec. 15 
: DOLS0+ seem Fie-Giess. > =). Yl1.104+$.10)R. & M. Bear A nil 16% Vv, Ww, Y,z Westminster Pap. . .17) Oct. 31 
De. 4% Bret nil : ’ 331 50 Satan teret & 2726 10 9 16%4)1.104+§.10)R. 8 . Bear n tess “: 16% 2.25)... +;|Vanadium All .. » . . . Ww ard Sts. A. .20 
Do. 5% Pref. . nil 20 “\\ 28 64 >. 6¥a5 Pid Y 70 20 #19% | 1 |60 4.3|\Rapid Grip ..... 0 14% 14's 14 4 ™ 60 6.7) Venezuelan “Ona t , conan 5 . 
6} Do. 8% Pref, . 35 21%140 66) Do. $1.40 Ser. P. 435 22% 21% 21%) 4 3+ :- ae ‘jee ee a com 65 [300 4 — 
B.8iCadri. Pacific .... 13733 ‘ 71%'2.00  2.7|Imperial Life ... 5 “ ™ 1 trem ee, bese a . nue 17% aor 6% .50 4% 
(Cdn. Petrofina pfd. 1149 33 {1.20 3.5)Imperial Oil .... 14116 30-33% 4 | 1475 BIR caniaekinein ‘oe. ea °° See aw (se | 2.00)... 
+-jCdn. Pr. & Pa. Sec. nil % iz |.50-+-§.1744| Imperial Tob. ... 4472 12% 12% 80 ¢. 5 iRiver. . Mill ;4 90 ® 10 +8 16% 6% | 31 1.95 
33 5 [6% 43) Do. 6% Pref. . 2410 , ae. ee os ih ae ae oe 41.25 SE|Vir. Dare 5% 
2 - te F ~ & roe -* s} ° = - . ~ by . +” «* 
ai - . 2544) 1.60 <Siinaust, Accept. . 8215 Mp) 1. 2 pecre 100 114% MY MH 16% : 
55 84 /4.50 3 Do, 4%% Pid... nil 7 TP. 

5.5) 


ro] 


Viau Limited 


Do 41% Dt «+++. 
1—U.8, tunds. 


se 
sabehge 
iybbute 
ysigh.e 


w 
as 


so 81% 1% Wi 
oil 42%4(2.25 Do. 4% %pf, $2.50p nil nil -- Blé% Al6% 16 
$4iCdn. Utilities pf. nil : Do, Sia% Pref. nil .. ; 50 0! Do. . nil .. BIS A 2 
58 Do. 44% Pt. . . nil : i. ..1 Do, Warr. ..... 840 13,00 13.37% 12.87% 12.87% 100 2.00 2.00 2.00 ellington 
‘ r Artes ” +s ; i *). 6.9 Ingersoll Mach A 75 7% T% 7%, 7% 00). i 51 1.00 100 i100 | ; : Ww Mason Pf. 
afk eee sexe OTS ) Inglis John 1610 4.75 5.1245 4.85 4.85 Me 13% 13% | Iwo, 
../\Cdn. Wallpaper A 50 | 7.50 Bo)» --|Inglis -s08 2S en \4 yr 100 13% 13% 13%) 6.7 Westeel .......++ 
| Do. B 45 ; ‘ei. .-jIngram & Bell . nil es oe t6% ; # nil Bi2 Al6 16%2 Can. Brew 
>. West. Gas4%p. 85 i } it Se Vv. . « 7680 7 7 t6% 6%. 
58 Do. 5%% Pid.: 210 15. ~» 190 80 85 89 89 
2.4/Cdn. Westinghouse 85 . 2% 32 ane at an 
--(Cariarama ....... = ae ’ : ‘LD , : 7S «6170 «(17070 
nil 5 5/2. : ‘ay 81 83% Gite 83% 
nil 


fa}. . as Bio 10% 
nu 1.30 u“ Indust. . 900 iim toe ie 19 


ra 
ry 
S 


ste 

ue 

Ses 
Sas 


“* 
*e 


aBEesE 


as 
oat 
al 


Bes 
Ruys8.gs 
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i: : bag 

: seks 
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Range 
1959 Company & 
High Low Dividend (§) 


Last 
Oct. 
9 


~ 
ro 
+ 
& 


Mining Stocks 
WEEK ENDED OCT. 16, i9f0 
sSales . 


Week Ending 
Oct. 16 
High Low Close 
or latest 


.08 AT% OT% 
wT M7 OT 
12.87% 11.87% 12.25 
2.18 1.70 1.84 

6 5% 05% 

4 O3% 03% 
B20 A3.00 2.30 
10% «410 10 
Bt 1% il 
B17 Aj9% «17 
AT 12% «416 


Bid and Ask quotes of Toronto and 
Montreal ex up to press time 
are published on page 39 
Last Week Ending 
Oct. Oct. 16 


sSales 9 High Low Close 
or latest 


éSales 


1% 
a 
12.50 
218 
06 

04% 


>> 
wae 


BRRSERRESS: GS 


Company 
22—Fanny Farmer . Rochester, N.Y. 
23—Andover Min, & Explor. Toronto 
23—Dominion Coal Co. .. Montreal 
. 23—Dominion Steel & Coal Corp. 
Montreal 
26—A. V. Roe Can. Ltd. .. Toronto 
. 27—Breoke Bond Can, "38 Ltd. 
. 27—Campbell Chib. M . 


. 21—Yellowknife Bear M. .. 
28—Interprovincia] Steel Corp. 


#5 Guich ....... 
@ Guilt Lead . Se 
975 Gunnar G. 1.50 

125 Do, warr. .. 

% Gwillim L. .. 

03 Haitian 
2.00. Halinor ..... 

10 Hard Rock .. 

09 Harr. Min. .. 

17 Hasaga ....... 
08%H'd of Lakes 53000 


- De. oe. 
keususis 


Week Ending 
16 


Oct. i 
High Low Close 
or latest | 


26 
12 


wwe 


Range : 

1969 Company & “ll Com 

Low Dividend (§) 19.00 : ead 

igh $ 750 High Low Dividend ($) 

10% 
10 
2.70 
14 
25 
25 

25% 
58 


-33 


ts 


= 
eee 
222s 


AS 22 Abacus 

15% .06%Acadia Ur. 

10 04 Ad Astra ... 
Advocate «.. 
Agassiz 
Agnico 
Akaitcho 


ll 
09% 


eyeasbases: & 


woe 


6240 
2700 
4000 


woe 


1.75 Cree Oi warr. 78195 


D, E, 


Naihousie ... 


5.85 
82 
16% 


3.25 Si. Law. Riv. 
56 San Antonio. 
8%Sand River . 


= 
= 


16083 
32000 
nil 
nil 
29844 
2600 


838 


14 15 


Alba ..-+-sev« 
Algom «csees 
Alscope ... 
Amai, Lard. 


5731 


nil 


Ail 
a] 
1.95 


24 Headway 
% Heath . 
02 Hev: 

10 

Holiinger 


54900 
10000 
nil 


High.-Bell §.06 1200 


37% 
05% 


1.65 


42 
06 


B.02% A.03 


1.51 


3 
05 


40 
06 
02% 


1.50 1.50 


24 Satellite 


Scotia Gold . 
Sheep Creek. 
Sherrit G. .. 
Sigma M. 4.20 


13575 
nil 
1530 
14940 
400 


rr 


- 


>is: 
wr 
~ 


wre 


5095 
7100 
1950 
nil 
5000 


80 
8.90 
1M 

.02%Dom. Min'ls. 


Dev. Palmer . 


o- 
as 


. 2—Loblaw Inc. ..... 
. 28—Soca Ltd. 
. 29—Canadian ———— on 


Nov. 11—Melchers 


Dec. 11—Hiram Walker-Gooderham & 
Worts Walkerville, 


> 
-o 
eo 


Del. 


weet reece tenes 


85 Dynamic Pet. 
03 East Cdn. ... 


ve 


12750 
1000 


~ 
~ 


35.50 28.2 
5.25 4.00 
47.75 


Amal. R.M = 
Amer’m. .. 
Am, Neph. ‘4 prod 


-24+5.18 2165 30.62% 
Hoyle .... 30 4.10 
Hud, Bay 2.00 2965 50.50 


30.75 
4.15 
$0.25 


30.25 
4.10 
49.25 


30.75 
4.10 


Silbak Prem. 
"224%4Silver M, 
03 Silver R. 


10087 
10800 


228: $8b- 
- - o~. 

8328: 228 
- 


industrial Stocks 


26% 
46 

07% 
10.50 


12.50 


65 
12.12% 
5.60 


16.12% 
4.20 
4.15 

63 
10% 
37 


: . 


Amer. Stand 

4) Anacon . 
10.62%Anglo-Hur. 
ea 


55% Anth m .. 

13 Arcadia 

3 Do, warr, os 

.7% Area 

MB ATION oo ceeee 

4 Arno 

4 At, Coast Cop. 
Atlas Sulp. . 

‘ot wAtlas Y'fe .. 
Atlin-Ruff. . 
Aubelie ..... 
Augustus «+. 
Aull .scceces 
Aumacho eee 
Aumaque «ee 
Aunor .16 «+» 
Avillabona .. 


Baker Tale . 
Band Ore ... 
Bankeno .«..+. 
Bankfield ... 
24 Barnat ...... 
4%Barvaliee . 
43 Barymin *.03 
13 Base Metals . 
10 Baska 
20 Bateman .... 
04 Beatrice ..... 
16 B’tie-Duq. .. 
50 ‘Beauce Placer 
12 Beaver L’ge. 
.70 Belcher 
Al Bellechase 
05% Belle-Chib . 
1.53 Belieterre °.05 
.16 Bethie’m 
13 Beveon . 
09 Bibis-Yuk, .. 
51. Bicroft ....«. 
12 Bidcop ....«. 
10 Black Bay .«. 
024 Bonville 
05 
5 
A5 
07 


oosee 
Bordulac ... 
Bornite .+.+. 
Bouzan «esse 
Boymar .... 


«eee 139500 


nil 
12931 


3100 
26163 
3000 


nil 
7 


s: beibea: 


N 


BBESRaRE 
fF ; 


. ss. «+ 
Ssess 


Bralorne-P. “40 2112 


Broulan 
Brunhurst .. 
Brunsman 
Brunswick 
Buffadison 
30 Buffalo Ank. 
05%Buff, R.L, ... 
Bulolo 4.20 .. 
Bunker Hill , 
Burnt Hill .. 
Burrex 


Cable ...ces. 
.14%Cadamet .... 
03 Calumet ...,. 
5.70 Camp. Chib.. 

Camp. R.L. 

10.00 304+4.05 .. 
Canadian 
06 Cdn. Ast, .. 
2% Cdn, Dyno. 
0) =6Cdn, Mal 
15 Cdn, N. Inca 
32% Cdn, N'west 
05 Cdn. Thor , 
03%2Canalask .... 
13 Canam ....+. 
11 Candore «sees. 
35 
30 Can-Met ... 
02% Do, warr.. 
13 Canorama 
05 Canuba «++ 
.04%,Canusa ... 
66 Captain . 
OT Carbec sees. 
.78 Cariboo ..«+. 
21 Cartier Q. .. 
Cassiar Asb. 
40+4.10 
Castle-Tre. .15 
Cayzor ..c.es 
Cen, Man, . 
0 Cen Pat. 
10 Cen, Porc. 
04%Cheskirk ..«. 
19 Chesterville , 

Chib, Cop, .. 

Chib. Jac, .. 

Chib, K’rand 

Chib, Min, 

Chimo ..++e- 

Chipman ..+- 

Chromium 

Cleveland .+. 

CUE cccccee 

Coast Cop. .. 

Cochen'r §.06 

Cody-Reco .. 
"12%Coin Lake .. 

Coleman A. 

Do. B ons. 

Colomac .... 

Comb. Met, . 

Commercial , 

Cominga ..+« 

Coniagas .... 

Coniaurum .. 
a Comkey ..... 
.06%Cons, B’keno 
07%C, Beta ..... 
6 C, Bi-Ore ... 
09 C, Callinan , 
05 C. C, Cad, 

C. Denison 

11.00 $041.00 .... 
50 Do. warr. .. 
3.55 C. Disc’y §.12 
28 C, Fenimore, 
-6%C, Gillies ... 
19. C, Gold. Arr. 
Sees . Goldfield , 
51 . Halliwell . 
2.50 C, Howey ... 
24 . Marbenor. 
. Marcus ... 

. Mogul .... 

. Monpas .. 

. Morrison . 

. Mosher .. 


9.40 
4.75 
16 
03 


- 


. Pershcourt 
. Que, G, 
. Que. Y.... 
. Red Pop. . 
. Regcourt . 
. San’rm ... 


1800 
5000 
1750 
450 
42700 
7320 
3000 
870 
1500 
3500 
nil 


c 
766 
4925 
26000 
5895 


950 


7000 
nil 
6550 
5642 
19499 


Can-Erin .... 108610 


10.87% 
Bees 


‘04% 
1465 


BSSS2 


‘05 
11.87% 
15 


3.95 
28% 


‘32% 


eT ueets 


16100 
3000 


11.00 


B.65 


04% 


ll. 
83 
4.1 


01 


BsSBSbsescseeeeser: 


| 64.00 


101.00 83.00 





LAD 


-twr 


—wag 
“Bssuski 


te te see 
Sumea 


ome 


23 


16.62% 


B5.40 A5.50 


A.75 
04% 


064 
15 
18 
20 
65 


30 
30 
58.00 


43 


4.50 


22 


. 


2 


08% 


12 Hugh-Pam 


I, J, K, 


02 
2% 
09 


Indian L 
Inspiration .. 
Int Ceramic 
Int 
57 Irish Cop. 
160 Iron Bay ee 
® Iso Mines ... 
10 Jack Waite 
07 Jacobus 
24 Jaye 
Oi Jellicoe ..... 
Joburke ..... 
Joliet Que, .. 
Jonsmith .... 
R. J, Jowsey. 
Kenville 


10 
25 
12 
38 
05 
18.25 
2.35 Kilembe e 
61 Do. warr. Cc 
32 Kirk. Min. .. 
09 Kirk, Town.. 
05%Kontiki Lead 
01%Koot, Base 
25 Labrador §.25 
80 Lake Cinch . 
60 L, Dufault .. 
07%L, Lingman . 
oe Ser 
45 L. Shore .... 
26 L. Wasa ..... 
3.50 La Luz 
2.61 Lamaque 
27 Latin Am 
1.10 Leitch G, 
Lencourt 


4 


.20 
.06 
07 


03%2Lexindin .... 
.03 Lingside 
O8%Lithium . 
Little L.L 
Lorado Ur, . 
Do. warr. 


15 


Louvicourt .. 


Lyndhurst 
Lynx Yk 


Macassa 12. 
MacDonald 
Macfie ee 
Macleod .... 
Madsen R.L. 
10+ §.05 
¢ Magnet 
tagMatortrans ee 
04 Malartic 
05 Maneast Ur. 
-70 
13 Maralgo ... 
7 Marcon 
Maritimes 
¥aMartin McN 
° Massbery!/e 
.08'%4M atachewan 
Maybrun 
McIntyre 
2.00+ $1.00 , 
McK, R.L, .. 
McMarmac 
McWatters 
Mentor 
Merril! 
Meta Ur 
Mid-Chib, 
Midrin 
Midwest 
Milliken L, . 
Mindamar 
a2Mng. Corp. 
Min, Ore 
Mogador 
Molyb'denite 
Moneta 
Monpre 
Montgary . 
Mt. Wt. Iron 
Multi-Min, 


98 
29 


Exp.. 
Is 


15 Nama Cr, 

06 Nat “E x 
O5'2Nealon ...c0« 
.124%Nello Min, .. 
-20 Nesbitt L. 


03%New Ainsworth 
06 


N. 
N, 
N, 


Alger .... 
Athona .. 
Bidl’e .... 


25 
05 
25 
06 
16 


¥. Cronin ... 
Delhi .... 
. Dick'n 
-10+8.02% . 
. Far North 
. Formaque 
. G'dvue .. 
. Hamil ... 
. Har’na ... 
+ Hosco ..- 
. Imperial . 
. Indian .. 
. Jack Lk, 
‘ ¥. Jason ... 
0642N, Kelore ... 
16 Newlund .... 
30 N. Man. ..... 
14 N, M’L'que . 
5 Newnorth 
-4Q N, Pac, Coal, 
10 N, Rouyn 
05 N, Santiago . 
.03 = Senator .. 
-134%2N. Taku 
.04 4 Vinray ... 
46 N.W. Amulet 
50 NickelLM&S 
50 Nickel Rim. 
25 Nipissing .... 
5 Nisto ......... 
06 Nocano 
15 Nor, Acme .. 


2.22 
14 


44.25 Noranda 2.00. 


12% 


05 Norgold ..... 
22 Norlartic 
3.00 Normetal §.15 
09 Norpax 
08 Norsym’e 
O8%4N.A,. Asb. . 
45 N, Am. R.M. 


Nickel 2.60 6847 
10%Int Molybd’m 5500 


K -Addison F ‘80 


Manitou-B, ., 


nj 


9100 
3633 
500 


12200 


3500 
11400 
2000 
16155 
3300 
9000 
2500 
13500 
3500 
3333 
nil 
8085 
3800 
100 
$254 
nil 
300 
nil 
4678 
nil 
4807 
8000 
nil 
485 
nil 
300 
500 
nil 
2100 
1500 
5800 
1000 
nil 
2600 
6300 
4530 
nil 
10000 


. 177100 


2320 
1750 
47000 
12166 


10050 
51400 
32900 
30350 
nil 
nil 
19975 
1700 
3210 
65800 
nil 
5000 
2000 


1110 
7000 
10000 
9600 
2500 
39700 
2200 
4500 
4700 
13000 
9407 


§.25 1675 


3400 
2000 
1000 
2500 
500 
19360 
13252 
6600 


43600 
2000 
12000 
nil 
2500 
nil 
4233 
7600 
112000 


¥, Calumet §.02 4600 


nil 
4000 


3600 
nil 
15000 
4800 
nil 
2700 


nil 
500 
5900 
10190 
2000 
4480 
nil 
7500 
nil 
6462 
3000 


24025 
1577 
3500 
3500 


nil 
18875 


96 N. Coldstream 9980 


45 Northgate ... 
N, Goldcrest. 
N. Rankin .. 
North Cdn, . 
Northspan 
Do. warr. .. 
N.W. Vent, . 
Norvalie .... 
N. Beaucage. 
Nudulama 


4899 
15766 
12240 

2500 
22235 

1100 

2000 
11500 

200 

4300 


49.37% 


B.12% A.14% 


02% 


40 


09% 


90.00 


Al 
1.73 
2.50 
33 
1.30 
29 

ll 


11% 


30 
13 
42 


2.75 
85 
aT 


20.87% 


03 
36 
10 





17 Silver Stand. 
45 Siscoe *.03 .. 
O3%2Skeena ...... 
10 Silocan Duv.. 
5 South-Duf, .. 


09 Stad’n "44 


09 Standard G. * 


.45%4Stanleigh 
412 Do 
45 Stanrock 
61 
07 
.04 Starrat O 
-042Steeloy 
11.00 
12 
06 
1.45 
4 


Sullivan .. 
Sunburst 


Warr, .. 


nil 
13400 
3200 
4000 
49300 
14500 
5299 
nil 
2420 
3190 


Star Lake ... 
Star Uran. .. 


Steep Rock . 
Sturgeon R. . 
Sudbury G. . 


++». Sunloch ..... 


12 
03 
Sylvanite § 


Tache Lake . 


Sunshine .... 
Surf, Inlet . 


06 


16500 


Taurcanis ... 


Do, 
. Taylor B, 
-10%Tazin 

T.-Hughes . 

Temagami 


Vit. eens 


2500 
1000 
1500 


Territory ... 
Thompson ..: 


Tiara’.... 


‘10 Tib-Explor. . 
.22%2Tombill .... 


24 Torbrit 8. 
09 Torwest 
.07'%4Towagmac 
55 Tr. Can 
Trans, 


Ultra-Shaw.. 
Union Min. . 
United Asb, . 


Un Keno 
.16%Un. N 
Upper Can. 
88 
O1 


61 


1.44 
02 


Van'da 
Vanguard 
Ventures 

ViglaMac 


48. 
50, 


Virginia ..... 


. Waite A. §. 
-164%2Weedon M 
03 Wendell 
.0842Werner Lk 
ll West Ex. 
04%2West Mal, 
07 West Min, 
.05 Westville 
1.08 Willroy 

60 Do. warr, 
09% Wiltsey C. 
07 Winchester 


“11%Windfall .... 
01Y%44Wpg. R. Tin. 
26 Wright-Har. 


.22 
-06 42 Yellorex 
98 


Yale Lead .. 


60 


11000 
1000 
nil 
4125 


13200 
1000 


Y’ke Bear §.02 12330 


H, G, Young 62100 


Yukeno ..... 


Yukon-Con. 
Zenmac 
Zulapa 


14 Acme 

61 Ajax 

.052Albedena 

38 Alta, P, Co 
Aldina 


7500 
‘s ia 


nil 


n. 


Allied Roxana 
Alminex .... 


Amaita ... 
Amer, 
Amurex 
Anaconda 
Anchor 
Anglo-Am. 
Asamera .. 


30 Bailey- oo 
17.62% Do. 5% 
19.00 Do. 5%% 
1.00 Banff ..... 

.03 

58 

04 

05 

13 

.23 


Bata 


Bluewater 


Leduc 15000 


®t 
Barons ...... 
Basco ...... 


nil 

nil 

12800 

nil 

+ 32,400 


12610 
200 
525 

1800 

46000 

+ 38600 


A 


Blue Crown , 


Sense ille .. 


ry Britalta 


46 
19.50 


Calalta ... 
Calg. & Ed, 
3.50 Calvan ... 
45 Calvert 
Canada 
10) =—s Can, Of} L, 
a] Do, warr. 


2.35 
1.05 


Bralsaman .. 


+ 3000 
10 2025 


+ 3300 
. 500 


Can So. Oil 


1.25 
5.00 


1.69 
6.05 
2.90 
10 
62 


50 
2.85 
Canadian 
Cdn, Chief 
Cdn, Dev, 
Cdn. 
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225 44'2 46 
1350 2.50 250 245 2.45 
sU S. funds saPartictpating diva eDividend action deferred. «Stock 
divd ¢elnitial tLess than board lot sNote: When saies 
show nii the figures are bid, ask and latest sale §Paid or deciared in 1959 
tExtra paid in 1958, shown for record purposes only does not necessarily 
apply to 1959 dividend rate or payments *Paid in 1958 eeOn arrears 
4aOn redempt. ¢Paid on arrears. eeSpecial tax-free stk. distribu- 
tion redeemed at 45c per share. ¢tPaid or declared after stock split. 
**Stk. divd, of 1 new cl. A for ea. 10 common shs. held declared on new 
shs. foll. proposed 2-for-1 stk. split. 


ANNOUNCEMEN] SS 


POWERFUL NEW GROUPING IN CANADA 
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or payments 
eStock dividend. 


7.55 7.55 
2.75 
39 
1.05 
1.00 
1.13 
64 
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2.15 
2.45 


J. C. REID 


| Mr. A. W. Smith, president of Efco-lindberg Limited, ‘beaien manufacturers of 
Industrial Furnaces, announces the acquisition of @ fifty percent interest in the 
company by Birlec-Efco (Melting) Limited of England (a subsidiary of Associated 
Electrical Industries Limited). Birlec-Efco (Melting) Limited represents a recent 
grouping of the melting furnace interests of Birlec Limited, Birmingham, Englend ond 
Efco Limited, London, England. : 

The company has been renamed “‘Birlefco-Lindberg Limited”. The American 
interest is Lindberg Engineering Company of Chicago — a nome well known in 
Canada. ® 

Birlefco Lindberg will manufacture the complete range of Birlec, Efco and Lind- 
berg melting and heat treating furnaces and atmosphere generators at the company's 
Toronto plant. 

Sales will be handled directly by the company and not, as previously, by Willioms 
and Wilson Limited. Vice-President in charge of Sales of Heat Treatment Furnaces 
and Metallurgical Products is Mr. J. C. Reid. Mr. B. Evans is Vice-President in charge 
of Melting Furnace Sales. 
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MEMBERS: 
The Toronto Stock Exchange 
Canadian Stock Exchange 
Calgary Stock Exchange 
Winnipeg Grain Exchange 
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Which Road Should YOU Take? 


Following the wrong path may fead to unexpected hazarde; lost time; 
wasted opportunities. Be sure that the road you choose when select- 
ing your investments will take you where you want to go. 
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University Forum 
To Show Students 
Business Careers 


What are career prospects in 
the business field? 

A one-day “business forum” 
Nov, 26 will help University of 
Western Ontario students judge 
for themselves. 

They will hear and question 
several top management spokes- 
men from Canadian industries in 
the forum which replaces last 
year’s “job clinic” session. 

. J. A. Fuller, president of Shaw- 
inigan Water & Power Co., will 
be dinner speaker. 

Other executives taking part: 

R. R. Craig, vice-president, 
Dominion Foundries & Steel, R. 
E. Alden, director, Steel Co. of 
Canada, A. F. Loveys, vice-presi- 
dent, General Foods, H. H. Webb, 
vice-president, Cockfield Brown, 
Peter Hunkin, assistant general 
manager, Canadian Bank of Com- 
merce, R. J. Downey, director, 
Chrysler Corp., J. L. Toole, vice- 
president, CNR. 
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A helpful guide used by many investors is our Monthly Bulletin. This 
informal, but informed, publication is available freely at any of our 
offices. Or, if you prefer, simply complete and mail the coupon below. 
We will be glad to send you a copy of the current issue promptly and 
without obligation. 
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tDo, Please send me a copy of your Monthly Bulletin on investments. 
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Ross, Knowles & Co. Ld. 


25 ADELAIDE STREET WEST, TORONTO 1 
Telephone EMpice 8-1701 
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Strikes Hold Key 


To Metal 


Prices 


‘At Halliwell 


Back from a visit to the mine- 


Work on Time 


4 kh * ‘ - 
ca | al 
faking Stock 
site in Haiti, Wm, Plexman, presi- 
dent of Consolidated Halliwell, | 
reports “satisfactory progress” in | 
| the drive to reach production by | 
| next spring. 
Excavations have been complet- 


What’s going on in the mining and 
oil markets — the facts and rumors. 


Buyers of copper, lead, and) Rhodesian camp later this year.|ed for all mine. structures, and | BY FRANK KAPLAN 


zinc are trying to sort out the 


effects of world-wide labor| 


strife for clues to near-term 
price moves. 

Biggest surprise, as long 
strikes trim output, has been the 
stability of copper prices. Since 
the round of strikes got under 
way in the U. S. in early Aug- 


ust, the U. S. price has moved| 


only 1%4c per lb. to 31% a lb. 
while the Canadian price hasn’t 
changed from 29c per Ib. 
Copper, considered a sensitive 
indicator of world economic 
conditions, is normally very 
volatile and its stability during 
recent months was unexpected. 


They started to hit the U. S. 
industry on Aug. 10, and by this 
j}week show no signs of settle- 
ment. These strikes have idled 
about 75% of the U. S. output. 

Now a threat is looming at one 
of the few large refineries still 
operating — the Raritan works 
of American Metal Climax. 

In Chile the giant El Teniente 
operation of Kennecott Copper 
has been idled since Oct. 2, To- 
| gether, the shut-down U. S. and 
Chilean productions account for 
about 35% of world output. 

Belgian Congo producers were 
hit by a strike of transportation 
| workers early this month. 


| foundations have been poured for 
|many of the buildings including aes 
lerusher, concentrator and ore Price of zine is swinging higher despite the steel strike in the 
| storage facilities. U.S, This week, Consolidated Mining & Smelting boosted zinc 
Underground, lateral work is| to 12%c from a recent 11%%c lb. 
being pressed on the 1,500-ft.,1,-| | Surprising aspect of the rising zinc price trend in world mar- 
330-ft. and the 1,150-ft. adits. kets. is that it is occurring without the demand from the U.S. 
On the 1,500-ft. level crosscuts | stee] industry which is the largest single user. Zinc is used for 
exposed 50 ft. of ore averaging | alvanizing. 


% . Simi Its are ere ; 
reso Ps tees a But demand for the metal generally is rising while there have 
| port to shareholders by Mr. Plex-| been some production losses because of strikes and summer shut- 


man. | downs. 

Diamond drilling from the| Some traders are predicting further rises as, if and when U.S. 
1,500-ft. level has established ad-/| steel mills resume production. But shares of zinc producers tend 
ditional ore to the west, Mr. Plex-| downwards with the rest of the quietly lower metals list. 


man says. } Latest Early 1959 


Imports, however, have help. | : Price Oct. High low 


ed ease the effects of the loss of | Cons. Mining aK a isa 





Behind the apparent indiffer-| With strike-spawned shortag- 
ence to shrinking output is the es likely to build up at a faster 
still impressive stockpile built clip, price increases could come 
up during the pre-strike period, | quickly. It was a similar short- 
coupled with reduced consump-|age that sparked the runaway 
tion in Europe which has freed | price rise in 1956; when copper 
more metal for shipment to U.S. | hit 56c a lb. 

Since August, producers in} In the U. S., the pre-strike 


output in the U. S. 

Currently production outside 
\the U. S. is running at about 
| 35,000 tons a month above de- 
mand. 

Another move which could 


help foreign producers gain ac- | 


cess to U. S. markets is believed 


Hudson Bay 51 64 47% 
United Keno Hill ‘ 4.60 4.80 3.95 
Normetal ‘ ; 3.35 4.50 3.00 
Willroy ‘ 1.45 2.60 1.08 
Geco 18% 24% 15% 

0.65 1.40 0.65 


Orchan highlights the little speculative interest appearing 
| these days as it surges to a $1.43 top from a recent $1 level but 


the U. S., Chile and the Belgian | stockpile of nearly 500,000 tons under way in Washington. Re-| quickly drops back to $1.27. Some drilling results from its Matta- 
Congo have been hit by strikes. | that was in fabricators’ hands, | ports are circulating that an at-| gami area zinc discovery and assorted rumors that Noranda is 
And there is growing possibility has been trimmed by over 125,- | tempt will be made to pare the increasing its share interest through the open market spark 


of trouble in the big Southern’ 000 tons. 


your free report on selected high-yielding 
securities even surprised my broker” 


a ae 
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Glad you liked it, old boy, and we're con- 
tinuing the offer another week. As for your 
broker, he may well have been surprised, 
since our selections were meant to be 
something more special than run-of-the- 
mill “Brokers’ Bests.” 


“Well it seems to me that your advisory serv- 
ice offers more for $5 than any other I know 
of. Since I subscribed to the Forecaster, I've 
not only received your eight-page bulletin, but 
I've telephoned your Ioeserr Department 
twice for advice; bad a personal conference 

- with your staff, who told me exactly what to 
do about missing the runup in Dominion 
Dairies this year, and received a two-page 
letter from the bead of your Research Depart- 
ment giving me buy, bold and sell advice on 
every security in my portfolio, And this free 
report of yours on five selected stocks yielding 
more than 5% — that really tops it off! 


LAD you approve, and as we said 

Gn: continuing the offer another 

week. At the moment we have our 

eye on Canadian Pacific, Distillers 

Dominion Textile, Greyhound, St. Lawrence Corporation, 

Westeel, Waite Amulet, Hudson Bay and even Consolidated Denison 
—but don’t rush out to buy them right away, as two or three are a 
bit uncertain and require further checking before we make a firm 
recommendation. Also, we have one@or two that we might add to 
the list, so write: THE CANADIAN FORECASTER, 238 Adelaide 
Street West, Toronto, and take down our phone number now — 
EMpire 4-5421-2. 60-day trial—$5 ($5.50 airmail). Annual—$45. 
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1.7c per lb. import tariff on cop- 


|per. It has been in force since 


| mid-1958. 
Despite signs that shortages 


| 
|could develop, many observers | 


lsay that the situation is not 
critical. 


Unless the strikes continue for | 
|some time, they don’t think a} 
| copper price hike is likely. They | 
|argue that September copper | 


| statistics still show plenty of the 
| red metal in stockpile and a high 
level of output, 

At the end of September, 
world stockpiles in producers’ 
jhands stood at 336,624 tons, 
| down 39,524 tons in the month. 
| But the stocks are still 70,000 
| tons ahead of the level at the 
| first of the year, just after Rho- 
desian and Canadian (Interna- 


Despite the U. S. steel strike 
and its effects on reduction of 
| lead and zinc consumption, these 
metals have scored price gains 
in recent months as demand be- 
| gins to catch up with supply. 
This week Consolidated Min- 


|of zinc in Canada to 12%c per 
\lb, The %c increase follows a 
similar hike from 11%4¢ made 
just last week, 





tional Nickel) strikes wound up. | 


ing & Smelting rafsed the price | 


| attention. 

The off-again-on-again Yukon Consolidated mystery bid now 
|is off. This confusing situation, in which a U.K. legal firm says 
| it represents a client who wants to buy Yukon shares at about 
$1.19 (the stock jumps to 90c from 70c last June), now is con- 
| fused by a report that the bidder will go direct to shareholders. 
| Confusion stems: from fefusal of lawyers to disclose whom they 
represent, says the company; from refusal of company to give 
certain information, say the lawyers. Meanwhile the shares are 
at 68c. 

7 7 o 

Elder Mines, the. mining company which switched into U.S. 
real estate plays, turns active as it churns to $1.69 from around 
$1.20 with street rumors buzzing about a new venture into a 
block of raw land just outside Metropolitan Toronto near Bramp- 
ton, Ont, Price settles back to $1.55. 

Consolidated Northland and North Goldcrest, working on gold 
prospects in the Northwest Territories, sag as winter shuts down 
exploration efforts. Northland at 33c compares with a recent 
43c and previously had hit a $1.24 top after the first discovery 
report. North Goidcrest at 28c is off from 35c and was.as high 
as 85c. 

7 * ” 

ON THE OIL AND GAS FRONT—some brief excitement stirs 
in individual issues while leaders settle further into the narrow 
rut of recent weeks. West Canadian Oil flurries to .$1.30 from 
$1.15 with a story circulated out west that Canadian Delhi was 
taking over. Top brass in both Delhi and West Canadian firmly 
deny the story. 

Best well yet in the shallow Trenton zone in southwestern 
Ontario near Windsor focuses some attention on Submarine Oil 
which has a 25% interest in the work being done by Imperial Oil. 
This is the fifth well in a continuing development program and 
flowed at a 1,000 bbl. daily rate in testing. Submarine at $1.45 
is ahead from a recent $1.20. 





Brewis & White Limited 
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TAURCANIS 
MINES LIMITED | 


Public offering of 
38,000 6% (Cumulative from Jan. Ist, 1962) REDEEMABLE SINKING 
FUND PREFERENCE SHARES OF A PAR VALUE OF $35.00 
(CANADIAN FUNDS) 
with 
380,000 Common Shares 


To be sold as TAURCANIS PREFERENCE SHARE UNITS — Each UNIT consists of: 
a, ONE 6% Preference Share with Gold Redemption Clause plus 
b. TEN Common Shares 


This offering is part of a total issue of 100,000 6% Preference Shares 
and 1,000,000 Common Shares of which CONSOLIDATED DIS- 
COVERY YELLOWKNIFE MINES LIMITED and NEW DICKENSON MINES 
LIMITED are subscribing for 60%, i.e. 62,000 Preference Share Units. 


THE GOLD REDEMPTION CLAUSE — OUTSTANDING FEATURE OF 
THE PREFERENCE SHARE — ALLOWS THE SHAREHOLDER AT THE 
TIME OF REDEMPTION TO PURCHASE ONE OUNCE OF FINE GOLD 
AT $35.00 PER OUNCE NO MATTER HOW HIGH GOLD MAY BE 
SELLING. 


We recommend the purchase of:— 


TAURCANIS PREFERENCE SHARE UNITS 


AT ‘40°° PER UNIT 


For a prospectus and further particulars on this unique speculation in gold 
ask your broker or write the principals: 


BREWIS & WHITE LIMITED 


145 Yonge Street Toronto 1, Ontario 


EMpire 4-7221 


Cee eee eee eneeeeeeee 


145 Yonge Street, 
Toronto 1, Ontario. 


I hereby subscribe to ....e0000++02+ TAURCANIS PREFERENCE*SHARE UNITS at $40.00 
per unit. Prospectus to be forwarded with confirmation. 


I hereby enclose $.,....... in payment, Please register units as follaws: 


Vin V 


Firm hands on the present... 


Firm hands of the present—Canadian Kodiak’s refinery at Lloyd- " 


minster is centered in the richest and largest **black” oilfield in 
Canada and produces a wealth of modern products: road asphalts 
with superlative weathering qualities—high quality pipeline coat- 


ings—asphalts for the manufacture of roofing materials, ink oils 
and coal sprays. 


PAVING ASPHALTS—Premtfum quafity natural asphalt refined 
from asphalt base crudes produced at Lloydminster has proven 
itself superior by outlasting other asphalts under the most extreme 
conditions of wear and weather. And Canadian Kodiak manufac- 
tures all grades of paving asphalts including emulsions to various 
specifications for use in highway construction. 


Discerning eyes on the future... 


Discerning eyes on the future—Directed by an aggressive, experl- 
enced management, Canadian Kodiak’s research staff has estab- 
lished that only a small modification is necessary before the 
company begins manufacturing high quality jet-age fuels with the 
extremely low pour point of —70° Fahrenheit. For new and varied 
products tomorrow ... look to Canadian Kodiak today! 


GRANULEX—All the rugged, economical qualities of solid pipeline 
coating with the distinct advantage of granular form. Granulex— 
exclusive with Canadian Kodiak in Canada and the U.S.—offers 
pipeline companies a new economy in both line travel and station- 
ary operation. 





PARMENTER & BULLOCH 
APPOINTMENT 


C. S. WALKER 


The oppoiniment of C. S. Walker os} 
Secretary-Treasurer of Parmenter & Bul- 
lech Manufacturing Co. Lid., Gananoque, | 
has been announced by A. P. Dawson, | 
president. A native pf Walkerton, Ont., | 
Mr. Wolker has had wide experience 
in finance ond accounting, first with the 
Bonk of Montrec! and later with Por- 
menter & Bulloch which he joined in| 
1949. Prior to his present appointment | 

wes Acslefant Yeesserer of the! 


W ANTED by su 


group, 


woct |Double Net 
‘At Faraday 
For 9 Monthe 


Faraday Uranium Mine s| 
earned an estimated $970,000 in| 
the first nine months of this 
year, more than double the 
$457,129 of the same period last 
year. 


But in’ the third quarter, 
ended Sept. 30, earnings slipped 
from the second-quarter level. 
A drop in gross revenue by 
$71,000 to $2,304,000 in the lat- 


est quarter combined with an} 


increase in operating costs were 
factors in a 15% drop in earn- 


ings to $333,000 in the third| 
| quarter. 


Here are the financial results 
for the first nine months. 


— First Nine Months — 


1959 1958 
$46,954,000 $6,408, 000 | 
3,778,000 3,810,000 | 
329,000 441,473) 
1,190,000 1,070,455 | 
625,000 547,307 
62,000 8! 636 | 
970,000 457, 128 
22¢ 


Gross revenue 
Opercting costs 
Interest & mining tox . 
Depreciation 

Preprod. exp. .. 
Debent. disc. & exp. ++ 
| Est. net 
| Barnings per shore ...+ 


profit . 


bstantial U.S. Oil 


control of Gas and Oil 


‘Companies for Cash and/or stock, 
also interested in financing produc- 


10¢| 


Tight Money Spells 
For Oil, Gas Independents 


Two western oil and gas in- 
| dependent operators, acting on 
their own initiative, went to 
Ottawa this week to tell Finance 
Minister Fleming “some things 
| he ought to know” about tight 
money. 

A. P. (Arch) Newall, 32, and 
veteran petroleum engineer R. 
C. (Clive) Brown are two thirds 
of a three-man team (third man 
is Clive’s brother Frank). 

They have been operating as 
small independents through 
Dynamic Petroleums, Crusade 
|Petroleum and associates to 

build up widespread interests in 

|more than 3 million acres in 
Alberta. 

Newall and Brown plan to 





| 

ou 
| impact of tight money on Cana- 
| dian companies attempting to 
operate in Western Canada’s oil 


| and gas development. 


This is what they are telling | 


Fleming. 

| @ Canadian independents are 
| squeezed out as serious compe- 
| tition in open bidding for crown 
\lands, Foreign-backed compa- 


|nies are getting good ground at| 


bargain prices. 

This in turn is concentrating 
| more oil and gas resources and 
| potential areas in fewer hands. 


tline what they feel is the) 


| reserve land in the Swan Hills 
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Kilembe Nets 
Trouble 22e¢ a Share 


Kilembe Mines, the Uganda, 
East Africa copper mine in 
which Frobisher Ltd. has a con- 


|trolling interest through Ki- 
The bigger firms are buying! Previously, a Canadian inde- | lembe Copper Cobalt, had a net 


oil and gas assets in Canada| pendent could arrange for certi-| profit of $792,000 in the first 
“to sit on, because Canada is|fied cheques with a Canadian| nine months of 1959. 
a nice safe source of oil and| bank. (Each tender for crown; The 70% equity of Kilembe 
gas,” Brown claims. | parcels must have certified| Copper Cobalt in Kilembe Mines 
“We had been made very | cheques attached.) lis $554,400, or about 22c per 
much aware of the impact of} While an independent might|share on 2.5 million Kilembe 
tight money some time ago by | bid a total of $500,000 for a| Copper Cobalt shares ene 
our. bankers,” said Newall. | saeaoe of parcels, he would not/ ing. 
“But last week’s sale of crown| need as much cash as this be-| Estimates are based on a set- 


| cause he wouldn’t expect to win | tlement price of 28.3c lb. for 
field in Alberta decided us on | 


going to Ottawa.” 
What they saw in this sale: 


all parcels, If ground is obtain-| copper fér the year to date. 
|ed, normal financing through; In:the third quarter, using a 
production loans or with other | 27.5c Ib. price as a base, net was 
> Three half-sections were sold|companies and from company | $223,000 with Kilembe Copper 
for a total bid of about $1.9| treasuries can be done. | Cobalt sharing in $156,100. 
million. This ground, they felt,); In the past, arrangements | Estimated operating profit for 
should have brought at least $4) could be made for the cheques/the nine months is $1,932,000. 
million into the Alberta| with the banks at the beginning|equal to 9,95c per lb. copper 
Treasury. |of the year and plans drawn up| produced. Operating profit in 
(In May, before money began) for a land acquisition program] the quarter was $628,000, equal 
to pinch, nine half-sections went | that would include both devel-| to 8.97c per lb. 
for about. $8.5 million, about! opment and wildcat ground. Here is a summary of produc- 
$900,000 average.) Today, bankers will not ac-| tion. 
> Home Oil, discoverer of the| commodate an independent un- | 
Swan Hills field and a regular|less there is enough cash on| 
bidder at such sales on develop- | deposit to cover the amount of| oy vnor tons 
ment ground in the area, didn’t | certified cheques wanted for the | ene ae — 
even enter a bid, Newall and| tenders he plans to make. | ee thet t0ns. vcs 
Brown reported. | But, Newall and Brown say | Direct smelt. oxide yum 
Home is a large Canadian in-| that companies with U. S. con-| Blister copper, long tons 
dependent oil company. jnections are able to obtain the 
“Competition from Canadians} more liberal-type bank accom- | bidding, they are using VU. 


9 mes. end 
Sept. 30/59 


397,651 
124,573 


Grade 
Copper 


2.21 
3.35 


29.66 
21.48 


Ore milled 
Sulphide, short fons .... 


26,937 


9,187 
8,663 


6.78 
99.18 


S. 


| has been eliminated for the|modation in the U. S. Because! {money to pick up bargains. 


U. S. companies,” 


Brown com-/|they know that the Canadian| “The only solution for a 
mented, 


companies are out of serious Canadian company is to become 
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CAINE OIL TOOLS AMALGAMATES 
WITH ALBERTA Olt TOOL 


E. M. BLANCHARD W. H. CAINE 


The Board of Directors of Alberta Oi] Tool Co. Lid., Edmonton, is pleased te 
announce the acquisition of a major interest in Caine Oil Tools itd. E. M. Blanchard, 
President of Alberta Oil Tool hos been eppointed, in addition, President of Caine 
Oil Tools and Mr. William H. Caine appointed Vice-President ond General Manager. 

The administrative and operational policies of Caine Oil Tools will continue as 
before, with no changes in personnel or methods of operation. Caine Oil Tools 


serves the oil industry principally as operatots of Power Casing and Tubing Tongs 
on a rental basis. 


Merger of the two companies forms one of the largest service, supply ond 
menufacturing companies to the oil and gas industries in Western Canede. 


a U. S. incorporation with U. S. 
lines of credit,” Brown adds. 

“We don’t want to criticize 
the government,” says Newall. 
“We just want them to know | 
these things so that something] 
might be done to keep title to 
some of our assets in Canadian 
hands.” 


FERMAC 
PRINTERS 


EM. 4-S311 
230 ADELAIDE ST. W. - TORONTO 


@ There is a danger if a hand- 
fa of large companies get 
| ground. Presence of small inde- | 
pendents in the picture sl 
to stir activity because they are | 
| hungry. 


‘United , Asbestos _ 
‘Sales Rising 


United Asbestos Corp. has com- 

pleted the dredging of Black Lake 
and is now making plans to dis- 
pose of the dredge and ancillary 
| equipment. Proceeds from sale of 
|the equipment (cost was $3 mil- 
| lion) will be used for repayment 
| of preproduction costs. 

Although audited statements 
for the period ended Sept. 
| 30, 1959, are not yet available, 
| United had over $3.5 million in 
lcash at the end of September, a| 
} company statement says. | 

Sales from the Quebec asbestos 
|mine operated by American 

| Smelting & Refining have shown 


tion deals. 


Box 737, The Financial Post, Toronto 





Question: 


Are copper stocks 
ready to rally now? 


Answer: Some are. But most of them are too heavily saturated with 
wounded traders to ever make a comeback. If you're locked into a 
copper prospect and intend getting out by averaging down, may we 
suggest that you carefully consider whether the stock you hold is 
technically capable of participating in coming rallies. Our opinion 
is that many people are trying to recover their losses by buying the 
wrong stocks. Instead of going deeper into waterlogged issues which 
made their moves in previous years, they should be buying the stocks 
whose major moves are still in the future. 


Question: The stock I'm buying is supposed to have a proven ore- 
body. Does this make a difference? 
Answer: Not necessarily. It all depends on the amount of stock 
sold to the public as well as the prices at which it was sold. Say the marked improvement since Feb-| 
stock has an average distribution price of $1.50—and it trades at | ruary, the statement eS 
40 cents now. You can figure such a stock is good to run to $1.20 
before it meets with resistance. But say it hls a distribution average Chess Minine Mining 
of 75 cents—¢then it can only move to 60-65 cents before meetin 
resistance. Ore in the ground may be erlough to start a market o Probes A patite 
but favorable technical factors are still responsible for the major 
Chess Mining ke is planning 
a drilling campaign to outline size 


gains. 
‘ ti fi t : ; 
Naturally, these ads can only scratch the surface of factors you and gteds Of an apatite-Iimenite- 
magnetite occurrence about 20 mi. 


have to consider to become a successful trader. But if they’ve whet- 

ted your appetite for more information, a six week trial subscription . 

should show you how to generate significant market profits. Our fee | east of Montreal, 

is $5.00 and it includes a free copy of our revealing booklet: Making This occurrence is at Mont St. 

a Business of the Stock Market. Our address is: | Hilaire on the Richelieu River. M. 
| Guze, president, reports that con- 
|centrate tests have been carried|* 


MITCHELL OF CANADA INC. 

1420 GENESEE BLDG. out on samples which indicate 

BUFFALO 2, N.Y. io = — sa separable 
rom the apatite, 


OUR PREHISTORIC HERITAGE 


the STY RACOSAURUS—many-horned dinosaur 


If you had lived in the Canadian West during the Upper 
Cretaceous period, 90 million years ago, you might have 
met the Styracosaurus. It was small—for a dinosaur~a 


mere 15 feet in length. The best preserved specimens have 
been found in Alberta. 





A New Era in Productive Power 
to make your road-building dollar go further 


The swirl of dust from giant wheels .. . the throaty 
roar of diesel engines ... the swift reshaping of 
the land .. . these are the sights and sounds of 
modern road building. 
Speed is vital—to relieve the pressure of busy 
highways and to hold costs to the minimum. 

In answer to the challenging demand for bigger, 
more efficient earth moving maclfinery, Inter- 
national has introduced the New Era in 


. 


Productive Power. The new and mammoth 
3-axle Payscraper—a full fifty feet long— 
scoops up over 30 cubic yards of earth in 
minutes, and rumbles off at almost 30 miles 
an hour. 

New Payhaulers, new Paywagons, new Power 
Units, and: new Crawler Tractors are already 
setting new production records on every kind of 
job, everywhere in Canada. 


x 


Around about this particular time, creatures infinitely 
smaller than the Styracosaurus and known as plankton, 
had lived their brief span of hours. They became buried, 
and the pressure of rocks reduced them to their elemen- 
tal forms .. . into compounds of carbon and hydrogen 

.. the elements of petroleum and natura] gas. 90 
million years ago—give or take a few million+Canada’s 
present prosperity began. 


On the crest of a new wave of natural gas development, 


TIDAL 


PETROLEUM CORPORATION LTD, 
HEAD OFFICE: 


6631—109 STREET, EOMONTON, ALBERTA 


INTERNATIONAL 


CONSTRUCTION EQUIPMENT DIVISION 


_ INTERNATIONAL HARVESTER COMPANY OF 


International Distributors YuKon 
from Coast-to-Coast Territorial Sepply Co. Lid. 
locas Wad 
nn a George, 
ys Gecuitnie Ge. lad, 
yee Golbeath & Sone 
Conti Wind & Gestibnent Co. 
Cronbrook 


12 — East Kootenay Equipment Co. 


CANADA, 


ONTARIO 
Se 


kee 


W. A. 


LIMITED, HAMILTON, ONTARIO 


S28TED OM THE TORONTO AND VANCOUVER STOCK EXCHANGES 





T. C. OXMAN 


Mannix Co. ttd., a heavy construction 
firm with operations throughout Canada 
and head offices at Calgary, announces 
the oppoiniment of Mr, T. C, Oxman as 
a Director of the Company. 

Mr. Oxman is Vice-President_of Opera- 
tions ond directs all field work of the 
Cempany's divisions. Formerly he was 
Manager of the Mannix Highway Division. 
Reenter et Co NR erm 

B.C, TRADE FAIR 

English edition of the 1961 
British Columbia International 
Trade Fair brochure has now been 
released, It will shortly be avail- 
able also in French, German and 
Spanish. 


COMMERCIAL PHOTOPRINTS LTD. 
92 Adelaide St. W. 


Bank of Commerce 


Looks at Housing 


Current year’s housebuilding 
program may very well finish 
up with another 150,000 dwell- 
ing units completed. 

In the next 10 years: 

The housing industry will 
enter the 1960s with certain ad- 
vantages it lacked in 1946, in- 


cluding: improved housing leg- | report: 


islation, better 
developments, 
and the benefits gained from 
the experience of the most pro- 
ductive 15-years in its history. 
That’s the opinion expressed 
in the latest Canadian Bank of 
Commerce commercial letter. 
At the same time, the bank 
sees these other trends: 
|}@ Contemporary apartments 
and other tenant - occupied 
dwellings have taken up an 
increasing proportion of new 
housing construction in recent 
years and a stage of reft re- 
|duction has now been reached 
|in certain areas. 
@ Apartment building is on the 
increase in the nearer suburbs 
of some cities, where high land 
| prices have tended to discour- 


planning of 


|age building of private dwell-| 


rings. 


|@ Co-operative apartment} 


houses, owned jointly by the 
tenants, is a relatively new fea- 
ture which appears to be grow- 
ing in popularity. 

@ Contemporary taste and ris- 
ing living standards are reflect- 


ttt, titienmnummnnns| @G in the rapid decline in 14- 


gpm ANNOUNCEMENT Smee 


CAMSTON APPOINTMENT 


GERALD L. KNOWLTON 


Gerald L. Knowlton has been appointed 
Western Manager of Camston Limited, 
general contractors, it is announced by 
Arnold L. Wigston, President. Mr. Knowl- 
ton brings to this position an extensive 
background in industrial development and 
construction. He will direct the firm's 
western operations from a newly estab- 
lished branch office in the Paris Building, 
Winnipeg, Man. 


Steeteee §? herpes 
*8etteee 6, 


and two-story dwellings and 
gradual rise in floor space. 

Modern fashions in housing, 
allowing fewer houses per acre, 
than older styles, plus the trend 
away from larger urban centres 
to new suburban developments, 
pose grave problems in regard 
to financing of roads, sewers 
and other services in many 
municipalities. 

Birth rate, after reaching a 
peak in 1954, shows signs of a 
temporary decline, and, with 
future of immigration somewhat 
uncertain, some sources of hous- 
ing demand may slacken. 

But net family formation is 


House Starts — 
At 2,988 


In Maritimes 


A sutvey of privately initiated 
starts and completions of muni- 
cipalities of 5,000 and over in 
the Atlantic region by Central 
Mortgage & Housing Corp., re- 
veals this picture: 

Cumulative total of starts, 
Jan. 1 to Sept. 30 for Atlantic 
region (figures for same period 
in 1958 in brackefs): 2,988 
(2,327), 

Completions for same period: 
2,292 (1,928), 

September; 463 (322). 

Completions, September: 317 
(292). 

As at Sept. 30, units under 
construction: 3,076 (2,284). 

For Halifax Metro area: Starts 
from beginning of year to end 
of September totalled 1,069 as 
compared with 922 for the same 
period in 1958. 

Completions totalled 925 for 
the period against 686 for last 
year. As at Sept. 30, there were 
964 units under construction 


period in 1958. 
By CMHC’s regional loans of- 
| fices, the piature looks like this: 
Moncton loafhs office: 584 
starts to end of September, 1959, 
| against 406 for same period last 
| year. Completions: 437 against 
| 289 in 1958. Under construction: 
525 this year at end of Septem- 
| ber against 347 last year. 
Fredericton: Starts to end of 
| September: 472 against 357 last 





- | year, Completions: 342 against 


417 
against 280. 

St. John’s: Starts to end of 
|September: 373 against 370. 
|Completions: 334 against 495. 
Under construction, end of Sep- 
tember: 465 against 399 for 
same period last year. 


B. C. Power 


Reorganizes 


Engineering and operations of 
B.C. Power Commission have 
been reorganized under three 
senior officials. 
| A. J. G. Leighton has been 
| 


pay. Under construction: 


named director of engineering 
and P. J. Croft director of plan- 
jning. T. B. Bird will continue 
las director of production. 

Mr. Leighton joined the com- 
mission in 1958. Mr, Croft was 
appointed stations engineer with 
the commission in 1957 follow- 
ing service with Canadian West- 
inghouse, as chief electrical 
engineer of Power Corp. of 
Canada and chief engineer of 
Canada Wire & Cable Co, 

Mr. Bird joined the commis- 
sion in 1947. He was appointed 
director of production in 1956. 


iricreased skills} 


| 


| 


| boom, 





likely to rise within a few years | 
as a result of the high birth rate 
in the 40s and, coupled with 
sustained rise in personal in- 
come, will probably give under- 
lying strength to the housing 
construction industry. 


Other points made in the) 


Sustained property and rising 
income, coupled with more} 
liberal mortgage - financing 
terms in the postwar era have} 
been key factors in stimulating 
housing demand. Immigration | 
and a high net rate of family 
formation have also played their 
part in maintaining the building 


In the past 10 years, average | 
cost of a one-story dwelling 
financed under the National’) 
Housing Act has risen from 
$7,379 to $14,263. 


Size of the average house in| 
this category has increased from | 
877 sq. ft. of floor space to 1,094) 
sq. ft., and building costs per| 
sq. ft. have gone up from $7.62 | 
to $10.56. 

Rising cost of land, $570 for 
the average single-story house 
in 1948 to $2,463 in 1958 — is 
the third large factor in the 
increased cost of housing. 

Between 1946 and 1958, over| 
1% million new residential 
units were completed, and older 
structures were converted into 
some 56,000 duplexes and 
apartments. 








compared with 783 for the same}. 


| MacNab’s 


MaeNah’s 


Portfolio 


A Managed Investment Account 


Invested in 1944 .......... $10,000 
Account latest valuation ..... $37,397 


Increases Annual Income 


MacNab’s manager has increased prospective income of the 
portfolio through purchase of 100 shares of Algoma Central & 


Hudson Bay Railway Co. (FP, Oct. 10). 

Purchase was partially financed through the sale of MacNab’s 
holdings of Du Pont of Canada Ltd. and Trans-Canada Pipe Lines 
Ltd. Here are the details of these transactions: 


Shores 
100 


50 
21 


Purchase 
Algoma Central & Hudson Bay Ry. «. 
Sale 


Du Pont of Canada 
Trans-Canada Pipe Line 


o. 
*Sale of this stock was incorrectly reported at $23% 


As a result of these trades, MacNab’s annual income in pros- 
pect has risen by $75 to $1,701. 


Here is the manager’s report: 
With a view to increasing 
income, I recently 
completed the following trans- 
actions: 

On Sept. 30, I sold 50 shares 
of Du Pont of Canada at $26 per 
share. 

On Oct. 7, I sold 21 shares of 


|Trans-Canada Pipe Lines at 


$24%4 per share and, on the 
same date, bought 100 common 
shares of Algoma Central & 
Hudson Bay Railway at $20 per 


| share. 


Algoma Central & Hudson 
Bay Railway is essentially a 
freight road which runs north 
some 295 miles from Sault Ste. 
Marie. 

It connects the Algoma Dis- 


‘HAMILTON 


. 


Price Net Indicated 
share Amount Income 
$ 
100.00 


25.00 


nil 


Date 
Oct. 7 
Sept. 30 


$ 
1,970.00 
26 1,280.50 
a. F *24% 519.75 
@ shore in last week's FP. 


20 


trict with eastern and western | . 
Canada through interchanges| #5 °ne of the principal primary 
with the Canadian Pacific and| 1°" and steel producing centres 
Canadian National Railways | ‘= Canada. 
and, through the CPR, also pro-| Algoma Central owns six bulk 
vides connections to two U, S,| freight carriers with about 47,- 
railroads. 900 tons dead-weight capacity. 
In addition, the company has| The principal customer of the 
extensive land holdings and|Tailway is Algoma Steel Corp., 
provides water-borne transpor-| Canada’s second largest steel 
tation on the Great Lakes. es the pig ae 
"The area served by the com-|°' P48 iron and coke, a 
pany is an important source of | ‘#rough Algoma Ore Properties 
raw materials, such as iron ore| Ltd. the owner of 350 million 
and minerals, pulpwood and| tons of siderite ores. 
timber. The directors have declared 
Industrially, the territory has| 4M initial dividend of 25c¢ per 
gained in importance through share on the common stock pay- 
utilization of these materials| able Dec, 1, record Nov. 15. 
mainly as a result of the growth| This is the first dividend ever 
of Algoma Steel Corp. — ranks} declared on the common shares 


tober 24, 1959 


STATESMEN 


Simon's Statesmén 20c—also available in Delmonicos 15¢ gnd Panetelas 15c 
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A TRIBUTE TO YOUR PERFECT TASTE... 


Life Benefits Show Increase 


During August, Canadians .e- 
ceived more than $35.8 million in 
life insurance and annuity bene- 
fits from the more than 60 Cana- 
dian, U. K., U. S., and Nether- 


of the company since its organ- 
ization some 56 years ago. 

It is understood that this is 
the commencement of regular 
quarterly dividends, but diréc- 
tors have declined to officially 
announce it at the moment, 

Outstanding capitaliza- 
tion consists of $4 million 6% 
preferred shares, $50 par, and 
4,207,550 common shares, $10 
par. Funded debt at Dec. 31, 
1958 totaled some $13.4 million 


You'll reach 97.3% of 
all households in 


LARGEST MARKET 


through the pages 


of the 


‘ 


SPECTATOR . 


*Metro Hamilton boasts the fourth highest per- 
household income in Canada where nearly 
$13,000,000 is spent every year on furniture and 


appliances alone. 


THE HAMILTON SPECTATOR is the only medium 
that completely covers thistucrative market, made 
up of 353,200 people. A compelling reason why 


you should always consider THE HAMILTON 


SPECTATOR an “A” list paper. 


WANT MORE FACTS? 
Wiite fer your HAMILTON MARKET BOOKLET. 


“TORONTO 
_ 388 Yonge St. 
Bee eee... 


lands life insurance companies 
operating in this country. 

These payments brought the 
total paid in the first eight 
months of the year to $326 mil- 
lion, $20 million more than paid 
in the like 1958 period. 

Death benefits rose from $110 
million in 1958 to $123 million se 
far this year, Canadian Life In- 
surance Officers Association re- 
ports. 

Payments of matured endow- 
ments, cash ‘values, disability 
benefits and annuities amounted 
to. $139 million during the first 
eight months of 1958, while 
policyholders received dividends 
of $64 million during the same 
period. 


’ \ Victieeehene! 


ONE OF THE EIGHT SOUTHAM NEWSPAPERS (1 CAWRDS 
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PACKAGIN 


Twenty-five Cents an issue, Fight Dollars a Year 


A FEATURE REPORT 


he big sell in Canadian merchandising means big 

gain for our packaging industry. From new mer- 

chandising ideas comes the demand for better and 
faster packaging techniques. 

Right now, we are spending over $620 million a 
year on packaging, up 6% from last year. Next year, it 
will likely top $660 million, could reach» $670 million. 
Those are costs of finished products.-Added costs of 
filling, sealing, warehousing would probably put the in- 
dustry into the $1,000 million category. 

Behind the thumping 6%-8% yearly gains: The 
steady rise of consumer spending. Search for cost-sav- 
ing through packaging, so that profits will keep pace 
with rising gross sales. 

But the attractive package on the supermarket 
shelf is not the only packaging. The industry designs 
and produces materials to protect the goods on their 
journey to market, striving for stronger, lighter materials. 
A vast complex of research and development, of mar- 
keting tests and analysis, of technical experimentation 
lies behind this ever-changing industry. 

Foods, drugs and toiletries are the big users of 
packaging in the consumer field. But, increasingly, other 
products are coming to retail shelves in prepackaged 
form. That is a trend that will likely grow. This FP 
Feature Report traces the re-ord, looks to future growth 


and development of Canadian packaging. 





Eighth Year 
Exposition Biggest Yet 


The curtain is ready to go 
up Nov. 3 on biggest and 
most diversified display of 
packaging materials, ma- 
chines, services and point-of- 
sale material yet seen in Can- 
ada. 


That’s the promise of 
Packaging Association of 
Canada. 


It will be the 8th Canadian 
National Packaging Exposi- 
tion — a three-day show to 
be held in the Automotive 
Building af Canadian Na- 
tional Exhibition grounds in 
Toronto. 


Demonstrating the latest 
machinery, displaying con- 
tainers of significant design 


That’s the view of Ss. G. 
Gillespie, district supervisor, 
packaging materials, Cana- 
dian Chemical Co. Litd., 
chairman of the 8th Canadian 
National Packaging Exposi- 
tion Committee. 


“Although packaging is, in 
a@ sense, a science so far as 
materials and their over-all 
usage are concerned, it be- 
comes an engineering prob- 
lem and a marketing prob- 
lem when applied to finished 
products. - 


“Every division of an in- 
dustrial enterprise — includ- 
ing manufacturing, finance, 
advertising, selling and qual- 
ity control — must contribute 


CORRUGATED carton design feature makes for easier 
opening. 


and explaining the function 
of newly developed materials, 
the exposition becomes a 
gigantic panorama of prod- 
ucts upon which the packag- 
ing, packing, shipping and 
selling of consumer and in- 
dustrial items depend. 


“Making proper use of the 
varied and improved materi- 
als and machinery now being 
made available by suppliers 
presents a challenge to the 
best scientific management in 
industry today.” 


to the packaging of finished 
merchandise, whether new or 
established products. 

“Only a well-informed top 
management can effectively 
co-ordinate these facets of 
manufacturing to secure the 
desired results, to 


profit.” 


make a 


Mr. Gillespie indicated that 
since its inception the annual 
packaging exposition spon. 
sored by Packaging Associa- 
tion of Canada, has consist- 


ently attracted executives 





DA sceore 


tea, 


from all branches of manu- 
facturing industry. 

As an added attraction, en- 
tries in the annual packaging 
and display competitions will 
again be on display. 

It is anticipated that last 
year’s record number of 376 
entries will be exceeded. 

Highlight of the exposition 
will’ be the annual “golden 
PAC” Banquet on the open- 
ing night. 

Held in the Crystal Ball- 
room of the King Edward 
Sheraton Hotel the banquet 
will honor the man who in 
the preceding year has con- 
tributed the most to the 
packaging field. 

The identity of the recipi- 
ent of the “golden PAC” 
Award is kept secret until 
the presentation. 

Designed to provide a con- 
venient showcase for the lat- 
est in packaging, the exposi- 
tion has become a recognized 
meeting place for both busi- 
ness executives and buyers of 
packaging. 

At a time when efficient 
packaging techniques can 
mean the difference between 
profit and loss in many in- 
dustries, more and more 
Canadian businessmen are 
using the show as a sounding 
board for their own packag- 
ing programs. 

Comparison of existing 
programs with the latest in 
packaging methods helps in- 
dicate whether a company’s 
packages are still competi- 
tive and satisfying to the 
buyer. 

In addition, a large number 
of technical experts are on 
hand for consultation in a 
wide variety of fields’ 

This: offers a further op- 
portunity to the buyer of 
packaging, since at no other 
time of the year is such a 
body of technical advice 
available, 

Growing in complexity, 
packaging is to some extent a 
science as far as materials 
and their overzall usage is 
concerned. 

When applied to finished 
products, engineering and 
marketing problems are en- 
countered which present a 
challenge to the best scien- 


tific management in industry 
today. 

Among the packaging 
trends in evidence at this 
year’s show: 

More emphasis on plastics 
and foil, lighter and stronger 
fibre and corrugated boxes, 
greater use of combinations 
of materials, new and varied 
use of glass containers. 

Visitors to the exposition 
will see an outstanding ex- 
hibit of consumer packages, 
industrial containers and dis- 
play items, all entries in the 
1959 packaging and display 
competition. 

Sponsored by Packaging 
Association of Canada, the 
competitions are open to en- 
tries designed either in Can- 
ada, or in othér countries. 

Packages or displays must, 
however, have been designed 
for use in Canada, and must 
have been produced in Can- 
ada as a production run 
against a customer’s order. 

They will be displayed at 
the Automotive Building, 
CNE grounds, November 3, 
4 and 5, 

Awards will be made at the 
association’s awards dinner 
on December 3. 

Designed to provide a com- 
petitive forum for users of 
packaging, the competitions 
also provide a widely pub- 
licized evaluation of the best 
in Canadian package design 
and production. 

Entries will be judged in 
the following categories: 

Consumer package cate- 
gory: 

Entries are entered accord- 
ing to material, which in- 
cludes corrugated; carton 
board, bleached kraft, food 
board or paper board; fold- 
ing; carton board, paper- 
board, chipboard, set-up; 
flexible paper; flexible film; 
flexible foil; ‘metal contain- 
ers; glass; wood; plastic, 
semirigid; plastic, rigid and 
family groups. 

Items are further classified 
according to product, and will 
include packages for house- 
hold provisions, food; house- 
hold provisions, nonfood, 
such as sporting goods, hard- 
ware, electrical; alcoholic 
beverages; nonalcoholic bev- 
erages; domestics and toile- 
tries; ethical pharmaceuticals 
and patent medicines; smok- 
ers’ supplies; confectionery; 
florists’ supplies; toys and 
games; stationery and office 
supplies; clothing and soft 
goods; jewelry. 

Display category: 

Displays are classified by 
cost per unit, ranging from le 


One continuous operation converts strip of polythene coated paper into Tetra Paks 


Polythene makes it possible: 


anew pyramid’ carton that can 


cut fluid milk packaging costs in half 


Tetra Pak is a new pyramid-shaped carton for 
milk and other liquids. It reduces liquid packaging 
costs because the carton is formed, filled and sealed 
in one continuous operation on one machine. 


In the converting operation a continuous strip 
of printed, polythene-coated paper is formed into 
a tube with a heat-sealed seam. The tube is filled 
with liquid. Sealing jaws, working at right angles 
to one another, heat-seal the tube into a chain of 
liquid-filled tetrahedrons which are then cut into 
individual Tetra Paks. 


Polythene is specified as the Tetra Pak paper- 


12,000 businessmen keep posted on 


developments 


in the plastics field 


by reading “Plastics Sphere’. 
Write for your copy. 


coating because it is heat-sealable, retains its flexi- 
bility at low temperatures, is impermeable to water, 
is odorless and tasteless. Polythene is the least- 
expensive coating available today that combines 
heat sealability and flexibility at low temperatures. 


Polythene is found in many fields-as packaging 
and construction film, flexible pipe, wire and cable 
insulation, housewares and paper coating, It could 
mean improved performance, longer life or added 
sales value for your products. For additional in- 
formation, write: Canadian Industries Limited, 
Plastics Division, P.O. Box 10, Montreal. 


GP Polythene 


Canadian Industries Limited supplies polythene resin for paper coating. 





to 10c per unit to $25 and 
over. 

Industrial container cate- 
gory: 

Classified according to ma- 
terial, industrial containers 
include corrugated or solid 
fibre boxes; wood boxes or 
crates, including combination 
of fibre and wood; metal, 
wood and fibre containers, 
including metal drums, pails, 
cans and fibre drums or 
tubes, wooden barrels or 
drums; bags, sacks, bales or 
bundles, including paper, 
plastic, jute, cotton, fibre or 
combination; palletized and 
unitized loads, family groups 
and co-ordination of design. 

Entries are also classified 


according to product, and will 
Onvenrcnreinnebiiihithnme-ciegeliteantonls 
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wa, 5-2191 

105 davenport rd. 
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art associates 'imited 
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packaging division 


Our plan... to assist clients to 
product marketing leadership 
through controlled design and 


Canadian representative for color research institute 


controlled design research programs. 


Flexible Film for Fresh Fillets 


Fresh ocean fish fillets from 
Halifax are now appearing in 
stores in Toronto and as far 
west as Winnipeg, They are 
in flexible film containers, 
and this is the first time fresh 
fish has been marketed in 
this way and over such dis- 


include fresh fruits and vege- 
tables; meat, poultry, and 
daily products; other food 
products; china, porcelain, 
clay products; all - metal 
products; appliances, house- 
hold and office. 

Other classifications in- 
clude containers, export bags, 
and domestic bags. 


tances from the sea. 


Supermarkets in central 
Canada now are selling fresh 
fish for the first time, as a 
result of this packaging 
method. There’s no odor, and 
the fish will keep up to ten 
days, under refrigeration. 

Packed by two divisions of 
National Sea Products Ltd. 
in Nova Scotia, the haddock, 
cod and sole fillets are 
vacuum-packed then shipped 
in ice. 

Care is taken to pack only 
the “last day catch” brought 
in by the trawlers, to assure 
consumers fish in the best 
condition. 


ee 


Why 


Packing under the very 
high vacuum of 28% to 29 in. 
— enough to make most tin 
cans collapse — almost en- 
tirely eliminates the possi- 
bility of oxidation, rancidity 
and mold. The package col- 
lapses tight to the fillet, but 
this is considered desirable. 

To provide the very high 
impermeability necessary for 
this process, a laminated 
polyethylene and cellulose 
film is used. 

This provides an effective 
gas and moisture barrier. 
Under side of the cellulose is 
printed, in reverse, before 
lamination. 


the paper 


people 


Weal 


two hats 


Food packaging today should protect and sell... 
KVP does both so well ! 


Packages are salesmen. They sell customers your salesmen never see and they 
do their selling where it really counts — right at the point of sale. 


For example,.a KVP wrap can make bread look — and feel — softer and 
fresher. It can give frozen vegetables a farm-crisp appeal. It can make fresh 
meats appear redder, juicier, more appetizing. 


This is why the KVP paper people always wear two hats — one as food protection 
experts, the other as food sales consultants. If you package any food product, 


it may be worth your while to have us wear both hats for you, 


Other hais: We're not only packagers of food products, we 
package almost anything . . . economically, too. If you have an 


unusual need or problem, why not ask KVP, the paper people. 


THE KVP COMPANY LIMITED, TORONTO, ESPANOLA, ONTARIO and APPLEFORD 
PAPER PRODUCTS LIMITED, HAMILTON, ONT. MONTREAL, QUE., VANCOUVER 8.C. 


¥ 





Output May Top $620 Million 


Packaging markets expand with population growth . . . 


By SIDNEY ROXAN 
Editor, Canadian Packaging 

The packaging industry is 
growing with a momentum 
that carries it forward almost 
regardless of general business 
conditions. 

This year, output is ex- 
pected to top, $620 million, a 
6% increase over 1958 and 
little less than last year’s 8% 
jump over 1957. 

With current packaging 
sales up more than $100 mil- 
lion in three years, the in- 
dustry is confident it wil] hit 
at least $660 million in 1960, 
and probably $670 million. 

There’s a three-fold secret 

to the packaging industry’s 
success: 
@ Today, almost everything 
is packaged — from cake mix 
to ballistic missile compo- 
nents. 

With an interest in every 

facet of business prosperity 
(with the possible exception 
of basic raw materials), 
packaging gains on the sales 
swings at least as much as 
it loses on the recession 
roundabouts. 
@ A mercurial industry, it’s 
constantly developing new 
‘applications and new tech- 
niques. 

With convenience as, its 
watchword, it adds, year by 
year, more and more impor- 
tance to the package in rela- 
tion to the product. In many 
cases, the package is becom- 
ing an integral part of the 
product. 

As a conSequence, pack- 

aging is perceptibly increas- 
ing its share of the ultimate 
sales dollar, especially in the 
consumer goods area. 
@ It enjoys an ever-expand- 
ing market, for many of its 
sales are directly linked with 
population. 

Everyone must eat and the 
more mouths there are to 
feed, the more packages will 
be sold. The same applies to 
clothing, furniture, other 
products. 

Canada currently spends 
approximately $35 per capita 
on packaging each year. 
While not all of that is direct- 
ly attributable to the ulti- 
mate consumer, it.does mean 
that every increase of 50,000 


a, 
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PACKAGING 


in population must add at 
least $1 million to packaging 
sales each year. 

In the first eight months of 
1959 the population increase 
was 266,000. 

Another aspect to give 
packaging sales managers 
joy: Canada has plenty of 
per capita consumption po- 
tential. Its figure of $35 is 
a long way behind the U. S. 
mark of $63. 

Packaging’s greater mer- 
chandising role is also help- 
ing insulaté it against the 
effects of business recessions. 
When consumer sales resist- 
ance stiffens manufacturers 
look more and more toward 
packaging to help them open 
the housewife’s purse. 

Growth of the packaging 
industry is far from uniform. 
While a few areas report de- 
clining sales figurés, others 
are booming beyond all.the 
expectations of a few years 
ago. 

Two brightest stars in the 
packaging firmament are 
polyethylene and aluminum 
foil, with regenerated cel- 
lulose film also well in the 
running. 

Consumption of polyethy- 
lene film has almost trebled 
in three years (frum 6.8 mil- 
lion Ib. in 1956 to an estimat- 
ed 16 million lb. this year) 
and is expected to hit 20 mil- 
lion lb. in 1960. 

The polyethylene market is 
liable to burst wide open 
next year as new plants come 
“on stream” to put it well 
into an over-capacity situa- 
tion, 

Dow Chemical of Canada 
Ltd. recently began commer- 
cial production in its new 
high density polyethylene 
plant at Sarnia. 

Du Pont of Canada Ltd. 
plans placing its new poly- 
ethylene plant “on stream” 
early next year. 

Last month Visking Co., 
division of Union Carbide 
Canada Ltd., announced 
plans to boost its polyethylene 
film output by 50% with a 
new plant at Cowansville, 
Que. 

The situation is made even 
more complicated by C-I-L’s 
decision to bring in from U. S, 


Vd 


polypropolene, a thermoplas- 
tic film expected to give 
polyethylene a tough fight in 
the next few years on both 
price and performance. 

To counter this prospective 
glut of polyethylene film, the 
major manufacturing compa- 
nies are aggressively seeking 
new markets. 

The one they are trying 
hardest to capture is the 
breadwrap market. Until a 
few years ago, waxed paper 
had a virtual monopoly of 
the bread wrap field. 

Then regenerated cellulose 
moved in, selling bakers on 
the merchandising value of 
a transparent wrap which 
would show the housewife 
the product on the supermar- 
ket shelves. 

While it has been success- 
ful in capturing a large seg- 
ment of the specialty bread 
packaging field, cellulose has 
been unable to break down 
the economic advantages of 
waxed paper in the basic 
bread lines. 

Now polyethylene is be- 
coming a serious contender 
with both visibility and low 
cost on its side. 

Until a few months ago, it 
couldn’t even look at the 
bread packaging market be- 
cause there were no high- 
speed packaging machines 
available that could handle 
polyethylene 

Its lack of rigidity and its 
high slip characteristics made 
it a packaging engineer’s 
nightmare for many appli- 
cations. 
least 


Now, there are at 


_ three machines on the market 


capable of reasonably high 
speeds in wrapping bread in 
polyethylene and Canadian 
bakeries are seriously inves- 
tigating them, with several 
already installed for evalua- 
tion purposes. 

High density polyethylene, 
a new version with special 
linear molecular structure, is 
also forecast to open vast 
new markets for this thermou- 
plastic. 

It has some important ad- 
vantages over low density 
polyethylene — its melting 
point is higher than the boil- 
ing point of water, which 
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means it can be used for 
sterilization and boil-in-bag 
applications. 

It can be torn easily, thus 
solving polyethylene’s pack- 
age opening problem. 

It has greater resistance to 
grease and moisture and has 
greater tensile and impact 
strength and flavor-retention 
qualities. 

And it has better sparkle 
and clarity. 

It is already moving into 
one new market. 

The first washing-up de- 
tergent bottle made of high 
density polyethylene, Gay, 
has just gone onto the mar- 
ket, although Lever Bros. has 
been market-testing this type 


of bottle for some time. 


Many people expect high 
density polyethylene will 
have taken a large segment 
of this market away from 
cans by the end of 1960. 

While high density poly- 
ethylene still costs more than 
low density, the price margin 
is expected to narrow. consid- 
erably as large-volume prod- 
uct brings down the former’s 
cost. Within two years the 
price of the two thermoplas- 
tics will be almost compar- 
able. 

Another new outlet for 
polyethylene is being created 
by a U. K. process to be used 
under licence in Canada by 
Du Pont: 

Creation of a thermoplastic 
netting by a continuous ex- 
trusion process. 

Any type of thermoplastic 
can be used, but Du Pont is 
expected to concentrate on 
polyethylene in the early 
stages. 

The size of the filament and 
width of the mesh can be al- 
most infinitely varied. Three 
designs of mesh are available. 
It can be produced in almost 
any color or tone. 


Trademarked Netlon in 
U. K., the new material ‘is 
still unnamed in Canada and 
the U. S. by Du Pont. 


It’s so new that all its po- 
tential applications haven't 
yet been investigated. 

In packaging it could be 
used: 

As a decorative bottle over- 
‘wrap; for packaging produce 
such as apples, lemons, or- 
‘anges, grapefruit and melons; 
for toy and novelty packages; 
for multiple and special deal 
packs; being heat-sealable to 
board, as a pilferproof carton 
window or where special 
ventilation is required such 
as individual cartons for live 
day-old chicks. 

It should also have many 
uses in non-packaging appli- 
cations: including interior 
decoration, fishing nets, ten- 
nis and badminton nets, play- 
pens, fencing. 

Du Pont has set the intro- 
ductory price at $1.65 lb, but 
yield varies widely according 
to filament and mesh size. 
Finer nets will yield up to 
20,000 sq. in. per Ib. while 
some of the rigid fence-like 
netting goes as low as 1,500 
sq. in. per Ib. 

Real dark horse in thermo- 
plastics is polypropolene. 

Made from propane by- 
products of natural gas, the 
cheapness of its raw material 
source is expected to give 
polypropolene an eventual 
price advantage on even low 
density polyethylene and it 
is claimed to possess advan- 
tages over both high and low 
density types. But all this 
won’t come about for at least 
a couple of years. 

Meanwhile, aluminum foil 
is carving out a profitable 
niche for itself. One foil con- 
verting company alone is al- 
most certain to hit a sales 
figure of $5 million this year. 

Foil has captured a big and 
ever-growing share of the 
label market, especially for 
beer and soft drinks. 

It’s being used on almost 
every milk powder carton as 
a glittering overwrap. 

More and more potato chips 
are being packaged in it. It 
has driven a large wedge into 
the milk bottle closure mar- 
ket and is looking with con- 
fidence at a new and expand- 
ing trend to dress up bottles 
with foil capsules. 

The latter, previously con- 
fined to wine and liquor bot- 
tles, are now being used on 
at least one brand of soft 
drink-and are being seriously 
considered for sauce and 
other food bottles. 

A new process, just coming 
into commercial application, 
may result in the housewife 
seeing more aluminum in 


packaging but it won't make 
the manufacturers of alum- 
inum any too happy. 

Using a specially designed 
vacuum chamber, a new 
process has been created for 
the continuous metallizing of 
paper, glassine,\ films and 
other substrates with a layer 
of aluminum four millionths 
of an inch thick. 

While the aluminum adds 
little or nothing to the pro- 
tective qualities of the subs- 
trate, the resulting material 
has high decorative value. 

Cheaper than aluminum 
foil, it also overcomes some 
of foil’s disadvantages: 

@ The metallized product 
doesn’t have the creasing and 
cracking propensity of foil. 
@ When used for beer bottle 
labels, metallized paper can 
be removed easily from re- 
turned bottles whereas foil 
labels have to be soaked 24 
to 48 hr. before the adhesive 
is sufficiently broken down 
for the label to be removed. 

Another bright star in the 
foil firmament: Ultrasonic 
welding of aluminum. 

Very recently developed, 
this process of welding alum- 
inum by ultra-high frequency 
sound waves can be applied 
to the sealing of aluminum 
foil packages. 

Previously foil could not 
be sealed to itself because its 
great tendency to oxidization 
set up a barrier against heat- 
sealing, 

This non-heat method 
could have importance where 
there is any tendency for heat 
used in sealing a package to 
have harmful effects on the 
contents. 

Aluminum may take a 
greater share of the packag- 
ing market through other 
approaches. 

The major primary pro- 
ducers are working intensely 
on means of breaking into the 
lucrative canning market. 
They’ve not had too much 
success to date (their weight 
advantage has been more 
than offset by the cost factor 
and the relative softness of 
their metal) but there are 
signs a major break-through 
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Industry’s Troubles 


The packaging industry’s heart had double cause 
to flutter rapidly in recent months, 

Biggest shock to its nervous system was the new 
set of labeling regulations proposed by the Food and 
Drug Directorate of the Department of Nationa] Health 


and Welfare, 


Original proposals that declaration of net contents 
shall be in type at least half the size of the largest type 
on the package, and that the common name of the 
product shall be on the main panel and all in identical 
type, have since been modified, 

Dr, C, A. Morrell, F&DD director, has put his final 
proposals to the minister and these should be announc- 
ed within the next few days. They are not expected to 
be as drastic as first proposed. 

General view is they will demand that declaration 
of net contents and common name be in type as large 
as any other on the package except the brand name. 

A large range of products may also be exempted 
from the regulations when finally formulated, 

One aspect of the proposals not appreciated by 
many Canadian manufacturers: 

They will help strengthen the F&DD’s hand in re- 
stricting imports of improperly labeled foods and may 
thus help the home market, especially in the gourmet 
and other restricted-demand foods where special Cana- 
dian labels would be uneconomic for the foreign man- 


ufacturer. 


The other event that speeded-up heartbeats was 
the unhappy series of deaths of small children caused 
by improper use of thin-gauged polyethylene dry- 


cleaning garment bags. 


While much of the frenzy was imported from the 
U.S. (there were three fatalities in Canada) the film 
section of the industry, through the Society of Plastic 
Industries Canada Inc., set up a committee and raised 
funds for an education program to prevent future mis- 
use of the bags for purposes such as crib mattress 


covers. 


Research is also being conducted to develop a film 
with less clinging properties, and perforated in such a 
way as to make suffocation impossible. 

This may be achieved by giving the film a ridged 
surface so that, even when doubled up (as is generally 
the case with the bags), it will allow air to pass freely 


through the perforations. 


is not far away. 

It is expected to come with 
the successful production of 
an aluminum alloy, possibly 
containing magnesium, that 
will cut cost and gauge of 
plate required. First major 
objective: The oil can market. 

You’ve probably read re- 
cently of “canned clothes” 


but there is a new packag- 
ing process, producing a car- 
ton “can” that is really worth 
keeping an eye on. 

Swiss adaptation of the 
Hermetet package, a sift- 
proof carton with special top 
and bottom flap-sealing fea- 
tures, the Hermivac is a 
vacuum pack carton with 


a new magazine 
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many of the advantages of 
the can. 


While not providing a true 
vacuum (the extracted air is 
partially replaced with nitro- 
gen or some other inert gas) 
it has almost all the protec- 
tive qualities of the can and 
is especially suitable for 
powdered products such as 
ground coffee, milk powder, 
instant potato powder or 
flakes and other products 
where vacuum and a high 
degree of protection from 
moisture are required. 

Upcoming food processing 
techniques, such as vacuum- 
dehydration and dehydro- 
freezing, may have a pro- 
found effect upon packaging. 

The federal Defence Re- 
search Medical Laboratories 
are working both on these 
new space-saving methods of 
preserving food and the 
packaging problems they'll 
create. 

For example, instant apple- 
sauce dehydrated by the new 
process, will save 84% in 
shipping weight over canned 
applesauce and it reconsti- 
tutes immediately by the ad- 
dition of cold water. 


But its flexible package 
will have to possess a higher 
degree of protection from 
moisture and water vapor 
than most films on the mar- 
ket today. 

The same applies to de- 
hydre-frozen potatoes, 
vacuum - dehydrated fruit 
cocktail, dehydro-frozen 
vegetables and a host of other 
new convenience products. 

It’s probable that no single 
film will provide the answer. 
Instead, laminates, probably 
including foil or polyethylene, 
may have to be devised. 

The new process, still in its 
infancy, of using extruded 
polyethylene as‘ the bonding 
agent, in place of an adhesive, 
in conjunction with two other 
materials, may give the best 
type of package for these 
hydroscopic foods. 


Never static, the packaging 
industry, while still trying to 
solve today’s problems, must 
also keep an eye upon what 
faces it tomorrow. 


packed with ideas for a 


a new mode of living 


IDEAS for people— to help them enjoy a 
richer, more satisfying way of life. 


IDEAS that sell—because CANADIAN 
HOMES’ readers act on ideas-they do 
things, they try things, they buy things. 
CANADIAN HOMES puts your sales 
message smack in the middle of activity 
planning, presenting it forcefully, 
convincingly and authoritatively at the 
right time and in the right place. 


IDEAS are a “must” ingredient in every 
issue of CANADIAN HOMES. 
Thousands of ideas like the ones shown 
here will be packed into upcoming 
issues of CANADIAN HOMES. They’ll 
be strikingly illustrated and clearly 
described. You'll see the ideas not only 
for what they are, but also for what 
they do, and how they really work 


for people. 


your advertising too, sells IDEAS—new 
ways in which people can get more 
comfort, convenience and enjoyment 
out of life with advertised products and 
services. Your advertising satisfies a 
need for more information, It shows 
readers the things they want to know 
more about, that they can buy in 
Canada. When both advertising and 
editorial work together, your sales 
message hits home with the added 
impact that means more sales for you. 


Be sure your product or service gains 
the new prestige, quality and sales 
appeal provided by CANADIAN 
HOMES. Plan now to be in the very first 


issue, February 1960. 


Your advertising agency will be happy 
to tell you more about this exciting 
new magazine- CANADIAN HOMES 
... edited for leaders in living. 


A MACLEAN-HUNTER PUBLICATION e 481 UNIVERSITY AVENUE, TORONTO 2, CANADA 


IDEA: An Ontario family who entertain a lot, 
summer and winter, has made life easier with 
@ bar and grill on wheels. The unit includes a 
small refrigerator, storage for glasses, and an elece 
tric grill. It can be wheeled into family room or 
onto the patio and then plugged in... and saves 


a thousand steps per party. 


IDEA: A Quebec family found a new use for the 
popular pass-through. Through theirs they can 
serve food from the kitchen onto a sun-deck... 
modern version of the old-fashioned verandah. 
This pass-through not only saves steps, it adds 
convenient new living area to the house. 


IDEA: A Winnipeg family found a beautifully 
wooded river lot which dropped off sharply from 
the road. So they built a contemporary two-storey 
house with’ the living area on the top floor—at 
street level. A foot bridge leads to the main en- 
trance, and the ground-level recreation room opens 


directly onto the garden. 


IDEA: Another Prairie family more than doubled 
their living area by erecting a handsome high 
fence and pushing it almost to the lot line on all 
sides. Built-in planters line the fence with flowers. 


edited for leaders in living 
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New Designs 


Need for Teamwork 


Need new packaging? 
It could revitalize your 


It could fall flat on its face. 

Results — according to 
leaders in Canadian packag- 
ing design —- depend on close 
teamwork between the pro- 
ducer of the product, the de- 
signers, and the people who 
produce the package. 

Today, as never before, 
Canadians making any kind 
of product can expect profit- 
making results from Cana- 
dian designers specializing in 
packaging. 

ese results could in- 
elude: 
@ Retrieving a product 
whose market has been fall- 
ing. 
@ Helping to build a market 
for a new product, 
@ Helping to increase sales 
of a product that is now 
doing well. 

How, then, does a producer 
~~ especially one with a small 
or medium-sized operation — 
launch a new packaging pro- 

am? 

First. of all, say the men 
who are deep in Canadian 
packaging design, forget any 
idea that packaging is a 
sugar-coated pill that will 
painlessly cure anything that 
happens to be wrong with 
sales. 

Your package is a vital 
communication factor, It 
reaches out to the consumer. 
It persuades him to buy — 
once, 

The product must measure 
up to the buyer’s expecta- 
tions, or the package will not 
lure him a secorid time. 

Product analysis is there- 
fore the first step in a new 


Automation? 


MODERN package design for beverages combines style 
and safety in shipping. 


packaging program. Do some 
real analysis into competing 
products. 

Why are they selling well? 
Is it because the product is 
superior or is it due to better 
advertising or a superior sales 
force, or-some other factor. 

What, if anything, should 
be done to make your prod- 
uct competitive? 

Facts — lots of them — 
will help your designer great- 
ly. What is the history of 
your product? How have 
competing products evolved 
over the years? What is the 
relationship of your product 
to competition — which is 
first in sales, and why? 

What is the current mer- 
chandising program, and 
what changes are contem- 
plated in it? Any change in 
packaging can be an impor- 
tant factor in the whole drive 
for sales. 

Have you thought about 


what you want the package 
to do for you? Certainly it 
should protect the merchan- 
dise, getting it to the con- 
sumer in good condition. It 
should carry a sales message, 

And don’t forget that con- 
sumers today like merchan- 
dise that is convenient for 
use. If opening the package 
destroys its usefulness, mak- 
ing it necessary to go through 
a messy job of transferring 
the contents, or if it is awk- 
ward to use the merchandise 
out of the original container, 
it may build ill-will and keep 
buyers away. 

Ideally, packages for many 
products should be conveni- 
ent for use right through the 
normal life of the contents. 

If this is a new product, 
outline for the designer the 
area of outlet-—who probably 
will sell it; and the type of 
consumer — who probably 
will use it. 


YOU NAME IT... WE’LL TAPE IT! 


Rao. 


The trend in industrial production is toward automation ...and tape 
application is no exception. There are more than 75 different types of 
manual, semi-automatic, and automatic dispensers for “‘Scotcn” Brand 
Tapes. These basic types lend themselves to an infinite variety of adapta- 
tions. Chances are, wherever you use (or could use) tapes, we can provide a 
dispenser that will enable you to enjoy cost-saving, production-speeding 


benefits. 


ce eee ~ 


: Visit our display of dispensers at the 

: CANADIAN NATIONAL PACKAGING EXPOSITION 
$ November 3, 4, 5 

: Booth Nes. E-30 E-32 D-31 

S AUTOMOTIVE BUILDING CHE 
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REG. TRADEMARK 


SCOTCH 


BRAND 


MINNESOTA JUIINING AND JV[ANUFACTURING OF CANADA LIMITED 


LONDON - CANADA 


Sales Offices: Helifex * Montreal « Teronte + Winnipeg + Calgary » Vancouver 
Bowden! Sclexmem Soin! Jonn + Quebec City * Oftewe » Komilton + London + Sudbery » Regine « Saskatoon + Edmonton 
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Even a new product is 
usually allied to other items 
you make. 

Should the package bear a 
resemblance to the “family 
design” of your firm’s other 
containers? 

Or could the new package 
be the head of the arrow, 
bringing in a new concept 
that could step up the quality 
of your entire merchandising 
effort? 

Armed with answers to all 
these questions, you'll be 
welcomed by any packaging 
designer in Canada. He’ll 
quickly arrange a meeting 
between his men and your 
key personnel. He’ll take 
away all the information you 
can give him. 

Then you may not hear 
from him for a bit. His men 
will be doing a preliminary 
design analysis, They may go 
into the market place on their 
own, taking a hard look at 
your product and how its 
merchandising stacks up 
against competition. 

Or, if it’s a new product, 
they’ll be looking at all the 
similar items they can find. 

They will note particularly 
how the goods are displayed, 
lighted and merchandised. 
They'll take photographs 
which will be a constant 
reference as they go to work. 

In conferences, designers 
will then kick around various 
ideas. When they agree on a 
general approach to your 
problem, they’ll retire to 
their studios where each 
will put on paper his idea 
of the solution. 

And it isn’t just a matter 
of pretty pictures in color, 
and smart wording. Designers 
must consider the kind of 
material to be used — metal, 
paperboard, corrugated 
paper, foil, cellulose, glass, 
and others. 

Titey also must consider 
the equipment you have 
available, and whether your 
packaging department needs 
modernizing, if there is a 
budget available to make it 
possible. 

At about this point they’ll 
submit a proposal to you. 
This will show what they 
suggest in the way of a pro- 
gram, what they hope to 
achieve by it, what it will 
cost and how long it will take 
to get the program into op- 
eration. 

If your present machinery 
can be used, you might ex- 
pect to see your product in 
new packages in six months. 

Modernization of the de- 
partment might mean a time 
lapse of two years before the 
new design is on the retail- 
ers’ shelves. 

If it’s necessary to cushion 
the shock to the budget, most 
packaging programs can be 
introduced in easy stages, 
over a period of several 
months. 

The cost could be a lot less 
than you think. 


Canadian 
Designs 
For Canada 


Do you have to go across 
the line to get. top - notch 
package design, or is your 
money well risked in Canada? 

Up to five years ago, pack- 
age designing in Canada was 
largely a product of men who 
also did many other types of 
work, 

But it has rapidly become a 
specialized field. 

That does not mean a nar- 
row field — for package de- 
signers today are sometimes 
called upon to do a complete 
job for a client. That could 
include not only consumer 
packaging, but also shipping 
containers, trade marks, even 
the paint job on the trucks. 

But even though it’s a rela- 
tively new specialization in 
Canada, the Canadian de- 
signers feel that they have a 
distinct edge on U. S. 
competition. 

They are Canadians. They 
have grown up with the 
Canadian market. They feel 
that they are closer to, and 
can understand better, Cana- 
dian feelings and buying 
motivations. 

And, they say, they have 
an intimate knowledge of the 
market place in Canada—the 
brands that are on the mar- 
ket, those that Canadians 
préfer. 

The Americans, of course, 
have longer experience. They 
are good showmen and good 
salesmen. Also, by far the 
greatest part of their time is 
concerned with U. S. market- 
ing problems. Answers to 
their problems may, of course, 
apply to Canadian problems 
too. 


But, say the Canadians, 


that bet isn’t necessarily a 
sure thing. 
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Consider your next 
pound of coffee 


.«. can of peaches, box of biscuits, bottle 
of beverage or bag of flour. One thing is 
common to all of these—paper. Most likely 
Provincial Paper. Why? Because Provincial 
realizes the need for consistency in 

food packaging quality, a matter 

of extreme importance for impact 

sales in modern shopping markets, 

This is one of the reasons why 

the qualities and characteristics of 
Provincial label grades are rigidly 
controlled... another Provincial 

service feature to Canada’s 


printing industry, 


Label papers 

Gift wrap 

Shirt and stocking wraps 

Seed bags 

Tickets, tags and labels for dry goods 
Box wraps 

Gummed labels 

Laminating paper for foil label backing 
Chocolate bar wrappers 


Coffee, food bags etc. 


PROVINCIAL PAPER, LIMITED 


TORONTO +« MONTREAL + WINNIPEG 


Provincial Paper comes into your life every day 


POMMUNICATIONS TEAM 


Whether your business and its communications prob- 
lems are large or small, count on Canada’s pioneer 
communications team for the assistance you need. 
Canadian Pacific and Canadian National offer the most 
comprehensive telecommunications service in Canada 
... Tight across Canada... serving every type of in- 
dustry, with every form of instant, written communi- 
cations. Call your nearest CN-CP Communicati 

Office for expert, specialized information and service. 


TELETYPE DATA PROCESSING TELEX FACSIMILE TELEGRAMS 


TELETYPE AND TELEX 
DEMONSTRATIONS AT 
BOOTH H-6 
PACKAGING EXPOSITION 


CANADIAN 
PACIFIC 
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Tetra Pak 


Desi 


gned 
For Liquid 


A Swedish - developed 
packaging unit is making a 
bid for the big milk and other 
liquid distribution market in 
Canada. 

It’s called Tetra Pak — a 
pyramid - shaped container 


They Head 1959 Exposition 
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Ss, C, TORNO 
President 
Packaging Association of 
Canada 


L, G, JAMISON 
General Manager 
Packaging Association of 
Canada 


‘Chairman 
Canadian National Packaging 
Exposition 
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Here are 1959 Exhibitors 
At National Package Show 


A-B-C Packaging Machine 
Corp., Toronto 18; booth 
E-11. 

Acme Steel Co. of Canada 
Ltd., Toronto 13; booths D-5, 
7. 


Alliance Paper Mills Ltd., 
Toronto 19; booths A-21, 
B-22, 

Aluminum Co. of Canada 
Ltd., Montreal; booths D-27, 
28, 29. 

Aluminum Goods Ltd., Clo- 
sure Div., Toronto 3; booth 
A-19. 

American Can Co, of Can- 
ada Ltd., Hamilton; booths 
A-4, 6, 8. 

Ampak ‘ Lid., 
Pierre, Montreal; 
G-16, 18. 

Appleford Paper Products 
Ltd., Hamilton; booths D-13, 
15. 

Armstrong Cork Canada 
Ltd., Montreal; booth J-3. 

The Ault & Wiborg Co. of 
Canada Ltd., Toronto, booth 
F-32. 

Avery Adhesive 
Corp. (Canada) Ltd., 
dale; booths C-34, 36. 

W. & T. Avery (Canada) 
Ltd., Toronto 18; booths 
G-12, F-11. 

Associated Advertis- 
ing, Weston; booth C-9. 

Bata , Div. of 
Bata Shoe Co. of Canada Ltd., 
Batawa; booths B-13, 15. 

Bathurst Containers Lim- 
ited, Montreal; booths G-7, 9, 
11, 13, 15, 17. 

Berkel Products Co. Ltd., 
Toronto 9; booth B-6. 

Better Packages of Canada 
Ltd., Toronto; booths D-40, 
42. 

Bradshaw's Ltd., Toronto 
9; booths E-13, 15, 


Ville St. 
booths 


Label 
Rex- 


HNN NNO NNOOOONE 
Sy r | 


0000 


i] 


A. &C. Boehmer Ltd. 


SPACE 
SAVES 
MONEY 

with this ingenious 
"“Ralmasler 


INSTALLATION 


This well-known Kitchener box- 
making firm wanted the convenience 
and of a floorte-fioor con- 


he 
tee os way up (or down); 
(B) external a shaft enclosing 
the conveyor; (C) 3rd floor gravity 
conveyor with boxes coming around 
curve from shaft. There is a similar 
installation at the 2nd fleor. Result: 
Relmaster lshouw 


vyeaving 


ess r-and-mone 
convenience with NO sacrifice of floor 


M you heave a materials handling 
problem, Relmaster 


engineers con 
hoes fag eta Why not 
enquire? No obligation, of course. 


™ WRITE FOR 


FREE 


(ILLUSTRATED 
CATALOGUE 
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STRATFORD MACHINE 
=} & TOOL CO. LIMITED 


STRATFORD and TORONTO, Ont. 
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_W. H. Brady Co. of Canada 


Ltd., Brampton; booth A-33.. 


Brantford Molded Plastics 
Ltd., Brantford; booths D-11, 
E-12. 

Jan Burka & Associates, 
Toronto; booths B-18, 20. 

The Burnet Company for 
Industrial North Company, 
Montreal; booth C-12. 

Canada Foils Ltd., Toronto 
16; booths B-29, 31. 

Canada Paper Company, 
Montreal 2; booths F-27, 29. 

The Canada Printing Ink 
Co. Ltd., Toronto 14; booth 
C-13. 

Canadian Chemical Co. Ltd. 
Montreal; booth A-13, 

Canadian Cooperage Asso- 
ciation, ‘Waterloo, Ont.; 
booths C-33, D-34. 

Canadian Fairbanks-Morse 
Company Limited, Toronto; 
booth A-29. 

Canadian National Tele- 
graphs - Canadian Pacific 
Communications, Toronto, 
booth H-6. 


E, W. Scale Co, Ltd., To- 
ronto 18; booth B-25. 

Fife Mfg. Co., Oklahoma 
City 18, Okla, U.S.A.; booth 
A-2, 

Foldec Industries Ltd., 
Scarborough, Ont.; booth 
H-7. 

Food in Canada, Toronto, 
Ont.; booth F-41, 

K. S. Fraser Co, Ltd., To- 
ronto; booths E-40, 42. 

General Printing Ink Corp. 
of Canada Ltd., Toronto; 
booths B-19, 21. 

General Shipping Equip- 
ment Ltd., Toronto 15; booth 
B-27, 

Gerrard Co, Ltd., Hamil- 
ton, Ont.; booths F-28, 30. 

R._S. Gold Co., Toronto 4; 
booths C-20, 22, 

The Goodyear Tire & Rub- 
ber Co. of Canada Ltd., New 
Toronto; booths B-33, 35. 

Gorrie Advertising Ltd., 
Toronto; booth G-35. 


Here’s your check list of exhibitors at the 8th an- 
nual Canadian National Packaging Exposition. 

The three-day show opens Nov. 3 in the Auto- 
motive Building of Canadian National Exhibition 


grounds in Toronto. 


Exhibitors are listed in alphabetical order along 
with sections and numbers of booths they will occupy. 


Canadian Packaging, To- 
ronto; booth A-23. 


Canadian Steel Strapping 
Co. Ltd., Toronto 9; booths 
F-6, 8, 10, 12. 

Canadian Technical Tape 
Ltd., Montreal 9; booths F-33, 
35. 


Canners Machinery Ltd., 
Simcoe, Ont.; booth A-15. 

Chisholm Sales & Engi- 
neering Co,, Niagara Falls; 
booths F40, 42, E-39, 41. 

Cleveland Container Can- 
ada Ltd., Prescott, Ont.; 
booth A-17. 


Cochrane Foilwares Litd., 
Rexdale, Ont.; booth H-8. 


* Collett-Sproule Boxes Ltd., 
Scarborough, Ont.; booths 
B-39, C-40, 42. 

Commercial Marking Sys- 
tems -Ltd., Toronto; booth 
B-16, 

Consolidated Bottle Co. 
Ltd., Toronto 9; booth G«1. 

Consumers Glass Co. Ltd., 
Toronto 18; bgoths E-27, 29. 

Continental Can Co. of 
Canada Ltd., Toronto; booths 
A-18, 20, 22, 24, 26, 28, 30, 32. 

Continental Paper Products 
Ltd., Montreal; booths E-17, 
19, 21, F-18, 20, 22. 

Continental Paper Prod- 
ucts, Bagpak Division, To- 
ronto, booths E-17, 19, 21, 
F-18, 20, 22. 

Creative Display Advertis- 
ing Ltd., Don Mills, Ont.; 
booth J-5. 

Crown Cork & Seal Co. 
Ltd., Toronto; booth B-34. 

Cushioning Products Ltd., 
Toronto 3; booth E-10., 

John Dale (Canada) Ltd., 
Toronto 13; booth D-37. 

Dennison Mfg. Co. of Can- 
ada Ltd, Drummondville, 
Que.; booth C-5. 

Derby Sealer Sales of Can- 
ada, Toronto 15; booth D-25. 

Dominion Containers Ltd., 
Montreal; booths B-23, C-24, 

Dominion Glass Co, Ltd., 
Montreal; booths B-37, C-38. 

Dominion Paper Box Co. 
Ltd., Toronto 18; booths C-16, 
18. 

Dow Chemical of Canada 
Ltd., Sarnia, Ont.; booths C-6, 
8, B-5, 7. 

Du Pont of Canada Ltd., 
Montreal; booths F-19, 21, 
G-20, 22. 

Dural Products Ltd., Dor- 
val Station, Que.; booth C-39. 

Ekeo Products Co. (Can- 
ada) Ltd., Toronto 13; booth 
D-26, 


W. R. Grace & Co. of Can- 
ada Ltd.. CRYOVAC Div., 
Port Credit, Ont.; booths 
D-30, 32. 

Griffin-Rutgers Inc., New 
York, N.Y., U.S.A.; booth 
A-31. 

Griswold Engineering Ltd., 
Montreal; booths A-35, 37, 
B-36, 38. 

Hendershot Paper Products 
Ltd., Burlington, Ont.; booths 
A-14, 16. 

Herman & Leal Ltd., Mont- 
real; booth G-5. 

Hinde & Dauch Paper Co. 
of Can. Ltd., Toronto 3; 
booths G-19, 21, 23, 25, 27. 

Husky Mfg. & Tool Works 
(Ont.) Ltd., Toronto 19; 
booths H-3, 4, 5. 

Hygrade Containers Ltd., 
Montreal; booths E-17, 19, 21, 
F-18, F-20, 22. 

Imco Container (Canada) 
Ltd., Toronto; booth G-38. 

Industrial Adhesives Ltd., 
Toronto 19; booths E-34, 
D-33. 

Industrial Steel & Fibre 
Ltd., Montreal; booth E-31. 

Jagenberg of Canada Ltd., 
Toronto; booths A-11, B-12. 

The Jonergin Co, Inc., Ver- 
dun, Montreal; booths C-27, 
29. 

H. G. Kalish Co., Montreal 
26; booths E-33, 35, 37. 

The Kendall Co. (Canada) 
Ltd., Toronto; booths G-28, 
30 


A. Kimball Co. (Canada) 
Ltd., Toronto 18; booth C-31, 
Kimberly . Clark Corp., 


Neenah, Wisc., U.S.A.; booths’ 


F-13, 15. 

Kleen-Stik Products Ltd., 
Weston, Ont.; booth A-9. 

Kraft Board & Paper Sales, 
Montreal; booths E-17, 19, 21, 
F-18, F-29, 22. 

Lansing Bagnall of Canada 
Ltd., Rexdale, Ont.; booths 
C-35, 37, D-36, 38. 

Lawson & Jones Ltd., To- 
ronto 14; booths F-14, 16. 

Manton Brothers Ltd., To- 
ronto; booths C-11, 12. 

Marathon Packages Lid., 
Toronto; booths G-34, 36. 

The Mark Andrews Co. 
Inc., St. Louis 22, Mo., U.S.A.; 
booth B-40. 

Markem Machine  Co., 
Keene, New Hampshire, 
U.S.A.; booth E-14. 

Mercury Heat Sealing 
Equipment Co., Philadelphia 
33, Pa, U.S.A.; booth E-18. 
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MAIN ENTRANCE 


NORTH 


THIS FLOOR PLAN will help, you find exhibitors at the Ex position in Toronto’s CNE Automotive Building. Check the 
company. Cross-check its section and booth number with this plan. 


Mezey-Campbell Co., To- 
ronto; booth B-28. 

Minnesota Mining & Mfg. 
of Canada Ltd., London; 
booths E-30, 32, D-31. 

Modern Containers 
Scarborough, Ont.; 
D-35. 


The Montreal Lithograph- 
ing Co. Ltd., Montreal; booth 
F-5. 

Nashua (Canada) 
Peterborough, Ont.; 
D-21. 


National Equipment Corp., 
New York 12, N.Y., U.S.A,; 
booths E-5, 7. 


National Starch & Chemi- 
cal Co. (Canada) Ltd., To- 
ronto 9; booths E-20, 22, 


Octopus Products Com- 
pany, Toronto; booth F-37. 

Ortman-McCain Co., Chi- 
cago 7; booth G-29, 

Ontario Research Founda- 
tion, Toronto; booths F-36, 
38. . 

Packaging Equipment 
Service Ltd., Willowdale, 
Ont.; booths E-24, D-23, 

Packaging Laboratories & 
Engineering Co., Montreal 6; 
booths G-6, 8. 

Packaging Progress—Wal- 
lace Publishing Co. Lid., 
Montreal 26; booths A-39, 41. 

Pantasote Company, Panta- 
Pak Div., New York 17, N.Y., 
U.S.A.; booth B-26, 


Pembroke Shook Mills 
Ltd., Pembroke, Ont.; booths 
A-5, 7. 

Plastic Bottle Sales Ltd., 
Downsview, Ont.; booths 
D-39, 41, 

Plax Canada Ltd., Toronto; 
booths C-30, 32. 


Polyethelene Bag Mfg, Co. 
Ltd., Winnipeg, Man,; booth 
H-11. 

The J. E. Poole Co. Ltd., 
Toronto 19; booth B-24. 


Potdevin Export Corp., 
Teterboro, NJ., USA; 
booths G-31, 33. 


Plast-O-Craft Co., Newark, 
N.J.; booth G+42. 


Plastic Equipment & Ac- 
cessories,. Montreal; booth 
J-6, 

Print-O-Tape Ltd., Hamil- 
ton, Ont.; booth D-19, 

Rapistan Canada Ltd., To- 
ronto; booths F-31, G-32. 

Reynolds Aluminum Co. of 
Canada Ltd., Montreal; 
booths C-23, 25. F 

Reynolds Aluminum Con- 
tainers, Toronto; booth C-28. 

Rheem Canada Ltd., Ham- 
ilton, Ont.; booth D-24, 

E. S. & A. Robinson (Can- 
ada) Ltd., Toronto 17; booths 
A-10, 12. 

Rolph Clark Stone Limited, 
Toronto; booths E-23, 25, 
F-24, 

Rosedale Plastics Interna- 
tional Limited, Toronto; 
booths D-16, 18. 

St. Lawrence Corp. Lid., 
Montreal, Que.; booth C-7. 

St. Thomas Metal Signs 
Ltd., St. Thomas, Ont.; booth 
J-8. 

Seal-Less Strapping (Can- 
ada) Limited, Vancouver 3; 
booth B-17. 

Seal-O-Matic of Canada, 
Toronto; booth E-16. 

Sellotape Canada Ltd., To- 
ronto 17; booth D-14. 

Sherbrooke Paper Products 
Ltd., Outremont, Montreal, 
Que.; booths D-6, 8. 

Sinclair & Valentine Co. of 
Canada Ltd. Toronto 7; 
booths H-1, 2. 


Ltd., 
booth 


Ltd., 
booth 


Somerville Ltd., London, 
Ont.; booths F-23, 25, G-24, 
26. : 


Stanley Mfg. Co. Ltd., To- 
ronto; booths E-26, 28. 

Stathmos Scale Manufac- 
turing Ltd., Toronto; booth 
H-9. 

Stein-Hall Ltd., Toronto; 
booth C-26. 

Sten-C-Labl Co, of Canada, 
Toronto; booth F-39. 

Sterling, Fleischman Co., 
Broomall, Pa., U.S.A.; booth 
E-6, 

Stoffel Seals of Canada 
Ltd., Toronto; booth F-26. 

F. J, Stokes Co. of Canada 
Ltd., Toronto; booth E-18. 

Sydney R. Stone Ltd., To- 
ronto 2B; booth G-10. 


Jack Daley, 
Manager 


George A. Clark, 
Representative, 
Ontario & Mid-West States 


J. H. Street & Co, Ltd., To- 
ronto 16; booth J-7, 

Sun Tube of Canada Lid., 
Ottawa, Ont.; booth A-27. 

Swift Canadian Co. Lid., 
Toronto; booths C-15, 17: 

TCF of Canada Ltd., Mont- 
real; booths C-19, 21, D-20, 
22. 

Tetra Pak Co. Ltd., Don 
Mills, Ont.; booth C-41. 

Tri-Sure Products Ltd., St. 
Catharines, Ont.; booth B-8, 
10. 

Twinpak Lid., 
booths B-9, 11. 

Universal Packaging Prod- 
ucts Ltd., Toronto; booth 
E-38, 

Utility Paper Co. Ltd., 
London, Ont.; booth G-14. 


Montreal; 


Sidney Roxan, 
Editor 


— Nichols, 
epresentative, 
Eastern Canada 


S. Vessot Co, Ltd., Joliette, 
Que.; booth D-17, 

Visking Co., Lindsay, Ont.; 
booths J-1, 2. 

Weber Marking Systems, 
Div. of Weber Addressing 
Machine Co. Inc., Mount 
Prospect, Ill., U.S.A.; booth 
B-14. 

Wilmod Machinery Co. 
Ltd., Toronto 18; booth H-10. 

J. C. Wilson Ltd., Town of 
Mt. Royal, Montreal; booth 
J-9. 

John Wood Co. Ltd., To- 
ronto 6; booth A-25. 

Wood Conversion Co., Saint 
Paul 1, Minn., U.S.A.; booth 
B-32, 

J. G. Yahnke Co., Liberty- 
ville, Ill., U.S.A.; booth G-10. 


Irvine A. Brace, 
Associate Editor 


in Tetra cartons, will keep 
“indefinitely” without re- 
frigeration. 

@ A smaller 5:-oz. machine 
at Maypole Dairy in Toronto 
is packaging individual serv- 
ings of coffee cream for res- 
taurant trade. 

@ A fourth machine is 
installed at Acme Farmers 
Dairy in Toronto. 

The dairy plans to promote 
an 8 oz, container for school 
and institutional business to 
gain new markets for pack- 
aged milk. 

In packaging, Tetra Pak 
firm claims complete utiliza- 
tion of paper, minimum labor, 
for low costs. 

Its big markets should be 
fluid milk, cream, ice cream 
and orange juice for Cana- 
dian market. 

Only one man is needed to 
operate a Tetra Pak machine 
which produces from 3,600 
to 4,500 units per hour, com- 
pany claims. Machines, avail- 
able on a lease basis, are 
made in Sweden. 

The packaging method has 
rung up impressive gains 
since commercial introduc- 
tion in 1955. 

It has spread from Sweden 
to 31 countries on al] con- 
tinents. 

Total 1959 sales may be 
over 1,000 million units. 

Canadian operations are 
directed by Tetra Pak Co., 
in Don Mills, Toronto. 
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Paul E. Falkner, 


Advertising Manager 


Mrs. Nancy Newton, 
Accounts and 
Production Supervisor 


WE HAVE THE IDEAS 


For years, now, we on the staff of Canadian 
Packaging have been reminding the industry 
that if anyone needs fresh ideas on reaching 
and selling the packaging market they should 


contact us. 


As well as a fund of valuable ideas, we have 
loads of market facts available on current con- 
ditions and the future potential of this growing 
field. These facts will help you understand the. 
importance of the packaging market to you 


and your company. 


We have an editorial and business staff of 
packaging experts who, since 1948, have been 


setting the pace which has made us the ac- 
knowledged “packaging authority of Canada”. 
We're all going to be down at the Packaging 
Exposition in the C.N.E. on November 3, 4 
and 5. You'll find us at Booth A23 to greet 
visitors and exhibitors and to help you in any 


way possible. 


Canadian Packaging 


THE MACLEAN-HUNTER PUBLICATION 
481 University Avenue, Toronto 2 


1242 Peel Street, Montreal 2 


1030 West Georgia Street, Vancouver 
ee ee 





Metalized Papers 
Seek Low-Cost Coating 


What's the future for vacu- 
um deposited metal coatings 
on paper? 

They are beginning to ap- 
pear and will be in genera) 
use within two years, accord- 
ing to K. C. Taylor, a prod- 
uct specialist with the vacu- 
um equipment division of 
F. J. Stokes Corp, in VU, S. 

A low-cost method of pre- 
coating the paper has still to 
be developed, he says. This 
is necessary to reduce out- 
gassing and provide a mir- 
roresmooth base for the 
deposit. 

Semi-continuous rol] met- 


means is that on a volume 
basis every particle of water 
upon evaporation in a metal- 
lizer expands at a ratio of 
one million to one, Needless 
to. say, expressed as cu, ft. 
per min. of vacuum pumping 
load, the volumes incurred 
in the production of metal- 
lized paper are huge. 

I would like to think that 
this partly explains why 
vacuum coated plastic films 
have been available commer- 
cially for more than five 
years, while similar metalliz- 
ed papers have been notably 
absent. 


clusively today for the man- 
ufacture of capacitor tissue. 
Aluminum coatings, on the 
other hand, have an unlim- 
ited shelf life and far super- 
ior reflectivity. 

All metal which is vacu- 
um deposited on a substrate 
is just a succession of indi- 
vidual molecules and is not 
a truly homogeneous layer 
such as a wrought product. 
It is therefore inclined to be 
porous, Although it gives 
some barrier properties, they 
cannot be considered out- 
standing. 

Continuing with our appli- 


CLOSE-UP of Saran Wrap “bubble” during orienting or stretching process. Note trans- 


parency and sparkle of the film. 


allizing equipment is now 
being used successfully on 
glassine and plastic films. 

Truly continuous air-to-air 
systems will be in operation 
this yoar. 

Mr, Taylor ‘outlined devel- 
Opments recently to a U, S. 
conference, Here is a digest 
of his remarks: 

Vacuum metallizing is 
nothing but vacuum evapora- 
tion. The resultant product, 
the metallized coating, is 
distilled metal molecules em- 
bedded into paper fibres. 

Like every other commer- 
cial process, this one has cer- 
tain fields in which it excels. 

Metallizing’s modern tech- 
nology started about 1935 
when it was first used, as it 
is today, for highly special- 
ized optical coatings! i.e., for 
filtering, color correction, and 
reflection contro] on all types 
of lenses. 

The goal which concerns 
us here is to produce a paper 
product with the approxi« 
mate reflectivity of laminat- 
ed aJuminum foil at 60% of 
the cost of aluminum foil, 
but maintaining the many 
advantages of an all-paper 
product. 7 

It is first necessary to un- 

derstand two basic funda- 
mentals regarding this 
process: 
@ Only extremely thin coat- 
ings are possible under nor- 
mal, economic conditions. 
These coatings are normally 
measured in micro-inches. 

On both plastic films and 
papers, a deposit of two to 
three micro-inches (i.e., mil- 
lionths of an inch) of metal 
is normal, It jis this precise 
thickness contro] which ex- 
Plains its use in optical coat- 
ings. In view of these ex- 
tremély thin coatings, the 
product will therefore con- 
tinue to perform as a paper 
because it is essentially, and 
continues to be, paper, 

(Incidentally, thicker coat- 
ings, of several thousandths 
of an inch, are being talked 
about for other fields and can 
be applied, but they are not 
yet considered truly econo- 
mical.) 

@ To accomplish vacuum 
@vaporation at significant or 
commercial rates, we must 
maintain both high vacuums 
and high temperatures of the 
evaporate. Neither of these 
conditions is particularly in- 
expensive or easily obtained. 

Speaking broadly, vacuum 
evaporation is accomplished 
at an absolute pressure of 
less than one thousandth of 
@ millimeter of mercury. 
This pressure is readily ob- 
tained today by vacuum 
technologists, but has only 
been available in these huge 
capacities for a few years. 

What this low pressure 


In brief, suitable vacuum 
pumping equipment,  al- 
though in use in vacuum 
metallurgy for five years, is 
just entering this field. 

There are three vacuum 
coating techniques of interest 
to us today: 
> Batch Coating: This is the 
evaporation of metals or 
metallic compounds from 
stranded tungsten filaments. 
The coating is measured in 
grams of metal evaporated 
for periods of seconds, The 
total life of a tungsten fila- 
ment in this process is 90 
seconds, This is a method 
used by custom coaters, who 
apply decorative coatings to 
such items as toys, automo- 
tive trim, etc. 

Its economic value is long- 
er life at lower tost than 
electroplated coatings. It is 
of little value to the paper 
industry except for explora- 
tory work. 
> Semi-continuous Coating: 
This is the present state of 
the art, In this process, a roll 
of paper of any size is placed 
within a vacuum chamber, 
The chamber is evacuated, 
the web of paper is drawn 
over a large bulk source of 
evaporating metal and coated 
as it passes. 

The vacuum must be brok- 
en when the web is exhaust- 
ed and the machinery recy- 
cled, Normal] running speeds 
are 500 fpm. 

This method is satisfactory 
for plastic film and glassine 
manufactures, but is of less 
interest for heavier gauge 
coating operations unless ‘ex- 
tremely large rolls of great 
length, giving long running 
times, are used. 
> Truly Continuous Air-to- 
Air Coating: The third and 
final technique will be the 
use of truly continuous units 
with the web of paper pass- 
ing from the air, through a 
seal, into the vacuum to be 
coated, and then back into 
the air again without inter- 
ruption. Units of this type 
will be brought into opera- 
tion this year in U, S. 

When we concern ourselves 
with the application and 
utilization of this process, we 
find a severe limitation in the 
form of available compounds 
that may be commercially 
applied. 

Most of the noble metals 
aré ideal except that they 
are out of reach on a cost 
basis. The more common 
metals are often unsatisfac- 
tory because of some un- 
usual quirk or else ‘they 
produce a dull appearance. 
Generally we end up with a 
choice between alu 
and zinc. 

Zinc has been vacuum 
metallized for by far the 
longest time and is used ex- 


Rollers guide film into position for deflation. 


cation review, we see that 
vacuum coating of plastic 
films is now practiced fairly 
extensively, I am told that 
vacuum .coated vinyl film 
will appear in quantities this 
Christmas as an improved 
form of Christmas tree tinsel. 
It will be fire-resistant, and 
more pleasant’ to handle 
than conventional] foil tinsel. 
It can be easily pulled out 
of a bundle one strand at a 
time. 


Another functional use of 
vacuum coated plastic film 
has been for large super- 
stratosphere balloon bags... 
which are metallized in order 
to reflect the intensified sun- 
light-and thus cool the bags. 
However, all of these plastic 
films fall into a fairly high 
price bracket. 


The next category of ap- 
plication will be glassine 
vacuum coated with alumin- 
um, This is now appearing as 
ice-cream bags. 

It certainly could be ex- 
pected as the next logical 
extension of the process, be- 
cause the density and sur- 
face texture of glassine 
makes it, in the eyes of a 
metallizing operator, a hy- 
brid lying midway between 
plastic films and _ general 
coated papers. 

Difficulties are experienc- 
ed with glassine due to the 
extensive, but small, dull 
spots which are caused by 
the inability of the super- 
calender to level the fibres at 
the bottom of the wire 
marks, This condition is im- 
proved, however, by either 
pre-coating or embossing the 
final product. 

The third and final field of 
application (excluding fab- 
rics) is coated papers of all 
types. In order to obtain any 
function (such as reflectiv- 
ity), the base paper stock, 
be it book paper, label paper, 
heavy weight kraft, or box 
board, will have to be pre- 
coated. 

This pre-coating will be 
required to provide smooth- 
ness to the base sheet and 
may provide other properties 
such as a moisture-barrier or 
a gas transmission-barrier. 
This pre-coating will be an 
absolute necessity. 

You must understand that 
vacuum deposition is the 
highest quality method 
known for high-fidelity sur- 
face reproduction. It is the 
means by which the master 
records of phonograph fe- 
cordings are duplicated into 
dies to permit unlimited 
copying in subsequent man- 
ufacture, Frankly, this high 
fidelity of surface reproduc- 
tion seriously defeats our 
purpose, because machine 
finished papers will give only 


a mat appearance of low re- 
flectivity. 


Limiting the scope of our 
study of applications to the 
principal apparent field, that 
is, the deposition of alumin- 
um on coated papers, we see 
two difficulties ahead, both 
quite severe, One of these 
falls into the equipment 
manufacturer’s area; the oth- 
er in the paper manufactur- 
er’s area. 


The equipment manufac- 
turer has a severe problem 
of metallurgy to overcome. 


Molten aluminum must be 
super-heated to 2,700 deg. F., 
which approximates steel 
melting temperatures, to get 
an effective or substantial 
rate of aluminum evapora- 
tion, At this temperature, 
molten aluminum is ex- 
tremely active and will al- 
loy and combine with all 
common types of crucible 
materials including graphite. 
It will either dissolve the 
crucible or form a contamin- 
ating by-product. 


Only this year has crucible 
life climbed from 2 hr, to 12 
hr, This certainly is not our 
final goal, but it is sufficient 
to commence industria] pro- 
duction. 


The second problem, which 
is not yet solved, is a low- 
cost method of paper pre- 
coating, This pre-coating not 
only must provide mirror- 
smoothness to the surface, 
but also must not outgas ex- 
cessively in terms of the total 
quantity of gas and the cor- 
rosive nature of this gas. 
Otherwise, the aluminum va- 
por about to land will be 
oxidized and dulled. 


The easiest pre - coatings 
are completely stable lac- 
quers or plastic films, They 
also add other properties to 
the base sheet such as bar- 
rier values, but they have 
several disadvantages: 


®@ Relatively high cost. 


®@ Plastic films alter ink re- 
ception, machine folding, and 
weight yield. 


If extensive printing is go- 
ing to be accomplished on 
the given paper, then special- 
ized coatings of a clay base 
will have to be used. Such 
clay coatings seem the best 
suited, but are yet to come. 


In conclusion, we see a 
vacuum metallizing process 
which is commercially estab- 
lished in other fields being 
adopted as a reflective coat- 
ing on paper of al] types by 
the intense development of 
specialized machines and 
pre-coating. 


Much work is under way; 
much more work remains to 
be done, However, the proc- 
ess promises to be a reality, 
in general use on some pa- 
pers, such as labels, within 
two years. 


PAC Backs 
Night Courses 
In Packaging 


Specialized educa- 
tional courses designed to 
give a fuller understanding 
of the use of package design 
and materials are now avail- 
able in Toronto and Montreal. 
®@ The first, sponsored by the 
Montreal Chapter of Packag- 
ing Association of Canada, is 
held in conjunction with the 
Extension Department of Mc- 
Gill University, 


© The second, sponsored by 
Packaging Association of 
Canada, is held at the On- 
tario Research Foundation 
Toronto. 


Both are two-year diploma 
courses, and involve a series 
of night lectures and home 
study projects. 

Students are given the 
fundamentals of package 
planning, graphic arts, moti- 
vational research, and thor- 
ough introductions to the use 
of various packaging mate- 
rials. 

Examinations are based on 
the home projects in which 
the student may be asked to 
actually design and construct 
a package from materials and 
background information spe- 
cified. 

The courses are intended 
to give as complete as pos- 
sible an introduction to pack- 
aging techniques and mate- 
rials. 

Plans are being drawn up 
for a comprehensive corre- 
spondence cotirse which will 
enable students and young 
executives across Canada to 
take advantage of the practi- 
cal and theoretical training 
now available. 

The correspondence course 
will be instituted early in 
1960, it was announced re- 
cently. 
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PLAX complete design service— 


THE FINANCIAL POST 


variety in shapes, colours, labelling, embossing 


There are limitless opportunities for new and dis- 
tinctive uses of design and colour with the PLAX 
polyethylene bottle. No other type of container is 
so practical, so versatile, so varied in scope. PLAX 
designers are readily available to discuss special 
designs, shapes and colours to best suit your product. 


And this is just one of the many advantages you get 
with PLAX. Far-reaching research facilities are 


* PLAX CANADA LIMITED 


available to give you expert advice on merchandis- 
ing and technical problems as they apply to 
packaging your product in PLAX. 


In addition, the most modern manufacturing 
methods are used. This assures better finish on 
products, faster delivery —important factors which 
add up to greater customer satisfaction. For informa- 
tion on how PLAX can benefit you, phone or write— 


°T.M. Rep. 


50 St. Clair Avenue West, Toronto, Ontario 
255 Decarie Boulevard, Ville St. Laurent, P.Q. 
873 Beatty Street, Vancouver 3, B.C. 


Visit our display at the Canadian National Packaging Exposition, November 3, 4, 5, 
Booth Nes. C-30, C-32, Automotive Building, C.N.E. 





W. hope you will visit us at the 

Canadian National Packaging Exposition, Toronto 
November 3, 4, 5, 1959. Our booths in the 
Automotive Building are F24, E23-25. 


DISTINCTIVE PRACTICAL DESIGNS—One 
important reason why PLAX is Canada’s 
leading manufacturer of plastic bottles 





SURVEYS POINT UP these important points to remember when offering recipes on 
packages: Make them brief, easy to read and follow, and correct for Canadian measures. 


Consumers 


What Makes You Buy 


What's the state of mind 
of the housewife when she’s 
confronted by your package 
on her food store shelf? 


That’s a question that 
packaging designers and 
others in the industry must 
wrestle with at all times. 


Helen Gagen, food con- 
sultant and home economist 
discussed packaging from the 
consumer’s viewpoint at this 
year’s packaging conference. 


Here are excerpts from her 
remarks: 


The first purpose of a pack- 
age, beyond giving protec- 
tion, is to identify, If a 
package doesn’t identify a 
product for the consumer all 
is lost. 


It’s next function is to in- 
form, And while informing 
in the store becomes increas- 
ingly important as self-serv- 
ive grows, we must remem- 
ber that it’s just as important 
that the package provide in- 
formation in the home. This 
can be a large factor in re- 
purchase, 


It’s with the matter of in- 
formation that I specially 
want to deal. How the right 
kind of information can be- 
witch the consumer into tak- 
ing your package off the shelf 
—and can induce her to re- 
turn to the store to buy your 
product again and again. 


The first rule about pack- 
age information is almost too 
simple. The package must be 
in keeping with its contents. 
Naturally, you won’t put a 
cake mix into a package that 
looks as if it were intended 
for a Jaundry product, Your 
package designer wouldn't 
encourage you to do that. 


There are refinements of 
this rule. Take rolled oats 
for instance. Its main use is 
a cereal. Now, rolled oats 
also make wonderful cookies. 

But a photo of rolled oat 
cookies on the package could 
be very appealing, this could 
tend to confuse the buyer. 
The package should immedi- 
ately say that this is a cereal, 


not primarily a cookie ingre- 
dient. 


Suppose the matter of suit- 
ing package to contents is 
taken care of. How much in- 
Yormation does the package 
need to provide? 


That varies with the prod- 
uct. Take salt for instance. 
It would gain little by prod- 
uct information beyond the 
fact that it is pure salt. So the 
best thing for this package, 
is probably to use both front 
and back almost entirely for 
product name. 


‘Which leads naturally to 
another useful rule — “first 
things first’. A good idea is 
to list the information which 
you consider valuable to put 
on your package, 


Then refine down the list 
— grouping those things 
which are “musts”, and label- 
ling the rest as “desirable if 
space allows’. 


Keep in mind the space re- 
quired for French, if your 
product is going into the 
French market. 


Then be realistic about dis- 
carding the “desirable” items, 
if their use would clutter 
your package. 


Another point in helping to 
avoid confusion in the mind 
of the shopper: When intro- 
ducing a new product in a 
successful line, it’s just com- 
mon sense to retain a family 
resemblance. 


This identifies the product 
with a known product of ac- 
cepted quality — and prom- 
ises the same satisfaction that 
the woman has enjoyed from 
other products of the line. 
This too, comes under the 
heading of providing infor- 
mation. 

I'd like to say a word about 
looking packag- 
ing. Don’t make your pack- 
age look too expensive, Your 
package might cost no more 
than one using any other ma- 
terial that gives equal pro- 
tection; but if it looks too 
expensive, the consumer 


expensive 


PAC Aids Industry 
To Solve Problems 


Founded in 1950, Packag- 
ing Association of Canada 
was designed specifically to 
aid the producer of packaged 
products in solving technical, 
engineering and economic 
problems. 


From the outset, the asso- 
ciation offered a number of 
services never before avail- 
able. 5 


Shortly after its inception 
the first Canadian National 


Packaging Exposition was ° 


organized, and the event has 
since become a major force 
in promoting the use of new 
and more efficient packaging 
techniques and materials. 


One of the most active as- 
sociations in North America, 
PAC now has a well-estab- 


lished merchandising divi- — 


sion. 
It provides advance infor- 
mation on new techniques 


through a series of workshop 
forums, closed meeting semi- 


nars and the annual Packag- 
ing Conference. 


The PAC Production Divi- 
sion, embracing 14 technical 
committees and the Bulk | 
Packaging Institute, provides 
round table contacts with 
production personnel from a 
wide variety of companies. 

Purpose is to afford tech- 
nical personnel an opportuni- 
ty of comparing, evaluating 
and upgrading their compa- 
ny’s packaging operations. 

A similar service is pro- 
vided through the PAC Dis- 
tribution Division for traffic 
managers, warehousing and 
materials handling personnel. 

In addition, members are 
active on the organizational 
committees behind various 
events and activities spon- 
sored by the association. 


Among the many activities 
now being carried out by 
PAC are: 


The National Packaging 


thinks she is paying too much 
for packaging. 


High on the list of impor- 
tant information that goes on 
the package, is instruction for 
use, This is something which 
requires careful considera- 
tion for detergents and waxes 

. bleaches . . . laundry 
starch ,. , and of course, very 
definitely in the case of 
foods. 


I hope you'll forgive me if 
I relate much of what I say 
to foods. Almost everything 
I say, except discussion of 
actual recipes, has its appli- 
cation also to other house- 
hold products. 


Package instructions are of 
two kinds, There are basic 
instructions for product use 
— such as instructions for 
cooking frozen peas, heating 
a TV dinner, or making laun- 
dry starch, 


Then there. are actual spe- 
cific recipes — like a recipe 
for a cake on a cake flour 
package, for sauce on a cocoa 
or chocolate package, 


Whether to use instructions 
or recipes, and what kind of 
instructions, depends on the 
product. In introducing a 
product, such as cake flour 
when it was new, cake mixes, 
frozen vegetables, “use” in- 
formation is essential. 


Instructions will certainly 
be needed for some of the 
revolutionary new products 
we are promised in the next 
10 years. But “use” informa- 
tion — and actual recipes — 
are not necessarily best for 
ready-to-use products. 


In deciding to put recipes 
on a food package, current 
acceptance of a product, and 
its degree of present use, 
must be considered, It’s then 
necessary to decide if most 
can be done for the consumer 
—and therefore for the pro- 
ducer — by giving informa- 
tion which is aimed at in- 
creasing use by users, or 
cementing relationship with 
a new user, 


Conference which presents 
each year a number of out- 
standing speakers from Can- 
ada, the U. S. and the U. K., 
and covers subjects of prime 
interest to’ packaging usérs. 

Reprints of outstanding pa- 
pers are available to PAC 
members. 

Educational Courses in 
Montreal and Toronto are 
held for members, and are 
designed to give basic train- 
ing in package design and 
use of materials. 

Competitions are held an- 
nually to provide a competi- 
tive forum for users of indus- 
trial containers, consumer 
packages and point-of-pur- 
chase material. 

The Digest, available to 
members, is a monthly re- 
view of 43 Canadian, U. S. 
and U. K. trade magazines 
containing items of technical 
and merchandising interest. 

The PAC, a monthly paper 
containing news of member- 
ship and industry activity. 

Canadian National Packag- 
ing Exposition, one of the 
largest trade shows in Can- 
ada, provides a needed mar- 
ket place for buyers of pack- 





To explain what I mean, 
let’s consider a product like 
Jell-O Jelly Powder. 


Is its position on the mar- 
ket such that the package 
would be better to sell the 
place of jelly desserts — spe- 
cifically Jell-O brand — in 
family meals, or give addi- 
tional ways of serving? In 
view of its position as leader 
in the field — and because of 
long-time familiarity of con- 
sumers with the type of prod- 
uct — the best thing to do is 
to suggest additional uses. 


In some cases of course, a 
package can and should both 
sell the product and give ad- 
ditional uses. 


There’s the additional 
question of whether a pack- 
age will do more for a woman 
if it gives information for 
using additional times (for 
example, canned soup for 
breakfast) or additional ways 
(canned soup in casserole 
dishes). 


Perhaps if the product has 
child appeal and needs little 
“use” information, the best 
handling is to drop use infor- 
mation and add child appeal. 
An example here, is ready- 
to-serve cereal. 


This is a product which 
doesn’t require instructions 
for use — and it could be 
given added appeal to chil- 
dren by providing recipes for 
candy made with cereal. 

Whether or not actual re- 
cipes should be used on food 
packages, depends again on 
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the product, For a cake flour, 
for instance, I'd say yes — 
for pastry or bread flour, 
probably no. 

A factor to be considered, 
is how long the package re- 
mains in the home. A can of 
peas is used up in one meal. 
The package wouldn’t gain 
by carrying a number of re- 


cipes, as might a package - 


which remains in the house, 
to be referred to again and 
again. 


When recipes are used, 
what kind of recipe? Once 
again this depends, on the 
product, how long it has been 
on the market, whether it is 
known through U, S, adver- 
tising and only now reaching 
Canada, and so on, 


In general, recipes (that is, 
beyond basic instructions) 
are most successful if they are 
for an old favorite, with a 
new twist, A better, or easier, 
or faster, or more interesting, 
way to prepare a familiar 
favorite, By all means, avoid 
the “ivory tower” type of 
recipe — the kind which 
works beautifully in a lab- 
oratory kitchen, but is too 
critical for family use. 


Some rules for instructions 
and recipes — keep them 


@ Easy to 
follow. 


read, easy to 


® As brief as possible, con- 
sistent with completeness. 


® Clear and simple. 


®@ Correct, for Canadian in- 


gredients, Canadian products,’ 


Canadian measures. 
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TO HELP YOU 
WITH YOUR 
PAPER-MAKING 
PROBLEMS* 


% Ra Siw. 


*Other “Men From Cyanamid”’ 


While poor instructions 
don’t necessarily kill a prod- 
uct, there are cases where 
they can make the product 
very sick, 


Space devoted to nutrition 
information might better be 
used for something else, un- 
less the product makes a bet- 
ter than average contribution 
to nutrition — or unless it is 
a new product and the con- 
sumer needs assurance that 
it has as much nutritional 
value as the brand she is now 
using. 


If nutrition information is 
used, don’t make it too diffi- 
cult or complicated — and 
don’t talk down to the con- 
sumer. 


If you are printing a bi- 
lingual or all French label, 
give thorough thought and 
study to the needs of the 
French market, Consider not 
only the likes, but the tem- 
perament and special back- 
ground of French-speaking 
Canadians. 


But don’t think of Quebec 
as a completely different 
country — our habits are 
coming closer to each other 
than they were, say 20 or 30 
years ago. 


One of the most important 
things here, I feel, ts to be 
sure that your translator un- 
derstands what you are try- 
ing to put across to French- 
speaking consumers. 


Keep in mind that infor- 
mation on the sides and back 
of a package come almost 
entirely under the heading of 
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General’s Modern Facilities 
and Skilled Labour get your 
orders out... on Time 


Experienced personnel and completely modern 
production tools provide the best possible service on 
custom design and production of molded. and ex- 
truded plastic and rubber products. 


Production procedures in our huge planc are flexible 
and can be readily geared to meet your quantity 
requirements on a quality basis. 


STOKES DIVISION, 


PLASTICS 


GENERAL 


RUBBER 


“information in the home”, 
It’s unlikely that advertising, 
or a recipe, or a booklet offer, 


ads OFFICES: 
“fs TeRONTO 
*S311A Yonge St. Willowdale 


MONTREAL 
7905 St. Lavrent Bivd. 


on the back of a package will 
ever reach the shopper who 
uses a competitive brand. 


PAPER-MAKERS have made profitable use of the specialized 
knowledge and services of the MAN FROM CYANAMID for many years. 


With all of Cyanamid’s extensive research and technical facilities 


at his immediate disposal, he plays a key role as technical 


trouble-shooter and consultant to the Canadian pulp and 


paper industry. 


Let the MAN FROM CYANAMID and Cyanamid chemicals help you. 


CYANAMID OF CANADA LIMITED « 


Sales Offices — Toronto, Montreal, Vancouver 


Montreal, Que. 


(pronounced: CY-ANA-MID) are specialists in plastics, chemicals, textiles and mining. 


and services. 


« 









AEROFOIL SHAPE is carried throughout the design of new consumer packages for 





























Whyte Packing Company Ltd. New trademark and “swan” logotype also were adopted. 
Predominant color is aquamarine, new in the packaged meat field, 


Whyte Packing 
Key to New Success 


What can a smaller, family- 
owned company do when it 
finds itself facing increasing- 
ly tougher competition, and 
doesn’t want to either quit 
or merge? Does it: 


@ Improve the product? 

@ Institute a new packaging 
program? 

@ Step up advertising and 
sales pressure? 

@ Seek new markets? 

@ Increase production? 

@ Improve deliveries? 


@ Use professional public re- 
lations men? 


Whyte Packing Co. Ltd., 
Stratford, Ont., has just done 
all of these. 


The results, according to 
Jack Whyte, president, are 
highly satisfactory. Sales of 
various lines increased 20% 
to 50%, and employment at 
the plant went up from 250 
to 350 at the peak. 

A completely new packzg- 
ing program was a major 
part of the venture. 

It involved redesigning 85 
packages of which 50 con- 
tain consumer goods. Includ- 
ed was a new trademark, a 
new cartoon character, and 
redesigning truck paint 
schemes, corrugated cartons, 
Posters, and even office forms 
and stationery. 

But, as Mr. Whyte com- 
mented, “There is not much 
benefit from developing a 
beautiful new package unless 
you have something equally 
good to go inside it.” 

Whyte products were good 
—Canadians had proven that 
by continuing to buy them 
for a century. 

But a year before the new 
packages were introduced, 
research into product im- 
provement was intensified, 
and was continued concur- 
rently with development of 
the packaging and. merchan- 
dising programs. 

Flavoring experts were 
called in, and new spices and. 
flavorings adopted. These 
give greater stability to the 
product flavor, providing 
double the normal time in a 
grocer’s refrigerator while 
retaining full flavor. 

New emulsifying equip- 
ment was installed to pro- 
duce finely chopped meat in 
wieners and similar products, 
and to ensure removal of all 
bone splinters and indigesti- 
ble muscle fibres. 

Production was geared up 
progressively over a two-year 
period so that an increased 
volume could be handled, 

The packaging department 
itself was streamlined, and 
several large machines were 
purchased to handle increas- 
ed production with the new 
methods adopted. 

Deliveries were improved 
in a steady but gradual pro- 
gram. Most deliveries are 
made under refrigeration, 
with a minimum of handling, 
and in Whyte’s own trucks 
wherever possible. 

An advertising program, 
ereated by Paul - Phelan 
Advertising Ltd., produced 
hard~sell newspaper ads 
concentrating before the 
long weekends during the 
summer. 

Car cards in Toronto and 
billboards tied in. Wieners 
were selected as an adver- 
tising “umbrella” for the 
entire line, and the campaign 
stressed that Whyte wieners 
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are “skinned” 
cooked. 


and fully 


Indicative of the success of 
this campaign — an offer in 
the first ad to pay for the 
first package of wieners 
when the coupon was return- 
ed drew replies from 25,000 
people, almost double the 
projected response. 

A flip chart presentation, 
received enthusiastically by 
salesmen, gave them a good 
deal of new material for cus- 
tomers and helped to bring 
in many new accounts. Main 
pitch was to supermarkets, 
and Whyte’s now is repre- 
sented on big chain grocery 
shelves for the first time. 


Public relations was called 
on to tie in this resurgence 
of Whyte activity with the 
100th anniversary of the 
company. 

A centenary dinner in 
Elizabethan style, planned 
and prepared by Public & 
Industrial Relations, was held 
in Whyte’s home town, Strat- 
ford. It drew Shakespearean 
Festival stars as head table 
guests, won the co-operation 
of Festival management and 
the city. Guests went home 
with such souvenirs as a giant 
menu, an engraved bifurcat- 
ed dagger, and a mead mug. 

Packaging was the key to 
all this. It sparked the pro- 
gram, gave everyone a spur 
to action and something to 
talk about afterward. 

The new packaging pro- 
gram, in its entirety, was de- 
veloped by Rolph Clark Stone 
Ltd. 

A series of field surveys, 
in supermarkets and inde- 
pendent stores in several 
cities, showed that there was 
need for better consistency in 
presentation of the Whyte 
brand name, that the Whyte 
packages were identical in 





Wood Containers for Fruit 


shape and the red-white-blue 
color scheme, with those of 
the better advertised com- 
petitors. 

Aim of the new program 
was to aid both the customer 
and the merchant by better 
identification and better de- 
scription of the products. 

A new aquamarine color 
was chosen to predominate 
the line, because women cus- 
tomers had shown a strong 
preference for it. A deep blue 
and cherry red, with white, 
were chosen to carry the 
logotype and type copy. 

Under test, it was found 
that the aqua coloration ac- 
tually heightened the color 
and appeal of the meats, un- 
der normal store lighting. 

The logotype was redesign- 
ed and a “Whyte Swan” styl- 
ing of the trademark was 
adopted. Maximum legibility 
was given to product identi- 
fication. 

Shape of the packages also 
was changed with adoption of 
a new 4aerofoil design, mak- 
ing the Whyte line distinc- 
tive. It is.said to be the only 
meat package which now can 
be identified in the dark, Al- 
though shape of the packages 
was changed, this »was done 
in a way that was simple to 
manufacture and easy to 
load. 

The “Whyte” cartoon char- 
acter was redrawn to become 
more animated and more ap- 
pealing in face and form, and 
the clothing on the figure will 
change as the seasons change. 

Climax of the program 
came at a seminar presented 
by the Packaging Association 
of Canada in Toronto Sept. 
23 when Mr, Whyte and rep- 
resentatives of the package 
designers, advertising agency 
and public relations counsel- 
ing firm outlined their part 
in the program. 
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Take Second Place to Paper 


Corrugated containers are 
increasingly replacing wood 
for shipment of fresh pro- 
duce to market, 

This has been one result of 
the action of fruit and vege- 
table growers in forming co- 
operative marketing agen- 


* cies and adoption of brand 


identification for their prod- 
ugts. 

While no maker of corru- 
gated containers could afford 
to design and produce pack- 
ages for any but the largest 
individual growers, the 
quantities used by co-opera- 
tives make distinctive pack- 
aging possible — and also 
make possible use of lower- 
cost containers. 

The 6-qt, basket—standby 
of fruit growers for many 


‘Pack Age 
Holds Key 


There will be “more for 
all” as packaging industry 
moves ahead with lower-cost 
methods of ‘distribution of 
goods. 

That, together with higher 
productivity and higher pur- 
chasing power for the Cana- 
dian people, holds the key 
to this wider distribution and 
rising living standards. 






years—-has undergone radical 
change, 

Today almost one third of 
the baskets are of corrugated 
paper with a wood handle 
and frame. 

Even more radical is an 
all-corrugated basket, ship- 
ped like a tube and unfolded 
by the user, 

The- handle is reinforced 
with tape at the factory, The 
user has no stitching, taping 
or gluing to do. 

With new printing process- 
es, the corrugated basket 
can carry a colorful advertis- 
ing message, And, it is claim- 
ed, it can absorb surplus 
moisture from the fruit so 
that it keeps better. 

Strawberries now are go- 
ing in corrugated shippers 
instead of wood crates, 

Colorfully finished with an 
attractive design and sales 
message, these shippers carry 
eight or 12 qt, of berries. 

A cover protects the con- 
tents and permits stacking. 

Shipped flat and assembled 
quickly, about 20 of these 
shippers can be stored in the 
same space as one wood 
crate. 

A new master shipper for 
6-qt. baskets holds four bas- 
kets, is re-usable a few times, 
can be printed, and elimin- 
ates the necessity of nesting 
and stacking baskets, 
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Here’s a rumbling $40 mil- 
lion a year giant that is rid- 
ing the merchandising boom 
for sparkling yearly gains. 

It’s the point-of-purchase 
advertising industry. 

Many factors are involved 
but one of the biggest is the 
“trend to self-service and 
self-selection buying methods 
in almost every type of retail 
outlet,” according to H. B. 
Gorrie, president of Gorrie 
Advertising Ltd. 

He points out: 

“Without the help of train- 
ed sales personnel, your 
product must literally sell 
itself, or rely on good point- 
of-purchase sales aids to 
draw the consumer’s atten- 
tion. 

“So it stands to reason that 
our industry will come under 
close scrutiny as to the type 
of material it has produced in 
the past — and our recom- 
mendations as to the POP 
material to be used in the 
future.” 

Each weekend, urban and 
suburban housewives g0 
through the automatic swing- 
ing doors of the food super- 
market. 

Behind the doors, the 
housewife is exposed to a 
multitude of possible selec- 
tions, each attractively pack- 
aged to catch her eye — all 
psychologically shelved and 
displayed to stop her. 

But why does she choose 
one product over another? 

Gorrie’s research in Can- 
ada verifies similar studies in 
U.S., with slight variations 
for Canadian conditions. 

One interesting, well- 
documented fact that turns up 
constantly is this: 

By simply moving any 
product from the shelf to a 
mass display position, a sales 
increase averaging 450% is 
realized. 

With adept use of super- 
market displays, almost any 
product can ring up a bigger 
share on the cash register. 
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nal program. Merchandise moves faster. 
- Does your box express the personality of — 
the p protects? Bett 
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To meet requirements of 
supermarkets, the display de- 
signer must decide: 


@ Whether the display will 
be most useful in an island, 
end aisle, counter or some 
other position. 


@ Whether it should be in 
motion, illuminated or static. 














































































@ He must create a design 
which will stop a busy shop- 
per, evoke interest and sell 
merchandise. 

Here’s a case history which 
illustrates the display power. 

Canadian General Electric 
recently was looking for an 
electric light bulb display for 
supermarket merchandising. 

A Gorrie representative di- 
rected development of a dis- 
play for this purpose. 

To attract attention, a 
giant inflated white plastic 
light bulb was secured to a 
silver cardboard base at the 
top of the display. The bulb 
was easily visible even in a 
crowded market. 

Three base sizes were de- 
signed to suit the varying 
stores where the display 
would be featured. Printed 
in turquoise and black, the 
short copy message simply 
stated, “fill those empty 
sockets today with GE white 
~ bulbs.” 

Installed in hundreds of 
stores across the country, the 
white bulb display led to 
sales which made warehouse 
bulb stocks dive to an un- 
precedented low, long before 
the campaign was over. 


Pack Protects 
Choe Chips 


They said it couldn’t be 
done. 

“They” are some manufac- 
turers of automatic machin- 
ery, and “it” is lamination 
of foil, paper and polyethy- 
lene to package and protect 
fragile chocolate chips, re- 
taining their flavor and color. 

But it’s being done — and 
Canadian manufacturers of 
the chips have a package 
that’s getting the product to 
housewives in superior con- 
dition. no 

Much of the chip produc- 
tion in the U.S. is still going 
out in a bag that will crack 
and does not protect’ the 
color. 

Working together, the 
Canadian paper converter 
and a machinery manufac- 













































































































































































































electrical problems? 
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Packaging People 


ranx rest of BLACK & McDONAL 


King Tut's packaging requirements were comparatively simple. 
To-day however, the packaging business is one of automation, 
highly dependent upon electrical and mechanical skill. 
Black & McDonald has that knowledge, developed over the years and through 
: experience in specialized packaging plants, In packaging, as in 

other industries, it pays to rely upon a company with thoroughly trained 

manpower, You enjoy these advantages, plus the convenience of dealing with 
one contractor for all mechanical trades when you choose Black & McDonald. 


: Call us day or night for completely capable management of any 
electrical or mechanical situation or requirement. 
































“BLACK & McDONALD LIMITED 


101 PARLIAMENT ST., EM. 6-2543 TORONTO 
ELECTRICAL AND MECHANICAL CONTRACTORS 









+ . : 
t ith a soluti Once again the official Electrical Contractor for the Canadian National Packaging Exposition, 
in ile more en ae November 3, 4.and 5 at the CNE. in Toronto. 
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NEWEST DEVELOPMENT in supermarket general merchandising is this specially de- 
signed soft goods display at Dominion Stores, Soft goods are now a major item in 


superm arkets, 


Merchandising 


Marketing Check List 


What makes a package 
effective in today’s mass dis~ 
tribution markets? 

To protect your product is 


important but not enough by 
itself. 


In the packaging field, 
there are several sources of 
help to turn to including in- 
dividual designers, market 
research analysts, large inte- 
grated manufacturing firms 
which are equipped toe plan 
a complete program. 


Here's how officials of TCF 
of Canada Ltd, would aim for 
the merchandising target: 


Top among trends to con- 
sider is the consumer's tend- 
ency to 


@ Concentrate more of her 


— 


ae 
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purchases into fewer retail 
hands. 


® Buy larger quantities at 
more widely spaced intervals, 

Shrinking shopping time is 
probably the eulprit, 

One gurvey showed that 
more housewives are work- 
ing, But sinee there’s less 
domestic help available, 89% 
of them do their own house- 
work, 

The same is true of 97% 
of non-working wives. 

And a TCF study recently 
revealed that while the young 
housewife favors the super- 
market, the frequency of her 
visit often lags behind older 
shoppers. 

These consumers will pay 
for time-saving convenience. 


Obviously, they contribute to 
the upsurge in multi-unit, 
fractional and related pack- 
aging and to the popularity of 
convenience products, 

In one five-year investiga- 


tion, packagers offering ma- ‘ 


jor built-in eonvenienees re- 
ported sales gains of 124%. 
In eontrast, competing items 
offering little convenience 
advanced only 10%. 

Supermarkets, department 
stores, rack jobbers and other 
merchandisers measure guc- 
cess of an item in simple 
terms. 

How many dollars of gross 
profit can it earn per sq, ft, 
of shelf space? 

Despite this, the profitable 
answer often lies in a giant- 
size or multiple package of- 


From 


Containers 


lo 


Concrete... 


fering “economy” quantity at 


package can be combined 
with a larger container to 
satisfy a broad market. 

A brilliant example was 
the redesign of a celebrated 
Canadian cookie package 
featuring six film packets of 
six cookies apiece, The new 
format: enabled thig company 
to diversify with a whole 
range of cookie. flavors, 
breaking from its traditional 
reliance on a single product. 

Naturally, merchandising 
strategy heeds the peculiar 
demands of each selling en- 
vironment, 

A package may require 
automatic sale features tail- 
ored te vending machines. 

For supermarkets, it may 
need stacking as a special 
aisle section for fast move- 
ment, 

Department stores may 
favor inclusion of a handle to 
increase “take-with” appeal, 
thus lowering store delivery 
costs, 

If your product is to be 
hung, your rack jobber may 
insist on hang-up holes of 
proper strength with mini- 
mum diameter of 5/16 in, 
Other marketers. may de- 
mand a price square or circle 
of % in, 


Merchandising - minded 
packaging ean eliminate mis- 
mating, markdowns ‘and re- 
turns, and solve other retail- 
er problems, 

It can recall nationa] ad- 
vertising, punching home the 
sales message at the point- 
of-sale, 


special-occasion item, bring- 
ing new prestige to the prod- 
uct, 


Each new marketing phe- 


Ags supermarkets move into 
ndn-foods, for instance, new 
merchandising horizons un- 
fold. 

A simple sleeve or film- 
overwrapped tray can pack- 
age a clothesline or an elec- 
trie cord set. 


Plastic table cloths, iron- 


board covers, pots, pans and 


bottles lend themselves to 
distinctive packaging treat- 
ment for this change of back- 
drop. 


Here is TCF's checklist of 
questions on the market 
front: 


Knowing your goals, 


® Have intermediate and 
long-range marketing objec- 
tives been defined in writing? 


@ Is the new package sup- 
ported by an adequate budget 
for full-scale promotion? 


@ Will it help round out your 
litie and answer distributor- 
retailer preference for a “full 
line”? 


® Will a new package design 
stimulate and energize your 
sales force? 


@ Will it help fill in sparse 
selling seasons? 


@ Help you move inte less 
competitive fields with better 
profit margins? 


@ Will a package change give 
your product greater flexi- 
bility under all selling meth- 
ods and areas including self- 
service, clerk service, auto- 
matic machines, door-to-door, 
route delivery, mail order, 
export markets? 


@ Are you broadening prod- 
uct appeal to embrace more 
age groups, more income lev-~ 
els, both sexes, more ethnic 
groups? ¢ 


® Will you get maximum 
publicity out of your package 
design by repeating high- 
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... ana an invitation! 


We cordially invite you to visit our 
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SS 
Morrow 


exhibits at the eighth annual Canadian 


National Packaging Exposition, held in 


the Automotive Building Nov. 3-4-5, 


at the C.N.E. grounds, Toronto. 
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TRANGPAREMT FILMS © WAXED PAPERS © ALUMINUM FOIL © SPECIALTY PAPERS 
PLASTIC COATED AND LAMINATED MATERIALS © LABELS AND DISPLAYS 
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lights on your trucks, sta- 
tionery,. uniforms, shipping 
containers, outdoor signs and 
all forms of advertising? 


® Can you, show retailers 
how your new package will 
earn more dollars per square 
foot of shelf space? 


Stepping up sales. 


> Have you fully exploited 
the mass-merehandising dis- 
play needg of supermarkets, 


OF LEASIDE 


department and 
stores, rack jobbers, 


variety 


> Is package a self-sufficient 
advertising unit, recalling na- 
tional and local advertising? 


> Is product competitively 
priced and is the price boldly 
featured? 


> Will tying in ecomplement- 
ary product via related pack- 
aging increase the unit of 
sale? 


> Can the shipping or group- 
ing container be converted 
into a display unit? 


> Can package benefit from 
other novel point-of-sale 
support? 


> Is it adaptable te seasonal 
promotion and holiday sell- 
ing? 

> Is it sufficiently glamorous 


for merchandising ag a gift 
item? 


Basically better products 


begin and end with 


SHAWINIGAN 
POLYVINYL ACETATE EMULSIONS 


From start to finish, more and more essential products owe their greater 
versatility, better performance and lower cost to Shawinigan Polyvinyl 


Acetate Emulsions. 


Shawinigan Polyvinyl Acetate Emulsions are increasingly important in 
the manufacture of such products as adhesives . . . waterproof and 
greaseproof coatings for paper, textiles and leather... . interior and 
exterior paints ... sizes binders and stiffening agents for fibers, fabrics 


and paper... masonry additives. 


Shawinigan Polyvinyl Acetate Emulsions help make everyday products 
better in many ways... and in the development of radically new products 


and processes their possibilities are practically unlimited. 


Write for technical information on how Shawinigan Polyvinyl Acetate 


Emulsions can help you develop better products for today’s markets. 





: Ship anything... anywhere...in BATHURST CONTAINERS 
SHAWINIGAN CHEMICALS LIMITED 


WRAD OFFICE: SHAWINIGAN BUILDING, MONTREAL, QUE. BRANCH: 505 EGLINTON AVENUE WEST, TORONTO, ONT, 


. ST. JOHN'S, NFLD, + QUEBEC CITY + MONTREAL + OTTAWA + BELLEVILLE +» TORONTO + BARRIE 
HAMILTON + ST, CATHARINES + BRANTFORD + KITCHENER + LONDON + CHATHAM « WINNIPEG 





Design Price 


Cheaper Ways 


The days when manufac- 
turers entrusted package de- 
signing to rather nondescript 
individuals in cluttered 
“studios” on the top floors of 
old buildings are about over, 
in the opinion of Jack Rob- 
erts. director of the new 
Packaging Division of Art 
Associates Ltd., Toronto. 

Some manufacturers have 
allowed their printer to de- 
sign packages — and this 
practice is also dying out in 
the face of stiff competition. 

Others, usually large man- 
ufacturers seeking a complete 
package design service, go 
south of the border to find it. 

But package designing in 
Canada has matured in recent 
years. 

Manufacturers are slowly 
turning to Canadians for a 
complete design service, Rob- 
erts points out, because Cana- 
dian package designers can 
match anything produced in 
the U.S. and at a consider- 
ably lower price. 

“Trouble is,” he adds, 
“Canadian designers haven't 
let Canadian businessmen 
know about it.” 

He cites the recent case 
where the Canadian National 
Railways retained a U.S. de- 
signer to modernize the CNR 
corporate image as “perhaps 
the fault of no one but our- 
selves. ; 

“It may well be that CNR 
executives did not know there 
is abundant Canadian talent 
ready and able to do it. The 
American they hired has, 
ironically, subcontracted 
much of the work to Cana- 
dian designers.” 

Roberts feels that Canadian 
package designers have an 
important advantage over the 
U.S. designer. 

“We are Canadians, and 
have a more natural under- 
standing of Canadian prefer- 
ences. We have the feel of the 
Canadian market place, and 
that’s a big advantage when 
designing for the Canadian 
eonsumer. 

“New Yorkers, who turn 


out virtuaHy all the Ameri- 
can-designed packages used 
in Canada, often tend to look 
down their noses at us, and 
imply that if a design is old 
hat in Manhattan, then it 
most likely is good enough 
for Canadians.” 

The need for a complete 
package design service in 
Canada has never been more 
apparent, Roberts feels. 

Until recently it was gen- 
erally conceded that if-a 
manufacturer wanted a com- 
plete design service, or a 
corporate image program, he 
had to go to New York where 
he would have to spend a 
great deal of money, 

Many businessmen, unwill-. 
ing to do this, put their trust 
in “hunches” and let an “ar- 
tist” or printer dream up a 
package design for them. 

But today competition is so 
keen that a manufacturer 
cannot afford the risk of los- 
ing thousands of dollars in 
lost sales just to save on 
package design costs. 

Roberts, a soft-spoken 
native of Saskatoon, points 
out that Canadian business- 
men are only beginning to 
realize that a complete pack- 
age design service is avail- 
able in Canada, 

A former art director, 
Packaging and Advertising, 
as well as packaging devel- 
opment co-ordinator for 
Procter & Gamble, he formed 
the Packaging Division of Art 
Associates Limited a few 
months ago to meet the need 
for a complete design service. 

This service includes such 
things as consultant advice; 
advance research programs; 
package and development 
objective planning; package 
and product design (includ- 
ing model prototypes); color 
and design research; working 
drawings and _ production 
models; supplier investiga- 
tion of materials and print- 
ing; technical package advice; 
color control systems; co-or- 
dination of package and prod- 
uct design with advertising; 
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WORKING with design artists is part of the job of Jack Roberts, director of the pack- 
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age division ‘of Art Associates Ltd., Toronto. 


merchandising aids; super- 
market follow-up; corporate 
image programs, as well as a 
continuing study of such 
things as materials develop- 
ment, reproduction and 
fabrication. processes, con- 
sumer attitudes, desires, 
tastes, design trends and 
market place conditions. 

As recently as five years 
ago many Canadian manu- 
facturers never gave their 
package designs a thought 
beyond whether they would 
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safely contain the product 
and identify it, Roberts said. 

But today, national adver- 
tisers are giving a lot of con- 
sideration to the “personal- 
ity” of the containers that 
hold their products, because 
they know that the package 
design does a major selling 
job. 

A firm believer in thorough 
research, Roberts feels that a 
great deal of planning should 
be done to determine the 
right design answers to par- 


GOOD PACKAGING... 


ticular selling objectives. 

“Underlying market lead- 
ership for many brands is the 
complete integration of de- 
sign development with mar- 
keting objectives,” he points 
out, 

“Research to determine 
weaknesses, or strengths, of 
existing designs should be 
applied before design pro- 
grams are undertaken to re- 
style products or packages.” 

A great deal has been writ- 
ten and spoken about the sort 
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Corrugation Glamorous 


With Improved Printing 


Long the workhorse of the 
packaging industry, corru- 
gated paperboard now is al- 
most a glamour girl, 

New finishes and coatings 
for the liners, new printing 
processes and inks, and new 
methods of laminating the 
board with other materials, 
have set the corrugated con- 
verter plants humming in 
greater volume with a much 
wider variety of end prod- 
ucts. 

Big advance is in develop- 
ment of improved printing 
processes — for corrugated 
must be touched gently, with 
just a kiss of impression, to 
avoid crushing the flutings. 

New three-color and four- 
eolor presses can produce 
such fine results that many 
corrugated packages today 
are doing double duty — as 
shipping containers and as 
displays. 

One toy manufacturer has 
even made the package part 
of his product. 


Plastic plates for these 


of research best used to de- 
termine these factors, and 
competitive claims have 
clouded the issue. 

“Dr. Lotiis Cheskin, direc- 
tor of Color Research Insti- 
tute, pioneered in this 
particular field, and we have 
studied this subject. closely 
for many years, with Dr. 
Cheskin.” 

Roberts who is the first, 
and only representative of 
the Color Research Institute 
in Canada, feels that in many 
instances C.R.I. research prior 
to design development can be 
indispensable to the manu- 
facturer. 

Roberts rarely feels a job 
is done. 

Even after a package is on 
supermarket shelves he can 
be found in off hours prowl- 
ing the aisles in store after 
store checking on such things 
as package effectiveness, shelf 
position, size, merchandising 
conditions, and then talking 
about them to the store man- 
agers. 


presses. have contributed to 
the new quality. 

“One of the best things 
that has ever happened to 
corrugated,” one producer 
calls them, 

Surface of the plastic plate 
is softer than rubber, so that 
the plate can fit into irregu- 
larities in the surface of the 
board without crushing it, 

The plastic plate has. a 
better affinity for ink, and 
lays a finer film while using 
less ink, Therefore, better 
quality inks can be usedfor 
the same cost, 

New coatings and finishes, 


,in linen weave, wood grain 


and other designs, or solid 
colors, have added greatly to 
the attractiveness of corru- 
gated. 

So have new white liners 
that provide an excellent 
background for color print- 
ing. 

Scuff - proof inks retain 
trademark and other identi- 
fications despite the rigors of 
shipping. 

More printing, and conse- 
quently larger inked surfaces 
on even the outside of the 
shipper, began to cause prob- 
lems with boxes moving 
around on trucks and pallets. 
So skid-proof inks were de- 
veloped, with enough of a 
friction element to hold the 
cartons in place. 

Color printing development 
has opened the possibility of 
color coding. 

Used by some companies 
which pack a large variety 
of products in similar cartons, 
the color patches identify 
piles of cartons in a ware- 
house and considerably re- 
duce the time needed to fill 
an order, Inventory also is 
made much easier. 

A tear-strip or zip-open- 
ing carton makes it possible 
to open the box without 
marring it, then use one sec- 
tion as a counter display. 

Welcomed by supermarkets 
is a new method of gluing. 
Flaps are printed and, since 
glue does. not adhere to the 
ink, the flap is actually glued 


FIRE 
MARINE 
CASUALTY 
INSURANCE 


Leader in the Development and Advancement 
‘ of “Package” Protection 


only in strategic spots and is 
easy to open. 

New laminations and spe- 
cial coatings have been big 
developments in the corru- 
gated story. 


@ A ssilicone coating has 
made it possible to ship 
bulk rubber in a corrugated 
box, because the rubber will 
not stick to the coated car- 
ton. 


@ Biscuits shipped in a cor- 
rugated container have a 
longer shelf life without de- 
veloping rancidity due to an 
anti-oxidant coating. 


@ Greased parts for airplane 
engines have been shipped 
successfully in a sectioned 
corrugated box in which the 
inner liner and partitions 
were laminated with cellu- 
lose acetate to prevent grease 
absorption, 

This made it unnecessary 
to continue the expensive 
practice of wrapping each 
part in foil. 


@ A diaper service company 
provides each customer with 
a 10-sided corrugated box 
lined with a polyethylene 
bag. A deodorizer is placed 
in a small receptacle in the 
lid. 


@ A manufacturer of child's 
paints packs them in a cor- 
rugated box which is also a 
carrying case—and has on it 
outline pictures which the 
child can paint when he gets 
home, 


@ Aluminum foil, laminated 
to the inside or outside of the 
corrugated box, or on both 
sides, provides insulation, 

Blood plasma shipped in 
such a case keeps in perfect 
condition longer. 


© A polyethylene lining on a 
corrugated shipper for fine 
furniture prevents rubbing 
of the varnish, or scratching. 

All this, say the manufac- 
turers, adds up to an exciting 
resurgence in a product that’s 
been around, in one form or 
another,- for considerably 
more than a century. 


Now in its 168th year of operation, the North America 


Group of Companies comprises one of the oldest Fire, 


Marine and Casualty Insurance Institutions in the World. 


GROUP ASSETS 
as at December 31, 1958 exceeded $1,022,370,000 


SURPLUS TO POLICYHOLDERS 
as at December 31, 1958 exceeded $513,589,000 


INSURANCE BY NORTH AMERICA 


Founded 1792 


INSURANCE COMPANY OF NORTH AMERICA 


INDEMNITY INSURANCE COMPANY OF NORTH AMERICA 


CANADIAN HEAD OFFICE — TORONTO 
Service Offices throughout the World 
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Paper is Riding 
Buying Market 


THE SKIN PACKAGING MACHINE is operated by two women, alternatively. 


An elec- 


trie heating unit, under the canopy, moves over the table on which the product is placed, 
and suction pulls the heated vinyl sheet tightly around each item and seals it to the card. 


Skin Packaging Now 


Commercial Reality 


Skin packaging is now a 
commercial reality in Can- 
ada, after unsuccessful at- 
tempts by various companies. 

Sole rights to use of both 
process and product patents 
in this country have been 
granted by an affiliate of 
Unicn Carbide Canada Ltd. 
to Eric H. Hardman Ltd. and 
associated companies, Brant- 
ford, Ont. 

Hardman Skin-Pack Lid. 
is in production at Brantford, 
and a license has been grant- 
ed to Form-Pac Ltd., Van- 
couver. 


Other licensees will be ap- 
pointed soon in Toronto and 
Montreal. ~ 

Biggest use of skin pack- 
ing in Canada so far is 
mounting of small, solid 
items of any shape or mate- 
rial, on cards for display and 
sale in self-service, variety, 
drug and hardware stores. 

Other uses: 

@ Salesmen’s samples, They 
can, be arranged convenient- 
ly, kept clean and bright in- 
definitely, and don’t get lost. 
@ Direct mail, Even tiny 
“gimmicks” can be fastened 
to a printed card without 
staples or other fasteners, 
and are well protected. 
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@ Protection of fragile items, 
such as chinaware, which can 
be held firmly in place by a 
protective coating, reducing 
packing costs. 


@ Shipment of small replace- 
ment parts, 

One user of skin packing 
is Stanley Works of Canada 
Ltd., Hamilton. 

Hinges, cylinder bolts, 
hasps and similar items are 
packed, each as a unit with 
necessary screws which won’t 
get lost. Small tools can be 
mounted as units, any num- 
ber on a master card. 

Ceramics, including fairly 
large items such as plaques 
about 20 in. long, also have 
been packed by this method. 

In one application, two 
large plaques were mounted 
on coated corrugated board 
which was scored down the 
centre, so that they could 
stand on a counter for dis- 
play, 

A major advantage claim- 
ed for skin packaging is that 
it eliminates the necessity 
for die-cutting and other 
items of expense formerly 
needed for protection of odd- 
shaped products. 

The process has been sim- 
plified so that operations can 
be perfofmed by women, 

The master cards carry the 
complete advertising message 
and instructions for use, and 
can be printed, lithographed 


or silk screened, Special inks, 
compatible with vinyl, are 
used. 

The card is designed for 
right-angle cuts, into units to 
suit the number of items to 
be mounted. 

The cards, printed locally, 
are coated in the skin pack- 
aging plant with an air-per- 
meable, heat-sensitive adhe- 
sive. Then they are scored. 

The products are placed on 
the card, positioned by a tem- 
plate of plywood or Mason- 
ite. 

A pre-cut vinyl sheet is 
placed in a frame over them, 
then an overhead electric 
heating unit is moved into 
position a few inches above 
the sheet, Vacuum is applied, 
from beneath the card, and 
the heated viny] forms tight- 
ly around the product and 
seals it to the card. 

Right-angle slitter units 
quickly slit the card so that, 
if desired, the entire card can 
be used for display or the 
products can be displayed in- 
dividually, hung on racks or 
stacked on a counter. 

When heat might damage 
a product, pieces of foil 
placed over each item on top 
of the vinyl sheet, will] pro- 
tect them yet permit efficient 
skin packaging. 

Small metal items, such as 
screws, are kept in place by 
magnets set underneath the 
card, 


lt Pays to Cater 
To Your Customer 


How big should a package 
be? 

More food. manufacturers 
are keeping the ultimate con- 
sumer in mind—rather than 
trade standards. 

“Manufacturers are find- 
ing it pays to cater to the 
consumer’s convenience ra- 
ther than to their own,” Du 
Pont’s Packaging News points 
out. 

By market tests, surveys 
and depth studies, they try 
to determine just how much 
of their product the shopper 
wants to buy at a time, the 
paper points out. 

They also pay more atten- 
tion to the handling prob- 
lems of wholesaler and re- 
tailer when deciding how 
many units should be packed 
per shipping case. 

The. trend now to out-size 
packages seems to suit ev- 
eryone in the distribution 
chain. 

Ice cream in half-gallon 
eartons, giant detergent and 
cereal] boxes, multipack 
sleeves that hold several] cans 
or bottles, twin packs of toi- 
let rolis, six chocolate bar's 
overwrapped with Cello- 
phane cellulose film on a 
backing board—every device 
which creates a larger unit 
hikes sales volume and cuts 
distribution costs on fast- 
moving merchandise. 

King ~- size packaging ap- 
peals to the family shopper. 

“People don’t make as 
many trips to market as for- 
merly,” a supermarket ex- 
ecutive points out. “So they 
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buy a lot at a time to keep 
from running short.” 

Merchandisers believe that 
it is convenience, rather than 
price (often lower in big 
pack), which sells large 
packages. 

But price may be a big 
factor in profitable sizing of 
pre-packaged units of fresh 
produce. 

A supermarket reported 
little demand for mushrooms 
in 1 lb. package at a com- 
petitive price, But a 12 oz. 
pack at same price caught 
on at once, 

A Canadian first in fam- 
ily-size packaging is the 2 
mil polyethylene bag for 2 Ib. 
free-rolling vegetables, It 
pleases packer because of 
lower costs, and gives house- 
wife chance to judge quality 
because of transparency. 

There’s another tren d— 
parallel to move bulk packs 
scaled for family trade, 

That’s trend to fractional 
and single-portion packs, 

They cater to: 

@ Working wives. 
® Bachelors. 
@ Career girls. 


Such shoppers like to buy 
food more frequently and in 
smaller amounts. 

Downtown markets tend to 
package smal] cuts of meat 
for this trade. 

There has been some re- 
sistance from retailers to the 
trend to varied sizes — it 
means problems fitting them 
to standard fixtures in ware- 
house and store, 
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Paper and paper products 
are playing a big role in the 
steady growth of the pack- 
aging industry. 

Many of these products 
have price advantages, raw 
material is plentiful and they 
are lightweight. 

In industry and in retail 
merchandising, paper makes 
its appearance in the new 
and the old of packaging, 
riding the growing consumer 
buying market. 

Cardboard boxes, milk 
cartons among many others 
are bucking the stiff compe- 
tition found in this field from 
other materials. 

“Paperboard is versatile 
and cheap,” an _ industry 
spokesman points out. 

“If prices are kept low, we 
can see a very bright fu- 
ture.” 

A strong ‘item in these 
lines is bleached board, al- 
though it is a higher-priced 
product. 

But it has a major advan- 
tage: Its printability, And it 
has good appearance, 
strength and is lightweight. 

That makes it ideal for 
milk cartons and other food 
containers. 

Not all paper types are en- 
joying the same growth as 


other materials but general- 
ly they are stepping out in 
new forms, going into the 
packaging of old and new 
products, and finding their 
way into combinations of 
different packing materials. 

Paper packaging includes 
wrapping papers, liners, con- 
tainer chipboard, corrugat- 
ing board, folding board for 
boxes, set-up board for 
boxes. 

An example of the kind of 
big market that such prod- 
ucts enjoy: 

Paperboard is the basic 
raw material for the folding 
earton which plays a major 
part in packaging and sell- 
ing such things as cereals 
and prepared mixes. 

Selling by eye appeal has 
given a big incentive to car- 
ton makers toward higher 
standards of printing quality. 

Another large share of the 
market is held by glassine 
and grease-proof papers. 

Their job: To provide 
moisture protection to food 
packaged in individual con- 
tainers. 

Many new, different types 
of glassines have been devel- 
oped to perform various, spe- 
cial jobs in food packaging. 

Another type of packaging 


CARDBOARD canister and plastic envelope combine 
in chemicals package. 


product is the set-up box. 

This box has been rolling 
along with benefit of a high 
degree of automation. New 
machinery, in fact, is helping 
it meet competition success- 
fully. 

A big field with still plenty 
of growth room is pre-pack- 
aging of produce for food 
stores. 

Volume of. pre - packaged 
produce is rising, thanks to 
success in such items as to- 
matoes, onions, apples, bana- 
nas. 

Still open to pre-packag- 
ing is some four fifths of 
produce which could be 
packaged, an official of fold- 
ing paper box industry says. 

In the shipping field, paper 
products such as corrugated 
board enjoy a strong place. 


Next to newsprint mills, 


paperboard plants in Canada 
account for biggest output 
which falls into two broad 
categories: boxboard and 
container board. 

Boxboard is made from all 
types of pulp and repulped 
waste paper, There are two 
main classes of production in 
this line, folding and set-up. 

Folding boxboard is raw 
material for making folding 
cartons, printed and shipped 
flat. 


Set-up boxes are made 
from non-folding paper - 
board. 


Container board includes 
liner, corrugating and con- 
tainer chipboard. 


PAPER IN PACKAGING 
(Est. Factery Shipments $ Millions) 


Corrugated boxes 

Folding boxes 

Set-up boxes 

Fibreboard boxes 2.2 
Waxed, wrapping papers 4.8 


Packaging’s man or woman 
of the year will be chosen 
this year on the opening day 
of the Canadian National 
Packaging Exposition, Nov. 3. 

Highlight of the show, the 
presentation of the Golden 
PAC award will be made at 
a special banquet to the 
person who, in the past year, 
has made the greatest over- 
all contribution to the field 
of packaging in Canada. 

An annual event, the 
Golden PAC banquet offers 
an opportunity for members 
of the various. segments of 
the packaging industry to get 
together. 

Instituted in 1955, the 
Golden PAC Award was first 
awarded to M, H. McArthur, 
vice-president of Hinde & 
Dauch Co. 

Other winners have been: 

1956: S, Steinberg, presi- 
dent, Steinberg’s Ltd., Mont- 
real. 

1957: H. S. Romani, vice- 
president, Christie Brown 
Ltd., Toronto. 

1958: C.~ C. Callowhill, 
manager of purchases, Amer- 
ican Can, Co, of Canada Ltd. 

This year’s banquet will be 
held in the Crystal. Ballroom 
of the King Edward Hotel, 
Toronto. Identity of the re- 
cipient jis traditionally kept 
secret until the presentation. 


Corrugated cartons out in the rain! 


Leave them on a dock or out in a field. Rain 
won’t hurt cartons made of our new Control-Pak 
corrugated board. It is thoroughly waterproof 
... resisting water, and water damage, indefi- 
nitely! And even when wet, Control-Pak boxes 
remain strong, and stack as safely as ever. It is 
equally able to withstand the low temperatures 
required in freezing and cold storage. 

Two different styles of corner construction 
are available—one style allows melting ice to 
drain off; the other keeps water in... or out. 


And Control-Pak cartons are economical— 
they’re light for easy handling and lower ship- 
ping costs, and they take little storage space 
because they come to you knocked down. 
Unlike wooden boxes and crates, Control-Pak 
takes printing beautifully, preserting your 


product neatly and attractively. 
If your product demands protection from 


water, requires insulation and lasting stacking 
strength, we recommend this new Hendershot 
product. There is simply no other packing 
material available with Control-Pak’s combina- 


tion of advantages. 


H 


paper products 


‘ 


PS Lest 
Insulation Control-Pak cartons only 

both moisture and freezing temperatures, they require 
three times less ice than wooden 
boxes, crates or baskets to 
attain the same measure of 


refrigeration! 


Free—A booklet ons 
the details of Control-P: 
and other Hendershot 


corrugated products is 
vailable. To 
“hevasee et 


not 


us your name and 


# ae 


Box No. 508, Burlington, Ontarfo Telephone, NElson 4-5525 Toronto, EMpire 4-2800 





They're Now Wooing Milady 
With Women’s Wear in Cans 


Canned clothes and self- 
serve women’s wear shops, 

These two recent develop- 
ments point to a huge poten- 
tial for packaging now be- 
ginning to roll in earnest. 

In both instances, super- 

market type of merchandis- 
ing is responsible. 
® Dominion Stores and 
American Can Co, have 
teamed up to develop a pack- 
age for women’s clothes, a 
package suitable for super- 
market shelves. 
@ A women’s wear retail 
outlet in a Toronto shopping 
plaza has switched over to 
self-serve merchandising, 
modeled after the food su- 
permarket fashion. 

The Dominion Stores 
package is being tested in 
Montreal, Toronto and Ham- 
ilton outlets. 

The self-serve store—a 
unit of the Sobie’s Ltd. chain 
—is also on a test-run basis. 

The latter apparently has 
scored successfully. At least 
that is a preliminary conclu- 
sion of the firm’s executives 
and the store manager, 
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Both developments under- 
line the emphasis being plac- 
ed on pre-packaging of wo- 
men’s wear today. 

It means “pre-selling,” 
packaging experts believe. 

In last few years, more and 
more packaged appare] has 
hit the markets, 

This is particularly true of 
hosiery, lingerie and found- 
ation garments. 

The Dominion test, for ex- 
ample, is on panties, half 
slips and leotards, 

One of the questions which 
presumably must be answer- 
ed is whether women will 
buy such products without 
being able to see and feel the 
quality. 

Or it may be possible to 
provide limited display of ac- 
tual garments to overcome 
this objection. 

The package is a rigid 
cardboard canister 5% in. 
high and 3% in. in diameter. 

It is completely sealed and 
complete details of size, color, 
quality and price are easily 
readable on the label along 


catch 
in 


with an illustration of the 
product, 

“This new package has a 
number of distinct advan- 
tages for both the shopper 
and the retailer,” American 
Can officials point out. 

Because the items are seal- 
ed in the package the shop- 
per is ensured an untouched 
sanitary product in precisely 
the same condition in which 
it left the factory, 

The “cans” are quickly and 
easily identifiable, easy to 
handle and have an element 
of privacy not present in 
transparent containers. 

Explaining that Dominion 
was test-marketing the new 
package with three items, 
half-slips, leotards and 
ladies’ panties, R, F,. Chis- 
holm, Dominion executive 
vice-president, said that his 
company feels the package is 
an important step in the 
evolution of soft goods mer- 
chandising. 

He pointed out that the 
general merchandising de- 
partment of the supermarket 
has had rapid growth in the 


What will you 


PLASTIC NETTING 


? 


Brand new sales appeal for a wide variety of products with the most 


revolutionary packaging material to come on the market in a good 


long while. That’s all we'd like to say right now, except that plastic 


netting’s unique qualities and versatile uses will be yours to inspect 


for the first time in Canada in Du Pont of Canada’s exhibit at the 


8th Canadian Packaging Exposition in Toronto, November 3, 4 and 5. 


Be sure to drop in at our booth and get the inside story. Come also 


and relax in a restful atmosphere where you will be able to examine 


and discuss top rated examples of the three foremost transparent 


packaging films of our time. 


Films Department 


DU PONT OF CANADA LIMITED=MONTREAL 


(cellophane 


CELLULOSE FILM 


Polyethylene 


* 


POLYESTER FILM 


“Registered Trade Mark of EX. du Pont de Nemours Inc. 


past 10 years and that soft 
goods in particular have be- 
come a major item, 

A recent innovation was 
the designing of a. special 
soft goods display island, 

“Now this new package is 
another step forward and it 
could well have far-reaching 
effects on a great variety of 
merchandise,’ Mr, Chisholm 
said. 

American Can designed the 
package especially for super- 
markets. 

Officials explain that be- 
cause of their shape and size 
the canisters permit stacking 
and display on supermarket 
shelves with the greatest eco- 
nomy of handling and use of 
fixtures. 

Supermarkets can order 
and handle on a chain-wide 
basis and both large and 
small stores can stock the 
“cans.” 

Because the canisters are 
of a size and shape similar to 
food packages, employees 
find them easy to handle, 
Canco officials pointed out. 

“The sales potential] for 
“canned” soft goods with 
Canco’s new container is vast 
since it may be applied ‘to 
such apparel] articles as: 

“Women’s hosiery, wo- 
men’s and children’s panties, 
belts, sweaters, women’s 
half-slips, men’s. hosiery, 
towels, polo shirts, brassieres, 
undershirts and vests, men’s 
and boys’ undershorts, work 
gloves, headwear, diapers, 
washcloths, knit gloves and 
mittens, handkerchiefs, pil- 
loweases, girdles and garter 
belts, mufflers and scarfs, ap- 
rons and smocks, infants’ 
creepers, raincoats, napkins 
and anklets for infants, boys 
and girls.” 

The self-serve method for 
women’s apparel outlets may 
be a hot question soon. 

Sobie’s Ltd, claims success 
for its Peggy Ann shop which 
is trying the method. 

The 54-store chain, estab- 
lished in 1911, suddenly clos- 
ed its outlet for three days, 
re-opening in self-serve for- 
mat. 

Business doubled in first 
few days, Traffic in the store 
has been “terrific.” 

While many items are not 
packaged—they must be 
available for fittin g—the 
trend, if it develops, would 
encourage more packaging in 
this field, it is believed. 

There are many types of 
clothing, of course, that now 
come in pre-packaged form, 

The idea has been: 
> Speed selling process. 
> Cash in on impulse sales. 
> Boost brand names, 
through making consumer 
more familiar with them. 
> Avoid handling and soiling 
problems. 

Here’s how one packaging 
expert sees it: 

A good package means an 
advertising extra for manu- 


This Idea 
Turns Waste 
Into Profit 


A small town shoeman in 
central Canada is originator 
of this sales booster: 

Shipping cases that make 
into kids’ playhouses. 

The retailer, who wants to 
be anonymous, handed over 
his idea to Hewetson division 
of Shoe Corp. of Canada. 

At cottage-opening time 
last summer, the toys, boats 
and other trappings of his 
four-year-old son were pack- 
ed into a discarded Hewetson 
shipping case. 

Later, at the cottage, a few 
strokes of a pen knife and 
gummed paper turned the 
carton into a playhouse com- 
plete with doors and win- 
dows. It was big enough for 
the child to crawl into. 

That’s where the idea was 
born. 

Now, Hewetson is design- 
ing its shipping cartons to 
make into playhouses, com- 
plete with folding roof, win- 
dows, doors, 

After performing its func- 
tion as a package, it could be 
used by retailers as an extra 
bonus for customers or for 
in-store display. 

Sometime next spring,.the 
newly-designed carton will 
make its appearance in the 
shoe trade — a piece of waste 
paper turned into a sales 
booster, 
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CANNED CLOTHES is the latest idea in soft goods merchandising. This nylon tricot 
half slip is packaged in a cardboard:canister by American Can Co, of Canada. 


facturer. 

It gives him the chance to 
tie-in with his advertising or 
in point-of-sale displays. 


bility of the garment, must 
be described fully for the 
shopper. 

And in some cases, custom- 


Also a “must” from retail- 
er’s point of view: The pack- 
ages should not be unwieldly 
in shape. 


Quick Way 
To Prepare 
Your Meals 


A different meal for every 
member of the family ready 
10 minutes after mother re- 
turns from her club meeting. 

That’s possible now, by 
packing foods in laminated 
bags that can be both frozen 
and boiled. 

The Little Vienna Restau- 
rant in Montreal is packing 
such items as beef stews, 
spaghetti and meat balls, and 
chicken & la king, in indi- 
vidual servings of 6 to 8 oz. 


* each, 


Usually the food is fully 
cooked, packed in the bag 
and frozen, It is kept frozen 
until the housewife tosses the 
bag, unopened, into boiling 
water. 

A quick tear opens the bag 
so that the contents can be 
emptied and served. An at- 
tractive feature is elimination 
of cooking odors. 

The bag is a lamination of 
a polyester film to polyethye 
lene. 


N ew Package 


In Polyflex 


A new polyflex package is 
making its appearance this 
fall. 

C-Clear Packaging Ltd, of 
Toronto has introduced pres< 
sure molding of Plax polyflex 
9-0z. containers for frozen 
foods, fruits, jams, jellies, 
meats, yogurt, salads and 
other food items. 

The packaging firm is a 
subsidiary of Cochrane Foil- 
wares Ltd. 

The material is a poly- 
strene plastic sheet “biaxially 
oriented” (stretched in two 
directions) to give it tough- 
ness Clarity and long life, It 


Retailers point out that 
packages must provide visi- 


er should be able to examine 
the merchandise, 
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She'll buy more... 


That interferes with han- 
dling and storage processes. 


also boasts economy and 
safety for all food products. 
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when you offer more in a polyethylene package! 


She might come in for only 6 oranges, but she’ll buy 
a dozen if you have them packaged that way in clear, 
sparkling, durable polyethylene film! Prepackaged 
produce appears cleaner, fresher, more inviting in 
polyethylene. Unit sales move along at an increased 
rate! ‘Those who use polyethylene know it builds 


UNION 
CARBIDE 


friends and profits... while it wears the lowest price 
tag of any transparent film! Obtain all the advantages 
of film made from UNION CARBIDE Polyethylene. 
Check your film supplier, or write Carbide Chemicals 
Company, Division of Union Carbide Canada Limited, 
40 St. Clair Ave. E., Toronto 7, Canada. 


POLYETHYLENE 


UNION CARBIDE is a trade mark 





Metals Gain 


New Markets 


As a packaging method, the 
metal container continues to 
roll up impressive gains. 

It has jumped for an 80° 
gain in dollar volume over a 
decade. 

It may take the form of a 
can on the grocer’s shelves, 
or a metal barrel or drum in 
the oil industry. 

In foods, it wins biggest 
business from milk products, 
vegetables, fish, soups, juices, 
fruits, jams and marmalades. 

Factory shipments of metal 
cans last year were an esti- 
mated $101 million. 

Shipments of metal drums 
and barrels were valued at 
$5.4 million. 

The ultimate value of the 
products, including packing, 
sealing, warehousing, etc., 
would be much higher. 

To the consumer, it’s a 
“tin can” — even though it 
is usually a steel can, with a 
tin coating. 

Now, it may be an alumi- 
num can — a relative new- 
comer that is hitting into the 
market. 

Naturally, cans have lost 
some ground in the swing to 
frozen foods. 

But big gains have’ been 
chalked up in the rise of baby 
foods, along with other foods 
which lend themselves to this 
type of packaging. 

Recently, metal containers 
have been battling for a big- 
ger share of the beverage 
packaging market. 

How successful the push 
will be remains to be seen, 
observers say. 

However, among other 
things, can firms are going 
after the soft drink market. 

“Majority of bottled soft 
drinks can be canned with 
success,” an official of Ameri- 
can Can Co, says. 

But he admits the question 
comes down to one of con- 
sumer appeal, economics and 
production, 

Boosters of cans point out 
they may hope for a sizable 
chunk of the beverage mar- 
ket because the can is “suit- 
able for picnics and outdoor 
drinking.” 


What about aluminum 
cans? 

Officials of Aluminum Co, 
of Canada say use is increas- 
ing in food industry, 

Aluminum companies have 
been pushing hard in re- 
search and development of 
these cans — to make them 
suitable for foods. 

First fully-automatic alu- 
minum can-making line 
began operating in West Ger- 
many in 1952, Since then, 
raw material costs have been 
reduced. 

Some advantages claimed 
for aluminum: 


It is lightweight, lowering 
shipping costs. 

take direct 
printing for 


It can 
graphic 
appeal. 


Ductility means can can be 
made in two pieces of a 
drawn shell and flat lid, and 
this makes for easy opening. 


litho- 
selling 


There are three types of 
cans now made from alumi- 
num. 


There ,is the impact ex- 
truded can in a one-piece 
container for such products 
as cigar humidors and tooth 
paste. 

And there is the aerosol 
container, with large market 
now in Europe, a growing 
one in North America, 


Another type is the two- 
piece can consisting of a 
drawn shel] and flat or con- 
cave top. 

A separate line of develop- 
ment is in the field of stand- 
ard three-piece side-seamed 
can, 


Work is now being done 
to develop side seam cements 
and welding techniques that 
will solve a current problem: 
Making the side seam pres- 
sure tight at commercial 
speeds. 

Aluminum three-piece cans 
can be produced on stand- 
ard equipment and at stand- 
ard speeds, it is claimed. 

This has been shown by 
Continental Can Co. of Can- 
ada which ran a standard size 
oil can made from Alcan con- 
tainer sheet. 


| SERVICE 
SERVICE. 


everyday... everywhere 


SERVICE that stems from long experience, in 
perfecting an organization with the skill and 
facilities to produce millions of quality Envelopes 
everyday to match the growing demands of the 
nation’s business. “A SERVICE that offers the 
complete variety of Envelope styles, shapes and 
sizes, creatively designed to meet every business 
need . . . for communications, office systems, 
packaging, merchandising or advertising, and 
many other special uses. A SERVICE famous for its 
helpful counsel, prompt execution of orders 
and fast delivery everywhere from ten 
Barber-Ellis office-warehouses strategically 


located across the nation. 


Fleet of 17 trucks and transports 
loaded with Barber-Ellis products ore 


constantly on the move in cities and over 


highways ond-byways to complete 
in fact, the fastest door-to-door 
delivery system for supplies. 


if it's SERVICE you went 
then put us to work! 


HALIFAX * MONTREAL * TORONTO 


HAMILTON ¢ BRANTFORD ¢ WINNIPEG 
REGINA « CALGARY « VANCOUVER + EDMONTON 








fold-up 


% SH cs 3 


ackage with seasonal greeting 


adds glamour to gift. 


Lighter Glass 


Is On the Way 


Competition is hot, will 
likely get hotter in glass 
container industry. ’ 

It’s a fast-moving, pro- 
gressive sector of packaging, 
despite the fact it is the old- 
est form. 

Automation in manufac- 
ture, plus plenty of low-cost 
raw materials like sand, soda 
ash and limestone, give glass 
big advantages in the pack- 
aging fields 

For the future, according 
to spokesman for Glass Con- 
tainers Manufacturers Insti- 
tute: 

@ Much greater utilization of 
theoretical strength, perhaps 
by five times in next decade. 
@ That wili lead to stronger, 
lighter, easier - to - use con- 
tainers. ; 


It will also open up new 
markets, for packaging prod- 
ucts which do not now go 
into glass containers. 

With its see-through char- 
acteristic, glass is rolling 
along to new production rec- 
ords in Canada right now. 

A third firm has opened to 
manufacture glass containers, 

Output could reach $50 
million, counting imports, 
this year. 

On this finished-product- 
cost basis, value of produc- 
tion has bumped up from $35 
million in 1956 to $40 million 
last year: 

Some imports of glass con- 
tainers to Canada are ac- 
counted for by items which 
will be filled here, then ex- 
ported, There is a duty ad- 
vantage. , 

Besides this, there are a 
wide variety of special con- 
tainers brought in from U.S., 
many of which would be un- 
economic to make in Canada, 

Other imports for beer 
come from U, K., at prices 
that undercut Canadian 
prices because of differing 
labor rates and preferential 


tariff. 
s 


“Generally speaking, we 
are holding our own in the 
market against competing 
materials,’ an industry 
spokesman says. 

“However, in the over-all 
packaging field, we still lag 
in our proportion behind 
glass in U, S.” 

This proportional lag 
works out to some $20 mil- 
lion a year. = 


It holds out promise of 
another area of bright poten- 
tial for glass. 

Food industry is the big 
user of glass containers, fol- 
lowed by beverages. 

About 27% of the market 
last year was accounted for 
by wide mouth jars, another 
20% by narrow necked bot- 
tles. 

The beverage breakdown: 

About 18% for wine and 
liquor, 11% for beer, and 8% 
for soft beverages. 

Some 3.5% of output went 
into packaging household 
articles, other than food. 

Dairy products used 2.5%, 
cosmetics and drugs 4%. 

The big development in 
glass may be lighter, stronger 
material, 

Stronger glass and better 
coatings point the way to 
thinner bottles and jars, 

It will knock down trans- 
portation costs, show other 
advantages. 

One of the big aces that 
glass has held in the swing 
to. silent merchandising in 
supermarkets is its lodk- 
through quality. 

But it does have structural 
limitation. 

So far, because of its qual- 
ities and low cost, it has 
fought off the new materials 
which have been claimed as 
competitors. 

In the bottle-vs.-can battle 
in food merchandising, some 
of the hot areas to watch are 
baby foods, fruit and vege- 
table juices, some vegetables 
and preserves, 


How Long is Life 
Of Your Package? 


To change or not to change 
— that is the question in- 
creasingly forced upon man- 
ufacturers, where their 
packages are concerned. 

On one hand, he fears to 
jeopardize his sales position 
by tinkering with packages 
as familiar to shoppers as 
their own faces, points out 
Packaging News of Du Pont 
of Canada, 

On the other, he wishes to 
avoid the fate of former 
giants who lost their markets 
because they were too com- 
placent, too lethargic or too 
timid to explore new ideas 
and keep their packaging 
program in line with the 
times. 

A survey of 307 leading 
food manufacturers in U.S. 
found that four-fifths had in- 
troduced new packages dur- 
ing the previous year, and 
that 70% of these were re- 
designed packages for exist- 
ing products. 

“I have only heard of one 
instance where a packaging 
change resulted in actual loss 
of sales, and this could be put 
down to poor timing and 
execution,” says Sam Fogel, 
the Montréal consultant who 
has produced some trend- 
setting original packages. 

“If a manufacturer doesn't 
move on his own to update 
his packages, he'll be forced 
to by the consumer and re- 
tailer.” 

How frequently should 
packages be changed? 

Toronto designer Leonard 
Arthur Wheeler believes: 


“Most mass market retail 
items require fairly frequent 
change. First, there’s the 
necessity to keep ahead of 
competition; whereas once 
we had only a few brands of 
a given product, today we 
have many. A strong brand 
image is therefore impera- 
tive. 

“Second is the matter of 
keeping up to date. Just as 
fashions in dress change from 
time to time, so the package 
must be changed in color or 
logotype style, or some other 
detail. Perhaps all that is 


needed is to vary the color . 


slightly in order to make it 
compatible with 4,200 K 
fluorescent lighting.” 

A New York designer, Jim 
Nash, says: 

“I am often asked, how 
long is the life of a package 
design? 

“My gnswer is that while 
in the past a package need 
not be altered more often 
than every six or seven years, 
now it may be necessary to 
change every year or even 
every quarter since it de- 
pends on so many variables. 

“Today's accelerated mar- 
keting momentum requires 
that package design be ana- 
lysed and reviewed periodi- 
cally to keep it in tune with 
the times. 

“Factors such as product 
development, new competi- 
tive pressures, and revised 
marketing techniques will 
determine the wisdom of a 
design change.” 


Is Geared 
To Aid You 


Its business is information. 

The Technical Institute of 
Packaging Association of 
Canada operates as a clear- 
ing centre for technical in- 
formation at all levels of 
packaging. 

The institute is composed 
of men representing produc- 
tion management, engineer- 
ing. It inéludes chemists, 
package buyers and many 
others from the industry, 

Stuart A. Williams is man- 
ager, Technical Services Di- 
vision, of the association and 
is responsible for functions of 
the institute. 

Collectively, the institute 
funnels production problems 
from the membership 
through various committees 
concerned with the use, de- 
velopment and specifications 
of packaging materials. 

In the educational area, 
lecturers on the Toronto and 
Montreal PAC educational 
courses are drawn from it. 

The National Packaging 
Conference held in March 
boasts over 50 technical 
speakers on its panel. 

Workshop seminars spot- 
lighting the “new and differ- 
ent” in packaging materials 
and development, are pro- 
grammed by this group. 

Tours of member plants are 
scheduled. 

Technical committees op- 
erate as advisory bodies in 
handling member questions 
concerning production and 
materials. 

@ Committees. An example 
of technical committee ac- 
tivity can be cited in the 
program of the PAC Pack- 
aging Technical.Committee. 

This groupcomprising 
users, suppliers and convert- 
ers of flexible packaging 
materials, is at present study- 
ing a number of topics relat- 
ed to their performance. 
Topics include: 
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NEWS! 


CANADA’S 1960-61 
PACKAGING DIRECTORY 
COMING IN JANUARY 


THE FINANCIAL POST 


Publjshed by PACKAGING PROGRESS—the field’s authoritative publication 
— this Directory and Buyers’ Guide will be the most complete one available. 
Even the timing is tops: it will reach buyers’ desks at the start of a new buying 


Contents capsule: a Buyers’ Guide on sources of supply . . . detailed listing of 
supply companies and agents . . . plus an authoritative data file every packager 
should have at his fingertips ! 


The men who know packaging are turning enthusiastically to PACKAGING 
edited by a packaging expert and distributed monthly to 
over 9,220 Packaging users across Canada. 


Plan now to run a full schedule in 1960, starting with the January Directory 


PACKAGING 
PROGRESS 


One of 16 Wallace Publications 


522 MOUNT PLEASANT ROAD, TORONTO 7, ONT. 
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Toxicity factors attributed 
to flexible packaging used for 
food; 


Investigation .and testing 
printed polyethylene for de- 
gradation due to below zero 
temperatures; 


Investigation of degrada- 
tion of moisture protective 
qualities of cellulose filni due 
to various printing condi- 
tions; 

Recommendation of suit- 


RST PACKAGE OF 
TDL 


VISQUEEN 
POLYETHYLENE FILM 


gives White Swan package 
0 new soft Tee”. plus 


better product protection | 


The E. B. Eddy Company wanted their pack- 
ages for White Swan Tissue to be soft to the 
touch, attractive to the eye, economical to use. 


““VISQUEEN” Polyethylene Film met all their 
requirements perfectly. 


In “vVISQUEEN” Film, White Swan packages have 
a new, smooth, softer ‘feel’ that enhances the 
softness of the tissue itself, and although soft to 
the hand, “visQquzeEN” Film is hard to damage! 


able flexible packaging ma- 
terials for nitrogen packag- 
ing. 

@ Technical Programming. 
Through the medium of 
workshop seminars, topics of 
current interest to users, con- 
verters and suppliers of 
packaging materials are 
brought to members. 

Such topics include: high 
density polyethylene, metal- 
ized paper, adhesives, coat- 
ings and laminations. 


Ov designed b 


Each year a Canadian Na- 

tional Packaging Conference 
is sponsored by the associa- 
tion, at which a number of 
concurrent technical produc- 
tion forums are staged by the 
Technical Institute. 
@ Problem answering service 
— Problems, or queries from 
member companies concern- 
ing sources of supply for ma- 
terials and services are 
handled by the Technical 
Services Division. 


The E.B. Eddy Compan 


erwrap 
and A.L. Barkes Studio, Montreal .. . 
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inson (Canada) Limited. 


It stands up to in-store handling . . . keeps White 
Swan. Tissue fresh, fully protected. 


What’s more, “visQUEEN” Film Overwraps make 
White Swan Tissue a stand-out on the super- 
market shelf. Transparent “‘viIsQqUEEN”’ Film 
shows off White Swan’s four pastel colours. 
Pririting is crisp and clear... in colours that won't 
rub off or lose their brilliance. And economical 
““VISQUEEN”’ Film is ideally suited to E. B. Eddy’s 
high-speed, automatic packaging processes. 


How about your products? Chances are, versatile 
“VISQUEEN” Film will package them better . . . at 
lower cost! Why not write today for names of 
“VISQUEEN” Film converters serving your area. 


Hi -Speed overwrap machi 

Boke of White Seen 

Machine manufactured Battl 
achinery Inc. 


ine 
Tissue automatically. 
by lecreek Packaging 


VISKING COMPANY, DIVISION OF UNION CARBIDE CANADA, LIMITED, LINDSAY, ONTARIO; FT, GARRY, MANITOBA, 
"VISQUEEN” and “UNION CARBIDE” ere trade marks, 
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Creative packaging starts with 
Dow high density polyethylene 


The development of high density polyethylene opens up a world of new packaging opportunities formerly ‘‘off limits” for want of the right material: Dow 
High Density Polyethylene offers outstanding chemical resistance as well as resistance to temperature extremes; vapour transmission and abrasion: Dow High 
Density Polyethylene is tough and rigid and it retains these important properties at temperatures from —50° to 250° F. Its excellent mouldability and 
colourability add eye-appeal to this unique combination of protective qualities. With years of technical 
and marketing experience in the field, Dow Chemical is well equipped to help you make the most of high 
density polyethylene in a sales-winning new package: :: or in an industrial application: See for yourself 


what Dow High Density Polyethylene can do: Visit the Dow exhibit — Canadian Packaging Exposition; PL asTi¢s ee 
Toronto; November 3rd, 4th and 5th: i AT WORK 


~ 


DOW CHEMICAL OF CANADA, LIMITED * VANCOUVER CALGARY #*® WHNIPEG §& SARNIA * TORONTO *® MONTREAL SAINT JOHN 


By 
Paicnc% 


VINEGAR 


t 
: 
i 
: 
& 
t 
; 





